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PRESENTATION

Cyprus Social Sciences University, Nisantasi University, Kazakistan Yessenov
University, Bolu Abant izzet Baysal University, Ankara Social Sciences University,
Canakkle Onsekiz Mart University, Selguk University and Dilkur Academy served as the
vehicle of dissemination for a showpiece of arts and articles at the 3™ International EMI
Entrepreneurship and Social Science Conference (EMISSC 2019 Lefkosa) that was held
in the City of Lefkosa/T.R.N.C. on June 28-30, 2019. EMISSC 2019 and forth coming
meetings aim to provide a platform for discussing the issues, challenges, opportunities and
findings of Entrepreneurship and Social Science research. The organizing committee with
feedback from the Division Chairs and the members of the scientific committee foresaw an
opportunity and research gap in the conference theme, that pitches for pressing issues in the
business world. We hope that EMISSC 2019 and forth coming meetings will push the
boundaries of what business schools do, and how we can better connect with the social
sciences.

It is a great privilege for us to present the proceedings of EMISSC 2019 Lefkosa to the authors
and delegates of the event. We hope that you will find it useful, exciting and inspiring. The
number of submitted manuscripts was Canada, England, Kyrgyzstan, Kazakhstan, Saudi
Arabia, Romania and TRNC. Alas, several manuscripts from prestigious institutions could not
be accepted due to the reviewing outcomes and our capacity constraints. The 3-day long event
gathered close to 220 national and international attendees to enliven a constellation of
contributions. Keynote lectures by renowned colleagues (Prof. Dr. Cem TANOVA, Prof. Dr.
Asim SALDAMLI, Prof. Dr. Mustafa SAGSAN, Prof. Dr. Okan Veli SAFAKLI, Assoc.
Prof. Dr. Erdogan EKiZ, Assoc. Prof. Dr. Aril CANSEL, Assoc. Prof.
Dr. Dababrata CHOWDHURY, Dr. A. Mohammed ABUBAKAR, Dr. Dumitru
GOLDBACH), 20 awards were issued to distinguished papers, and a total of 158 oral
presentations and 35 arts exhibitions. On the day of completion of this journey, we are
delighted with a high level of satisfaction and aspiration.

It is important to offer our sincere thanks and gratitude to a range of organizations and
individuals, without whom this year’s conference would not take place. We would like to thank
all the conference delegates, the Track Chairs, the reviewers and the staffs at Cyprus
Social Sciences University for their efforts. This conference would have not materialized
without the efforts of the contributing authors for sharing the fruit of their research and the
reviewers for scrutinizing, despite their busy schedules. We also thank our members and
colleagues who accepted the duty to participate in the Scientific Committee and for their
valuable help in the screening, selecting, and recommending best contributions.

Prof. Dr. Himmet KARADAL
Chairman of EMI Congress
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Mustafa TUMER, Rector, Cyprus University of Social Sciences

Esra HATIPOGLU, Rector, Nisantast University

Unal AY, Rector, Cag University

Ugur OZGOKER, Rector, Cyprus American University TRNC
Sedat MURAT, Vice Rector, Istanbul University

Asim SALDAMLI, Vice Rector, Nisantas1 University

Cem TANOVA, Vice Rector, Eastern Mediterranean University TRNC
Ahmet AY, Dean, Selguk University

Hasan KILIC, Dean, Eastern Mediterranean University TRNC

Okan Veli SAFAKLI, Dean, Eureopean University of Lefke TRNC
Sule AYDIN, Dean, Nevsehir Hac1 Bektas Veli University

Yavuz DEMIREL, Dean, Kastamonu University
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Osman KARATEPE, Eastern Mediterranean University
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Akin MARSAP, istanbul Aydin University

Hiiseyin ARASLI, Eastern Mediterranean University TRNC

Levent ALTINAY, Oxford Brookes University, UK

Sezer AKARCALLI, Ankara University

Enver AYDOGAN, Gazi University

Alaybey KAROGLU, Gazi University

Erdogan EKIZ, King Abdiilaziz University, Saudi Arabia

Fevzi OKUMUS, University of Central Florida Orlando

Cihan COBANOGLU, University of South Florida Sarasota-Manatee
Ahmet ERGULEN, Necmettin Erbakan University

Mustafa Fedai CAVUS, Osmaniye Korkut Ata University

Mehmet MARANGOZ, Mugla Sitki Kogman University

Asim YAPICI, Cukurova University

Ali Argun KARACABEY, Altinbas University

Serap INCAZ, Nisantas1 University

Azmi YALCIN, Cukurova University
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CONGRESS PROGRAM
Friday, 28 June 2019

13:30-14:30

Registration

14:30-16:00

Sessions’ Moderators

Prof. Dr. Sami FETHI (Conference Hall)

Prof. Dr. Hiiseyin ARASLI (Lefkosa - 125)

Prof. Dr. Esra KARABACAK (Girne - 123)

Assoc. Prof. Dr. Veclal GUNDUZ (Rauf Denktas - 119)
Prof. Dr. Orhan COBAN (Cengiz Topel - 118)

Prof. Dr. Adnan CELIK (Gazimagusa - 113)

Prof. Dr. Himmet KARADAL (112)

Dr. Ahmet Tuncay ERDEM (111)

Saturday, 29 June 2019

08:30-09:00

Registration

09:30-11:00

Opening of EMI Congress
Prof. Dr. Himmet KARADAL, Chair of EMI Congress

Prof. Dr. Esra HATIPOGLU, Honorary President (President, Nisntas1 University)

Dr. Akhmetov Berik Bakhytzhanovich,
Honorary President (President, Yessenov University)

Prof. Dr. Mustafa TUMER, Honorary President
(President, Cyprus University of Social Sciences)

Opening Session of Entrepreneurship and Social Sciences

Moderator

Prof. Dr. Mustafa TUMER, President, Cyprus University of Social Sciences
Keynote Speakers

Prof. Dr. Cem TANOVA, Eastern Mediterranean University, TRNC

Prof. Dr. Astim SALDAMLI, Mardin Artuklu University, Turkey

Assoc.Prof.Dr. Dababrata CHOWDHUY, University of Suffolk, United Kingdom
Assoc.Prof.Dr. Erdogan EKIiZ, Kral Abdulaziz University, Saudi Arabia
Assoc.Prof.Dr. Aril CANSEL




Management Development Institute of Singapor, Uzbekistan
Dr. Dumitru GOLDBACH, Targoviste Valahia University, Romania

11:00-11:15
11:15-11:30

Tiirk Halk Miizigi Dinletisi: Erol COPOGLU
Opening: Mixed Exhibition (Inst. Menekse Sahin KARADAL)

Menekse Sahin KARADAL Painting Exhibition & Fatma Kiiciik Photograph Exhibition

Saturday, 29 June 2019

11:30-12:30

Sessions’ Moderators o
Prof. Dr. Deniz ELBER BORU (Conference Hall)

Prof. Dr. Okan Veli SAFAKLI (Lefkosa - 125)
Prof. Dr. Hakan AYDIN (Girne - 123)

Prof. Dr. Serpil AGCAKAYA (Rauf Denktas - 119)
Prof. Dr. Nevin DENIZ (Cengiz Topel - 118)

Prof. Dr. Mazlum CELIK (Gazimagusa - 113)

12:30-13:30

Lunch (KISBU)

Saturday, 29 June 2019

13:30-14:45

Sessions’ Moderators
Prof. Dr. A. Cigdem KIREL (Conference Hall)

Prof. Dr. Emine KOLAC (Lefkosa - 125)

Prof. Dr. Seckin GONEN (Girne - 123)

Prof. Dr. Muharrem TUNA (Rauf Denktas - 119)
Prof. Dr. Harun SESEN (Cengiz Topel - 118)
Prof. Dr. Mustafa SAGSAN (Gazimagusa - 113)
Prof. Dr. Asim SALDAMLI (112)

Prof. Dr. Sezer AKARCALI (111)

14:45-15:00

Cafe Break

15:00-16:15

Sessions’ Moderators
Assoc. Prof. Dr. Erdogan EKI1Z (Conference Hall)

Prof. Dr. Tahir AKGEMCI (Lefkosa - 125)

Prof. Dr. Muammer ZERENLER (Girne - 123)

Assoc.Prof. Dr. Ismail AKBAL (Rauf Denktas - 119)

Prof. Dr. Asim SALDAMLI & Bekir KARADUMAN (Cengiz Topel - 118)
Assoc.Prof. Dr. Dababrata CHOWDHURY (Gazimagusa - 113)

Prof. Dr. Mustafa SAGSAN (112)

Dr. Mohammed ABUBAKAR (111)




Saturday, 29 June 2019

16:15-17:30 | Workshop: Innovative Research Method (Conference Hall)

17:30-18:00 | Congress Closing Session (Conference Hall)

20:00-22:00 | GALA (The Olive Tree)

Sunday, 30 June 2019

11:00-16:00 |Gazimagusa Sideseeing Trip

Friday, 28 June 2019/ 14:30-16:00

Friday, 28 June 2019 14:30-16:00 Conference Hall | Prof. Dr. Sami FETHI
Asst. Prof. Dr. H. Neyir TEKELI

Orgiit Kiiltiirii ve Is Tatmini Arasindaki iliskide Demografik ve Sektorel Degiskenlerin Rolii: Kamu ve Ozel
Sektor Havacilik Calisanlarinda Bir Arastirma — 383 Dr. inan ERYILMAZ

Havacilik Orgiitlerinde Olumlu Emniyet Kiiltiiriiniin Yaratilmasinda ilk Adim: Havacilik Ogrencileri Uzerine Bir
Arastirma — 384 Asst. Prof. Dr. Sener ODABASOGLU

Tiirk Otomotiv Sektériinde Kurumsal Marka Kisiliginin Miisteri Memnuniyeti ve Sadakati Uzerine Etkileri — 320
Inst. Tugba CEDIKCi FENER

Tiirkiye’deki Alternatif Turizm Tiirlerinden Medikal Turizm: Tiirkiye’de Medikal Turizmin Gelisimi ve SWOT
Analizi — 419 Asst. Prof. Dr. H. Neyir TEKELI

Tiirkiye’deki Start-Up Yatirimlarindan Finansal Teknolojileri (FinTech): Tiirkiye FinTech Ekosistemi ve
Gelisimi — 458 Asst. Prof. Dr. Furkan EVRANOS

Woman Entrepreneurship In Turkey, Factors Leading Women To Entrepreneurship And Analysis of The Present
Socio-Economic Structure, National And International Supports Provided For Woman Entrepreneurs — 471
Lect. Selen CELIKOZ

Friday, 28 June 2019 14:30-16:00 Lefkosa Prof. Dr. Hiiseyin ARASLI
(125) Assoc. Prof. Dr. Kadir YILDIZ

Algilanan Orgiitsel Destegin iliskisel Ag1 Uzerine Ulusal Yazinda Bir Meta-Analiz Calismas1 — 418
Res. Assist. Dr. Deniz DIRIK

Spor Yoneticisi Adaylarmin Kariyer Uyumu ve Yenilik¢ilik Egilimlerinin Girisimcilik Potansiyellerini Yordayici
Etkisi — 413 Assoc. Prof. Dr. Kadir YILDIZ, Ayse SEVIMLI

Potential Antecedents of Intrapreneurship — 332 Asst. Prof. Dr. Georgiana KARADAS,
Saniye HICYAKMAZER, Sanaz VATANKHAH, Asst. Prof. Dr. Ozlem ALTUN

Attracting More Tourists to North Cyprus by Focusing on Gastronomy Tourism — 448
Asst. Prof. Dr. Sarvnaz BARADARANI, Asst. Prof. Dr. Ozlem ALTUN

Cocoon Work Art of Cyprus Tradition: As An Etnographic Research — 395 Ecem YILDIZ

Ekonomik Biiyiime ve CO2 Emisyonlar iliskisi: Meksika I¢in Bir Cevresel Analiz — 396
Dr. Hasan RUSTEMOGLU




Friday, 28 June 2019 14:30-16:00 Girne (123) Prof. Dr. Esra KARABACAK
Assoc. Prof. Dr. Serdar YURTSEVER

Dil Felsefesinin Tasavvuf Igerikli Siirdeki Etkileri Uzerine Degerlendirmeler — 360
Prof. Dr. H. Esra KARABACAK

Cocukluk Cag1 Travmalari ile Evlilik Uyumu Arasindaki liskide Basa Cikma Tutumlarmin Araci Rolii — 327
Hacer AYDINOVA, Prof. Dr. Fatma Giil CIRHINLIOGLU

Cocuklari ilkokulda Ogrenim Goren Ebeveynlerin Cocuk Kitaplariin Secimine iliskin Gériisleri — 440
Asst. Prof. Dr. Selma KORKMAZ, Exp. Tiilay KAYA TEKMAN

Tiirk Kurtulus Savasi’nda Istihbarat Carki — 434 Assoc. Prof. Dr. Serdar YURTSEVER

[k ve Acil Yardim Ogrencilerinin Babanin Anneye Yénelik Siddetine Tanik Olma Durumlari — 476
Assoc. Prof. Dr. Hatice BEKIR, Inst. Exp. ismet CELEBI

Z Nesli Cocugunu Tanimak — 397
Assoc. Prof. Dr. Hatice BEKIR, Exp. Sidika BASBUGA, Alper Remzi AYDIN

Cocuklarda Temel Yasam Destegi Egitiminin Okul Oncesi Ogretmen Adaylarinin Temel Yasam Destegi
Uygulama Beceri Diizeylerine Etkisi — 429 Assoc. Prof. Dr. Hatice BEKIR, Inst. Exp. Ismet CELEBI

Friday, 28 June 2019/ 14:30-16:00

Friday, 28 June 2019 14:30-16:00 Rauf DENKTAS | Assoc. Prof. Dr. Veclal GUNDUZ
(119)

Yenilenebilir Enerji Kaynaklarinin Kuzey Kibris Tiirk Cumhuriyeti’nde SWOT Analizi ile Uygulanabilirligi —
408 Beyza SOYER, Assoc. Prof. Dr. Veclal GUNDUZ

Ozel Gereksinimli Bireye Sahip Annelerin Otomatik Diisiincelerinin incelenmesi — 335
Tubanur Celik ISKIFOGLU, Fatma ERKIVANC, Sacide SAHIN, Melih Burak OZDEMIR,
Hasan Basri DEDE, Asst. Prof. Dr. Ayse BENGiSOY

Manevi ve insani Deger Egiliminin Bireylerin Duygu ve Davranis Diizeyleri ile liskisinin Incelenmesi — 331
Psk. Sevtap Cakmak OZDEM, Asst. Prof. Dr. Ayse BENGISOY

Universite Ogrencilerinin Girisimei Kisilik Ozellikleri ile Girisimcilik Egilimleri Arasindaki Iliskiyi Belirlemeye

Yonelik Ampirik Bir Caligma — 389
Inst. Rojda HATiPOGLU NUR, Res. Assist. Erkan NUR, Assoc. Prof. Dr. Baran ARSLAN

Is Yasaminda Yeni Neslin Ayak Sesleri: K Kusag1 — 390
Res. Assist. Erkan NUR, Assoc. Prof. Dr. Baran ARSLAN, Inst. Rojda HATIPOGLU NUR

Sosyo-Kiiltiirel Yapinin Mimariye Yansimasi; Lefke Ornegi — 385
Asst. Prof. Dr. M. Selen Abbasoglu ERMiYAGIL, Asst. Prof. Dr. Cemaliye Sunalp GURCINAR




Friday, 28 June 2019 14:30-16:00 | Cengiz Topel (118) | Prof. Dr. Orhan COBAN

The Impact of Tourism Sector on Economic Growth: The Example of TRNC — 305
Prof. Dr. Orhan COBAN, Lect. Ayse COBAN

Analysis of Change in Individual Welfare Indicators in TRNC — 306
Lect. Ayse COBAN, Prof. Dr. Orhan COBAN

Orgiitsel Mesruiyet Kaynaklar1 Baglaminda Tiirkiye’deki UBER Uygulamasinin Degerlendirilmesi — 444
Res. Assist. Dr. Abdullah YILMAZ

Orgiit Yapisi ve I¢ Girisimeilik iliskisinin Teorik Olarak Incelenmesi — 445 Res. Assist. Dr. Abdullah YILMAZ
Orgiitsel Iletisimde Fisilt1 Yonetimi: Teorik Bir inceleme — 446 Res. Assist. Dr. Abdullah YILMAZ
Tiirkiye’de Girigimcilik Tarihi: Genel Bir Degerlendirme — 378 Inst. Dr. Necdet SEZAL

The Effect of Emotional Intelligence on Organizational Commitment: An Application on Hospital Employees —
340 Dr. Rabia YILMAZ

Tiirkiye nin Finansal Liberalizasyon Siireci ve Bor¢lanma ile Arasindaki iliski - 379
Inst. Dr. Necdet SEZAL, Prof. Dr. Mahmut YARDIMCIOGLU

Friday, 28 June 2019 | 14:30-16:00 | Gazimagusa (113) | Prof. Dr. Adnan CELIK

The Roles That Large-Scale Enterprises should Take in National Development: SWOT Analysis of The Turkish
Republic of Northern Cyprus — 308 Prof. Dr. Adnan CELIK

Isyeri izleme Faaliyetleri, Orgiitsel Stres ve Orgiitsel Giiven iligkisi — 318
Assoc. Prof. Dr. Ali ERBASI, Prof. Dr. Adnan CELIK, Leyla ERAT

Yetenek Yonetimi Uygulamalar1 Algisinin Duygusal Emek Uzerindeki Etkisi — 319
Assoc. Prof. Dr. Ali ERBASI, Prof. Dr. Adnan CELIK, Merve KAYA

Duygusal Emegin Is Doyumu Uzerindeki Etkisi: Konya Otel Isletmeleri Calisanlar1 Uzerinde Bir Uygulama — 337
Dr. Rabia YILMAZ

Konaklama Isletmelerinde Etik Iklim Algilarmin Orgiitsel Ozdeslesme Uzerindeki Etkisi: Konya li Oregi — 338
Dr. Rabia YILMAZ




Friday, 28 June 2019 / 14:30-16:00

Friday, 28 June 2019 | 14:30-16:00 Rauf Denktas | Prof. Dr. Himmet KARADAL
(112)

Orgiitsel Etigin Kurumsal Itibara Etkisi Uzerine Bir Literatiir Caligmas1 — 404
Prof. Dr. Himmet KARADAL, Inst. Abdullah DEMIR

Girigimcilik Kiltiiriiniin  Gelisimine Yerel Yonetimlerin Katkisi: Tiirkiye'deki Biiyiliksehir Belediyelerinin
Etkinliklerinin Veri Zarflama Analiziyle Degerlendirilmesi — 347

Prof. Dr. Ahmet ERGULEN, Inst. Zeynep UNAL, ibrahim HARMANKAYA

Tiirkiye’deki Saglik Kuruluslarinin istatistiki Bélge Birimleri Smiflamasina Gére Veri Zarflama Analizi ile
Etkinlik Analizi — 442 Prof. Dr. Ahmet ERGULEN, ibrahim HARMANKAYA, Inst. Zeynep UNAL

Tiirkiye'deki Orta Ogretim Kurulumlarinin Performanslarmin Veri Zarflama Analizi ile Degerlendirilmesi — 443
Prof. Dr. Ahmet ERGULEN, ibrahim HARMANKAYA, Inst. Zeynep UNAL

Sivil Toplum Kuruluslarinin Bolgesel Kalkinmadaki Roliiniin Degerlendirilmesi — 457
Asst. Prof. Dr. Suna Mugan ERTUGRAL, Prof. Dr. Mehtap OZDEGER, Merve DOLEK

Is Doyumu Faktérlerinden Ucret-Terfi-Yénetici Ve Isin Kendisinin Isgorenlerin Isten Ayrilma Egilimi Uzerine
Etkisi: Biskek Konaklama Isletmeleri Uzerine Bir Alan Arastirmasi — 322 Dr. Mehmet ULUTAS

Onlisans Ogrencilerinin Kendi Isini Kurma Niyetini Etkileyen Faktorleri Belirlemeye Yonelik Bir Calisma — 361
Asst. Prof. Dr. Sibel AYDEMIR, Assoc. Prof. Dr. Oya KORKMAZ

Girisimcilik Yoneliminde Giincel Yaklasimlar — 432 Assoc. Prof. Dr. ibrahim YALCIN

Friday, 28 June 2019 14:30-16:00 | Cengiz Topel (111) | Dr. Ahmet Tuncay ERDEM

Agizdan Agiza lletisimin Tiiketici Temelli Marka Degerine Etkisi: Elektronik Uriinler Pazarinda Z Nesli Uzerine
Bir Arastirma — 422 Asst. Prof. Dr. ismail ELAGOZ, Asst. Prof. Dr. Polat YUCEKAYA

Piyasalarm ve Is Diinyasinin Gelismislik Diizeyi Ile Ulusal Yiiksekdgretim Basarisinin, Ulusal Rekabet Giicii
Basaris1 Uzerindeki Etkisi: Se¢ilmis OECD Ulkelerinde Panel Veri Analizi — 423
Dr. Karahan KARA, Asst. Prof. Dr. Polat YUCEKAYA

Finansal Performansin Vikor Yontemi ile Degerlendirilmesi: BIST Holding ve Yatirim Endeksinde Yer Alan
Sirketler Uzerine Bir Uygulama — 464 Assoc. Prof. Dr. Ali BAYRAKDAROGLU, Inst. Nihan CABA

Hisse Senedi Segiminde Etkili Olan Faktdrlerin Topsis Yéntemi ile incelenmesi: BIST 50 Ornegi — 465
Assoc. Prof. Dr. Ali BAYRAKDAROGLU, Inst. Nihan CABA

Bes Faktor Kisilik Modeli Girisimcilik Niyetini Etkiler mi? — 425
Prof. Dr. Himmet KARADAL, Asst. Prof. Dr. M. Halit YILDIRIM

Bilgi Paylasini Uzerine Yapilan Calismalarin Icerik Analizi Yontemi ile Incelenmesi — 426
Asst. Prof. Dr. M. Halit YILDIRIM, Yalein GUMUSSOY

Saglik Meslek Mensuplarinin Meslekleriyle ilgili Yasal Sorumluluklar1 ve Yiikiimliiliikleri — 399
Asst. Prof. Dr. Giilay TAMER

Yéneticilerin Liderlik Ozellikleri ve Kontrol Odaklarinin Karar Verme Stilleri Uzerindeki Stratejik Etkileri:
Istanbul Ilinde Bir Uygulama — 400 Asst. Prof. Dr. Giillay TAMER

10




Saturday, 29 June 2019/ 11:30-12:30

Saturday, 29 June 2019 | 11:30-12:30 | Conference Hall | Prof. Dr. Deniz Elber BORU
Assoc Prof. Dr. Selma KALYONCUOGLU

Calisanlarin Oz Yeterlilik Algilarinin i¢ Girisimcilik Egilimi Uzerindeki Etkisinde Basar1 Ihtiyacinin Diizenleyici
Rolii: X ve Y Kusaklar1 Arasi1 Kargilastirma — 424
Res. Assist. Taha Yusuf CAKAREL, Prof. Dr. Deniz ELBER BORU, Prof. Dr. Mahmut PAKSOY

Is Virtual Management Possible? A Research in D-Smart Company — 438
Asst. Prof. Dr. Meri¢c Esat BEBITOGLU

Sanal Diinyada Sadakatin Olusumunda P§ikoloj ik Sahiplenme Teorisi: WhatsAppVC')megi — 467
Assoc Prof. Dr. Selma KALYONCUOGLU, Res. Assist. Emine SENBABAOGLU DANACI

Tele Caligma ve Ortaya Cikan Sorunlarin Calisanlar Uzerindeki Etkisi — 403 Tugba INCENACAR

Calisanlarin Egitim ve Kariyer Yénetimi Algilarinin Orgiitsel Baglhilik Uzerine Etkisi — 407
Ertac GULAKDENIZ, Dr. Aysen BERBEROGLU

Saturday, 29 June 2019 | 11:30-12:30 Lefkosa Prof. Dr. Okan Veli SAFAKLI
(125)

Kuzey Kibris Tiirk Cumhuriyeti’nde (KKTC) Oncii Sektérlerin Odemeler Dengesi Uzerindeki Etkisi — 324
Prof. Dr. Okan Veli SAFAKLI

Makroekonomik Gdostergelerin Merkez Bankas1 Karliligina Etkisi: Kuzey Kibris Tiirk Cumhuriyeti (KKTC) ve
Giiney Kibris Rum Y6netimi (GKRY) Merkez Bankas1 Karsilastirmas: Uzerine Bir Caligma — 388
Kenan SAHIN, Prof. Dr. Okan Veli SAFAKLI

Dava Sart1 Arabuluculuk Diizenlemesinin Fikri Miilkiyet Hukukundan Dogan Uyusmazliklara Etkisi — 370
Asst. Prof. Dr. Onur SARI

Faaliyet Tabanh Maliyetleme ve Kaynak Tiiketim Muhasebesi Yontemleri Arasindaki Farklar ve Bir Teorik
Uygulama — 358 Inst. Omer Burak PAKSOY, Inst. Dr. Necdet SEZAL

Saturday, 29 June 2019 | 11:30-12:30 Girne (123) Prof. Dr. Hakan AYDIN
Asst. Prof. Dr. Rahsan Fatma AKGUL

Bir Egitim Araci Olarak Kisa Filmler: HD-LIFE Kisa Filmlerinin Pedagojik ve Kuramsal Tasarimi — 321
Asst. Prof. Dr. Fikret YAZICI, Prof. Dr. Hakan AYDIN

Afis Tasariminda Beyaz Alanlar — 336 Asst. Prof. Dr. Rahsan Fatma AKGUL
Yeni Medya, iletisim, Biling ve Davrams Etkileri Olusturma — 316 Inst. Tiirkan AYDOGAN

Dogrudan Yabanci Yatirimlarin istihdama Etkisi: Gelismis Ve Gelismekte Olan Ulkeler Karsilagtirmast — 473
Asst. Prof. Dr. Mehmet ALTUNTAS, Res. Assist. Baris Erkan YAZICI

A Qualitative Study on the Problem of Agency Theory of Family Businesses — 474
Dr. Ahmet Tuncay ERDEM

Saturday, 29 June 2019 | 11:30-12:30 Rauf DENKTAS Prof. Dr. Serpil AGCAKAYA
(119)

Saglik Hizmetlerinde Doniisiim: Tiirkiye Ornegi — 466 Prof. Dr. Serpil AGCAKAYA

Leblebi Sektoriinde Kayitdisi Istihdam: Denizli ilinde Nitel Bir Arastirma — 363
Inst. Fatma Ozge Ozgen ONEY, Cagatay ONEY

Demografik Degiskenler le Girisimcilik Egilimleri Arasindaki iliski: Kale Meslek Yiiksekokulu Ornegi — 364
Inst. Fatma Ozge Ozgen ONEY, Inst. Dilek SENEL

Meslek Yiiksekokulu Ogrencilerinin Girisimcilik Egiliminin Belirlenmesi: Pamukkale Universitesi Acipayam
Meslek Yiiksekokulu Ornegi — 365 Inst. Fatma Ozge Ozgen ONEY, Inst. Dilek SENEL
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Saturday, 29 June 2019/ 11:30-12:30

Saturday, 29 June 2019 | 11:30-12:30 | Cengiz Topel (118) | Prof. Dr. Nevin DENIiZ
Assoc. Prof. Dr. Recep Baki DENIZ

Tiirkiye’de Sosyal Medya Kullanim ve Etkileyici Pazarlama (Influencer Marketing) Uzerine Bir Analiz — 431
Assoc. Prof. Dr. Recep Baki DENIZ

An Analysis Of The Relationship Between R&D Expenditures and Employment: A Case for United States,
Germany and Turkey — 374 Giilcan GUZEL, Sedef CEVIKALP

Ekonomik Giiven Endeksi ile iktisadi Hosnutsuzluk Endeksi Arasindaki Iliski: Tiirkiye Ornegi — 375
Giilcan GUZEL, Asst. Prof. Dr. Emrah DOGAN

The Determinants of Bank Liquidity Risk: Empirical Evidence From Turkish Banks — 380
Asst. Prof. Dr. Emrah DOGAN, Asst. Prof. Dr. Onur OZDEMIR

Saturday, 29 June 2019 | 11:30-12:30 | Gazimagusa (113) | Prof. Dr. Mazlum CELIK

Girisimcilerin Basarisizlik Nedenleri — 301 Prof. Dr. Mazlum CELIK, Sedat YAKUPOGLU

Onlisans Ogrencilerinin Girisimcilik Egilimlerinin Belirlenmesinde Psikolojik Sermayenin Rolii — 372
Inst. Burcu BATGA, Inst. Siimeyra CEYHAN, Exp. Sercan YILTAY

Duygusal Zeka ile Girisimcilik Egilimi Arasinda Oz Yeterliligin Aracilik Rolii: Cukurova Universitesinde Bir
Alan Arastirmasi — 373 Inst. Siimeyra CEYHAN, Exp. Sercan YILTAY, Inst. Burcu BATGA

The effect of motivational factors on entrepreneurship: Does uncertainty avoidance cultural value at the country
level make a difference? — 354 Prof. Dr. Cem TANOVA, Izzet ATALAY

Saturday, 29 June 2019/ 13:30-14:45

Saturday, 29 June 2019 | 13:30-14:45 Conference Hall | Prof. Dr. Cigdem KIREL
Asst. Prof. Dr. Gamze Ebru CIFTCI

Orgiitlerde Kadina Yénelik Cinsel Tacizi Agiklayan Kuramsal Modeller ve Onleme Y éntemleri — 405
Prof. Dr. A. Cigdem KIREL

Saglik Kurumlarinda Iletisim: Hasta-Saglik Personeli letisimi Uzerine Bir Inceleme — 357
Asst. Prof. Dr. Serdal ISIKTAS, Dilan CICEKLI

Cok Kriterli Karar Verme Yontemleri Ile Kurulus Yeri Karari: Atatiirk Universitesi Girisimcilik Ofisi Ornegi —
381
Assoc. Prof. Dr. Ersin KARAMAN, Esra OZMEN

Boreout Sendromunun Sosyal Kaytarma Uzerindeki Etkisine Yonelik Bir Alan Arastirmast — 353
Asst. Prof. Dr. Gamze Ebru CIFTCI, Asst. Prof. Dr. Uyesi Alper GURER

Kamu Saglik Sektériinde Orgiitsel Vatandaslik Uzerine Cikarimlar: Gorgiil Bir Calisma — 356
Asst. Prof. Dr. Murat AK

Saturday, 29 June 2019 | 13:30-14:45 Lefkosa Prof. Dr. Emine KOLAC
(125) Assoc. Prof. Dr. Giilsemin HAZER

Gegmisten Giiniimiize Milli Kiltiir Suralar1 — 455
Prof. Dr. Emine KOLAC, Meryem KEKEC, Samet KANTEKIN

Karnavalesk Bir Roman Olarak Mevliit Siileymanli’nin Gé¢ Romani — 382 Assoc. Prof. Dr. Giilsemin HAZER

Cocuk Edebiyatinda Kitap Secimi Olgiitleri (KKTC’ de) — 367
Assoc. Prof. Dr. Sevket OZNUR, Asst. Prof. Dr. Ejdan SADRAZAM

Cocukluk Déneminde Cinsel Istismar — 401 Baris TUNCER

Anaokullar I¢in Oyun ve Yaraticiligin Modern Egitim, Ogretim ve Y®onetim Metodolojileri ile Zenginlestirilmesi
—436 Arzu DOLMAZ
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Saturday, 29 June 2019/ 13:30-14:45

Saturday, 29 June 2019 | 13:30-14:45 |  Girne (123) | Prof. Dr. Seckin GONEN

Borg¢lanma Maliyetlfirinin TFRS ve BOBI FRS AQISIIldan Karsilastirilmasina iliskin Uygulama Ornekleri — 462
Prof. Dr. Seckin GONEN, Asst. Prof. Dr. Emin YUREKLI

Mutluluk Ekonomisi: Tiirkiye Acisindan Bir Degerlendirme — 341 Asst. Prof. Dr. Siiheyla ERIKLI

Tiirkiye’de Geng Issizligi ile Miicadelede Alternatif Bir Coziim: Sosyal Girisimcilik — 342
Asst. Prof. Dr. Volkan ISIK

Relationship Between University Image and Student Loyalty: A Study on Perceptions of Students — 398
Dr. Aysen BERBEROGLU

Otomobil Sektdriinde Marka Imaji ve Miisteri memnuniyetinin Tutumsal Baglilik ve Marka Sadakati Uzerindeki
Etkisi: KKTC Omegi — 341 Murat TORUN, Dr. Aysen BERBEROGLU

Saturday, 29 June 2019 | 13:30-14:45 Rauf DENKTAS | Prof. Dr. Muharrem TUNA
(119)

Tiirk Mutfagimin Uluslararasilasma Sorunlarma iliskin Nitel Bir Arastirma — 470
Res. Assist. Basak OZYURT, Havva CIVGIN, Prof. Dr. Muharrem TUNA

Kentsel Sit Alanlarindaki Yenileme Calismalariin Turizm Ac¢isindan Degerlendirilmesi — 459
Res. Assist. Sezgi GEDIK

Innovatif Yaklasimm Kanvas Is Modelinde Degerlendirilmesi: Ornek Bir Uygulama — 449
Inst. Dr. Aysen AKBAS TUNA

Artirtlmis Gergeklik Teknolojisinin Ambalaj Tasarimi ve Pazarlamasinda Kullanim: — 362
Inst. Ayse IRI, Asst. Prof. Dr. Emel BIROL

Gorsel iletisim Yolu Olan Arttirilmig Gergeklik Uygulamalarinda Gorsel Unsurlarin Kullanimi: Cocuk Kitaplar
Ornegi — 386 Asst. Prof. Dr. Emel BIROL, Inst. Ayse iRI

Saturday, 29 June 2019 | 13:30-14:45 | Cengiz Topel (118) | Prof. Dr. Harun SESEN
Asst. Prof. Dr. Giilbeniz AKDUMAN

Meslek Secimini Etkileyen Degiskenlerin Analizi: Sivil Havacilik Kabin Hizmetleri Béliimiinde Bir Alan
Arastirmasi — 333 Asst. Prof. Dr. Giilbeniz AKDUMAN, Asst. Prof. Dr. Zeynep HATIPOGLU, Inst. Dr.
Giilnaz KARAHAN

Isten Cikis Miilakatlarinin Orgiit Calisanlarini Geri Kazandirmaya Etkisi: KKTC Yerel Bankalar1 Uzerine Bir
Arastirma — 339 Olgun TOPALCIK, Assoc. Prof. Dr. Veclal GUNDUZ

The Role of Gender on Nomophobia and Smartphone User: The Case of Northern Cyprus — 417 Nasim
NIKSIAR, Asst. Prof. Dr. Ozlem ALTUN, Res. Asst. Mehmet Necati CIZRELIOGULLARI

Better Performance with Mental Training — 376
Assoc. Prof. Dr. Ridvan EKMEKCI, Asst. Prof. Dr. Biillent Okan MICOOGULLARI

Problem Solving Skills of Football Referees — 377
Assoc. Prof. Dr. Ridvan EKMEKCI, Hamza Kaya BESLER
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Saturday, 29 June 2019 | 13:30-14:45 | Gazimagusa (113) | Prof. Dr. Mustafa SAGSAN
Assoc. Prof. Dr. Biilent KARA

Kiiltiir Endiistrisi Uriinii Olarak Harry Potter — 428 Prof. Dr. Sezer AKARCALI

Bedenin Metalasma Siireci ve Reklam Yoluyla imaj Yaratimi — 430
Assoc. Prof. Dr. Biillent KARA, Aliye KACMAZ

Issiz Bireylerin Demografik Ozellikleri ve Is Arama Tercihleri Uzerine Bir Arastirma — 410 Inst. Dilek SENEL

Meslek Yiiksekokulunda Egitim Géren Kadin Ogrencilerin Girisimeilik Diizeylerinin Belirlenmesi Uzerine Bir
Arastirma — 411 Inst. Dilek SENEL, Inst. Fatma Ozge Ozgen ONEY

Kay1t Dis1 istihdam: Tiirkiye’de Geng Istihdami Uzerine Bir Arastirma — 412 Inst. Dilek SENEL

Saturday, 29 June 2019/ 13:30-14:45

Saturday, 29 June 2019 | 13:30-14:45 | (112) | Prof. Dr. Asim SALDAMLI

Ethical and Innovative Practices in the Child Food Industry of Bangladesh: A Qualitative View — 454
Rahaman HASAN, Dr. Dababrata CHOWDHURY

Empirical Study of the Branding Strategy in Influencing Brand Equity Amongst Youth: The Case of Pakistan
Luxury Apparel Industry — 416 Junaid KHAN

Role of Technological Innovation on SME’s, A casse study of dairy sector in Pakistan — 451
Sikandar Feroz KHALID

Entrepreneurship and Social Media in the Creative Industries: A Socio-Technical Perspective of Entrepreneurial
Discovery of Value Opportunity and Exploitation — 469 Al Otaiba, Maysson

Saturday, 29 June 2019 | 13:30-14:45 | (111) | Prof. Dr. Sezer AKARCALI

Sosyal Medya Kullaniminda Ahlaki Boyut — 452 Inst. Dr. Nebiye KONUK

Universite Ogrencilerinin Elestirel Diisiinme Becerilerinin incelenmesi: KKTC Ornegi — 325
Asst. Prof. Dr. Emre CETIN, Inst. Selime GUNTAS

Mobil Bankacilikta Algilanan Deneyimsel Deger Boyutlarinin Demografik Ozelliklere Gére Farklilagmast:
Nevsehir Ornegi — 330 Dr. Mustafa DEMIRHAN

Tiirkiye’deki Girisimcilik Faaliyetlerinin Analizi: Kiiresel Girisimcilik Endeksi Uzerine Bir Inceleme — 387
Asst. Prof. Dr. Ozlem YASAR UGURLU, Assoc. Prof. Dr. Duygu KIZILDAG

Girisimcilik Niyeti Uzerine Yapilan Calismalarin Igerik Analizi Yontemi ile incelenmesi — 427
Prof. Dr. Himmet KARADAL, Dr. Ahmet Tuncay ERDEM

Saturday, 29 June 2019 /15:00-16:15

Saturday, 29 June 2019 ] 15:00-16:15 | Conference Hall | Assoc.Prof. Dr. Erdogan EKiZ

Better Business Education towards Development of Entrepreneurship— 468
Assoc. Prof. Aril CANSEL, Assoc. Prof. Dr. Erdogan EKIZ

Reassessing Augmented Role of Urban Diplomacy in International Politics — 309
Asst. Prof. Dr. Gokhan AK, Asst. Prof. Dr. Pinar AKARCAY

Fashion Marketing, Trust and Customer Loyalty to the Company's Brand: A Case of Study North Cyprus — 355
Hanna-Anastasna MELNYCHUK

Debt and Equity Policy in Capital Structure Theories: Modigliani-Miller Theory, Trade-Off Theory, Pecking
Order Theory and Agency Theory — 369 Hasan OZYAPICI, Omar TARZIBASHI
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Saturday, 29 June 2019 | 15:00-16:15 Lefkosa Prof. Dr. Tahir AKGEMCI
(125)

Tiiketicilerin Kisilik Ozellikleri Ile Finansal Iyilik Hali Ve Risk Alma Tutumu Arasindaki liski — 414
Mesut DOGAN, Inst. Dr. A. Selcuk KOYLUOGLU, Asst. Prof. Dr. Abdurrahman GUMRAH

Iskolikligin Is-Aile Catismas1 Uzerindeki Etkisi: Avukatlar Uzerine Bir Arastirma — 311
Prof. Dr. Tahir AKGEMCI, ismail KURT, Res. Assist. Serap KALFAOGLU

Hijyen Faktorlerin Calisan Performansina Etkisi: Cagri Merkezi Ornegi — 366
Prof. Dr. Tahir AKGEMCI, Inst. Gokhan BiLiCi, Nuray BIiLiCi

Bankacilik Ve Sigortacilik On Lisans Programida Ogrenim Géren Ogrencilerin Zorunlu Staj Egitimleri ile
Mesleki Bagliliklar1 Arasinda Iliski: Bir Odak Grup Calismasi — 352 Inst. Gokhan BILICI, Nuray BILICI

Orgiitsel Sosyallesmenin Orgiitsel Baglhlik Ve Is Tatminine Etkisi Selcuk Universitesi Sosyal Bilimler Meslek
Yiiksek Okulu Ornegi — 415 Inst. Fatih ibrahim KURSUNMADEN

Saturday, 29 June 2019 /15:00-16:15

Saturday, 29 June 2019 | 15:00-16:15 |  Girne (123) [ Prof. Dr. Muammer ZERENLER

Kusak Farkliliklarina Gére Is Yasam Dengesi Algisinin Arastirilmasi: Kahramanmaras’ta Calisan Avukatlar
Ornegi — 310 Prof. Dr. Tahir AKGEMCI, Ilkay Can BAGCI, Res. Assist. Serap KALFAOGLU

Bilimsel Calismalarda Akademisyenler Tarafindan Kullanilan Bilgi Erisim Sistemleri — 302 Inst. Okan KOC
Kiiresel Dijital Cagda Emek — 303 Inst. Okan KOC

Butik Burgercilerde Miizik Unsuru: Kadikdy’de (istanbul).Etnograﬁk Gastromiizikoloji Calismast — 323
Prof. Dr. Seyit YORE, Res. Assist. irem ERDOGAN TUREN

Investigation of the Relationship Between Organizational Cynicism and Organizational Commitment — 473
Kerim KARADAL, Prof. Dr. Zeyyat SABUNCUOGLU, Ahmet Cengiz UCAR

Saturday, 29 June 2019 | 15:00-16:15 Rauf DENKTAS | Assoc.Prof. Dr. ismail AKBAL
(119

Deniz Baykal Dénemi CHP ve Tiirk Sosyal Demokrasisinin Evrimi — 472
Assoc.Prof. Dr. ismail AKBAL, Ezgi Gizem YOLLU

Tahincioglu Basketbol Stiper Ligi Isim Sponsorlugunun Taraftar Bakis Acist ile Degerlendirilmesi: Pilot Uygulama
— 368 Ozlem ISIK INAN, Asst. Prof. Dr. Y. Aytiil DAGLI EKMEKCI

Goniilliilik Faaliyetine Katilan Universite Ogrencilerinin Girisimcilik Diizeyleri ve Girisimcilik Faktorleri
Arasmdaki Iliski — 391 Asst. Prof. Dr. Y. Aytiil DAGLI EKMEKCI, Ozlem ISIK INAN

Piyasa Degeri/Defter Degeri Oran1 ve TOBIN’S Q Oran1 Yontemleri ile Lokanta ve Otel Isletmelerinde Entelektiiel
Sermayelerin Karsilastirilmas: — 394 Asst. Prof. Dr. Umut Tolga GUMUS, Erkan CIBIK, Aygiil OZTURK

BIST’ de Islem Géren Lokanta ve Otel Isletmelerinin Finansal Performans incelemeleri: CKKV Arastirmasi — 393
Asst. Prof. Dr. Umut Tolga GUMUS, Erkan CIBIK, Res. Assist. Hatice CAN OZIiC

BIST-100 Ve BIST-Tiim Endekslerinde Gii¢ Oran1 Yontemiyle Ocak Ay1 Anomalisinin Test Edilmesi — 435 Asst.
Prof. Dr. Umut Tolga GUMUS, Res. Assist. Hatice CAN OZiC, Erkan CIBIK
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Saturday, 29 June 2019 | 15:00-16:15 | Cengiz Topel (118) | Prof. Dr. Asim SALDAMLI
Bekir KARADUMAN

Liderlik Yaklasiminin Calisan Motivasyonuna Etkisi: Kamu Calisanlar1 Uzerine Bir Arastirma — 463
Prof. Dr. Asim SALDAMLI, H. Cagla ADALAN

Universiteli Gengler Agisindan Girisimcilik Egitimlerinin Girisimcilik Niyeti Uzerindeki Etkilerinin Incelenmesi
— 348 Nisa Nur MUSLUHITTINOGLU, Dr. Zafer ADIGUZEL

Sosyal Cevre ve Ekonomik Ortamim Girisimcilik Acisindan Universite Ogrencileri Uzerindeki Etkilerinin
Aragtirilmasi — 349 Nisa Nur MUSLUHITTINOGLU, Dr. Zafer ADIGUZEL

Psikolojik Giiglendirmeyle Birlikte Orgiitsel Baglilik ve Stressin Is Yogunlugu Uzerindeki Etkilerinin Incelenmesi
— 350 irem KUCUKOGLU, Dr. Zafer ADIGUZEL

Saturday, 29 June 2019 ] 15:00-16:15 | Gazimagusa (113) | Dr. Dababrata CHOWDHURY

Supply Chain Risk Management in the Energy Sector: The Case of East Med Gas — 345 Kemal HASIM

Country Variables and Individual Perceptions of Climate Change — 402
Asst. Prof. Dr. Defne GUNAY, Asst. Prof. Dr. Gizem ARIKAN

Ogrenmeye Aciklik: Ogretmenler Uzerine Bir Arastirma — 439 M. Kiirsat TURKER

Evaluating the Structure of Brand Equity with Confirmatory Factor Analysis — 409
Asst. Prof. Dr. Selim TUZUNTURK

Cin Kiiltiiriindeki Tao Anlayismin Eski Caglarda Tiirk Yonetim Sistemindeki Karsiligi Meselesi Uzerine Bir
Inceleme — 456 Inst. Ayten AKCAN

Akilli ve Veriye Dayali Tedarik Zincirleri — 343 Asst. Prof. Dr. ibrahim AKBEN, Mehmet OS

Saturday, 29 June 2019 /15:00-16:15

Saturday, 29 June 2019 | 15:00-16:15 | (112) | Prof.Dr. Mustafa SAGSAN

The Advancement and Improvement of Sharing Corporate Social Responsibility (CSR) in the Garment Industry
of Bangladesh — 420 Mohammad AL

An Explorative Analysis of Knowledge Management and Organisational Performance: the case of Logistics
Sector — 421 Krishnaveni NAIDOO, Dr. Dababrata CHOWDHURY

An Investigation into the Management of Change in Private Sector Health Care Organization in Bangladesh: A
Mixed Methods Inquiry Based on the Implementation of New Framework to Support Health Care Organization —
433 Ali AHMAD, Dr. Dababrata CHOWDHURY

Effective Digital Marketing Strategies to Improve Competitive Advantage and Lead Generation of Education
Consultancies in Nepal. A Mixed Method Study — 437 Mr. Deepak Bahadur KHADKA

Saturday, 29 June 2019 | 15:00-16:15 | (111) | Dr. A. Mohammed ABUBAKAR

Cultural Entrepreneurship in Creative Industries — 460 Dr. Cigdem KAYA, Nelson PHILLIPS

Algilanan Orgiitsel Adaletin Olumlu Sosyal Davranislar Uzerindeki Etkisi: Otel isletmelerinde Bir Arastirma — 447
Prof. Dr. Sule AYDIN, Assoc. Prof. Dr. Duygu EREN, Inst. Kayhan KARAKAYA

Demographic Characteristics and Emotional Exhaustion — 475
Inst. Kayhan KARAKAYA, Assoc. Prof. Dr. Metin KAPLAN

Bilgi ve Iletisim Teknolojileri Thracat Diizeyi ve Kisi Basma Milli Geliri Iliskisi Uzerine Panel Esbiitiinlesme
Analizi — 344 Dr. Ebru Giil YILMAZ

Orgiitsel Etkililigin ve Katilime1 Liderligin Yabancilagsma ve Is Doyumuna Etkilerinin incelenmesi — 351
irem KUCUKOGLU, Dr. Zafer ADIGUZEL
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Saturday, 29 June 2019
WORKSHOP: Innovative Research Method

16:15-17:30 | Conference Hall | Moderator: Prof. Dr. Asim SALDAMLI

Keynote Speakers
Prof. Dr. Mustafa SAGSAN

Prof. Dr. Okan Veli SAFAKLI
Assoc. Prof. Dr. Dababrata CHUWDHURY

Dr. Mohammed ABUBAKAR: Multi-group moderation analysis with AMOS

17:30-18:00 | Congress Closing Session (Conference Hall)

20:00-22:00 | Gala (The Olive Tree)

Sunday, 30 June 2019

11:00-16:00 |Gazimagusa Sideseeing Trip
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ADVISORY BOARD

Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.
Prof. Dr.

Prof. Dr.

Ahmet Cevat ACAR, President of TUBA

Mustafa TUMER, Rector, Cyprus Social Sciences University TRNC
Esra HATIPOGLU, Rector, Nisantas1 University

Unal AY, Rector, Cag University

Abdurrahman EREN, Rector, Hali¢ University

Hasan Ali KARASAR, Rector, Kapadokya University

Murat TURK, Rector, Osmaniye Korkut Ata University

Ugur OZGOKER, Rector, Cyprus American University TRNC

Cem TANOVA, Vice Rector, Eastern Mediterranean University TRNC
Hasan KILIC, Dean, Eastern Mediterranean University TRNC

Okan Veli SAFAKLI, Dean, Eureopean University of Lefke TRNC
Osman KARATEPE, Eastern Mediterranean University TRNC
Hiiseyin ARASLI, Eastern Mediterranean University TRNC

Levent ALTINAY, Oxford Brookes University, UK

Erdogan EKIZ, King Abdiilaziz University, Saudi Arabia

Fevzi OKUMUS, University of Central Florida Orlando

Cihan COBANOGLU, University of South Florida Sarasota-Manatee
Cemile CELIK, Mersin University

Sevki OZGENER, Nevsehir Hac1 Bektas Veli University

Himmet KARADAL, Aksaray University TURKEY
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ORGANISING COMMITTEE

Honorary Presidents of the Congress

Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.
Prof.

Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.
Dr.

Mustafa TUMER, Rector of Kibris Sosyal Bilimler University
Esra HATIPOGLU, Rector of Nisantasi University

Unal AY, Rector of Cag University

Abdurrahman EREN, Rector of Hali¢ University

Mehmet BARCA, Rector of Ankara Social Sciences University
Murat TURK, Rector of Osmaniye Korkut Ata University
Mazhar BAGLI, Rector of Nevsehir Haci Bektas Veli University
Hasan Ali KARASAR, Rector of Kapadokya University

Dr. Akhmetov Berik Bakhytzhanovich, Rector of Yessenov University, Kazakhstan

Presidents of the EMI Congress
Prof. Dr. Himmet KARADAL
Prof. Dr. Mustafa TUMER

Prof. Dr. Astm SALDAMLI

Coordinators

Asst. Prof. Dr. A. Mohammed ABUBAKAR
Dr. Ahmet Tuncay ERDEM
Asst. Prof. Dr. Ozlem ALTUN
Inst. Nihan CABA

Neslihan DUMAN

Ali YUCE

Inst. Ethem MERDAN

Dr. Fahri OZSUNGUR

Dr. Yasemin GULBAHAR
M. Kiirsat TURKER
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https://www.facebook.com/ahmet.t.erdem.3
http://facebook.com/profile.php?id=811302127

ORGANIZING COMMITTEE OF “Mixed Exhibition”

Prof. Dr. Hasan PEKMEZCI, Turkey,

Prof. Dr. Alaybey KAROGLU, Hac1 Bayram Veli University, Turkey,
Prof. Dr. M. Turan AKSOY, Arkin University, TRNC,

Prof. Dr. Tansel TURKDOGAN, Hac1 Bayram Veli University, Turkey,
Prof. Dr. Meliha YILMAZ, Gazi University, Turkey,

Prof. Dr. isa ELIRI, Kirikkale University, Turkey,

Prof. Dr. Zoya KOZLOVA, Baranovichi State University, Belarus,
Prof. Dr. Kubra ALIYEVA, Ulusal BilimlerAkademisi, Azerbaycan,
Assoc. Prof. Dr. Arzu UYSAL, Mersin University, Turkey,

Assoc. Prof. Dr. Emrah UYSAL, Mersin University, Turkey,

Assoc. Prof. Dr. Neslihan KIYAR, Selcuk University, Turkey

Asst. Prof. Dr. Rahsan Fatma AKGUL, Yiiziincii Y1l University, Turkey,
Asst. Prof. Dr. Asuman OZDEMIR, Karabuk University, Turkey
Asst. Prof. Emre SEN, Cankir1 Karatekin University, Turkey,

Dr. Ahmet AYTAC, Selcuk University, Turkey,

Dr. Karim MIRZAYE, Islam Art University, Iran,

Inst. Menekse SAHIN KARADAL, Aksaray University, Turkey,

Inst. Fatma KUCUK, Aksaray University, Turkey,

Inst. N.Nazende OZKANLI, Aksaray University, Turkey

Inst. Semra KILIC KARATAY, Aksaray University, Turkey

Inst. Miizeyyen AKSOZ SEN, Aksaray University, Turkey

Victoria MOMEVA-ALTIPARMAKOVSKA, Macedonia.

EXHIBITION CURATOR: Inst. Menekse Sahin KARADAL, Aksaray University
Menekse Sahin KARADAL Painting Exhibition

Fatma KUCUK Photograph Exhibitin
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EXHIBITION EVALUATION COMMITTEE

Prof. Dr. Alaybey KAROGLU, Gazi University

Prof. Dr. Canan DELIDUMAN, Karatay University

Prof. Dr. Fatih BASBUG, Akdeniz University

Prof. Dr. Hiiseyin ELMAS, Selcuk University

Prof. Dr. Meliha YILMAZ, Gazi University

Prof. Dr. Lale ALTINKURT, Mugla Sitki Kocaman University

Prof. Dr. Latigina NATALYA, Shevgenko Devlet University

Prof. Dr. Ljiljana MARKOVIC, University of Belgrade, Serbia

Prof. Dr. Lile TANDILAVA, Shota Rustavelli University

Prof. Dr. Nadejda HAN, Karaganda Devlet University

Prof. Dr. Patrizia ZAGNOL.I, Universita degli Studi Firenze - Italy

Prof. Dr. Roza AMANOVA, Kyrgyz Turkish Manas University, Kirghizistan
Prof. Dr. Rajendra PATIL, University of Mumbia, India

Prof. Dr. Stalbek BAKTIGULOV, Kyrgyz Turkish Manas University, Kirghizistan
Assoc. Prof. Dr. Arzu UYSAL, Mersin University

Assoc. Prof. Dr. Cevat ATALAY, Namik Kemal University

Assoc. Prof. Dr. Emrah UYSAL, Mersin University

Assoc. Prof. Dr. Elif SENEL, Gaziantep University

Assoc. Prof. Dr. Deniz KORKMAZ ELASHRY, Eskisehir Osmangazi University
Assoc. Prof. Dr. Mehmet Emin KAYSERILI, Atatiirk University

Assoc. Prof. Dr. Mutluhan TAS, Selcuk University
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OZET

Nitel yontemle yapilan bu ¢aligmada, Kars ilinde gesitli hibe programlarindan faydalanip, isletme agmis fakat
basarisiz olmus girisimcilerin basarisizligini etkileyen faktorler arastirilmistir. Yasadiklart sorunlar daha detayli
incelenmesi bakimindan yas, cinsiyet, egitim ve faaliyette bulunulan siire faktorleri ele alinarak c¢alismalar
sonucunda basarisizliga etki eden faktorler tasnif edilmeye calisilmisg, elde edilen sonuglarla yeni girisimcilere
tecriibe aktarimi yapilmasi amacglanmigtir. Goriigmecilerle ilk olarak telefonla irtibata gegilmis ve randevu
almmustir. Basarisiz olmus toplam 14 girisimciyle yart yapilandirilmis miilakat yontemiyle yiiz yiize goriisme
yapilarak aragtirmanin verileri toplanmustir. Basarisizhik faktorleri yas, cinsiyet, egitim durumu ve faaliyet
gosterilen is koluna ve igletmenin faaliyette bulundugu siireye gore farklilik gdstermistir. Bagarisizliga neden olan
faktorler incelendiginde girisimcilerin biiyiik kismu, segtikleri sektdriin, yeterli Oz sermayelerinin olmamasinin,
bankalarla olan iligkilerin, iilkenin ekonomik durumunun, dngériillemeyen olaylarin, kurulus yeri se¢imindeki
hatalarin ve kisilik 6zelliklerinin temel basarisizlik nedenleri olarak belirlenmistir.

Anahtar Kelimeler: Girigim, Girisimci Kavrami, Bagarisizlik Nedenleri

The Reasons of Failure of Entrepreneurs

ABSTRACT

In this study, which was conducted by qualitative method, the factors affecting the failure of the entrepreneurs
who opened a business but benefited from various grant programs in the province of KARS were investigated. In
order to investigate the problems they face, the factors related to age, gender, education and duration of the
activities were analyzed and the factors affecting the failure were tried to be classified and the results were aimed
to transfer experience to the new entrepreneurs. The first contact with the interviewers was made by phone and an
appointment was made. A total of 14 unsuccessful entrepreneurs were interviewed face-to-face with semi-
structured interview methodology. Failure factors differed according to age, gender, educational status and activity
and the duration of operation. When the factors causing the failure were examined, most of the entrepreneurs were
identified as the main reasons of failure of the sector they chose, the lack of adequate capital, the relations with
the banks, the economic situation of the country, the unforeseeable events, the errors in the selection of the location
and the personality characteristics.

Keywords: Enterprise, Entrepreneur concept, Reasons for failure

36


mailto:mazlum.celik@hku.edu.tr

3 International EMI Entrepreneurship & Social Sciences Congress, 28-30 June 2019, Lefkosa

Bilimsel Calismalarda Akademisyenler Tarafindan Kullamilan Bilgi Erisim
Sistemleri — 302

Inst. Okan KOC

Balikesir University
okankocbby@gmail.com

OZET

Bilgi erisim sistemleri, bilgi iletisim teknolojilerindeki gelisime paralel olarak insanlig: etkisi altina alarak ortaya
ctkmistir. Giiniimiizde teorik anlamda bir¢ok ¢aligmanin dijital kiiltiiriin imkanlart dogrultusunda yiiriitiildigii
goriilmektedir. Bilgi erisim sistemleri, bilginin yeniden tiretim asamasinda arastirmacilarin rehberlik/ danismanlik
roliinii Uistlenen yapilardir. Hiz, fiyat ve kullanim kolaylig1 gibi avantajlari ile giiniimiiz kiitiiphanelerinin ve
aragtirmacilarinin  vazgecilmez bir parcasidir. Geleneksel siirecler diginda, akademik bilginin yeniden
iiretilmesinde hayati 6neme sahip olan giiniimiiziin bilgi merkezleri hakkinda diisiinmeyi zorunlu kilar. Ayni
zamanda, aragtirma destek stitununu olusturan bilgi erigim sistemleri, gelecekteki toplumun yaratiimasinda 6nemli
bir role sahiptir. Aragtirmada bilimsel bilginin yeniden {iretim siirecinde bilgi erisim sistemlerinin dnemine
deginilmistir. Ayrica, Bilgi erisim sistemlerinin ve teknolojilerinin akademik ¢alismalardaki kullaniminin etkisi
lizerine yonelik bir degerlendirme gergeklestirilmistir.

Anahtar Kelimeler: Bilgi erisim sistemleri, Akademik bilgi, Bilgi {iretimi

Information Access Systems Used by Academicians in Scientific Studies

ABSTRACT

Information access systems have emerged by influencing humanity in parallel with the development of information
communication technologies. Nowadays, it is seen that many studies in the theoretical sense are carried out in line
with the possibilities of digital culture. Information access systems are the structures that undertake the guidance
/ consulting role of the researchers in the re-production of information. It is an indispensable part of today's libraries
and researchers with its advantages such as speed, price and ease of use. It makes it compulsory to think about
today's information centers, which are of vital importance in the reproduction of academic knowledge, except
traditional processes. At the same time, information access systems that constitute the support column of research
have an important role in the creation of the future society. In the research, the importance of information access
systems in the reproduction process of scientific information is mentioned. In addition, an evaluation has been
carried out on the effect of use of information access systems and technologies in academic work.

Keywords: Information access systems, academic knowledge, information production
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OZET

Kapitalizmin hayatin her alanina, her boyutuna niifuz ettigi, teknolojik degisimin her gecen giin insanlig1 derinden
etkiledigi bir donemin igerisindeyiz. Bugiin i¢in ortaya yeni ¢ikan emek siirecleri birkag ay i¢inde eskimekte, hizla
yeni is kollar1 tanimlanmaktadir. Gliniimiizde bireyin ortaya ¢ikan bu diizendeki karmasikligi geleneksel ve
kuramsal yontemlerle kavrayamayacagi disiiniilmektedir. Birey i¢in bedensel ve bedensel olmayan isler
arasindaki ayrim ortadan kaldirilmis, yeniden diizenlenmis ve iiretim, dagitim ve tiiketim arasindaki sinirlar
kaldirimigtir. Yasamin geleneksel isleyisi yeni is alanlar ile karsilasmaktadir. Sanal ve dijital kiiltlirtin yagamin
her yénii {izerindeki etkisi yeni tartisma konularini da beraberinde getirmistir. internete bagli platformlarimn varlig,
dijital emekle ilgili tiretim ve tiikketim olgularinin yeniden incelenmesini dogurmaktadir. Bu ¢alismada dijital emek
kavrami vurgulanmis ve baslangic noktalari tartigilmistir. Ayrica, giinlimiiz dijital kiiltiiriine agirlik verilerek,
¢evrimigi platformlarin emek kavrami tizerindeki etkilerine deginilmistir.

Anahtar Kelimeler: Dijital ekonomi, dijital emek, dijital kiiltir

Labor in the Global Digital Age

ABSTRACT

We are in a period where capitalism has penetrated every aspect of life, into every dimension, and technological
change is deeply affecting humanity. The new labor processes that have emerged for today are aging in a few
months, and new business lines are defined rapidly. Nowadays, it is thought that the individual cannot comprehend
the complexity in this order by traditional and theoretical methods. The distinction between physical and non-
physical work for the individual has been eliminated and rearranged and the boundaries between production,
distribution and consumption have been removed. The traditional functioning of life is confronted with new
business areas. The effect of virtual and digital culture on every aspect of life has brought about new topics of
discussion. The existence of platforms connected to the Internet emphasizes the re-examination of production and
consumption phenomena related to digital labor. In this study, the concept of digital labor is emphasized and the
starting points are discussed. In addition, by focusing on today's digital culture, the effects of online platforms on
the concept of labor have been mentioned.

Keywords: Digital economy, digital labor, digital culture
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ABSTRACT

The main objective of economic policies is to increase the welfare of individuals and society in the final analysis.
Individual and social welfare increases are discussed with economic growth and development concepts. The
policies implemented in previous periods were generally aimed at increasing the incomes of individuals. These
data are dealt with in the international comparisons by the per capita income concept. Since the 1980s, when the
globalization trends gained momentum, the intangible indicators started to be taken into consideration in the
analysis of the level of welfare.

The aim of this study is to analyze the change in the individual welfare indicators in the Turkish Republic of
Northern Cyprus. In the analyzes, which were taken into consideration in 1977-2016 data, per capita electricity
consumption, per capita fuel consumption, number of automobiles per thousand people, number of phones per
thousand persons and number of mobile phones per thousand people were taken into consideration.

According to the results of the analysis, electricity consumption per capita in the period handled was 2.9 times,
fuel consumption per capita was 1 times, the number of cars per thousand people was 3.2 times, the number of the
phone number decreased to 4.8 times, and the number of mobile phones decreased to 488 times.

Keywords: Individual Welfare; Welfare Indicators; TRNC
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ABSTRACT

In this study, it is aimed to analyze the effect of tourism sector on national income in the TRNC which tries to
solve the problems of recognition at international level as well as the disadvantage of being an island country. In
addition to ADF testing, regression analysis and Granger causality test were used in the analyzes.

According to the results of the ADF test, it was found that both variables taken into account in the analyzes did
not contain unit roots and were stable at level I (0). The estimation model obtained from regression analysis was
found to be significant in terms of both statistical and econometric indicators. In this context, it was concluded that
a 1% increase in the tourism sector positively affected the economic growth by 0.45%. According to the last
Granger causality test, a causality relationship could not be determined between the variables.

Keywords: Tourism Sector; Economic Growth; TRNC

40


mailto:ocoban@selcuk.edu.tr
mailto:acoban@selcuk.edu.tr

3 International EMI Entrepreneurship & Social Sciences Congress, 28-30 June 2019, Lefkosa
The Basic Effects Of Women To Be The Entrepreneur And The Problems

In The Practice Research: Konya Female Pharmacists Example — 307

Prof. Dr. Adnan CELIK

Faculty of Economics and Administrative Sciences, Selcuk University
adnancelik@selcuk.edu.tr

Hale CAKIiR

Institute of Social Sciences, Selcuk University
halee.cakir@hotmail.com

ABSTRACT

Women entrepreneurs benefit from their own economies as well as their communities through employment. The
rapidly changing economic conditions have allowed women to take part in economic life, and there has also been
an increase in the number of women entrepreneurs who have established their own business, except for working
women for a certain fee. In the context of the historical development of entrepreneurship, the changes and practices
that come into the agenda after 1990s are undeniable. In particular, the development of internet and
communication, the questioning of women's rights, the increase in women's entrepreneurship, regional integration
and globalization trends, intercultural interaction, the increase of international strategic cooperation and the
emergence of new management techniques and tools have begun to affect our country as well as the world. With
the legal arrangements and public supports, the front of women's entrepreneurship has been opened.

In this study, it was aimed to reveal the main factors that lead women to be entrepreneurs and the problems
encountered in practice. In the case of Konya female pharmacists selected as research area; determination of
profiles of female pharmacists, determination of demographic and general characteristics of them, aiming to
examine the factors that lead them to this profession and the problems they face. The findings of the research were
analyzed and evaluated.

Keywords: Women Entrepreneurship, Pharmacy, Women Pharmacist Entrepreneurs

Kadinlan Girisimci Olmaya Yonelten Temel Etmenler Ve Uygulamada
Karsilasilan Sorunlar Arastirmasi: Konya Kadin Eczacilar1 Ornegi

OZET

Kadin girisimciler hem kendi ekonomilerine hem de sagladiklart istihdam sayesinde toplumlarina faydali olurlar.
Hizla degisen ekonomik kosullar, kadinlarin da ekonomik hayatta yer edinebilmelerini saglamis ve belirli bir iicret
kargiliginda c¢aligan kadinlarin disinda kendi isini kuran kadin girisimci sayisinda da artig yasanmistir.
Girigimciligin tarihsel gelisimi baglaminda, 6zellikle 1990’lardan sonra giindeme gelen degisim ve uygulamalarin
yadsmnamaz 6nemi vardir. Ozellikle, internet ve iletisimin geligmesi, kadin haklarinin sorgulanmasi, kadin
girisimciligindeki artiglar, bolgesel entegrasyon ve kiiresellesme egilimleri, kiiltiirleraras: etkilesim, uluslararasi
stratejik igbirliklerinin artmasi ile yeni yonetim teknik ve araclarinin ortaya ¢ikmasi diinya ile birlikte tilkemizi de
etkilemeye baslamistir. Yasal diizenlemeler ve kamu destekleri ile kadin girisimciligin 6ni agilmustir.

Bu calismada kadinlar1 girisimci olmaya yonelten temel etmenler ile uygulamada karsilagilan sorunlarin ortaya
konmasi amag¢lanmigtir. Arastirma alani olarak segilen Konya kadin eczacilar 6rneginde; kadin eczacilarin
profillerinin belirlenmesi, demografik ve genel 6zelliklerinin tespiti, onlar1 bu meslege yonelten etmenlerin ve
karsilastiklari sorunlarin incelenmesi hedeflenmistir. Aragtirma sonucunda elde edilen bulgular analiz edilmis ve
degerlendirmelerde bulunulmustur.

Anahtar Kelimeler: Kadin Girisimcilik, Eczacilik, Kadin Eczaci Girisimciler
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ABSTRACT

Businesses are work organizations that make various contributions in regional and national level. At this point,
economy of scale or size has an undeniable significance. When businesses are classified based on their sizes, the
measures used most commonly are as follows: “the number of employees, totally possessed capital, the amount of
raw material processed in a certain period of time and production volume, the number of machines and counters,
the amount of energy used in a certain period of time, the sum of wages paid to the employees in a certain period,
the volume of sales in a certain period, the space that the business covers, the number of buildings (social
structures, etc)”.

Using these measures one by one and independently from each other while determining business size may not
always be a realistic action. In other words, one or more, or all of these measures can be used at the same time. On
the other hand, which measure to use essentially in determining the size will depend on the goal and activity type
of the business.

Businesses can be divided into four groups in terms of size which are micro, small, medium-sized and large
enterprises: a)Micro Enterprises: These are businesses that employ fewer than ten people annually and whose
annual net sales revenue or financial balance sheet does not exceed 1 million TL. b)Small Enterprises: These are
businesses that employ fewer than fifty people annually and whose annual net sales revenue or financial balance
sheet does not exceed 8 million TL. These enterprises often try to become medium-sized enterprises by increasing
their capital. c)Medium-Sized Enterprises: These are businesses that employ fewer than two hundred and fifty
people annually and whose annual net sales revenue or financial balance sheet is less than 125 million TL. d)Large
Enterprises: These are businesses that employ more than two hundred and fifty people annually and whose annual
net sales revenue or financial balance sheet is higher than 125 million TL.

Large enterprises have close relationships with the industrialization process. This is because development and
industrialization, in a sense, is equal to having modern and large enterprises. Today, these businesses have a big
role and contribution in the technological advancements in every country. The reason for this is that, research
studies constantly carried out in the research laboratories of large enterprises often result in new inventions and
they are transferred to business management field as innovations and bring about new products and services. Those
which are transformed into giant businesses attempt large-scale investments that other businesses cannot
accomplish. Nuclear plants, dams, large oil refineries, large harbours, sea water desalination plants, shipping and
war industris, etc. constitute main fields of interest of these businesses.

The theoretical part of this study reveals the roles that large-scale businesses must take in national development.
In the analysis section, the example of Turkish Republic of Northern Cyprus (TRNC) is examined. The
performances of the large-scale businesses in TRNC are assessed and a SWOT analysis is developed concerning
the subject.

Keywords: Large-Scale Enterprises, National Development, SWOT Analysis, Turkish Republic of Northern
Cyprus (TRNC)
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ABSTRACT

Diplomacy indeed existed before the existence of states. Thus, since ancient Greece, cities —sometimes as states-
were co-opting with regional politics through an organized system of diplomacy. However, in our modern world
today, while associations of states, NGOs and multinational corporations increasingly play roles in diplomacy,
reassessment of the expanding role of another significant, but less-considered actor in diplomacy, namely the city.
This omission is remarkable given the increasing importance of cities around the world since more people live in
urban than in rural areas since 2007. Thus, cities today matter more in the world than ever through a unprecedented
rise in technology and globalization. Therefore, in today’s international relations, metropolises try to augment
cooperation and inter-operability among political actors in terms of socio-political issues, using appropriate
application of urban diplomacy to achieve superior position in global policy-making. Application of extensive
knowledge of the principles and practice of negotiation to the increasingly important subject of regulation of the
international politics through urban diplomacy is crucial in accomplishing to create a cooperatively global response
for a sustainable peaceful future. In this vein, urban diplomacy gives us a perceptive and co-operative analysis of
the successes and weaknesses of past international negotiations affecting international politics. Drawing out from
all these, this paper endeavors to explore through introducing the concept of urban diplomacy, defined as the
institutions and processes by how cities, or local governments in general, engage in relations with actors on an
international political stage with the aim of representing themselves and their interests to one another.

Keywords: City, Diplomacy, Urban Diplomacy, International Politics, Promoting Peace.
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OZET

Hemen hemen diinyanin her yerinde farkli kusaklarda olsalar da insanlar birlikte ayni is yerinde ¢aligabilmektedir.
Tiim insanlarin, kusaklarin etkisiyle olusan farkli 6zelliklere sahip olsalar da ekonomik, sosyal ve kiiltiirel hayatin
farklilig1 igerisinde kendilerine yer edinmislerdir. Fakat farkli yas gruplarin ayni kurumda ¢alismasi da beraberinde
yoneticiler ve is yasam dengesi saglamak i¢in bazi sorunlart beraberinde getirmektedir.

Global diinya diizeninde rekabet kosullariin degismesi, insanlarin demografik yapilarin degismesi ile birlikte
insan kaynaklar1 yonetiminde ve ¢aliganlarin hem sosyal hayatin1 hem de is hayatini yoluna koymasi giderek
zorlagsmustir. 1900 ve 2000 yillar1 arasinda dogan her bireyin kendine 6zgii bir yasami ve hayat sekli vardir. Bu
farkliliklar da sosyal ve is ¢evrelerinden kaynakli olmugtur. 100 yillik donem igerisinde hali hazirda is hayatinda
bulunan ii¢ kusak vardir: Bebek Patlamasi kusagi, X kusagi ve Y kusagi.

Bu aragtirmada “kusaklar” ve “ig-yasam dengesi” degiskenleri arasindaki iliskiler Kahramanmaras’ta c¢alisan
avukatlar lizerinde incelenmistir. Bu aragtirmada Bebek patlamasi, X ve Y kusaklarinin 6zellikleri, is ve sosyal
hayattan bekledikleri ve bu baglamda is-yasam dengesini nasil gordiikleri irdelenmistir ve bu kusaklara anket
uygulanarak arastirma yapilmis, edinilen bulgular 1s181nda analiz yapilmistir.

Anahtar Kelimeler: Kusaklar, Kusak Farkliliklar1, Is-Yasam Dengesi.

Research of Work Life Balance Perception Based on Generation
Differences: A Case Study of Lawyers Working in Kahramanmaras

ABSTRACT

Almost anywhere in the world, people can work together in the same workplace, even if they are in different
generations. All people, despite having different characteristics due to generations, they have taken palce in the
difference of economic, social and cultural life. However, working with different age groups in the same institution
brings with it some problems in order to provide managers and work-life balance.

With the changing of competitive conditions in the global world order, and with the changing of demographic
structures it has become increasingly difficult for human resources management and employees to put both their
social and business lives on the path. Every person born between 1900 and 2000 has its own unique lifestyle. These
differences also stem from social and business environments. Already over 100 years, there are three generations
in business life such as Baby Boomers generation, X generation and Y generation.

In this study, were examined the relationships between "generations" and "work-life balance" variables on lawyers
working in Kahramanmaras. In this research, the characteristics of the Baby Boom, X and Y generations, business
and social life expectancy and how they see the work-life balance in this context are examined. In this study to
examine these generations, a survey was conducted, and from the acquired findings the analysis were performed.

Keywords: Generations, Generation Differences, Work-Life Balance.
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OZET

Is yasantisinin dinamikleri bireylerin aile yasantisi iizerinde dnemli etkilere sahip olabilmektedir. Is-aile catismasi
kisaca, is hayatinin 6zelliklerinin aile hayatinda meydana getirdigi denge bozukluklar1 olarak tanimlanmaktadir.
Is-aile catismasinin tetikleyicisi oldugu diisiiniilen etmenlerden birisi olarak diisiiniilen iskoliklik ise kisaca;
bireyin goniillii olarak ise ayirdigi zamanin diger aktiviteleri engelleyecek derecede uzun olmasidir.

Iskoliklik egilimlerinin is-aile ¢atigmasi lizerindeki etkisinin incelendigi bu calismada Kahramanmaras’ta gérev
yapan avukatlar {izerinde arastirma gerceklestirilmistir. Arastirmanin 6rneklemi Kahramanmaras ilinde gorev
yapan 222 avukattir. Arastirmada veri toplama araci olarak anket yontemi kullanilmistir. Elde edilen veriler, SPSS
21 paket programi araciligi ile analiz edilmistir. Verilerin analizinde faktor analizi, glivenilirlik analizi, tanimlayici
istatistikler, tek yonlii anova testi, t-testi, korelasyon analizi ve regresyon analizi kullanilmistir.

Yapilan analizler sonucunda iskoliklik ile is-aile catigmasi arasinda diisiik diizeyde iliskilerin oldugu gorilmistiir.
Iskolikligin is-aile catigmasi {izerinde gok diisiik diizeyde etkiye sahip oldugu tespit edilmistir. Ayrica yas, cinsiyet,
egitim, ¢aligma yeri ve meslegi isteyerek yapma degiskenlerinin iskoliklik ve ig-aile ¢catigmasinin alt boyutlarinda
anlamli farkliliklara neden oldugu tespit edilmistir.

Anahtar Kelimeler: Iskoliklik, Catisma, Is-Aile Catismas.

The Effect of Workaholism on Work-Family Conflict:
A Research on Lawyers

ABSTRACT

The dynamics of work life can have important effects on individual's family life. The work-family conflict is
briefly described as the balance disorders that the characteristics of work life bring about in the family life. The
workaholism that is considered as one of the factors thought to be the trigger of the work-family conflict briefly:
the time when the individual voluntarily devotes to work is long enough to prevent other activities.

In this study of the effects of workaholism’s tendencies on work-family conflict, research was conducted on
lawyers working in Kahramanmaras. The sample of the research is 222 lawyers working in Kahramanmaras.
Survey method was used as data collection tool in the research. The obtained data were analyzed by SPSS 21
packet program. Factor analysis, reliability analysis, descriptive statistics, one-way ANOVA test, t-test, correlation
analysis and regression analysis were used in the analysis of the data.

As a result of the analyzes, it is seen that there is a low level of relationship between work-family conflict and
workaholism. It has been found that workaholism has a very low effect on work-family conflict. It was also found
that the variables of age, gender, education, work place and work willingness caused significant differences in the
sub-dimensions of work-family conflict and workaholism.

Keywords: Workaholism, Conflict, Work-Family Conflict.
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OZET

Yeni Medya iletisim paylagim ve bilgi aktarimi konularinda giinliik hayatimizin her alaninda zorunlu olarak
kullandigimiz bir mecra olmustur. Kimlik olusumu ,biling ve alg1 seviyeleri sosyal medya araglar1 ile mesaj
yogunlugu saglanarak gergeklestirilmektedir. Yeni filmler edinebilme ,bakis agisina sahip olarak, karar verme ve
faaliyete gegirme agisindan sosyal medya mesajlart son derece onemlidir.

[letisim davranis algis1 yaratarak eyleme doniistirme ¢alismalar1 ,yeni medya olgusu iizerinden saglanmaktadir.
Bildiride olumlu /olumsuz biling olusturma etkileri incelenecek, hangi davranig etkisi yaratilmak isteniyorsa
bireylerin o dogrultuda hareket ettirilmesi {izerine yonlenerek calisma incelenecektir. Kimlik olusumu siirecinde
toplumsal olaylar1 ve 6rnekleri incelerken ,sosyal medyada siklikla kullanilan ve 6gretilen siddet unsurlari ve
bunun sonucunda ,biling olugturmaya calisilan,siddet karsit1 diisiinceler nasil saglanir, toplumsal boyutta sosyal
siddet algis1 nasil engellenir sorusu ¢alismanin detayini olusturacaktir.

Yeni medya kullanimi1 kimlik ve mahremiyet olgusu iizerine , diislinsel ve anlatimsal becerileri olugturmaktadir.
Alg1 verilen mesaj ile sekillenir. Inceleme 6rnekleri “siddetin ,siddet alg1 unsuru ile engellenmeye” galisildiginin
ornekleri ile ele alinarak gerceklestirilecektir.

Tutum ve davranis algis1i olusturma noktasinda “Tepkisizlik Algisi”’sosyal medya gorsel unsurlarim
etkilemektedir. Tepkisizlik turumu agilanmaktadir. Birey sosyal kimlik ve statii edinebilmek i¢in tim mecra
mesajlarina uyum saglama ¢alismasi icerisindedir. Var olma siireci ve kendini gerceklestirmesi bu araclari etkin
sekilde kullanmasi ile miimkiinmiis algist yaratilir. Bu dogrultuda alg1 diizeyinde ikna edici mesaj stratejilerini
kullanarak iknada “Bumerang Etkisi” ile hedef kitle iizerinde istenilen mesajlar, davranislarini belirledigimiz
dogrultuda degistirmek i¢in zihin yapisina empoze edilmektedir.

Caligmanin temeli toplumsal yapi icerisinde kadin / erkek ve ¢ocuga yiiklenen misyon ve goérevler dogrultusunda
toplumsal alg1 yaratirken, tepki gosterilmesi gereken davranislart olusturan olumsuz ifadelerin yine olumsuz ifade
cagrisimlar ile giderilmeye calisilmasi aragtirmanin inceleme konusunu olusturacaktir.

Calisma ikna kuramlar1 ve Gerbner Ekme kurami yaklasimi baz alinarak arsiv analiz yontemi ile incelenecektir.

Anahtar Kelimeler: Medya, sosyal medya, Ikna Temelleri, Mesaj Stratejileri, Tepkisizlik Algisi, Bumerang.
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OZET

Bu aragtirmanin amaci; isyeri izleme faaliyetleri, Orgiitsel stres ve orgiitsel giiven arasindaki iliskilerin
incelenmesidir. Arastirmanin evrenini, Selcuk Universitesi’nde izleme faaliyeti gerceklestirilen birimlerdeki idari
personeller olusturmaktadir. Bu ama¢ dogrultusunda, amaca gore drnekleme yontemi kullanilarak, ana kampiiste
calisan memurlardan 170 tanesi seg¢ilmistir. Anket teknigi kullanilarak elde edilen veriler SPSS 24.0 programi
araciligiyla ¢oziimlenmistir. Arastirmanin sonucunda, igyeri izleme faaliyetleri ile orgiitsel stres arasinda orta
derecede ve pozitif yonlii bir etkilesimin oldugu tespit edilmistir. Isyeri izleme faaliyetleri ile drgiitsel giiven
arasinda istatistiksel agidan anlamli iliski olmadig: tespit edilmistir. Orgiitsel stres ile orgiitsel giiven arasinda ise
zayif derecede ve negatif yonlii iliski oldugu tespit edilmistir.

Anahtar Kelimeler: Isyeri izleme Faaliyetleri, Orgiitsel Stres, Orgiitsel Giiven.

The Relationship Between Workplace Monitoring Activities,
Organizational Stress and Organizational Trust

ABSTRACT

The purpose of this research to; determine the relationship between workplace monitoring activities, organizational
stress and organizational trust. The population of the research is composed of administrative staff in the units
where monitoring units are used in Selguk University. According to this purpose, with using the sampling method,
170 public servants were chosen among the public servants working in main campus. The data were obtained by
survey technique and analyzed with SPSS 24.0. As a result of the study, it was found that there is a positive and
medium level interaction between workplace monitoring activities and organizational stress. It was also found that
there was no significant relationship between workplace monitoring activities and organizational trust. Also there
is a weak and negative relationship between organizational stress and organizational trust.

Keywords: Workplace Monitoring Activities, Organizational Stress, Organizational Trust.
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OZET

Bu arastirmanin amaci, yetenek yonetimi uygulamalarina iliskin algmin duygusal emek {izerindeki etkisini
incelemektir. Arastirmanin evrenini, Konya il merkezinde bulunan 6zel ve kamu bankalarmin calisanlari
olusturmaktadir (N= 2563). Amaca gore drnekleme yontemi kullanilmis olup evren icinde yer alan 334 banka
calisan1 arastirmanin orneklemini olusturmaktadir. Anket teknigi kullanilarak elde edilen veriler SPSS 24.0
programi aracilifiyla ¢oziimlenmistir. Banka calisanlarinin yetenek yonetimi uygulamalarma iligkin algis1 ve
duygusal emek diizeylerinin yiiksek oldugu belirlenmistir. Yetenek yonetimi uygulamalarina iligkin algmnin
duygusal emek tizerinde istatistiksel agidan anlamli ve pozitif etkisi oldugu tespit edilmistir. Ayrica banka
calisanlarinin yetenek yonetimi uygulamalarina iliskin algisi ve duygusal emek diizeylerinin; ¢alisanlarin cinsiyet,
yas, mesleki kidem ve ¢alisma pozisyonuna gore istatistiki agidan anlamli diizeyde farklilasmadigi sonuglarina
ulastlmistir.

Anahtar Kelimeler: Yetenek Yonetimi, Algi, Duygusal Emek.

The Effect of Perception of Talent Management Practices on Emotional
Labor

ABSTRACT

The aim of this study is to examine the impact of the perception of talent management practices on emotional
labor. The population of the research is the employees of private and public banks in the city center of Konya (N=
2563). The sampling method was used and the sample of the research is 334 bank employees in the population.
The data obtained by using survey technique were analyzed by SPSS 24.0 program. It was determined that bank
employees’ perception of talent management practices and emotional labor levels were high. It was determined
that the perception of talent management practices have a statistically significant and positive effect on emotional
labor. In addition, it was concluded that banks employees’ perception of talent management practices and
emotional labor levels did not differ significantly in terms of gender, age, working time and working position.

Keywords: Talent Management, Perception, Emotional Labor.
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OZET

Markalagsma ve markanin dogru ve etkin yonetimi sirketler agisindan hayati 6nem tasimaktadir. Rekabet sartlarinin
¢ok yogun bir sekilde sirketleri farklilagmaya yonlendirdigi gliniimiiz diinyasinda, Kotler’in degindigi “yeni
ekonomi” marka olmanin 6nemini daha da agik olarak gozler oniine sermistir. Yeni ekonomi, ge¢cmisteki “mass
production- kitlesel iiretim” modelleri yerine “mass customization- Kitlesel bireysellesme” olgusunu ortaya
¢ikarmistir. Pazarlama bilimine gore dogru fiyatla, dogru zamanda, dogru promosyonlarla ve dogru yerde
bulunmak bir malin satis1 i¢in artik yeterliligini yitirmig; miisteri kavraminin tiiketime bakis1 da bu siirecte
farkliliga ugramistir. Artik tiikketici ve miisterinin ayr1 kavramlar oldugu ve pazarlama yonetiminin yeni miisteriler
kazanmak icin sarf ettikleri cabadan daha fazlasin1 mevcut miisterileri elde tutabilmek adina sarf etmeleri gerektigi
asikardir. Giiniimiiz is diinyasinda, isletmeler i¢in en degerli varlik miisterileridir. Isletmelerin de en temel amac1
en degerli varliklart memnun etmek ve siirekliligini saglamaktir. Sayisiz iiriin ve hizmet alternatifine sahip olan
miisteriyi uzun siire ayni isletmeye bagl tutabilmek de zorlagmaktadir. Miisteriler ¢ok kolay bir sekilde
kullandiklart iirin ve hizmetleri degistirebilmektedirler. Loyalty-sadakat kavrami ortaya ¢iktigindan bu yana
iiretim yapan tiim isletmeler ister mal ister hizmet iiretsinler miisterilerinin sadik kalabilmeleri adina g¢alisa
gelmiglerdir. Arastirmanin temel amact; vakif liniversitelerinde egitim goren yiiksek gelirli 6grencilerin otomotiv
satin alma davranislarini irdeleyerek, alternatif otomotiv markalar1 arasindan yaptiklart se¢imi ve belirli bir
markaya yonelik sadakat derecelerini marka kisilikleri nezdinde 6l¢mektir.

Anahtar Kelimeler: Marka, Marka Sadakati, Otomotiv Sektorii

The Effects of Corporate Brand Personality on Customer Satisfaction and
Loyalty in Turkish Automotive Sector

ABSTRACT

Branding and proper and effective management of the brand are vital for companies. In today's world where
competition conditions lead companies to differentiate very intensively, the importance of being a diin new
economy di brand, which Kotler refers to, was even more evident. The new economy has created the phenomenon
of yerine mass customization custom instead of the “mass production kit models of the past. According to
marketing science, at the right price, at the right time, with the right promotions and in the right place, it is no
longer sufficient for the sale of a good; The concept of customer consumption has also changed in this process. It
is clear that consumer and customer are separate concepts and that marketing management should make more
efforts to retain existing customers than their efforts to win new customers. In today's business world, customers
are the most valuable asset customers. The most basic objective of the enterprises is to satisfy the most valuable
assets and to ensure their continuity. It is also difficult to keep the customer who has numerous product and service
alternatives connected to the same business for a long time. Customers can easily change the products and services
they use. Since the concept of loyalty-loyalty, all the manufacturing companies have been working in order to keep
their customers faithful. The main purpose of the research; The aim of this course is to measure the buying behavior
of high-income students who are studying in foundation universities and to evaluate their choice among alternative
automotive brands and to measure their brand loyalty to a particular brand.

Keywords: Brand, Brand Loyalty, Automotive Sector
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OZET

Erasmus+ Programi Okul Egitimi Stratejik Ortakliklar kapsaminda yiirtitiilen HD-LIFE Projesi, eglence, 6grenme
ve kesif i¢in zengin olanaklar sunan internet ve mobil iletisim teknolojilerinin endise kaynagi olabilecegi hususlar
ve bu sorunlart olumlu yonde asma cabalarma iligskin uzlasi noktalarini temel alan yenilik¢i bir agik kaynak
ogrenim ve gelisim projesidir. Digerlerinden farkli olarak dijital yasami saglik konseptiyle biitiinlesik bir tarzda
ele alan proje, boylelikle artirilmig farkindaligi ve bilinglenmeyi saglikli bir dijital yagamin yasatilmasina yardimei
olmak i¢in anahtar yeterliklerle desteklemeyi hedeflemektedir. Kisa filmler projede dnemli bir 6grenme araci
olarak konumlanmigtir ve dijital sorunlara iliskin evrensel temalar1 incelikle yansitan kisa animasyon filmlere
karsilik gelmektedir. Filmlerin anlatim dili, senaryosu ve kurgusu ile hedef kitleye anlagilir bir gorsellik i¢inde
sunulmasi planlanmistir. Evrensel kabul goérmiis imge ve igerikler iizerine yapilandirilacak olan filmlerin hedef
grup yelerinin dijital sorunlara iliskin farkindaligin1 artirarak kisilerde var olan kapasitenin en iist diizeye
cikarilmasinda 6nemli rol oynamasi ve kiiltlirlerarast anlamlarin aktarimi noktasinda kreatif bir yaklasim ortaya
konmasi beklenmektedir. Niteliksel tasarim karakterini tagiyan ¢alisma, dijital sorunlara iligkin genel ve spesifize
edilmis yapimlardan olusan 5 kisa filmin pedagojik ve kuramsal yapisini planlanan kazanimlar ¢ergevesinde ele
almay1 amaglamaktadir.

Anahtar Kelimeler: internet, Dijital Yasam, Kisa Filmler, HD-LIFE Projesi

Short Films as an Education Tool: Pedagogical and Theoretical Design
of HD-LIFE Short Films

ABSTRACT

HD-LIFE Project, which is carried out within the scope of Strategic Partnership of Erasmus+ Program School
Education, is an innovative open-source and development project based on the points and problems regarding
internet and mobile communication technologies, which offer rich opportunities for entertainment, learning and
exploration and the consensus points for efforts to overcome these problems positively. Unlike others, the project
addresses digital life in an integrated manner with the health concept, thus aiming to support increased awareness
and consciousness with key competences to assist maintaining a healthy digital life. Short films are an important
learning tool in the project and correspond to short animation films that reflect the universal themes for digital
issues. Movies are planned to be presented in a comprehensible visual fiction scenario and the target audience in
expressive language. It is expected that films that are going to be structured on universally accepted images and
contents will play an important role in maximizing the capacity of the target group members by increasing their
awareness of digital problems and introducing a creative approach to the transmission of intercultural meanings.
The study, carrying features of qualitative design, aims to address the pedagogical and theoretical structure of 5
short films consisting of general and specific productions related to digital problems within the framework of
planned gains.

Keywords: Internet, Digital Life, Short Films, HD-LIFE Project
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OZET

Ucret, terfi, yonetim bigimi ve isin kendisinden tatmin olarak alt boyutlarina ayrilarak incelenen is doyumunun
aragtirmada, isten ayrilma egilimleri ile iliskisi incelenmistir. Orneklem olarak Kirgizistan’in baskenti Biskek’te
faaliyet gosteren konaklama igletmeleri seg¢ilmistir. Verilere faktor analizi, korelasyon ve regresyon analizleri
yapilmistir. Analizlerin sonucunda, yonetim bigimi tatmini ile isten ayrilma egilimi arasinda negatif yonde anlaml
ve isin kendisinden tatmin ile isten ayrilma egilimi arasinda negatif yonde anlamli bir iligki oldugu tespit edilmistir.

Anahtar Kelimeler: Is Doyumu, Isten Ayrilma Egilimi

The Effect Of Job Satisfaction Factors (Pay, Promotion, Supervision and
The Work Itself) On Employees' Turnover Intentions: A Field Study On
Bishkek Hospitality Facilities

ABSTRACT

The relation of job satisfaction with the turnover intentions in the study was examined by dividing the sub-
dimensions of pay, promotion, supervision and the work itself. As a sample, accommodation establishments
operating in Bishkek, the capital of Kyrgyzstan, were selected. Factor analysis, correlation and regression analysis
were performed. As a result of the analyzes, it was found that there was a negative significant relationship between
the supervision and the turnover intentions, and a negative correlation between the the wotk itself and the turnover
intentions.

Keywords: Job Satisfaction, Turnover Intentions
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OZET

Miizik, sahnede veya bir kayittan dinlenilmesinin yani sira ticari alanda insanlar tarafindan kullanilan bir aractir.
Farkli meslek gruplarindan igletmelerin {iriinlerinin temsil kabiliyetini arttirmak, belirli bir kesime hitab
edebilmek, aligverise tesvik etmek veya atmosfer yaratmak i¢in miizigi kullandiklar1 bilinmektedir. Bu
arastirmada, butik burger isletmelerinin tercih ettigi miizik tiirtintin/tlirlerinin belirlenmesi ve ilgili miizik tiirlerinin
hangi amagcla(rla) tercih edildiginin arastirilmasiyla butik burgeri temsil eden bir miizik tiri/tirleri olup
olmadigmin belirlenmesi amaglanmistir. Bu amag ¢ergevesinde yapilan 6n arastirmalarda, Istanbul ili, Kadikdy
ilgesi, Caferaga Mahallesi’nin ge¢gmisten gliniimiize artarak devam eden sosyal, kiiltiirel ve gastronomik 6zelliklere
sahip oldugu ve son yillarda butik burger isletmelerinin de sosyal ve gastronomik mekanlar olarak 6ne ¢iktigi
belirlenmistir. Caferaga Mahallesi’nde mekan, lezzet ve miizik arasindaki iliskilerle olusan 8 butik burger isletmesi
belirlenip ilgili amag dogrultusunda etnografi yontemli gastromiizikolojik arastirma yapilmistir. Betimsel diizende
durum tespitine dayali bu nitel arastirmada, toplam 8 isletmede; 6 isletmeci, 4 asgi-isletmeci, 10 as¢1 ve 16
miisteriye gdzlem ve goriisme teknigi uygulanarak veriler toplanmistir. Elde edilen veriler arastirma problemine
iliskin olarak analiz edildiginde, butik burgeri temsil eden miizik tiirleri belirlenip bunlarin butik burgeri temsil
etme nedeni irdelenmistir.

Anahtar Kelimeler: Butik Burger, Miizik, Gastronomi, Gastromiizikoloji, Etnografi

Element of Music in Boutique Burger Houses: Ethnographic
Gastromusicology Study in Kadikéy, Istanbul

ABSTRACT

Music, as well as being listened to on stage or from a recording, is a commercial tool used by people. It is known
that music is used to enhance the representative ability of products by a variety of professions, to address a
particular audience, to encourage shopping and to create atmosphere. This research aims to identify the type of
music preferred by boutique burger businesses and determine the reason(s) for their preferences; thereby, define
whether or not a particular type of music represents boutique burger houses. To this end, the preliminary research
has revealed that Cafeaga district of Kadikdy Municipality of Istanbul has an ever increasing social, cultural and
gastronomic features and that boutique burger houses have gained prominence as social and gastronomic places.
8 boutique burger houses that feature a combination of location, taste and music have been identified and
gastromusicological research based on ethographical method has been conducted to pursue the research question.
In this qualitative research which is a case study in the descriptive form, data has been collected through
observation and interview techniques with 6 business managers, 4 cook-managers, 10 cooks and 16 customers in
8 businesses. With the analysis of the data, music types that represent boutique burger houses and the
accompanying reasons have been examined.

Keywords: Boutique Burger, Music, Gastronomy, Gastromusicology, Ethnography
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OZET

KKTC kiigiik ada ekonomisine sahip bir iilke olmasi yaninda taninmamishigin yaratti§i sorunlar nedeniyle
ekonomik kalkinmasini basta turizm ve yiiksekdgretim olmak iizere hizmet sektdrlerine dayandirmustir. Thracatin
ithalata orani1 yillar itibarilye azalirken bu oran giiniimiizde yiizde 6’nin altina diismiistiir. Dolayisiyla ticaret a¢ig1
O6demeler dengesi i¢in son derece dnemli bir sorun yaratmaktadir. Ticaret agigimin biiyiik etkisiyle KKTC cari
islemler dengesi 2014 yilina kadar agik vermistir. 2015 yilindan itibaren ise Tiirkiye Cumhuriyeti’nin yardimlarina
ilaveten turizm ve yiliksekdgrenim sektdriiniin kazandirdigi artan orandaki gelirler sayesinde cari iglemler dengesi
fazla vermeye baglamigtir. Bu ¢aligmada, KKTC &demeler dengesi retrospektif olarak degerlendirilecektir.
Ozellikle ticaret yapismin gelisimi yaminda turizm ve yiiksekdgrenim sektoriiniin ddemeler acigina etkisi
degerlendirilecektir. Ayrica, cari agigmn finansmaninda rol oynayan Tiirkiye Cumhuriyeti (T.C) yardim ve
kredilerinin tarihsel siirecteki 6nemi {izerinde de durulacaktir.

Anahtar Kelimeler: KKTC, Odemeler dengesi, Cari agik, Turizm, Yiiksekogrenim

The Importance of Locomotive Sectors on the Balance of Payments of
Turkish Republic of Northern Cyprus (TRNC)

ABSTRACT

In addition to being a country with a small island economy, the TRNC based its economic development on service
sectors, particularly tourism and higher education, due to the problems created by the unrecognized position of the
country. While the ratio of exports to imports declined over the years, this ratio has fallen below 6 percent today.
Therefore, the trade deficit creates an extremely important problem for the balance of payments. The current
account deficit was realized in TRNC until 2014 due to the large impact of the trade deficit. Because of the
increasing revenues of tourism and higher education sectors, current account started to report surplus since 2015.
In this study, balance of payments of TRNC will be examined retrospectively. In particular, besides the
development of the trade structure, the impact of tourism and higher education sectors on the balance of payments
deficit will be evaluated. Furthermore, the impact of donors and credits of Turkey on the balance of payments of
TRNC will also be evaluated.

Keywords: TRNC, Balance of Payments, Current Account Deficit, Tourism, Higher Education
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OZET

Cagdas diinyanin gereksinimleri gliniimiiz bireylerinin diisiinme becerilerine sahip olmalarini bir zorunluluk haline
getirmistir. Alan yazin, elestirel diisiinme becerilerini kazanmig ve bu becerileri kullanan 6grencilerin daha etkili
bicimde 6grendiklerini ortaya koymaktadir. Ogretimde bilgi alip verme yerine, diisiinmeyi 6grenme onem
kazanmaktadir. Bu nedenle modern okullarda diisiinen, elestiren, iireten, bilgiye ulagma yollarini bilen bireyler
yetistirilmeye c¢alisilmakta, Ogrencilere diisiinme becerilerini kazandirmaya yonelik egitim programlari
hazirlanmaktadir. Bu ¢aligma, {niversite 6grencilerinin elestirel diisiinme becerilerinin ne diizeyde oldugu ve
cinsiyete, burslu-burssuz durumu, mevcut akademik ortalamasi, siif diizeyi, yasi, program tiirii gore farklilagip
farklilasmadigin1 ortaya koymaya yonelik olarak gerceklestirilmistir. Nicel bir arastirma olarak tasarlanan
calismada ¢alisma grubunu KKTC’ de bir Vakif Universitesi’nin Hukuk Fakiiltesi, Insan ve Toplum Bilimleri,
Egitim Fakiiltesi tim kademe Ogrencileri olusturmaktadir. Verilerin toplanmasinda Arastirmacilar tarafindan
gelistirilen kimlik bilgi formu ve Kokdemir (2003) tarafindan gelistirilen “California Elestirel Diisiinme Olgegi”
kullanilmistir. Toplam 6 alt 6lcek ve 51 madde yer almaktadir. Olgekte yer alan alt dlgekler sunlardir: Analitiklik
Alt Olgegi, Acik Fikirlilik Alt Olgegi, Meraklilik Alt Olgegi, Kendine Giiven Alt Olgegi, Dogruyu Arama Alt
Olgegi, Sistematiklik Alt Olgegi® dir (Kokdemir, 2003). Bulgular 1s1ginda oneriler getirilmistir. Arastirma
sonuglarina yonelik istatistiksel ¢calismalar devam etmektedir.

Anahtar Kelimeler: Egitim; Elestiri, Elestirel Diigiinme, Elestirel Diisiinme Becerileri, Tutum.
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OZET

Bu aragtirmada, ¢ocukluk ¢ag1 travmalari ile evlilik uyumu arasindaki iliskide basa ¢ikma tutumlarinin araci rolii
incelenmigtir. Arastirma KKTC/Girne’nin ¢esitli bdlgelerinde ikamet eden 20-65 yas arast, evli ve esiyle birlikte
yasayan 275 katilimer ile gergeklestirilmistir. Arastirmada veri toplama araglari olarak; Sosyo-Demografik Veri
Formu (SDVF), Cocukluk Cagi Ruhsal Travma Olgegi (CCTO), Evlilik Uyum Olgegi (EUO) ve Basa Cikma
Tutumlarin1 Degerlendirme Olgegi (COPE) kullanilmustir.

Calismada katilimeilarin cinsiyetlerine gére CCTO alt boyutu olan fiziksel ihmal ve duygu odakli basa ¢ikma
tutum puanlari arasinda istatistiksel olarak anlamli fark tespit edilmistir. Erkek katilimcilarin fiziksel ihmal puan
ortalamasi, kadin katilimcilardan daha yiiksektir. Kadin katilimcilarin ise duygu odakli problem ¢6zme puanlari
daha ytiksektir. KKTC uyruklu katilimcilarin duygu odakli problem ¢6zme puanlari, TC uyruklu katilimcilarin
puanlarindan istatistiksel olarak anlamli diizeyde daha yiiksektir. Calisan ve ¢alismayan katilimcilarin EUO puan
ortalamalar1 benzer olup, ¢alismayan katilimeilarin cinsel istismar puanlari, ¢alisan katilimeilarin puanlarindan
istatistiksel olarak anlamli diizeyde daha yiiksek bulunmustur. Calismayan katilimcilarin hem duygu odakli hem
de islevsel olmayan basa ¢ikma puanlari, ¢aligan katilimcilarin puanlarindan istatistiksel olarak anlamli diizeyde
daha ytiiksektir.

Katilimeilarin EUO ile CCTO’den aldiklar toplam puanlar ve duygusal istismar, fiziksel ihmal, duygusal ihmal
ve cinsel istismar alt boyutlarindan aldiklar1 puanlar arasinda diisiik diizeyde ve anlamli korelasyonlar bulundugu
tespit edilmistir. Katilimcilarin CCTO’den aldiklari toplam puan ve duygusal istismar, fiziksel ihmal, duygusal
ihmal ve cinsel istismar alt boyutlarindan aldiklar1 puanlar arttikga, EUO’den aldiklari puanlar azalmaktadir.
Katilimecilarm EUO’den aldiklar1 puanlar ile COPE’deki problem odakli basa ¢ikma stratejileri olan aktif basa
¢tkma, plan yapma alt boyutlarindan aldiklar1 puanlar arasinda pozitif yonlii, duygu odakli basa ¢ikma stratejisi
olan kabullenme alt boyutundan ve islevsel olmayan basa ¢ikma stratejisi olan madde kullanimi alt boyutundan
aldiklar1 puanlar arasinda negatif yonlii korelasyonlar oldugu belirlenmistir Katilimcilarin aktif baga ¢ikma ve plan
yapma alt boyutlarindan aldiklar1 puanlar arttik¢a, evlilik uyumlar1 artmakta, kabullenme ve madde kullanim
puanlari arttikca, evlilik uyumlar1 azalmaktadir. Katilimecilarin COPE’de bulunan problem odakli basa ¢ikma alt
boyutundan aldiklar1 puanlar ile evlilik uyumu arasinda pozitif yonli, islevsel olmayan alt boyutu puanlari ile
evlilik uyumu arasinda ise negatif yonlii korelasyonlar oldugu gorilmiistiir.

CCTO’de yer alan fiziksel ihmal alt boyutu puanlar1 ve COPE’deki kabullenme ve soruna odaklanma ve duygular
a¢iga vurma puanlart EUO puanlarini negatif yonde yordamaktadur.

Anahtar kelimeler: Travma, ¢ocukluk ¢agi travmalari, basa ¢ikma tutumlari, evlilik uyumu

Mediating Role of The Coping Attitudes On The Relationship Between
Childhood Traumas And Marital Adjustment

ABSTRACT

In this study, the role of coping attitudes in the relationship between childhood trauma and marital adjustment is
examined. The study was carried out with 275 participants who were married and living with their spouses between
the ages of 20-65 residing in various regions of KKTC / Kyrenia. In the research as data collection tools; The
Socio-Demographic Data Form (SDDF), the Childhood Trauma Questionnaire (CTQ), the Marital Adjustment
Test (MAT) and the COPE inventory was used.

In the study, a statistically significant difference was determined between physical neglect and emotional-focused
coping scores of the Childhood Trauma Questionnaire sub-dimension according to the gender of the participants.
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The mean physical neglect score of male participants is higher than female participants. Female participants had
higher emotional-focused coping scores. The emotional-focused coping scores of the KKTC national participants
were statistically significantly higher than the scores of Turkish nationals. The mean scores of the marital
adjustment scale were similar between the working and non-working participants. Both the emotional-focused and
non-functioning coping scores of the participants who did not work were found to be significantly higher than the
scores of the working participants.

It was found that there were low and significant correlations between the scores obtained from the marital
adjustment and the total score of childhood trauma, and the sub-dimention scores of emotional abuse, physical
neglect, emotional neglect and sexual abuse. As the total scores of the participants from the childhood trauma
questionnaire and the scores of emotional abuse, physical neglect, emotional neglect and sexual abuse sub-
dimensions increased, the scores they got from the marital adjustment scale decreased.

Between the score of the marital adjustment scale and the scores active coping and the planing sub-dimentions of
problem-focused coping strategies are the positive correlations; the acceptance sub-dimension of the emotional-
focused coping strategy, and substance abuse sub-dimention of the non-functional coping are negative correlations.
Participants as the scores they get from active coping and planning sub-dimensions increase, marital adjustment
increases, and as the acceptance and substance abuse scores increase, marital adjustment decreases. Participants
there were positive correlations between the scores of the problem-focused coping and the marital adjustment, and
there were negative correlations between the non-functional sub-dimension scores and marital adjustment.
Physical neglect sub-dimension scores of Childhood Trauma Questionnaire and the acceptance and focus on and
venting of emotions sub-dimention scores of COPE inventory negatively predict the scores of the marital
adjustment scale.

Keywords: Trauma, childhood traumas, coping attitudes, marital adjustment.
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OZET

Mobil bankacilik, miisterilerine her zaman ve her yerde finansal hizmet sunulmasina olanak taniyan bir elektronik
dagitim kanalidir. Mobil bankacilik kullanimi deneyimi ile tiiketiciler fonksiyonel, duygusal, kisisel, diistinsel,
sosyal, duyusal ve giivence degeri olmak {izere yedi boyutta deneyimsel deger elde etmektedir. Calismanin amact;
cinsiyet, yas, gelir ve egitim diizeyi demografik degiskenleri bakimimdan mobil bankacilik miisterilerinin
deneyimsel deger algist farkliliklarinin ortaya konulmasidir. Tiiketicilerin deneyimsel deger algilarinin demografik
ozellikler yontinden farkliliklarinin olup olmadiginin ortaya konulmasi halinde bankalarin hedef pazara yonelik
deger yaratacak stratejiler gelistirmeleri miimkiindiir. Bu amag¢ dogrultusunda, Nevsehir ilinde yasayan ve mobil
bankacilik kullanan 390 katilimcidan yiiz yiize anket yoluyla elde edilen veriler SPSS istatistiki analiz programi
yardimiyla t-testi ve varyans (ANOVA) analizi ile test edilmistir. Arastirmada elde edilen bulgular analiz
edildiginde, mobil bankacilik kullanicilarinin cinsiyet ve yas degiskenleri bakimindan deneyimsel deger algilarinin
farklilasmadigi, egitim ve gelir degiskenlerine gére deneyimsel deger algilari incelendiginde ise her iki degisken
bakimindan da kisisel ve duyusal deger algilar yoniinden farklilagtiklar: belirlenmistir.

Anahtar Kelimeler: Mobil Bankacilik, Demografik Ozellikler, Deneyimsel Deger.

Perceived Experiential Value Differences of Mobile Banking Customers In
Terms of Demographic Variables: The Case of Nevsehir

ABSTRACT

Mobile banking is an electronic distribution channel which provides financial services at anytime and anywhere.
Consumers perceive seven experiential value dimensions, namely functional, emotional, personal, credibility,
cognitive, social and sensory values through mobile banking usage. The aim of this research is to determine
whether there are differences of experiential value perceptions of mobile banking users regarding demographic
variables such as gender, age, income and education. Developing higher value creation strategies by banks to the
target market will be possible if differences of experiential value perceptions of consumers might be determined.
To this end, the data were obtained through a face to face survey from 390 mobile banking users in Nevsehir
province of Turkey. Afterwards, these data were analyzed by SPSS statistical analysis program and tested through
t-test and variance (ANOVA) analysis methods. The results of the research has indicated that there are no
significant differences among mobile banking users in terms of gender and age variables. However, mobile
banking users differ significantly regarding personal and sensory value perceptions with a view to their income
and education levels.

Keywords: Mobile Banking, Demographic Characteristics, Experiential Value.
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OZET

Diinyamizda her gegen giin daha da artan toplumsal sorunlar 6zellikle ¢ocuklar etkisi altina almaktadir. Bunlar
siddet, hosgoriisiizliik vb. durumlar olarak diisiiniilebilir. Bu durumun toplumsal diizeni bozmas1 yaninda, birgok
iilkede aileler ve egitimciler bu problemden kurtulmanin yolunu verimli degerler egitiminde oldugunu
diisinmektedirler. Toplumun huzurunu tehdit eden bircok olay yasanmaktadir. Bunlarin kdkiine bakildiginda
bireylerin deger egitimi noktasinda eksik oldugu goriilmekte ve degerler egitimine olan ihtiyaci gézler oniine
sermektedir. Toplum ahlakinda meydana gelen ¢okiis giin gectikce belirginlesmektedir. Bu belirginlesmeyle
birlikte deger aktarimi 6nem arz etmeye baglamistir. Calismanin amaci; insani deger olarak adlandirilan degerlerin
ne kadar yasatildigi sorusuna cevap bulmak ve ge¢misten giliniimiize degerler egitimini gdzden gegirmektir.
Bireylerin davraniglart hatta duygulari sahip olduklart degerlerden etkilenmektedir. Bu sebeple deger egiliminin
sorumluluk duygusu ve davranisiyla iligkisinin saptanmasi ¢alismanin diger bir amacini olusturmaktadir.
Calismanin veri toplama araglarini; Adem Giines tarafindan gelistirilen “Manevi-insani Degerler Egilim Olgegi”
ve Yener Ozen tarafindan gelistirilen “Sorumluluk Duygusu ve Davranis1 Olgegi” olusturmaktadir.

Calisma KKTC’deki bir {iniversitede bulunan 4 fakiilte; toplam 8 boliimii kapsayan ortalama 500 kigiyle
yapilmaktadir. Caligmanin verileri toplanmaya devam etmekte olup bulgular kongrede aktarilacaktir.

Anahtar Kelimeler: Deger, deger aktarimi, sorumluluk duygusu, sorumlu davranis.
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ABSTRACT

Nowadays, service organizations do not only need to differentiate themselves among their competitors but also
sustain their competitive advantage in the market place. Recent research shows that intrapreneurship is considered
essential to organizations’ success (Bierwerth, Schwens, Isidor, & Kabst, 2015) and not only. Both academicians
and practitioners are calling for further research concerning the concept of intrapreneurship (Gawke et al 2019;
Gawke et al 2017; Woo, 2018).

Neessen et al. (2018) define intrapreneurship ‘as a bottom-up process whereby employee(s) recognize and exploit
opportunities by being innovative, proactive and by taking risks, in order for the organization to create new
products, processes and services, initiate self-renewal or venture new businesses to enhance the competitiveness
and performance of the organization’(p. 16). In their review, the authors suggest that the theory of planned behavior
(TPB) (Ajzen 1991) could be used to connect the drivers of intrapreneurship. That it is, according to TPB, attitudes,
subjective norms and perceived behavioral control influence one’s level of behavioral intention. Moreover,
organizational climate has been also shown to positively influence intrapreneurial intentions (Zhang & Jia, 2010).

Stewardship climate is described as ‘the extent to which individuals perceive that their firm’s policies, practices,

and procedures foster stewardship behaviors and stewardship values, which are widely shared across the
organization.. ‘(Neubaum, Thomas, Dibrell, & Craig, p.38 ). Stewardship climate is a second order construct
consisting of intrinsic motivation, organizational identification, use of personal forms of power, collectivism, low
power distance, and involvement orientation. Eddleston, Kellermanns and Zellweger (2012)’s research indicated
that comprehensive strategic decision making, as one of the stewardship culture determinants, is positively
associated with corporate entrepreneurship. Therefore, the present study aims to investigate the effects of the
stewardship climate on employees’ intrapreneurship that is when employees perceive that the organizations’
policies and practices nurture stewardship behaviors they can display higher intrapreneurship.

Recent studies also show that there is scarce empirical evidence regarding the effect of personality traits on
intrapreneurship, as personality traits have been mainly studied in association with entrepreneurship (Woo, 2018).
Therefore, the present research focuses on testing the effects of proactivity personality on intrapreneurship.
Proactive personality denotes the belief in his or her ability to overcome any type of challenges and adapt in new
ways in such an environment (Bateman & Crant, 1993). Individuals high in proactive personality are known to
show a lot of initiative to develop new things even in unforeseen situations (Ng & Feldman, 2013). Research has
indicated that proactive personality has a significant association with entrepreneurial intentions and behavior
because such personality can be considered noteworthy in an uncertain working environment (Neneh, 2019).

Based on the empirical evidence shown above, the current study aims to investigate the simultaneous effects of
stewardship climate and employees’ proactive personality on intrapreneurship using a data set from supervisors
and managers in international hotel chains Turkey. The research will contribute to the stewardship and
intrapreneurship literature by examining the above-mentioned relationships and provide practical implications
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regarding fostering a stewardship climate and selecting and hiring proactive staff in order to enhance their
intrapreneurial behavior.

Keywords: Intrapreneurship, stewardship climate, proactive personality, international chain hotels
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OZET

Meslek se¢imi kisinin kendi 6zellikleri ve isteklerine en uygun olan isi se¢ip icra etmesi olarak tanimlanmaktadir
(Ozer, 2002: 6). Meslek sayesinde kisi bir grubun iiyesi olarak taninarak hem maddi ve manevi giivenceye hem de
imkanlara sahip olur (Kordon, 2006: 13). Meslek se¢imi kiginin hayatinda yaptigi en 6nemli secimlerden biridir.
Kisiler kendi yetenek ve ilgi alanlarinin disinda okul, aile ve gevrelerinden de etkilenerek meslek se¢imi yaptiklari
icin zamanla sahip olduklar1 meslekten memnuniyetsiz yasayabilmektedirler. Buna istihdam kaygist da eklenince
kisiler cogu zaman istemedikleri bolimleri segmektedirler. Bu baglamda kisinin meslek se¢imini etkileyen
degiskenlerin analiz edilmesi dogru boliime dogru 6grenci yerlesmesi i¢in 6nemlidir. Bu ¢alismanin amact meslek
secimini etkileyen degiskenlerin sivil havacilik kabin hizmetleri alaninda analiz edilmesidir. Bu amacla
Istanbul’da bir vakif {iniversitesinde sivil havacilik kabin hizmetlerinde okuyan 135 birinci simf dgrencisine anket
uygulanmistir. Arastirmada veri toplama araci olarak anket formu kullanilmistir. Anket formunda 6grencilerin
cinsiyet, dogum tarihi (kusagi), mezun oldugu lise tiirii, okudugu iiniversite ve sivil havacilik kabin hizmetleri
boliimiinii tercih nedenleri bilgilerinden olugan bilgi formu yer almaktadir. Veriler, SPSS (Statistical Package
Program for Social Science) 21.0 programi kullanilarak analiz edilmistir. Arastirma sonucunda &grencilerin
tiniversiteyi se¢cme nedenlerinin anlaml farklilik gdsterdigi, iniversiteyi segmede en 6nemli nedenlerin akademik
kadro/mezuniyet sonrasi ige giris basarist ve havayolu ¢alisanlarinin tavsiyesi oldugu, boliimii segme nedenlerinin
anlaml farklilik gosterdigi; sivil havacilik kabin hizmetleri boliimiinii segmede en 6nemli nedenlerin prestijli is
sahibi ve 6zgiirliik/seyahat oldugu tespit edilmistir.

Anahtar Kelimeler: Meslek se¢imi, meslek se¢imi kuramlari, sivil havacilik kabin hizmetleri

Analysis of Variables Affecting Occupation Selection: A Field Study in the
Department of Civil Aviation Cabin Services

ABSTRACT

Occupation selection is defined as an individual’s deciding the most suitable job for their characteristics and
preferences and putting it into practice (Ozer, 2002:6). Thanks to the profession, the individual is recognized as a
member of a group; he has both moral and material guarantee and opportunities (Kordon, 2006: 13). The
occupation is one of the most important choices that the individual has ever made. Since individuals decide on
their occupations being affected by school, family and community apart from their own abilities and interests; they
may be, in time, displeased with the profession they possess. When employment concern is additionally involved,
individuals frequently choose domains which they would not like. In this regard, it is crucial to analyze variables
affecting individuals’ occupation selection so that right students can be enrolled in suitable programs. The purpose
of this study is to analyze variables affecting individuals’ occupation selection in the field of Civil Aviation Cabin
Services. For this purpose, 135 first grade students who are studying Civil Aviation Cabin Services at a foundation
university in Istanbul were administered a questionnaire. In the study, a survey was used as data collection tool.
The survey includes students’ sex, birth date, type of graduated high school, current university and reasons why
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they prefer the department of Civil Aviation Cabin Services. The data were analyzed with the use of SPSS program
21.0 (Statistical Package Program for Social Science). As a result, it has been found that the reasons why students
prefer university differ significantly, the most important factors in university choice are academic staff,
employment after graduation and airline personnel’s suggestion; the reasons for department selection differ
greatly; the most important factors in the selection of Civil Aviation Cabin Services Department are having
prestigious occupation and independence/travel.

Keywords: Occupation selection, occupation selection theories, civil aviation cabin services.
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OZET

Bu arastirma 6zel gereksinimli ¢ocuklara sahip olan annelerin otomatik diisiincelerinin belirlenmesi amact ile
hazirlanmaktadir. Ozel gereksinimli bireyler; egitsel, sosyal, toplumsal ve benzeri alanlarda destege ihtiya¢ duyan,
0zel egitim hizmetlerinden yararlanan, aile destegine fazlasi ile ihtiya¢ duyan bireyleri kapsamaktadir. Literatiir
sonuglari, 6zel gereksinimli ¢ocuklarin ailelerinin, cocugun normal gelisim gosterememe siirecine bagli olarak
yasadiklar1 olumsuz duygularla bagedebilmek icin aile egitimi ve aile danigmanligina ihtiya¢ duyabildiklerini
ortaya koymaktadir. Bu ¢aligma bir 6n ¢alisma olup sadece 6zel gereksinim gerektiren ¢ocuklara sahip anneleri
kapsamaktadir. Yapilan bu ¢aligmada arastirma verilerine ulasabilmek icin Hollan ve Kendall (1980) tarafindan
gelistirilen Sahin ve Sahin (1992) tarafindan Tiirk¢e’ye uyarlanan gecerlik ve giivenirlik ¢alismasi yapilmis
‘Otomatik Diisiinceler Olgegi’(ODO) kullanilmstir. Otomatik Diisiinceler Olgegi, bilissel davranisci modele gore
yapilandirilmis, kisinin kendi olumsuz diisiincelerini degerlendirdigi, 30 maddelik, 1-5 arasinda puanlanan Likert
tipi bir dlgektir. Aragtirma bulgularina bagh olarak 6zel gereksinimli ¢ocuga sahip annelerin beklenen gelisimi
gOsteren ¢ocuga sahip annelere gore kendilerini daha yorgun, bitkin ve daha ¢ok olumsuz diigiincelere sahip
olabilme olasiligi g6z Oniinde tutularak, aile danigmanlik siireclerinin diizenlenmesine katki saglayacagi
disiiniilmektedir. Calismaya 150 tane 6zel gereksinimli ¢ocugu olan anne katilmistir. Calisma halen devam
ettiginden bulgular konferans siirecinde ifade edilecektir.

Anahtar kelimeler: Ozel Gereksinimli Birey, Otomatik Diisiince.

Investigation of the Authomatic Thoughts of Mothers of the Children Who
Have Special Needs

ABSTRACT

This study is prepared with the aim to identify the authomatic thoughts of the mothers who have children with
special needs. Individuals with special needs include; the individuals who require educational and social support
as well as the utilization of specialized education services and also extra family care is needed. Literature review
reveals that parents of the children who have special needs may be in need of family education and counseling in
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order to cope with the negative feelings in the process depending on the unlike development of their children. This
survey is a prestudy which includes only mothers of the children with special needs. Authomatic Thoughts Scale
(ATS) is being used to reach the research findings which is formed by Hollan and Kendall (1980) and adapted to
turkish by Sahin and Sahin (1992). Authomatic Thoughts Scale is a 5 point Likert-type scale with 30 items which
is structured as a cognitive behavioral model and individuals evaluate themselves with their own negative thoughts.
Research findings aim to disclosure the family counseling support for mothers who have children with special
needs depending on they are more often likely to feel tired, exhaused and the possibility to have more negative
thoughts than mothers who have children with expected development progress. 150 mothers attended to the study
who have children with special needs. Findings will be stated during the conference, due to the continuing research.

Keywords: Individuals with Special Needs, Authomatic Thoughts.
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OZET

Grafik tasarimin sabit bir anlami yoktur, bununla birlikte giinliik ve ortak dilde kullanimina iliskin birgok tanimi
vardir. Genig anlamu ile grafik tasarim gorsel anlatimlarin iletisime dayali tiretimidir. Bu gorsel ve metin tabanl
iiretimlerin estetik ve kalici bir tasarimla sonuglanabilmesi i¢in gorsel tasarim ilkeleri ile bagimi koparmamast
gerekmektedir. Bu anlamda bir tasarimda beyaz alanin kullanimina paralel olarak gorsel ogelerin denge ve
hiyerarsisi, tasarimi gorsel anlamda gii¢lendirecek ilkeler arasindadir.

Grafik tasarim tarihinde beyaz alanlarin kullanimi Modernizm ile birlikte yaygin bir islevsellik kazanmistir.
Modernizm Oncesi sanat akimlarimin siislemeci tavirlarina karsit bir anlayigta plastik ekonomiyi esas alan
Modernist tasarimcilar, eliminasyonu bir sonu¢ noktasi olarak belirlemiglerdir. Mimari, tasarim ve sanat
alanlarinda dinginlik, sadelik ve nétrliik gibi kavramlar beyaz ile 6zdeslesmis, Modernizm' de beyaz yiizey ile
tasarimcilar tasarimlarinda etkili ¢oziimler iiretmislerdir.

Arastirmada Modernizm ile hiz kazanan beyaz alanlarin grafik tasarimda kullanimi, giiniimiiz tasarim diinyasinda
kullanim bigimleri ile afis boyutunda incelenecektir. Arastirmanin siireci tarihsel dizge i¢inde ele alinacak,
donemsel grafik tasarimlar 6rnekleri esliginde konu literatiir verileri ile desteklenecektir. Ayrica gorsel bir 6ge
olarak beyaz alanlar, giiniimiizde grafik tasarimcilarin siklikla kullandig1 tasarim yontemleri arasinda olmasina
kargin, grafik tasarimi noktasinda bu konuyu irdeleyen aragtirmalarin sinirlilign arastirmayi onemli hale
getirmektedir.

Anahtar Kelimeler: Grafik Tasarim, Afig Tasarimi, Modernizm, Beyaz Alanlar.

White Space in Poster Design
ABSTRACT

There are no static meanings in graphic design, and along with it, there are many definitions in regards to its use
in daily life and common language. In its wider definition, graphic design is the production of visual expressions
based on communication. For the sake of these visual and text based productions to conclude with esthetic and
lasting design, their bond with visual design principles must not be severed. In this sense, parallel to the usage of
white space in a design, the balance and hierarchy of visual objects are among the principles which will empower
the design visually.

The usage of white spaces in graphic design history have gained a prevalent practicality with the Modernism
movement. Modernist designers which have taken plastic economy as a basis against the glamorous stylistics of
art movement which came before Modernism are designated elimination as a conclusion point. The contexts like
tranquility, simplicity and neutrality are identified as white in architecture, design and art, and designers have
produced effective solutions in their designs with white surface in Modernism.

In this research, the usage of white spaces in graphic design which have gathered pace with Modernism, their
usage styles in modern world and white spaces in the context of banners will be analyzed. The process of this
research will be approached in historical order and the subject, accompanied by periodical graphic design examples
will be supported with literature data. Nevertheless, white spaces as a visual object, while being a commonly used
design method for graphic designers nowadays, are making it important to investigate the limitation of the
researches that examine this issue at the point of graphic design.

Although white spaces as visual objects are among the most common design methods currently used by graphic
designers, the limitations of the researches that address this issue at the point of graphic design renders this research
important to analyses.

Keywords: Graphic Design, Poster Design, Modernism, White Spaces.
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OZET

Glinlimiizde otel isletmelerinde c¢alisanlar miisteriyle iist derecede etkilesim halinde bulunmaktadirlar. Bu
dogrultuda calisanlar bu etkilesimleri esnasinda isletmelerinin istekleri dogrultusunda duygusal emek
sergilemektedirler. Calisanlar duygusal emek sergilemeleri neticesinde kendilerini islerinde daha bagarili ve yetkin
hissetmektedirler. Bu durum onlarin is doyumlarini artirmakta ve isle ilgili potansiyellerini daha iyi kullanmalarina
sebep olmaktadir. Bu anlamda aragtirmanin amaci otel ¢calisanlarinin duygusal emeklerinin is doyumlari iizerindeki
etkisinin belirlenmesidir.

Aragtirmada veri toplama araci olarak anket teknigi kullanilmistir. Anketler Konya ilindeki bes yildizli otel
isletmelerinde gorev yapan 152 ¢alisan lizerinde uygulanmistir. Aragtirmada Chu ve Murrmann’in (2006) Pala ve
Tepeci (2009) tarafindan uyarlanan “Duygusal Emek Olgegi” ve Van Den Broeck’m (2010) “Is Doyumu Olgegi”
kullanilmustir. Analizler SPSS 15.0 ve AMOS 11 programlar ile yapilmistir. Bu caligmada gegerlilik ve
giivenilirlik analizleri ile korelasyon ve regresyon analizleri uygulanmistir. Analizlerin sonucunda genel olarak
duygusal emegin is doyumu iizerinde pozitif yonde bir etkisi oldugu bulunmustur. Ayrica yiizeysel davrans ile igsel
doyum ve digsal doyum arasinda anlamli ve negatif yonde bir iliski bulunmustur. Buna ek olarak derinlemesine davranis
ile igsel doyum ve digsal doyum arasinda anlaml ve pozitif ydnde bir iliski bulunmustur.

Anahtar Kelimeler: Duygusal Emek, Is Doyumu, Otel Calisanlari.

The Effect of Emotional Labor on Job Satisfaction: An Application on
Employees of Konya Hotel Businesses

ABSTRACT

Today, the employees in the hotel businesses are highly interacting with the customer. Accordingly, employees
display emotional labor in the direction of the desires of their enterprises during these interactions. Employees feel
themselves more successful and competent in their work as a result of displaying their emotional labor. This
situation increases their job satisfaction and causes them to better use their potential related to job. In this sense,
the aim of this study is to determine the effect of emotional labor of hotel employees on their job satisfaction.

Questionnaire technique was used as data collection tool. The questionnaires were conducted on 152 employees
working in five-star hotel businesses in the Konya City. “Emotional Labor Scale” of Chu and Murrmann (2006)
adapted by Pala and Tepeci (2009) and “Job Satisfaction Scale” of Van Den Broeck (2010) were used. The
analyzes were performed with SPSS 15.0 and AMOS 11 programs. In this study validity, reliability, correlation
and regression analyzes were applied. As a result of the analyzes, it was generally found that emotional labor has
a positive effect on job satisfaction. A significant and negative relationship was also found between surface acting
and intrinsic job satisfaction and extrinsic job satisfaction. In addition to this, a significant and positive relationship
was found between deep acting and intrinsic job satisfaction and extrinsic job satisfaction.

Keywords: Emotional Labor, Job Satisfaction, Hotel Employees
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OZET

Konaklama igletmelerinde g¢aliganlarin etik iklim algilarinin kendileri ve isletmeleri iizerindeki etkilerinin
arastiritlmasi son yillarda hizla 6nem kazanmistir. Calisanlarin isletmedeki etik iklimin dogru bir yonde oldugunu
diisiinmesi igletmeye kars1 olan diisiincelerini olumlu olarak etkileyecektir. Bu durum onlarin isletme ile daha ¢ok
uyum kurma istegini ve biitlinlesme derecelerini artiracaktir. Sonugta calisanlarin 6rgiitsel 6zdeslesmelerini
artiracaktir ve bu dogrultuda onlarin isle ilgili motivasyonlarin1 saglayacak ve potansiyellerini daha iyi
kullanmalarina salik verecektir. Bu aragtirmanin temel amaci konaklama isletmeleri ¢alisanlarmin etik iklim
algilarinin boyutlariin 6rgiitsel 6zdeslesme iizerindeki etkisinin belirlenmesidir.

Arastirmada veri toplama araci olarak anket teknigi kullanilmigtir. Anketler Konya ilindeki bes y1ldizli konaklama
isletmelerinde goérev yapan 157 galisan iizerinde uygulanmistir. Arasgtirmada Victor ve Cullen’in (1988) “Etik
Iklim Olgegi” ile Mael ve Ashforth’un (1992) “Orgiitsel Ozdeslesme Olgegi” kullanilmistir. Analizler SPSS 15.0
ve AMOS 11 programlar1 ile yapilmistir. Bu calismada gecerlilik ve giivenilirlik analizleri ile korelasyon ve
regresyon analizleri uygulanmustir. Analizlerin sonucunda bagkalarinin iyiligini isteme ve kurallar ile orgiitsel
0zdeslesme arasinda anlamli ve pozitif yonde bir iliski bulunmustur. Buna ek olarak kanun ve kodlar ile 6rgiitsel
0zdeslesme arasinda anlamli ve pozitif yonde bir iliski bulunmustur. Ayrica aragsallik ve bagimsizlik ile orgiitsel
0zdeslesme arasinda anlamli bir iliski olmadig1 saptanmustir.

Anahtar Kelimeler: Etik Iklim, Orgiitsel Ozdeslesme, Konaklama Isletmeleri.

The Effect of Ethical Climate Perceptions on Organizational Identification
in Hospitality Enterprises: The Sample of Konya City

ABSTRACT

Studies on the effects of the ethical climate perceptions of the employees in the hospitality enterprise on themselves
and their businesses has rapidly become crucial in recent years. The thought of employees about that the ethical
climate in the enterprise is on the beam will positively affect their opinions towards the enterprise. This situation
will increase their willingness to adapt to the organization and their degree of integration. As a result, it will
increase the organizational identification of the employees and, in this direction, will provide them motivation
related to job and will allow employees to better use their potential. The primary purpose of this study is to
determine the effect of the dimensions of the ethical climate perceptions of hospitality enterprise employees on
organizational identification.

Questionnaire technique was used as data collection tool. The questionnaires were conducted on 157 employees
working in five-star hospitality enterprises in Konya. In the study, “Ethical Climate Scale” of Victor and Cullen
(1988) and “Organizational Identification Scale” of Mael and Ashforth (1992) were used. The analyzes were
performed with SPSS 15.0 and AMOS 11 programs. In this study validity, reliability, correlation and regression
analyzes were applied. As a result of the analyzes, it was found that there was a significant and positive relationship
between caring, rules and organizational identification. In addition to this, a significant and positive relationship
was found between laws and codes and organizational identification. It was also found that there was no significant
relationship between instrumentalism and independence and organizational identification.

Keywords: Ethical Climate, Organizational Identification, Hospitality Enterprises.
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OZET

Isten ayrilirken isveren ve ¢alisan menfaati bitme noktasindadir. Her iki tarafta isten ayrilma noktasinda oldugu
icin tiim konular direkt konusulmaktadir. Insan Kaynaklar1 ise giris miilakatindan, calisanin isten ayrilmasina
kadar gecen siire igerisinde ¢alisanlarla ilgili tiim boliimlerde rol oynayan aktif bir departmandir. Halk arasinda
Insan Kaynaklar1 denilince genelde akla ilk gelen ise alim, performans degerlendirme gibi gorevlerin yiiriitiildiigii
bir departman oldugudur. Fakat departmanin gorevleri arasinda ise alim siireci kadar isten ¢ikarma siireci de
bulunmaktadir. Yapilan bu akademik nitelikli ¢alismada, isten ¢ikarma miilakatlari ile ¢aliganlarin KKTC Yerel
Bankalari’nda ¢alisan banka memurlarinin orgiite geri kazandirilip, kazandirilmadigini 6lgmek amaglanmistir.
Yapilan aragtirma i¢in veri toplama tekniklerinden Yar1 Yapilandirilmig Miilakat yontemi segilmistir. KKTC’de
faaliyet gosteren toplam 16 yerel banka olup, arastirma igin toplam 13 yerel banka ile goriisiilmiistiir. Arastirmadan
elde edilen sonug, isten ¢ikis miilakatlar1 banka ¢aliganlarini orgiite geri kazandiramamis olmasidir.

Anahtar Kelimeler: insan Kaynaklari, Bankacilik Sektorii, Geri Kazandirma, Miilakat, KK TC

The Effect of Remedial Interviews on the Bankers For the Recovery:
Research on TRNC Local Banks

ABSTRACT

The employer and employee benefits are at the end of the job while leaving the job. Since both parties are on leave,
all issues are spoken directly. Human Resources is an active department that plays a role in all departments related
to employees from the recruitment interview to the employee's departure. Human Resources is well known as, it
is generally a department where tasks such as recruitment and performance evaluation are carried out. However,
the tasks of the department include the dismissal process as well as the recruitment process. In this academic study,
it was aimed to measure whether the employees working in the TRNC Local Banks were returned to the
organization by remedial interviews. Semi-Structured Interview method was chosen for data collection techniques.
There are 16 local banks operating in the TRNC, 13 of them involved in this research. The result of the study
shows that the remedial interviews did not bring the bank employees back into the organization.

Keywords: Human Resources, Banking Sector, Recovery, Interview, TRNC
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ABSTRACT

Today, the organizations operating in the service sector should consider the emotional state of their employees in
order to show high performance. In this direction providing emotional adaptation between the organization and its
employees plays an important role in the achievement of the organization. One of the factors creating this
adaptation is emotional intelligence. Employees who can use their emotional intelligence at a high level interact
more with their organizations and provide better integration with their organizations and as a result of that their
organizational commitment increase. The main purpose of this study is to determine the effect of a public hospital
employee's emotional intelligence on organizational commitment.

Survey technique was used as data collection tool. The questionnaires were conducted on 120 medical secretaries
working in the public hospital in Konya city. In the study “Emotional Intelligence Scale” of Schutte et al. (1989)
and “Organizational Commitment Scale” of Allen and Meyer (1990) were used. In addition, SPSS 15.0 and AMOS
11 programs were used when analysing. In this study validity, reliability analysis, correlation and regression
analysis were applied. As a result of the analysis it was found that emotional intelligence and some of its sub-
dimensions had a significant and positive effect on organizational commitment and some of its sub-dimensions.

Keywords: Emotional Intelligence, Organizational Commitment, Hospital Employees.
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OZET

1974 yilinda Richard A. Easterlin tarafindan olusturulan Easterlin Paradoksu, Mutluluk ekonomisi kavraminin
literatiire girmesinde biiyiik bir rol oynamuistir. 2000’li yillardan itibaren ise uluslararasi diizeyde bu alanda yapilan
caligmalarin arttig1 gdzlenmekle birlikte Tiirkiye’de bu alanda yapilan ¢alismalarin oldukga sinirl sayida oldugu
tespit edilmistir.

Mutluluk ekonomisi en genel tanimui ile bireyin refahi ya da iyi olma hali ile elde ettigi gelir veya sahip oldugu
zenginlik gibi ekonomik konular arasindaki iliskiyi incelemektedir. Bir diger ifade ile mutluluk ekonomisi, hangi
ekonomik faktorlerin insan refahini ve yagam kalitesinin arttirdigini veya azalttigini arastirmaktadir.

Bu calismada mutluluk ekonomisi kavramina iligkin literatiir taramasi1 yapilacaktir; ayrica Diinya Mutluluk
Raporu, Mutlu Gezegen Endeksi (The Happy Planet Index) ve uluslararasi veri tabanlari (WB, OECD) incelenerek
mutluluk endeksinin nasil olusturuldugu arastirilarak bireyin mutlulugu iizerinde etkili olan faktorler tespit
edilecektir. Ayrica iilkeler arasi karsilastirmada Tirkiye’nin durumuna iliskin veriler paylasilacaktir.

Anahtar Kelimeler: Mutluluk ekonomisi, bireyin iyi olma hali, Mutluluk endeksi

Happiness Economy: Evaluation for Turkey
ABSTRACT

Richard A. The Eastern Paradox by Eastern has played a major role in the introduction of the concept of happiness
economy into the literature in 1974. It has been observed that studies in this area have been increasing at the
international level since the 2000s, but it has been determined that there are very limited numbers of studies in this
area in Turkey.

The economy of happiness examines the relationship between the general definition of the economy and the
economic issues such as the income acquired by the individual or the wealth acquired by the state of well-being.
In other words, the happiness economy is investigating which economic factors increase or decrease human well-
being and quality of life.

In this study, the literature review of the concept of happiness economy will be made; in addition, The World
Happiness Report, The Happy Planet Index and the international databases (WB, OECD) will be examined and
the factors effecting the happiness of the individual will be determined. In addition, data on Turkey's situation will
be shared in cross-country comparisons.

Keywords: Happiness Economy, Good State of The Individual, Happiness Index.
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OZET

Sosyal girisimcilik heniiz Tiirkiye’de yasal olarak taninmasa da Diinya’da 6nemi giderek artan, sosyal deger
iiretme odakli bir girigsimcilik tiirtidiir. Sosyal sorunlarla miicadele etmeye odaklanan ve bu amaglarini inovatif
girisimcilik prensiplerini kullanarak gergeklestiren sosyal girisimler; sosyal refah artigina katkilari nedeniyle
Onemli birer yan aktor olarak goriilmektedir. Temel aldiklar1 sosyal sorunlar; gocuk is¢iliginden, egitime, cinsiyet
temelli ayrimciliktan, igsizlige, ¢evre sorunlarindan yoksulluga kadar oldukca genis bir yelpazede kendisini
gostermektedir. Ozellikle issizlikle miicadele konusunda sosyal girisimler; bir yandan issizlige kars: gelistirdikleri
yaratici ¢oziimlerle, diger yandan da orgiitlerinde istihdam ettikleri bireyler nedeniyle istihdama ¢ift yonli katki
saglamaktadirlar. Bu ¢aligmanin amaci; Tiirkiye nin isgiicii piyasasi problemleri icerisinde iist siralarda yer alan
geng niifusta issizlik sorunu ile miicadelede alternatif bir strateji olarak genglerde sosyal girisimciligin tesvikini
sorgulamaktir. Bu kapsamda Tiirkiye’de sosyal girisimciligin gelisimi oniindeki engellerin de degerlendirildigi
calismada; geng igsizlerin sosyal girisimci bireylere doniigiimiinii destekleyici politika ve uygulama ornekleri
tartisilarak, genglere yonelik sosyal girisimcilik beceri egitimini esas alan bir model 6nerisi ortaya konulmustur.

Anahtar Kelimeler: Sosyal Girisimcilik, Geng Issizligi, Sosyal Sorumluluk, inovasyon.

Social Entrepreneurship: An Alternative Solution in Combating Youth
Unemployment in Turkey

ABSTRACT

Even though social entrepreneurship hasn’t been legally recognised in Turkey yet, it is a social value creation
oriented kind of entrepreneurship which gradually grows in importance globally. Social enterprises that focus on
combating social issues and realize this mission by utilising innovative entrepreneurship principles; are regarded
as significant supporting actors due to their contribution on welfare enhancement. Social issues that they ground
on can be observed on a wide range from child labour, education, or gender discrimination to environmental issues,
and poverty. Social enterprises that particularly tend towards combating unemployment, contribute to employment
bilaterally by creating innovative solutions to unemployment in one sense, and by employing individuals within
their organizations, in other. The aim of this study is; to question encouragement of social entrepreneurship within
youth, as an alternative strategy in combat with unemployment within young population, which is one of major
problems of Turkish labour market. While evaluating obstacles to social entrepreneurship in Turkey in this context;
this study at hand reveals a model proposal that bases on social entrepreneurship skill education towards youth, by
discussing policy and practice examples which support transforming unemployed youth to social entrepreneur
individuals.

Keywords: Social Entrepreneurship, Youth Unemployment, Social Responsibility, Innovation.
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OZET

Endiistri 4.0 siirecinin 6nemli bir pargasi olan teknolojik gelismeler sayesinde lojistik bilisim sistemlerinin bir cok
alanda oldugu gibi tedarik zinciri yonetiminde de kullanilmasi bir ¢ok agidan bu sektore deger kazandirmistir.
Akilli ve veriye dayali teknolojiler igerisinde, akilli sensdrler, nesnelerin interneti (IoT), RFID vb. teknolojiler yer
almakta ve tedarik zinciri igerisinde Onemli roller {istlenmektedirler. Tedarik zincirinin 6nemli basari
faktorlerinden olan malzemelerin dogru zamanda, dogru miktarda, dogru kisiye, dogru yerde ulastirilmasi bilisim
sistemlerinin kullanilmasiyla daha da miimkiin hale gelmistir. Ayni zamanda lojistik bilisim sistemleri firmalara
miisterilerinin kontrolii ve miisteri iligkilerinin daha iyi sekilde yonetilmesi ve firma karinin arttirilmasi gibi
olanaklar saglamanin yani sira kiiresel anlamda da rekabet giicii saglamas1 muhtemeldir.

Bu calismanin amaci; Geleneksel tedarik zincirlerinin, biligim sistemleri ile biitiinlestirerek akilli ve veriye dayali
tedarik zincirlerinin kullanilmasi farkindaligini olusturmaktir. Ayrica akilli ve veriye dayal tedarik zincirlerinin
kullanilmastyla iiriiniin hammaddeden nihai tiiketiciye kadar olan biitiin siire¢ boyunca dijital olarak
kullanilmasinin avantajlarini incelemektir.

Anahtar Kelimeler: Bilisim sistemleri, Akilli Aygitlar, Tedarik Zinciri, Veri

Intelhigent and Data Driven Supply Chains

ABSTRACT

Thanks to technological developments, which are an important part of the Industry 4.0 process, the use of logistics
information systems in many areas such as supply chain management has added value to this sector in many ways.
Intelligent and data-driven technologies include intelligent sensors, Internet of Things (1oT), RFID and so on.
technologies are involved and they play important roles in the supply chain. It has become even more possible
with the use of information systems to deliver the right amount of materials, which are important success factors
of the supply chain, to the right person in the right place at the right time. At the same time, logistics information
systems are likely to provide companies with opportunities to control their customers and better manage customer
relations and increase profitability of the company, as well as provide global competitive power.

The aim of this study is; to create awareness of the use of smart and data-based supply chains by integrating
traditional supply chains with information systems. In addition, by using intelligent and data-driven supply chains,
we examine the advantages of using the product digitally throughout the entire process from raw material to final
consumer.

Keywords: Information Systems, Smart Devices, Supply Chain, Data
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OZET

Giliniimiizde bilgi, kiiresel anlamda yasanan rekabet ve rekabetin dogurdugu verimlilik artis arayisi i¢in en dnemli
etkenlerden biri haline gelmistir. Ote yandan bilgi, iilkelerin refah artirma gabalarina, yiiksek teknoloji iiriinlerinin
icad1 ve gelistirilmesini saglamasi anlaminda da itici gii¢ olarak destek vermektedir. Bilgi ve iletisim teknolojileri
(BIT) alaninda yasanan gelismeler ve dijitallesme, uluslararas: ticaretin global anlamda yeniden sekillenmesini;
dijital pazarlarin kurulmasi ve dolayisiyla iilkeler arasindaki sinirlarin ortadan kalkmasi sonucunun da dogmasini
beraberinde getirmistir. Akilli telefonlarin ve diger sofistike cihazlarin gelistirilmesiyle tiiketiciler, e-kitap, sarki
ve film gibi {irlinlere internet kanaliyla eriserek belirli iiriinleri ¢evrimi¢i kullanma sansini kullanmaya
baglamislardir. Bir iilkede mukim bir tiiketici, baska bir {ilkede iretilen {irlinlere sadece birkag¢ saniye iginde
kolayca ulasabilir, birka¢ dakika icerisinde ise siparigini tamamlayabilir duruma gelmistir. Bu denli 6nem
kazanmis olan bilgi ve iletisim teknolojilerinin iilkelerin refah diizeyleri ile iliskisi ¢alismanin ¢atisini
olusturmaktadir. Tki degiskenli olarak kurgulanan modelde kisi basina gelir bagimli, BIT fhracatinin toplam ihracat
igerisindeki pay1 ise bagimli degisken olarak belirlenmistir. Kisi Bagina Milli Gelir= ai+ BIT/Toplam ihracat + €t
seklindeki modelde BIT iiriinlerinin toplam ihracat igerisindeki pay1 Diinya Bankasi istatistiki raporlarmdan temin
edilmistir. S6z konusu kaynagin veri seti 2000 yilindan itibaren ve 2016 yilina kadar temin edilebildigi ¢aligma
donemi 2000-2016 olarak belirlenmistir. Kisi bagina milli gelir verisi i¢in ise yine Diinya Bankasi istatistiki
raporlari baz alinmustir. Arastirmaya dahil edilen tilkeler; Hong-Kong, Filipinler, Singapur, Vietnam, Malezya,
Cin, Kore, Slovakya, Meksika, Tayland, Malta, Cek Cumhuriyeti, Estonya, Israil, Macaristan ve Hollanda’dur.
Birimler arasi korelasyonun var olmamasi sebebiyle birinci nesil testler olan Kao, Pedroni ve Westerlund es
biitinlesme analizleri kullanilmistir. Veri setlerinde duraganlig: tespit edebilmek adina Levin Lin Chu testleri
uygulanmis, birimler arasi korelasyon varliginin tespiti igin ise spearman korelasyon analizleri gergeklestirilmistir.
Tiim analizler i¢in Stata 15 programi kullanilmistir. Kao ve Pedroni testlerine gore es biitiinlesme iligkisi tespit
edilmezken, Westerlund ile gergeklestirilen analizde BIT ihracatinin toplam ihracat igerisindeki payz ile kisi basina
gelir arasinda es biitiinlesme iliskisi tespit edilmistir. Kao analizinde alt iki testte; Modified Dickey-Fuller ve
Unadjusted Modified Dickey Fuller ve Pedroni alt testi Modified Phillips Perronda da esbiitiinlesme iliskisi
sonucuna ulagilidigindan analizin dahil edilen {ilke saym artirarak ve farkli seviyelerde BIT ihracatina sahip
iilkeleri de ¢aliyma kapsaminin genisletilmesiyle tekrarlanmasi iliskinin varligini pekistirebilecektir. Bu
pekistirmenin saglanmasiyla katma degerli iiriin ihracatinin iilkelerin milli gelir diizeyine olumlu etkilerinden daha
net bir bigimde bahsedilebilinecektir.

Anahtar Kelimeler: Bilgi ve Iletisim Teknolojileri, Kisi Basina Milli Gelir, Panel Esbiitiinlesme Analizi, Kao,
Pedroni, Westerlund

Panel Cointegration Analysis on Information and Communication
Technology Export Level and Income Per Capita

ABSTRACT

Information has become one of the most important factors for the need of increase in the efficiency which occurred
due to competition. On the other hand, the information supports countries' efforts to increase welfare as a driving
force in terms of ensuring the invention and development of high-tech products. Developments and digitalization
in the field of information and communication technologies (ICT)lead to globalization of international trade; the
establishment of digital markets and consequently the disappearance of borders between the countries. With the
development of smartphones and other sophisticated devices, consumers have begun to use online access to
products such as e-books, songs and movies, and to use certain products online. A consumer in a country can easily
reach the products produced in another country in just a few seconds, and within a few minutes, she can complete
her order. The relationship of information and communication technologies with the welfare levels of countries
has been the primary purpose of this research. In this two-variable model, per capita income was determined as
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dependent variable and the share of ICT exports in total exports as dependent variable. The formulation of the
model is “Per Capita Income= ai + ICT / Total Export + &€t”. The data ‘share of ICT products in total exports’ has
obtained from World Bank statistical reports. The only data set for 2000-2016 could not be obtained from the
mentioned resource. For the per capita income, The World Bank statistical reports has been taken as basis. The
countries included in the study were; Hong-Kong, Philippines, Singapore, Vietnam, Malaysia, China, Korea,
Slovakia, Mexico, Thailand, Malta, Czech Republic, Estonia, Israel, Hungary and the Netherlands. Due to the
absence of inter-unit correlation, first generation tests, Kao, Pedroni and Westerlund co-integration analyzes were
used. Levin Lin Chu tests were applied to determine the stability of the data sets and spearman correlation analyzes
were performed to determine the correlation between the units. Stata 15 program was used for all analyzes.
According to the Kao and Pedroni tests, no cointegration relationship was determined, but in the analysis
performed with Westerlund, the co-integration relation between the share of ICT exports in total exports and per
capita income was determined. In the sub-tests of the Kao analysis; Modified Dickey-Fuller and Unadjusted
Modified Dickey Fuller and also Pedroni sub-test Modified Phillips Perron's, cointegration relationship is
achieved. Thus increasing the number of countries included in the analysis and repeating the analysis with different
levels of ICT exports would support the positive effects of the exports of value-added products on the per capita
income.

Keywords: Information and Communication Technologies, National Income Per Capita, Panel Cointegration
Analysis, Kao, Pedroni, Westerlund.
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ABSTRACT

No doubt that in the energy sector, various risks can cause not only energy insecurity but also have a detrimental
impact on numerous issues such as widening global energy demand and supply gap, leading transportation
problems in supply chain management as well as fuelling uncertainty and unreliability on supply and demand
scenarios. The current literature fails to provide sufficient information about the management of gas supply risks
and the transportation of gas in a safer and more sustainable way. This study takes a step towards building a theory
of supply chain risk management and mitigation strategies for the natural gas supply from the Eastern
Mediterranean region. It aims to investigate potential risks which are likely to influence the gas supply from the
region, identify possible risk drivers, and outline the most preferred methods to manage and reduce these risks. In
addition, it also attempts to provide information about the most appropriate methods which could be implemented-
in the context of sustainability and safer transportation- to supply gas from the region.

The current research had appointed qualitative research as a research approach and employed semi-structured
interview technique to collect data. It could be stated that semi-structured interviews were conducted mainly with
the academics and think tanks that have expert knowledge about the scope of the study. Furthermore, it had
assigned case study as a research strategy and expert sampling method to collect data from the participants. The
study revealed that war, terrorism, political events and political instability of the countries in the region were the
significant risk drivers which would increase the vulnerability of the gas supply chain to disturbance in the region.
Moreover, results also showed that cooperation, security risk management and mitigation approaches, as well as
control, share or transferring of various risks in the region were the most preferred strategies for managing and
mitigating the supply risks of the East Med gas. It is also concluded that pipeline would be the best option when
compared with other alternatives for sustainable supply chain management practices and safer transportation in
Eastern Mediterranean region.

Keywords: East Med Gas, Gas Supply, Eastern Mediterranean Region, Supply Chain Risk Management.
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OZET

Ulkemiz yerel ydnetim sistemi icerisinde, 16 ilde yer alan Biiyiiksehir Belediyelerinin yan sira 2014 yilinda
kurulan on dort (14) yeni Biiyliksehir belediyesi ile birlikte otuz (30) biiyliksehir belediyesi yer almaktadir. Yeni
kurulan biiyiiksehir belediyeleri sisteme siiratle adapte olmuslardir. Biiyiiksehir belediyelerinin idari yapilanmalari
ile biitce yapilart aymi gergevede olugmaktadir. Ancak faaliyetlerini gergeklestirirken kullanilan personel
kaynaklart, ilin niifus sayisi, hizmet verilen ilge sayisi, ilge belediyelerinin durumu, ilin miilki sinirlariin genisligi,
cografi dzellikler, biitge miktar1, 6z gelir miktari, yapilan projeler, makine techizat, i makinasi sayis1 vb. girdi ve
¢ikt1 degerleri dogal olarak birbirinden farklilik arz etmektedir. Biiyliksehir belediyelerinin birbirinden bagimsiz
tiizel kisiliklerinin olmasi, bdlgesel farkliliklar, merkezi yonetimin vermis oldugu destek, {ist yonetimlerin almig
oldugu kararlar gibi nedenlerle gelisim farkliliklar1 olusmaktadir. Biiyiiksehir belediyeleri kendi illerindeki
ekonomik kalkinmaya katki saglamak amaciyla ve sosyal belediyeciligin geregi olarak, girisimcilik faaliyetlerini
destekleyici, 6zendirici faaliyetler de bulunmaktadirlar. Ancak bu faaliyetlerin sadece sayisal girdi ve ¢ikti
degerlerine bakarak Biiyliksehir Belediyelerinin etkinliklerini 6lgmek miimkiin degildir. Bu baglamda ¢aligmada,
iilkemizde farkl sehirlerde kurulmus olan otuz (30) Biiyiiksehir Belediyesinin birbirlerine kiyasla ne derece etkin
olduklar1 ve girisimcilik kiiltiiriine yaptiklar1 katkilar tespit edilmeye ¢alisilmistir. Ust yénetimlere mevecut durum
hakkinda bilgi verebilmek ve gelecege dair degisken faktorler hakkindaki alinacak kararlarda i¢ gorii
olusturabilmek adina ¢alisma 6nemli bir noktadadir. Calismada s6z konusu otuz biiyiiksehir belediyesinin 2018
yilinda kamuoyuna agiklanan 2017 resmi faaliyet raporlarindaki verilerden yararlanilmigtir. Performans
Olglimiinde etkinlik analiz yontemlerinden olan “veri zarflama analizi yontemi” kullamlmistir. Veri zarflama
analizi i¢in kurulacak dogrusal programlama modelinde ise Lindo paket programi kullanilmustir. Calismanin
sonucunda Biiyiiksehir Belediyelerinin goreceli etkinlik analizleri ger¢eklestirilmis ve degerlendirme yapilmigtir.

Anahtar Kelimeler: Girigimcilik, Yerel Yo6netimler, Etkinlik Analizi, Biiyliksehir Belediyeleri

Contribution of Local Governments to the Development of Culture of
Entrepreneurship: Evaluation of the Effect of the Data Envelopment
Analysis Metropolitan Municipalities Activities in Turkey

ABSTRACT

In addition to the metropolitan municipalities in 16 provinces, there are thirty (30) metropolitan municipalities
together with fourteen (14) new metropolitan municipalities established in 2014 within the local government
system. The newly established metropolitan municipalities have quickly adapted to the system. Administrative
structures of metropolitan municipalities and budget structures are formed in the same framework. However, when
performing their activities, personnel resources, population of province, number of districts served, the situation
of district municipalities, the width of the provincial boundaries of the province, Geographical features, budget
amount, amount of own income, projects, machinery - equipment, number of work machines etc. input and output
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values differ from each other. Development differences occur due to reasons such as the fact that metropolitan
municipalities have independent legal entities, regional differences, support provided by the central government,
and decisions taken by the senior management. The metropolitan municipalities also have activities to support and
support entrepreneurship activities as a requirement of social municipality in order to contribute to the economic
development in their own provinces. However, it is not possible to measure the activities of Metropolitan
Municipalities by looking only at the values of numeral inputs and outputs. In this context, in this study, the effects
of thirty (30) metropolitan municipalities established in different cities in our country compared to each other and
their contributions to entrepreneurship culture have been tried to be determined. It is an important point to give
information to the senior management about the current situation and to create insights on the future decisions
about the variable factors. in the study, the data from the 2017 official activity reports of the thirty metropolitan
municipalities announced in 2018 were used. Efficiency analysis method zarf data envelopment analysis method
etkinlik was used in performance measurement. In the analysis of the linear programming model for data
envelopment analysis, Lindo package program was used. At the end of the study, the relative effectiveness analysis
of the Metropolitan Municipalities was carried out and evaluated.

Keywords: Entrepreneurship, Local Governments, Activity Analysis, Metropolitan Municipalities
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OZET

Literatiirde girisimcilik alaninda yapilan c¢aligmalar incelendiginde, girisimcilik kavraminin olduk¢a koklii bir
geemise sahip oldugunu ve girisimcilik alaninda yapilan ¢aligmalarin multidisipliner (Psikoloji, tarih, iktisat ve
isletme gibi alanlar) bir anlayisla arastirildigin1 gérebilmekteyiz. Girisimcilik yeni bir is kurma ve serbest ¢alisma,
yani kendi isinin patronu, ayn1 zamanda yeni bir kariyer segenegi olarak goriilmektedir. Girisimcilik, diislincenin
veya bir fikrin degeri olan bir iiriin ve/veya hizmete doniistiirtildiigii siire¢ ve faaliyet olarak tanimlanmaktadir
(Hattab 2014). Shane ve Venkataraman (2000) yapmis olduklari arastirmada girisimciligi, bir firsatin kesfedilmesi
ve degerlendirilmesi olarak acgiklamaktadirlar. Girisimciligin 6zlinde ayn1 zamanda, girisimci acisindan kendi
istihdamini yaratma ve is olanag1 yaratma olarak tanimlanmakla birlikte, girisimcilik gergeklestirilen faaliyetlerle
birlikte ekonomik kalkinmada 6nemli bir rolii olan, yenilikg¢ilik ve kaliteli islerin kaynagi olarak tanimlanmaktadir.
Literatiirde ¢ogu arastirmada girisimciligin temel felsefesinde kar elde etme amaciyla yeni bir igletmenin
kurulmasi ve isin siirdiiriilebilirliginin saglanmasi olarak agiklanmaktadir (Hisrich vd 2007). 1947 yilinda
ABD’deki Harvard Business School’da Myles Mace tarafindan girisimcilik alaninda ilk dersler verilmeye
baslanmustir (Cetinkaya ve Alparslan 2013). Ozellikle 1940 yilindan sonra gelismis iilkeler girisimcilik alanindaki
egitimlere 6nem vermiglerdir. 1990 yilindan sonra Amerika daki {niversitelerde girisimcilik egitiminin
yayginlagsmaya basladigin1 gérebilmekteyiz. 1993 yilinda ABD’de 400 den fazla iiniversitede girisimcilik dersleri
verilmekteydi (Karadeniz 2010), 2000 yilina gelindigindeyse ABD’de yaklasik 2000 tiniversitede girisimcilik
egitimleri verilmeye baslanmis (Cetinkaya ve Alparslan 2013), ve bu egitimlerin sonucu olarak da giiniimiizde 100
milyarca dolar degerindeki sirketler ortaya ¢ikmaya baslamistir. Gelismis iilkelerde girisimcilige olan ilgi ve
duyarlilik oldukga artig gostermektedir. Bunun en 6nemli nedenlerinden biride her bir girisimceinin issizlige karsi
¢Oziim olmasi ve iilke ekonomisine katki sunabilecek iiretim faktdrlerini bir araya getirmesi olarak goriilmesidir.
Verilen girisimcilik egitimiyle birlikte girisimci sayisindaki artisin dogru orantida olmasi, iiniversitelerin
girisimcilik alaninda egitim vermesinin iilke ekonomisi agisindan ne kadar 6nemli ve degerli oldugunu
gostermektedir. Gelismekte olan tilkelere bakildiginda girisimeilik alanindaki egitimler konusunda ge¢ kalinmasi
ve istenilen seviyede gerceklesememesi iilke ekonomisine katki agisindan disiik seviyelerde kalmasina neden
olmaktadir. Aragtirmanin amaci kapsaminda {ilkemizde {iniversitelerde verilen girisimcilik egitimleriyle birlikte 4
yillik lisans bdliimii olarak kurulmus olan girisimcilik boliimiinde okuyan 6grencilerin aldiklar: egitimlerle birlikte
girisimcilik alaninda gordiikleri avantajlar ve dezavantajlarin girisimcilik niyetleri {izerindeki etkileri arastirilmis
ve analiz edilmistir. Devlet ve vakif tiniversitelerinde 6grenim gormekte olan 613 {iniversite 6grencisi ile anket
calismasi yiiriitiilmiistiir. Universitelerde verilen egitimin kalitesi girisimcilik alaninda yasanabilecek
dezavantajlar ortadan kaldirirken ayn1 zamanda girisimcilik niyetini ortaya ¢ikaran 6nemli bir etken olmaktadir.
Universite egitimin kalitesi, Girisimcilik Avantajlari ve Dezavantajlarmi temsil eden sorular, 2018 yilinda
Gavurova vd. Tarafindan yapilan ¢alismadan faydalanilnistir. Girisimcilik niyetini temsil eden sorularda Linan ve
Chen (2009), Palali¢ vd (2017) tarafindan yapilan ¢alismalardaki sorular kullanilmistir. Degiskenler arasindaki
iliskilerin analiz edilmesinde, IBM SPSS 23 Istatistik Paket Programi kullanilarak elde edilen veriler
degerlendirilmis ve Demografik bilgilerde “descriptive (tanimlayic1)” analiz kullanilmistir. Likert Slgeginin
kullanildig1 sorularda faktor analizi (dogrulayict ve agiklayici) ve giivenirlilik analizi yapilmistir. Degiskenler
arasindaki iligkilerin incelenmesinde korelasyon analizi; hipotezlerin test edilmesinde regresyon analizi ve ara
degisken etkisinin dl¢iilmesinde sobel testi yapilmustir.

Anahtar Kelimeler: Universite Egitiminin Kalitesi, Girisimcilik Avantajlari, Girisimcilik Dezavantajlari,
Girigimcilik Niyeti.
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Investigation of the Effects on Entrepreneurship Intention,
Entrepreneurship Training, From the point of view of University Youth

ABSTRACT

When we examine the studies in the field of entrepreneurship in the literature, we can see that the concept of
entrepreneurship has a very long history and studies in the field of entrepreneurship have been investigated with a
multidisciplinary (psychology, history, economics and business fields) approach. Entrepreneurship is seen as a
new business option and a new career option. Entrepreneurship is defined as the process and activity in which
thought or an idea is transformed into a product and/or service that has value (Hattab 2014). Shane and
Venkataraman (2000) explain the entrepreneurship in their research as the discovery and evaluation of an
opportunity. At the same time, entrepreneurship is defined as creating entrepreneurship and creating jobs, but
entrepreneurship is defined as the source of innovation and quality work with an important role in economic
development. In many studies, the main philosophy of entrepreneurship in the literature is to establish a new
business for the purpose of gaining profit and to ensure the sustainability of the work (Hisrich et al 2007). In 1947,
Myles Mace started teaching the first courses in entrepreneurship in the Harvard Business School in the USA
(Cetinkaya and Alparslan 2013). Especially after 1940, developed countries gave importance to entrepreneurship
education. After 1990, we can see that entrepreneurship education is becoming more widespread in the universities
of America. Entrepreneurship courses were given in more than 400 universities in the USA in 1993 (Karadeniz
2010), and in 2000, around 2000 universities in the United States were given entrepreneurship trainings (Cetinkaya
and Alparslan 2013), and as a result of these trainings now worth $ 100 billion companies have started to emerge.
In developed countries, interest and sensitivity to entrepreneurship is increasing. One of the most important reasons
for this is that each entrepreneur is seen as a solution against unemployment and to bring together the factors of
production that can contribute to the country's economy. The fact that the increase in the number of entrepreneurs
together with the given entrepreneurship education has a direct proportion shows how important and valuable the
education of universities in the field of entrepreneurship is for the country's economy. When developing countries
are considered too late in the field of entrepreneurship education and not at the desired level, it causes low levels
of contribution to the country's economy. Within the scope of the aim of the study, the effects of the advantages
and disadvantages of the students studying in the entrepreneurship department, which was established as a 4 year
undergraduate department with the entrepreneurship trainings given in universities in our country, together with
the trainings given in the university, were investigated and analyzed. A survey was conducted with 613 university
students studying in state and foundation universities. The quality of the education provided at the universities
eliminates the disadvantages that may occur in the field of entrepreneurship, but is also an important factor that
creates the intention of entrepreneurship. Questions representing the quality of university education, the
advantages and disadvantages of entrepreneurship In 2018, Gavurova et al. The work done by him was used.
Questions representing the intention of entrepreneurship were used in the studies conducted by Linan and Chen
(2009), Palali¢ et al. (2017). In the analysis of the relationships between the variables, the data obtained by using
the IBM SPSS 23 Statistical Package Program were evaluated and descriptive analysis was used in the
demographic information. Factor analysis (confirmatory and descriptive) and reliability analysis were performed
on questions using Likert scale. Correlation analysis of the relationships between variables; Regression analysis
was used to test hypotheses and sobel test was used to measure the effect of intermediate variable.

Keywords: Quality of University Education, Advantages of Entrepreneurship, Disadvantages of
Entrepreneurship, Intention of Entrepreneurship.
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OZET

Sanayi toplumundan bilgi toplumuna gegis donemiyle birlikte girisimcilige duyulan ilgi artmistir. Bu ¢agda insan
giicli gerektiren emegin iiretim iizerindeki etkisi azalmis, iiretimde bilginin etkisi daha fazla goriilmeye
baslanmistir. Girisimcilik bilginin daha hizli yayilip, tiretkenligi arttirarak ekonomik kalkinmaya destek
saglamaktadir. Bunun yaninda girisimciler hem bilim ve teknolojiyi kullanarak, hem de bu alanlara kaynak
aktararak bilim ve teknolojinin gelismesine de Onciiliik yapmis olmaktadir. Girisimci bireyler sadece kendi
isletmelerinin degil ulusal, bolgesel kalkinmanin da biiyiik bir kismini {istlenmektedirler. Siirekli degisen ve
gelisen bir toplum olmamiz sebebiyle bireysel talep ve ihtiyaclarimiz da degisiklik gostermektedir. Wiklund ve
Shepherd (2005) tarafindan yayinlanan ¢alismada, Finansal kaynaklara erigim ile girisimcilik arasindaki iliskide
finansal kaynaklara erisimin olumlu bir degisken olarak hareket ettigini belirtmektedir. Finansal kaynaklara
erisimin rahat, kolay ve giivenilir olmast durumunda girigsimci adaylar1 sadece fikirlerini veya girisimcilik
diisiincelerini degil ayn1 zamanda girisimcilik siirecinin aktif bir sekilde uygulanmasi konusunda istekli olurlar
(Covin ve Slevin 1991; Lumpkin ve Dess 1996). Finansal agidan sermaye her ne kadar 6nemli olsa da bu
kaynaklara erisim de bir o kadar 6nem tagimaktadir (Stevenson ve Jarillo 1990). Bu nedenle, etkili bir girisimin
temel kaynaginin finansal kaynaklara erisimin oldugu belirtilebilir. Girisimciligin geligmesinde sadece toplumun
ihtiyaglar1 rol oynamaz, g¢evre tarafindan saglanan firsatlar da 6nemlidir. Ekonomik faktdrlerin girisimcilik
iizerindeki etkisi tartisilamaz olmasina ragmen sadece ekonomik dgeler girisimciligi agiklamaya yeterli olmaz. Bu
nedenle girisimciligin agiklanmast i¢in toplumun kiiltiirel faktorleri de goz 6niine alinmalidir. Girisimeilige uygun
bir ortamin olusmast i¢in kiiltiirel 6zelliklerin de bu ortama uygun 6zellikler tasimasi gerekmektedir. Yapilan
aragtirmalara gore kiiltiirel degerler ve girisimsel aktiviteler arasinda énemli bir iliski vardir. Bu nedenle kisinin
girisimcilige olan yatkinlig ailesi ve toplumun kiiltiirii, aldig1 egitim tarafindan sekillenmektedir. Serbest meslek
seciminin ortak bir kariyer tercihi olmadig1 disiplinlerde, dgrenci girisimcilik ilgisi daha az tamamlayici etkiye
sahiptir. Boylece, Pilegaard vd. (2010), girisimcilik firsatlarinin sémiiriilmesinde farkli ortamlar: etkin bir sekilde
ele alma kapasitesini, beseri bilimlerde ve sosyal bilimlerde girisimci basarinin kritik bir faktérii olarak
tanimlamistir. Benzer sekilde, Almeida vd. (2014), sosyal bilimler disipline ilgi duyan bireylerin girisimci
davranma ihtimalinin en diisiik seviyede oldugunu bulmuslardir. Devlet ve vakif {iniversitelerinde 6grenim
gormekte olan 848 iiniversite 6grencisi ile anket ¢aligmasi yiiriitiilmistiir. Ekonomik ortamin ve sosyal ¢evrenin
iiniversiteli gengleri kariyer agisindan girisimcilige tesvik etmede etkisi bulunmaktayken, finansal kaynaklara
erisim konusunda sosyal ¢evrenin etkisinin olmadig1 sonucuna varilmistir. Bu durum iiniversiteli genglere gliven
konusunda sosyal ¢evrenin finansal kaynak yaratmada tereddiitte oldugunu gostermektedir. Ayni zamanda finansal
kaynaklara erisim degiskeni, ara degisken etkisinde {iniversiteli genglerin kariyer se¢imi konusunda negatif yonde
bir degisim s6z konusu oldugu ortaya ¢ikmaktadir. Bu durumda {iniversiteli genglerin girisimeilik konusunda
finansal kaynaklara erisimde zorlandiklarmi da goéstermektedir. Girisimcilik kariyer secimini temsil eden
sorularda; Kolvereid (1996), McGee vd. (2009), Soutaris vd. (2007) ¢alismalarindan faydalanilmigtir. Makro
ekonomik ortami, Finansal kaynaklara erisimi ve Sosyal c¢evreyi temsil eden sorularda; Gavurova vd. (2018)
yapmis olduklari ¢alismadan faydalanilmigtir. Degiskenler arasindaki iligkilerin analiz edilmesinde, IBM SPSS 25
Istatistik Paket Programi kullanilarak elde edilen veriler degerlendirilmis ve Demografik bilgilerde “descriptive
(tanimlayic1)” analiz kullanilmustir. Likert 6l¢eginin kullanildigi sorularda faktor analizi (dogrulayici ve agiklayicr)
ve giivenirlilik analizi yapilmistir. Degiskenler arasindaki iligkilerin incelenmesinde korelasyon analizi;
hipotezlerin test edilmesinde regresyon analizi ve ara degisken etkisinin dl¢lilmesinde sobel testi yapilmustir.
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Investigation of the Effects of Social Environment and Economic
Environment on Entrepreneurship for University Students

ABSTRACT

With the transition from industrial society to information society, the interest in entrepreneurship has increased.
In this age, the effect of labor that requires manpower on production has decreased and the effect of knowledge on
production has started to be seen more. Entrepreneurship supports the economic development by spreading
knowledge faster and increasing productivity. In addition, entrepreneurs have pioneered the development of
science and technology by using both science and technology and transferring resources to these fields.
Entrepreneurial individuals undertake not only their own enterprises but also national and regional development.
Since we are a constantly changing and developing society, our individual demands and needs also vary. In a study
published by Wiklund and Shepherd (2005), it is stated that access to financial resources acts as a positive variable
in the relationship between access to financial resources and entrepreneurship. Ease of access to financial
resources, they would be willing to be applied in the case of an active entrepreneurs are not only easy and reliable
entrepreneurial ideas or thoughts but also the entrepreneurial process. (Covin and Slevin 1991; Lumpkin and Dess
1996). Although capital is important from a financial point of view, access to these resources is also important.
(Stevenson and Jarillo 1990). Therefore, it can be stated that the main source of an effective initiative has access
to financial resources. Not only the needs of the society play a role in the development of entrepreneurship, but
the opportunities provided by the environment are also important. Although the impact of economic factors on
entrepreneurship is indisputable, only economic factors are not sufficient to explain entrepreneurship. For this
reason, the cultural factors of the society should be taken into account in order to explain entrepreneurship. In
order to create an environment suitable for entrepreneurship, cultural characteristics should be suitable for this
environment. According to the researches, there is a significant relationship between cultural values and
interventional activities. Therefore, the tendency of the individual to entrepreneurship is shaped by the education
of his family and the culture of the society. In disciplines where self-employment is not a common career choice,
student entrepreneurship interest has a less complementary effect. Thus, Pilegaard et al. (2010) defined the capacity
to effectively address different environments in the exploitation of entrepreneurial opportunities as a critical factor
in entrepreneurial success in humanities and social sciences. Similarly, Almeida et al. (2014) found that individuals
who are interested in the social sciences discipline have the lowest likelihood of being entrepreneurial. A survey
was conducted with 848 university students studying in state and foundation universities. While the economic
environment and social environment had an impact on encouraging university students to entrepreneurship in terms
of career, it was concluded that the social environment had no effect on access to financial resources. This situation
shows that the social environment is hesitant to create financial resources for trust in university students. At the
same time, it is seen that there is a negative change in the career choice of university students in terms of the
variable of access to financial resources and the interim variable effect. In this case, it is shown that university
students have difficulty in accessing financial resources on entrepreneurship. Questions representing the career
choice of entrepreneurship; Kolvereid (1996), McGee et al. (2009), Soutaris et al. (2007). Questions on the
macroeconomic environment, access to financial resources and the social environment; Gavurova et al. (2018)
used the work they have done. In the analysis of the relationships between variables, the data obtained by using
the IBM SPSS 25 Statistical Package Program were evaluated and descriptive analysis was used in demographic
information. Factor analysis (confirmatory and descriptive) and reliability analysis were performed on questions
using Likert scale. Correlation analysis of the relationships between variables; Regression analysis was used to
test hypotheses and sobel test was used to measure the effect of intermediate variable.

Keywords: Entrepreneurial career choice, Macroeconomic environment, Access to financial resources, Social
Environment
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OZET

Calisanlarin yasadiklart is yogunluklari, haklarini alamadiklar: diisiincesi, ekonomik zorluklar ve giin gectikte
artan yogun rekabet ortamindan kaynakli olarak kurumlarin sektorden ayrilmak zorunda kalmasi veya kiiciilmek
istemeleri, hem calisanlarin islerinden olmasina hem de isten ayrilma niyetlerinin artabilmesine sebep
olabilmektedir. Caliganlarin islerinden ayrilma niyetleri ve bu tiir davraniglart etkileyen faktorlerle ilgili
arastirmalar artmasina ragmen, son yillarda orgiitlerin yasadiklar1 sorunlarda giderek artmaktadir. Calisanlarin
bulunduklar1 6rgiitler i¢inde yasanilan stres ve psikolojik olarak giiclendirilme istegiyle ilgili caligmalar diin
gectikce daha da 6nemli hale gelmistir. Genel olarak, daha fazla is tatmini ve kurumda kalma egilimi arasindaki
cesitli 6rnekler arasinda 1limli ve tutarl bir iliski bulunmustur (Brayfield ve Crockett 1955; Herzberg vd 1957;
Porter ve Steers 1973). Calisanlarin 6zellikle yasamakta olduklari stres, ¢alisanlarin 6rgiitlerine karsi bagliliklarini
da etkileyebilmektedir. Is devir hizinin yogun oldugu o6rgiitlerde yonetimsel sorunlarin olmasiyla birlikte, bu
durum 6rgiit performansina da olumsuz yonde yansiyabilmektedir. Ustelik drgiitlerin yasadig1 bu durum karsisinda
yeni ¢alisan bulma giicliigii i¢ine de diismektedirler. Orgiitsel baghligin 6nemli olmasimin nedeni is devir hizinin
son derece diisiik seviyede olmasi, yonetime bagli olmadan ¢alisanlar 6zel sebeplerden dolayi ayrilma
diisiincesinde olmalar1 haricinde orgiitsel bagliigin kuvvetli oldugu imaji1 verilmektedir. Psikolojik
giiclendirmeyle birlikte ¢alisanlarin orgiite karsi olan baglliklar: daha da kuvvetli olabilmektedir. Ayn1 zamanda
calisanlarin strese bagli olmadan orgiit i¢indeki yogunluklarinin artmasi Orgiite olan baghliklarini da
arttirabilmektedir. Ciinkii sadece isleriyle ilgilenmeleri, orgiit i¢indeki baska islerle ugrasmamalari, kendilerini
sadece islerine vermeleri, orgiite baglilig1 arttirabilmektedir. Hizmet sektoriinde yogun bir tempoda ¢alismakta
olan ¢esitli firmalardaki 327 beyaz yakali ¢alisanlar iizerinde anket ¢aligmasi yliriitiilmiistiir. Hizmet sektoriindeki
yogunlugun vermis oldugu ¢alisma temposuyla birlikte rgiitler iginde yasanilan yénetimsel faaliyetlerin etkisinin
incelenmesine 6nem verilmistir. Aragtirmanin analizleri sonucunda yogun tempoda calismanin verdigi etkiyle
birlikte yasanilan stres sonucunda, ¢alisanlarin orgiite kars1 bagliliklar: negatif anlamda etki gostermekte ve orgiite
olan bagliliklar1 zayiflamaktadir. Is yogunlugunda yasanilan stressin etkisiyle ¢alisanlar psikolojik agidan da zayif
diismekteler ve bu durumda galisma performanslarim da diisiirebilmektedir. Ancak c¢alisanlarin psikolojik olarak
giiclendirilmesi durumunda &rgiite olan baglhliklar: yiikselmektedir. Ayn1 zamanda psikolojik gii¢lendirmenin ara
degisken etkisinde calisanlarin orgiite bagliliklar1 is’e bagli stresin etkisinde olunsa bile gii¢li kalmaktadir.
Orgiitsel Baglilik Olgegi, 1990 yilinda Meyer ve Allen tarafindan gelistirilen ve birgok ¢aligmada yayginlikla
kullanilan sorular, ayn1 zamanda 2016 yilinda Oran tarafindan yapilan galismadaki sorular kullanilmistir. is’e
Bagli Stres Olgegi, 1983 yilinda Sheldon ve arkadaslar tarafindan gelistirilen sorularla birlikte, 1991 yilinda
Revicki ve arkadaglari ile 1998 yilinda Baltas ve arkadaslari tarafindan kullanilan sorular, ayn1 zamanda 2006
yilinda Yerlikaya ve arkadaslari tarafindan kullamilan sorulardan yararlanilmustir. Psikolojik Giiglendirme Olcegi
Spreitzer (1995) tarafindan gelistirilen, ayn1 zamanda 2013 yilinda Siirgevil ve arkadaglari tarafindan gelistirilen
sorular kullanilmustir. Is Yogunlugu Olgegi, 1996 yilinda Brown ve arkadaslar tarafindan gelistirilen ve ayni
zamanda 2017 yilinda Mackey ve arkadaslari tarafindan gelistirilen sorular kullanilmistir. Degiskenler arasindaki
iliskilerin analiz edilmesinde, IBM SPSS 25 Istatistik Paket Programm kullanilarak elde edilen veriler
degerlendirilmis ve Demografik bilgilerde “descriptive (tanimlayici)” analiz kullanilmigtir. Likert Slgeginin
kullanildig1 sorularda faktdr analizi (dogrulayict ve agiklayici) ve giivenirlilik analizi yapilmistir. Degiskenler
arasindaki iligkilerin incelenmesinde korelasyon analizi; hipotezlerin test edilmesinde regresyon analizi ve ara
degisken etkisinin dl¢iilmesinde sobel testi yapilmustir.
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Investigation of The Effects of Organizational Commitment and Stress on
Work Intensity with Psychological Empowerment

ABSTRACT

The fact that the employees are not able to get the rights they live, the difficulties they may have, the economic
difficulties and the increasing demand of the environment due to the increasingly intense competition from the
sector to leave the sector or want to be reduced, can be the work of the employees as well as the intention to leave
the job can be increased. Although researches on the intentions of the employees to leave their jobs and the factors
affecting such behaviors have increased, the problems experienced by the organizations in recent years are
increasing. The efforts to strengthen the stress and psychological strength of the organizations within the
organizations they are in have become more and more important. In general, a moderate and coherent relationship
was found between the various examples of more job satisfaction and tendency to remain in the institution.
(Brayfield and Crockett 1955; Herzberg et al 1957; Porter and Steers 1973). The stress of the employees, especially
the employees, can affect their loyalty to their employees. With administrative problems in organizations with
high turnover, this situation can be negatively reflected in organizational performance. Moreover, in the case of
organizations, new employees have difficulty in finding new employees. The reason why organizational
commitment is important is that business turnover is extremely low and organizational commitment is strong
except when the employees are thinking of leaving due to special reasons. Together with psychological
empowerment, employees' commitment to the organization can be even stronger. At the same time, increasing the
concentration of employees in the organization without stress, may increase their commitment to the organization.
Because only dealing with their work, not dealing with other jobs in the organization, only to give their jobs, can
increase the loyalty to the organization. A survey study was carried out on 327 white-collar employees at various
companies working in the service sector. With the work tempo given by the intensity of the service sector, it has
been given importance to study the effect of administrative activities in organizations. As a result of the stress
caused by working at intense pace as a result of the analysis of the research, employees' commitment to the
organization has a negative effect and their commitment to the organization is weakened. With the effect of the
stress experienced in the work intensity, the workers are weakened psychologically and in this case they can
decrease their performance. However, if the employees are psychologically empowered, their commitment to the
organization increases. At the same time, the interdependence of psychological empowerment remains strong even
if the commitment of employees to the organization is influenced by work-related stress. The Organizational
Commitment Scale was developed by Meyer and Allen in 1990 and was widely used in many studies, and in 2016,
questions from Oran were used. The Job-Related Stress Scale was used in 1983 by Revicki and his colleagues in
1998, together with the questions developed by Sheldon et al. In 1983, used by Baltas et al., And in 2006 the
questions used by Yerlikaya and his colleagues. The Psychological Empowerment Scale was developed by
Spreitzer (1995) and the questions developed by Siirgevil et al. The Job Intensity Scale was developed by Brown
et al. In 1996 and was also used in 2017 with questions developed by Mackey et al. In the analysis of the
relationships between variables, the data obtained by using the IBM SPSS 25 Statistical Package Program were
evaluated and descriptive analysis was used in demographic information. Factor analysis (confirmatory and
descriptive) and reliability analysis were performed on questions using Likert scale. Correlation analysis of the
relationships between variables; Regression analysis was used to test hypotheses and sobel test was used to
measure the effect of intermediate variable.

Keywords: Organizational Commitment, Work-related Stress, Psychological Empowerment, Work Intensity.

83



3 International EMI Entrepreneurship & Social Sciences Congress, 28-30 June 2019, Lefkosa

Orgiitsel Etkililigin ve Katihme1 Liderligin Yabancilasma ve Is Doyumu’na
Etkilerinin incelenmesi — 351

Irem KUCUKOGLU
Istanbul Medipol University, ['YBF
ireemkckglu@gmail.com

Dr. Zafer ADIGUZEL
Istanbul Medipol University, ['YBF
zadiguzel@medipol.edu.tr

OZET

Arastirmacilar, orgiitsel etkinligi etkileyen faktorleri arastirarak, Orgiitsel etkinligin kavram olmadigimi, drgiitsel
bir yap1 oldugunu agiklamaktadirlar (Collins ve Porras 1994). Orgiitsel Etkinligin yapisi, ¢alisanlarin farkli
seviyelerde kullandiklari kavram olarak agiklanmaktadir. Orgiitiin temeli degildir, 6rgiitiin bir parcasi olarak kabul
edilmektedir. Orgiitler ve calisanlar cesitli nedenlerden dolay1 bu kavranu uygularlar (Herman ve Heimovics
1990). Orgiitsel etkinlik, genellikle istenilen bir sonucu elde etmek igin kullanilir. Etkinligin, istenen sonuglar igin
daha acik ve net yapilmasi gerektigi belirtilir (Au 1996). Katilimci liderler, orgiitiin sorumlulugunu istlenir.
Orgiitiin amaglarmni gerceklestirme de calisanlar ile beraber rol alirlar. Orgiitsel etkinligi gerceklestirmek isteyen
liderler, calisanlar ile vizyonu paylasirlar ve ¢alisanlarin destegini saglayarak orgiitiin kiiltiiriinii ve ¢alisanlarin
orgiitle uyumunda 6nemli bir rol alirlar (Robert, 1989). Katilimci liderler, 6rgiit i¢inde calisanlarin goriislerini
ifade etmeleri igin uygun ortam saglamaktadirlar. Orgiitsel etkinligin saglanmasinda katilimci liderler, galisanlar
orgiitsel faaliyetler konusunda bilgilendirici rol oynamaktadirlar. Bu sayede, Orgiitiin ayakta kalmas1 i¢in katilimei
liderler hizla degisen gevre kosullarina rgiitiin uyum saglamasina onciiliik etmektedirler. Is’e yabancilasma
calisanlar ve orgiitler icin cesitli sorunlar ve belirsizlikler getirmektedir (Vallas 1987). Is’e yabancilasmaya sebep
olan faktorler (Seeman 1971) bes tanedir; kontrol eksikligi, anlamsizlik, kuralsizlik, izolasyon ve kendiliginden
yabancilagma olarak siralanir. Calisanlarin orgiit icindeki potansiyeli, isin belirli yapisini ve prosediirlerin
oldugunu gostermektedir. Orgiitlerin sahip olduklart Kati kurallar, galisanlarin performansini ve isin gesitliligini
engelleyen unsurlar olarak ortaya ¢ikmaktadir (Seeman 1989). Kisitlayict kurallar oldugunda, calisanlarda
giigsiizliik, anlamsizlik ve kendini tanimama gibi durumlar ortaya ¢ikmasi s6z konusudur (Ashforth 1989). Is
yogunlugu ve ig performansi birbiriyle etkilesim iginde bulunurlar. Yapilan aragtirmalara gore calisanlarin
tutumlarina gére performanslar sekillenmektedir (Hawthorne 1930). Is doyumu ve performans arasindaki iliskinin
yonetimin bir parcasi olarak kabul edilmistir (Iaffaldano ve Muchinsky 1985). Organ, is doyumunun
degerlendirilmesinde, c¢aligsanlarin yansitmadigi 6nemli davraniglarinda tanimlamada belirtilmesi gerektigi
savunmustur. Diger aragtirmacilar Organ’in is doyumu hakkindaki diisiincelerini desteklemekte ve orgiitsel
vatandaslk davramslariyla iliskilendirmektedirler (Organ ve Ryan 1995). Is doyumu, performansin ileri gérme
yetenegidir olarak kabul edilmektedir. Uretim sektériinde yogun bir tempoda calismakta olan gesitli firmalardaki
317 beyaz yakali (miihendis) ¢alisanlar iizerinde anket calismast yiiriitiilmiistiir. Uretim sektoriindeki yogunlugun
vermis oldugu calisma temposuyla birlikte Orgiitler i¢inde yasanilan yonetimsel faaliyetlerin etkisinin
incelenmesine onem verilmistir. Arastirmanin analizleri sonucunda orgiitsel etkinligin ve katilimer liderligin
calisanlar iizerindeki is’e yabancilagsma etkisinin kalktigi, ¢calisanlarin daha verimli calistiklari, ayn1 zamanda is
doyumu agisindan olumlu yonde etkilendikleri sonucuna varilmistir. Ayni zamanda katilimer liderlik ara degisken
etkisinde calisanlarin is’e yabancilasmalari ortadan kalkmakta ve is doyumu gerceklesmektedir. Orgiitsel etkinlik
Olgegi; Malcolm Baldrige tarafindan hazirlanan ¢aligmayi temel alarak gelistiren Curkovic vd. (2000) ve 2014
yilinda orgiitsel etkinlikle ilgili Tuna tarafindan yapilan ¢aligmadaki sorulardan faydalanilmigstir. Katilimei liderlik
6l¢egi; Greiner (1973), Somech (2005), Tjosvold ve Chen (2006) tarafindan yapilan g¢alismalardaki sorular
kullamlmistir. Is’e yabancilasma o6lgegi; Elma (2003) tarafindan gelistirilen “Ise Yabancilasma” dlgegi
kullanilmustir. Is doyumu 6lgegi; (Koroglu 2011; Weiss vd 1967; Yildirnm 2007; Baycan 1985) tarafindan
kullanilan sorular kullanilmistir. Degiskenler arasindaki iligkilerin analiz edilmesinde, IBM SPSS 25 Istatistik
Paket Programi kullanilarak elde edilen veriler degerlendirilmis ve Demografik bilgilerde “descriptive
(tanimlayic1)” analiz kullanilmustir. Likert 6l¢eginin kullanildigi sorularda faktor analizi (dogrulayici ve agiklayicr)
ve giivenirlilik analizi yapilmistir. Degiskenler arasindaki iligkilerin incelenmesinde korelasyon analizi;
hipotezlerin test edilmesinde regresyon analizi ve ara degisken etkisinin dl¢lilmesinde sobel testi yapilmistir.
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Investigation of Organizational Effectiveness and Participatory
Leadership’s Impact on Alienation and Work Satisfaction

ABSTRACT

By investigating the factors affecting organizational effectiveness, the researchers explain that organizational
activity is not a concept but an organizational structure (Collins and Porras 1994). The structure of Organizational
Activity is explained as the concept that employees use at different levels. It is not the foundation of the
organization, it is considered as part of the organization. Organizations and employees apply this concept for
various reasons (Herman and Heimovics 1990). Organizational efficiency is often used to achieve a desired result.
It is stated that the activity should be made more clear and clear for the desired results (Au 1996). Participant
leaders take responsibility for the organization. They also play a role in realizing the objectives of the organization.
Leaders who want to achieve organizational effectiveness share the vision with the employees and play an
important role in the organization's culture and the harmony of the employees with the organization by providing
the support of the employees (Robert, 1989). Participating leaders provide an appropriate environment for
employees to express their views. Participating leaders play an informative role in organizing organizational
activities. In this way, participant leaders lead the organization to adapt to rapidly changing environmental
conditions. The alienation of the work brings various problems and uncertainties for workers and organizations
(Vallas 1987). The factors that cause alienation to the work (Seeman 1971) are five; lack of control, nonsensitivity,
irregularity, isolation and spontaneous alienation. The potential of the employees within the organization indicates
the specific nature of the work and procedures. The strict rules of organizations emerge as factors that hinder the
performance of the employees and the diversity of the work (Seeman 1989). When there are restrictive rules, there
are situations such as weakness, meaninglessness and not recognizing oneself (Ashforth 1989). Work intensity and
work performance interact. According to the studies, the performances are shaped according to the attitudes of the
employees (Hawthorne 1930). The relationship between job satisfaction and performance has been accepted as a
part of management (laffaldano and Muchinsky 1985). In the evaluation of job satisfaction, the organ argued that
it should be stated in the definition of the important behaviors that the employees do not reflect. Other researchers
support the organ's views on job satisfaction and associate it with organizational citizenship behaviors (Organ and
Ryan 1995). Job satisfaction is considered to be the ability of advanced vision. A survey study was carried out on
317 white-collar (engineer) employees in various firms working at an intensive pace in the production sector. In
addition to the work tempo given by the intensity of the production sector, the importance of the administrative
activities experienced within the organizations has been emphasized. As a result of the analysis of the research, it
was concluded that the organizational effectiveness and the participatory leadership were alienated from the work
on the employees, the employees were working more efficiently and they were also affected positively in terms of
job satisfaction. At the same time, the alienation of the employees to the work is eliminated in the variable effect
of participatory leadership and job satisfaction is realized. Organizational activity scale; Curkovic et al., Who
developed the study by Malcolm Baldrige. (2000) and in 2014, Tuna used the questions of organizational activity.
Participatory leadership scale; The questions in the studies by Greiner (1973), Somech (2005), Tjosvold and Chen
(2006) were used. Alienation scale; E Work Alienation e developed by Elma (2003) was used. Job Satisfaction
Scale; (Koroglu 2011; Weiss et al 1967; Yildirim 2007; Baycan 1985). In the analysis of the relationships between
variables, the data obtained by using the IBM SPSS 25 Statistical Package Program were evaluated and descriptive
analysis was used in demographic information. Factor analysis (confirmatory and descriptive) and reliability
analysis were performed on questions using Likert scale. Correlation analysis of the relationships between
variables; Regression analysis was used to test hypotheses and sobel test was used to measure the effect of
intermediate variable.

Keywords: Job Alienation, Job Satisfaction, Participatory Leadership, Organizational Effectiveness
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OZET

Bu calismanin amaci zorunlu staj egitimini tamamlayan 6grencilerin staj siirecinde elde ettikleri tecriibelerinin
bankacilik ve sigortacilik alaninda teorik bilgi ve becerilerini uygulamaya yansitip yansitamadiklarini incelemek,
mesleki baglilik, mesleki beklenti ve gelecek iizerindeki etkilerini degerlendirmektir. Selguk Universitesine bagh
iki farkli meslek yiiksekokulu “Bankacilik ve Sigortacilik” programi 6grencilerinden iki ayr1 grup olusturularak
nitel aragtirma yontemlerinden odak grup goriismesi ile ¢aligma analiz edilmistir.

Anahtar Kelimeler: Staj, Mesleki Baglilik, Odak Grup Goriigmesi

ABSTRACT

The aim of this study is to examine whether the experience gained by the students in the internship process can
reflect their theoretical knowledge and skills in the field of banking and insurance, evaluate their professional
commitment, professional expectations and their impact on the future. Two different vocational schools affiliated
to Selguk University were formed by two separate groups of students from the “Banking and Insurance” program
and the study was evaluated by focusing group interviews on qualitative research methods.

Keywords: Internship, Occupational Commitment, Focus Group Interview
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Orgiitlerin amaclarina ulasabilmesinde ve siirdiiriilebilir rekabet iistiinliigii saglamasinda en temel unsurun
calisanlarin isle ilgili gérevlerini yerine getirmeleri oldugu sdylenebilir. Bununla beraber ¢alisanlar zaman zaman
yaptiklari isi anlamli bulmayabilirler, kendilerine verilen gorevleri ger¢eklestirmelerinin orgiite katkisinin 6nemsiz
oldugunu diisiinebilirler veya isleri onlara kendilerini gelistirme firsat1 vermeyebilir. Orgiitlerde ¢alisanlarin can
sikintis1 yasamasi seklinde ortaya ¢ikan ve literatiirde boreout sendromu olarak ifade edilen bu durum orgiitlerin
hedeflerine ulasabilmesinin éniindeki en énemli engellerden biridir. Orgiitlerin amaglarina ulagmasini engelleyen
durumlardan bir digeri ise sosyal kaytarma olarak goriilmektedir. Sosyal kaytarma da boreout gibi ¢alisanlarin isle
ilgili gdrevlerini yerine getirmesini olumsuz etkileyen ve drgiitler icin istenmeyen davranislardan biridir. Ozellikle
takim ¢aligsmasinin 6n plana ¢iktig1 gliniimiiz 6rgiit yapilarinda ¢alisanlarin grupla ortaklasa yapilan islerde bireysel
performanslarinin altinda bir ¢aba gdstermeleri sosyal kaytarma olarak adlandirilirken bu durum calisanlardan
istenen verimliligin alinamamasi sonucunu dogurarak orgiitsel performansi olumsuz etkilemektedir. Bu ¢alisma
calisanlarin yasadiklar1 boreout sendromunun sosyal kaytarma davranislari ilizerindeki etkisini ortaya koymayi
amaclamaktadir. Calismayla ayrica calisanlarin demografik 6zelliklerinin boreout iizerinde etkisi olup olmadigi
sorusuna cevap aranmaya g¢alisilmistir. Bu amagla Corum ilinde gida sektoriinde faaliyet gosteren bir fabrikada
gorev yapmakta olan 120 c¢alisana anket uygulanarak elde edilen veriler analiz edilmistir. Arastirma bulgularina
gore, boreout’un sosyal kaytarma tizerinde pozitif yonlii bir etkisi oldugu ve ¢alisanlarin egitim diizeylerinin
boreout diizeylerinde anlamli bir farkliliga neden oldugu sonucuna ulagilmistir.

Anahtar Kelimeler: Boreout Sendromu, Sosyal Kaytarma, Calisanlar.

A Field Study on the Effect of Boreout Syndrome on Social Loafing

ABSTRACT

It can be said that the most basic element in achieving the objectives of the organization and ensuring a sustainable
competitive advantage is that the employees perform their job duties. In additiaon to this, employees may not find
the work they do from time to time meaningful, they may think that their contribution to the organization is
insignificant, or their work may not give them the opportunity to develop themselves. This situation, which is
expressed in the literature as boreout syndrome, is one of the most important obstacles in front of organizations to
reach their targets. Another factor that prevents organizations from reaching their goals is social loafing. Social
loafing is also one of the undesirable behaviors for organizations that negatively affect the fulfillment of their job-
related duties like boreout. Especially in today's organizational structures where teamwork is prominent, while the
efforts of the employees are under the individual performances of the works carried out jointly with the group are
called as social loafing, and this situation affects the organizational performance negatively by causing the
employees not to get the desired efficiency. This study aims to reveal the effects of boreout syndrome on social
loafing behavior of employees. The study also tried to find out whether the demographic characteristics of the
employees have an impact on the boreout. For this purpose, the data obtained from 120 employees working in a
factory operating in the food sector in Corum province were analyzed. According to the findings of the study, it
was concluded that the boreout has a positive effect on social loafing and that the education level of the employees
caused a significant difference in boreout levels.

Keywords: Boreout Syndrome, Social Loafing, Employees.
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ABSTRACT

Entrepreneurship is a key driver of economic growth. Although there is general agreement on its importance, there
are a variety of opinions on what triggers and enhances entrepreneurial activity. This study analyzes three groups
of motivational factors affecting entrepreneurship and perceptions of opportunity for entrepreneurs: social,
cultural, and economic factors. Hence, this study employs factor analysis for the data from the “Global
Entrepreneurship Monitor” (GEM) Project (GEM 2015-APS Global Individual Data). The objective of the study
is to analyze the factors motivating entrepreneurs to start their own businesses in countries with high and low
uncertainty avoidance. Entrepreneurship data from a total of 54 countries are analyzed and the uncertainty
avoidance value for each country is taken from Hoftede (2011) and matched with the entrepreneurship data.

Keywords: Entrepreneurship, motivation, cultural values, economic growth, uncertainty avoidance.
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ABSTRACT

The research considers loyalty to the brand as a very important aspect of developing and supporting business in
the field of fashion marketing. Marketing is considered as one of the main mechanisms stimulating the
development of goods in the fashion market. It is important to define the marketing of features in this area and the
choice of brands. The aim of the study was to analyze the patterns and the choice of brands. This research uses the
social exchange theory of research. Data were collected by using survey in North Cyprus. The field of study was
conducted with 200 people who took part in the consumer survey. These results emphasize the important role and
the main criteria that influence the choice of certain brands. This research suggests an interdisciplinary perspective
for researchers and practitioners.

Keywords: brand, fashion marketing, brand loyalty, consumer, consumer’s behavior, North Cyprus.
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Giliniimiiz diinyasinda, etkinlik ve verimlilik orgiitler i¢in onemini hi¢ kaybetmeyen kavramlardir. Rekabetin
giderek siddetini ve hizim1 artirdigi is diinyasinda, orgiitler varliklarini daha zorlu ve getin sartlarda siirdiirmek
zorunda kalmaktadirlar. Bu kapsamda orgiitler i¢in etkinlik ve verimliligin 6nemi daha da fazla artmaktadir.
Etkinlik ve verimliligin artirilmasinda 6nemli rol oynayan anahtar degiskenlerden biri de siiphesiz Orgiitsel
vatandaglik kavrami olmaktadir. Calisanlarin mensubu bulunduklar1 orgiite karsi giiclii bir aidiyet hissi
duymalarmi ifade eden orgiitsel vatandaslik kavrami orgiitler icin biiyiik 6nem tagimaktadir. Ciinkii calisan
verimliliginin ve etkinliginin artirilmasinda Srgiitsel vatandasligin, stratejik bir dnemi bulunmaktadir. Orgiitlerine
orgiitsel vatandaslik tutumuyla baglilik duyan calisanlar, kendilerini 6rgiitiin bir ¢alisan1 olmaktan ziyade adeta
birer neferi olarak gdrmektedirler. Orgiitsel vatandaslik kavrami daha ¢ok 6zel sektdr orgiitleri igin elzem
goriilmiis kamu sektorii ise bu kapsamda goz ardi edilmistir. Halbuki verimliligi ve etkinligi stirekli tartisma
konusu olan kamu sektorii i¢in de drgiitsel vatandaslik kavrami biiyiik 6nem tasimaktadir. Orgiitsel vatandaslik
algist ve tutumuna sahip isgorenlerin bulundugu kamu orgiitlerinin, etkinlige ve verimliliklerini artirmasi tahmin
edilen ve beklenilen bir sonug olacaktir. Bu ¢alismada kamu saglik sektoriinde orgiitsel vatandaglik konusu son
donemde gerceklestirilen yapisal degisimler ekseninde nitel olarak degerlendirilmekte bir takim ¢ikarimlara gorgiil
olarak yer verilmektedir. Calismanin 6zellikle orgiitsel vatandaslik konusunun kamu saglik sektoriinde gorgiil
olarak degerlendirilmesi, bu konuda calisacak akademisyenlere yardimci olmasi, yasa yapicilara ve planlamacilara
151k tutmasi hedeflenmektedir.

Anahtar Kelimeler: Orgiitsel Vatandaslik, Kamu Saglik Sektorii, Orgiitsel Davranis.
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fletisimi bir davranis oldugu kadar ayn1 zamanda da bir siirectir. Iletilmek istenen fikir, duygu, diisiince gibi
mesajlar1 gonderen ve giden mesajlar1 alan arasinda hem zihinsel hem de fiziksel faaliyetler olusmaktadir( Figueras
and J.-Mckee, 2004). Saglik iletisimi, saglik problemleriyle baglantili miicadeleleri amaglayan g¢aligmalar
neticesinde, saghigin gelistirilmesi ve iilke geneline yayilmasi baglaminda sosyal pazarlama, medyada
savunuculuk, halkla iliskiler ve tanitim yontemlerini kullanarak 6nemli kazanimlar elde etmektedir (Akgoz ve
Sezgin, 2009). Saglik iletisimi veya bir diger ismiyle saglikta iletisim, saglik hizmeti sunan kurum ve kuruluslara
kamusal egitim kampanyalar1 esnasinda etkili ve verimli bilgi akisi saglamada rol oynayan en temel sistemlerden
birisidir (Sezgin, 2004). Aragtirmanin amaci; saglik kurumlarinda hasta ile saglik personeli iletisimi nasil
kuruldugu incelenerek, saglik personeli iletisimi kurumun imajini, kurum lehine olumlu ya da olumsuz ¢ikacak
sonuglart incelemektedir. Bu g¢alismada tarihgi metod ve buna bagli olarak kaynak taramasi tekniginden
yararlanilmistir. Ancak, ¢calismanin saglik kurumlarinda hasta ile saglik personeli iletisimi incelendigi bliimlerde,
mesleki bilgi, deneyim ve gozlemlere de yer verilerek istifade edilmistir. Bu aragtirma yontemi literatiir taramast
ve uygulamali bir ¢alismayir apsamaktadir. Arastirmanin uygulama kisminda; Nalbantoglu hastanesinde
calisanlarin, kurumsal iletisimi nasil degerlendirdigi ve kurumsal iletisimin saglanmasi i¢in neler yaptigi
Olciilecektir. Bu aragtirmanin uygulamasinda KKTC Nalbantoglu Hastanesi’nde s6z konusu hastanede 200 hasta
ve 162 saglik personeli iizerinde tarihleri arasinda veri toplama formunu igeren anket uygulamasi yapilmistir.

Anahtar Kelime: Saglikta fletisim, Saglik, iletisim.
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1980’lerden siiregelen geleneksel maliyet yontemlerinin eksikliginden ve yetersizliginden dolay1 yeni maliyetleme
sistemleri arayislari sonucunda Faaliyet Tabanli Maliyetleme (FTM) yontemi gelistirilmistir. Ancak, FTM
yonteminin uygulanmasi karisik ve zor oldugundan dolay1 beklenen ilgiyi gérememis ve yeni nesil farkli ¢agdas
maliyetleme yontemleri gelistirilmistir. Bu yeni ¢agdas maliyet sistemlerinden birisi de Kaynak Tiiketim
Muhasebesi (KTM) sistemidir. Bu yontem, FTM ile Alman Maliyet Muhasebesi (GPK) sistemlerinin
biitiinlestirilmesinden olusmustur. FTM yonteminde faaliyetler kilit rol oynarken KTM yonteminde ise
maliyetlerin kaynaklardan olustugu varsayilmaktadir. Bu ¢aligmada, bir teorik uygulama iizerinden iki yontem
arasindaki farkliliklar incelenmis ve yontemlerin avantajlari ve dezavantajlart belirlenmistir. Calismanin
sonucunda; KTM sistemi, FTM sistemi iizerine kurulu ve gelistirilmis hali oldugundan dolayr mamul
maliyetlerinin daha saglikli hesaplandigi ve atil kapasitenin belirlenmesiyle elimine edilmesi gereken maliyetlerin
hesaplandig1 goriilmektedir.

Anahtar Kelimeler: Atil kapasite, Faaliyet Tabanli Maliyetleme, Kaynak Tiiketim Muhasebesi

The Differences Between Activity Based Costing and Resource
Consumption Accounting Methods- A Theoretical Practice

ABSTRACT

Due to the lack of traditional costing methods from the 1980s, Activity Based Costing (ABC) method was
developed as a result of the search for new costing systems. However, since the implementation of the ABC method
is complex and difficult, the system has not pulled the expected interest and so that different modern costing
methods have been developed. One of these new modern costing systems is the Resource Consumption Accounting
(RCA) system. This method consists of integrating ABC with German Cost Accounting systems. In the ABC
method, while the activities play a key role, the RCA method assumes that the costs are composed of resources.
In this study, the differences between the two methods were examined through a theoretical practice and the
advantages and disadvantages of the methods were determined. As a result of the study; since the RCA system is
based on the ABC system and developed, it is seen that the costs of the products are calculated healthier and the
costs that must be eliminated by determining the idle capacity are calculated.

Keywords: Idle capacity, Activity Based Costing, Resource Consumption Accounting.
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OZET

Yonetim anlayisinin ilk insanin yaratiligiyla dogmasina ragmen “ydnetim” kavrami ancak 19. yy’da bilimsel olarak
ele alinmaya baslanmistir. Yonetime Islami agidan bakan literatiir ise ¢ok daha yenidir. Bununla birlikte “Islami
Yénetim”, Islami finanstan sonra diinya genelinde yoneticiler ve ¢alisanlar tarafindan ragbet géren bundan dolayi
da iizerinde daha ¢ok calisma gerektiren bir yaklagim olmustur. Bu ¢aligma ile daha dnce yapilan calismalar
151¢1nda, Islami yénetim perspektifi sunulmasi ve islami y&netim ile konvansiyonel yonetimin baslica benzer ve
farkl1 yonleriyle karsilastirilmast amaglanmistir. Literatiir taramasinda, Islami yonetim anlayismin konvansiyonel
yonetim anlayigina kiyasla kendine 6zgii niteliklere sahip oldugu ortaya c¢ikmaktadir. Yapilan caligmalara
bakildiginda Islami y&netim anlayis1 ile konvansiyonel ydnetim anlayisinin; diiriistliik, adalet, tutarlilik, hesap
verebilirlik gibi temel ahlaki hedeflerinin aym oldugu ancak Islami yonetimin farkliliginin, faaliyetlerin Islami
ilkelere uygun olmasin1 gerektiren inang temelli bir yaklagima sahip olmasindan kaynaklandigi goriilmiistiir.
Kiigiik gibi goriinen bu farklilik, aslinda felsefi arka plandaki ciddi kabul farkliliklarindan kaynaklanmaktir.
Bunlarin basinda Islam’in epistemoloji anlayis1 yatmaktadir. Bilginin kaynagi konusunda Islam, yonetimde salt
akilciligin (rasyonalizm) yegéane bilgi kaynagi olmasini reddetmekte ve vahyi de bir bilgi kaynag: olarak esas
almaktadir. Bu sebeple, Islami y&netim, kir maksimizasyonu hedefinin yam sira, esasen Islami kurallara ve
hedeflere uygun hareket etmeyi de amag olarak belirlemesi yoniinden konvansiyonel yonetimden ayrigmaktadir.
Calisma sonucunda, Islami yonetim anlayisinin uygulanmasiyla; adalet, dogruluk, sadakat, samimiyet, sabir,
digerkamlik gibi ahlaki degerlerin de dogrudan elde edilece§i goriilmiistiir. Bununla birlikte caligmanin,
yonetimsel anlamda 6nemli degerlere sahip olan Islami Y®onetim anlayisinin kurumsallasmasina, anlasgilmasina ve
bundan sonra yapilacak ¢alismalara katki saglayacagi diistiniilmektedir.

Anahtar Kelimeler: islami Yénetim, Konvansiyonel Yénetim, Is Ahlaki, Karsilastirma.

A Study on Comparison of Islamic Management and Conventional
Management

ABSTRACT

Despite the emergence of the understanding of management with the creation of the mankind, the concept of
management began to be dealt with scientifically in the 19th century. The literature, which looks at management
from an Islamic perspective, is much more recent. At the same time, Islamic Management has become a demanding
approach in a very short time by managers and employees at worldwide after Islamic finance. With this study, it
is aimed to present a perspective of Islamic management and to compare it with the main similar and different
aspects of Islamic management and conventional management in the light of previous studies. In the literature
review, it is emerged that the concept of Islamic management has unique qualities compared to the conventional
management approach. It was seen that Islamic management and conventional management has the same basic
moral goals such as honesty, justice, consistency, accountability. However, the difference of Islamic management
has been seen as the fact that the activities have a belief-based approach that requires them to comply with Islamic
principles. This difference, which seems small at first, is actually due to the serious acceptance differences in the
philosophical background. One of them is the epistemology understanding of Islam. In terms of the source of
knowledge, Islam rejects purely rationalism as the sole source of knowledge in governance and takes the revelation
as a source of knowledge. For this reason, the Islamic management is differentiated from the conventional
management in terms of the aim of profit maximization as well as determining the purpose of acting in accordance
with the Islamic provisions and the goals they have taken. As a result of the study, it was seen that the moral values
needed by society and organizations such as justice, righteousness, loyalty, sincerity, patience and altruism will
achieve through the application of Islamic management approach. At the same time, it is thought that the study
will contribute to the subsequent studies and the institutionalization and understanding of Islamic Management
which has important values in the administrative sense.

Keywords: : Islamic Management, Conventional Management, Work Ethic, Comparison.
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OZET

Insan, kiiltiirel ve toplumsal cevresiyle siirekli etkilesim ve iletisim i¢indedir. Bu etkilesim ve iletisim sonucunda
yasam boyu yeni davraniglar kazanilir, kazanilmig olan davraniglarda ise degisiklikler siiregelir. Filozoflar
diistincelerini dil araciligi ile ifade eder, diger insanlarla paylasir, onlara aktarir. Dili, herhangi bir zihin faaliyetinin
agiga vurulmaswni, bir zihinden diger zihne aktarilmasina yarayan bir isaretler sistemi olarak tanimlayabiliriz.
Dil, felsefenin yayilmasinda ve paylasilmasinda 6nemli bir role sahiptir. Dil, énemli bir iletisim aracidir,
diisiincelerin iletir. Mevlana’nin ifadesiyle Ne kadar bilirsen bil, soylediklerin karsindakilerin anlayabilecegi
kadarduwr. Sairlerin, soze ve sozciiklere kazandirdiklart anlamlar edebiyat igin son derece 6nemlidir. Sozciiklerin
yeni anlamlar kazanmasi ve anlatimin somuttan soyuta dogru uzanmasi dogudaki siir geleneginde belirli
gelismelerin sonucudur. Siirde ortaya ¢ikan lslup farklilagsmasi ve konu tercihleri islup altinda agiklanmaktadir.
Siirlerde, diistindiiriicii, anlam yiikii farkl bir tarz benimsenmektedir. Mesela, Mevlana’da anlam ustiinligii ve
maddenin degersizligi goriiliir. Siir dilinde edebi gelenekten yararlanilarak eski sdzciiklerle, yeni ve farkli anlamlar
olusturulur. Yine, Mevlana'min ve Yunus Emre’nin eserleri kendilerinden onceki sairlerden etkilendikleri
siirlerindeki Arapca ve Farsca kelimeleri kullanislarindan anlagilmaktadir. Yunus Emre’nin ve Asik Pasa’nin
siirleri genel iislup 6zelliklerinin yaninda kendine ait 6zellikler de tagimaktadir. Sairlerin diisiincesinde felsefenin
onemli bir yeri vardir. Ozellikle de Mesnevide zaman zaman insan1 ¢dziimlemeye calisan unsurlar vardir.
Caligmada, sairlerden beyitler ve onlara bagli hikayelerle dil felsefesi odakli degerlendirmeler yapilacaktir.

Anahtar Kelimeler: Mevlana, Yunus Emre, Dil Felsefesi, Asik Pasa, Tasavvuf.

Assessments On the Impact of Language Philosophy On Mystic Poetry

ABSTRACT

Human beings are in constant interaction and communication with their cultural and social environment. As a
result of this interaction and communication, lifelong new behaviors are gained and the changes in acquired
behaviors continue. Philosophers express their thoughts through language, share with other people, and convey
their opinions to people. Language can be defined as a system of symbols which are used to disclose any mental
activity and to transfer it from one mind to another. Language has an essential role in the diffusion and sharing of
philosophy. Language is a critical means of communication which conveys thoughts. In Rumi’s words, no matter
how much you know, what you say is not more than what the others understand. The meanings that poets bring to
words and wording are extremely important for literature. The fact that words gain new meanings and narration
from abstract to concrete is the result of certain developments in the eastern tradition of poetry. The stylistic
differentiation and the preferences of the subject in poetry are explained under the concept “style”. In poetry, a
thought-provoking style with different meaning load is adopted. For example, in Rumi’s works, superiority of
meaning and the worthlessness of matter are observed. In poetry language, new and different meanings are formed
using old words of the literary tradition. Likewise, it can be understood that Rumi’s and Yunus Emre’s works are
affected by the previous works which is proved by the usage of Arabic and Persian words n their poems. The
poems of Yunus Emre and Asik Pasha bear general stylistic features as well as their peculiar characteristics.
Philosophy has an important place in the thinking of poets. Especially in Mesnevi, there are elements that attempt
to analyze human occasionally. In this paper, poems will be evaluated based on verses and related stories based
on language philosophy.

Keywords: Rumi, Yunus Emre, Language Philosophy, Asik Pasha, Mysticism.
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OZET

Yerel ekonomiler i¢in ekonomik biiyiimenin itici giiciinii girisimcilik faaliyetleri olusturmaktadir. Girisimcilik;
yeni is firsatlarinin, yeniligin, yaraticiligin vb. gelismelerin ortaya ¢ikmasinda belirleyici bir rol oynamaktadir.
Girigimcilik yenilik¢i bir i fikrinin girisime doniismesinde olumlu bir etkiye sahiptir. Ayrica girisimeilik
faaliyetleri; yeni is piyasalarinin olusturulmasina, ekonomilerin gii¢lendirilmesine, yeni is yapma yontem, teknik
ve teknolojilerin gelistirilmesine katk1 sunmaktadir. Ustelik girisimcilik iilkelerin siirdiiriilebilir rekabet avantaji
kazanmasinda basvurulabilecek (tercih edilebilir) bir stratejidir. Ulkeler kiiresellesmenin, bilgi ve iletisim
teknolojisindeki gelismelerin neden olabilecegi ekonomik sorunlarla miicadele etme yontemlerinden biri olarak
girisimciligi kullanabilmektedirler. Goriildiigl iizere iilkelerin ekonomisi acisindan olduk¢a 6nemli olan bu
kavramdan daha fazla yararlanmak i¢in kisilerde var olan girisimcilik potansiyelinin agiga cikarilmasi
gerekmektedir. Bu diislinceyle yaptigimiz bu c¢alismada, Onlisans Ogrencilerinin girisimcilik ruhuna sahip
olduklarinin farkinda olmalarmi saglamak ve bu farkindalik sayesinde girisimcilik konusunda sahip olduklari
tistlinliiklerini okul bittikten sonra harekete ge¢irmelerine yardimer olmak amaglanmaktadir. Ayrica bu galisma ile
girisimin 6zellikleri ve kiiltlirel destek faktorlerinin 6grenciler mezun olduktan sonra onlarin is kurma niyetleri
tizerinde etkili bir unsur olup olmadig1 aragtirilmaktadir. Yine bu ¢alisma kapsaminda &grencilerin cinsiyetinin,
yasinin ve ailelerinde girisimci olup olmama durumunun &grencilerin mezun olduktan sonra onlarin is kurma
niyetleri iizerinde etkili bir unsur olup olmadig: arastirilmistir. Dolayisiyla bu ¢alisma, girisimin 6zellikleri ile
kiiltiirel destek konularina farkli bir bakis agis1 sunmay1 amaglamaktadir. Belirtilen amaglarin gergeklestirilmesi
icin gerekli olan veriler Zonguldak Biilent Ecevit Universitesi Zonguldak Meslek Yiiksekokulunda okuyan ve
girisimcilik dersi almis 129 6nlisans 6grencisinden yiiz yiize anket yontemiyle toplanmistir. Aragtirmada olasiliklt
olmayan ornekleme yontemlerinden amagli 6rnekleme yontemi kullanilmigtir. Arastirmada veri toplama aract
olarak Pauceanu vd., (2019) tarafindan gelistirilen girisimin 6zellikleri ve kiiltiirel destek 6l¢egi kullanilmigtir. 7°1i
Likert tarzindaki siralama 6l¢eginden olusan bu 6lgege demografik bilgiler ve bagimli degiskene yonelik sorular
eklenmistir. Bu 6l¢ekler yardimiyla toplanan veriler SPSS 20.0 (Statistical Package for Social Sciences) ve AMOS
24.0 (Analysis of Moment Structures) programlari kullanilarak degerlendirilmistir. Arastirmada kullanilan 6l¢egin
yapisal gegerliginin tespitinde Dogrulayict Faktor Analizi (DFA), i¢ tutarliliginin tespitinde giivenirlik analizi,
degiskenler arasindaki iliskinin yoniinii ve siddetini saptamak amaciyla pearson korelasyon analizi, degiskenler
arasindaki iliskiyi incelemek amaciyla ikili lojistik regresyon analizi kullanilmistir. Yapilan pearson korelasyon
analizi sonucunda ana bagimsiz degisken girisimin 6zellikleri ve kiiltiirel destek ile bagimli degisken olan i
kurmaya baslama niyeti arasinda pozitif yonde ve diisiik diizeyde anlamli bir iliski oldugu saptanmistir. Ayrica,
girisimcilik yetenegine duyulan giliven ve girisimci egilimli olma alt bagimsiz degiskenleri ile bagimli degisken
olan is kurmaya baslama niyeti arasinda ise pozitif yonde ve diisiik diizeyde anlamli bir iligki oldugu tespit
edilmistir. Yine yapilan ikili lojistik regresyon analizi sonuglarina gore ise dgrencilerin is kurmaya baglama niyeti
iizerinde sadece girisimci egilimli olma alt boyutunun anlamli bir etkisi oldugu saptanmustir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Niyetleri, Girisimin Ozellikleri ve Kiiltiirel Destek, Girisimcilik
Egitimi, Zonguldak Biilent Ecevit Universitesi.

A Study to Determine the Factors Affecting Associate Students’
Intention to Start Their Own Business

ABSTRACT
Entrepreneurship activities constitute the driving force of the economic growth for local economies.
Entrepreneurship plays a decisive role in the emergence of new business opportunities, innovation, creativity and

95



similar developments. Entrepreneurship has a positive impact on the transformation of an innovative business idea
into an enterprise. Additionally, entrepreneurship activities contribute to the creation of new business markets,
strengthening of economies, and development of new business methods, techniques and technologies. Moreover,
entrepreneurship is a strategy which can be resorted to for countries to gain sustainable competitive advantage.
Countries are able to use entrepreneurship as one of the methods of fighting economic problems that may be caused
by globalization and the developments in information and communication technology. As can be seen, it is
necessary to exploit the entrepreneurial potential in people in order to benefit more from this concept which is very
important for the economy of countries. This study, which we conducted with this idea in mind, aims to ensure
that associate students are aware of their entrepreneurial spirit and to help them, after school is completed, set into
motion their superiority that they acquired in the matter of entrepreneurship due to this awareness. In addition, this
study investigates whether the entrepreneurial features and the factors of cultural support are effective on their
intention to start a business after graduation. In addition, this study investigates whether the gender and the age of
the students and the fact that whether there is any entrepreneur in their family are effective on their intention to
start a business after graduation. Therefore, this study aims to offer a different perspective on the entrepreneurial
features and cultural support. The data required to achieve the mentioned aims were collected through a face-to-
face survey with 129 associate students who study at Zonguldak Vocational School, Zonguldak Bulent Ecevit
University, and who have taken entrepreneurship course. In the study, the purposeful sampling method was used
from among non-probabilistic sampling methods. In this study, the entrepreneurial features and cultural support
scale developed by Pauceanu et al., (2019) were used as data collection tool. Demographic information and
questions related to the dependent variable were added to this scale which consists of 7-point Likert-type ranking
scale. The data collected through these scales were evaluated by using SPSS 20.0 (Statistical Package for Social
Sciences) and AMOS 24.0 (Analysis of Moment Structures) programs. Confirmatory factor analysis (CFA),
reliability analysis, Pearson correlation analysis and binary logistic regression analysis were used, respectively, to
determine the structural validity of the scale used in the study, to determine the internal consistency, to determine
the direction and level of the correlation between variables, and to investigate the relationship between variables.
As a result of the Pearson correlation analysis, it was found that the main independent variable of entrepreneurial
features and cultural support had a positive and a low-level significant relationship with the dependent variable of
students’ intention to start a business. In addition, it was found that the sub independent variables of entrepreneurial
confidence and entrepreneurial orientation had a positive and low-level significant relationship with the dependent
variable of students’ intention to start a business. Finally, according to the results of binary logistic regression
analysis, only the sub-dimension of being entrepreneurially oriented has a significant effect on the students'
intention to start a business.

Keywords: Entrepreneurship, Entrepreneurship Intentions, Entrepreneurial Features and Cultural Support,
Entrepreneurship Education, Zonguldak Bulent Ecevit University.
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OZET

Ambalaj tasarimi; hayat1 boyunca insanin bir¢cok alanda karsilastig1 ve ihtiyaglarini karsiladig: iletisim alanidir.
Tasarimu ile i¢erisindeki iirtine dair bilgi veren, yonlendiren ayni1 zamanda bilinglendiren grafik tasarim iiriiniidiir.
Marka iletisimi agisindan 6nemli bir ara¢ olan ambalaj tasarimi, satin alma karari noktasinda gii¢lii etkiye sahiptir.
Marka kimligine katkida bulunmasi, tiiketici ve marka arasindaki iliskiyi gelistirmesi ve gili¢lendirmesi
bakimindan 6nem arz eden iletisim unsurudur. Teknolojik inovasyonlar ile tiikketicinin dikkatini ¢ekmek isteyen
markalar, yaratict uygulamalar gelistirerek kullanici deneyimi iizerinden iletisim faaliyetlerini
gergeklestirmektedirler. Dolayisiyla hedef kitle ile dogru iletisimi kurabilmek i¢in her zaman en giincel yaratici
teknoloji lizerinden diyalog olusturacak bir ortam hazirlanmalidir. Bu arastirmada, artirilmis gergeklik teknolojisi
kullanilarak olusturulan ambalaj tasarimlari vaka analizi yontemi ile incelenmistir. Bu baglamda, ambalaj
tasariminin gelecekte ne sekilde faaliyet gosterecegi ve tliketici deneyimine nasil etki edecegi {iizerinde
durulmustur.

Anahtar Kelimeler: Artirilmig Gergeklik, Ambalaj Tasarimi, Kullanici Deneyimi, Reklam, Pazarlama

Use of Augmented Reality Technology in Packaging Design and Marketing

ABSTRACT

Packaging design; it is the field of communication that human beings have encountered in many areas and meet
their needs throughout their life. It is a graphic design product that gives information about the product in its design
and also informs it at the same time. The packaging design, which is an important tool in terms of brand
communication, has a strong influence on the decision of purchase. Contributing to brand identity is a
communication element that is important in terms of improving and strengthening the relationship between
consumer and brand. Brands that want to attract the attention of consumers through technological innovations,
develop creative applications and realize communication activities through user experience. Therefore, in order to
establish the correct communication with the target audience, an environment should always be prepared to create
dialogue on the most current creative technology. In this research, packaging designs which were created by using
augmented reality technology were examined by case analysis method. In this context, it is focused on how the
packaging design will operate in the future and how it will affect the consumer experience.

Keywords: Augmented Reality, Packaging Design, User Experience, Advertising, Marketing.
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OZET

Gelismis ve gelismekte olan {ilkeler i¢in en 6nemli sorunlarindan biri kayitdisi istihdamdir. Giiniimiizde kayitdisi
istihdam {ilkeler i¢in sonlandirilmasi gereken biiyiik bir tehdidi olusturmaktadir. Tiirkiye’ de de genis sektor
yelpazesinin varlig1 kayit dis1 istihdamin geligmesine neden olmustur. Ayrica lilkemizde demografik ve sosyo-
ekonomik faktorlerin farklili§i sonucunda kirdan kente gog, kendi isinin sahibi olma, bilgi yetersizligi gibi
nedenler isgiicli piyasasinda yeterli istthdami yaratamamistir. Giiniimiizde rekabet ortaminda neredeyse her
sektorde isciler maliyet olarak goriilmiistiir. Isgilerin maliyetini azaltmak icin is¢ilerin iicretlerinden veya sosyal
giivencelerinden 6diin verilmistir. Ayrica kayitdist istihdam, kendi hesabina g¢alisanlarin gelirlerinin azalmast
endigesi, yasa ve politikalardaki degisiklikleri takip edilmemesi sebebiyle calismalarini kurumlara ya hig
bildirmemesi ya da eksik bildirilmesiyle ortaya ¢ikar. Bu calismada Denizli ilinde faaliyet goésteren leblebi
sektoriiniin kayit digi istihdam boyutunun arastirilmast hedeflenmistir. Bu dogrultuda Denizli ilinde faaliyet
gosteren leblebi sektoriinden rastgele secilmis 15 igveren ve 15 isci ile derinlemesine miilakatlar
gerceklestirilmistir.

Anahtar Kelimeler: Kayitdisi Istihdam, Kayitdis1 Ekonomi, Isgiicii Piyasasi

Unregistered Employment in The Sector: A Qualitative Research in the

Province of Denizli
ABSTRACT

One of the most important problems for developed and developing countries is informal employment. Today,
unregistered employment constitutes a major threat to countries. Turkey as well as the presence of unregistered
employment growth has led to a wide range of industries. In addition, due to the differences in the demographic
and socio-economic factors in our country, the reasons such as migration from rural to urban areas, having own
business and lack of information could not create sufficient employment in the labor market. In today's competitive
environment, workers are seen as cost in almost every sector. Workers' wages or social security were compromised
to reduce the cost of workers. In addition, unregistered employment occurs due to the fact that the self-employed
employees are worried about the decrease of their incomes and they do not report their work to the institutions or
they are under-reported due to not following the changes in laws and policies. In this study, it is aimed to
investigate the informal employment dimension of leblebi sector operating in Denizli province. In line with this,
in-depth interviews were conducted with 15 employers and 15 workers randomly selected from the sector in the
province of Denizli.

Keywords: Unregistered Employment, Informal Economy, Labor Market.
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OZET

Girigimcilik kavrami giinden giine 6nem kazanmistir. Bireylerin birgok 6zelligi girisimci olma veya olmama
durumlarinda etkili olmaktadir. Bu ¢alismanin amaci Pamukkale Universitesi Kale Meslek Yiiksekokulu’nda
6grenim goren dgrencilerin demografik degiskenleri ile girisimcilik diizeylerinin incelenmesidir. Bu dogrultuda
283 dgrenciye anket uygulanmig ve veriler istatistik paket programiyla analiz edilmistir. Anket sorularimin ilk
kism1 demografik 6zellikleri, ikinci kismu ise girisimcilik egilimini belirlemeye yoneliktir. Calismanin sonucunda
erkek 6grencilerin girisimcilik diizeyinin kadin 6grencilerin girisimcilik diizeyine gore daha fazla oldugu tespit
edilmistir. Daha 6nce bir isyerinde ¢alisan 6grencilerin ¢alismayan 6grencilere gore girisimcilik egilimlerinin daha
yiiksek oldugu tespit edilmistir. Ayrica annesi emekli olan Ogrencilerin annesi calisanlara gore girisimcilik
diizeyleri yiiksek iken, babasi vefat eden katilimeilarin babasi ¢alismayan katilimcilara gore girisimcilik egiliminin
diisiik oldugu bulgularina ulasilmistir. Diger demografik degiskenler ile girisimcilik egilimi arasinda anlamlr iligki
tespit edilememistir.

Anahtar Kelimeler: Girisimcilik Egilimi, Girisimcilik, Universite Ogrencisi

ABSTRACT

The concept of entrepreneurship has gained importance day by day. Many features of individuals are effective in
being entrepreneurial or not. The aim of this study is to investigate the demographic variables and entrepreneurship
levels of the students studying at Pamukkale University Kale Vocational School. In this direction, a questionnaire
was applied to 283 students and the data were analyzed with statistical package program. The first part of the
survey questions is aimed at determining the demographic characteristics and the second part is the determination
of entrepreneurship tendency. As a result of the study, it has been determined that the level of entrepreneurship of
male students is higher than that of female students. It has been determined that the students who work in a
workplace have higher entrepreneurial tendencies than those who are not working. In addition, while the level of
entrepreneurship of the students whose mothers were retired was higher than the employees of the mother, the
findings showed that the entrepreneurial tendency was low compared to the participants who did not have the
father who died. There was no significant relationship between other demographic variables and entrepreneurial
tendency.

Keywords: Entrepreneurship Tendency, Entrepreneurship, University Student
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OZET

Kiiresellesmeyle birlikte nem kazanan girisimeilik kavrami; risk almay1, ortaya ¢ikabilecek firsatlari sezmeyi ve
yenilik¢i olmay1 gerektirmektedir. Girisimcilik kavrammin popiiler hale gelmesi, girisimeilik egitimi veren
kurumlarin sayisinda oldukca artis gostermistir. Meslek Yiiksekokullari da potansiyel girigimci adayr olan
ogrencilere girisimcilik egitimi vermektedir. Caligmanin amaci Denizli ili Acipayam Meslek Yiiksekokulu’nda
egitim alan 6grencilerin girisimcilik egiliminin belirlenmesidir. Calisma ile 6grencilerin demografik 6zellikleri ve
girisimcilik egilimleri arasindaki iliski incelenmistir. Bu dogrultuda 328 6grenciye ulagilmis ve veriler anket
araciligryla toplanmstir. Anketin ilk boliimiinde demografik bilgilerden olusan sorular, ikinci boliimde Likert- tipi
olan ve girisimcilik egilimlerini tespit etmeye yonelik sorular yer almaktadir. Caligma sonucunda ulasilan veriler
istatistik paket programi ile analiz edilmistir. Neticede katilimecilarin girigsimcilik egilimlerinin yiiksek ¢iktigt
goriilmiistiir. Fakat katilimcilarin yaglari, girisimcilik dersini alma durumu, okuduklart boliimleri, sinif diizeyleri
ve ailelerinin gelir durumlar girisimcilik egilimleri hakkinda bir iligki tespit edilememistir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Egilimi, Meslek Yiiksekokulu Ogrencileri

ABSTRACT

The concept of entrepreneurship which gains importance with globalization; it requires taking risks, sensing
opportunities and being innovative. The popularization of the concept of entrepreneurship has increased
considerably in the number of institutions providing entrepreneurship education. Vocational Schools also offer
entrepreneurship training to potential entrepreneur candidates. The aim of the study is to determine the
entrepreneurship tendency of the students studying in Acipayam Vocational School of Denizli. The relationship
between demographic characteristics and entrepreneurship trends of the students was investigated. In this
direction, 328 students were reached and data were collected through the questionnaire. In the first part of the
questionnaire, questions are composed of demographic information, and in the second section there are questions
that are Likert type and which are aimed at identifying entrepreneurship trends. The data obtained from the study
were analyzed with the statistical package program. As a result, it was seen that the entrepreneurial tendencies of
the participants were high. However, no relationship was found between age of participants, status of taking
entrepreneurship course, their departments, class levels, and income status of their families.

Keywords: Entrepreneurship, Entrepreneurial Tendency, Associate students.
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OZET

Bu arastirma Herzberg’in hijyen faktorleri ile calisanlarin performanslart arasindaki iligkiyi incelemektedir.
Herzberg, is yerinde hijyen etmenlerin belli bir diizeyin altina diigmemesi gerektigini vurgulamaktadir. Belli bir
diizeyin altina diigmesi, ¢aliganin isinden, g¢evresinden, isletmeden, mesai arkadaslarindan ve amirlerinden
sikilmasina ve devamsizlik, hastalik ve isten ayrilmasina neden olabilmektedir. Konya ilinde 6zel bir bankanin
cagri merkezi aragtirmamizin evrenini olusturmaktadir. Arastirmada veri toplama araci olarak yapilandirilmis bir
soru formundan yararlanilmistir. Bu arastirmada Herzberg’in hijyen faktorleri ve is géren performansina iligkin
teorik bilgiler verilerek SPSS programu ile toplanan veriler analiz edilmistir. Elde edilen veriler istatistiksel ve
yiizdesel olarak degerlendirildiginde hijyen faktorleri olusturan etmenlerin isletmede biiylik oranda yer aldigi ve
karsiliginda ¢alisan performanslarina yansidigini goriilmektedir. Hijyen faktorlerin tatmin olunan diizeyde var
olmas1 ¢alisanlarin performanslarina pozitif etki yapmaktadir. Hijyen faktorler ile ¢alisan performansi arasinda
anlamli, pozitif bir iligski oldugu elde edilen bulgular sonucunda goriilmektedir.

Anahtar Kelimeler: Herzberg’in Cift Faktor Kurami, Calisan Performansi, Cagri Merkezi

ABSTRACT

This study examines the relationship between Herzberg's hygiene factors and employee performance. Herzberg
stresses that hygiene at work should not fall below a certain level. Falling below a certain level can cause the
employee to be bored with his / her work, environment, business, colleagues and supervisors, and absenteeism,
illness and dismissal from work. The call center of a private bank in Konya is the universe of our research In the
research, a questionnaire structured as a data collection tool was used. In this study, data collected by SPSS
program were analyzed by giving theoretical information about Herzberg's hygiene factors and employee
performance. When the obtained data are evaluated as statistical and percentage, it is seen that the factors that
constitute the hygiene factors take a large part in the enterprise and in turn are reflected in the employee
performances. The existence of hygiene factors at a satisfactory level has a positive effect on the performance of
employees. There is a significant and positive relationship between hygiene factors and employee performance.

Keywords: Herzberg’s Two Factor Theory of Motivation, Employee Performance, Call Center
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Kibris’ta Tiirkge, Osmanlilarin 1571°de Adaya gelmesiyle birlikte konusulmaya baslandi. Giiniimiize kadar
Kibrish Tiirkler gelenek,gdrenek ve ekinlerini, hep dillerine sahip ¢ikarak korumuslardir. Bugiin Adada 300 bin
kisinin Tiirk¢e konusmasi,yazmasi ve bir¢ok yayim yapmasi buna baglidir.

Atatiirk, latin abecesini Tiirkiye’de uyguladiktan sonra Kibrisli Tiirkler yeni abeceyi kabul edip, uygulamaya
koymuslardir.

Bugiin Kuzey Kibris’ta sekiz iiniversite ile ilkokul gretmeni yetistiren Atatiirk Ogretmen Akademisi vardir. Bu
kurumlarmn hepsinde Tiirk Dili ve Edebiyati, Tiirkge 6gretmenligi ve son yillarda yurt digindan gelen yapancilara
Tiirkge 6gretmek icin Tiirkge hazirlik okullar: kurulmustur. Bu da Tiirk¢enin egitimdeki yerinin ne kadar 6nemli
oldugunu bizlere gostermektedir.

Bu baglamda bizler Atatiirk Ogretmen Akademisi’nden mezun olan ve ilkokul dgretmenligi yapan bu kesim
lizerinde durarak, bunlarin“Cocuk Kitaplari”nin Secimindeki Olgiitleri Alma Durumlarini”  saptamak
amacindayiz. Arastirmamiz dort boliimden olugmaktadir.

Birinci boliimde giris ve bu baslik altinda problem, amag, 6nem, sayilarla elde edilen veriler, sinirlamalar ve
tanimlar yer almaktadir. Ikinci béliimde yontem ve bu baglk altinda arastirma modeli, Srneklerle gecirdigi
asamalar, verilerin toplanmasi, ¢dziimii ve yorumlanmasi yer almaktadir. Uciincii béliimde bulgular ve
yorumlar, dordiincii béliimde ise dzet, yargi ve Oneriler yer almaktadir.

Anahtar Sozciikler: Egitim, Cocuk Yazini, ilkokul 6gretmeni

Turkish Education In North Cyprus And The Selection Of Children’s
Books In Accordance With The Realated Principles By Primary School
Teachers

ABSTRACT

Cyprus, since 1571, has been home to the Turkish Cypriots who are the descendants of the Ottoman Turks who
were repatriated from Anatolia/Asia Minor after the conquest of the island. With the arrival of the new settlers
Cyprus was introduced to a new culture which survived to this day and through interaction it also impacted the
culture of the indigenous inhabitants of the island to a great extent. 300 thousand people on the island todayTurkish
speak, write, and this depends on many publications. After you apply the Latin alphabet in Turkey, Atatiirk, the
Turkish Cypriots accepted and the new alphabet was implemented.

Atatirk teacher Academy teacher training universities in North Cyprus today with eight boards. All of these
institutions in Turkish language and literature, a teacher of Turkish and Turkish preparatory schools were
established to teach Turkish to foreigners from abroad in recent years. This also shows us that how important it is
in education of Turkish language.

This research has been carried out by the primary school teachers who were graduted from Atatiirk Teacher
Training Academy.

The first chapter gives a brief introduction to the background, problem, aim and the scope of the study, importance,
numerical data, limitations and definitions. Chapter Il includes the method, research technigues, exemplification,
data collection and procedures of data analysis. In chapter 111, findings and comments are presented. In chapter
IV, summary, conclusions and suggestions are discussed.

Keywords: Education, Children’s literature, Primary School Teachers.
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OZET

Kiiresellesme ve bunun sonuglarindan biri olarak spor ekonomisindeki biiyiimenin yarattigi yogun rekabet
isletmeleri farklilasmaya yoneltmektedir. Isletmeler farklilasabilmek igin, isletme amaglar1 yaninda rakip
isletmelerin amaclarini da dikkate alarak gelecege yonelik plan ve stratejiler gelistirmektedir. Bu plan ve stratejiler
kapsaminda isletmeler yaygin bir etki alan1 olan spor sektoriine yonelmekte ve sportif alanlarda sponsorluk
anlagmalar1 yapmaktadirlar. Miisteri potansiyeli bulunan spor takimlarina, liglere, federasyonlara veya
organizasyonlara yapilan sponsorluklar sayesinde birgok marka, {irlin ve igletme tanmirligin arttirmis ve dolayl
etkiyle satigslarinda da artis saglamistir. Bu calismanin amaci da spor sponsorluklari sonrasinda sponsor
isletmelerin beklentilerine yonelik olarak taraftarin spor sponsorluguna ve sponsor isletmeye olan bakis agisini ve
diisincelerini ortaya koymaktir. Bu amag¢ dogrultusundaele alinan sponsor isletme olan Tahincioglu
Gayrimenkul’lin hedeflerini saptayabilmek adina isletme pazarlama direktorii ile goriigmeler yapilmis ayrica yayin
demegleri kayda alinarak incelenmistir. Taraftarlarinin goriis ve diigiincelerini 6grenebilmek i¢in ise anket yontemi
kullamlmugtir. Kullanilan veri toplama araglariErcan ve Ozbek (2017)’in gegerlik ve giivenirligini yaptig1 iletisim
Firmalar1 Spor Sponsorlugu Olgegi ve Yoo ve Donthu (2001) tarafindan gelistirilen, Taskin ve Kosat (2016)’1n
gecerlilik ve giivenirligini yapmis oldugu Marka Degeri Olgegi’dir. Iki miisabakadan elde edilen 332 veri pilot
calisma olarak istatistiki analize tabi tutulmustur. Amac ana uygulamadan 6nce soru formundaki muhtemel hatalar1
belirlemek, hatadan kagmmak ve soru formunun denetlenerek son halini almasim saglamaktir. Olgekler
giivenilirlik ve faktor analizlerine tabi tutulmus, elde edilen yeterli puanlarla spor taraftarlarina yonelik olarak
kullanilabilecek soru formlari diizenlenmistir.

Anahtar Kelimeler: Isim Sponsorlugu, Marka Degeri, Spor Sponsorlugu, Taraftarlik, Tiirkiye Basketbol Siiper
Ligi.

The Evaluation of Tahincioglu Basketball Super League Name Sponsorship

with Fans Perspective: Pilot Study
ABSTRACT

Globalization and as a result of its consequences the intense competition caused by the growth in the sport economy
leads enterprises to differentiate. In order to differentiate, the companies develop plans and strategies for the future
by taking into consideration the aims of the rival enterprises as well as the objectives of the enterprises. Within the
scope of these plans and strategies, enterprises are directed to the sports sector, which is a common area of
influence, and they make sponsorship agreements in sportive areas. Through sponsoring sports teams, leagues,
federations or organizations with potential customers, many brands, products and companies have increased their
recognition and their sales with an indirect effect. The aim of this study is to reveal the opinions of the supporters
about the sports sponsorship and the sponsors in line with the expectations of the sponsoring companies after the
sports sponsorship. For this purpose; in order to determine the targets of Tahincioglu Gayrimenkul, which is a
sponsor company, interviews were made with the marketing director of the company and also the broadcasting
statements were recorded and examined. The questionnaire method was used to learn the opinions and thoughts
of the supporters. Twoscales Communication Companies Sports Sponsorship Scale and Brand Value Scale which
validity and reliability analyses are already made by Ercan and Ozbek (2017) and Taskin and Kosat (2016) are
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used. 332 data from two basketball competitions were subjected to statistical analysis as pilot study. The aim is to
determine the possible errors in the questionnaire, to avoid the error and to ensure that the questionnaire is finalized
by checking the resultshefore the main application. The scales were subjected to reliability and factor analysis, and
the questionnaires obtainedwith the sufficient points which can be used for sports fans were arranged.

Keyword: Basketball Super League of Turkey, Brand Value, Fans, Name Sponsorship, Sports Sponsorship.
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ABSTRACT

The balance between debt and equity is one of the most important keys to business success. The factors affecting
the debt and equity choices are mainly based on capital structure theories. The Modigliani-Miller theory, Trade-
off theory, Pecking order theory and Agency theory should first be considered by the researchers to develop a
research model, by the managers to provide a balance between debt and equity, and by creditors to develop criteria
for lending money. Accordingly, the purpose of this paper is to give essential information in understanding the
capital structure theories. This paper also aims to show the link between the capital structure theories date back to
1958 and the selected current research studies.

Keywords: Modigliani-Miller theory, Trade-off theory, Pecking order theory and agency theory.
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OZET

Caligmamizda ticari uyusmazliklarda dava sarti arabuluculuk diizenlemesinin Fikir ve Sanat Eserleri
Kanunu’ndan(FSEK) dogan uyusmazliklara etkisi incelenmistir. Calismamiz nitel bir aragtirma olup dokiiman
incelemesi yontemiyle ticari davalar, fikri miilkiyet ve arabuluculuga iliskin birincil kaynaklar olan mevzuat ve
ikincil kaynaklar olan eserler incelenmistir. FSEK’de genel itibariyle eser ve eser digindaki ad, alametler,
fotograflar, resimler, portreler, isaretler, sesler koruma altina alinmistir. Bununla birlikte TTK. m.4/d’ye gore fikri
miilkiyet mevzuatindan dogan davalar mutlak ticari dava olarak diizenlenmistir. Ancak TTK. m.4’e gore herhangi
bir ticari isletmeyi ilgilendirmeyen havale, vedia ile fikir ve sanat eserlerine iliskin haklardan dogan davalar
bunlarn istisnasi olarak tutulmustur. Dolayistyla iki bilim insani1 arasinda yapilan makale yazim s6zlesmelerinden
dogan uyusmazliklar gibi taraflarin ticari igletmesini ilgilendirmeyen davalar ticari dava sayilmayacaktir. Ancak
ticari isletmeyi ilgilendiren fikir ve sanat eserlerine iliskin davalar ticari dava sayilacaktir. 7155 sayili kanunla
birlikte degisiklige ugrayan TTK. m.5/A’ya gore konusu bir miktar paranin 6denmesi olan alacak ve tazminat
talepleri hakkindaki ticari davalarda dava agilmadan 6nce arabulucuya basvurulmasi dava sartidar. ilgili diizenleme
neticesinde ticari dava niteligindeki FSEK’den dogan uyusmazliklarda, taraflar bir miktar paranin ddenmesi olan
alacak veya tazminat talep ederlerse dava ac¢ilmadan once arabulucuya basvurmalar1 gerekir. Aksi halde dava
usulden reddedilir. FSEK’den dogan uyusmazliklar ise genellikle eser hakkina tecaviizden kaynaklanmaktadir.
Eser hakkina tecaviiz halinde tecaviiziin men’i, tecaviiziin ref’i, tecaviiziin tespiti davalarinin konusu bir miktar
alacak veya tazminat olmadigi i¢in arabuluculuga bagvurulmas: dava sart1 degildir. Fakat davayi agan maddi ve
manevi zarariin giderilmesini talep ederse bu tiir davalarin konusu bir miktar alacak ve tazminat oldugu icin
arabuluculuga bagvuru dava sartidir. Eser sahipliginin tespiti davasinin da konusu bir miktar alacak ve tazminat
olmadig1 igin arabuluculuk dava sart1 degildir. Thtiyari arabuluculuga basvurulabilir. Telif hakkinm devri, ruhsat
veya yayin so6zlesmesinden dolay1 da bir takim ihtilaflar dogabilir. Bu ihtilaflarin konusu genellikle belirli bir
miktar alacak ve tazminat oldugu igin ve ticari dava olduklarindan dava ag¢ilmadan once arabuluculuga bagvuru
dava sartidir. Bununla birlikte eser vasfi tasimamakla birlikte bir eserin ad ve alametleri ile cogaltilmig niishalarinin
sekilleri iltibasa meydana verecek sekillerde kullananlara karsi haksiz rekabet hiikiimleri geregi dava agilabilir.
Ayrica bir isareti, resim veya sesi, bunlari nakle yarayan bir alet iizerine tespit eden veya ticari maksatlarla haklt
olarak ¢ogaltan yahut yayan kimse, bu isareti, resmi veya sesi liglincii kisi tarafindan ayn1 vasitadan faydalanilmak
suretiyle ¢ogaltilmasini veya yayimlanmasini menedebilir, haksiz rekabet hiikiimlerine dayanarak dava agabilir.
Ticari bir uyusmazliga iliskin haksiz rekabet davalarinda maddi veya manevi tazminat talep edilirse dava
acilmadan Once arabuluculuga basvurulmalidir. Fakat sadece tecaviiziin tespitti, durdurulmas:t ve meni talep
edilirse arabuluculuga bagvuru zorunlu degildir. Mektup, hatira ve buna benzer yazilar ile resim ve portrelerde
FSEK baglaminda koruma altma almmistir. Mektup, hatira ve buna benzer yazilar yazanlarin rizasi
olmadan(mektuplarda muhatabin da rizasi aranir) veya yazan vefat ettiyse mirasgilari ile vasiyet tenfiz memurunun
rizast olmadan yayimlanamaz. Fakat yazanin, (mektuplarda yarar ve muhatabin) éliimiinden itibaren 10 yil
gectiyse rizasi alinmadan yayimlanabilir. FSEK. m.86/2’deki istisna diginda resim ve portrelerde tasvir edilenin,
rizasi olmadan veya 6liimiinden itibaren 10 y1l gegmeden bu portre ve resimler de umuma arz edilemez. Mektup,
hatira, resim, portreler ve benzeri ifadelerde rizasi olmayan yayimlayan veya umuma arz eden Kkisinin
sorumluluguna Tiirk Borg¢lar Kanunu m.49 baglaminda gidilebilir. Eger ki bu yayimda veya umuma sunumda
kisilik haklarinin ihlali s6z konusuysa Medeni Kanun m.24’e gdre dava agilabilir. Bu tiir davalarin niteligi
genellikle ticari olmayacagindan dava sart1 arabuluculuk baglaminda degerlendirilmemelidir. Sonug olarak FSEK
baglaminda diizenlenen haklara iliskin uyusmazliklar ticari dava niteligindeyse ve konusu bir miktar alacak veya
tazminat iceriyorsa dava sart1 arabuluculuk baglaminda degerlendirilir. Fakat ticari olmayan davalar ile konusu bir
miktar alacak veya tazminat talep edilmeyen davalarda arabuluculuga basvuru dava sart1 degildir.

Anahtar Kelimeler: Arabuluculuk, Fikri Miilkiyet Hukuku, Ticaret Hukuku, Eser, Ticari Dava, Medeni Usul
Hukuku
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Effect of the Mediation Regulation, as a condition for case, on disputes
arising from the Intellectual and Artistic Works Law

ABSTRACT

In our study, effect of the mediation regulation, as a condition for case, on disputes arising from the Law on
Intellectual and Artistic Works (FSEK), has been examined. Our study is a qualitative research and the legislation
as the primary sources and works as the secondary sources have been examined in respect of commercial cases,
intellectual property and mediation by the method of document examination. The works and names, signs, photos,
drawings, portraits, insignia, sounds, other than works, have been protected in the FSEK generally. Furthermore,
the cases arising from the intellectual property legislation has been regulated as the absolute commercial cases as
per art. 4/d of the TTK (Turkish Commercial Code). However, cases arising from transfer transaction, deposit
transaction and intellectual and artistic works, which are not concerned by a commercial business, are the
exceptions of them as per art. 4 of the TTK. Consequently, cases, which are not related to commercial business of
the parties, such as an article writing contract between two scientists, will not be considered as commercial cases.
However cases concerned by the commercial business is commercial litigation. As per art. 5/A of the TTK
amended by the law No. 7155, it is condition for case to apply to a mediator before filing a case in commercial
cases regarding claims for receivable and damages on the subject of payment of an amount of money. As a result
of the relevant regulation, in any disputes arising from the FSEK, qualified as a commercial case, if the parties
claim for receivable or damages in respect of payment of an amount of money, they are required to apply to the
mediator before filing a case. Otherwise, the case is dismissed without prejudice. However, disputes arising from
the FSEK are generally caused by infringement of right of work. In case of infringement of the right of work, it is
not a condition for case to apply for mediation as subject matter of cases of prohibition of infringement,
determination of infringement is not an amount of receivable or indemnity. However, if the party, who has filed
the case, requests for recovery of his/her material and spiritual damages, it is a condition for case to apply for
mediation as subject matter of such cases is an amount of indemnity and receivable. As the case for determination
of work ownership is not an amount of receivable and indemnity, mediation is not a condition for case. Optional
mediation may be applied. Some disputes may also arise due to transfer of copyright, licence or publication
contract. Subject matter of such disputes is generally a certain amount of receivable and indemnity and they are
commercial cases, application for mediation before filing a case is a condition for case. Furthermore, a case may
be filed against those who use names and signs of a work and its reproduced copies in any forms to cause confusion
although they are not qualified as a work, a lawsuit may be brought against unfair competition provisions. In
addition, a person, who discover a sign, drawing or sound on a device used for transmission of it or reproduces or
disseminates it for commercial purposes, may prohibit a third person to reproduce or publish such sign, drawing
or sound by using the same device and may file a case pursuant to the provisions of unfair competition. In unfair
competition cases related to a commercial dispute, if material or spiritual damages are claimed, mediation must be
applied before filing a case. However, if only determination, cease and prohibition of infringement is claimed,
application for mediation is not compulsory. Letters, memories and similar letters and portraits and drawings have
also been protected in the context of the FSEK. Letters, memories and similar letters may not be published without
consent of the writer (consent of the addressee is also required for letters) or may not published without consent
of his/her heirs and legacy executor if the writer has died. However, if 10 years passed as of death of the writer
(beneficiaries and addressee for letters), they may be published without his/her consent. Other than the exception
in art. 86/2 in the FSEK, portraits and drawings may not be publicly presented without consent of the person
portrayed in the drawing and portrait or before 10 years elapsed after his/her death. A person, who published or
publicly presented letters, memories, drawings, portraits and similar statements without consent, may be held liable
in the context of art. 49 of the Turkish Code of Obligations. In case of violation of the personality rights in such
publication or public presentation, a case may be filed as per art. 24 of the Civil Law. As nature of such cases will
not be commercial in general. They must not be considered in the context of the mediation as a condition for case.
Finally, if disputes related to the rights regulated in the context of the FSEK are qualified as a commercial case
and involve an amount of receivable or indemnity, they are considered in the context of the mediation as a
condition for case. However, application for mediation is not a condition for case in non-commercial cases and
cases not involving a claim for an amount of receivable or indemnity.

Keywords: Mediation, Intellectual Property Law, Commercial Law, Copyright, Commercial Litigation, Law of
Civil Procedure
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ABSTRACT

Nestled between the magnificent Tien-Shan and Pamir-Alay Mountains, Kyrgyzstan is blessed with a stunning
variety of landscapes and ecosystems including lofty mountain peaks and glaciers, alpine pastures and lakes,
flower-covered valleys and rivers, arid canyons and semi-deserts. Moreover, Kyrgyzstan boasts a rich historical
and cultural heritage encompassing Asian nomadic traditions and many ancient civilizations along the Silk Road.

Despite this abundant natural, historical and cultural endowment, tourism remains a rather marginal sector of the
Kyrgyz economy with an estimated 3.9% share of the national GDP and 3.7% share of the total employment in
2016. At the same year Kyrgyz Government launched the state project World Nomad Games and through the
advertising on traditional and new media attempted to attract tourists.

In promoting tourism destinations, advertising is a powerful social and cultural force. Advertising has been
attributed as being both a mirror of societal values and a model of our beliefs and norms (Holbrook, 1987). In fact,
mane would argue that, with the current level of media and technology available, advertising and mass media have
become more powerful than other institutions such as education, religion and even the family (Pollay, 1986).

In this paper the main research questions are how cultural producers represent Kyrgyz nomad culture to tourists?
What images and language patterns do advertisers commonly use to portray the nomad?

This research is organized around responses to these key questions. The research methodology of this study is
semiotic analysis of advertising spots and outdoor advertising.

In conclusion, to improve the interest of foreign tourists World Nomad Games advertisement include variety of
Kygyz ethnic symbols and signs. All of them used to highlight Popularization, development and promoting
ethnosports at the world level, including traditional games and competitions from around the world. Strengthening
and further developing interfaith and intercultural dialogue, understanding, friendship, harmony, and cooperation
between the people of the world, and demonstrating the cultural diversity of the world. Special attention at the
World Nomad Games is paid to ecology. The official mascot of the World Nomad Games is the snow leopard.

Keywords: Ethno Tourism, Kyrgyzstan, World Nomad Games, Advertising.
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OZET

Girisimcilik faaliyeti; girisimci bireylere ve toplumsal anlamda devlete yarar saglayan, ekonomik unsurlarin ve
rekabetin gelisimine zemin hazirlayarak bireylerin ve toplumlarin refahini arttiran faaliyetler biitiiniidiir.
Girigimcilik egilimi; tek basina ya da bir grubun pargasi olarak yeni bir igletme kurma niyeti olarak
tanimlanmaktadir. Psikolojik sermaye kavrami ise genel olarak kisilerin umut (hope), iyimserlik (optimism), 6z-
yeterlilik (self-efficacy) ve dayaniklilik (resilience) nitelikleri bakimindan psikolojik gelisim durumlarini ifade
etmektedir. Bagar1 ihtiyaci, riske girme ve katlanabilme istekliligi, kendine giivenme, belirsizliklere ve zorlu
calisma kosullarina dayanma gibi pozitif psikolojik sermayeyi destekleyen kisisel 6zellikler insanlarin girisimciligi
secmesini etkilemektedir. Bireylerin girisimcilik egilimlerinin olugsmasinda psikolojik sermayenin olumlu
etkilerinin goriilmesi miimkiindiir.

Bu ¢aligmanin temel amaci1 Bingdl Universitesi Sosyal Bilimler Meslek Yiiksek Okulu’nda (SBMYO) okuyan
Onlisans Ogrencilerinin sahip olduklar1 psikolojik sermayenin girisimcilik egilimleri {izerindeki etkisini
belirlemektir. Bu baglamda psikolojik sermaye; iyimserlik, umut, 6z yeterlilik ve dayaniklilik acisindan dort
boyutta incelenmistir. Arastirmanin evrenini Bingdl Universitesi SBMYO 6grencileri olusturmaktadir. Veriler
basit tesadiifi 6rneklem yontemi ile belirlenen 428 6grenciden alinmigtir. Arastirmada veri toplama araci olarak
5°1i likert dlgegine gore hazirlanmis “Psikolojik Sermaye Olgegi” ve “Universite Ogrencileri Girisimcilik Egilimi
Olgegi” ile demografik niteliklerle ilgili sorularin yer aldig1 bir anket kullamlmistir. Elde edilen veriler SPSS
programindan faydalanilarak teorik ve uygulama perspektiflerinden degerlendirilmistir. Bu baglamda arastirma
sonucunda elde edilen bilgilerin arastirmacilara ve literatiire katki saglayacagi diisiiniilmektedir.

Anahtar Kelimeler: Psikolojik Sermaye, Girisimcilik, Girigimcilik Egilimi

The Role Of Psychological Capital In Determining Entrepreneurship
Trends Of Associate Degree Student

ABSTRACT

Entrepreneurship activity; It is the whole of activities that increase the welfare of individuals and societies by
providing the basis for the development of economic factors and competition, which benefit the entrepreneur and
the society in a social sense. Entrepreneurial tendencys; it is defined as the intention of establishing a new business
alone or as part of a group. The concept of psychological capital generally refers to the psychological development
of individuals in terms of hope, optimism, self-efficacy and resilience. The personal characteristics that support
positive psychological capital, such as the need for success, willingness to take risks and being able to fold, self-
reliance, uncertainty and being able to withstand harsh working conditions, affect people's choice of
entrepreneurship. It is possible to see the positive effects of psychological capital in the formation of
entrepreneurship tendencies of individuals.

The main aim of this study is to determine the effect of psychological capital on the entrepreneurship tendencies
of associate degree students of Bingdl University Vocational School of Social Sciences. In this context,
psychological capital; in terms of optimism, hope, self-efficacy and resilience. The universe of the study is
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composed of Bing6l University Vocational School of Social Sciences students. The data were taken from 428
students who were determined by simple random sampling method. In the study, a questionnaire including
questions about demographic characteristics was used as anket “Psychological Capital Scale” and “University
Students Entrepreneurship Tendency Scale” prepared according to the 5-point Likert scale. The data obtained
were evaluated from the theoretical and practical perspectives by using SPSS program. In this context, it is thought
that the results of the research will contribute to the researchers and the literature.

Keywords: Psychological Capital, Entrepreneurship, Entrepreneurship Tendency.
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OZET

Duygusal zeka; bireyin kendisinin veya baskalarinin duygularini sezgilemek, gézlemlemek ve dogru bir bigimde
ifade edebilmek, duygusal farkindaligini kendisinin veya bagkalarinin hareketlerine ve diislincelerine yon vermek
amactyla kullanmak seklinde ifade edilebilmektedir. Duygusal zekas: yiiksek diizeyde olan bireyler, duygularin
daha basarili bir sekilde kontrol edebilmekte aym1 zamanda is yasantilarinda da daha dogru kararlar
alabilmektedirler. Duygusal zeka seviyesi yliksek olan bireyler, stres ile daha kolay bas edebilirken her zaman
umutlu, iyimser ve yiiksek motivasyonlu olabilmektedirler. Hisleri giiclii olan bu bireyler, ¢evresindeki insanlar
ile daha rahat empati kurabilmekte ve karsilarindaki bireylerin duygularini anlayabilmektedirler. Bu 6zelliklerin
hepsi onlarin, giindelik yasamda ve is yasantisinda daha basarili bireyler ve yoneticiler olmasina katki
saglamaktadir.

Cagimizda geligmis ve gelismekte olan tiim iilkeler ve iilke ekonomileri bakimindan biiyilk 6neme sahip
girisimcilik, gerek kamu kuruluslar gerekse 6zel sektdr araciligl ile de tesvik edilmekte ve desteklenmektedir.
Bununla birlikte bireyin duygularini ifade etme, onlar1 anlama ve yonlendirme gibi 6zellikleri kapsayan “duygusal
zeka” kavrami da is hayatinda hizla kabul gérmekte ve basarinin anahtarlarindan biri olarak kabul edilmektedir.
Oz yeterlilik, bireylerin belirli bir isi basarabilme yetisine olan inancidir. Bireylerin islerinde basaril1 olabilmeleri,
is ortaminin sagladig1 olanaklarin yani sira bireylerin kisisel 6zelliklerine de baglidir. Giincel gelismeler agisindan
¢ok degerli olan bu kavramlar ¢aligmanin temelini tegkil etmektedir. Bu gercevede, girisimciligin duygusal zeka
ve 0z yeterlilik ile olan iligkisinin tespit edilmesi de 6nem arz etmektedir. Calismada duygusal zekanin lisans
Ogrencilerinin 6z yeterlilik ve girisimcilik egilimlerine nasil bir etkisi oldugunun arastirilmast amaglanmaktadr.
Arastirmanin evrenini potansiyel girisimci olarak degerlendirilebilecek olan Cukurova Universitesi’nde egitim
goren Iktisadi ve Idari Bilimler Fakiiltesi 6rgiin ve ikinci dgretim dgrencileri olusturmaktadir. Arastirmada veri
toplama araci olarak 5°1i likert dlgegine gore hazirlanmis “Duygusal Zeka Olgegi” , “Girisimeilik Egilimi Olcegi”
, “Oz Yeterlilik Olcegi” ve demografik niteliklerle ilgili sorularin yer aldig1 bir anket kullanilnigtir. Arastirmada
Wong ve Low tarafindan hazirlanan WLEI-Scale (2002) “duygusal zeka” dlgeginden, Caird tarafindan gelistirilen
“girisimcilik egilimi” (GET 2) 6l¢egi ve ¢alismamizda Jerusalem ve Schwarzer’in 1981 yilinda gelistirdigi genel
0z yeterlilik 6l¢egi kullanilmustir. Bu 6lgek 1991 yilinda Yesilay tarafindan Tiirkge’ye uyarlanmis ve ayrica; Calik
(2016) tarafindan doktora tezinde kullanilmstir.

Aragtirma modelinin test edilebilmesi amaciyla PLS-SEM yontemi kullanilacaktir. PLS-SEM yoéntemi hem faktor
analizini hem de regresyon analizini kapsayan, parametrik olmayan bir SEM yo6ntemidir. PLS-SEM yonteminde
6lcek modeli (digsal model) ve yapisal model (igsel model) olmak iizere iki temel bilesen vardir. Ayrica arastirma
modelindeki degiskenlerin ¢esitli demografik degiskenler agisindan fark gdsterip gostermediginin test edilmesi
amaciyla SPSS 22.0 istatistiki analiz yazilimi kullamlacaktir. Oncelikle dlgegin giivenilir olup olmadigi Cronbach
Alpha testi ile analiz edilecek, degiskenler arasindaki etki ve iligkilerin incelenmesi i¢in regresyon ve korelasyon
analizleri kullanilacak ve bu analizler sonucunda duygusal zeka ile girisimcilik egilimi arasinda 6z yeterlilik
aracilik roliiniin ne diizeyde oldugu tespit edilmeye ¢aligilacaktir.

Anahtar Kelimeler: Duygusal Zeka, Girisimcilik, Girisimcilik Egilimi, Oz Yeterlilik
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The Mediating Role of Self-Efficacy Between Emotional Intelligence And
Entrepreneurship Tendency: A Field Study At Cukurova University

ABSTRACT

Emotional intelligence can be described as; to intuit and observe the feelings of the individual or others and to
express correctly, and using emotional awareness to guide their own or others' movements and thoughts.
Individuals who have high levels of emotional intelligence can control their emotions more successfully and at the
same time they make more accurate decisions in their business life. Individuals who have high levels of emotional
intelligence deal with stress more easily and at the same time they can always be hopeful, optimistic and highly
motivated. Those who have strong feelings can empathize with the people around them more easily and they
understand the feelings of the individuals. All of these features contribute them to be more successful individuals
and managers both in daily life and in business life.

Entrepreneurship, which is of great importance in terms of all developed and developing countries and national
economies, is encouraged and supported by both public institutions and private sector. At the same time, the
concept of ‘‘emotional intelligence’’, which includes expressing the feelings of the individual, understanding and
guiding them, is also accepted in business life and is considered as a key to success. Self-efficacy is the belief of
individuals in the ability to achieve a certain job. The success of individuals in their work depends on the individual
characteristics of the individuals as well as the opportunities provided by the business environment. The success
of individuals in their work depends on the personal characteristics of individuals and the opportunities provided
by the business environment as well. These concepts, which are very valuable in terms of current developments,
form the basis of the study. In this framework, it is important to determine the relationship among entrepreneurship,
emotional intelligence and self-efficacy. The aim of this study is to investigate how emotional intelligence has an
impact on the self-efficacy and entrepreneurship tendencies of undergraduate students.

The universe of the study consists of formal and second education students, at the Faculty of Economics and
Administrative Sciences of Cukurova University, who can be considered as potential entrepreneurs. ‘‘Emotional
Intelligence Scale’’, ‘‘Entrepreneurship Tendency Scale”’, ¢’Self-efficacy Scale’’ ,which are based on 5 Likert
scale, and questions about demographic characteristics were used as data collection tools. In the study, WLEI-
Scale (2002), ‘‘Low, Emotional Intelligence Scale’’ prepared by Wong and Low’, the ‘“entrepreneurial tendency’’
developed by Caird (GET 2) scale and Jerusalem and Schwarzer's “’general self-efficacy’” scale developed in
1981, were used. This scale was adapted to Turkish by Yesilay in 1991 and also; Calik (2016) was used in his
doctoral thesis.

The PLS-SEM method will be used to test the research model. The PLS-SEM method is a non-parametric SEM
method that includes both factor analysis and regression analysis. In the PLS-SEM method, there are two basic
components: scale model (external model) and structural model (internal model). In addition, SPSS 22.0 statistical
analysis software will be used to test whether the variables in the research model differ in terms of various
demographic variables. Firstly, whether the scale is reliable or not will be analyzed by Cronbach Alpha test,
regression and correlation analyzes will be used to investigate the effects and relationships between variables and
as a result of these analyzes, it will be tried to determine the level of self-efficacy mediation between emotional
intelligence and entrepreneurship tendency.

Keywords: Emotional Intelligence, Entrepreneurship, Entrepreneurship Tendency, Self-efficacy.
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OZET

The aim of the sustainable economic growth is to invest in innovation and R&D expenditures. For this reason,
many countries support R&D expenditures in the areas of cyber physical systems, automation, artificial
intelligence, robotics, big data, Internet of Things, cyber security and cloud computing with some incentives and
practices. In recent years, industry 4.0 is the highest level in which industrial revolution comes. The robotics and
automation brought about by Industry 4.0 affect employees. These potential results remain valid for both men and
women employment. USA and Germany are the leading countries of industry 4.0 in the world. These countries
are still investing in technology and R&D expenditures to sustain the leading country in the digital world. Although
Germany has begun to industrialize late, it is the fourth largest industrialized country in the world as well as the
largest one in Europe. Turkey has also taken many decisions in increasing its R&D expenditures, the industry level
is still in between 2.00 and 3.00. This paper compares the relationship between R&D expenditures and employment
in USA, Germany and Turkey, respectively. we find that the increase in R&D expenditures affect employment
and unemployment rate in these countries.

Ar-Ge Yatirimlar Ve Istihdam Arasindaki iliskinin Analizi: Amerika
Birlesik Devletleri, Almanya Ve Tiirkiye Ornegi

ABSTRACT

Siirdiiriilebilir ekonomik biiylimenin amaci, inovasyon ve Ar-Ge harcamalarina yatirim yapmaktir. Bu nedenle,
pek ¢ok tilke siber fiziksel sistemler, otomasyon, yapay zeka, robotik, biiylik veri, nesnelerin interneti, siber
giivenlik ve bulut bilisim alanlarinda baz1 tesvik ve uygulamalarla Ar-Ge harcamalarini desteklemektedir. Son
yillarda, sanayi 4.0 sanayi devriminin geldigi en yiiksek seviyedir. Endiistri 4.0'in getirdigi robotik ve otomasyon
calisanlar etkilemektedir. Bu potansiyel sonu¢lar hem erkek hem de kadin istihdami igin gegerli olmaktadir. ABD
ve Almanya, diinyanin 6nde gelen endiistri 4.0 iilkeleridir. Bu {ilkeler dijital diinyadaki yerini siirdiirmek i¢in
teknoloji ve Ar-Ge harcamalarina halen yatirim yapmaktadir. Almanya ge¢ sanayilesmeye baslamig olmasina
ragmen, diinyanin dordiincii endiistrilesmis sanayi iilkesi olmasmin yani sira Avrupa’nin da en bilylk
endiistrilesmis tilkesidir. Ayrica, Tiirkiye de Ar-Ge harcamalarini arttirmada birgok karar almasina ragmen sanayi
seviyesi hala 2.00 ile 3.00 arasinda yer almaktadir. Bu ¢alisma ABD, Almanya ve Tiirkiye'deki Ar-Ge harcamalari
ile istihdam arasindaki iliskiyi karsilagtirmaktadir. Elde edilen sonuca goére, Ar-Ge harcamalarindaki artisin bu
iilkelerdeki istihdami ve issizlik oranini etkiledigini goriilmektedir.
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OZET

Okun’un iktisadi hosnutsuzluk endeksinde (sefalet endeksi) issizlik oranlarmin artmasi geliri olmayanlarin
sayisinin artt11, enflasyonun yiikselmesi yasamin pahali hale geldiginin gostergesi olmaktadir. Barro’nun iktisadi
hosnutsuzluk endeksine eklemis oldugu faizin yiikselmesi ise yatirimlarin maliyetli oldugu anlamina
gelmekteyken bilylimenin artmasi refahin arttiginin gostergesi olmaktadir. Ekonomide issizligin, enflasyonun ve
faizin arttig1 bir durumda tiiketiciler mal ve hizmet alamamakta ireticiler ise mal ve hizmet liretememektedir.
Dolayisiyla iktisadi aktorlerin beklentileri olumsuz olmakta s6z konusu olumsuz beklenti ise piyasaya yani
ekonomiye giiveni azaltmaktadir. Bu g¢alismanin amact Okun ve Barro’nun ortaya koymus oldugu makro
degiskenlerden olusan iktisadi hognutsuzluk endeksi ile ekonomik giiven endeksi arasinda iliskinin incelenmesidir.
Bu baglamda, Tiirkiye i¢in iktisadi hognutsuzluk endeksi ile ekonomik giiven endeksi arasinda iliskiyi analiz etmek
igin 2007-2018 yillar arasinda TUIK ten aldigimiz veri setinden yararlanilmistir. Bu verileri kullanarak ARDL
yontemi aracilifiyla analiz edilmistir. Elde edilen bulgular, ekonomik giiven endeksi ile iktisadi hosnutsuzluk
endeksi arasinda ters iliskinin oldugunu gostermistir.

Anahtar Kelimeler: Ekonomik giiven endeksi, Iktisadi hosnutsuzluk endeksi, Regresyon Analizi, Tiirkiye.

Jel Kodu: D01, J64, P24, D92, G12.

ABSTRACT

Although increasing the unemployment rates in the economy, increasing the number of non-income, increasing
the inflation, increasing the life, increasing the interest rate means that the investments are costly, increase in
growth is an indicator of the increase in welfare. In a situation where unemployment, inflation and interest rates
are increasing, consumers cannot obtain goods and services, while producers do not produce goods and services
and thus the confidence in the market is decreasing. Therefore, our hypothesis is that there will be an inverse
relationship between the economic confidence and economic discontent index revealed by both Okun and Barro.
In other words, as the index of economic discontent increases, the economic confidence index will decrease. To
analyze this hypothesis, we receive data from TUIK between the years 2007-2018, regression analysis will be
made for Turkey. These data were analyzed using the ARDL method. The findings show that there is an inverse
relationship between the economic confidence index and the economic discontent index.

Keywords: Economic Confidence Index, Index of Economic Discontent, Regression Analysis, Turkey.

Jel Code: D01, J64, P24, D92, G12.
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ABSTRACT

Athletes performance on the court or field always changes according to some inner and outer factors. Psychology
of the players is very important factor in competitive level sport. Mental (cognitive) abilities and skills are very
important for their performance. Cognitive abilities are brain-based skills we need to carry out any task from the
simplest to the most complex. They have more to do with the mechanisms of how we learn, remember, problem-
solve, and pay attention, rather than with any actual knowledge (Michelon, 2006). Players are needs to have
cognitive abilities like focusing, confidence, problem solving abilities, maintain concentration and stay calm. Stay
calm and maintain the performance is not easy when you get tired and stressed. The aim of this study was to
examine the impact of 12 weeks period concentration, imagery and mindfulness meditation training session on
problem solving and mental toughness score which includes 3 sub-factors confidence, control and constancy. EEG
device and Inner balance sensor was used to give biofeedback to the players during trainings. The sample included
16 professional licensed division 1 league volleyball players. Problem solving inventory (PSI) and mental
toughness inventory (MTI) was used to examine players’ cognitive skills. Before and after tests was applied to the
referees to understand 12 weeks practise effect on problem solving and mental toughness situation. Paired Sample
T-test was used to analyze data of PSI and MTI. There were significant differences between first score and last
score of PSl and MTI.

Keywords: Cognitive skill, mental training, players, mental toughness, problem solving
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ABSTRACT

Problem solving is a complicated process which involves cognitive skills as well as affective and behavioral
characteristics (Erdem, 1986; Korkut, 2002). The process of problem solving starts with perceiving a situation as
problem and involves selection and application the best choice among others (Dagli, 2004). Sports is one of the
areas where problems can occur in many different forms. These problems are faced by any person who participates
in sports as a spectator, athlete, coach, manager, referee or etc. We believe that referees are the ones who have to
deal with more problems the reason is that they are in a position where they need to observe, make a decision, use
their judgment and give punishment if'it is necessary (Ekmekei, 2008; Besler, 2016). Thus referees are in a position
which they need to solve more problems and use more effective problem solving skills. In line with this information
the purpose of this study is to reveal the problem solving skills of the elite sports referees in Turkish Republic of
North Cyprus. According to the results problem solving skill of the Turkish Republic of North Cyprus referees’
level is slightly good (mean, 74,64). In conclusion as it seen in the results the mean score of the referees are good,
however when it is considered individually there are big differences among the referees considering their problem
solving scores.

Keywords: football referee, problem solving, cognitive skill, psychology, management.
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OZET

Girigimcilik olgusunu tanimlarken siirekli girisimcilere vurgu yapilir. Girisimciler dnce yerel ¢evrelerine, sonra
ulusal ekonomik diizene gozardi edilemeyecek kadar olumlu katkilar saglayan kimselerdir. Isletme kapasitesi daha
da biiylidiigiinde ise tiim diinyaya iiretim ve pazarlama yapmay1 goze alabilen kisilerdir onlar. Girisimcilerin
viicuda getirdigi islev girisimcilik olarak adlandirilmistir. Bu iglev siliphesiz tarihi yapi i¢inde asama asama
giiniimiize kadar gelmistir. Tiirkiye’de Girisimcilik Tarihi: Genel Bir Degerlendirme” adli bu g¢alisma ii¢ alt
basliktan olusmustur. Girisimcilik ve kapsami, girisimciligin gelisimi ve Tiirkiye’de girisimcilik tarihi etraflica
aciklanmistir. En sonunda da genel degerlendirme yapilmistir.

Anahtar Kelimeler: Girisimci, Girisimcilik, Tiirkiye’de Girisimcilik Tarihi
History of Entrepreneurship in Turkey: A General Evaluation
ABSTRACT

When defining the phenomenon of entrepreneurship, emphasis is always given to entrepreneurs. Entrepreneurs are
those who first made positive contributions to their local environment and then to the national economic order.
They are people who can afford to make production and marketing all over the world when the company capacity
increases. The function of entrepreneurs is called entrepreneurship. This function has come to the present stage in
the historical structure. History of Entrepreneurship in Turkey: An Evaluation "says the study is composed of three
sub-titles. Entrepreneurship and scope, are explained in detail the history of the development of entrepreneurship
and entrepreneurship in Turkey. Finally, a general evaluation was made.

Keywords: Entrepreneur, Entrepreneurship, History Of Entrepreneurship In Turkey
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OZET

Liberalizmin 6zellikle 1970’lerde kendini iyice hissettiren bu yenilenmesi sadece fikir alaninda kalmadi, aktiiel,
ekonomik ve politik hayata da tasindi, 1979°da ingiltere’de 1980°de Amerika’da liberal fikirlere su veya bu 6lciide
baglig1 bilinen siyasi ekipler iktidara geldi. Diger demokratik iilkelerde de liberal fikirler sosyal demokratlarin
goriislerine nazaran agirlik kazanmaya basladi. 1980’lerin sonunda ise, birkag y1l 6nce hayal edilmesi bile miimkiin
olamayan biiyiik dontisiimler gergeklesti, yaygin bir tabirle, Dogu blokunu silip siipiiren “liberalizm ve demokrasi
devrimi” meydana geldi.

1970’11 yillardan sonra tiim diinya genelinde baslayan, ekonomik, sosyal ve kiiltiirel alanda bazi ortak degerlerin
yerel ve uluslararasi sinirlart asarak diinya ¢apinda, yeni bir ekonomik yapinin ortaya ¢ikmasina kiiresellesme
hareketleri yol agmaktadir. Ticari liberalizasyon, kamu miidahalelerinin azaltilmasini, dis ticaret serbestisini,
Ozellestirme uygulamalarini, ticaret engellerinin kaldirilmasini, {irtin engellerinin kaldirilmasini, bolgesel
simirlamalarin ortadan kaldirilmasin1 amaglar. Thracata dayali bir biiyiime ile degisik mal, yeni bilgi, teknoloji ve
fikirlerin uluslararasi alanda yayginlasarak rekabet ve 6l¢cek ekonomisi agisindan {ilkeler arasi karsilastirmali
avantajlardan yararlanma, teknoloji kaynakli gelisme stireciyle teknolojik gelistirme, piyasaya dayali ekonomik
sistemlerin etkin isleyisini gelistiren muamele ve enformasyon kalitesindeki artigla 6nemli maliyet indirimleri
saglamaya yonelik ¢abalardan olusur.

Finansal gelismenin reel faiz oranlar ile yakindan ilgili oldugu diisiincesi Mc Kinnon-Shaw hipotezinden
kaynaklanmaktadir. Hipotezin temeli, reel faiz oranlarindaki artis finansal tasarruflari, dolayisiyla yatirimlarin
finansmaninda kullanilacak fonlar1 ve yatirimlari artiracagidir. Mc Kinnon-Shaw’a gore; finansal gelisme
ekonomideki yatirim hacmini ve ortalama yatirim verimliligini artirmaktadir. Yiiksek faiz oranlari ile finansal
biiyiime ve ayrica finansal biiyiime ile Gayrisafi Yurt i¢ci Hasila’min biiyiime orani arasinda pozitif bir iliski
bulunmaktadir.

Bu ¢alismada, finansal liberalizasyonun i¢ ve dis borg iizerinde nasil bir etkiye sahip oldugu incelenerek uygulama
sonucunda olusan veriler tablolar halinde yorumlanmustir.

Anahtar Kelimeler: Finansal Liberalizasyon, Liberal Politikalar, Tiirkiye’de Liberal Donemin Tarihgesi, Finansal
Liberalizasyon Oniindeki Engeller, Tiirkiye’deki Liberal Partiler, Finansal Piyasalar, Finansal Liberalizasyonun
Biiyiime Uzerine Etkisi, Finansal Liberalizasyonun Kriz Uzerine Etkisi.

Turkey's Financial Liberalization Process and The Relationship Between
The Debt

ABSTRACT

Liberalism, especially in the 1970s, the idea of self-renewal which made itself feel strongly didn’t only remain in
the field of ideas, but also moved to economic and political life. As an example in 1970 in England and in 1980 in
America political teams with liberal ideas came to power. In other democratic countries the idea of liberalism
began to be popular over the views of social democrats. At the end of 1980’s significant transformations which

! Bu calisma, KSU. SBE. Isletme Anabilim Dal1 Yiiksek Lisans tezinin giincellenmis bir halidir.
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couldn’t even be imagined a few years ago appeared, that is, liberalism and democracy revolution swept through
the Eastern Block.

Globalization leads to the emergence of a new economic structure by going beyond the local and international
borders worldwide, starting in 1970’s. Trade liberalization aims at reduction of government interventions, freedom
of trade, privatization process, the removal of trade barriers, the removal of barriers of products, and elimination
of regional restrictions. The growth based on exports includes different commodities, new information, technology
and economies of scale in terms of ideas between countries in international competition, widespread use of
comparative advantages of a technology development process, technological development market-based economic
systems, effective functioning of the improved quality of treatment and efforts to ensure significant cost reductions.

That financial development is closely related to the idea of real interest rates is due-to the Mc-Kinnon-Shaw’s
hypothesis. The basic of the hypothesis is that the increase in real interest rates will also increase financial savings
and accordingly funds used to finance investments and your investments. According to Mc Kinnon shaw financial
development will increase avarage investment volume and its efficiency in the economy. There is a positive
relationship between high interest rates on financial growth and the growth rate of Gross Domestic Product.

Keywords: Financial Liberalization, Liberal Policies, History of the Liberal Era in Turkey, Barriers to Financial
Liberalization, Liberal Parties in Turkey, Financial Markets, The Effect of Financial Liberalization Growth, The
Effect of Financial Liberalization Crisis.
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ABSTRACT

Liquidity risk is one of the significant risks encountered in the banking sector and indicates that the bank to meet
its obligations to creditors and depositors and fund investments. So, it’s important to investigate its determinants.
This paper aims to analyze the determinants of the liquidity risks in Turkey for the period 2007:Q2-2018:Q3. Our
study concern to capture the effects macroeconomic variables and banks performance variables on Turkish banks
liquidity , thus we have selected the most appropriate variables to define determinants of Turkish banks liquidity
risks. Liquidity risk was measured by liquid asset ratio while financial performance by return on equity(ROE),
net interest rate margin (NIM) and macroeconomic performance by gdp growth rate, inflation rate . In this context,
the relationship between based on selected the variables was examined by ARDL Bound Test approach. The
empirical results show that Turkish bank’s liquidity risk is determined by return on equity(ROE), net interest rate
margin (NIM) and gdp growth rate. Findings indicate that return on equity(ROE) and gdp growth rate are
positively associated with Turkish bank liquidity risk while net interest rate margin (NIM) is negatively associated
with liquidity risk. On the other hand inflation rate does not have a significant impact on Turkish bank liquidity
risk.

Keywords: Liquidity Risk, Turkey, ARDL
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OZET

Bu calismanin amaci Atatiirk Universitesi yerleskesinde agilmasi planlanan girisimcilik merkezine yonelik kurulus
yeri kararmin ¢ok kriterli karar verme yontemleri ile belirlenmesidir. Bu amag¢ dogrultusunda karar verme
asamalarindan; problemin belirlenmesi, istihbarat toplanmasi, tasarimin yapilmasi, se¢imin gergeklestirilmesi ve
uygulanmasi adimlari temel alinmigtir. Problemin belirlenmesi agamasinda teknoloji gelistirme bdlgesinin ihtiyact
dikkate alinmistir. Temel problem teknoloji gelistirme bolgesinde girisimcilik merkezi olmasina ragmen, &zellikle
algisal uzakligin bu hizmeti 6grencileri ve akademisyenlere etkili bir sekilde ulastirilmasinin maliyetinin
yiiksekligidir. Istihbarat toplanmasi1 asamasinda temel 6geler olan ¢evre, raporlar, karsilastirmalar, sorgular, veri
toplama y&ntemleri kullanilarak problem daha anlasilir hale getirilmistir. Ozellikle girisimcilik konusu ile ilgili en
az 5 yil deneyimi olan uzmanlar ile goriigmeler yapilarak karar siirecinin nitelikleri belirlenmistir. Tasarim
asamasinda yine uzmanlar tarafindan aktarilan goriisler dikkate alinarak Atatiirk Universitesi kampiisii icerisinde
4 alternatif belirlenmistir. Alternatiflerin secimine yonelik ise AHP ve TOPSIS yéntemleri uygulanmustir. Segimin
gerceklestirmesi asamasina yonelik farkli metotlardan elde edilen sonuclar degerlendirilmistir. Bu calisma
kapsaminda uygulama asamasi gergeklestirilmemistir. Sonug olarak; nicel ve nitel verilerin dikkate alindigi
kurulus yeri karari siireglerinde, ¢ok kriterli karar verme yontemlerinin kullanilmasma yonelik girisimeilik
baglaminda bir 6rnek sunulmustur.

Anahtar kelimeler: Karar destek sistemleri, Cok kriterli karar verme yontemleri, AHP, TOPSIS

Location Decsion Making With Multicriteria Decision Making Methods:
The Sample of Atatiirk University Entrepreneurship Office

ABSTRACT

The aim of this study is to determine the location of the entrepreneurship center which is planned to be opened on
Atatiirk University campus by multi-criteria decision making methods. The decision-making stages for this
purpose; determining the problem, gathering intelligence, design, selection and implementation of steps are taken
as basis. The need for the technology development zone has been taken into account in determining the problem.
Although the main problem is the center of entrepreneurship in the technology development zone, it is the high
cost of the perceptual distance that should be effectively delivered to students and academics. The problem was
clarified by using environment, reports, comparisons, queries and data collection methods which are the main
elements of intelligence gathering. In particular, interviews were made with experts who have at least 5 years of
experience in the field of entrepreneurship and the qualifications of the decision process were determined. At the
design stage, 4 alternatives were determined within the campus of Atatiirk University considering the opinions
given by the experts. AHP and TOPSIS methods were applied to the selection of alternatives. The results obtained
from different methods for performing the selection were evaluated. Implementation phase could not be performed
within the scope of this study. As a result; The location decision, where quantitative and qualitative data is taken
into account, is an example of the use of multi-criteria decision-making methods in the context of entrepreneurship.

Keywords: Decision support systems, Multi-criteria decision making methods, AHP, TOPSIS.
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OZET

Azeri yazar Mevliit Siileymanli’nin 1984 yilinda yayimlanan Goé¢ (K6¢) romani Karakelle soyunun uzun tarihini,
soyun 6nemli kisilerinin hayatlarina odaklanarak anlatir. Bu ¢alismada, Go¢ romani Mikhail Bakhtin’in karnaval
kurami baglaminda incelenmistir. Anlatinin merkezine bir soyun nesiller boyunca 6ne ¢ikan kisilerinin konulmus
olmasi, klasik roman akisini bozdugu gibi, romanda farkli seslerin duyulmasina da imkan verir. Anlati1 6rgiisiinii
olugturan dramatik aksiyon boyunca gocerlikten yerlesik hayata gecen Karakellelerin efsanevi tarihlerinde
olagandist kabul edilebilecek bircok olay yasanir. Kurmaca kisilerin yaratilistan getirdikleri tuhaf huy ve
davranislar1 kadar, yasadiklar1 gercekiistii olaylar da metne yer yer masalsi, mitolojik bir ger¢eklik katar. Diigler,
biiyiiler ve olaganiistiiliikkler icinde akan hayat ¢ok renkli bir diinyay1 romana tasir. Anlat1 6rgiisiindeki cogulluk
ve karmasayla G6¢, Mikhail Bakhtin’in karnavalesk roman i¢in belirledigi bircok 6zelligi biinyesinde tagimaktadir.
Oliim/dogum/yenilenme, delilik/akillilik gibi karsitliklar; diigiin, sélen gibi imgeleri kullanan roman bu
bakimindan karnavalesk bir roman olarak degerlendirilebilir. Ayrica romanda farkli bir gergeklik algisiyla
fantezinin kullanilmig olmasi da anlatinin karnavalesk bir yap1 tagidigini ortaya koymaktadir.

Anahtar Kelimeler: Gé¢, Karnavalesk Roman, Diyaloji, Grotesk Gergeklik.

The Gdo¢ (Migration) Novel by Mevliit Siileyman As a Carnivalesque Novel
ABSTRACT

Azerbaijani writer Mevliit Siileymanl's Gog¢ (Migrations) novel that has been published in 1984, tells long history
of Karakelle generation and focus important people's life of this generation. In this work, the Gé¢ (Migration)
novel was examined 1n the context of Mikhail Bakhtin 's “carnival theory”. A generation's important people placed
at the center of the narrative .This situation is quashed the flow of classic novel. But it allows to hear different
sounds 1n the novel. Throughout the dramatic action that is constituent narrative pattern, experienced many unusual
events in Karakelleler's mythical history who are changed to resident life from nomadism. The fictional people’s
strange habit and behaviours that from creation and the surreal events, add fairytale and a mythological reality.
The life that is continued in dreams, spells and hugenessses, transport a multicolored world to the novel with the
plurality and complexity in narrative pattern the Gd¢ (Migration), is carried on site many features that Mikhail
Bakhtin determined for carnivalesque novel. This novel was used oppositions like death/birth/regeneration,
madness/ wisdom and imageries like wedding/ feast. From this point the novel can be appreciated as a
carnivalesque novel. Also, 1n the novel was used a different perception of reality with fantasy. In this respect the
novel 1s acceptable as a carnivalesque novel.

Keywords: Gdég¢ (Migration), Carnivalesque Novel, Dialogy, Grotesque Realism.
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OZET

Bu ¢alismanin amaci, diger sektorlere kiyasla 6zgiin degerlere sahip, formel ve informal aglarla 6riilmiis, yazili
olmayan kurallar1 ve sembolleri olan havacilik sektorii calisanlarinin, orgiit kiiltiiriine (klan, hiyerarsi, pazar ve
adhokrasi) dair algilarini belirlemek ve bu algilariin is tatminlerine olan varsayilan iliskisini sinamaktir. Ayrica,
havacilik ¢caliganlarinin, sektorel farkliliklar: ve demografik degiskenlerinin varsayilan iligkide etkisini gdrmektir.
Bu amag dogrultusunda Istanbul’da faaliyet gdsteren 174 kamu ve 6zel sektor calisanina, kolayda rnekleme
yontemi kullanilarak ulagilmis, 6rgiit kiiltiirii ve is tatmini 6l¢ekleri ile demografik degiskenleri iceren arastirma
sorular1 yoneltilmistir. Arastirma bulgularina gére, kamu sektorii havacilik galisanlari, orgiitlerinde klan, adhokrasi
ve pazar kiiltiirli tiplerine kiyasla hiyerarsi kiiltiirii algisinin daha yiiksek algiladiklari, 6zel sektdr havacilik
calisanlarinin ise klan kiiltiirii algismin daha yiiksek oldugu goriilmiistiir. Orgiit kiiltiir ve is tatmini arasindaki
iliski degerlendirildiginde ise en yiiksek olumlu yonde iliski her iki sektdr icin klan ve adhokrasi kiiltiirii ile is
tatmini arasinda gergeklestigi, en diisiik iligkinin ise hiyerarsi ve pazar kiiltiirlinde gergeklestigi goriilmiistiir.
Arastirma bulgular ilgili literatiirden hareketle tartisilmig, sektdr yoneticileri ve arastirmacilar igin birtakim
oneriler siralanmastir.

Anahtar Kelimeler: Orgiit Kiiltiirii, Is Tatmini, Havacilik Sektorii.

The Role of Demographic and Sectoral Variables in The Relationship
Between Organization Culture and Job Satisfaction: A Research on Public
and Private Sector Aviation Employees

ABSTRACT

The aim of this study is to investigate the organization culture (clan, hierarchy, market and adhocracy) within the
context of aviation sector employees with their unwritten rules and symbols, unique values, formal and informal
networks and to test the potential relationship of the culture perceptions with job satisfaction. In addition, the study
investigates the effects of sectoral differences and demographic variables in the assumed relationship. For this
purpose, 174 public and private aviation sector employees working in Istanbul were contacted using convenience
sampling, and they were asked to fill in a questionnaire form including organizational culture and job satisfaction
scales and demographic information. According to research findings, it is observed that the perception of hierarchy
culture is higher in public sector organizations compared to clan, adhocracy and market type of organization culture
while private sector aviation employees have higher perceptions of clan culture. When the relationship between
organization culture and job satisfaction was evaluated, the highest positive relationship was observed between
clan and adhocracy culture and job satisfaction for both sectors, and the smallest relationship was observed in
terms of hierarchy and market culture. The findings of the research are discussed with reference to the relevant
literature, and some recommendations for sector managers and researchers are listed.

Keywords: Organization Culture, Job Satisfaction, Aviation Organizations.
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Orgiit kiiltiiriiniin icerisinde yer alan emniyet kiiltiirii, emniyetin siirekli olarak olumlanmasi ve buradan hareketle
gelistirilmesini tanimlayan olumlu emniyet kiiltiirii kavraminin ortaya ¢ikmasina neden olmustur. Giigli bir
emniyet kiiltiirii, hatalarin nedeninin ortaya g¢ikartilmasi ve onlenmesi i¢in imkan saglamaktadir. Bu nedenle
havacilik gibi emniyetin birinci 6ncelik oldugu sektdrlerde olumlu emniyet kiiltiiriiniin yaratilmasi ve siirdiiriilmesi
hayati 6neme sahiptir. Bu amagla yoneticiler ile sektore is giiclinii yetistiren havacilik okullari, olumlu bir emniyet
kiiltiiriiniin bilesenleri olan, raporlama, biling, 6grenme ve adalet kiiltiiriiniin olugsmasina zemin hazirlamalidir.
Bu ¢aligmanin amaci, havacilik sektoriiniin nitelikli insan giicii olmaya aday sivil havacilik meslek yiiksek okulu
2. siif ogrencilerinin olumlu emniyet kiiltliriiniin bir bileseni havacilik emniyet bilincine dair fikirlerini
degerlendirmektir. Bu gergevede Maltepe Universitesi meslek yiiksek okulu sivil havacilik kabin hizmetleri, sivil
hava ulastirma isletmeciligi ve ucak teknolojileri boliimiinden 15 &grenciye emniyet kiiltiirii 6lcegi ve ilgili
literatiirden hareketle hazirlanmig yar1 yapilandirilmis goriisme gerceklestirilmis. Toplanan veriler kodlanmus,
Nvivo nitel analiz program araciligryla analize tabi tutulmustur. Arastirma sonuglar ilgili literatiirden hareketle
tartigtlmigtir. Calisma bulgu ve sonuglarina tam metin bildiride yer verilecektir.

Anahtar Kelimeler: Kiiltiir, Emniyet Kiiltiirii, Havacilik Orgiitleri, Havacilik Ogrencileri

A First Step in Creating Positive Safety Culture in Aviation Organizations:
A Research on Aviation Students

ABSTRACT

The safety culture within the organizational culture has led to the emergence of the concept of positive safety
culture, which defines the continuous affirmation and improvement of safety. A strong safety culture provides the
opportunity to identify and prevent the causes of errors and failures. Therefore, it is vital to create and maintain a
positive safety culture in sectors such as aviation where safety is a top priority. To this end, the aviation schools
that train the manpower and labor force in the sector should provide the basis for the formation of a culture of
reporting, consciousness, learning and justice which are the components of a positive safety culture.

The aim of this study is to identify and evaluate the views and perceptions of aviation safety awareness- a
component of the positive safety culture- of 2" grade civil aviation students. In this context, 15 students from
Maltepe University Vocational High School Civil Aviation Cabin Services, Civil Aviation Management and
Aircraft Technologies Department were subjected to a semi-structured interview consisting of questions based on
safety culture scale and relevant literature. The collected data were coded and analyzed through Nvivo qualitative
analysis program. The results of the research are discussed with reference to the related literature. The findings
and results of the study will be provided in the full text report.

Keywords: Culture, Safety Culture, Aviation Organizations, Aviation Student
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Konut, toplumlarin en kiigiik birimi olan ailelelerin, temel gereksinimlerinin, fizyolojik (fiziksel), sosyolojik
(sosyal) kiiltiirel ihtiyaclar1 dogrultusunda gelismis olan mekanlardir. Bu mekanlar ayni zamanda yapili gevrenin
en temel elemanlaridir. Yapili cevrenin 6nemli elemanlarindan olan bu mekanlar kullanicilarin sosyal, kiiltiirel ve
ekonomik durumlarma bagl olarak farklilik gosterebilmektedir. Geleneksel konut kullanicilart ihtiyaglari
dogrultusunda yasadiklar1 konutlarin o6zelliklerine uyum saglamis ve bu oOzelliklere bagli olarak giindelik
alisagelmis eylemler gelistirmigtir. Giiniimiizde konut kullanicilarinin ihtiyaglarina, sosyo kiiltiirel aliskanliklarina
bagli olarak, gerek planlama, gerekse bicimsel yonde geleneksel konutlarda da degisimin etkisi
gozlemlenmektedir. Geleneksel konutlara bilingli veya bilingsiz olarak miidahale edilirken yapilarin orjinalligini
yitirmeye basladig1 goriilmektedir. Diinyada yaganan bu sorunlar Kuzey Kibris Tiirk Cumbhuriyetin’de bulunan
geleneksel konutlarin bulundugu bolgelerde de goriilmektedir. Farkli kiiltiirleri geleneksel dokusunda yasatan ve
bir¢cok geleneksel konuttan olusan tarihi dokusuyla 6zgiin niteliklerini giiniimiizde koruyan yerlesim yerlerinden
biri ise Lefke kentidir. Bélgede konumlanan Ingiliz dénemi konutlari, Osmanli konaklar1, bdlgenin geleneksel
kimlik dokusunu olusturmaktadir. Bu baglamdada Lefke geleneksel konutlar1 ¢aligma alan1 olarak belirlenmistir.
Bu noktadan hareketle ¢aligmanin amaci, geleneksel konut dokusunun gelecege aktarilabilmesi igin mevcut
gelenekselkonut tipolojisinin saptanmasidir. Calisma kapsaminda gerekli bilgiler literatiir taramast ve fiziksel
analiz yapilarak elde edilmistir. Analiz sonucu elde edilen veriler ise geleneksel konutlardaki degisimin mevcut
dokuyla uyumlu bir sekilde devam ettirilmesine yonelik oneriler gelistirilmistir.

Anahtar Kelimeler: Geleneksel Konut, Sosyo Kiiltiirel Yapi, Tipoloji, Kimlik, Lefke

Reflection Of Socio-Cultural Structure On Architecture; A Case Study On
Lefke

ABSTRACT

House is a space which has developed with respect to basic needs, physiological (physical), sociological (social)
and cultural needs of families, the smallest unit of societies. One of the most important elements of the built
environment, these spaces may vary in respect to social, cultural and economic status of the users. Vernacular
house users have complied with the characteristics of the houses they live in based on their needs and, developed
a daily routine based on these characteristics. Today, it is observed that there has been a change in planning and
shape of Traditional houses in accordance with the needs and socio-cultural habits of house users. Loss of
originality has been identified in buildings due to conscious or unconscious interventions in vernacular houses.
These world problems are also experienced in the regions where vernacular houses are located in the Turkish
Republic of Northern Cyprus. One of the residential areas that has different cultures in its traditional texture and
preserved unique characteristics with its historical texture of various vernacular houses until today is Lefke. Houses
built under the British Colony, and Ottoman Mansions create the Traditional identity of the region. In this regard,
Vernacular houses of Lefke are identified as the study area. From this point forth, the aim of the study is to
determine the existing vernacular house typology to carry vernacular house texture into the future. Background
information has been acquired through literature review and physical analysis. Analysis data have introduced
proposals for the continuation of the change in vernacular houses in harmony with the existing texture.

Keywords: Vernacular House, Socio-Cultural Structure, Typology, Identity, Lefke.
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OZET

flgi ve merakin yogun oldugu ¢ocukluk déneminde gérme ve grenme arasinda yakin bir bag vardir. Giiniimiizde
ogrenme siirecinde 6zellikle soyut kavramlarin somutlagtirilarak ¢ocuklara aktarilmasinda arttirilmis gergeklik
uygulamalarinin gii¢lii etkisi bilinmektedir. Diinyada arttirilmig gerceklik bircok alanda kullanildig1 gibi egitim
alaninda da devrim yaratmistir. Ozellikle cocuk kitaplarinda arttirilmis gergeklik, ¢ocuklarin duragan resim ve
yazilarla takip ettikleri sayfalarin bir anda canlanmasini saglayarak ¢ocuklar icin heyecan verici bir teknoloji halini
almistir. Bu nedenle attirilmig gergeklik destekli uygulamalarda gorsel unsurlarin dogru kullanimi, gocugun okuma
istegini arttirirken, giizellik begenisini gelistirerek sanat zevkinin de olusmasini saglar.

Bu calismanin amaci, arttirilmis gergeklik teknolojisinin tasarim alaninda yer edinmesini desteklemek, ¢ocuk
kitaplar1 tasariminda alternatif bir teknoloji olarak kullanilmasi igin arttirilmis gergeklik uygulamalarim
incelemektir. Ayrica attirillmis gerceklik ile hazirlanmis gocuk kitaplarinda goérsel unsurlarin kullaniminin,
cocuklarda dikkati canli tutup, ilgiyi arttirarak, 6grenmeyi ne derecede kolaylastirdigini tespit etmek amaciyla
ogretimde yardimci bir materyal olusturmaktir. Bu ama¢ dogrultusunda diinyada arttirilmig gergeklik teknolojisi
kullanilarak yapilan ¢ocuk kitaplarindan bilimsel bir ¢dziimleme yontemi olan “se¢me” yontemi ile drnekleme
olusturulmustur. Ornekleme ii¢ cocuk kitabn iizerinden yapilmus; kitabin kapak ve sayfalar arasindaki akigina kadar
tasarimi olusturan tim gorsel unsurlarin incelenmesi ve degerlendirilmesi seklinde bir metod belirlenmistir.
Arastirma, arttirtlmis gergeklik uygulamalarinin ¢ocuk kitaplarinda gorsel unsurlarin nasil olmasi gerektigi
konusunda énemlidir. Nitel bir arastirma 6zelligi tasiyan bu ¢alisma, Tiirkiye’de arttirilmis gergeklik uygulamalari
ile yapilan ¢ocuk kitaplarinin az sayida olmasindan dolay1 alan yazina 6nemli katki saglayabilir.

Anahtar Kelimeler: Artirilmis Gergeklik, Cocuk kitaplari, Tasarim unsurlari,

Visual Communication Path in Augmented Reality Applications Use of
Visual Elements: Example of Children's Books

ABSTRACT

There is a close Increased reality, especially in children's books, has become an exciting technology for children
by providing a timely revival of the pages followed by children with static pictures and writings. For this
connection between vision and learning in childhood where interest and curiosity is intense. Nowadays, the
powerful effect of the applications of increased reality is known in the process of learning especially in the transfer
of abstract concepts to the children. Increased reality in the world has revolutionized the field of education as it is
used in many areas. reason, the correct use of visual elements in the augmented reality-supported applications
increases the desire of the child to read, and improves the taste of beauty and creates the taste of art.

The aim of this study is to examine the applications of augmented reality in order to support the use of augmented
reality technology in the design field and to use it as an alternative technology in the design of children's books.
In addition, the use of visual elements in children's books prepared with augmented reality is to create an auxiliary
material in teaching in order to determine the degree to which children can ease their learning by keeping attention
alive and increasing interest. For this purpose, sampling has been created by using selection method which is a
scientific analysis method which is made from children's books using the augmented reality technology in the
world. The sampling was done through three children's books; A method has been determined in the form of
examination and evaluation of all the visual elements that make up the design of the book between the cover and
the pages. The research is important about how visual elements should be in the children's books of augmented
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reality practices. A qualitative research study which this feature augmented reality applications with the children's
book made an important contribution to the literature may be due to the small number in Turkey.

Keywords: Augmented Reality, Children's books, Design elements,
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Girigimcilik, ekonomik kalkinma, biiyiime, yenilik ve istithdam yaratma konusunda yarattig1 etkiler nedeniyle
iilkeler agisindan biiylik 6nem tasimaktadir. Bu nedenle iilkeler girisimciligin tesviki ile ilgili olarak cesitli
programlar ve projeler hazirlamakta, girisimcilik ile ilgili istatistiksel gostergeleri diizenli olarak takip ederek,
raporlar yayinlamaktadir. Ulkelerin yaymladiklar1 raporlarm yaninda, global dlgekte kapsamli raporlar da
hazirlanmaktadir. Ornegin, baz iilkelerin neden digerlerinden daha “girisimci” oldugunu arastirmak amaciyla bir
proje olarak ortaya ¢ikan Kiiresel Girisimcilik Endeksi (Global Entrepreneurship Monitor - GEM), iilkeleri belirli
kriterler gergevesinde degerlendirerek, girisimcilik faaliyetleri ile ilgili kapsamli global raporlar sunmaktadir
(https://gemconsortium.org/about/gem). Endekste iilkelerdeki bireylerin girisimei davranis ve tutumlari ile ulusal
baglanin girisimcileri nasil etkiledigine bakilmaktadir. Ulkelerin girisimcilik faaliyetlerindeki farkliliklari
aragtiran farkli ¢aligmalarda da, 6zellikle ekonomik gostergeler {izerinden karsilastirma yapildigr ve Kiiresel
Girigimcilik Endeksi (Global Entrepreneurship Monitor-GEM) verilerinin kullandig1 gériilmektedir (Blau, 1987,
Evans ve Leighton, 1989; Sternberg ve Wennekers, 2005; Van Stel ve digerleri, 2005). Tiirkiye’deki girisimcilik
faaliyetlerine etki eden temel dinamiklerin neler oldugunu belirlemeyi amacglayan bu ¢alismada, girisimeilik
potansiyeli yiiksek olarak degerlendirilen Tiirkiye’deki girisimcilik faaliyetleri 2006-2018 yillar1 arasindaki
gostergeler dikkate alinarak degerlendirilmistir. Kiiresel Girisimcilik Endeksinin web sayfasinda yer alan ve 2006-
2018 yillarin1 kapsayan veri tablolar1 karsilagtirmali olarak incelenmis, endeks kapsamina 2006 yilinda dahil olan
Tiirkiye’de farkli yillarda girisimcilik faaliyetlerine etki eden degiskenler oldugu goriilmiistiir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Faaliyetleri, Kiiresel Girisimcilik Endeksi, Tirkiye.

The Analysis of Entrepreneurial Activity in Turkey: A Study on Global
Entrepreneurship Monitor

ABSTRACT

Entrepreneurship is of great importance for countries due to the effects of economic development, growth,
innovation and employment creation. For this reason, countries design various programs and projects related to
the encourage of entrepreneurship, also regularly follow statistical indicators and publish reports. In addition to
the reports published by the countries, comprehensive reports are prepared on a global scale. For example, the
Global Entrepreneurship Monitor (GEM), which has emerged as a project to investigate why some countries are
more entrepreneur than others, provides comprehensive global reports on entrepreneurship activities
(https://gemconsortium.org/about/gem). In this monitor, the entrepreneurial behaviors and attitudes of individuals
and the national context which affects the entrepreneurs are examined. In different studies investigating the
differences in entrepreneurship activities of countries, it has seen that especially the economic indicators are
compared and the data of Global Entrepreneurship Monitor is used (Blau, 1987; Evans & Leighton, 1989;
Sternberg & Wennekers, 2005; Van Stel et.al., 2005). This study aims to determine the fundamental dynamics of
the impact on entrepreneurial activity in Turkey through the data of GEM. In this context, entrepreneurial activity
in Turkey was analyzed as the indicators between the years 2006-2018 in GEM report. The data tables of indicators
in the web page of monitor which covers the 2006-2018 are examined comparatively. As a result, it has seen that
there are variables affecting entrepreneurship activities in different years in Turkey.

Keywords: Entrepreneurship, Entrepreneurial Activities, Global Entrepreneurship Monitor, Turkey.
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OZET

Merkez bankalarinin statiileri, yapilar1 ve gorevleri iilkeden iilkeye degisse de; son elli yilda para politikalarinin
uygulanmasinda ve ekonomik istikrarin saglanmasinda en 6nemli kurumlar olduklar gergegi degismemektedir.
Bu 6nemli fonksiyonlar1 sebebiyle bir¢ok akademik calismaya konu edilen merkez bankalarinin kar/zararini
etkileyen faktorler {izerine yapilmis ¢alisma ise yok denecek kadar azdir.

Bu calismada, makroekonomik gostergeler ile merkez bankasi kar/zarari arasindaki iligskiye yonelik teorik
gergeveye ve karsilagtirmali uygulamaya yer verilmesi planlanmaktadir. KKTC ve GKRY'nin 1998-2018 donemi
verilerinin istatistiksel yontemlerle degerlendirilmesi sonucu merkez bankasi kar/zararini en ¢ok etkileyen
makroekonomik gostergelerin tespit edilmesi, iki {ilke arasindaki benzerlik ve farkliliklarin belirlenmesi
amaclanmaktadir.

Anahtar Kelimeler: Merkez Bankasi, Merkez Bankasi Kar/Zarari, Makroekonomik Gostergeler, Regrasyon
Yo6ntemi.

The Effect Of Macroeconomic Indicators On The Central Bank's Profitability: A Study
On The Central Bank Of The Turkish Republic Of Northern Cyprus (TRNC) And The
Central Bank Of The Southern Cyprus

ABSTRACT

Even though the status, structure and duties of central banks vary from country to country; the fact that they are
the most important institutions in the implementation of monetary policies and ensuring economic stability in the
last fifty years do not change. Despite these important functions, the academic studies examining the factors
affecting the profit / loss of the central banks are almost negligible.

In this study, the main aim is to make comparative analysis in relation to theoretical framework of the relationship
between macroeconomic indicators and central bank profitability. The aim of this study is to determine the
macroeconomic indicators that affect the central bank's profitability as a result of the statistical analysis of the
period between 1998-2018 and to determine the similarities and differences between the two countries.

Keywords: Central Bank, Central Bank Profitability, Macroeconomic Indicators, Regression Method.
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Kiiresellesme ile birlikte isletmelerde esnek {iretim siireci, yeni yonetim anlayiglari, isletmeler arasi stratejik
igbirlikleri meydana gelmis ve tiim bu gelismeler de uluslararasi pazarlarda rekabetin artmasina yol agmistir. Bu
degisimler girisimcilik kavramini da atak olma, tiretim faktorlerini bir araya getirme ve risk alma gibi basmakalip
faaliyetlerden uzaklastirarak kapsamini oldukga genisletmistir. Glinlimiizde girisimcilik anlayisi, diinyay1 bir pazar
olarak gorme, kiiresel fabrikalar olusturma, finans kaynaklarinda cesitlilik yaratma ve her alanda yenilik¢i ve
yaratict olmay1 kapsamaktadir. Girisimei kisi ise, dogustan ve sonradan kazanilan bir takim 6zelliklere sahip olan
kisidir. Kisilerin sonradan kazandiklar1 bu 6zellikleri ile girisimeilik egilimi gosterdiklerini soylemek miimkiindjir.
Bu caligma ile amaglanan girisimci kisilik 6zellikleri ile girisimcilik egilimi arasindaki iliskiyi belirlemektir.
Caligmaya yonelik hazirlanan anket, Harran Universitesi'nde egitim géren dgrencilerin girisimci kisilik 6zelligi ile
girisimcilik egilimleri arasindaki iligkiyi belirlemek amaciyla, kolayda 6rnekleme yolu ile ulagilan 400 6grenciye
uygulandi. Frekans analizi, faktor analizi, giivenirlilik analizi yapildi. Verilerin normal dagilim gdsterip
gostermedigini belirlemek i¢in Shapiro Wilk-W Testi analizi yapildi. Girisimei kisilik 6zelligi ile girisimeilik
egilimleri arasindaki iliskiyi belirlemeye yonelik Pearson Korelasyon analizi yapildi. Yapilan analizler sonucunda
ogrencilerin girisimeilik kisilik 6zelligi alt boyutlarindan risk alma, kendine giiven, yenilik¢ilik, basarma ihtiyaci
duyma ve kontrol odagi boyutlari ile girisimcilik egilimleri arasinda gii¢lii ve pozitif yonli bir iliski oldugu
sonucuna ulagilmstir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Egilimi, Girisimci Kisilik Ozellikleri.

A Study Of Ampiric Study to Determine the Relationship Between
University Students 'Entrepreneurship Features and Entrepreneurship
Trends

ABSTRACT

Along with globalization, flexible production process, new management approaches, strategic cooperation
between enterprises have taken place and all these developments have led to an increase in competition in
international markets. These changes have broadened the scope of entrepreneurship by taking away from
stereotypical activities such as attack, production factors and taking risks. Nowadays, entrepreneurship
understanding includes seeing the world as a market, creating global factories, creating diversity in financial
resources and being innovative and creative in every field. An entrepreneur is a person who is born and has
acquired some traits. It is possible to say that people have an entrepreneurial tendency with these features they
gained later. The aim of this study is to determine the relationship between entrepreneurial personality traits and
entrepreneurial tendency. The questionnaire, which was prepared for the study, was applied to 400 students who
were easily reached by means of sampling in order to determine the relationship between entrepreneurial
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personality traits and entrepreneurial tendencies of the students studying at Harran University. Frequency analysis,
factor analysis, reliability analysis were performed. Shapiro Wilk-W Test analysis was performed to determine
whether the data were normal distribution. Pearson Correlation analysis was conducted to determine the
relationship between entrepreneurial personality traits and entrepreneurial tendencies. As a result of the analyzes,
it has been concluded that there is a strong and positive relationship between the entrepreneurial personality trait
sub-dimensions, risk taking, self-confidence, innovation, need to succeed, and locus of control dimensions and
entrepreneurship tendencies.

Keywords: Entrepreneurship, Entrepreneurship Tendency, Entrepreneur Personality Characteristics.
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OZET

Giliniimiizde bilim ve teknolojide yasanan hizli degisim ve gelismeler bir¢cok alanda oldugu gibi isgiicii piyasasinda
da 6nemli degisikliklere zemin hazirlamigtir. Klasik yaklagim siirecinde insana fazla deger verilmemis ve insan
tipki bir makine gibi goriilmiistiir. Fakat neo-klasik ve sonrast ddnemlerde insan unsuru farkli agilardan ele alinarak
isletmelerin en Onemli sermayesi olarak goriilmiistiir. Giinlimiizde ise isletmelerin yogun rekabet ortaminda
hedeflerine ulasabilmelerinde gerekli olan fiziksel ve finansal kaynaklara kiyasla insan kaynaklar1 daha énemli bir
yer tutmaktadir. 21. yiizy1l is diilnyasinda insan kaynagina sahip olmak tek basina yeterli olmayip, var olan insan
kaynaklarinin bilim ve teknolojide yasanan hizli degisime ne kadar adapte oldugu da 6nem arz etmektedir.

Bugiin is yasaminda X ve Y kusaklaria ek olarak son yillarda kendinden soz ettiren yeni bir nesil olan K kusagi
da yer almaya baslamistir. 1995-2002 yillar1 arasinda dogan bireyleri incelemek i¢in kullanilan bu kavramu, ilk
olarak tamimlayan kisi Cambridge Judge Ticaret Universitesi profesorii Noreena Hertz'dir. K kusagi ismini,
"Hunger Games" film serisinin ana karakteri olan, (K)atniss Everdeen'nin isminin bas harfinden almaktadir.
Teknolojik agidan fazlasiyla ilerlemis bir diinyaya gozlerini agan K kusagi bireyleri X ve Y kusagi bireylerinin
aksine teknolojinin insan hayatini nasil degistirdigini gézlemlemek yerine, bu ileri teknolojiyi is hayatinda nasil
kullanacaklarina odaklanmaktadirlar. Ayrica bu jenerasyon, teknolojiye hayran kalma ve sasirma asamalarini
coktan gecmis olup, dijital ¢agdan Onceki donemleri hatirlamadiklarindan dolay:1 teknolojiyi hayatlarinin
vazgegilmez bir pargasi olarak gérmekte ve aktivitelerinin ¢ogunu dijital ortamda gerceklestirmektedir. Hertz bu
nesli yaratici, {liretici ve mucit olarak tanimlamaktadir. Ciinkii bu nesil sadece satin almakla yetinmeyip, ayn
zamanda tasarlama ve yaratma siirecinin de bir pargasi olup tiikettikleri iiriin, hizmet ve medyaya kendi
damgalarint vurmak istemektedir. En biiyligliniin 24 yasinda, en kii¢liglinlin ise 16 yasinda oldugu K kusagi
bireylerinin bir kismi, su an is yasaminda seslerini duyurmaya baglamislardir. 2020 yili itibari ile tiim K kusag1
bireyleri ise aktif is gilicliniin bir parcasi olacaklardir.

Yapilan bu ¢alismada, diger kusaklara kiyasla 6zel bir donemi temsil eden ve sloganlar1 “yaraticilik, sadece
tiiketici degil ayni zamanda iiretici ol” olan bir neslin is yasaminda meydana getirecekleri katkilar incelenecektir.

Anahtar Kelimeler: K Kusagi, Teknoloji, Is Yasami
Footsteps Of The New Generation In Business: Generation K

ABSTRACT

Nowadays, rapid changes and developments in science and technology have paved the way for significant changes
in the labor market as in many other areas. In the classical approach process, the human being, who was not valued,
was seen as a robot. However, in the neo-classical and post-modern periods, the human element has been
considered as the most important capital of the enterprises. Nowadays, human resources have a more important
place compared to physical and financial resources which are necessary for the enterprises to reach their targets in
a highly competitive environment. It is important not only to have human resources in the 21st century business
world, but also to what extent the existing human resources adapt to the rapid change in science and technology.

Today, in addition to the X and Y generations, K generation, which is a new generation, has started to take its
place in business life. Noreena Hertz, professor of Cambridge Judge University of Commerce, was the first to
describe this concept, which was used to study individuals born between 1995 and 2002. Generation K is based
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on the initials of the name of (K)atniss Everdeen, the main character of the film series "Hunger Games". Like
every generation, this generation has its own characteristics. The K generation, which opens its eyes to a world
that is technologically advanced, focuses on how to use this advanced technology instead of observing how people
change the life of the people unlike the generation X and Y generations. Moreover, this generation of technology
has already passed the stages of admiration and surprise, and because they do not remember the previous eras of
the digital age, they see technology as an indispensable part of their lives and most of their activities are realized
in digital environment. Hertz describes it as a creator, producer and inventor. Because this generation is not only
about purchasing but also wants to strike its own stamps on the products, services and media that they are part of
in the process of designing and creating. Some of the K generation individuals, who are 24 years old and the
youngest one is 16 years old, have started to make their voices heard in business life. As of 2020, all K generation
individuals will be part of the active labor force.

In this study, the contributions of a generation who represent a special period compared to other generations and
whose slogans are "creativity, not only consumers but also producers” will be examined.

Keywords: Generation K, Technology, Business Life.
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Ulusal diizeyde her yil farkli ilde Basketbol, Futbol, Voleybol, Ayak tenisi, Cimnastik, Atletizm, Hentbol,
Okguluk, Dag bisikleti ve Yiizme gibi branslarda geng sporculari bir araya getiren Kog¢ Spor Fest
organizasyonunun 2017 finalleri Pamukkale Universitesi’nde diizenlenmistir. Bu spor organizasyonunda goniillii
olarak gorev alan {(niversite Ogrencilerinin girisimcilik 06zelliklerinin faktdrler bazinda 6lgiilmesi,
degerlendirilmesi ve bu faktorler arasindaki iligkinin incelenmesi g¢aligmanin ana amacini olusturmaktadir.
Alanyazin incelemesi yapildiginda {iniversite 6grencileri aldiklar1 egitimler nedeni ile potansiyel girisimciler
olarak goriilmektedir. Goniillillik herhangi bir parasal karsilik olmaksizin aidiyet duygusuyla, yararli olma
istegiyle ve ozgiir iradeyle yapilmaktadir. Bu dogrultuda ulusal ¢apli bir organizasyonda goniillii olarak gérev olan
iiniversite 6grencilerinin girisimcilik diizeyleri ve 6zellikleri belirlenmeye ¢alisilmistir. Nicel desenli bu ¢alismada
veri toplama araci olarak anket yontemi kullanilmistir. Kullanilan anket formu Solmaz ve arkadaslarmin (2014)
“Universite Ogrencilerinin Girisimci Kisilik Ozelliklerinin Belirlenmesi: Turizm Lisans ve On Lisans Ogrencileri
Uzerine Bir Alan Arastirmas1” ¢aligmasindan almarak sporda géniillii 6grenciler i¢in uyarlanmistir. Hazirlanan
anket Kog Spor Fest 2017 etkinliginde goniillii olarak gérev alan 375 Pamukkale Universitesi dgrencisine Google
anket formatinda mail ve mesaj yolu ile gonderilmistir. Elde edilen 201 veri istatistik analiz programui ile betimsel
analizlere, faktor ve korelasyon analizine tabi tutulmustur. Arastirma bulgularma gore; Kog¢ Spor Fest
organizasyonunda goniillii olan 6grencilerin girisimcilik ortalamalarinin yiiksek diizeyde oldugu goriilmiistiir.
Goniillii 6grencilerin girisimci 6zellikleri yenilikgilik, kararlilik, basarma arzusu (hirs), yaraticilik ve kendine
giiven olarak bes faktdrde toplanmustir. Faktorler arasinda p< 0,01 anlamlilik diizeyinde orta diizeyde iliski
bulunmustur.

Anahtar kelimeler: Girisimei, Girisimcilik, Goniilliiliik, Ko¢ Spor Fest, Universite Ogrencileri

Entrepreneurship Levels Of University Students Participating In
Volunteering Activities And The Relationship Between Entrepreneurship
Factors

ABSTRACT

The Kog Sports Fest organization, which brings together young athletes from different cities in branches such as
basketball, football, volleyball, foot tennis, gymnastics, athletics, handball, archery, mountain biking and
swimming is organized every year at the national level. Finals of Kog¢ Fest was held in Pamukkale University in
2017. The aim of this study is to measure and evaluate the entrepreneurship characteristics based on factors of the
university students involved in this sport organization and to examine the relationship between these factors. When
the literature is reviewed, university students are considered as potential entrepreneurs because of the training they
receive. Volunteerism is made with a sense of belonging without any monetary response, with the willingness to
be useful and with free will. In this respect, entrepreneurship levels and characteristics of university students who
volunteered as a national organization were tried to be determined. In this study with a quantitative pattern, survey
method was used as data collection tool. The questionnaire was adapted from the study by Solmaz et al. (2014)
Tourism Students’ Entrepreneurial Personality Traits: An Emprical Research on Undergraduate Associate and
Bachelor’s Students. The questionnaire was sent via e-mail and message form to 375 Pamukkale University
students who participated in Kog Sports Fest 2017 event. The data were analyzed by using statistical analysis
program with descriptive analysis, factor and correlation analysis. According to the research findings; The
entrepreneurship averages of students who volunteered in Ko¢ Sports Fest organization were high. The
entrepreneurial characteristics of volunteer students are gathered in five factors: innovation, determination,
ambition, creativity and self-confidence. A significant relationship was found between the factors.

Keywords: Entrepreneur, Entrepreneurship, Kog Sport Fest, Volunteering, University Students
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OZET

Birgok iilkede oldugu gibi iilkemizde de igsletmeler finansal performanslarina dikkat etmeyi 6nemli gérmektedirler.
Ciinkii finansal performanslari firmalarin siirdiiriilebilirlikleri ve gelismeleri agisindan 6nem teskil etmektedir. Bu
durumda calismalarda finansal performans dlciimleri i¢in birgok farkli alternatif kullanilabilmektedir. Isletmeler
kendileri i¢in bu ¢aligmalar1 yaparken ayrica aragtirmacilar ve sektorlerde yatirim yapan yatirimcilar bu analizleri
yaparak sonuglari ile kararlar alabilmektedirler. Olugan rekabet ortaminda herkesin karar alabilmeleri igin
alternatifler arasindan belirli 6l¢eklerde se¢cim yapmaya olanak taniyan ¢ok kriterli karar verme yontemleri siklikla
kullanilmaktadir. Finansal performans analizleri bir¢cok alanda bir¢ok yontemle gerceklesebilecegi gibi cok kriterli
karar verme yontemleri ile de bu analizler ve siralamalar yapilabilmektedir.

Bu ¢alismada ¢ok 6lgekli karar verme yontemlerinde TOPSIS, MOORA ve VIKOR yontemleri kullanilarak
finansal performans analizleri ve siralamalari olusturulmaya c¢alisilmistir. Caligma kapsaminda verileri siireklilik
arz eden Borsa Istanbul’da islem goren Lokanta ve Otel sektdriindeki isletmelerin finansal rasyolar1 2016, 2017,
2018 finansal tablolar1 kullanilarak hesaplanmig, uygulama i¢in siralamalar TOPSIS, MOORA ve VIKOR
yontemleri kullanilarak yapilmigtir. Siralama sonuglari karsilastirilmis ve uygulanan yéntemlerin bir birlerine
uyumlu ¢alisip ¢alismadiklart ve benzer yonleri tartigilmustir.

Anahtar Kelimeler: BIST, TOPSIS, MOORA, VIKOR, Lokanta Ve Otel Firmalar1

Financial Performance Investigations of Restaurants and Restaurants In

BIST: CKKYV Research
ABSTRACT

As in many countries, businesses in our country also consider it important to pay attention to their financial
performance. Because their financial performance is important for the sustainability and development of the
companies. In this case, many different alternatives can be used for financial performance measurements. While
the companies make these studies for themselves, investors who invest in researchers and sectors can make these
analyzes and make decisions with their results. Multi-criteria decision-making methods are often used, which allow
people to make decisions in a competitive environment in order to make decisions on specific scales. Financial
performance analyzes can be performed by many methods in many areas, and these analyzes and rankings can be
made with multi-criteria decision making methods.

In this study, financial performance analyzes and rankings are tried to be formed by using TOPSIS, MOORA and
VIKOR methods in multi-scale decision making methods. The financial ratios of the enterprises in the Restaurant
and Hotel sector, which are traded in Borsa Istanbul, were calculated using the 2016, 2017, 2018 financial
statements. Sequence results were compared and similar methods were discussed and their similar aspects were
discussed.

Keywords: BIST, TOPSIS, MOORA, VIKOR, Restaurant and Hotel Firms
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OZET

Isletmelerin giiniimiiziin gelisen bilgi teknolojileri ¢aginda dnemli gelismis farklar gosterebilmesi ve degisime
ayak uydurabilmeleri biiyiikk olciide sermayelerini etkin kullanabilmelerine baglidir. Durum bdyle olunca
isletmelerin finansal tablolarinda var olmayan ancak entelektiiel sermaye kavrami igerisinde yer alan insan
sermayesi, yapisal sermaye ve miisteri sermayesi gibi kavramlar tiim igletmelerde var olan sermaye yapilaridir. Bu
kavramlar 6lgiilebildikleri siirece, isletmelere piyasada rekabet iistiinliigii saglayabilecek somut olmayan varliklar
biitiiniidiir. isletmelerin bu bilesenlerden yararlanma diizeyleri, piyasada rekabet {istiinliigiinii siirdiirmeleri
bakimindan olduk¢a 6nem arz etmektedir.

Entelektiiel sermaye yonetimi isletmelerin gelecegi igin 6nemli goriilmektedir. Soyut olan bu varliklarin goriiniir
hale getirilebilmesi icin, cesitli entelektiiel sermaye oOl¢iim yontemlerinin kullanilmasi gerekmektedir. Bu
calismada, piyasa degeri/defter degeri oran1 ve Tobin’s Q yontemi kullanilarak, entelektiiel sermayenin isletmeler
lizerindeki etkisinin tespit edilmesi amaciyla Borsa Istanbul biinyesinde faaliyet gdsteren lokanta ve otel
isletmelerinin 2016, 2017 ve 2018 yillarina ait finansal tablolar igerisinden bilanco ve gelir tablolar1 segilerek
alman veriler ile y1l ve yontem bazinda bir ¢alisma yapilmaya calisilmigtir. Caligma kapsaminda igletmelerin
entelektiiel sermaye yontemleri ile analiz edilmis, uygulamalarin uyumluluk dereceleri yorumlanmistir.

Anahtar Kelimeler: Entelektiiel Sermaye, Lokanta ve Otel Isletmeleri, Tobin’s Q Yéntemi

Comparison of Market Value / Book Value Rate and Tobin Ents Q Ratio Methods and
Intellectual Capitals in Restaurants and Hotel Companies

ABSTRACT

The fact that enterprises can show significant differences in today's advanced information technology age and keep
up with the change depends on their ability to use their capital effectively. In this case, the concepts such as human
capital, structural capital and customer capital, which do not exist in the financial statements of the enterprises but
are included in the concept of intellectual capital, are the capital structures existing in all enterprises. As long as
these concepts can be measured, it is the total of the intangible assets that can provide enterprises with a
competitive advantage in the market. The level of utilization of these components is very important in terms of
maintaining their competitive advantage in the market.

Intellectual capital management is considered important for the future of enterprises. In order to make these
abstracts visible, a variety of intellectual capital measurement methods must be used. In this study, by using the
market value / book value ratio and Tobin's Q method, in order to determine the effect of intellectual capital on
the enterprises, the balance sheet and income statements of the restaurants and hotel enterprises operating within
Borsa Istanbul in the financial statements of 2016, 2017 and 2018 year and method based on a study. Within the
scope of the study, the intellectual capital methods of the enterprises were analyzed and the degree of compatibility
of the applications was interpreted.

Keywords: Intellectual Capital, Restaurant and Hotel Management, Tobin Ens Q Method.
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ABSTRACT

Background of the research: It is an ethnographic study which is processed in the Turkish Republic of Northern
Cyprus (TRNC). Etnographic work was carried out in this study so that the information was obtained online via
internet.

The Aim of the study: To introduce the traditions of silk culture which are still being produced by women and
some companies living in the TRNC. To examine the development of the art of ‘cocoon work' which has been
developed after the beginning of silkworm was breeding production and the present development.

Resources of the data: The interviews made with local women providing silk processing and existed some
production in the TRNC such as history of silk coats, written sources about silk worms.

Main Discussion of the study: Is there any changes about the traditional usage of silk which were existed in
Ottoman Period from past until now?

Conclusions: Since the Ottoman period until then, the silk cocoon plays a crucial part in the TRNC. Ipek Coke is
a cozy home to transactions in variety from past to present, carries on its existence in cities in TRNC as Giizelyurt,
Nicosia, Degirmenlik and Girne today. Uncharacteristically, the research demonstrates that silk beetle production
and 'cocoon work' art have been decreased day by day. On the one hand, it has been observed that the annual silk
festivals were held in the Girne region in order to maintain the traditions.

Keywords: Culture, silk cacoon, silk worm — breeding, Silk tradition of TRNC.
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OZET

Mevcut ¢alismanin amact Meksika icin ayrintili bir cevresel analiz hazirlamaktir. Bu amaca ulagsmak maksadiyla,
oncelikle CO2 emisyonlari ile iilkenin ekonomik ¢iktisi arasinda bir ayrisma olup olmadigini incelemek igin bir
faktor analizi OECD’nin ayristirma faktorii kullanilarak yapilmistir. Daha sonra iilkenin toplulastiriimis ve
sektorel diizeyde (elektrik ve 1s1 iiretimi i¢in) karbon emisyonlart ayristirma analizi, Rafine Laspeyres Endeksi
(RLI) yontemi kullanilarak gerceklestirilmistir. Toplam CO2 emisyonlarinin ayrismasinda, kisi basina diisen gelir,
niifus, enerji yogunlugu ve karbon yogunlugu gibi dort faktoriin etkileri géz oniinde bulundurulmustur. Elektrik
ve 1st liretiminden kaynaklanan emisyonlarin ayrigmasinda, varlik etkisi, yakit yapisi, elektrik yogunlugu ve kirlilik
yogunlugu gibi dort faktoriin etkileri incelenmistir. Ampirik sonuglar, Meksika’nin 1990-2014 ddneminde
ekonomik biiylime ile CO2 emisyonlari arasinda goreceli bir ayrisma yasadigini goéstermistir. Toplam CO2
emisyonlarinin ayrigma analizi, niifus etkisinin, kisi basma gelir etkisinden ziyade, Meksikanin CO2
emisyonlarindaki degisikliklerde belirleyici faktor oldugunu ortaya koymustur ve bu sonug, mevcut literatiirle
¢elismektedir. Sonuglar ayrica, enerji yogunlugunun Meksika’nin toplam CO2 emisyonlarinda azaltici bir etkisinin
oldugunu gostermistir. Elektrik emisyonu ve 1s1 iiretiminden kaynaklanan CO2 emisyonlarin ayrigma
analizinden elde edilen bulgular, kirlilik etkisinin emisyonlar1 azaltan tek faktér oldugunu gostermistir. Ote
yandan, elektrik yogunlugu ve yakit yapist bu sektérden kaynaklanan CO2 emisyonlarinin miktarini arttirmakta
ve Meksika'nin yesil kalkinma hedefleri i¢in bu istenmeyen bir sonug olarak karsimiza ¢ikmaktadir.

Anahtar Kelimeler: CO2 emisyonlari, ayristirma analizi, ¢evresel siirdiiriilebilirlik, Meksika, elektrik ve 1s1
dretimi.

ABSTRACT

The aim of this study is to provide a detailed environmental analysis for Mexico. To achieve this goal, first a
decoupling factor analysis was conducted to examine whether there is a decoupling between CO2 emissions and
economic output of the country. After that a decomposition analysis for the country's aggregated and sector level
(for the electricity and heat production) CO2 emissions was carried out by utilizing the Refined Laspeyres Index
(RLI) method. Regarding the decomposition of total CO2 emissions, impacts of four factors including per capita
income, population, energy intensity, and carbon intensity were considered. In the decomposition of emissions
that were resulted from electricity and heat production, impacts of four factors such as affluence, fuel structure,
electricity intensity, and pollution were examined. Empirical results showed that Mexico experienced a relative
decoupling between its economic growth and CO2 emissions, during the 1990-2014 period. The decomposition
analysis of the total CO2 emissions revealed that the population effect was the major determining factor in changes
of Mexica's CO2 emissions rather than per capita income effect and this result was contrasting with the existing
literature. The results also indicated that, energy intensity followed a reducing impact in Mexico's CO2 emissions.
Findings obtained from the decomposition analysis of CO2 emissions resulting from electiricity and heat
production demonstrated that the pollution effect was the only factor which reduced the emissions. On the other
hand, electiricty intensity and fuel structure raised the amount of CO2 emissions that were resulted from this sector
and it was an undesirable result for Mexico's green development.

Keywords: CO2 emissions, decomposition analysis, environmental sustainability, Mexico, electricity and heat
production.
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OZET

Z nesli, 2000-2019 yillar1 arasinda dogan gengleri tanimlar. Z nesli y neslini ( Milenyum) takip eder ve akill
telefonla biiyiiyen ilk nesildir. Ingilizce konusulan iilkelerde, genellikle Gen Z olarak adlandirilir. Z nesli, ayni
anda birden fazla is yapabilen, deneme-yanilma yolunu tercih eden, duyu yetenekleri daha da gelismis olan bir
nesildir. Heniiz cocukluklarini yasayan bu nesil mensuplari, ekonomik, sosyal, kiiltiirel ve teknolojik doniistimler
neticesinde, tiiketim kararlar1 ve davraniglari iizerinde yaslarinin ¢ok 6tesinde etkilerde bulunmaktadirlar. Z neslini
digerlerinden ayiran en 6nemli farklilik, degisimin ¢ok hizli ve kirilmalar seklinde yasandigi bir ddneme taniklik
etmeleri ve daha dogmalarindan ¢ok 6nce 6zellikleri tanimlanabilen ilk nesil olmalaridir. Diinyanin her yerinde
yasayanlarla ¢ok rahat baglanti kurabilen z’ler; teknolojiye bagimli, aceleci, internete hakim, yaratici, ¢oklu dikkat
ve ¢oklu karar alma becerisine sahip, her seyi ¢abuk isteyen ve anlik tiiketen bir profil ¢izmektedir. Her ne kadar
z nesli, iddia edildiginin aksine dijital bilgi ve becerilere ekstra bir egitime ihtiya¢ duymaksizin sahip olduklar1
diistincesi elestiri alsa da, yeni nesil i¢in internet teknolojileri ve dijital donanimlarin giinliik hayatin bir parcast
oldugu agikardir. Bu neslin sosyal ve is yasamindaki davranislarina yonelik arastirmalara yeterince baslanilmamast
nedeni ile bu nesille ilgili heniiz literatiirde ¢ok fazla bilgi bulunmamakla birlikte ebeveynlerin ve 6gretmenlerin
z neslinin 6zelliklerini bilmeleri, giiniimiiz diinyasinda ve 6zellikle {ilkemizde yasanan kusaklararasi ¢atigmanin
en aza indirgenebilmesinde z nesli gocugunu tanimak biiyiik 6nem tagimaktadir. Bu 6nem dogrultusunda derleme
niteliginde olan galigmada nesiller hakkinda genel bilgiye, z neslinin dzelliklerine, z nesli cocugun ebeveyn ve
Ogretmelerine yonelik onerilere yer verilmistir. Calisma sonucunda, 6gretmen ve ebeveynlere z nesli hakkinda
gelisimsel agidan bilgi 6neri sunmasi, okul dncesi ve gocuk gelisimi alaninda z nesline yonelik yapilacak baska
aragtirmalar i¢in rehber niteligi olusturmasindan dolay literatiire katki saglayacag diistiniilmektedir.

Anahtar Kelimeler: Z nesli, ¢ocuk, aile
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ABSTRACT

University image and student loyalty are becoming increasingly popular in the reasearch field of marketing, as
well as organization and management. A reputable university image and loyal students are significant aspects for
today’s competitive environment of higher education. This is also applicable for Northern Cyprus where higher
education sector is growing rapidly and the number of universities is becoming too much for such a small country.
The aim of this study was to assess the perceptions of students about university image from three different
dimensions which are service dimension, support dimension and communication dimension respectively. Analysis
were carried out to reveal whether there is a statistically significant difference in perceptions students in terms of
those dimensions as well as whether there is a postive or negative relationship between the two variables. The
population of the research was consisted of 3rd and 4th year students who are enrolled at universities in North
Cyprus. Total number of respondets were 281 students which stands for 95% confidence level and 5.84% margin
of error for the sample when population is assumed as 100,000 students. According to the results of the analysis,
it is possible to conclude that there is a positive relationship between university image and student loyalty.

Keywords: University Image, Student Loyalty, Higher Education, University, Education.
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OZET

Insan sagiligina katkilarindan dolays, kutsal bir gérevi meslek edinmis olan saglik meslek mensuplari, gorevlerini
ifa ederken ve hastalarla olan iligkilerinin bazi durumlarinda, kanun, yonetmelik ve tiiziiklerlesin kapsaminda
yasaklanan durumlarla karsilasmaktadirlar. Saglik yonetimi dalinda egitimini tamamlamis ve saglik hukuku
konusunda yeterli bilgiye sahip, uzman saglik yoneticilerinin kontrol ve miidahalesiyle, karsilasilan sorunlarin en
aza indirilebilecegi goriisiiyle hazirladigim, ‘’Saglik meslek mensuplarinin  meslekleriyle ilgili yasal
sorumluluklar ve yiikiimliiliikleri ’konusundaki bu ¢aligmam, saglik mensuplariin yasadigi ciddi sorunlar ve
sorumluluklarin agiklanmasina yonelik eksikligi gidermek ve bu konuda arasgtirma yapanlar i¢in kaynak
olusturmak amaciyla hazirlanmastir.

Anahtar Kelimeler: Saglik Meslek Mensuplari, Yasal sorumluluk, Yiikiimliiligiiniin Kapsami, Sugluyu Bildirme
Yikiimliiligiiniin Kapsamiu.

Legal Responsibilities and Liabilities of Occupational Health Professionals

ABSTRACT

Due to their contribution to human health, healthcare professionals who have been endowed with a noble mission
to provide health care to everyone. Unfortunately when they are performing their duties these professionals
sometimes face with conditions which are prohibited under laws, regulations and regulations.

However, this problem is an obstacle that can be solved by the contribution of experts who are equipped with
healthcare industy management methods and public health legislation.

This study on the legal responsibilities and professional liability of the healthcare employees has been prepared
to provide a new perspective to the researchers on this subject and nonetheless to provide a future reference for
their studies.

Keywords: Health Professionals, Legal Responsibility, Scope of Obligation, Scope of Obligation to Report
Criminal.
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OZET

Arastirmada oncelikle lider yoneticilerin sahip olduklan 6grenme bicimleri ve kontrol odaklarinin karar verme
stilleri belirlenmis, daha sonra ogrenme bigimleri ile kontrol odag: iliskisi incelenerek, ogrenme bigimleri ve
kontrol odaginin karar verme stili tizerindeki etkileri arastririlmistir. Arastirmada 3 adet lgek kullanilmastir.
Bunlar, Karar Verme Stilleri 6lgegi Scott ve Bruce tarafmdan gelistirilmis ve Tasdelen tarafindan Tiirkge'ye
uyarlanmustir. Kontrol Odag1 6lgegi, kontrol odagi merkezini belirlemek amaciyla Rotter'in Ig-Dis Kontrol Odag:
dlgeginden yararlanarak Dag tarafindan gelistirilmistir. Istanbul ilinde Milli Egitim Bakanhgmna bagl devlet
liselerinde c¢aligan idari personeli kapsamaktadir. Elde edilen bulgular SPSS 21.0 ve AMOS 20.0 programinda
analiz edilmistir. Aragtirma sonucunda; lider yoneticilerin rasyonel karar verne stilini agirlikla kullanilan, i¢
kontrol odakli olduklari, aktif yasanti ve soyut kavramsallagtirma 6grenme bi¢imini benimsedikleri, 6grenme
bi¢iminin ve kontrol odaginin karar verme stilleri iizerinde kismen etkili oldugu, kontrol odaginin 6grenme bigimi
iizerinde ise etkili oldugu sonucuna varilmistir. Aynca, karar verme stillerinin ogrenme bi¢imi, kontrol odag: ve
baz1 demografik faktorlere gore degisen oranlarda farlari tespit edilmistir.

Anahtar Kelimeler: 6grenme Bi¢imi, Kontrol Odagi, Karar Verme Stili.

Stratejik Effects of Leaders On Leadership Characteristics and Control
Focuz on Decision Making Stylesl is an Application A Case Study in
Isanbul

ABSTRACT

This research aims to explain the effect of learning styles and locus of focus on the decision-making styles of
leader managers. Therefore; firstly the learning styles, locus of control, decision-making styles were identified,
then the relationship between the learning style and locus of control were analysed and the effects of learning
styles and locus of control on the decision-making styles were investigated. Three scales were used for the
research.. The Locus of Control Scale was developed by Dag through using the Internal-External Locus of Control
Scale of Rotter to identify the locus of control centre. The research covers the school principals, head vice
principals and vice principals of state high schools of Ministry of Education located in Istanbul. The findings were
analysed in SPSS 21.0 and AMOS 20.0 programs. The results of research indicate that the leader managers mainly
use the rational decision-making styles, are internal-control oriented, adopt the active experience and abstract
conceptualisation learning styles and that learning styles and locus of control are partially effective on the decision-
making styles and the locus of control is effective on the learning style. Additionally, the decision-making styles
differ in varying proportions in accordance with the learning style, locus of control and some demographical
factors.

Keywords: Learning Style, Locus of Control, Decision-making Style.
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OZET

Cocuklar, fiziksel ve psikososyal gelisimlerini tamamlamadiklari i¢in 6zel olarak korunmasi gereken varliklardir.
Cocuklar, kendilerini koruyamadiklar1 ve uzun siire bakim ve korunmaya ihtiya¢ duyduklari i¢in dezavantajl
gruplar i¢inde degerlendirilmektedir. Cocuklarin her yoniiyle bir biitiin olarak saglikli bir sekilde gelisebilmesi
icin gerekli kosullarin saglanmasi gerekmektedir. Ancak, bir¢cok toplumsal sorun ¢ocuklarin saglikli gelisimini
engellemekte ve onlara zarar vermektedir. Cocuklarin geligim siirecini engelleyen ve 6rselenmelerine neden olan
sorunlardan biri de ¢ocuk ihmali ve istismaridir. Cocuklarin gelisim siireclerine zarar veren, gelisimini engelleyen
davranislar cocuk istismari, ¢ocuklarin temel ihtiyaclarinin karsilanmamasi ise ¢gocuk ihmali olarak tanimlanabilir.
Cocuk istismar tiirlerinden biri de cinsel istismardir. Cocuk istismarinin en agir bi¢imi olan cinsel istismar,
¢ocugun cinsel haz amaciyla kullanilmasi veya gocugun bir bagkasi tarafindan bu sekilde kullanilmasina izin
verilmesi olarak tanimlanabilir. Cinsel istismar, fark edilmesi zor bir istismar tiiriidiir ve ¢ogu cinsel istismar
vakasmin gizli kaldigi ve ortaya ¢ikmadigi genel olarak kabul edilmektedir. Bu ¢aligmada cinsel istismarin
nedenleri, belirtileri, tiirleri ve cinsel istismarin dnlenmesine yonelik yapilabilecek ¢alismalar incelenmistir. Cinsel
istismarin taniminin, tiirlerinin, nedenlerinin bilinmesi, ¢ocuklar i¢in olduk¢a zarar verici bir kotli muamele olan
cinsel istismarm 6nlenmesi konusunda yararli olacaktir.
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ABSTRACT

There is a growing literature studying the politics of climate change (Giddens 2009; Stevenson and Dryzek 2014).
Part of this literature analyzes climate change as a security issue (Diez et.al. 2016; Corry 2012). The United Nations
framed climate change as a security issue for the first time in April 2007, when the Security Council held a meeting
to discuss the security implications of climate change thereby taking a step towards securitizing climate change.
Despite such steps towards securitization of climate change at the global level and several countries at the national
level, climate change has not been securitized completely as evidenced by cases of failed securitization in Australia
(McDonald 2012) and partial securitization in Turkey (Diez et.al. 2016). Climate securitization at the global level
seems to be an issue that is ‘all dressed up and nowhere to go’ in the sense that it is acknowledged as a security
issue yet no extraordinary measures have been taken (McDonald 2008).

This study departs from the research question on the role of the public opinion in accepting climate change as a
security issue. We argue public opinion constitutes an important element in the broader securitization mechanism.
We compare quantitatively public opinion on climate change to identify factors that facilitate the public to accept
climate change as a security issue. To achieve this, we analyze responses to the Pew Research Center 2015 Survey
that was held in a wide range of countries from different levels of socioeconomic development, environmental
policies, regime types, geographical location and cultural background. We examine the link between country-level
variables, i.e. the level of economic development and the country’s exposeure to natural disasters, and individuals’
perception of harm from climate change. We find that individuals living in countries that are exposed to more
natural disasters, those living in wealthier countries perceive less harm from climate change.

Keywords: Climate change, environmental policies, comparative analysis, public opinion
Ulke Degiskenleri ve Bireylerin Iklim Degisikligi Algist
OZET

Iklim degisikligi siyaseti {izerine giderek biiyiiyen bir yazn olusmustur (Giddens 2009; Stevenson ve Dryzek
2014). Bu yazinin bir pargasi iklim degisikligini bir giivenlik konusu olarak analiz etmeye yoneliktir (Diez v.d.
2016; Corry 2012). Birlesmis Milletler iklim degisikligini 2007 yilinda, Giivenlik Konseyi iklim degisikliginin
giivenlik sonuglarini tartismak i¢in toplandiginda bir giivenlik konusu olarak ¢ercevelemistir. Uluslararasi alanda
ve bazi ilkelerde ulusal alanda atilan bu adimlara ragmen, Avustralya’da basarisiz olan (McDonals 2012) ve
Tiirkiye’de kismi olarak gerceklesen (Diez v.d. 2016) siirecin de gosterdigi gibi iklim degisikligi her yerde
giivenlik konusu olarak kabul gérmemistir.

Bu calismanin arastirma konusu iklim degisikliginin bir giivenlik konusu olarak Kabul edilmesinde kamuoyunun
roliiniin ne oldugudur. Caligmamiz bu siiregte kamuoyunun 6nemli bir rolii olduguna ve bu roliin yeterince
incelenmemis oldugundan hareket etmektedir. Bu amagla iklim degisikliginin bir giivenlik konusu olarak kabuliinii
kolaylasgtiran faktorleri karsilagtirmali nicel bir analiz yoluyla ortaya koymaktayiz. Bu baglamda Pew Arastirma
Merkesi 2015 Anketinde verilen yanitlar1 incelemekteyiz. Bu anketin uygulandigi {ilkeler c¢ok farkl
sosyoekonomik gelismislik diizeylerinden, gevre politikalarindan, rejim tiplerinden, cografi konumlardan ve
kiiltiirel arkaplandan gelmektedirler. Bu iilkeler ¢apinda iilke degiskenleri olan ekonomik gelismislik diizeyi ve
dogal afetlere maruz kalma degiskenlerinin iklim degisikliginin zararlar1 algis1 degiskeniyle iliskisini
incelemekteyiz. Bulgumuz daha zengin iilkelerde yasayan bireylerin ve daha gok dogal afete maruz kalan iilkelerde
yasayan bireylerin iklim degisikliginden zarar algisinin daha az oldugu yoniinde olmustur.

Anahtar kelimeler: iklim degisikligi, cevre politikalar1, karsilastirmali analiz, kamuoyu
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OZET

Bilgi teknolojilerinin gelisimi, is giicli piyasalarinda da esneklesmeyi arttirmis, bu durum is hayatina esnek ¢aligma
olarak yansimistir. Caligma sekilleri degiserek ¢alisma ortamlart merkez is yeri ofislerinin disinda, is yerine uzakta
bir yerde drnegin; ev esasli tele calisma veya tele merkez esasli tele ¢calisma yapilabilir hale gelmistir. Bu durum
calisanlar acisindan bazi olumlu gelismeleri olsa da, 6nemli olumsuz sonuglar1 da beraberinde getirmistir. Bu
caligma, bilgi ve iletisim teknolojilerinin yogun olarak kullanildig: tele caligmanin ortaya ¢ikarmis oldugu sorunlari
ele almay1 amaglamustir. Ayrica, sorunlardan birisi olan “emegin yabancilagmas1” kavrami ayrica agiklanacaktir.
Caligmanin sonunda, ¢alisanlarin ortaya ¢ikan sorunlara neden tepkisiz kaldig1 sorunsalina cevap aranmaktadir.

Anahtar Kelimeler: Tele Calisma, Tele Calismanin Dezavantajlari, Yabancilagsma, Emegin Yabancilagsmasi.
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OZET

Bu calismada, orgiitsel etigin kurumsal itibara etkisi literatiir boyutunda incelenmis ve dneminin farkedilmesi
amaclanmigtir. Serbest piyasa kosullarinin siiriikledigi zorlu rekabet ortami kurumlar1 rakiplerinin bir adim
Ontiniine gegirecek yeni degerler {iretmeye yonlendirmistir. Kurumlar faaliyet konusu gergevesinde ve faaliyet
¢evrelerinin beklentilerini de dikkate alarak iiriin ve hizmet iiretimini siirdiiriirler. Bilgiye, teknolojiye, nitelikli
ig giiciine ve hammaddeye esit ulagim ile maliyetlerdeki benzerlik kurumlar: tstiinliik araci olarak giicli
kurumsal itibar olusturmaya zorunlu kilmustir. Uriin ve hizmetlerde standartlarin yakalanmasinin yanisira giiclii
kurumsal itibar kurumun paydaglarinin beklentisini dnemli Ol¢lide karsilamaktadir. Kurumlar igin bu
yonlendirme bir tavsiyeden ¢ok hayati bir gereklilik halini almistir. Kurumsal itibar ise sahip olunmasi ve
stirdiiriilebilir olmast bakimindan zor bir degerdir. Kurumsal itibarin varligi ve siirdiirebilirligi birgok
parametreyle miimkiin olmaktadir. Orgiitsel etik sdzii gecen parametreler igerisinde cok &nemli bir yere
sahiptir. Orgiitsel yapisi igerisinde kurumlar demografik yapisi, kiiltiirii ve inanglar1 bakimindan birbirinden
farkli iggdren ve yoneticilerin asgari miigterekte bulusmasi amaciyla orgiit kiiltiirleri olusmustur. Kurumlarin
hedeflerini gerceklestirmesi ig¢in yonetenlerin isgdrenlere bu bilinci kazandirmalart ve kendilerinin de azami
6lgiide orgiitsel etik ilkelerine bagli kalmalar1 gerekmektedir.

Anahtar Kelimeler: Etik, Isletme, Kurumsal itibar, Orgiitsel Etik

A Literature Study on the Effect of Organizational Ethics on Corporate
Reputation

ABSTRACT

In this study, the effect of organizational ethics on the corporate reputation is examined in the literature and it
is aimed to recognize its importance. The challenging competition environment driven by free market
conditions has led the corporates to produce new values that will put them one step ahead of their competitors.
corporates continue to produce products and services by taking into consideration the expectations of the
operating environment and within the scope of the activity. Equivalence of information, technology, qualified
workforce and raw material, and similarity in costs have made the corporates compulsory to create a strong
corporate reputation as an instrument of superiority. In addition to achieving standards in products and services,
strong corporate reputation meets the expectations of its stakeholders. For corporates, this orientation has
become a vital requirement from a recommendation. Corporate reputation is a difficult value in terms of being
owned and sustainable. The existence and sustainability of corporate reputation is possible with many
parameters. Organizational ethics has a very important place among the mentioned parameters. Within the
organizational structure, organizational cultures have been formed for the purpose of meeting the employees
and managers with different groups in terms of their demographic structure, culture and beliefs. In order for
the corporates to realize their goals, they need to bring this awareness to the employees and they must adhere
to the maximum ethical principles.

Keywords: Ethics, Business, Corporate reputation, Organizational Ethic
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OZET

Cinsiyet konusu makro diizeyde kaynaklarin dagilim ile kiiltiirel inanglar1 bireysel diizeyde kisilik ve kimlikleri,
etkilesimsel diizeyde ise davranig bigimleri ile durumsal yapilar1 igeren bir sistemdir. Cinsiyet, bireylerin
kendilerini nasil gdrmeleri ve diger bireylere karsi nasil davranmalar gerektigini belirlemekte ve ¢ogu zaman
sosyal farklilasmaya temel olusturmaktadir. Kadin ve erkegin rollerine tarih ve kiiltlir boyunca bakildiginda
kadmlara kars1 hep bir ayrimin oldugu ortaya ¢ikmuistir.

Orgiitlerde kadinlara 6zgii ayrimeilik ve cinsel taciz konusu kadinlar i¢in 6nemli konulardandir. Ozellikle son
yillarda kadinlarin artan oranlarda is hayatinda yer aldiklan diisiiniildiigiinde, bu tiir olumsuz davraniglarin isyeri
iiretkenligini ve verimliligini de etkileyecegi soylenebilir. Orgiitlerde cinsiyet temeline dayali diismanca
davranislar, ¢irkin hakaret ve kadin diismani tutum igeren veya kadinlari asagilayan cinsel nitelikli imalar ve
davranislar igerir. Cinsel tacizin nedenlerini anlamak zordur. Ciinkdi bu faktdrleri etkileyen pek ¢ok degisken
vardir. Kuramsal modellere bakildiginda orgiitler ve toplumlar yer alir ( Aile, arkadag ¢evresi, egitim, yasanilan
sosyoekonomik yap1 vb.).

Orgiit iginde tacizciler hedefle (magdur) cinsel taciz veya uygunsuz davranislar yoluyla iletisim kurarlar. Orgiit
iklimi bazen cinsel tacizin olusmasina uygun ortam yaratabilir. Ornegin cinsel tacizin yayginlagmasin saglayan
informal politikalar veya eglenceler oldugu gibi, orgiitsel normlar ve cinsiyetle biitiinlesmis is gruplart da cinsel
tacizi yayginlastiran bir 6rgiit iklimi olusturabilir.

Orgiitlerin cogunda cinsel tacizin drgiite dogrudan veya dolayl olarak maliyet yiikledigi bilinmektedir. Dolayisiyla
oOrgiitlerin bu tiir olaylar1 énlemek gibi bir sorumluluklari olmas1 gerekir. Bu gerekgeyle bazi énleme teknikleri
gelistirmek gerekir.

- Tacizin 6nlenmesine iliskin 6rgiit politikalar1 gelistirmek
- lletisim politikalar1 olusturmak

- Prosediirler olusturmak

- Is dizayninda énlemlere yer vermek

- Hukuki boyutu diizenlemek

- Cezalan arttirmak

Cinsel taciz olaylarma ciddi bigimde karsi konulmadiginda bu durumdan sadece kadinlar olumsuz yonde
etkilenmemektedir. Kadin ayrimciligi ve diismanligi yogun oldugunda ve cinsel tacizlere gz yumuldugunda
¢alisma ortami da bozulmakta ve bundan 6tiirli motivasyon ve verimlilik diigsmektedir.

Anahtar Kelimeler: Kadin, Cinsel taciz
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OZET

Giliniimiizde farkli disiplinlerin bir araya gelmesi ile ¢alisan davranislari anlamlandirilmaya ve arastirilmaya
baglanmustir. Arastirmanin hedefi KKTC’de bulunan Limasol Tiirk Kooperatif Bankasi ¢alisanlarinin egitim ve
kariyer yonetimi algilarmin 6rgiitsel baglilik {izerine etkisini 6lgmektir. Veri toplanmasi i¢in anket formu
kullanilmis olup anketler 15-30 Ekim tarihleri arasinda uygulanmistir. Toplanan veriler SPSS23 yazilimu ile veri
analizi yapilmistir. Arastirma sonucunda Limasol Tiirk Kooperatif Bankasi ¢aliganlarinin almis olduklar1 egitim
ve bunun tizerine kariyer yonetimi algilarinin ¢alisanlar 6rgiitsel baglilik arasinda anlamli iligkiler bulunmustur.

Anahtar kelimeler: Orgiitsel baghlik; KKTC’de Limasol Tiirk Kooperatif Bankas1 ¢alisanlarmin egitim ve
kariyer yonetimi algisi; KKTC; Kariyer Yo6netimi, Egitim.

ABSTRACT

Nowadays different disciplines gathered to give meaning and and research worker behaviors. This research aims
to measure the effect of education and career perception on organizational commitment of Limasol Tiirk
Kooperatif Bankas1 workers in TRNC. Surveys conducted between 15"-30" October to collect data. Collected
data analyzed with SPSS23 data analysis software. According to the research, the education of Limasol Tiirk
Bankas1 workers and their career management perceptions showed a meaningful relation.

Keywords: Organizational commitment, education and career perception on organizational commitment of
Limasol Tiirk Kooperatif Bankasi workers in TRNC, TRNC, Career Management, Education.
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OZET

Insanoglunun varolusundan itibaren gelismesi icin gerekli olan baslica etken enerjinin kazanilmasidir. Enerji
oldugu miiddetge is yapilabilmekte ve dolayisiyle gelisme de saglanmaktadir. Fosil kdkenli yani petrol, komiir ve
dogalgaz 6rnek olarak vermek gerekirse fabrikalardan elektrik enerjisi elde edilmesine 1sinmadan tagitlarin yakiti
olarak kullanilmasina kadar pek ¢ok degisik alanlarda gelisim saglanmasina neden olmustur. Yirminci yiizyila
gelindiginde ise teknolojik olarak daha da geligmis olan niikleer enerji insanligin enerjide bir sinif daha atlamasina
ve enerjiyi daha ekonomik ve kullanisli olarak elde etmesine olanak saglamistir. Kuzey Kibris Tiirk Cumhuriyeti
(KKTC) enerji alaninda fosil kokenli enerji kaynaklarina bagimli olarak bulunmakta olup elektrik {iretiminde
devlete ait Teknecik elektrik santrali ve 6zel bir istirak olan Aksa elektrik santlalerinden saglanmaktadir. S6z
konusu santrallar ¢evreye siirekli olarak zarar vermekte olup hem dogaya hem insan sagligin1 bozmaktadirlar Son
yillarda tiim diinyada oldugu gibi KKTC de de yenilenebilir enerji kaynaklarina yonelim olmaktadir. Anacak bu
kaynaklardan en ¢ok kullanilabilen ve ekonomik olanlar1 giines ve riizgar enerjileridir. Kuzey Kibris Tiirk
Cumbhuriyeti oniki ay boyunca Giinesi bol alan bir iilke ve uygun arazi sartlarindan oldugundan dolay1 kullanilmasi
uygun olmaktadir.

Anahtar Kelimeler: Enerji, Tiikkenebilen, Yenilenebilir, Kuzey Kibris Tiirk Cumhuriyeti.

Applicability of Renewable Energy Resources with SWOT Analysis in
Republic of Northern Cyprus

ABSTRACT

Since the existence of human beings, the main factor which is required for development is the acquisition of the
energy. Work can be done as long as there is an energy and a by development is provided. Fossil-bassed fuels,
petroleum, coal and natural gas have led to development in many different areas. For example, to obtain electricity
from the plant and touse as a heat and vehicle fuel. In the 20" century, nuclear energy has improved even more
technologically; and it also provide opportunity to skip a class in using energy and to make energy more
economical and useful. TRNC provide selectricity from state-owned Teknecik central electric unitand as a private
participant Aksa central electric unit with usesfossil-basedenergy. These central electric units are constantly
damaging the environmentandal so it breaks both nature and human health. Furthermore, vehicles and houses are
highly dependent on fosil-based fuels. In recent years, TRNC has turned to renewable energy sources like the
whole world countries. However, the most used and economical source of these sources are solar and wind energy.
TRNC is a country that gets sunshine for 12 months and TRNC island is souitable for the conditions. There are
mountain are assuitable for wind energy source. The developing technology will spread the use of both
Technologies.

Keywords: Energy, Depletable, Renewable, TRNC.
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ABSTRACT

Building a strong brand in the market is the goal of many companies. Measuring brand equity at the consumer
level can give insight to the managers of the companies about their brand. The objective of this study is to
determine the ability of a predefined consumer based brand equity theoretical model by Aaker (1991) to fit an
observed data set. To do so, VESTEL brand white goods owners of 237 X generation individuals who live in Bursa
were surveyed in February 2019 with face to face survey method. By using Confirmatory Factor Analysis (CFA)
method, theoretical brand equity model was tested. Depending on the sample results, the construct validity of the
proposed three factor model was verified. The subtypes of construct validity that are convergent validity and
discriminant validity analyses supported the evidence for construct validity.

Keywords: Brand Equity, VESTEL Brand, Construct Validity, Convergent Validity, Confirmatory Factor
Analysis.
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OZET

Issizlik, ozellikle gelismekte olan iilkeleri olumsuz etkileyen, ekonomik, siyasi ve psikolojik yansimalar1 olan
sosyal bir sorundur. Bu sorunun ¢éziimii noktasinda farkli politikalar iiretilmekte ve igsizlik orani kabul edilebilir
bir diizeye ¢ekilmeye calisilmaktadir. Bu ¢aligmanin amaci; igsizlerin demografik 6zellikleri ortaya koymak ve
issizlerin hangi yollar ile is aradiklarmi tespit etmektir. Caligmaya iliskin olarak Tiirkiye Istatistik Kurumu 2017
yili Hane Halki Isgiicii Anketi Mikro Veri Setlerinden yararlamlmistir. Caligma neticesinde Tiirkiye’de 2017 yili
itibariyle 3.454.295 igsiz bulunmaktadir ve 2013 yilindan bu yana issizlik orani siirekli olarak artis gdstermektedir.
Issizlerin yaklagik yaris1 8 yillik ilkdgretim mezunudur. Yaklasik %31°i 15-24 yas araligindaki geng niifusu isaret
etmektedir. Is arama kanali olarak issizlerin en fazla tamdik vasitasi ile is aradiklar1 veya dogrudan isverene
basvurduklari saptanmustir. Issizlerin en az kullandiklar1 is arama kanali ise Tiirkiye Is Kurumu, 6zel istihdam
biirolar1 ve gazeteye basvurular olarak belirlenmistir.

Anahtar Kelimeler: Issizlik, Is Arama Tercihleri, Tiirkiye Istatistik Kurumu Mikro Veri Setleri

Demographic Characteristics of Unemployed Individuals and A Research
on Job Search Preferences

ABSTRACT

Unemployment is a social problem with economic, political and psychological implications that adversely affect
developing countries. The aim of this study is; to determine the demographic characteristics of the unemployed
and to determine the ways in which the unemployed are looking for work. Turkey Statistical Institute for the Study
of the 2017 Household Labor Force Survey has benefited from Micro Data Set. Working in Turkey in 2017 as a
result there are 3,454,295 unemployed since 2013 and the unemployment rate has been increasing continuously.
About half of the unemployed are 8-year primary school graduates. Approximately 31% indicate the young
population between the ages of 15-24. As job search, it is determined that unemployed people are seeking the job
most or not and they apply directly to the employer. The least used job search methods; Turkey Business
Association, private employment agencies and newspaper applications.

Keywords: Unemployment, Job Search Preferences, Turkey Statistical Institute of Micro Data Sets.
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OZET

Bu arasgtirma amaci; Meslek Yiiksekokullarinda egitim goren kadm o6grencilerin girisimcilik diizeylerinin
belirlenmesidir. Arastirma kapsaminda Pamukkale Universitesi Kale Meslek Yiiksekokulunda egitim goren 246
kadin 6grenciye ulasilmis ve anket yontemi ile veri toplanmistir. Veriler istatistik paket programi ile analiz
edilmistir. Arastirma neticesinde katilimeilarin girisimeilik diizeyleri yiiksek ¢ikmustir. Ancak, katilimcilarin
yaslari, okuduklart boliimleri, sinif diizeyleri, girisimcilik dersi alip almamalar1 ve aile gelirleri ile girisimcilik
diizeyleri arasinda bir iliski tespit edilememistir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Diizeyi, Kale Meslek Yiiksekokulu.

An Investigation on the Determination of Entrepreneurship Levels of
Female Students Who are Trained in Vocational School

ABSTRACT

The purpose of this research; determining the entrepreneurship level of female students studying at Vocational
Schools. In the scope of the research, 246 female students studying at Pamukkale University Kale Vocational
School were reached and the data was collected by survey method. Data were analyzed by statistical software. As
a result of the research, the entrepreneurship levels of the participants were high. However, no relationship was
found between the ages of the participants, the departments they studied, the grade levels, whether they took
entrepreneurship courses or not, their family income and entrepreneurship levels.

Keywords: Entrepreneurship, Entrepreneurship Level, Kale Vocational School.
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Kayit dis1 istihdam, toplumlari ve toplumlarin geleceklerini etkileyen 6nemli bir sosyo-ekonomik sorundur. Bu
sorunun ¢oziimii noktasinda farkli miicadele yollart denense de, giiniimiizde halen kayit dis1 istihdam oraninda
arzu edilen bir seviye tutturulamamustir. Yaslar1 15-24 araligindaki gengler incelendiginde, kayit dis1 istihdama
iliskin olarak daha agir bir tablo ile karsilasiimaktadir. Nitekim Tiirkiye Istatistik Kurumu (TUIK) 2017 verilerine
gore tlilkemizde genel kayit disilik orani % 34 iken, genglerde bu oran % 45,6 olarak belirlenmektedir. Bu
calismanin amaci; Tiirkiye’de 15-24 yas araliinda istihdamda yer alan genglerin kayit dis1 calismaya iliskin
durumlarini tespit etmektir. Bu baglamda TUIK 2017 yili Hane Halki Isgiicii Anketi Mikro Veri Setleri
kullanilarak bir aragtirma gergeklestirilmistir. Arastirma neticesinde genglerde kayit disi ¢aligmanin, genel kayit
dis1 galisma oranina gore yiiksek oldugu belirlenmistir. Ayrica, genglerde cinsiyet, egitim seviyesi, isteki durum
ve igyeri durumu ile kayit dis1 ¢alisma arasinda iligki oldugu saptanmuistir.

Anahtar Kelimeler: Kayit Dis1 istihdam, Geng Kayit Disihigi, 15-24 Yas Kayit Dis1 Calisma, TUIK Hane Halki
Isgiicii Anketi Mikro Veri Setleri

Unregistered Employment: A Study on Youth Employment in Turkey

ABSTRACT

Unregistered employment is an important socio-economic problem affecting societies. Although different ways of
struggle have been tried to solve this problem, today, a desirable level of unregistered employment has not been
achieved. When young people aged 15-24 were examined, a heavier picture of unregistered employment is
encountered. Indeed, Turkey Statistical Institute (TSI) informality rate in 2017 was 34%, this rate% in young
people 45.6 is determined. The aim of this study is; Located in the unregistered youth employment in the 15-24
age range in Turkey it is to determine the status of employment. In this context, a survey has been carried out using
TurkStat 2017 Household Labor Force Survey Micro Data Sets. As a result of the research, it was determined that
the unregistered employment in young people was higher than the general unregistered employment rate. In
addition, it was found that there was a relationship between gender, education level, job status and workplace
status and unregistered employment in young people.

Keywords: Unregisatered Employment, Unregistered Employment In Young People, 15-24 Years of Unregistered
Employment, TurkStat 2017 Household Labor Force Survey Micro Data Sets.
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OZET

Gilintimiizde hizli bir degisim siireci gegiren kiiresel is ortaminda, yenilik¢ilik ve degisim sporun temel odak
noktalarindan birisi haline gelmistir. Spor endiistrisinde rekabet arttik¢a spor orgiitleri spor organizasyonlarindan
daha biiylik kazang saglamak amaciyla yeniliklere uyum saglamak durumunda kalacaktir. Bu siire¢c sadece
orgiitlerin degil ayn1 zamanda kurumlarinda ¢aliganlar1 ile giiclii bag kurmalarinda énem arz etmektedir. Bu
aragtirmada, spor yoOnetici adaylarinin kariyer uyumu ve yenilik¢ilik egilimlerinin girisimcilik potansiyellerini
yordayici etkisinin incelenmesi amaglanmistir.

Arastirma betimsel ve iliskisel tarama modelinde tasarlanmistir. Calisma grubunu, segkisiz olmayan 6rneklem
yontemlerinden kolayda ornekleme yontemi ile ulasilan yas ortalamasi 22,10+1,78 olan toplam 343 katilime1
(163’ kadin, 180’1 erkek) olusturmaktadir. Veri toplama araci olarak “Yenilikgilik Egilimi Olgegi” (Scott ve
Bruce, 1994), “Girisimcilik Potansiyeli Olgegi” (Hiscrih ve Peters, 2002) ve “Kariyer Uyum Yetenegi Olgegi”
(Kanten, 2012) kullanilmigtir. Verilerin normallik sinamasinda basiklik ve ¢arpiklik degerleri dikkate alinmigtir.
Verilerin analizinde Independent T test, Spearman korelasyon analizi ve ¢oklu dogrusal regresyon analizi
kullanilmustir.

Istatistiksel analizler neticesinde kariyer uyum yetenegi alt boyutlarindan merak degiskeninin cinsiyet agisindan
kadm katilimcilar lehine farklilastigr tespit edilmistir(p<.05). Kariyer plan1 olan ve olmayan gruplar acgisindan
bakildiginda ise yenilikgilik egilimi, girisimcilik yonelimi, kariyer uyum yetenegi 6l¢egi kontrol ve giiven alt
boyutlarinda kariyer plani olan gruplar lehine anlamli farkliliklar tespit edilmistir. Korelasyon analiz sonuglari
yenilik¢ilik egilimi ile girisimcilik yonelimi (r=.640, p<.05) arasinda ve yenilik¢ilik egilimi ile kariyer uyum
yetenekleri 6lgegi alt boyutlarindan kaygi (r=.500, p<.05), kontrol (r=.448, p<.05), merak (r=.415, p<.05) ve giiven
(r=.490, p<.05) arasinda pozitif yonde orta diizey bir iligkinin varhgm gostermektedir. Ayrica girisimcilik
yonelimi ile kariyer uyum yetenekleri 6lgegi alt boyutlarindan kaygi (r=.446, p<.05), kontrol (r=.510, p<.05),
merak (r=.397, p<.05) ve giiven (r=.463, p<.05) arasinda pozitif yonde orta diizey iliski tespit edilmistir. Coklu
dogrusal regresyon analizi sonuglari incelendiginde yenilik¢ilik egilimi, kaygi, kontrol, merak ve giiven
degiskenleri birlikte katilimcilarin girisimcilik egilimi puani ile orta diizeyde ve anlamli iliski vermektedir.
Sonug olarak, spor ortaminda farkli bigimlerde karsimiza ¢ikan yenilik¢ilik kavraminin girisimeiligin énemli bir
pargasi oldugunu sdylemek yanlis olamayacaktir. Ciinkii arastirma sonuglar1 spor yoneticisi adaylarinin kariyer
uyum diizeyleri ile girigimcilik ve yenilikgilik egilimleri arasinda 6nemli bir iliskinin varligini ortaya koymaktadir.
Spor orgiitleri performanslarini arttirmak i¢in hem kurumsal hem de bireysel olarak yeni stratejiler gelistirmek
durumundadir. Siirekli bir degisim siireci gegiren ¢evresel kosullar dogrultusunda, spor orgiitlerinin degisken
yapilari geregi orgiitler yenilik¢i ve girisimci yapisin gelistirmeye agik olmalidir. 21.yiizyil sadece orgiitlerin degil
ayn1 zamanda bireylerinde yenilik ve girisimcilik konusunda agik olmalarini gerektirmektedir. Dolayisiyla spor
yoneticileri, hizli bir doniisiim siireci yagayan spor endiistrisi igerisinde yeni kariyer olanaklari aramalidir. Bu
arayis ise bireylerin girisimcilik kapasitesi ve yenilikgilik algilarinin iyilestirilmesi ile gergeklestirilebilecektir.
Dolayisiyla spor ydneticisi adaylarmin teknoloji ¢aginin ortaya ¢ikardig: firsatlar1 degerlendirmeleri gerektigi
diigiiniilmektedir.

Anahtar Kelimeler: Spor Yoneticisi, Kariyer, Kariyer Uyumu, Girisimeilik, Yenilik¢ilik Egilimi.
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The Predictor Effect of Career Adaptation and Innovative Tendencies of
Sports Manager Candidates on Their Entrepreneurship Potentials

ABSTRACT

In global work environment which is, today, under a rapid change process, innovativeness and change has become
one of the fundamental focuses of sports. As the competitiveness increases in sports industry, sports organizations
will have to adapt to the innovations in order to gain more benefits from sports events. This process requires a
strong bond between the employees and the organizations but also between employees and institutions. In this
study, it is aimed to investigate the predictor effect of career adaptation and innovative tendencies of sports
manager candidates on their entrepreneurship potentials.

The study was designed in descriptive and correlational survey model. Study group consists of 343 participants
obtained by convenience sampling method (163 female and 180 male) whose median age is 22,10+1,78. As data
collection tool, “Innovative Work Behavior Scale” (Scott and Bruce, 1994), “Entreprencurship Potential Scale”
(Hisrich and Peters, 2002) and “Career Adaptabilities Scale” (Kanten, 2012) were used. In the normality test of
data, skewness and kurtosis values were considered. In the analysis of data, Independent T test, Spearman
Correlation analysis and multiple linear regression analysis were used.

In the light of statistical analysis, it was determined that curiosity subscale of career adaptability skill differed in
favor of women in terms of gender variable (p<.05). When considered in terms of group with a career plan and
group without a career plan, significant differences in favor of group with a career plan were found in innovation
tendency, entrepreneurship orientation and “control” and “trust” subscales of career adaptability skill scale. The
results of correlation analysis displayed a positive and medium level correlation both between innovation tendency
and entrepreneurship orientation (r=.640, p<.05) and between innovation tendency and “anxiety” (r=.500, p<.05),
“control” (r=.448, p<.05), “curiosity” (r=.415, p<.05) and trust (r=.490, p<.05) subscales of career adaptability
scales. Additionally, a positive and medium level correlation between entrepreneurship orientation and “anxiety”
(r=.446, p<.05), “control” (r=.510, p<.05), “curiosity” (r=.397, p<.05) and “trust” (r=.463, p<.05) subscales of
career adaptability scale was found. When the results of multiple linear regression analysis were considered,
innovation tendency and anxiety, control, curiosity and trust subscales display a medium level and significant
correlation with entrepreneurship orientation scores of the participants.

As a result, it will not be wrong to express that the concept of innovation, which can be encountered in different
shapes in sports environment, is an outstanding part of entrepreneurship because the results of this study puts
forward the existence of a significant correlation between career adaptation levels, entrepreneurship and innovation
tendencies of sports manager candidates. Sports organizations should develop new strategies both within the
institution and individually so as to increase their performances. In line with the ever-changing environmental
conditions, by the changing nature of sports organizations, they need to be open to the development of their
innovational and entrepreneurial structure. The 21% century requires not only organizations but also individuals
who are open to innovations and entrepreneurship. Consequently, sports managers should search for new career
opportunities in the sports industry which experiences a rapid change process. On the other hand, this search can
only be achieved through the betterment of individuals’ entrepreneurship capacity and innovational perceptions.
As a result, it is thought that the sports manager candidates should make the opportunities stemming from
technology age count.

Keywords: Sports Manager, Career, Career Adaptation, Entrepreneurship, Innovative Tendency.
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Tiiketicilerin Kisilik Ozellikleri Ile Finansal iyilik Hali Ve Risk Alma

Tutumu Arasindaki iliski — 414
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Inst. Dr. A. Selcuk KOYLUOGLU
Asst. Prof. Dr. Abdurrahman GUMRAH

OZET

Bu calismanin amaci, tiiketicilerin kisilik 6zellikleri ile finansal iyilik hali ve risk alma tutumu arasindaki iligkiyi
incelemektir. Ayrica tiiketicilerin demografik dzelliklerine gore kisilik 6zellikleri ile finansal iyilik hali ve risk
alma tutumunun farklilagip farklilasmadig1 da tespit edilecektir. Bu amagla arastirmada Selguk Universitesi’nde
ogrenim goren 400 6grenci iizerinde bir anket uygulamasi gerceklestirilecektir. Caligmada kisilik 6zellikleri (Five
Factor), finansal iyilik hali ve risk alma tutumu dlgekleri kullanilacaktir. Aragtirmada anket yoluyla elde edilecek
verilere parametrik veya non-parametrik testler uygulanacaktir. Konuya iligskin olarak gergeklestirilen literatiir
taramasinda, tiiketicilerin kisilik 6zellikleri ile finansal iyilik hali ve risk alma tutumu arasindaki iligkiyi inceleyen
her hangi bir aragtirmaya rastlanilmamistir. Bu durum yapilacak olan bu aragtirmanin 6nemini ortaya koymaktadir.
Bu baglamda ¢alismanin literatiire katki saglayacagi diistintilmektedir.

Anahtar Kelimeler: Kisilik Ozellikleri, Finansal Iyilik Hali, Risk Alma Tutumu.
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Orgiitsel Sosyallesmenin Orgiitsel Baghhk Ve Is Tatminine Etkisi Selcuk
Universitesi Sosyal Bilimler Meslek Yiiksek Okulu Ornegi — 415
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OZET

Orgiitsel sosyallesme hem orgiit hem de calisan acisindan meydana gelen sonuglar nedeniyle énemli bir konu olma
Ozelligini blinyesinde bulundurmaktadir. Bu ¢alismada orgiitsel sosyallesmenin bu 6nemi, beraberinde getirdigi
sonuglardan 6ngoriilen 6rgiitsel baglilik ve is tatmini bakimindan ele alinmistir. Bu amagla, bu ¢calismada orgiitsel
sosyallesme kavrami ayrintili olarak incelenmistir. Calismada s6z konusu kavramlara iligkin teorik bir ¢erceve
ortaya konmaya galisilmig ve bu kavramlar arasinda éngériilen iligkiyi ortaya koymak igin Selguk Universitesinde
alan arastirmasi yapilmistir. Calismanin amaci dogrultusunda gergeklestirilen alan arastirmasindan toplanan
veriler, orgiitsel sosyallesme, orgiitsel baglilik ve is tatmini arasinda pozitif bir iligki oldugunu dogrular nitelikte
olmustur. Buna gore alinan veriler dogrultusunda, calisanlarin orgiitsel sosyallesme diizeyinin artmasinin,
caligtiklar o6rgiite duyduklar1 baglhlik diizeyinin artacagi ve is tatminin de artiracagi sonucuna varilmstir

Anahtar Kelimeler: Sosyallesme, orgiitsel sosyallesme, orgiitsel baghlik, is tatmini
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ABSTRACT

The term luxury branding has gained significant attention from consumers and marketers in the recent years.
Marketers adopts different strategies to get customer attention and build strong brand equity. This study explores
the key branding strategies influencing young consumers to purchase a domestic luxury apparel brand in pakistan
and examine how these strategies build strong brand equity in the Pakistan domestic luxury apparel industry. The
study has also provided an in depth understanding between ‘old luxury’ and ‘new luxury’. The brand equity
creation model from Yoo, Donthu and Lee’s study (2000) is expanded in this study to examine the key branding
strategies and four dimensions of brand equity, that is, perceived quality, brand loyalty, brand awareness and brand
association. A domestic luxury apparel brand “The house of Arsalan Igbal” was taken in this study as a case and
one of their outlet in the biggest city of pakistan ‘Karachi’ was chosen for data collection and field work. The study
has used the social constructivism approach to construct the hidden knowledge from the participants. So, 25 young
consumers were interviewed to gather empirical data and 1 focus group of 8 employees was also conducted to
explore multiple realities. The empirical findings of this study were made reliable through triangulation technique.
The results show that store image, brand elements, Influencers and Web advertising are the key strategies which
influence young consumers in pakistan to buy a domestic luxury apparel and these strategies also builds strong
brand equity in the domestic luxury apparel industry. The study also explores that Frequent price promotions have
negative effects on brand quality level and brand image among young consumers in pakistan. This is the first study
of its kind conducted in the context of pakistan domestic luxury apparel industry and will help domestic luxury
apparel brands to build strong brand equity among young consumers.
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ABSTRACT

Nomophobia is regarded as a modern age phobia taken place in human beings’ life via the interaction of products
between mobile information and communication technologies (especially smartphones), and people. The current
study was investigated to provide some literature for the nomophobia through defining some aspects of
nomophobia and smartphone use thanks to a questionnaire conducted on nomophobia. The purpose of the current
study is to seek the role of gender on nomophobia and smartphone usage in the Northern part of Cyprus. For this
purpose, 250 questionnaires were conducted and 205 of which were gathered among IT students consisting of four
different age groups. Statistical analysis has been utilized via IBM SPSS Statics 22.0 program. The collected data
was analyzed with factor analysis, regression analysis, correlation test, descriptive statistics, and t-Test. Though
there was a correlative relationship between Nomophobia and gender, no significant relationship was caught for
the smartphones. It is envisaged that further researches into phenomenon of nomophobia is remarkable, and that
the NMP-Q as a self-reported measure of nomophobia can be utilized efficiently for future research.

Keywords: Nomophobia, Nomophobia situation & IT Students, Smartphones, North Cyprus

Nomofobi ve Akillh Telefon Kullanicilarinda Cinsiyetin Rolii: Kuzey Kibris
Ornegi
OZET

Nomophobia; mobil bilgi, iletisim teknolojileri (6zellikle akilli telefonlar) ve insanlar arasindaki iiriinlerin
etkilesimi yoluyla insanin hayatinda yer alan modern bir ¢ag fobisi olarak kabul edilir. Bu c¢alisma, nomofobi
iizerine yapilan bir anket sayesinde nomofobinin ve akilli telefon kullaniminin bazi yonlerini tanimlayarak
cinsiyetin nomofobiye yonelik etkisini inceleyip literatiir katki saglamak i¢in arastirilmigtir. Bu ¢aligmanin amaci,
cinsiyetin Kibris'in kuzey kesimindeki nomofobi ve akilli telefon kullanimi tizerindeki roliinii aragtirmaktir. Bu
amagla 250 anket yapilmis ve bunlardan 205'1 dort farkli yas grubundan olusan Bilgi teknolojileri boliimiine kayitl
ogrenciler arasindan veri toplanmustir. Istatistiksel analiz, SPSS 22.0 programu ile yapilmistir. Toplanan veriler
faktor analizi, regresyon analizi, korelasyon testi, tanimlayict istatistikler ve t-Testi ile analiz edilmistir.
Arastirmanin bulgularinda, Nomofobi ve cinsiyet arasinda bir iliski oldugu halde, akilli telefon kullanicilari igin
anlaml bir iliski bulunamanustir. {leriki calismalarda, Nomofobi olgusu iizerine daha fazla arastirma yapilmasi
dikkat c¢ekicidir ve gelecekteki arastirmalar i¢in Nonofobi olgusunu verimli bir sekilde kullanilabilecegi
ongoriilmektedir.

Anahtar Kelimeler: Nomofobi, Nomofobi durumu ve Bilgi Teknolojileri Ogrencileri, Akilli Telefonlar, Kuzey
Kibris
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OZET

Algilanan orgiitsel destek (AOD) kurami (Eisenberger, Huntington, Hutchison, & Sowa, 1986), calisanlarin
mutluluguna ve orgiite katkilarina atfedilen kurumsal deger ile calisanlar nezdinde Orgiitiin nasil algilandigt
ekseninde sekillenen kuramsal bir ¢ercevedir. Orgiitsel destek kuramina goére, algilanan orgiitsel destek, drgiitiin
calisanlara yonelik muamelesinin ardinda yatan temel motivasyonlarin ve genel niyetin g¢alisanlarca belirli
faktorlere atfedilerek degerlendirilmesi sonucu olusmaktadir. Pozitif algilanan oOrgiitsel destek araciliiyla,
calisanlar, karsiliklilik ve sosyal miibadele baglaminda elde ettikleri sosyal ve maddi kaynaklarin etkisiyle birtakim
davraniglara sevk olmaktadir. Nitekim, algilanan orgiitsel destek, sosyo-duygusal ihtiyaglari (onaylanma, saygt,
baglilik ve duygusal destek) uyararak, ¢alisanlarin 6rgiitle 6zdeslesmelerini, 6rgiite baglilik ve drgiitsel amaglarin
gerceklestirilmesine katkida bulunma ihtiyact duymalarini ve psikolojik iyi oluslarinin artmasini saglamaktadir
(Kurtessis, Eisenberger, Ford, Buffardi, Stewart, & Adis, 2015). Kuramsal ve ampirik bir yap1 olarak algilanan
orgiitsel destek, orgiitsel davranis yazinina konu olan is tatmini, performans, orgiitsel baglilik gibi ¢ok sayida tutum
ve algtyla giiglii iliskiler gdsteren (Rhoades, & Eisenberger, 2002; Riggle, Edmonson, & Hansen, 2009) ve orgiitsel
stirecleri/sonuclar1 yordayan/diizenleyen bir unsur olarak karsimiza ¢ikmaktadir.

Orgiit ve calisan arasindaki iliskilerde orgiitsel giivenin roliinii ortaya cikaran sistematik incelemeler belirli
periyotlarla uluslararasi yazinda yer bulmaktadir. Tiirkiye’de ve Tiirk drneklemlerden toplanan veriler baglaminda
yapilan orgiitsel destek konulu calismalarin nasil bir panorama arz ettiginin incelendigi bir c¢alismaya ise
tarafimizca rastlanmamistir. Bu baglamda calismada, ulusal yazin kapsaminda algilanan oOrgiitsel destek
konusunda yapilan ampirik arastirmalar iizerinden sistematik bir inceleme yapilmasi hedeflenmektedir. Spesifik
olarak bu ¢alisma, ulusal/uluslararasi nitelikli hakemli dergilerde yayimlanan ve Tiirk érneklemlerinden toplanan
ampirik veriye dayali makaleler {izerinden, algilanan orgiitsel destek konusunun iliskili oldugu 6ncii degiskenleri
ve sonu¢ degiskenlerini meta-analitik yontemle incelemeyi ve Orgiitsel destek algisinin iligkili oldugu
degiskenlerin detayl1 bir modelini ortaya koymay1 hedeflemektedir.

Arastirmanin modeli kapsaminda su sorulara yanit aranmaktadir:

1) AOD hangi énciil degiskenlerle iliskilendirilmistir?

2) AOD bu énciillerle nasil ve ne diizeylerde bir iliski gdstermistir?
3) AOD hangi sonug degiskenleri ile iliskilendirilmigtir?

4) AOD bu c¢iktilarla nasil ve ne diizeylerde bir iliski gostermistir?

5) Ulusal yazin baglaminda, AOD’yi etkileyen kisi/érgiit diizeyi degiskenlerin kiimesi nedir ve kuram/pratik
acilarindan vargilart nelerdir?

Calismada ayrica, AOD konusunda yapilan calismalarin betimsel bir 6zetinin sunulmasi, en sik kullanilan
isletimsellestirme ve 6lglim araglarinin tespit edilmesi, gelecekte yapilacak ¢aligmalara yon vermesi muhtemel
niglerin tanimlanmasi, ulusal AOD yazininin uluslararas yazinla benzesen/ayrisan taraflarinin tespiti ve AOD’nin
aragtirmalara konu oldugu baglamlarin (sektor, 6rneklem tiirii vb.) tespit edilmesi hedeflenmektedir.

Calismanin 6ncii bulgulari, AOD konusundaki ilk ampirik makalenin géreli olarak ge¢ bir tarih oldugunu
degerlendirebilecegimiz 2003 yilma ait oldugunu; AOD’nin ekseriyetle kar amagh &rgiitlerde gdrev yapan
calisanlara besli Likert tipinde o6lgek uygulanmasi yoluyla incelendigini; alt boyutlar agisindan yapilan
aragtirmalarin azmlikta kaldigini; AOD ile en sik iliskilendirilen degiskenlerin orgiitsel baglilik, orgiitsel
vatandaglik ve is tatmini oldugunu ve tiim bu degiskenler ile iliskilerin orta diizeylerde oldugunu ortaya
koymaktadir.

Anahtar Kelimeler: Algilanan 6rgiitsel destek, is tatmini, performans, orgiitsel baglilik, meta-analiz, Tiirkiye.
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The Nomological Network of Perceived Organizational Support: A Meta-
Analysis of the National Literature

ABSTRACT

Perceived organizational support (POS) theory (Eisenberger, Huntington, Hutchison, & Sowa, 1986) offers an
explanatory framework analyzing employee attitudes at the intersection of the value that organizations place on
employees’ well-being and their contribution to the organization as well as how employees perceive their
organization. POS theory argues that employees’ perception of support is closely linked with their beliefs about
organizations’ primary motives underlying attitudes towards employees, and how they are evaluated. A positive
POS motivates employees towards various behaviors through the influence of social and tangible resources they
acquire based on norms of reciprocity and social exchange. POS stimulates employees’ socio-emotional needs
(needs for approval, esteem, affiliation, and emotional support), and thus increase their level of organizational
identification, organizational commitment, enhance their potential to contribute to organizational goals, and their
psychological well-being (Kurtessis, Eisenberger, Ford, Buffardi, Stewart, & Adis, 2015). POS has been associated
with many organizational behavior constructs such as job satisfaction, performance, organizational commitment
among others as a robust predictor and moderator of many organizational processes and outcomes (Rhoades, &
Eisenberger, 2002; Riggle, Edmonson, & Hansen, 2009).

Studies that investigate the relationship between organizations and employees with a view to perceived
organizational support abound and there are systematic analyses on such phenomena at the international level.
However, there are no studies, to our knowledge, investigating the POS panorama in the context of studies
featuring samples from Turkey. To this end, this study attempts to make a systematic review of previous empirical
studies on POS in the context of national literature. Specifically, the study meta-analytically investigates the
relationships between POS and outcomes/antecedents in order to identify the nomological network of the construct
of perceived organizational support based on peer-reviewed articles and Turkish samples. The study seeks to
answer the following:

1) What are the antecedents of POS?

2) What is the power and direction of relationships between POS and antecedents?
3) What are the outcomes of POS?

4) What is the power and direction of relationships between POS and outcomes?

5) What is the set of individual/organizational level variables affecting POS and what are the practical/theoretical
implications of those relationships?

The study also attempts; a) to describe the current state of the literature on POS, b) to identify the most frequently
used items for operationalizing POS, ¢) to discover potential niche areas and gaps for future research, d) to find
out similarities/differences between national and international literature on POS, and finally e) to designate the
factors relevant to contextualization of POS (i.e. the sector, the sample, etc.).

The preliminary findings suggest that the first peer-reviewed article dates back to 2003—=a relatively close date;
that POS is almost always analyzed through administering a 5-point Likert survey to employees of profit-oriented
organizations; that studies based on subscale analysis are scarce; that the most frequently investigated variables
are organizational commitment, organizational citizenship, and job satisfaction with a moderate level of
relationship.

Keywords: Perceived organizational support, job satisfaction, performance, organizational commitment, meta-
analysis, Turkey.
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OZET

Bacasiz sanayi olarak adlandirilan turizm endiistrisinden gelir saglamak isteyen iilkeler i¢in en 6nemli hususlardan
biri; turist sayisin1 artirmak ve bu pazardan pay elde etmektir. Giin gegtikce artan bir ivme de seyreden ve alternatif
turizm tiirlerinden olan saglik turizmi, bazen kisilerin zorunlulugundan; bazen de daha saglikli olma isteklerinden
ortaya ¢ikmis olan bir turizm koludur. Saglik turizmi ve medikal turizm birbirlerinden farkli iki alternatif turizm
cesididir. Sadece tibb1 tedavi amaci giidiilen yolculuklar medikal turizm kapsaminda incelenirken; spa, termal
kaynaklar veya dinlenme amaci ile yapilan diger turistik faaliyetler genellikle saglik turizmi icerisinde
degerlendirilmektedir.

Medikal turizmin yiikselen trenddeki arzi bir¢ok {ilke tarafindan firsat olarak goériilmiistiir. Bu talebi karsilamak
icin gerekli alt yapi, hastaneler, isi giicii, teknolojik donananim ve acente aglari olusturulmustur. Asya iilkeleri
liderliginde gelistirilen bu sektor; Ortadogu ve Giiney Amerika cografyalarinda da rekabet ortamina yol
acmaktadir. Tiirkiye bu rekabet ortaminda; 6zel sektor ve devlet girigimi ile akredite kurulus, nitelikli baghekim
ve personel sayilarinda artis saglamistir. Bugiin Tiirkiye medikal turizm i¢in en elverisli lokasyonlardan biri haline
gelmistir.

Bu caligmada; alternatif turizm tiirlerinden medikal turizm iizerinde durulacaktir. Tiirkiye’nin sahip oldugu
potansiyel, sektorel veriler, arz ve alt yap1 durumu, SWOT analizi yapilarak yani Tiirkiye’ nin sahip oldugu giiglii
ve zayif yonlerin yan sira firsatlar ve tehditler irdelenecektir.

Anahtar Kelimeler: Alternatif Turizm, Medikal Turizm, Tirkiye’de Medikal Turizmin Gelisimi, Medikal
Turizmin SWOT Analizi

One of the Alternative Tourism Types in Turkey, Medical Tourism:
Development of Medical Tourism in Turkey and SWOT Analysis

ABSTRACT

One of the most important issues for the countries that want to generate income from the tourism industry called
as smokeless industry is to increase the number of tourists and get share from this market. Health tourism is one
of the tourism arms which is one of the alternative tourism types and has an increasing acceleration day by day,
and which is emerged sometimes due to the necessity of individuals and sometimes emerged from the individuals
wish to be healthier. Health tourism and medical tourism are two different types of tourism. While travels aiming
only for medical treatment are examined within the scope of medical tourism; spa, thermal resources or other
touristic activities with the purpose of rest are generally considered in the health tourism.

The supply of medical tourism in rising trend has been seen as an opportunity by many countries. In order to meet
this demand, necessary infrastructures, hospitals, work forces, technological equipments and agency networks
were established. Developed under the leadership of Asian countries, this sector also leads to a competitive
environment in the Middle East and South America. In this competitive environment, together with the private
sector and government initiative Turkey has increased the number of accredited organizations, employees, and
qualified head doctors. Today, Turkey has become one of the most convenient locations for the medical tourism.

In this study, we will focus on medical tourism which is one of the alternative tourism types. With SWOT analysis,
the potential that Turkey has, sectoral data, supply and infrastructure status will be discussed. In other words, with
the strengths and weaknesses Turkey has, opportunities and threats to the Turkey will be discussed as well.

Keywords: Alternative Tourism, Medical Tourism, Medical Tourism Development in Turkey, SWOT Analysis
of Medical Tourism
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ABSTRACT

The concept ‘Corporate Social Responsibility’ has become a buzz term as well as a social phenomenon that would
highly influence the people, the planet, and the economy. In today’s dynamic and complex business environment,
most organisations view CSR as a strategic tool to gain competitive advantage and long-term sustainability.
Keeping this in view, the study selected the Bangladeshi garment industry, as the industry has repeatedly gained
wider attention in the national and global media due to several incidents, especially the collapse of Rana Plaza,
and fire incidence of Tazrin fashion. However, the study strives to shed light on scrutinising the CSR practice
status globally and in Bangladesh, paying attention to the practices that the Bangladeshi garment industry has in
place while evaluating their effectiveness in ensuring ethical and responsible practices.

The in-depth scholarly research underpinned pragmatism to reconcile both objectivism and subjectivism in terms
of answering specific research questions, and to apply the basic concepts of pragmatism, including facts, ideas,
concepts, theories, and hypothesis with particular focus on their specific contexts. With regards to the pragmatism
research philosophy, the study started with describing the research problem, and strived to identify practical
solutions for future practice. Then, it contributed to generate practical solution of the problems for improving the
future CSR practices in the garment industry of Bangladesh. Moreover, the pragmatism enabled the study to use
multiple methods for addressing the research objectives, and answering the research question.

The study selected a mixed method research as a better methodological consideration of the study. The use of
mixed method involved collecting quantitative data from 597 participants, and qualitative data from 10
participants. The quantitative data was collected by conducting a cross sectional survey, whereas the in-depth
semi-structured interviews were carried out to collect qualitative data. Due to using both qualitative and
guantitative methods, the research is based on mixed method research. Whereas the SPSS 20 version was used to
analyse the quantitative data, whereas qualitative data is analysed by using a thematic approach. The most
significant areas of the company’s operation were climate change, followed by socially responsible investment,
partnership with the community, system of governance transparency and relationship with investors and
shareholders. Alternatively, cause-related marketing and social partnership were the less preferable areas of the
company’s CSR practice. The majority of the respondents considered child labour, irregular work and overtime.
The analysis of the measures for reducing the environmental impact show that mobility management, life cycle
assessment processes, management of environmental safety, energy saving, sustainable packaging, and the
development of an environmental friendly product were the most significant measures adopted by company to
reduce the environmental impact. The qualitative analysis of the study found that sustainability involves
considering the long-term consequences of our industry and manufacture. Economic sustainability involves
developing long-lasting systems of our trade, while, ensuring that these systems have a lesser impact on the
environment than previous methods. Corporate sustainability, meanwhile, focuses upon the environmental and
social impact of our business actions. The study recommends that the Bangladeshi garment industry should address
several issues, including an effective supplier policy, increasing customer satisfaction and loyalty, creating a strong
liaison with government and stakeholders, considering the commercial advantage of new market, recruiting highly
skilled and talented people. It also recommends developing a sophisticated policy of CSR, increasing employee
safety and benefit, reducing carbon emissions, which create, greenhouse gas, and using renewable energy, devising
an effective CSR communication tool, not recruiting garment workers, under the age of 18, an effective human
resource management policy, an environmental policy, providing clear and adequate information of their products
and services and creating a strong liaison with financial institution to get a better access to credit.
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ABSTRACT

Knowledge management is considered to be a process and technique of capturing, improving, sharing, and
implementing the application of organizational knowledge effectively and efficiently; thereby driving a significant
enhancement on the overall productivity of an organization (Davenport, 1994). It has crucial roles in an
organization, that facilitates achieving underlying objectives of the organization and impacts individual employee
performance. (Ferguson, 2005).

Purpose: The purpose of this study is to analyse the influence of knowledge management on organisational
performance and to recommend steps to utilise knowledge management to enhance organisational performance
within the Logistics sector. The researcher has chosen this topic to examine the factors by which knowledge
management is influencing organisational performances. The significance of knowledge management underlies in
modifying and improving organisational knowledge for better practice of knowledge and information in different
tasks within the business environment. The importance of this particular concept helps to improve organisational
behaviour and better decisions of employees through effective use of gathering ideas and information within the
organisation. This research will enable the readers to understand that acquiring knowledge can help them to better
understand ways to organize and share it. This study is important because it aims to shed light on the fact, of how
knowledge management can influence a company’s organizational performance in production in generating a
healthy attitude and helps to sustain competitive advantage for the business.

Research Design & Methodology

This research aims to bring theoretical, empirical and practical evidences of knowledge management in the logistic
sector. This research plan aims to outline fundamental elements of Knowledge management practice within an
organisation and the significance of this research. The design focuses on various layers of the research study that
will be helpful in identifying the rich elements related to the topic. A mixed method approach will be followed
comprising of an empirical questionnaire survey which will be carried out at the selected organisation, then
followed by an interview scheduled of senior management. Quantitative data will be analysed through statistical
software techniques. In addition qualitative data will be explored using thematic analysis. Moreover, qualitative
methods will be used to support the research hypotheses for further understanding of the concept.

Research Limitation
The evaluation of key knowledge management enablers and the implementation process and retention of
organisational knowledge would always prove be difficult to achieve.

Keywords: Knowledge Management Application, Organisational performance non- financial measures,
Leadership, Motivation, communication, Organisational culture, Training and Development, Teamwork, Rewards
and Incentives, Knowledge Transfer, Knowledge Sharing, Productivity, Employee satisfaction, Recognition,
Appraisal, Attitude and Ability.
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OZET

Agizdan agiza iletigim; aile liyeleri, arkadaslar, iiriin veya hizmet saglayicilar ve isletmeden bagimsiz uzman kisiler
gibi gruplar arasinda olumlu veya olumsuz olarak ger¢eklesen sozel iletisim seklidir. Tiiketici temelli marka degeri
ise, tiiketicilerin markaya atfettigi deger olarak tanimlanmakta ve tiiketicilerin satin alma kararlarinda ¢ok dnemli
rol oynayan bir unsur olarak ifade edilmektedir. Bu arastirmanin temel amaci; agizdan agiza iletisimin, tiiketici
temelli marka degerine etkisini 6lgmektir. Bu amagcla teknoloji kusagi olarak da ifade edilen Z nesli, elektronik
iiriinler baglaminda incelenecektir. Bu arastirma igin Ankara, izmir ve Canakkale’de iiniversite grencisi olan 453
personel ile anket yontemi uygulanarak 2019 yili Subat-Nisan aylarini kapsayan donemde kolayda 6rneklem
yontemi ile veri toplanmistir. Ankette AAI igin; Godes and Mayzlin (2004), Goyette et al., (2010), Samutachak
and Li (2012) ¢alismalarindan alinan ve 6 ifadeden olusan 6l¢ek kullanilmistir. Tiiketici temelli marka degeri i¢in
ise, Aaker (1991) tarafindan gelistirilen ve 21 ifadeden olusan 6l¢eklerden yararlanilmigtir. Toplanan verilere T
testi, ANOVA, giivenilirlik analizi, faktdr analizi, korelasyon ve regresyon, analizleri yapilmistir. Analiz
sonuglarma gore AAI tiiketici temelli marka degerini pozitif yonde etkilemektedir. Bunula beraber tiiketici temelli
marka degeri cinsiyete gore farklilasmaktadir.

Anahtar Kelimeler: Agizdan Agiza {letisim, Tiiketici Temelli Marka Degeri, Z Nesli

The Effect of Word of Mouth Communication on Consumer Based Brand
Value: A Research on Z Generation in Electronic Products Market

ABSTRACT

Word to mouth communication is a form of positive or negative verbal communication made between groups such
as family members, friends, product or service providers and business independent experts. Consumer-based brand
value is defined as the value that consumers attribute to the brand and it is expressed as a factor that plays a very
important role in the purchasing decisions of consumers. The main purpose of this research is to measure the
effect of word to mouth communication on consumer based brand value. For this purpose, the Z generation, which
is also referred to as the technology generation, will be examined in the context of electronic products. For this
research, a survey was conducted to 453 university students in Ankara, izmir and Canakkale and data was collected
by convenience sampling method in the period covering February to April 2019. The scale taken from the studies
of Godes and Mayzlin (2004), Goyette et al., (2010), Samutachak and Li (2012) and consisting of 6 expressions
was used in the survey for word to mouth communication. For consumer-based brand value, a scale consisting of
21 expressions developed by Aaker (1991) was used. T test, ANOVA, reliability analysis, factor analysis,
correlation and regression analyzes were used for the data. According to the results of the analysis, word to mouth
communication has a positive effect on consumer-based brand value. However, consumer-based brand value varies
according to gender.

Keywords: Word Of Mouth Communication, Consumer Based Brand Value, Z Generation.
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OZET

Bu calismanin amaci, piyasalarin ve ig diinyasinin geligsmislik diizeyi ile ulusal yiiksekdgretim basarisinin, ulusal
rekabet giicli basarisi tizerindeki etkisini tespit etmektir. Bu amag ile OECD iilkeleri arasindan verileri tam olan
da, temel 6grenim odakli, yenilik odakli ve rekabet odakli yiiksekdgretim ile ulusal rekabet giicii basart iliskileri
panel veri analiz yontemiyle tespit edilmesi amaglanmistir. Bu amagla 20 OECD iilkesinin verileri temel alinmigtir.
Calismada kullanilan veriler 2011-2017 yillarina aittir. Ulusal rekabet basar1 verileri The Global Competitiveness
Index raporlarindan, ulusal yenilik basar1 verileri The Global Innovation Index raporlarindan, ulusal
yiiksekogretim basar1 verileri The Times Higher Education Supplement raporlarindan derlenerek hazirlanmistir.
Arastirma sonuglarina gore Is diinyasinin gelismislik basarisi, piyasalarin gelismislik basarist ve ulusal
yiiksekogretim basarisinin etkinlik artirici ulusal rekabet giicli basarisi iizerinde pozitif yonde, anlamli bir etkisi
oldugu tespit edilmistir.

Anahtar Kelimeler: Gelismislik diizeyi, Yiiksekogretim Basarisi, Ulusal Rekabet Giicii, Panel Veri Analizi

The Effect of Development Level of Market and Business World and
National Higher Education Achievement on National Success of
Competitive Power: Panel Data Analysis in the Selected OECD Countries

ABSTRACT

The aim of this study is to determine the effect of the development level of the markets, business world and national
higher education achievement on the success of national competitiveness. For this purpose, 20 OECD countries
with full data from OECD were included in the sample group. The relations between national competitiveness and
basic education-oriented, innovation-oriented and competition-oriented higher education achievements were
determined by panel data analysis method. The data used in this study belong to the years between 2011 and 2017.
National competition success data was compiled from The Global Competitiveness Index reports, National
innovation success data was compiled from The Global Innovation Index reports, and National higher education
achievement data was compiled from The Times Higher Education Supplement reports. According to the results
of the research, it has been determined that the success of the business world, the success of the development of
the markets and the success of the national higher education have a positive and significant effect on the efficiency
of the national competitiveness.

Keywords: Development Level, Higher Education Success, National Competitiveness, Panel Data Analysis.
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OZET

Gilintimiiz kiiresel diinyasinda stirekli degisen ve farklilasan ¢evresel kosullar ile birlikte, orgiitlerin varliklarini
siirdiirebilme ve rekabet avantaji elde etmesinde 6nem vermesi gereken unsurlarmn basinda i¢ girisimeilik
gelmektedir. Yeni bir orgiit kurulmasi veya kurulu olan bir orgiit ortaminin bir takim 6zellikleri, girisimcilik
siireglerinin farklilagmasina yol agmaktadir. Kurulu 6rgiitler igerisinde, kurumsallagmig olan dinamikler kargisinda
yenilik¢i ve degisimci bir dengenin olusturulmasinda orgiit igerisindeki i¢ girisimcilerin biiyiik bir rolii vardir. Bu
baglamda i¢ girisimciler, orgiit igerisindeki girisimci ruhu cesaretlendiren, ¢alisanlarda yenilik¢i potansiyelin
ortaya ¢ikmasina yardimei olan ve sahip oldugu yetenekler ile birlikte, kurumsal orgiitleri girisimci olmaya
yonelten en biiyiik dinamiklerin basinda gelmektedir. Sosyal ve biligsel kuram igerisinde temel bir kavram olarak
ifade edilen 6z yeterlilik, bireyin ¢evresinde gerceklesen olaylar {izerinde etkili olabilecek bigimde bir siireci
baslatip sonuclandirincaya kadar siirdiirecegine olan inanci olarak tanimlanmistir. Bu amagla bu ¢aligmada i¢
girisimcilik siireclerinin temelinde olan bireylerin kisilik 6zelliklerini niteleyen 6z yeterliligin i¢ girisimeilik
egilimleri tizerindeki etkisi tizerinde, yine kisilik 6zellikleri arasinda bulunan basari ihtiyaci diizenleyici rolii
kusaklararasi karsilastirma yapilarak incelenecektir. X ve Y kusaklar1 arasinda karsilastirmali gergeklestirilecek
olan bu ¢alismada ¢alisanlarin 6z yeterlilik algilarinin i¢ girisimcilik egilimleri tizerindeki etkisinin ne derecede
ve hangi yonde var oldugu ortaya konmak istenmekle beraber, bu siire¢ igerisinde basari ihtiyacinin nasil bir
diizenleyici etkiye sahip oldugu arastirilacaktir. Gergeklestirilecek olan bu arastirmada, kusaklarin bu iligkide bir
farklilik gosterip gostermedigi arastirma sorusu olarak incelenecektir.

Anahtar Kelimeler: Oz Yeterlilik, I¢ Girisimcilik, Basar1 Thtiyaci.

The Moderating Role of Need for Achievement in Self-Efficacy Perceptions
of Employees in the Effect on the Intrapreneurship Tendency: The
Evaluation of the X and Y Generations

ABSTRACT

In today's global world, with the ever-changing and differentiating environmental conditions, intrapreneurship is
one of the factors that should give importance to the organizations to sustain their assets and to gain a competitive
advantage. The establishment of a new organization or a set of characteristics of an organizational environment
leads to differentiation of entrepreneurship processes. The intrapreneurship in the organization have a big role in
the establishment of an innovative and changeable balance in the established organizations against the
institutionalized dynamics. In this context, intrapreneurs are one of the biggest dynamics that encourage the
entrepreneurial spirit within the organization, help the employees to develop the innovative potential and lead the
corporate organizations to be entrepreneurs. Self-efficacy, which is expressed as a basic concept in social and
cognitive theory, has been defined as the belief that the individual will continue until he or she initiates and finalizes
a process that can affect the events taking place in his / her environment. For this purpose, in this study, the effect
of self - efficacy on intrapreneurship tendencies that characterize the personality traits of individuals who are the
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basis of intrapreneurship processes, and the success requirement among personality traits will be examined through
inter - generational comparison. In this study, which will be performed comparatively between X and Y
generations, it is aimed to determine the degree and extent of the effects of self-efficacy perceptions on
intrapreneurship tendencies. In this research to be carried out, it will be examined as a research question whether
the generations differ in this relationship.

Keywords: Self-Efficacy, Intrapreneuship, Need for Achievement.
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OZET

Girisimcilik niyeti, girisimcilik faaliyetinde bulunmayi amaglayan girisimcinin, c¢evresindeki olasi firsatlara
yonelik degerlendirmeler yapmasi sonucunda bir isletme kurmasi siireciyle birlikte girisimi baslatma niyeti olarak
belirtilmektedir (Karabey, 2013: 147). Kisilik ise bireyin dogustan sahip oldugu ve hayati boyunca kazandig1 ve
elde ettigi bu kazanimlar1 sayesinde diger bireylerden ayrildigi, ayirt edici 6zellikleri olarak nitelendirilmektedir
(Dogan, 2013). Bu gergevede arastirmacinin amaci, Aksaray Universitesi dgrencilerinin kisilik dzelliklerinin
girisimcilik niyetine etkilerinin incelenmesidir. Bu kapsamda kisilik modelleriyle girisimcilik niyeti kavramlar
hakkinda iligkiler agiklanarak tiniversite 6grencileri lizerinde bir uygulama gerceklestirilmistir. Caligma sonucunda
ogrencilerin bes faktor kisilik modellerinin girisimcilik niyeti tizerindeki etkisi ortaya konulmaya ¢alisilmistir.

Anahtar Kelimeler: Girisimcilik, Bes Faktor Kisilik Modeli, Girisimcilik Niyeti.

Does the Five Factor Personality Model Affect the Entrepreneurship
Intention?

ABSTRACT

Entrepreneurship intention is defined as the intention of the entrepreneur, who intends to engage in
entrepreneurship activities, with the process of establishing a business as a result of making evaluations about
possible opportunities in his / her environment (Karabey, 2013: 147). Personality is defined as the distinctive
features of the individual, which is inherent and distinguishes it from other individuals thanks to these gains that
he has gained and gained throughout his life (Dogan, 2013). In this context, the aim of the researcher is to examine
the effects of personality traits of students of Aksaray University on entrepreneurship intention. In this case, the
relationship between personality models and entrepreneurial intention concepts was explained and an application
was applied to university students. At the end of the study, the effects of five factor personality models on the
intention of entrepreneurship were tried to be put forward.

Keywords: Entrepreneurship, Five Factor Personality Model, Entrepreneurship Intention.
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OZET

Orgiitlerin kiiresel degisimlere karsi esnek bir yapr sergilemeleri gerekliligi kaginilmaz bir gergek olarak
disiiniilmektedir. Bu degigsimleri avantaja doniistiirebilen oOrgiitlerin yasamlarini siirdiirebilecekleri
apagiktir. Bu baglamda alan yazinda bilgi paylasimi olarak karsimiza ¢ikan kavrama gore yenilik¢i olan,
risk alabilen, avantaj ve dezavantajlara karsi proaktivitesi yiiksek olan 6rgiitlerin, dig etkenlerden daha az
etkilenerek, daha esnek bir yap1 sergileyecekleri belirtilmektedir. Bu noktada bilgi paylasiminin 6rgiitler
acgisindan 6nemli bir boyut oldugu goriilecektir. Bilgi paylasiminin bu kadar dnemli olmasina karsin alan
yazinda ilgili konu hakkinda yapilmis ¢aligmalarin oldukga sinirli oldugu goriilmektedir. Bu baglamdan
hareket edilerek bu aragtirma kapsaminda, bilgi paylasimi konusunda yayimlanmis lisansiistii tezler
yontem ve igerik acisindan incelenmektedir. Arastirma kapsaminda irdelenen tezler, Yiiksekogretim
Kurulu biinyesindeki Ulusal Tez Merkezi’nden elde edilmistir. Ulasilan ¢aligmalar; kullanilan yontem,
anahtar kelime, yabanci kaynak orani, kelime sayisi, ve metin icerisinde gegen “bilgi paylasimi” kelime
sayis1 agisindan icerik analizi yontemi ile incelenmektedir. Aragtirma kapsaminda hedeflenen gelecekte
konu hakkinda yapilacak calismalara yon verebilme diistincesidir.

Anahtar Kelimeler: Bilgi paylasim, Bilgi, igerik Analizi

Research With A Content Analysis Method Of The Studies On Knowledge
Sharing

ABSTRACT

Itis inevitable that organizations need to exhibit a flexible structure against the constant changes in global.
It is obvious that only those organizations that can transform these changes are able to survive. In this
context, it is stated that organizations that are innovative according to the concept of knowledge sharpener
in the article, who take risk and who have high proactivity against advantages and disadvantages, will be
less affected by external factors and exhibit a more flexible structure. At this point, it will be seen that
knowledge sharpener is an important dimension in terms of organizations. Despite the fact that knowledge
sharpener is so important, it seems that the studies on the subject are very limited. Based on this context,
within the scope of this research, postgraduate dissertations on knowledge sharpener are examined in terms
of methods and content. These studies have been accessed through the official web site of National Council
of Higher Education. Works reached; the method used is analyzed by content analysis method in terms of
the number of keywords, foreign resources ratio, number of words, and the number of “knowledge
sharpener” in the text. The aim of the research is to be able to give direction to the work to be done about
the subject in the future.

Keywords: Knowledge sharing, Knowledge, Content Analysis
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OZET

Girisimcilik niyeti, girisimcilik anlaminda bir yonelim, belirli bir niyet sonucunda gerceklestirilen planlanmis
davranislar olarak ifade edilmektedir (Kahya ve imamoglu, 2015). Bu kapsamda bireylerin dis gevreleri tarafindan
olusan engeller ve sorunlar karsisinda girisimcilik diisiincesini gelistirebilme ve girisimcilik hevesinde olma
durumu olarak da diistiniilmektedir. Girisimcilik niyetinin girisimcilik faaliyetindeki 6nemi biiyiik olmakla birlikte
ilgili alan yazinda girisimcilik niyeti ile ilgili ¢alismalarin az sayida oldugu goriilmektedir. Bu nedenle arastirma
kapsaminda, girisimcilik niyeti kavramu ile ilgili yayimlanmis lisansiistii tezler igerik ve yontem kapsaminda
degerlendilmektedir. Arastirma kapsaminda ele alinan tezler, Yiiksekogretim Kurulu Ulusal Tez Merkezi’nden
elde edilmistir. S6z konusu ¢alismalar; kullanilan anahtar kelime, yabanci kaynak kullanim orani, metodoloji,
kelime miktar1 ve ¢aligmalarin metinlerinde kullanilan “girigsimcilik niyeti” kelime sayis1 bakimindan igerik analizi
metodu kullanilarak incelenmistir. Arastirma kapsaminda amaglanan konu hakkinda arastirma yapacak yazarlara
151k tutma diisiincesidir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Niyeti, I¢erik Analizi

Investigation of Entrepreneurship Intent with Content Analysis Method
ABSTRACT

Entrepreneurship intention is expressed as an orientation in the sense of entrepreneurship and planned behaviors
realized as a result of a specific intention (Kahya & Imamoglu, 2015). In this context, it is also considered as a
condition to develop entrepreneurial thinking and to be enthusiastic about entrepreneurship in the face of obstacles
and problems created by the external environment of individuals. Although the importance of entrepreneurship
intention in entrepreneurship activity is great, it is seen that there are few studies about entrepreneurship intention
in the literature. Therefore, published graduate theses about the concept of entrepreneurship intention are evaluated
within the context of content and method. The theses covered by the research were obtained from the National
Thesis Center of the Higher Education Council. The studies in question; The key words used, foreign resource
utilization rate, methodology, word amount and “entrepreneurial intention kullanil used in the texts of the studies
were analyzed using content analysis method. The aim of the research is to shed light on the authors who will do
research on the subject.

Keywords: Entrepreneurship, Entrepreneurship Intent, Content Analysis

172


mailto:hkaradal@gmail.com

3 International EMI Entrepreneurship & Social Sciences Congress, 28-30 June 2019, Lefkosa

Kiiltiir Endiistrisi Uriinii Olarak Harry Potter - 428

Prof. Dr. Sezer AKARCALI
Ankara University, Communication faculty
akarcalisezer@yahoo.com

OZET

Harry Potter romanlar1 aglar toplumu igerisinde kiiresel olarak dagitilan Kiiltiir Endiirstrisi Girtinler olup Harry
Potter’in diinyasi, Bat1 diinyasinin gegmis inanglarinin toplaminin yaraticilikla birlestirilmesi ile olusturulmustur.

Oncelikli hedef kitlesi 8-14 yas arasi cocuklardir ve Harry Potter ile sunulan hayat tarzi giiniimiiziin egemen
giiclerine ve onlarin ideolojilerine hizmet etmesi igin Kiiltiir Uriiniine déniistiiriilmiistiir.. Harry Potter
romanlarinin i¢ine ustaca yerlestirilen Hiristiyanlik 6geleri ve diger kiiltiirel kodlar bu amacla tiim Bati da ve
diinyada etkin bir sekilde dagitilmaya devam etmektedir.

Romanlarda yer alan tiim isimlerin analizini detayl1 bir sekilde incelendiginde Harry Potter romanlarinin mitoloji
ve Hiristiyanlik ile yakindan ilgili oldugu goriilecektir. Harry Potter romanlarinda Hiristiyanlik 6gretilerinin yer
aldigini1 6te yandan, ¢cok basarili kurgusu ve ¢ok ince diisiiniilmiis isimler bir biitlin olarak g6z 6niine alindiginda,
Hiristiyanlik dinin ahlaki 6gretilerine yani1 sira Hiristiyanlik tarihine de atifta bulunmasi dikkat ¢ekmektedir.

Bu calismada Harry Potter romanlar1 kiiresel bir kiiltiir {iriinii olarak ele alinmis, uluslararasi iletisim ve aglar
toplumundaki yeri incelenmis yani sira bu romanlarda kiiresel olarak dagitilan kiiltiirel kodlarin igerigi
arastirilmustir.

Anahtar Kelimeler: Harry Potter Romanlari, Uluslararasi iletigim, popiiler Kiiltlir. Kiiltiir Endiistrisi, Aglar
Toplumu

Harry Potter as a Culture Industry Product

ABSTRACT

Harry Potter novels are the globally distributed Cultural Institute products within the networks community, and
Harry Potter's world has been created by combining the sum of past beliefs of the Western world with creativity.
His primary target group is children between the ages of 8 and 14, and his lifestyle with Harry Potter has been
transformed into a Culture Product to serve today's sovereign powers and their ideologies. The Christianity
elements and other cultural codes that have been artfully placed into the Harry Potter novels are active for the
whole West and the world for this purpose. continue to be distributed. When the analysis of all the names in the
novels is analyzed in detail, it will be seen that Harry Potter novels are closely related to mythology and
Christianity. On the other hand, it is noteworthy that, in the Harry Potter novels, there are Christian teachings,
while the very successful fiction and very thoughtful names are considered as a whole, it refers to the history of
Christianity as well as the moral teachings of Christianity.

This study considers the Harry Potter novels as global popular culture products, analyzes their place in the
international community of communication and networks, and examines the content of the cultural codes that are
globally distributed by these novels.

Keywords: Harry Potter novels, international communication, popular culture.
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OZET

Okul oncesi 6gretmenleri, okul dncesi egitim kurumlarinda ¢ocuklarin temel yasam destegi ihtiyact dogdugu
durumlarda ilk miidahaleyi yapacak kisiler olmalar1 nedeniyle, temel yasam destegini etkili bir sekilde uygulama
ve ¢ocuklarin hayatini kurtarmak igin yeterli bilgi ve beceriye sahip olmalar1 gereklidir. Literatiir incelendiginde
TYD egitiminin saglik ¢alisanlarinda TYD bilgi ve beceri diizeylerini arttirdigini belirten ¢alismalara rastlansa da
okul dncesi 0gretmen adaylarina yonelik bir caligmaya rastlanilmamistir. Bu baglamda, okul 6ncesi 6gretmen
adaylarina verilen egitimin ¢ocuklarda temel yasam destegi beceri diizeylerine etkisi incelenmesi amaglanmustir.

Nicel aragtirma desenlerinden yari1 deneysel desen olan arastirmanin ¢aligma grubunu Gazi liniversitesi Egitim
Fakiiltesi temel egitim boliimii okul oncesi egitimi anabilim dalinda 6grenim goren ikinci simf 6grencileri
olusturmaktadir. Arastirmada veri toplama araci olarak aragtirmacilar tarafindan hazirlanan cinsiyet, yas ve daha
once TYD egitimi alma durumlarini belirlemeye yonelik sorulardan olugan genel bilgi formu ile 6n ve son testlerde
Avrupa resusitasyon konseyinin (ERC) en son 2015 yilinda giincelledigi temel yasam destegi algoritmalari kontrol
listesi ve gocuk TYD egitim programi kullanilmistir. Kontrol listeleri ve uygulanacak egitim programi ERC’nin
2015 yilinda yayinladig: ¢ocuk TYD algoritmasinda bulunan 35 islem basamagindan olusturulmustur. Calisma
grubuna arastirmanin amacindan bahsedilmis ve caligmaya katilmaya goniillii 6gretmen adaylarina genel bilgi
formu dagitilmig ve doldurmalari istenmistir. Daha sonra kontrol listesi esliginde bireysel olarak uygulama
yaptirtlmis ve degerlendirilmistir. Daha sonra arastirmaci tarafindan sinif ortaminda ¢ocuk TYD egitim programi
bir ders saati boyunca uygulanmigtir. Egitim sonrasinda son test olarak kontrol listesi esliginde bireysel olarak
uygulama yaptirilmis ve degerlendirilmistir. Ug hafta sonra ise ayn1 yontemle kalicilik testi degerlendirilmesi
yapilmistir. Veriler SPSS 21.0 paket programina islenecek ve analiz edilmistir. Okul 6ncesi 6gretmen adaylarina
verilen egitimin cocuklarda temel yasam destegi beceri diizeylerine etkili olacagi arastirmanin beklenen
sonucudur. Arastirma sonuglar1 tam metinde verilecektir.

Anahtar Kelimler: Temel Yasam Destegi, Cocuk, Okul Oncesi Ogretmen Aday1, TYD Egitimi, Beceri
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OZET

Modern siirecin ilk evresinde zihin/beden seklinde ortaya ¢ikan Kartezyen ayrim ile zihin sosyolojide, beden ise
daha ziyade dogal bilimlerin alaninda incelenmistir. Ilerleyen siireg ile birlikte teknolojik alanda ortaya cikan
yenilikler, feminist hareketlerin hizlanmasi, tiiketim kiiltiirii ve toplumuna paralel olarak medya ve televizyonun
bedeni metalastirmasi sonucunda insanlar, bedenlerine daha fazla 6énem vermeye baslamis, beden sosyolojisi
alaninda akademik bir aragtirma konusu haline gelmistir.

Beden, pastoral iktidarin laiklesmesi ile tim anatomik ve islevsel 6zellikleri bilimsel kurullar tarafindan
anlasilabilen bir nesne olarak kabul edilmistir. Beden yalnizca biyolojik bir unsur olmaktan &te; sosyo kiiltiirel bir
unsur haline doniigmiistiir. Bu nedenle viicudun sahip oldugu imaj biiyiik 6nem tasir. Viicut burada bedensel
ihtiya¢larma iligkin yeme ve igme ile olan baglantisindan ziyade; bir ifadenin araci, estetik diisiincenin bir nesnesi
ya da kisilik ingasinin modeli olarak diigiiniilmektedir.

Beden konusu, giiniimiiz diinyasinda; spor, estetik, saglik gibi yasam ile ilgili her seyi kapsar. Ozellikle medya
araciligiyla gosterilen bir takim idealler , 6rnekler, modeller vardir; kitlesel bir psikoza doniisen incelik saplantisi,
bronz ten, priizsiiz cilt ya da eglence endiistrisinin yildizlarina benzeme arzular tiiketim toplumunun ideal
bedenine bakilarak tiretilmektedir. Her seyden 6nemlisi bedenlerimiz en fazla kendimiz oldugumuz, bireysel
farkliliklarimizin en agik oldugu yerlerdir. Giiniimiizde hakim ekonomik sistem olan kapitalizm bedenin sadece
isleyisi ile ilgili algilarimiz1 degil ayn1 zamanda dig goriiniisii ile ilgili algilarimizi da yonlendirerek, bedenlerimizi
bir tiiketim nesnesi haline getirmistir. Boylelikle bedenlerimiz sadece giyinme amaciyla degil, ayn1 zamanda gesitli
siisleme ve estetik kaygilarla da bir teshir araci haline gelmistir.

Anahtar kelimeler: Beden, Imaj yaratimi, Medya, Metalasma.

Improving Improvement of Physical Metalstanding Process and
Advertising by Advertising

ABSTRACT

In the first phase of the modern process, the Cartesian distinction emerged as mind / body, whereas the mind was
studied in sociology and the body was studied in the field of natural sciences. As a result of the advancing process,
technological innovations, acceleration of feminist movements, media and television in parallel with the consumer
culture and society, people started to give more importance to their bodies and became an academic research topic
in the field of body sociology.

The body has been accepted as an object which can be understood by the scientific committees with all the
anatomical and functional features of the idyllic power. The body is more than just a biological element; has
become a socio-cultural element. Therefore, the image that the body has is of great importance. The body here is
more about the bodily needs than eating and drinking; the tool of an expression is considered an object of aesthetic
thought or a model of personality building.

Body in today's world; sports, aesthetics, health and everything related to life. There are a number of ideals,
examples, models, especially shown through the media; The obsession with sophistication turned into a mass
psychosis, the desire to resemble the stars of the bronze skin, the smooth skin or the entertainment industry is
produced by looking at the ideal body of the consumer society. Above all, our bodies are the ones where we are
the most self-evident, our individual differences are most obvious. Today, the prevailing economic system,
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capitalism, not only our perceptions about the functioning of the body, but also our perception of its external
appearance, has made our bodies an object of consumption. Thus, our bodies not only dressing, but also with a
variety of ornament and aesthetic concerns has become an exhibition tool.

Keywords: Body, Image Creation, Media, Metallization
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82 milyon niifusa sahip Tiirkiye’de niifusun %72’si (59.3milyon) internet kullanicisi, %63 i (52 milyon) aktif
sosyal medya kullanicisi ve %531 de (44 milyon) aktif mobil sosyal medya kullanicisidir. En aktif sosyal medya
platformu Youtube olup, onu Instagram Facebook, Twitter, Snapchat ve LinkedIn takip etmektedir. 11 milyar
dolar civarinda hesaplanan 2018 y1l1 Tiirkiye toplam E-Ticaret harcamalarinda en ¢gok harcama, sirasiyla, seyahat,
elektronik tirtinler, moda ve giizellik {iriinleri, oyuncak ve hobi iiriinlerine yapilmistir. Markalar sosyal medyayi,
marka bilinirliklerinin arttirtlmasi ve sahip olduklari tirtinlerin 6n plana ¢ikarilmasi i¢in kullanmaktadir. Ek olarak
firmalar, hayatimiza yavas yavas giren sosyal medya etkileyicileri (influencer) iizerinden de reklam ¢aligmalarina
odaklanmaktadir. Tiirkiye’de faaliyet gosteren 3,1 milyon isletmenin %55’1 (1,7 milyon isletme) Facebook,
Instagram, Whatsapp ve Facebook Messenger’i kapsayan Facebook uygulamalarini kullanmaktadir. Etkileyiciler
(influencer) ise son yillarda diinyada gesitli markalarin pazarlama stratejilerinde 6nemli rol oynamaktadir. Ortaya
¢ikan basarili sonuglar bu akimin yayginlagsmasi ve birgok marka tarafindan benimsenmesine yol agmustir.
Ozellikle diinyaya isimlerini duyurmak isteyen ancak biiyiik 6lgekli tanitima biitge ayrramayan markalar,
pazarlama galismalarinda sosyal medyaya yonelerek kampanyalarina belirli etkileyicileri (influencer) dahil etmeyi
tercih etmislerdir. Influencer Marketing (etkileyici pazarlama), Youtube, Facebook, Twitter, Periscope, Instagram
gibi sosyal medya kanallarinda yiiksek takip¢i sayilarina sahip kisilerin igerik yoluyla bir iirlin ya da marka
hakkinda deneyimlerini takipgilerine aktarmasidir. Bu kisilerin sadik bir takipei kitlesi vardir ve bu kitle
influencer’in deneyimlerinden yararlanmakta, paylasimlarma giivenmekte ve benimsemektedir. Influencer,
(etkileyici) internetin otoritesidir. “Tiirkiye Influencer Marketing 2018 Arastirmasina gore , insanlarin %711
marka ve influencer (etkileyici) isbirliklerini ilgi ¢ekici bulmakta, %51’ Instagram Influencer’larinin 6nerileriyle
iiriin satin aldigim belirtmekte, % 92’si takip ettigi Influencer’lar1 arkadaslarina 6nermekte ve %72’si de bu
isbirliklerinin giivenilir oldugunu diisinmektedir.
Anahtar Kelimeler: Sosyal Medya, Eetkileyici (Influencer), Etkileyici Pazarlama (influencer Marketing)

An Analysis On Social Media Usage and Influencer Marketing in Turkey

ABSTRACT

In Turkey with 82 million population, there are 59.3 million Internet users (%72), 52 million active social media
users (63%), and 44 million (%53) active mobile social media users. The most active social media platform is
Youtube, and followed by Instagram Facebook, Twitter, Snapchat and LinkedIn. Turkey's total e-commerce
spending which is estimated at about $ 11 billion US Dollar in 2018, most expenditure, respectively, was made to
travel, electronic products, fashion and beauty products,toys and hobby products respectively. Brands use social
media to increase brand awareness and to highlight the products they have. In addition, companies focus on
advertising activities through the influencers of social media, who are slowly entering our lives. 55% of the 3.1
million businesses which operating in Turkey (1.7 million businesses),Facebook, Instagram, and Facebook
Messenger, Whatsapp, covering uses the Facebook application. In recent years, influencers have played an
important role in marketing strategies of various brands in the world. The successful results have led to this trend
becoming widespread and being adopted by many brands. Especially the brands who want to announce their names
to the world but cannot allocate a large-scale promotion budget, have turned to social media in their marketing
activities and preferred to include influencers in their campaigns. influencer Marketing includes that people with
have high number of followers in social media channels like Youtube, Facebook, Twitter, Periscope, to transfer
their experiences about a product or brand through content to their followers. These people have a loyal followers,
who benefit from the experiences of the influencer, trust, share and believe in their sharing. Influencer is the
authority of the internet. According to “Turkey influencer Marketing Research 2018, 71% of people's to find
interesting that brand and influencer collaborations, 51% of the users stated that they purchased products with
Instagram Influencer's suggestions, 92% of follow the Influencer's friends to recommend and 72% believe these
collaborations are reliable.

Keywords: Social Media, Influencer, Influencer Marketing.
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ABSTRACT

Purpose: The purpose of this research paper is to unravelling the complexities of the change management process
and developing framework to support health care organization in Bangladesh.

Research Design/ Methodology: Mixed method approaches have been following in this research because mono
method has some drawbacks and mixed methods can be more accurate then following one method.

Findings: The results demonstrate that effective communication influenced adaptive health care culture as well as
overcome resistance to change. It is also very necessary to clear understanding individual goals that are involved
in significant change.

Originality or Value: The main points of this research is to advance the knowledge of the change management
and change management within the private sector health care organization in Bangladesh. Private sector health
care organization in Bangladesh is undergoing a significant change, mainly reform of the private sector reform
policy. However, this research project is sought to understand and represent barrier, communication, resistance,
and understanding of the change management by private sector health care organization in Bangladesh.

Keywords: Change Management, Communication, Culture, resistance to change, change competencies and
change readiness.

Paper Type: Research Paper.
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OZET

Bir savasi kazanabilmeniz i¢in giigli bir ordu tek basina yeterli degildir. Diismanin kuvvet yapisi,
konuslandirilmasi, sahip oldugu arag, gere¢ ve silahlarmn durumu, egitim seviyesi, morali, komutanlarimin sahsi
ozellikleri gibi ana hususlarin tam olarak ortaya konulmasi gerekir. Aksi halde, kendi harekat tarzinizi belirlemeniz
miimkiin olamaz. S6z konusu bilgi ihtiyaglarinin giderilebilmesi igin istihbarat faaliyetlerini icra etmeniz, ayni
zamanda, diigmanin istihbarat ¢aligmalarina da karsi1 koyabilmeniz gerekmektedir. Ciinkii diisman hakkinda haber
toplamak kadar, diismanin sizin hakkimizda haber toplamasinin engellenmesi de 6nem arz etmektedir. Istihbarat
carki; istihbarat ihtiyaglarmin tespiti ve haber toplama gayretlerinin yonlendirilmesi, haberlerin toplanmast,
toplanan haberlerin isleme tabi tutulmasi ve degerlendirilmesi, elde edilen istihbarat sonuglarmin yayimi ve
kullanilmasi, seklinde dort asamadan olugmaktadir. Gozden gegirilen ve degerlendirilen dncelikler ¢ercevesinde,
yeni istihbarat ihtiyaclari tespit edilerek, tekrar birinci asamaya gegilir ve bu siire¢ bir ¢ark gibi donmeye devam
eder. Bu nedenle istihbarat ¢arki olarak adlandirilmaktadir. Bu ¢alismada, Tiirk Kurtulus Savasi’nin cereyan ettigi
1919-1922 yillart arasinda istihbarat ¢arkinin isletilip isletilemedigi konusu arastirtlmistir. Bu kapsamda, Askeri
Tarih ve Stratejik Aragtirmalar Enstitiisii’niin arsiv belgelerinden faydalanilmustir.

Anahtar Kelimeler: istihbarat, istihbarat Carki, Tiirk Kurtulus Savasi, Haber Toplama, Haber Degerlendirme.

Intelligence Cycle in Turkish National Struggle
ABSTRACT

A powerful army alone is not enough to win a war. The main issues such as the force structure, deployment of the
enemy, the status of the vehicles, equipment and weapons, the level of education, morale, personal characteristics
of the commanders must be fully examined. Otherwise, you cannot determine your own course of action. You
need to be able to perform intelligence activities in order to eliminate these information needs, but also to counter
the enemy's intelligence work. Because it is important to counter the enemy from collecting information about you
as well as collecting information about the enemy. Intelligence cycle consists of four stages: determination of
intelligence needs and directing of information gathering efforts, collecting information, processing and evaluating
the collected information, dissemination and use of the obtained intelligence results. Within the framework of the
priorities reviewed and evaluated, new intelligence needs are identified and the first stage is revised and this
process continues to turn as a cycle. This is why it is called the intelligence cycle. In this study, it was investigated
whether the intelligence cycle could be operated between the years 1919-1922 when the Turkish National Struggle
took place. In this context, the archives of the Military History and Strategic Research Institute were used.

Keywords: Intelligence, Intelligence Cycle, Turkish National Struggle, Information Collection, Information
Evaluation.
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OZET

Etkin Piyasalar Teorisi, menkul kiymet fiyatlarinin mevcut tiim bilgiyi yansittigin1 ve piyasada islem yapan
yatirimcilarin  herhangi bir bilgileri kullanarak diger yatirimcilarda fazla getiri saglayamayacagini ileri
siirmektedir. Daha sonra Etkin Piyasalar Hipotezi ile ilgili yapilmis olan ¢aligmalarda, bu hipoteze uygun olmayan
sonuclar elde edilmis ve bu sonuglar normalden sapma yani anomali olarak adlandirilmistir. Ocak ay1 anomalisi
de literatiirde yer edinmis 6nemli anomalilerden biridir.

Piyasalarda herhangi bir anomalinin varliginin tespit edilmesi yatirimcilar agisindan 6nem tagimaktadir.
Anomalinin varlig1 durumunda; yatirimeilar fiyatlarin diistiigii donemde alip, farkli bir donemde daha yiiksek bir
fiyattan satarlarsa kar elde edebilecektirler.

Bu ¢aligmanin amaci, 2008-2018 déneminde BIST-100 ve BIST-Tiim endekslerinde Ocak ay1 anomalisinin
varliginin gii¢ orani yontemiyle tespit edilmesidir. Yapilan analiz sonuglar1 ve Ocak ay1 anomalisinin sebepleri
aciklanmaya caligilmustir.

Anahtar Kelimeler: Ocak Ay1 Anomalisi, Gii¢ Oran1 Yéntemi, BIST100, BiST Tiim

Testing The Anomaly Of January With The Power Rate Method In BIST -
100 And BIST-AIl Indexes

ABSTRACT

Efficient Market Theory suggests that securities prices reflect all available information, and that traders who are
traded in the market will not be able to generate much return in other investors by using any information. Then, in
studies conducted on the Efficient Markets Hypothesis, unsatisfactory results were obtained and this results were
named as anomalies. January anomaly is one of the most important anomalies in the literature.

It is important for investors to determine the presence of any anomalies in the markets. In case of presence of
anomaly; investors will be able to make a profit if they buy at a lower price and sell at a higher price.

The aim of this study is to determine the existence of January anomaly in BIST-100 and BIST-All indices by the
power ratio method in the period of 2008-2018. The results of the analysis and the reasons for the anomaly of
January were tried to be explained.

Key Words: January Anomaly, Power Ratio Method, BIST 100, BIST All
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OZET

Okul 6ncesi egitim donemi insan yasaminin tiim donemlerinin ilk basamagini olusturan, 6grenmenin, kisilik
gelisiminin en hizli oldugu donemdir. Cocugun bu déonemde aldig1 egitim onun ileriki yillardaki yagamu i¢in temel
olusturmaktadir. Okul Oncesi egitimde verilen egitimin yaninda egitim ortamlarinin donanimi da 6nem arz
etmektedir. Iyi diizenlenmis kaliteli bir okul dncesi kurumda egitim alan gocuklarin aktif katilimei, 6zsaygist
gelismis ve kendine giivenen bir birey olarak yetismesi miimkiin olmaktadir. 20. yy sartlarinda teknolojinin
devamli gelismekte oldugu ve toplumun hizla gelistigi bir donemde okul dncesi egitimi veren kurumlarinda bu
degisime ayak uydurmalari kaginilmaz bir hal almistir.

Bu calisma okul 6ncesi bir kurumda egitim ortami donanimi i¢in AB hibe programi kapsaminda egitime katki
projesi ile desteklenmistir. Proje kapsaminda okul 6ncesi egitim kurumu farkli aktiviteler planlanip, egitim ortami
giivenli, ¢ekici ve kullanilabilir hale getirilmistir. Kurum ana okul ¢ocuklarina uygun sekilde diizenlenip gerekli
materyallerle diizenlenmistir. Ayrica proje kapsaminda ¢ocuklarn devam eden egitim siireglerine katkida
bulunmak i¢in stratejik plan hazirlanmistir.

Projenin ve aragtirmanin bulgulart sonucunda 6grencilerin, velilerin ve 6gretmenlerin goriigleri alinmig ve 6neriler
sunulmustur.

Anahtar Kelimeler: Okul 6ncesi egitim kurumu, Okul 6ncesi egitim, Egitim ortami, Hibe

Enrichment of Play and Creativity for Kindergartens with Modern
Education, Teaching and Management Methodologies

ABSTRACT

The pre-primary education period is the period when learning and personality development are the fastest. The
education of the child in this period is the basis for his life in the years to come. In addition to the education given
in pre-school education, the hardware of educational environments is also important. It is possible for children
who receive education in a well-organized quality pre-school institution to be active participants, self-esteem and
self-confident individuals. It was inevitable that the institutions which provide pre-school education to keep up
with this change in a period when technology is developing continuously and society is developing rapidly in the
20th century.

This study was supported by the contribution to education project within the scope of the EU grant program for
educational environment in a preschool institution. Within the scope of the project, different activities have been
planned and the educational environment has been made safe, attractive and usable. The institution was organized
in accordance with the necessary materials and arranged with the necessary materials. In addition, a strategic plan
was prepared to contribute to the ongoing education processes of children.

As a result of the findings of the project and the research, opinions of students, parents

Keywords: Pre-school education institution, Pre-school education, Educational environment, Grant
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ABSTRACT

The purpose of this concurrent mixed method study was to find out the existing’s tools and technologies used by
the education consultancies of Nepal for digital marketing and recommend the effective strategies to improve
competitive advantage and lead generation. Education consultancies assist Nepalese students who wish to study
further their higher education abroad. The adoption of digital marketing by the companies in developing country
like Nepal is non existent in the literature. The thematic analysis of the qualitative semi-structured data from the
20 participants have derived the following conclusions. Companies still believe in the value of the traditional
marketing channels like Newspapers and Television ad for brand awareness. They also think that parents of the
target clients who are also the sponsor of their children for abroad study are not in the social media and they are
compelled to place adverts in those medium to reach them. Companies are relying heavily on Facebook to generate
leads through paid promotion making the Facebook ecosystem hyper competitive as results of similar adverts from
the competitors. They have limited understanding about the effectiveness of website, marketing plan, ROI
measurement which is affecting their marketing decision making.

The statistical analysis of the 301 survey questionnaire reveals the confirming evidence with the qualitative data
analysis. The popular traditional marketing channels have been seminars and events whereas the popular digital
marketing channels have been Facebook, Instagram and YouTube. The contents on the social have been
promotional oriented.

Majority of the participants do not have an adequate understanding of the digital marketing and its effectiveness.
There is lack of awareness about the digital marketing tools that are available either free or at relatively modest
price. Despite participant understanding of the importance of the digital marketing, education consultancies are
not fully implementing all aspects of the digital marketing to generate leads and achieve competitive advantage.
Company should apply inbound marketing plan with strong strategic focus.

182



3 International EMI Entrepreneurship & Social Sciences Congress, 28-30 June 2019, Lefkosa

Is Virtual Management Possible? A Research in D-Smart Company — 438

Asst. Prof. Dr. Meri¢ Esat BEBITOGLU

Nisantas1 University, Faculty of Economics
Administrative and Social Sciences
Business Department Istanbul
meric.bebitoglu@nisantasi.edu.tr

ABSTRACT

In today’s digital era, where almost everything defined as in terms of knowledge, speed and communication has
ruthlessly changed, though the concepts and facts do not lose their essence but face to transform their shapes. The
question is; will the concept of management change radically too? Are we going to live in a virtual management
era after postmodernism?

It can be predicted that the management concept will be transformed into virtual management by managing the
business using technology-assisted virtual capabilities, Thus it can be argued that productivity of the enterprise
would increase and be compatible with the new era’s new conditions with virtual planning, virtual organising,
virtual coordination, virtual leading and virtual control functions. Whereas it might be a suitable approach for
enterprises to adopt a virtual management approach in order to increase their productivity and competitiveness in
business, for a better market share.

With the survey applied in a high-tech company, D-Smart, which is a digital platform and an internet service
provider (ISP), it has been tried to examine whether virtual management is possible, at least for today. Within the
scope of the study, a questionnaire was conducted by analyzing the virtualization level of management functions
and the relationship between the results of them, besides the technology usage standards of the company in order
to achive the goals.
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OZET

Gilinltimiiz diinyas1 kendisini cesitli cag isimleriyle tanimlasa da odak noktas: insandir. Bilgi ¢agi, teknoloji ¢agi,
endiistri 4.0 gibi adlandirmalar her ne kadar popiiler bilim kiiltiiriiniin s6ylemi olsa da insan unsuru ilk defa bu
kadar 6nemli ve tiim arastirmalarin odagi haline gelen varlik olmustur. Cag isimlendirmenin temelinde bilgi ve
o0grenme kavramlari yer almaktadir. Halbuki 6grenme noktasinda insanlari birbirinden ayiran en onemli
ozelliklerden biri 6grenmeye bakislaridir. Ogrenmeye agiklik kavrami bu noktada merak edilen sorunun net
cevabini verebilme kapasitesi bakimindan nemlidir. Ogretmenler 6grenmeye yeterince agik midir? Bu caligmada
o6grenme kavraminda en etkin ve dnemli unsurlardan olan 6gretmenlerin 6grenmeye agiklik diizeyleri 6rneklem
kapsaminda gosterilmeye ¢aligilmistir. 1739 kisi iizerinde yapilan anket sonuglarinin degerlendirilmesine dayanan
calisma, anket formlarinin e-posta, kisa mesaj, ¢esitli dijital platformlar ve sosyal medya aracilig: ile kisilere
gonderilmesi ve alinan geri doniislerin analizi yoluyla yapilmistir. Bu sonuglardan yola ¢ikilarak d6gretmenlerin
ogrenmeye aciklik algilarma yonelik literatiire dayali agiklayici tartismasi yapilmistir.

Openness to Learning: A Research On Teachers

ABSTRACT

However today’s World describes itself some kinds of age names, the focus point is human beings. Although some
names like Information Age, Technology Age, Industry 4.0 are speeches of popular science culture, the human
factor is so important firstly and the thing on the focus of all researches. Information and learning concepts are
basic of the naming of this age. However one of the differentiation point about learning which separate human
beings one another is their opinion about learning. In this point, openness to learning concept is important in terms
of the capacity of answering the question clearly, which wondered. Are teachers open to learning adequately?
Within the scope of sample in this study, it is tried to demonstrate level of teacher’s openness to learning which
are the most important and efficient factor of learning. The study which consist of assessment to 1739 participant’s
survey results, by sending survey forms through e-mail, sms, various digital platforms, social media and by
analysing of responses. Looking from this perspective, teacher’s perception of openness to learning was discussed
explanatorily.

184



3 International EMI Entrepreneurship & Social Sciences Congress, 28-30 June 2019, Lefkosa

Cocuklari ilkokulda Ogrenim Goren Ebeveynlerin Cocuk Kitaplarinin

Secimine Iliskin Gériisleri — 440

Asst. Prof. Dr. Selma KORKMAZ
Near East University
selma.korkmaz@neu.edu.tr

Exp. Tiilay KAYA TEKMAN
Near East University
tulay.kaya@neu.edu.tr

OZET

Kitaplar, ¢ocuklarin kelime haznesinin, yaratici diisiinme yeteneginin artmasina ve buna bagli olarak da dort temel
dil becerisinin -konusma, okuma, yazma ve dinlemenin- gelismesine katki saglar. Bundan 6tiirii ¢ocuklarin
gelisimini olumlu yonde etkileyecek kitaplarin, gerek bicimsel gerekse igerik olarak bazi 6zelliklere sahip olmasi
gerekir. Ancak cocuklar, iyi bir kitapta olmas1 gereken 6zellikleri kesfetme konusunda bilingli olmadiklar1 i¢in
ebeveynlere ¢ok biiylik gorevler diismektedir. Bu ¢alismanin amaci, ¢ocuklarin gelisiminde son derece etkili olan
kitaplar konusunda ebeveynlerin ne kadar bilingli olduklarin1 ve ¢ocuk kitaplarint segerken hangi kriterleri goz
ontinde bulundurduklarin1 belirlemektir. Bu amaca yonelik olarak da ¢alisma grubu, KKTC'de ikamet eden ve
cocuklari ilkokulda 6grenim goéren 50 ebeveynden olusmaktadir. Ebeveynlerin kitap se¢imine iligkin gériislerini
elde etmek amaciyla 6 sorudan olugan bir gériisme formundan yararlanilarak veriler toplannugtir. Elde edilen
verilerin ¢oziimlenmesi sirasinda da icerik analizinden yararlanilmis; veriler belli kategori ve temalara ayrilarak
yiizdelik ve frekanslarla gésterilmistir.

Anahtar Kelimeler: Cocuk, Kitap, Ebeveyn, Okuma, Kitap Se¢imi.
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OZET

Giintimiiz otomobil sektoriinde rekabet ortaminin her gegen giin artmasi sirketlerin varliklarini siirdiirebilmeleri
ve pazar paylarini arttirabilmeleri i¢in bir takim faktorlere dikkat etme gereksinimlerini ortaya ¢ikmistir. Bu
faktorlerin baginda, son yillarda 6nemi her gegen giin artan marka ve marka imaji kavramlart gelmektedir.
Sirketlerin olumlu bir marka imaji olusturmas: siirdiiriilebilir rekabet istiinliigi saglayabilmeleri icin bir
zorunluluk haline gelmistir. Marka imajin1 olusturan faktdrlerden biri de miisteri memnuniyeti kavramidir. Miisteri
memnuniyetin yiiksek olmasi olumlu bir marka imaji olusmasina katki saglamaktadir. Olumlu marka imaj1 ve
yiiksek miisteri memnuniyetinin olmasi durumda ise; o sirkete bagli ve sadik miisteriler ortaya ¢ikmaktadir ki bu
da sirketlerin en temel hedeflerinden biridir. Buradan yola ¢ikarak KKTC’de yapmis oldugumuz arastirmada,
otomobil sektdriinde marka imaji ve miisteri memnuniyetinin tutumsal baglilik ve marka sadakati tizerindeki
etkilerinin, analizler araciligi ile oOlgiilerek degerlendirilmesi amaglanmistir. Arastrmamizin  bagimsiz
degiskenlerini marka imaji ve miisteri memnuniyeti olustururken, bagimli degiskenleri ise tutumsal baglilik ve
marka sadakati olusturmaktadir. Arastirmada veri toplama araci olarak anket yontemi kullanilmigtir. Anketimiz
%95 giiven araliginda, 0.05 anlamlilik diizeyinde uygulanmustir. Basit Tesadiifi Ornekleme Y6ntemi esastyla 388
adet anket uygulanmistir. Anketlerden elde edilen veriler SPSS 24.0 programina yiiklenerek bagimli ve bagimsiz
degiskenler arasinda korelasyon, regresyon ve T testleri yapilmistir. Korelasyon analizleri sonucunda bagimli ve
bagimsiz degiskenler arasinda pozitif yonde bir iliski oldugu tespit edilmistir. Miiteakiben yapilan regresyon
analizleri sonucunda, marka imajinin marka sadakati tizerine etkisinin, miisteri memnuniyetinin marka sadakatine
olan etkisinden daha fazla oldugu tespit edilmistir. Miisteri memnuniyetinin ise; tutumsal baglilik izerine etkisinin,
marka imajindan daha fazla oldugu tespit edilmistir. Yapilan T testleri sonucunda ise; tutumsal baglilik ve marka
sadakati bagimli degiskenleri iizerinde, cinsiyetler arasinda anlamli bir fark olmadigi tespit edilmistir. Son olarak
KKTC’de yaptigimiz ¢caligma ile Tiirkiye’de farkli iki ilde yapilan farkli iki ¢alismanin verilerini kiyasladigimizda
ise; KKTC’de en ¢ok kullanilan {i¢ otomobil markasinin, her iki ¢aligmada da Tiirkiye’de en ¢ok kullanilan {i¢
otomobil markasindan tamamen farkli oldugu tespit edilmistir. Bu da bize tiiketici satin alma davraniglarina etki
eden faktorlerin sirketler tarafindan iyi analiz edilmesinin faydali olacagi sonucunu ortaya ¢ikarmistir.

Anahtar Kelimeler: Otomobil, Marka Imaji, Miisteri Memnuniyeti, Tutumsal Baglilik, Marka Sadakati.

The Effect of Brand Image and Customer Satisfaction on Attitudinal
Commitment and Brand Loyalty in the Automobile Sector: The Case of the
TRNC

ABSTRACT

The increasing competition environment in today's automobile sector has created the necessity to pay attention to
a number of factors in order for companies to sustain their assets and increase their market share. One of these
factors, brand and brand image concepts are increasing in importance in recent years. Creating a positive brand
image of the companies has become almost imperative to ensure sustainable competitive advantage. One of the
factors that make up the brand image is the concept of customer satisfaction. High customer satisfaction contributes
to the creation of a positive brand image. In case of positive brand image and high customer satisfaction, The
company will have connected and loyal customers, which is one of the main goals of the companies. In this study,
we aimed to evaluate the effects of brand image and customer satisfaction on attitudinal commitment and brand
loyalty in the automobile sector by means of analyzes. The independent variables of our research constitute brand
image and customer satisfaction, while the dependent variables are attitudinal commitment and brand loyalty.
Survey method was used as data collection tool. The data obtained from the questionnaires were uploaded to SPSS
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24.0 program and correlations, regression and T tests were performed between dependent and independent
variables. Correlation analysis revealed a positive correlation between dependent and independent variables. As a
result of the regression analysis, it is determined that the effect of brand image on brand loyalty is more than the
effect of customer satisfaction on brand loyalty. it is determined that the effect of customer satisfaction on
attitudinal commitment is more than the effect of brand image on attitudinal commitment. As a result of the T
tests; It was found that there was no significant difference between the genders on the dependent variables of
attitudinal commitment and brand loyalty. Finally, with the work we did in the TRNC if we compare the data from
two different studies in two different cities in Turkey. TRNC three of the most used automobile brands, both
studies the most commonly used in three car brands in Turkey were found to be completely different. This has led
to the fact that it would be beneficial for companies to analyze the factors that affect consumer buying behavior.

Keywords: Automobile, Brand Image, Customer Satisfaction, Attitudinal Commitment, Brand Loyalty.
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OZET

Ulkemizde saglik politikalarinin  gelistirilmesi, uygulanmasi ve saghk hizmetlerinin sunulmasi Saglk
Bakanligi’nin kontroliinde gerceklestirilmektedir. Saglik hizmetlerinin iilke genelinde dengeli bir sekilde
dagilimu, etkili ve verimli bir sekilde kullanimi, vatandaglarin saglik hizmetlerine ulasgiminin saglanmasinda imkan
esitligi saglayacak dnlemleri almaya Saglik Bakanlig1 yetkilidir. Bakanlikca tilke genelindeki saglik hizmetlerinin
takip edilmesi, etkinlik analizlerinin yapilmasi ve gerekli 6nlemlerin alinabilmesi i¢in iilkemizdeki sehirler
istatistiki bolge birimleri smiflamasina gore oniki bolgeye ayrilmigtir. Bu faaliyetlere hicbir islem yapmadan
sadece sayisal girdi ve ¢ikt1 degerlerine bakarak saglik kuruluslarinin veya bolgelerin verimliliklerini 6lgmek
miimkiin degildir. Bu nedenle yapilan bu ¢alismada Saglik Bakanliginca yapilan bolgelendirme esasina dayanarak,
bolgelerimizin kullanmis olduklar girdi (personel sayisi, biitce miktari, makine-techizat sayisi, vb) ve ¢ikt1 (tedavi
edilen hasta sayisi, ameliyat sayisi, harcama tutar1 vb.) degerlerle birbirlerine kiyasla ne derece etkin ve verimli
calistiklart tespit edilmeye galisilmistir. Ust yonetimlere mevcut durum hakkinda bilgi verebilmek ve gelecege dair
degisken faktorler hakkindaki alinacak kararlarda i¢ gorii olusturabilmek admna ¢alisma 6nemli bir noktadadir.
Calisma kapsaminda s6z konusu bdlgelerin saglik hizmetleri sunumlarina ait 2018 yilinda kamuoyuna agiklanan
2017 Saglhk Istatistikleri Yilligindaki verilerden yararlanilmistir. Calisma kapsaminda benzer girdilerle benzer
ciktilar elde ederken, benzer siirecler kullanildigindan, birbirleriyle kiyaslamayr miimkiin kilmak i¢in goreli
etkinlik analizi yapmay1 amaglayan ve dogrusal programlama prensiplerinden yararlanan yonetsel mekanizmalara
i¢ gorli kazandirabilecek parametresiz bir teknik olan veri zarflama analizi kullanilmistir. Veri zarflama analizi
i¢in kurulacak dogrusal programlama modeli i¢in ise Lindo paket programi kullanilmistir. Caligmanin sonucunda
bolgelerin goreceli etkinlik analizleri gergeklestirilmis hangi girdi ve ¢ikti degerleri baglaminda etkin olmadigi,
etkin hale gelebilmek i¢in izlenmesi gereken yollar ile ilgili degerlendirmeler yapilmistir. Etkin ve mevcut etkinlik
diizeyini koruyabilmek i¢in atil kapasite ortaya ¢ikmis ise, atil kapasiteye ait degerlendirmeler yapilmistir.

Anahtar Kelimeler: Etkinlik Olgiimii, Saghk Kuruluslar1, Veri Zarflama Analizi, Hastaneler

Efficiency Analysis With Data Envelopment Analysis Method By
Classification Of Statistical Region Units Of Health Care In Turkey

ABSTRACT

The development, implementation and delivery of health services in Turkey is under the control of the Ministry of
Health. The Ministry of Health is authorized to take measures to ensure the equitable distribution of health services
throughout the country, effective and efficient use of health services, and to ensure equal access to health services
for citizens. The cities in our country are divided into twelve regions according to the classification of statistical
regional units so that the Ministry can monitor the health services throughout the country, conduct the effectiveness
analysis and take the necessary measures. It is not possible to measure the efficiency of health institutions or
regions by looking at the values of numeral inputs and outputs without performing any operations on these
activities. Therefore, in this study, it has been tried to determine how efficient and efficient the regions are by their
input (number of staff, budget amount, number of machinery-equipment, etc.) and output (number of patients
treated, number of operations, amount of expenditure, etc.) values. It is an important point to give information to
the senior management about the current situation and to create insights on the future decisions about the variable

188


mailto:aergulen@erbakan.edu.tr
mailto:zeynepunal@nevsehir.edu.tr

factors. In the scope of the study, the data of the 2017 Health Statistics Yearbook, which was announced to the
public in 2018, related to the health services offerings of these regions were used. In the scope of the study, while
similar processes are obtained with similar inputs, similar data is used, data envelopment analysis is used as a
parameterless technique which can provide insight to the administrative mechanisms that aim to make relative
efficiency analysis and to make use of linear programming principles in order to make comparison with each other
possible. For the linear programming model for data envelopment analysis, Lindo package program was used. As
a result of the study, the relative efficiency analyzes of the regions were carried out, and the evaluations were made
about the ways in which the input and output values were not effective, and the ways to be effective in order to
become effective. If idle capacity has emerged in order to maintain effective and current efficiency level, idle
capacity assessments have been made.

Keywords: Activity Measurement, Health Institutions, Data Envelopment Analysis, Hospitals
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OZET

Ulkemizde egitim politikalarmin gelistirilmesi, uygulanmasi ve zorunlu temel ogretimle, ortadgretim
hizmetlerinin sunulmasi1 Milli Egitim Bakanligi’nin kontroliinde gergeklestirilmektedir. Yiiksekdgretimle ilgili
diizenlemeler ise Yiiksekogretim Kurulu tarafindan yapilmaktadir. Bakanlikca iilke genelindeki egitim
hizmetlerinin takip edilmesi, etkinlik analizlerinin yapilmasi ve gerekli 6nlemlerin aliabilmesi igin iilkemizdeki
sehirler, istatistiki bolge birimleri siniflamasina gore yirmi alt1 adet bolgeye ayrilmistir. Bolgelerdeki sehirlerde
orta ogretim kurumlart egitim hizmetleri sunumunu gerceklestirmektedir. Ancak bu faaliyetlere hicbir islem
yapmadan sadece sayisal girdi ve ¢ikt1 degerlerine bakarak egitim kurumlarinin veya bolgelerin verimliliklerini
6lgmek miimkiin degildir. Bu nedenle yapilan bu ¢alismada Milli Egitim Bakanliginca yapilan yirmi alt1 adet ikinci
diizey bolgelendirme esasina dayanarak, bolgelerimizin kullanmis olduklart girdi (6gretmen sayisi, biitge miktart,
derslik sayisi, 6grenci sayisi vb.) ve ¢ikti (mezun olan dgrenci sayisi, biitge gideri, Osys ile yerlestirilen 6grenci
sayisi, okuldaki yillik egitim siiresi, vb.) degerlerle birbirlerine kiyasla ne derece etkin ve verimli ¢aligtiklart tespit
edilmeye calisiimistir. Ust yonetimlere mevecut durum hakkinda bilgi verebilmek ve gelecege dair degisken
faktorler hakkindaki alinacak kararlarda i¢ gorii olusturabilmek adina ¢aligma dnemli bir noktadadir. Caligmada
s6z konusu bélgelerin ortadgretim hizmetleri sunumlarina ait agiklanan 2017 Milli Egitim Istatistikleri Orgiin
Egitim verilerinden yararlanilmistir. Caligma kapsaminda benzer girdilerle benzer ciktilar elde ederken,
birbirleriyle kiyaslamay1 miimkiin kilmak i¢in goreli etkinlik analizi yapmay1 amaglayan ve dogrusal programlama
prensiplerinden yararlanan, parametresiz bir teknik olan "veri zarflama analizi" yonteminden yararlanilmistir.
Olusturulan dogrusal programlama modelinde ise Lindo paket programi kullanilmistir. Calismanin sonucunda
bolgelerin goreceli etkinlik analizleri gergeklestirilmis, hangi girdi ve ¢ikt1 degerleri baglaminda etkin olmadigt
gosterilmis, etkin hale gelebilmek icin izlenmesi gereken yollar ile ilgili degerlendirmeler yapilmistir.

Anahtar Kelimeler: Etkinlik Ol¢iimii, Ortadgretim Kurumlari, Veri Zarflama Analizi,

Data Envelopment Analysis Evaluation Method for the Performance of
Secondary Education Institutions in Turkey

ABSTRACT

In our country, the development, implementation and provision of secondary education services through
compulsory basic education policies are carried out under the control of the Ministry of National Education.
Regulations regarding higher education are made by the Council of Higher Education. In order to monitor the
education services throughout the country, to conduct efficiency analyzes and to take necessary measures, the
cities in our country are divided into twenty-six regions according to the classification of statistical regional units.
Secondary education institutions provide education services in cities in the regions. However, it is not possible to
measure the efficiency of educational institutions or regions by looking only at the values of numeral inputs and
outputs without performing any operations on these activities. Therefore, in this study, it was tried to determine
how effective and productive the input (number of teachers, amount of budget, number of classrooms, number of
students, etc.) and output (number of graduates, budget expenses, number of students placed by Osys, annual
education period at school, etc.) values of our regions are compared to each other based on the twenty six second
level regionalization made by the Ministry of National Education. It is an important point to give information to
the senior management about the current situation and to create insights on the future decisions about the variable
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factors. In the study, 2017 National Education Statistics Formal Education data which are explained about the
secondary education services of these regions were used. In the scope of the study, while using similar inputs
with similar inputs, a parameter-free technique, "data envelopment analysis" method, which aims to make relative
activity analysis and to make use of linear programming principles, has been utilized. In the linear programming
model, the Lindo package program was used. As a result of the study, the relative efficiency analyzes of the regions
were carried out and it was shown that it was not effective in terms of input and output values, and evaluations
were made about the ways to be effective in order to become effective.

Keywords: Activity Measurement, Secondary Education Institutions, Data Envelopment Analysis.
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OZET

Bir orgiitiin varligini siirdiirebilmesinin en 6nemli kosullarindan birisi de mesru olmasidir. Devlet, toplum,
kamuoyu, medya, kolektif otorite sahipleri ve sosyal ¢evre ise en bilinen mesruiyet kaynaklari arasinda yer
almaktadir. Bu ¢caligmanin amaci, orgiitsel mesruiyet kaynaklart baglaminda Tiirkiye’deki UBER uygulamasinin
stirdiiriilebilirligini incelemektedir. Bu dogrultuda ¢alismada, nitel arastirma yontemlerinden vaka analizi yontemi
kullanmis ve UBER’in Tirkiye’deki faaliyetlerine iligkin ikincil kaynaklar vasitasiyla dokuman incelemesi
yapilmistir. Dokuman incelemesi kapsaminda yazili/gorsel basin araglari, internet haberleri ve sosyal medya
iletilerinden yararlanilmustir. Ozellikle mesruiyetin en temel iki kaynagi olan devlet ve toplum gergevesinde
UBER’e yonelik sdylemler ve haberler analiz edilmistir. Elde edilen veriler, i¢erik analizi yontemi kullanilarak
degerlendirilmistir. Analizler sonucunda; mesruiyetin en 6nemli kaynaklarindan birisi olan toplumun UBER
uygulamasina destegi olsa da, bir diger 6nemli aktor olan devletin, dolayisiyla siyasi otoritenin sdylem ve
eylemlerinin UBER uygulamasinin mesruiyet zemini elde edememesinde baskin rol oynadigi ve bu baglamda
UBER’in siirdiirtilebilirlik konusunda da 6énemli sorunlar yasadig1 sonucuna ulagilmistir.

Anahtar Kelimeler: Mesruiyet, Orgiitsel Mesruiyet, Mesruiyet Kaynaklari, UBER, I¢erik Analizi
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Orgiit Yapisi ve I¢ Girisimcilik iliskisinin Teorik Olarak Incelenmesi — 445
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OZET

Orgiit yapisi, bir orgiit icerisinde calisan ve faaliyetlerin gruplanmasina gére olusan bir tasarim ya da gérev ve
rollerin formal dagilimi, islerin biitiinlestirilmesi ve denetiminin yapilabilmesi i¢in diizenleyici rolii olan bir arag,
orgiitiin temel ve kalic1 dzellikleridir. I¢ girisimcilik; bir kurulusun tiim yenilikgilik, strateji yenileme ve yeni bir
is kurma faaliyetlerinin biitiiniidiir. Bu ¢alismanin amaci, orgiit yapilari ile i¢ girisimcilik egilimleri arasindaki
iliskiyi teorik boyutta incelemektir. Bu dogrultuda ¢alismada, ikincil veri kaynaklar vasitasiyla literatiir incelemesi
yapilmistir. Arastirma sonucunda; orgiitlerde i¢ girisimcilik egiliminde yaratici, yenilik¢i ve esnek niteliklerin
6nemli rol oynadig tespit edilmistir.

Anahtar Kelimeler: Orgiit, Orgiit Yapisi, i¢ Girisimcilik
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OZET

Birden fazla bireyin oldugu bir ortamda bireylerin etkilesimde bulunabilmeleri ancak iletisim ile miimkiindiir.
Orgiitsel yasamda bireyler arasinda &rgiitsel bir iletisimin mevcudiyetinden bahsedilebilir. Orgiitsel iletisimin
formel boyutunun yani sira informel boyutundan da séz etmek gerekmektedir. Orgiit icindeki bilginin bireyler
arasinda informel yollarla aktarilmasi fisilti yonetimini beraberinde getirmektedir. Bu ¢alismanin amaci, orgiitsel
yasamda bireyler arasinda gelisen informel iletigim sirasinda ortaya ¢ikan fisiltinin yonetilmesi tizerine teorik bir
cergeve cizilmesidir. Calisma sonucuna gore, orgiitlerde kaginilmaz olan informel iletisimin bir sonucu olan
fistltinin, rgiit yoneticileri tarafindan zamaninda ve dogru sekilde yonetilmesi gerektigi, aksi takdirde ¢aliganlar
ve Orgiit agisindan negatif sonuglari olabilecegi tespit edilmistir.

Anahtar Kelimeler: Iletisim, Orgiitsel iletisim, Fisilt: Yénetimi.
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OZET

Bu calismanin amaci, algilanan orgiitsel adaletin olumlu sosyal davraniglar lizerindeki etkisini analiz etmektir.
Arastirmanin 6rneklemini Nevsehir ilinde faaliyet gosteren 4 ve 5 yildizli otel isletmelerinde ¢alisan 323 iggéren
olusturmaktadir. Calisanlarin oOrgiitsel adalet algilamalarimi 6lgmek amaciyla Niehoff ve Moorman (1993)
tarafindan gelistirilen “‘Orgiitsel Adalet Olgegi’ kullanilmistir. Bu 6lgek dagitim adaleti (5 ifade), prosediir adaleti
(6 ifade) ve etkilesim adaleti (9 ifade) olmak tizere {i¢ boyut ve toplam 20 ifadeden olugmaktadir. 5°1i likert tipi
6lgek kullanilmistir (1=Kesinlikle Katilmiyorum, 5=Kesinlikle Katiliyorum). Olumlu sosyal davraniglar1 6lgmek
icin Bettencourt ve Brown (1997) tarafindan gelistirilen ve Kaygisiz (2016) tarafindan Tiirk¢e’ye uyarlanan
“Olumlu Sosyal Davraniglar” 6lgegi kullanilmistir. Bu 6lgek, rol 6tes rol tanimli ve igbirligi olmak iizere ii¢ boyut
ve toplam 15 ifadeden olugmaktadir. 5°1i likert tipi 6lgek kullanilmistir (1=Kesinlikle Katilmiyorum, 5=Kesinlikle
Katiltyorum). Arastirma hipotezlerini test etmek amaciyla faktor analizi, korelayson ve ¢oklu regresyon analizi
uygulanmustir. Ayrica tanimlayici istatistiklerden de yararlanilmistir. Analiz sonuglarina gore; etkilesim adaletinin
olumlu sosyal davranislarin rol &tesi, rol tanimli ve isbirligi boyutlar1 {izerinde pozitif yonlii ve anlamli etkiye
sahip oldugu, ancak dagitim adaleti ile prosediir adaletinin olumlu sosyal davranislarin rol 6tesi, rol tanimli ve
isbirligi boyutlar1 tizerinde anlamli bir etkiye sahip olmadigi tespit edilmistir.

Anahtar Kelimeler: Orgiitsel Adalet, Olumlu Sosyal Davramslar, Otel Isletmeleri.

The Effect of Perceived Organizational Justice on Positive Social
Behaviours: A Study of Hotel Businesses

ABSTRACT

The aim of this study is to analyze the effect of perceived organizational justice on positive social behaviors. The
sample of the study consists of 323 employees who work in 4 and 5 star hotels operating in Nevsehir. In order to
measure employees' perception of organizational justice ‘‘Organizational Justice Scale’’ was used which was
developed by Niehoff and Moorman (1993). This scale consists of three dimensions and a total of 20 items:
distribution justice (5 items), procedure justice (6 items) and interaction justice (9 items). A 5-point Likert-type
scale was used (1 = Strongly Disagree, 5 = Strongly Agree). In order to measure positive social behaviors, “Positive
Social Behaviors” scale was used which was developed by Bettencourt and Brown (1997) and adapted to Turkish
by Kaygasiz (2016). This scale is composed of 15 dimensions and three dimensions as cross-role role-defined and
cooperation. A 5-point Likert-type scale was used (1 = Strongly Disagree, 5 = Strongly Agree). So as to test the
research hypotheses; factor analysis, correlation and multiple regression analysis were used. In addition,
descriptive statistics were used. According to the analysis results; It has been determined that interaction justice
has a positive and significant effect on the cross-role, role-defined and cooperation dimensions of positive social
behaviors, but that distribution justice and procedure justice do not have a significant effect on the cross-role, role-
defined and cooperation dimensions of positive social behaviors.

Keywords: Organizational Justice, Positive Social Behaviors, Hotel Businesses.
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ABSTRACT

The purpose of current study is to evaluate whether gastronomy tourism could be considered as an attractive form
of tourism for North Cyprus. Additionally, the study is aimed to evaluate gastronomy tourism as a supplementary
form of tourism for the country, in advance to other kinds of tourism. Therefore, the study focuses on the
perspective of current tourists, and their views related to tourism and specifically gastronomy of North Cyprus.
The most important elements in North Cyprus’ GDP are considered to be tourism and higher education. North
Cyprus’ tourism sector is dominated by high rank hotels, and the main concept of tourism is considered to be the
so-called “sea, sand and sun”. However, by focusing on the importance of gastronomy tourism, and its vital role
in today’s world, more tourists could be attracted to this country by its exceptional Cuisine. Thus, by combining
tourism and consumption of food, and focusing more on the local cuisine the number of tourists coming to this
part of the world might increase and change in nature.

The study will follow a quantitative method, focusing on the current tourists’ perspective about gastronomy
tourism in North Cyprus. The self-administered questionnaires will be used to critically analyze the perception of
tourists regarding gastronomy tourism in the island. The findings of current study will be of great help to the policy
makers by providing insights into different aspects of gastronomy as a way of tourism destination development.
Furthermore, the results of current research can be helpful for managers of different hotels to attract more tourists
by offering local cuisine.

Keywords: Gastronomy tourism, Hospitality sector, North Cyprus.
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OZET

"Is modeli", hem yoneticiler ve uygulayicilar hem de ydnetim teorisyenleri arasinda 2000'li yillarin bagindan
giiniimiize kadar glincelligini korumus bir kavram olarak karsimiza ¢ikmaktadir. Teknolojinin hizli gelisimine
paralel olarak hem mevcut hem de yenilik¢i tiriin ve hizmetler ile siirdiiriilebilir rekabetin saglanmasi ve ortak
deger yaratilmasi isletmeler icin oldukga dnemli oldugundan bunu saglamanin bir yolu olarak kullanilmaktadir. Is
modeli kavramu ¢esitli sekillerde tanimlansa da bu ¢alismada bir isletmenin nasil deger yarattigi, bu degeri nasil
dagittig1 ve disaridan nasil deger elde ettigi bakis agisi ile ele alimmustir. En kabul goren haliyle is modeli, “bir
deger ag1 iginde degeri yaratmanin ve tutmanin altta yatan temel mantig1 ve stratejik segimlerinin bir temsilidir”.
Buna gore bir kurumun is modeli, bir kurulustaki yiiksek seviyedeki stratejilerin ve altta yatan eylemlerin
uyumlastirilmasina iliskin i¢gorii saglayabilir ve bu da stratejik rekabet edebilirligi destekler. Kanvas ig modeli ise
inovasyonun deger kavrami ile eslestirildigi ve kanitlandig1 bir modeldir. Modelin basit olmas1 ve her seyi bir
arada gdrmeye imkan tanimasi kullanilabilirligine biiyiik katkilar saglamaktadir. Model, temel ortakliklar, temel
faaliyetler, deger Onerisi, miisteri iligkileri, miisteri segmenti, temel kaynaklar, kanallar, maliyet yapis1 ve gelir
akis1 olmak iizere dokuz boliimden olugmaktadir. Kanvas is modeli, kullanicilara bir is modelinin unsurlarini, olasi
baglantilar1 ve deger yaratma iizerindeki etkilerini gorsel olarak temsil etmesinde yardimci olur. Is modelleri
konusundaki genis bilgi birikimi; strateji, girisimcilik, teknoloji gelistirme ve yonetimi, e-ticaret ve bilgi sistemleri,
inovasyon yonetimi ve uluslararasilastirma kadar ¢esitli alanlara yayilmistir. Bir i modelinin plani, inovasyonu
kolaylagtiran ve bir girketin nasil ¢alistig1 hakkinda en 6nemli bilgilerin bir yerde bulundugu karar verme platformu
olarak hizmet eder. Serbest rekabet kosullarinda pazarda siirdiiriilebilir bir bigimde faaliyette bulunmak igin
isletmelerin siirekli kendilerini yenilemeleri ve bu nedenle yapacaklari inovasyon ¢alismalarindan da basari elde
etmeleri gerekmektedir. Isletmeler inovasyonu, bilginin oldukca sinirli dis kaynak kullanimi ile ya da tamamen ig
kaynaklar ile elde edildigi klasik ya da kapali inovasyon siireci ile gergeklestirebilecekleri gibi, bilginin kimsenin
tekelinde olmadig1 ve bu nedenle is birligi igerisinde ¢alisilarak bilginin {iretilmesi ve ¢ogaltiimasi yaklagimiyla
gerceklestirilen acik inovasyon siireci ile gerceklestirebilirler. Glinlimiizde inovasyon, farkli stratejik ittifaklar,
miisteri yaklagimi ve farkli is modellerinin benimsenmesi yoluyla deger yaratma seklinde degerlendirilebilir. Bu
caligma, giiniimiizde siirdiiriilebilir bigimde érgiitsel amaclara ulasmada 6nemli bir arac haline gelen Kanvas Is
Modelinin inovasyon yaklasimi ile uygulanmasini ve bu yolla uygulamacilara yon gostermesini amaglamaktadir.
Bu dogrultuda ¢alismada bir isletmenin inovasyon siireci, isletme modeli teorisine bagli olarak nitel aragtirma
yontemlerinden dokiiman analizi yontemi ile analiz edilmistir. Elde edilen bulgular yorumlanmis ve
uygulamacilara onerilerde bulunulmustur.

Anahtar Kelimeler: is modeli, inovasyon, Kanvas is modeli

Evaluation Of The Innovative Approach In The Canvas Business Model: A
Case Study

ABSTRACT
The business model is an up-to-date concept between managers and practitioners as well as management theorists
since the early 2000s. The rapid development of technology is essential for achieving sustainable competition and
creating common value with both existing and innovative products and services. Therefore, the business model is
used as a way to achieve this. Although the concept of business model is defined in various ways, in this study,
how an organization creates, delivers and captures value is discussed. We define a business model as a
representation of a firm’s underlying core logic and strategic choices for creating and capturing value within a
value network. Accordingly, an organization's business model can provide insight into the harmonization of high-
level strategies and underlying actions in an organization, which supports strategic competitiveness. The canvas
business model, on the other hand, is a model in which innovation is matched and proven with the value concept.
The simplicity of the model and the ability to see everything together make a great contribution to its usability.
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The model consists of nine sections: key partners, key activities, value proposition, customer relationships,
customer segment, key resources, channels, cost structure and revenue structure. The canvas business model helps
users visually represent the elements of a business model, their possible connections, and their impact on value
creation. The expansive body of knowledge on business models spans across strands as diverse as strategy,
entrepreneurship, technology development and management, ecommerce and information systems, innovation
management and internationalization. The plan of a business model serves as a decision-making platform that
facilitates innovation and has the most important information about how a company works. In order to operate in
the market in free competition conditions in a sustainable manner, companies must constantly renew themselves
and therefore achieve success from their innovation efforts. Businesses can realize innovation either through the
use of highly limited external knowledge resources or through a classical or closed innovation process whereby
knowledge is derived entirely from internal resources, as well as through an open innovation process. Open
innovation process can be realized with the approach that knowledge is not in the monopoly of anybody and
therefore working in collaboration and producing and reproducing information. Today, innovation can be
evaluated as creating value through the adoption of different strategic alliances, customer approach and different
business models. This study aims to implement the Canvas business model, which has become an important tool
in achieving organizational goals in a sustainable way, with an innovation approach and to guide practitioners in
this way. In this study, depending on the business model theory, the innovation process of a company is analyzed
with document analysis method which is one of the qualitative research methods. The findings were interpreted
and recommendations were made to the practitioners.

Keywords: Business Model, Innovation, Canvas Business Model
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OZET

Kur’an-I Kerim’de (Ali Imran, 110) belirtildigi gibi iyiligi emredip kétiiliikten sakindirmayi hedefleyerek insanlik
icin ¢ikarilmis bir topluluk vardir ki, bu topluluk {immet olarak isimlendirilmistir. Ummet kavrami, W.
Montgomery Watt, miislimanlardan ziyade miiminlerle iligkilendirip, Medine yahudilerinin de {mmet-i
Muhammed i¢inde sayildigimi diisiinse de, Fetih suresi 28 ve 29 ayetlerinde iimmeti Hz. Muhammed ve onun
yaninda olan Kisilerin olusturdugu Islam alimleri tarafindan savunulan bir gériistiir. Fakat giiniimiizde diinyanin %4
niifusunu olusturan miisliimanlarin hepsinin tek tek din hususunda bilgin olmasi, dogruya ve yanlisa, faydaya ve
zarara karar vermesinin miimkiin bir yaklagim olmadig1 bir gercektir. Nitekim, savas halinde miiminlerin hepsinin
birden savasa katilmayip, iclerinden din konusunda koklii ve derin bilgi sahibi olanlarin kalmasini isteyen Allah
(Tevbe,122) din hususunda egitimli bir kesimin varliginin zorunlulugunu ortaya koymaktadir. Fikih egitimi genel
olarak din egitimi i¢inde, 6zel olarak Temel Islam Bilimleri icinde bu bakimdan ehemiyetli bir konuma sahiptir.
Fikih Miislimanlarin birey ve toplum olarak giinliik hayatin1 dinle ¢elismeden yasama ve bir sorun ortaya
¢iktiginda onu ¢6zme arzulari sonucu ortaya ¢ikmig zengin bir birikim ve mirasi ifade eder. Egitim siirecinde bu
miras ibadet ve muamelat olarak ayrilmis ve zamanla kurallar biitiinii olarak goriiliip yasayan diinyadan
soyutlanmig duruma getirilmistir. Bu soyutlama 6grenci zihninde fikh1 kuralci, sekilci bir bigime sokarak, kurallar
geregi davranmanin yeterli olusu diisiincesini hakim kilmistir. S6z konusu kuralcilik ve sekilcilik sebepleri ve
tarihsel arka planin incelenmesi bildirinin ana temasini olusturmaktadir. Ummeti yonlendirecek olan egitimli,
bilgili kesimin bu diisiinceyi topluma tagimasi da kaginilmaz hale gelmekte, egitim sorunlar1 olan meseleler toplum
sorunlari olarak karsimiza ¢ikmaktadir. Insanlar gelip gecici olup egitimdeki sorunlar devam ettigi igin her gegen
giin Fikhin yiikii arttr. Bu baglamda Ummetle fikih egitimi arasindaki iliski farkli yonleriyle ortaya konmaya
calisilacaktir.

Anahtar Sozciikler: Ummet, Fikih, Fikih Egitimi, Din Egitimi

Figh Education and its Problems within Salah of Ummah
ABSTRACT

As stated in the Quran (Ali Imran, 110), there is a community for mankind aimed at destroying evil from ordering
goodness, and this community is called ummah.

W. Montgomery Watt has associated the concept of "ummah" with the believers (mumin) rather than the Muslims,
and has also considered the Jewish people of Medina in the ummah of Muhammad. However, Islamic scholars
defend the idea that the ummah consists of the Prophet Muhammad and the people who are with him, in the view
of the verses 28 and 29 of Surah Fatah. But now it is a fact that all Muslims making 1/4 of the world's population,
individually can not have all the information about religion and that it is impossible to solve the right and untruth,
benefit and harm. Indeed, Allah did not want all believers to join the battle during the war, especially those who
has deep knowledge in religion (Tevbe 122). And this shows the need for an educated group in religion. In this
respect, education of Figh has an important position generally within religious education, especially within the
Basic Islamic Sciences. Figh expresses a rich accumulation and heritage which is the result of Muslims' desire to
live as an individual and a society without contradicting their daily lives and to solve it when any problems arise. In
the course of education, this heritage was separated as worship and (MUAMELAT), and over time, it was regarded
as a set of rules and was brought into isolation from the living world. And this isolation has dominated the idea
that it is enough to behave according to the rules in the mind of the student, placing the figh in a normative and
formal form. The main theme of the declaration is the study of the causes and historical background of this
normativity and formality. Inevitably, an educated group that will lead the ummah will bring this idea to society,
and issues with educational problems arise as social problems. Even though the people were mortal, the problems
in education continued and over time the burden of Figh increased. In this context, the relation between Ummah
and figh education will be tried to be revealed in different aspects.

Keywords: Ummah, Figh, Figh Education, Religious Education
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ABSTRACT

Pakistan is developing country with status of emerging economy. SME’s are playing role of engine in its move
towards economic growth and development. Technological innovation plays a crucial role to determine the success
of firms and development of the national economies. The dairy sector, which is the main focus of this study, is
regarded as one of the most important industries in Pakistan, with a high growth potential. In Pakistan dairy
industry in general is characterized by a large number of SMEs that capture a large fraction of the market by
manufacturing a wide variety of products. The study is likely to provide extensive insight into strategic planning
for entry of organized players in the milk production business. The aim of the research is to determine technological
innovation factors effect on SME’s success and failure in Pakistan. A mix approach will be taken both primary
and secondary method will be used. The primary research will be based on both Qualitative and Quantitative
research method. The participants of the study would be selected through purposive sampling and data will be
collected via interviews and questionnaires to explore the effect of technological innovation on SMEs. Survey
questionnaire would be distributed among at least100 participants in person and online to determine application
of technological innovation in SMEs. Findings from this study will be of value to businesses by enabling SMEs to
gain knowledge concerning effective strategies and best practices for sustainable growth of the business.
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OZET

Sosyal medyada ahlaki davranigin tartisilmasinda 6zellikle birkag konunun alt1 ¢izilmelidir. Ahlaki davranis,
bireysel yorumlarla her ahlak seviyesinde farklilik gdsterebilmektedir. Bunun yani sira internet kullanimi
davraniglariin ve kiiltiirlesmesinin ahlaki davranis bi¢imlerini de sekillendirdigini ve giin gectikge ahlaki-
ahlaki olmayan ayiriminin netlestigini sdylemek miimkiindiir. Kimlik gizleme, takma isimlerle hakaret etme,
gergekleri yokmus gibi gosterme, hayal olan1 gercekmis gibi gdsterme, bilgiyi yanlis ve kotiiye kullanma,
bilgiyi maddi menfaat agisindan kullanma arasindaki ¢izgiler daha anlagilir bir hal almaya baslamistir.
Toplumun trettikleri -her ne olursa olsun- tiiketim esnasinda kiiltiiriinii de beraberinde getirir. Sosyal medya
araclarmin bu yontiyle de ele alinmasi, toplumun dinamiklerini anlamay1 izah etmede fayda saglayacaktir.
Kiiltiirel olarak “goézetleme, gozetlenme” yalnizlifin ve bireyciligin bir sonucu olarak yorumlanabilirse de
ahlaki olarak gozetleme ve gozetlenmenin ayip sayildigi toplumlarda bile bu alginin sosyal medya araglari ile
neredeyse normallesmeye basladigini sdylemek yanlis olmayacaktir. Bu amagla ¢aligmada, sosyal medya
kullaniminin toplumsal yanismalari, kiiltiiriin ayrilmaz bir parcasi olan “ahlak kavrami ger¢evesinde ele alinmig
ve literatiirde yer alan kaynaklarla yorumlanmaya ¢aligilmistir.

Anahtar Kelimeler: Sosyal medya kullanimi, Ahlak, Ahlaki Davranig
The Moral Dimension In Social Media Usage

ABSTRACT

In discussing moral behavior in social media, a few issues need to be underlined. Moral behavior can vary with
individual interpretations at every level of morality. In addition to this, it is possible to say that the behaviors and
culturalization of internet use shape the moral behaviors and the moral-non-moral distinction becomes clearer. The
lines between identity concealment, insulting with aliases, pretending that the truth is absent, pretending that the
imagination is real, misusing and misusing information, and using information in terms of material interest have
become more understandable. What the society produces - whatever happens - brings culture during consumption.
This aspect of social media tools will also help to understand the dynamics of society. Although surveillance can
be interpreted as a result of cultural loneliness and individualism, it will not be wrong to say that this perception
is almost normalized with social media tools even in societies where moral surveillance and surveillance are
considered a shame. For this purpose, the social misconceptions of the use of social media are discussed within
the framework of the concept of morality, which is an integral part of culture, and it is tried to be interpreted with
the sources in the literature.

Keywords: Usage of social media, Ethics, Moral Behavior
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ABSTRACT

Proposed study has the main intention to contribute towards the remodelling of productive child food
entrepreneurship in Bangladesh through an integrated framework of ethical and innovative practices among the
entrepreneurs in the sector. The framework will improve moral issues and business ethics among the food handlers
in the country. Food adulteration is considered to be a national problem for Bangladesh. Suggestion of time to time
revision of the food adulteration act considering the current situation would assist to handle the situation better,
yet all the steps taken to tackle the situation has failed and food adulteration is named as “silent killer” for the
society. Researcher adopted qualitative approach as methodology for this study, where semi-structured interviews
and focus group were used for qualitative data. Based on the qualitative data, a questionnaire will be designed for
quantitative research in a future date. Both qualitative and quantitative research will eventually contribute towards
the framework development and the framework will have an impact in improving moral and business ethics of
entrepreneurs engaged in child food adulteration in the country.

Keywords: Food adulteration, remote interview technique, purposive sampling, snowball sampling, innovation,
online platform, locally sourced ingredients.
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OZET

Stra, bir alanla ilgili olarak olusturulan damisma kurulu niteligindedir. Alinan kararlar o alanda yapilacak
calismalara kilavuzluk eder. Kiiltiir ve Turizm Bakanlig1 tarafindan diizenlenen Milli Kiiltiir Stralar1 da, tilkenin
kiiltiir politikalar1 lizerinde degerlendirmelerde bulunmak, kararlar almak, planlamalar yapmak, ¢agin gereklerine
uygun kiiltiir politikalar1 iiretmek amacini tagir. 1982, 1989 ve 2017 yillarinda olmak {iizere ii¢ kez diizenlenen
Milli Kiiltiir Stralarinda kiiltiire temel olusturan alanlar degisik boyutlariyla ele alinmis, yasanan sorunlar
irdelenmis, bu konuda ¢esitli 6neriler dile getirilerek sorunlarin ¢éziimiine yonelik kararlar alinmigtir. Gegmisten
giiniimiize kadar Milll Kiiltiir Stralarinda tizerinde durulan konularin, sorunlarin, alinan kararlarin tiim boyutlar
kapsaminda gézden gegirilmesi, iilkenin kiiltiir politikalar1 agisindan var olan durumu ortaya ¢ikarmak, genis bir
tablo tlizerinden degerlendirmelerde bulunmak ag¢isindan olduk¢a dnemlidir.

Bu arastirmada, Milli Kiiltiir Stiralarinda {izerinde durulan konular, alinan kararlar degerlendirilmeye ¢alisilmistir.
Nitel aragtirma yaklasiminin benimsendigi arastirmada dokiiman incelemesi teknigi kullanilmigtir. Milli Kiiltiir
Stralar1 bu kapsamda igerik analizi yoluyla ¢dziimlenmistir.

Anahtar Kelimeler: Kiiltiir, Milli Kiilttr, Milli Kiiltiir Surasi
National Cultural Currents from Past to Present
ABSTRACT

The Council is an advisory committee on a field. The decisions taken guide the studies to be carried out in that
field. National Culture Councils organized by the Ministry of Culture and Tourism, the country's cultural policies
to evaluate, make decisions, make plans, cultural policies in accordance with the requirements of the era is intended
to produce. In the National Culture Councils which were organized three times in 1982, 1989 and 2017, the areas
forming the basis of culture were handled with different dimensions, the problems experienced were examined,
various suggestions were expressed and decisions were made to solve these problems.

It is very important to review the issues, problems and decisions taken in the National Cultural Councils from the
past to the present within the scope of all dimensions, to reveal the current situation in terms of the cultural policies
of the country and to make evaluations on a wide table.

In this research, the subjects discussed in the National Council of Culture and the decisions taken were evaluated.
The qualitative research approach was adopted and the document analysis technique was used. In this context,
National Culture Councils were analyzed through content analysis.

Keywords: Culture, National Culture, National Culture Council.
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Eski Cin devlet ve egemenlik anlayisi ile Tiirk anlayisi arasinda biiyiik yakinliklar vardir. Eski Cin kiltiiriinde
“Tao” denilen bir diizen vardir. Biitiin varliklar bu diizen i¢inde uyumlu bir sekilde hareket etmelidir. Toplum
hayat1 da bu diizene uygun olmali; giines, ay ve yildizlar bu diizene uygun hareket etmelidir. Herkes yasantisini
bu diizene gore kurmalidir. Bunun yaninda Cin imparatoru ise, gok’iin bir sembolii ve insanlara 6rnek bir rol model
olarak oturmalidir. Farkli diller konusan, farkli yasam bic¢imlerine sahip olan ve degisik duygu ve diisiince
igerisinde ki insanlari bir devlet i¢inde birlestirmek gok’iin buyurdugu bir 6devdir. Devlet idaresi ortaya koydugu
ve sekillendirdigi yonetim sekli ile kutup yildizina benzer, kendi yerinde durur, diger yildizlar ise onun ¢evresinde
saygi ile dolu olarak donerler ve onun karsisinda egilirler.

Bu motiflerin Eski Caglarda Tiirk anlayisinda da oldugu Kutup Yildizi'nin devlet ve yonetimle ilgili bir kavram
oldugu, Tiirk kiiltiir ve inancinda da dnemli bir yere sahip oldugu gdze ¢arpmaktadir. Tiirk evren anlayisi,
Demirkazik (Kutup Yildizi) ile yeryiiziiniin gokytiziine baglilig1 inancini tasimaktaydi. Tiirklerde gok’iin kutlulugu
fikri ¢ok eski déonemlerde baglamis, bu durum aile ve devlet yonetim anlayisim da etkilemistir. Eski Tiirklerde
Hakana “acuncu” denmesi ve burada kullanilan acun kelimesinin cihan manasma gelmesi, Tiirk hakanlarinin
Tanri tarafindan biitiin insanlig1 idare i¢in gonderilmis hiikiimdar kisvesinde gortildiigiiniin acik bir 6rnegidir. Tek
bir farkla, Eski Cin kiiltiiriindeki Tao anlayis1 ayn1 zamanda Tiirklerde bugiin bile varligin1 koruyan Tore fikrini
andirmaktadir. Cin anlayisinda gok’iin kendisi yaraticidir ve imparatorda onun ogludur ve kutsaldir. Tiirk
anlayisinda ise gogl de yeri de yaratan bir tanri vardir ve Tiirk hakanina kut yani devleti yonetme yetkisi
verilmistir.

Anahtar Kelimeler: Eski Tiirkler, Tao, Eski Cin Medeniyeti, Y6netim, Kut.

A Review on The Question of The Reciprocity of Tao Understanding in
Chinese Culture in The Old Age Turkish Administration System

ABSTRACT

There is a great affinity between the old Chinese state and the Turkish understanding of sovereignty. In ancient
Chinese culture, there is a so-called "Tao". All beings must act in harmony within this order. Community life must
be in line with this order; the sun, moon and stars must act in accordance with this order. Everyone should establish
their lives according to this order. In addition, the Chinese emperor must sit as a symbol of heaven and a role
model for the people. It is a duty of the sky to unite people who speak different languages, have different lifestyles
and have different emotions and thoughts in a state. The state administration is similar to the polar star with the
form of administration it has created and shaped, and it stands in its own place, while the other stars revolve around
it with respect and bend in front of it. It is noteworthy that the Polar Star, which these motifs were in Turkish
understanding in ancient times, is a concept related to the state and administration and has an important place in
Turkish culture and belief. The Turkish universe understanding, with Demirkazik (Pole Star), had the belief that
the earth was connected to the sky. The idea of celestial celestialism in Turks began in ancient times, and this also
affected the understanding of family and state administration. The fact that the old Turks called Hakana as uncu
acuncu ve and that the word acun used in the word ¢ acun ¢ means cihan is a clear example of the fact that Turkish
khans were seen as the ruler sent by God to rule all humanity. With one difference, the Tao conception in ancient
Chinese culture is also reminiscent of the idea of Tore, which still exists today in the Turks. In Chinese
understanding, heaven itself is the creator and the emperor is his son and holy. In the Turkish understanding, there
is a god who creates the heavens and the earth, and the Turkish khan is given the authority to govern the state.

Keywords: Old Turks, Tao, Ancient Chinese Civilization, Administration, Kut.
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OZET

Diinyada yasanan ekonomik ve toplumsal gelismeler dogrultusunda 6nem kazanan sivil toplum kuruluslari,
toplumlarin sosyo-ekonomik ve kiiltiirel kalkinmislik sorunlarinin ¢6ziilmesi ve toplumun temel ihtiyaglarinin
giderilmesi ve demokratik haklarinin degerlendirilmesi konularinda, toplumlardaki degisim ve gelisim siirecini
hizlandiric1 bir fonksiyonu iistlenen dnemli kuruluslardir. Bolgelerarasindaki gelismislik farkinin giderilmesi
yoniinde gelistirilen kalkinma politikalarinda devletin etkin rolii son derce 6nem arz etmektedir. Ancak kar amaci
tagimayan ve 6zerk kuruluslar olan sivil toplum kuruluslari goniilliiliik esasina dayanan ¢aligmalart ile merkezi
hiikiimetin ¢alismalarinin paralellerinde bdlgenin ekonomik, sosyal ve kiiltiirel acidan kalkinmasi i¢in 6nemli
caligmalar yiiriitmektedirler. Tarihsel siirecte inceledigimizde vakiflar, dernekler, kooperatifler, meslek
orgiitlenmeleri koklii kuruluslar olarak bu konuda toplumsal yararliliklar saglamislardir. Bu ¢aligma kapsaminda
tarihsel siirecte etkili olan bu sivil toplum kuruluslarmin gelisimi, bolgesel kalkinmaya olan etkilerinin
degerlendirilmesi ele alimacaktir. Caligmanin amaci sivil toplum kuruluslarimin ekonomik ve sosyal yagami
diizenleyen ve bolgesel kalkinmanin saglanmasindaki etkin roliiniin degerlendirilmesidir. Bu ¢aligma literatiir
taramasi, istatistiki verilerin degerlendirilmesi ve bolgesel kalkinmada sivil toplum kuruluslarinin 6neminin
incelenmesiyle sonuglandirilacaktir.

Anahtar Kelime: Sivil toplum Kuruluslari, Bolgesel Kalkinma, Vakiflar, Dernekler, Kooperatifler, Meslek
orgiitlenmeleri.

Evaluation of the Role of Non-Governmental Organizations in Regional
Development

ABSTRACT

Non- Government Organizations, which have gained importance in line with the economic and social
developments in the world, are important organizations that assume a function to accelerate the process of change
and development in societies in order to solve socio-economic and cultural development problems of societies and
to fulfill basic needs of society and to evaluate democratic rights. The effective role of the state in the development
policies developed to eliminate the development disparities between regions is of utmost importance. However,
non-profit and autonomous non-governmental organizations carry out important works for the economic, social
and cultural development of the region in parallel with the activities of the central government through their
voluntary works. When we examined the historical process, foundations, associations, cooperatives, professional
organizations have provided social benefits in this regard as rooted organizations. In this study, the development
of these non-governmental organizations which are influential in the historical process and their effects on regional
development will be discussed. The aim of the study is to assess the effective role of non-governmental
organizations in regulating economic and social life and ensuring regional development. This study will be
concluded by analyzing the literature, evaluating statistical data and examining the importance of non-
governmental organizations in regional development.

Keywords: Non-Governmental Orgaznizations, Regional Devolopment, Foundations, Associations,
Cooperatives, Professional Organizations.
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OZET

FinTech’ler, inovatif is modelleri ve yiiksek teknolojik kapasiteleri sayesinde finansal hizmetlerde yenilikleri
miimkiin kilan, gelistiren ve zaman zaman da temelden degistiren kuruluslar olarak tanimlanabilir. FinTech’ler
hem miisteriye dogrudan dokunabilir hem de geleneksel finansal kuruluslarina yeni {irin ve hizmet sunup onlarin
rekabette one ¢ikmasina veya cagi yakalamasina destek olabilirler. Yaratici, yenilikci ¢oziimler iireten Fintechleri
Tiirkiye’de popiiler hale getiren en 6nemli faktorler; teknolojik gelismeler, degisen miisteri talepleri, geng niifus,
cografi konum, dinamik girisimci ve is gilicli kaynagi, giiclii ve yenilik¢i finans sektorii ve konjonktiirel
dinamiklerdir. FinTech’ler daha iyi hizmet, erisimde kolaylik ve rekabet ortaminin gelistirilmesi gibi adimlarla
finansal hizmetler pazarmin biiyiitiilmesi ve daha genis kitlelere ulasabilmesi anlaminda son derece 6nemli bir
fonksiyona sahipler. FinTech girisimlerin ¢evik ve miisteri dostu yaklagimlari finans diinyasina yeni agilimlar
kazandirmakta ve mevut is yapis sekillerini degistirmektedir. Tiirkiye’ nin gii¢lii bankacilik sistemine sahip olmasi,
nakit dis1 6deme sistemlerinin yayginlagsmasi ve mobil teknolojilerin yogun bigimde kullanimi iilkemizde FinTech
startup’lara onemli firsatlar saglamaktadir.

Diinyada FinTech alaninda yatirim c¢eken alanlar, ddemeler, mobil bankacilik, varlik yonetimi, bor¢ verme,
InsurTech (Sigortacilik), sermaye piyasalar1 (finansal modelleme ve analiz yazilimlari), crowdfunding ve
Blockchain-Bitcoin alanlaridir. Tiirkiye’de ise B2B ve B2C alaninda genellikle 6demeler, mobil bankacilik, varlik
yonetimi, sermaye piyasalari ve dijital para birimi alanlar1 ilgi ¢ekiyor. Tirkiye FinTech ekosistemi oyuncularinin
on odemeli kartlar, ciizdan uygulamalar1, 6deme takibi, offline 6deme, para transferi, indirim ve sadakat kartlari,
biit¢e yonetimi, tahsilat, POS yonetimi, n muhasebe, VPOS, yazarkasa, bankacilik yazilimlari ve kredi skorlama
gibi alanlarda faaliyet gosterdigini gérmek miimkiin. Turkiye finans sektorii ve bankacilik sistemi global ve yerel
ekonomik ve politik dalgalanmalara ragmen saglam kalabilen Tiirkiye ekonomisinin en giighi kollarindan biri
olarak iilkedeki FinTech sektoriiniin de gelismesinin ana itici kuvveti gérevini gormektedir. Istanbul Finans
Merkezi vizyonu projeksiyonu ile Avrupa-Asya arasi bir kopri olarak jeopolitik avantajini da kullanan
Tirkiye’nin yakin gelecekte bolgesel bir finansal teknoloji merkezi haline gelmesi hayal degildir.

Bu caligmada; startup yatirimlarindan finansal teknoloji girisimleri olan FinTech’ler {izerinde durulacaktir.
Tiirkiye’nin sahip oldugu potansiyel, startup ekonomisi, FinTech pazar verileri, FinTech yatirimlari, yabanci
sermaye ilgilsi ve FinTech’ler ile konvansiyonel finans sektorii arasindaki iliski ve karsilikli etkilesim,
FinTech’lerin giiclii ve gelisime acik yonlerinin yani sira sunduklar firsatlar irdelenecektir.

Anahtar Kelimeler: Startup, FinTech, Tiirkiye’de FinTech Yatirinmlari, FinTech’ler ve finans sektorii

Financial Technologies of the Start-Up Investments in Turkey (FinTechs):
Turkey’s FinTech Ecosystem and Development Process

ABSTRACT

FinTechs can be defined as organizations that enable innovations in financial services, develop and change them
thanks to its innovative business models and high technological capacities. FinTechs can both directly touch the
customer and offer new products and services to traditional financial institutions and help them stand out in
competition and catch up with the era. FinTechs that produces creative, innovative solutions have most important
factors that make it popular in Turkey; technological developments, changing customer demands, young
population, geographical location, dynamic entrepreneur and labor force, strong and innovative financial sector
and cyclical dynamics. FinTechs have a very important function in terms of expanding the financial services
market and reaching wider audiences through steps such as better service, accessibility and development of a
competitive environment. The agile and customer-friendly approach of FinTech enterprises gives new insights into
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the world of finance and changes the way they do business. Turkey's banking system to have a strong, widespread
and intensive use of mobile technology in our country of non-cash payment systems provide significant
opportunities for fintech startup.

FinTech's areas of investment in the world are payments, mobile banking, asset management, lending, InsurTech
(Insurance), capital markets (financial modeling and analysis software), crowdfunding and Blockchain-Bitcoin. In
Turkey, payment systems regarding generally B2B and B2C, mobile banking, asset management, capital markets
and attracting interest digital currency areas. It is possible to see that Turkey fintech ecosystem players operate in
area of prepaid cards, wallet application, payment tracking, offline payments, money transfers, discounts and
loyalty cards, budget management, collection, POS management, accounting, VPOS, cash, banking software and
loans scoring. Turkey's financial sector and the banking system which can remain powerful despite global and
local economic and political fluctuations as one of the most powerful branch of Turkish economy in the country
driving force of development FinTechs. Being as a center of financial technologies is not dream for Turkey soon
by using the advantages of geopolitics importance caused by being of the bridge between Asia and Europe.

In this study, we will focus on FinTechs which are financial technology initiatives. Turkey’s potential, startup
economy, fintech market data, fintech investment, demand of foreign capital, the relationship and interaction
between FinTechs and conventional financial sector players, opportunities, strength, weakness and development
areas of of FinTechs will be examined

Keywords: Startup, FinTech, FinTech Investments of Turkey, FinTechs & Financial Sector.

207



3 International EMI Entrepreneurship & Social Sciences Congress, 28-30 June 2019, Lefkosa
Kentsel Sit Alanlarindaki Yenileme Calismalarimin Turizm Ag¢isindan
Degerlendirilmesi — 459

Res. Assist. Sezgi GEDIK
Istanbul University-Cerrahpasa, SBMYO
sgedik@istanbul.edu.tr

OZET

Kentler, sosyal, kiiltiirel, ekonomik ve fiziksel dokular1 ile cok boyutlu yapilardir. Ozellikle kent merkezleri yillar
icinde gogler, niifus sayisindaki artislar, yeni fiziki yapilanmalar, ekonomik ve sosyo-kiiltiirel farklilagmalar ile
onemli degisimler gegirmistir. Bu degisimler kentin tarihi dokusunu olusturan kent merkezlerinin sit alani haline
donlismesine sebep olmustur. Planlama bolgesi i¢inde kentsel sit alanlarinin korunmasi ve kentsel sit 6zellikleri
ile uyumlu yapilagma alanlarimin olusturulmasi bir zorunluluktur. Kentlerin geligsmesiyle kiiltiirel dokunun tahribi
adeta paralellik arz etmektedir. Kentin Kiiltiirel 6zellikler ise turizmin cazibe unsuru olmasi bakimindan dnemlidir.
Kentsel alan i¢inde tarihi degere sahip ya da konum olarak kent i¢inde avantaja sahip alanlarin soylulastirilmast
veya yenilenmesi turizm sektoriiniin de olumlu yonde etkilenmesine sebep olmaktadir. Bu sebeple kentsel sit
alanlar1 yiirlirlikteki mevzuat uyarinca koruma kararlarinin siirdiiriilebilir kilinmasi, sit alanlarinin Kiiltiir ve
Tabiat Varliklarini Koruma Yiiksek Kurulu'nun ilke kararlart dogrultusunda korunmasi ve kullanilmasinin
saglanmasi temel ilke olmaktadir. Sit alanlarma yonelik planlamalar, yerel yonetimlerin, bu konuda calisan
kurumlarin, meslek odalarinmm ve sivil toplum Orgiitlerinin katilimimni  kapsayan genis kapsamli
degerlendirilmektedir. Bu ¢alisma kapsaminda literatiir ¢aligmas1 yapilarak kentsel sit alanlarina yonelik ¢aligan
kurumlarin faaliyetleri arastirilacak ve turizm yoniinden degerlendirilecektir.

Anahtar Kelime: Kentsel Planlama, Kentsel Sit Alanlari, kentsel yenileme, Turizm

Evaluation of Renewal in Urban Protected Areas in Terms of Tourism

ABSTRACT

Cities are multi-dimensional structures with their social, cultural, economic and physical textures. In particular,
urban centers have undergone significant changes over the years with migrations, increases in population, new
physical structures, economic and socio-cultural differences. These changes caused the city centers, which
constitute the historical fabric of the city, to become a protected area. It is an obligation to protect urban
conservation areas within the planning region and to establish construction sites compatible with urban
conservation characteristics. The rapid development of cities causes destruction of the cultural fabric. The cultural
characteristics of the city are important in terms of being an attraction element of tourism. Gentrification or renewal
of areas that have historical value in the urban area or which have advantage in the city as a location also positively
affects the tourism sector. For this reason, it is essential to make conservation decisions sustainable in accordance
with the legislation in force and to ensure that the protected areas are protected and used in accordance with the
principle decisions of the High Council for the Protection of Cultural and Natural Assets. The planning activities
for the protected areas are covered in a comprehensive manner, involving the participation of local governments,
private institutions, professional chambers and non-governmental organizations. Within the scope of this study,
the activities of institutions working in urban protected areas will be researched and evaluated in terms of tourism
through literature review.

Keywords: Urban Planning, Urban Protected Areas, Urban Renewal, Tourism.
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ABSTRACT

Entrepreneurship in creative industries is important socially and economically. In this study, we address how, why,
and when new kinds of performing art organizations emerge. More specifically, we study theatres in Turkey to
explore the evolution of the theatre, why the number of theatres is increasing, and who is creating these theatres.
Our main focus is on how cultural entrepreneurs create new cultural institutions (in this case theatres), the forms
of work they carry out in doing so, and what motivates them beyond the traditional profit motive. We conclude
that much of the story of cultural entrepreneurship in Turkey is a translation story of moving plays and
organizational forms from Europe and North America, but with important forms of local innovation also occurring.

Keywords: Creative industries, Cultural entrepreneurship, Performing arts.
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OZET

Uluslarararas1 Muhasebe Standartlar1 Kurulu (IASB) tarafindan yayinlanan 23 Nolu Borglanma Maliyetleri
Standardi, bir igletme tarafindan gerceklestirilen borglanmalarla ilgili olarak ortaya ¢ikan faizlerini, kredi
komisyonlarini, kur farklarim ve vade farklarini bor¢lanma maliyeti olarak tanimlamakta ve muhasebelestirme
esaslarini agiklamaktadir. Standardinin temel ilkesi, bir 6zellikli varligin elde edilmesi veya ortaya konmasi ile
dogrudan iligki kurulabilen bor¢lanma maliyetlerinin aktiflestirilmesi, bunlarin disindaki maliyetlerin gider
kaydedilerek muhasebelestirilmesini 6ngdrmektedir. Bununla birlikte bagimsiz denetime tabi olup Tiirkiye
Finansal Raporlama Standartlarmi (TFRS) uygulamayan isletmeler icin de yayinlanan teblig ile ytiriirliige giren
Biiyiik ve Orta Boy lsletmeler i¢in Finansal Raporlama Standardi (BOBi FRS) bulunmaktadir. BOBI FRS’de
17.Bolumde incelenen Borglanma Maliyetleri, Uluslararasi Muhasebe Standartlarina benzerlik gosterse de Stoklar
ve Maddi Duran Varliklar agisindan bazi farkliliklar igermektedir. Calismanin amact Borglanma Maliyetlerinin
TFRS ve BOBI FRS agisindan muhasebelestirilmesindeki farkliliklar1 ortaya koymaktir.

Anahtar Kelimeler: TFRS, BOBI FRS, Bor¢lanma Maliyetleri

Examples of Comparison of Borrowing Costs in terms of TFRS and BOBI
FRS

ABSTRACT

The Borrowing Costs Standard No. 23, issued by the International Accounting Standards Board (IASB), defines
the interest, credit commissions, currency differences and maturity differences arising from borrowings by an
entity as borrowing costs and describes the accounting principles. The basic principle of the Standard stipulates
the capitalization of borrowing costs that can be directly related to the acquisition or presentation of a qualifying
asset, and the recognition of costs other than these, by recognizing them as expense. However, subject to
independent audit Turkey Financial Reporting Standards (TFRS) and published the notification for business
administration enacted the Financial Reporting Standard for Large and Medium-Sized Businesses (BOBI FRS)
are available. Borrowing Costs examined in Section 17 of the BOBI FRS, although similar to International
Accounting Standards, have some differences in terms of Inventories and Tangible Assets. The purpose of this
study is to reveal the differences in the accounting of Borrowing Costs in terms of TFRS and BOBI FRS.

Keywords: TFRS, BOBI FRS, Borrowing Cost.
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OZET

Bu calismada kamu sektoriinde ¢aliganlarin motivasyonu ile liderlik tarzlari arasinda bir etkilesimin varligt
arastirilmistir. Arastirmanin evreni olarak Istanbul Anadolu yakasindaki kamu kuruluslarindan 24 okul, 1 adliye
ve 1 vergi dairesidir. Bu kurumlarda ¢alisan 805 kisi ile anket caligmasi yapilmis ve elde edilen sonuglar
istatistiksel olarak analiz edilmistir.

Calismadan derlenen beyanlar faktor analizine tabi tutulmus ve 3 liderlik tiirii ile 5 motivasyon faktorii
belirlenmigtir. Liderlik tiirleri; hiimanist-demokratik, biirokratik ve otokratik liderliklerdir. 5 motivasyon
faktoriinden sadece biri arastirma konusu ile ilgili oldugundan “lider etkilesimli motivasyon faktorii” adi
verilmistir. Lider etkilesimli motivasyon faktoriiniin bahsi gegen ii¢ liderlik tarzi ile iliskisi korelasyon matrisi
tizerinden ¢ikarilmstir. Her Gi¢ liderlik tarzi ile motivasyon arasinda iligki oldugu saptanmistir. Arastirmada ayrica
katilimcilarin demografik o6zellikleri ile ii¢ liderlik tarzi arasindaki ve yine demografik ozellikleri ile lider
etkilesimli motivasyon arasindaki iliskiler sorgulanmistir. Yasa ve kideme bagli 6zelliklerle lider etkilesimli
motivasyon arasinda iligki oldugu tespit edilmistir.

Anahtar Kelimeler: Lider, yonetici, motivasyon, motivasyon araglari

Impact of Leadership Approach on Motivation of Employee: A
Research on Public Employees

ABSTRACT

In this study, it was studied the availability of an interaction between motivation and leadership styles of the people
working in public sector. The universe of the study is 24 schools, 1 judicial court and 1 tax office located in Asian
side of Istanbul city. A questionnaire was held with 805 individuals working in above mentioned public
corporations, and results were statistically analyzed. Statements gathered by the survey were undergone functional
analysis, and resultant 3 leadership styles and 5 motivational factors were identified. Leadership styles are
humanistic — democratic, bureaucratic and autocratic leadership styles. One of the five motivation functions was
related to the study and was called leader-related motivational factor and the relation to three leadership styles was
identified by correlation matrix. It was defined a relation between each of three leadership styles and leadership-
related motivational factor. It was also questioned a relation between demographic features of the surveyed and
the three leadership styles together with leader-related motivation. It was also defined a relation between leader —
related motivation and features based on age and the year in the corporation.

Keywords: Leader, manager, motivation, motivational tools.
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OZET

Bu ¢alismanin amaci neoliberal saglik reformlarini degerlendirerek Tiirkiye’de 2003 yilindan sonra yiiriirliikte yer
alan Saglikta Doniisiim Projesi ile olan iligkisini ortaya koymaktir.1980’lerden sonra ortaya ¢ikan neoliberal
politikalarin kamu saglik sektoriine yansimasi saglik hizmetlerinin sunum, finansman ve organizasyonun yapisinin
degisimine yol agmustir.

Saglikta Doniisiim Projesinin Tiirk saglik sektoriine uygulanisi ile saglik hizmetlerinin kamusal niteligi asinmus,
hizmet sunumu, finansman ve orgiitlenme yontemleri degismistir.

Anahtar Kelimeler: Saglikta Doniisiim Projesi, Neoliberal saglik reformlari, Saglik Sistemleri

Health Transformation: The Case of Turkey
ABSTRACT

The aim of thesis is to evaluate the neoliberal health reforms and to Show their relevance to Health Transformation
Program of Turkey, which has been in force since 2003. The reflection of the neoliberal economic policies that
emerged after the 1980s onthe public health sector has led to the transformation and transformationof the
presantation, financing and organization of health systems.

The Health Transformation Programwas carried out in the same way that neoliberal health reforms were applied
to the Turkish health system. As a result, the public nature of health services has been eroded, service delivery,
funding and advisory methods were transformed by neoliberal health reforms.

Keywords: Health Transformation Program of Turkey, Neoliberal health reforms, Health system.
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OZET

Bu caligmada pazarlama literatiiriinde son zamanlarda yer almaya baslayan psikolojik sahiplenme teorisine
odaklanilmaktadir. Psikolojik sahiplenme, bireylerde maddi olan ya da olmayan seylere karsi, kendilerininmis
hissini yaratan bir duygunun yasanmasi olarak tanimlanmakta ve orgiitlerde ¢aligsanlarin tutum ve davranislarinin
o6nemli belirleyicisi olarak ele alinmaktadir. Pazarlama agisindan psikolojik sahiplenme teorisinin anlasilmasi,
tiiketici davraniglari ile birlikte ele alinmasiyla miimkiindiir. Ayn1 zamanda teknolojinin gelisimiyle her gecen giin
bireylere farkli sekillerle sunulan sosyal medya mecralari, kullanicilarin tutum ve davraniglartyla sekillenmektedir.
Bu dogrultuda ¢alismada 6ncelikli olarak sanal diinyada psikolojik sahiplenme teorisi, takiben algilanan kontrol,
algilanan bilinirlik ve 6z yatirim olmak iizere psikolojik sahiplenmeyi olusturan etmenler, sonrasinda ise sadakat
davranisinin ¢iktilarindan olan, agizdan agiza iletisim ve kullanima devam etme unsurlari teorik olarak
incelenmektedir. Ardindan ilgili degiskenler arasinda hipotezler olusturulmaktadir. Bu kapsamda arastirma,
Tiirkiye’de sanal mecralar arasinda yaygin olarak kullanilan WhatsApp programinin kullanicilari iizerinde
uygulanmaktadir. S6z konusu modelin analizi i¢in kullanilacak 604 adet veri, online anket yontemiyle elde
edilmistir. Arastirma modelinin yap1 gegerlilik ve giivenilirlik testi i¢gin Dogrulayici Faktor Analizi yapilmakta ve
model testi i¢in ise Yapisal Esitlik Modellemesi kullanilmakta olup degiskenler arasindaki iliskiler 6l¢tilmektedir.
Arastirma sonuglari, psikolojik sahiplenmenin olusumuna etki eden etmenlerin etki derecelerini gosterirken,
psikolojik sahiplenme teorisinin, sanal diinyada sadakat olusumundaki etkisini de ortaya koymaktadir.

Anahtar Kelimeler: Psikolojik Sahiplenme Teorisi, Sanal Diinya, Sadakat, Agizdan Agiza Iletisim, Devamli
Kullanim.

The Psychological Ownership Theory in the Formation of Loyalty in
Virtual World: The Case of WhatsApp

ABSTRACT

This paper focuses on a relatively new focus in marketing literature: the psychological ownership theory. In a
nutshell, this theory refers to a feeling which creates a sense of ownership for material/non-material phenomena,
which significantly affects attitudes and behavior of employees in an organization. In marketing, the psychological
ownership theory should be elaborated regarding consumer behavior. In this sense, social media realm provides a
valuable research area since this realm and consumers’ behavior constantly shape each other due to their
continuous interaction. Accordingly, this paper focuses firstly on the factors creating psychological ownership
which are psychological ownership in social media, perceived control, perceived familiarity and self-investment.
Secondly, it examines the theoretical outputs of loyalty, e.g. word of mouth marketing and continuance usage.
Following this, it brings up hypotheses between these factors and theoretical outputs via taking the widespread
WhatsApp application users as a case study. To analyze the research model, a survey of 604 respondents was
carried out. For the construct validity and reliability test, confirmatory factor analysis and for model test structural
equation modeling was used for measuring the relations between variables. The results of this research show the
level of influence of the factors creating psychological ownership and also puts forward psychological ownership
theory’s effect on the formation of loyalty in virtual world.

Keywords: Psychological Ownership Theory, Virtual World, Loyalty, Word of Mouth, Continuance Usage.
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ABSTRACT

Given the entrepreneurship often involves a capacity and willingness to develop, organize and manage a business
venture along with any risks in order to make a profit, it is no surprise that creating this capacity and willingness
cannot be left to chance. Education being the tool to train the minds and provide needed skills, entrepreneurship
education has the mandate to equip the youth with functional knowledge and skills. Keeping this in mind, this
paper explores the possibilities of better structuring and connecting the business education and business
organizations for economic efficiency and effectiveness. By debating the question “Can adaptive business research
and teaching help create sustainable economies in developing countries”, this paper aims to provoke a discussion
among the stakeholders. Most issues discussed in the paper are long debated in the literature for developed
economies. A new approach for developing economies to remain competitive is a necessity and this non-empirical
study aims to lead to empirical research to narrow that gap. Points highlighted in this brief summary provokes the
discussion on how the education can be use better and points out few guidelines to assist not only the academia
but also the industry members.

Keywords: Business education, developing economies, entrepreneurship, business academia, collaboration
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ABSTRACT

The research focused on explaining creative entrepreneurs’ usage of social media (SM) to express and
communicate their creative aesthetics to customers from a socio-technical perspective. The explanation focused
on understanding how creative entrepreneurs achieve mature usage of SM. Maturity implying SM usage such
that creative processes are well integrated with internal business operations and marketing communications to
create economic value. There are no extant explanatory frameworks that account for creative entrepreneurs’ use
of SM to express and communicate their creative aesthetics to customers. A qualitative research methodology
using in-depth interviews with creative entrepreneurs in the fashion, jewellery, and art industries, amongst others
was used to collect data. The in-depth interviews were semi-structured and were designed to collect data
consistent with the research objectives. Focus was placed on how social media enables opportunity seeking and
how creative entrepreneurs exploit it using social media. The collected data was analysed to establish patterns
that reveal how social media is used to create value. The SM maturity framework contributes an empirically
validated explanation of strategic use of SM by creative entrepreneurs for effective aesthetic value
communication and interaction with customers to create value. Maturity is integration of SM into their creative
processes to express and communicate aesthetic value and value creation. The practical impact is that creative
entrepreneurs can use the framework for their own SM practices to express and communicate aesthetic value
and value creation.

Keywords: Creative Industries, Entrepreneurship, Entrepreneurial Discovery and Value Opportunity
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OZET

Woman Entrepreneurship involves making women have stronger socio-economic status and making them assume
entrepreneur roles in society. One of the major factors leading women to entrepreneurship in Turkey is the attempt
to decrease the negative effects of country’s macroeconomic conditions on household income. The women’s
tendency to start small enterprises stems from various reasons. First of all, woman by starting small enterprises
want to make an economic contribution to the household; secondly, because of the decrease in the household
income, increasing number of women seek for any jobs providing them with a salary. On the other hand, because
of the fact that lacking the necessary qualifications women employment rates are quite low and women are forced
to start their own business. Factors leading to woman entrepreneurship can be grouped as positive and negative,
based on personal and external factors they can also grouped as “pushing and pulling factors”. While negative
factors are pushing woman entrepreneurship, positive factors are pulling woman entrepreneurship.

Nowadays, “micro finance system” is regarded as one of the strategies applied to boost income and employment
in rural areas. So, women starting their own business are also regarded as a micro finance alternative. The number
of challenges faced by woman entrepreneurs is much higher than the challenges faced by man entrepreneurs.
Among these challenges, education, the assumed role of woman in social life, networking, family reactions,
workloads, power struggles in the family are the basic ones. Recently, supports offered to woman entrepreneurs
greatly contribute to the development of woman entrepreneurship. This study carried out by a foundation university
hosting an “Applied Entrepreneurship Program” analyzed woman entrepreneurs participating the program and
determined an increase in the number of woman entrepreneurs and set a woman entrepreneur profile in the process
of entrepreneurship development in Turkey beginning from 1980s.

Keywords: Entrepreneurship, woman entrepreneurship, gender, entrepreneur support, finance, social and
economic factors
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OZET

Uzun bir siyasi gecmisi olan Deniz Baykal, 1993 yilinda CHP (Cumhuriyet Halk Partisi)’nin genel baskani
olmustur. 2010 yilina kadar (Altan Oymen dénemi hari¢) CHP’nin genel baskan1 secilmistir. Bu donem igerisinde
CHP siirekli esitlik, 6zgiirlik ve laiklik gibi degerlere devamli vurgu yapmis ve bu ilkelere baglh kaldigini dile
getirmistir. Fakat Baykal’in parti ile ilgili kararlari partililere danigmadan kendi basina alarak esitlik ve ifade
Ozgiirliiglinii engelleyen bir tutum sergilemektedir. Genel baskanliginin son zamanlarina dogru anayasa yapim
stirecine kars1 olumsuz bir tavir sergilemis, Kiirt meselesini sadece Giineydogu meselesi olarak degerlendirmis ve
kamusal alanda basortiiyli siyasi bir kimlik olarak ifade etmistir. 2010 yilinda ahlak dis1 bir kasetinin yaymlanmasi
sonucu genel bagkanliktan istifa etmek zorunda kalmistir. Bu ¢aligmada Baykal’in genel baskan oldugu tarihinden
itibaren hazirlanan parti programlart ve tiiziikleri karsilastirilip, nasil siyasi bir politika izledigi arastirilmistir.
Yayinlanan kasetin FETO (Fetullahg1 Terdr Orgiitii) ile iliskisi incelenmis ve Baykal’in “komplo” dedigi bu olay
karsisindaki tavri arastirilmistir.

Anahtar Kelimeler: Deniz Baykal, CHP, Kiirt Meselesi, Komplo, Sosyal Demokrasi

Deniz Baykal Period CHP and Evaluation of Turkish Social Democracy

ABSTRACT

Deniz Baykal, who has a long political background, became the leader of the Republican People's Party (CHP) in
1993. He was elected CHP leader until 2010 (excluding Altan Oymen). During this period, the CHP has
consistently emphasized the values such as equality, freedom and secularism. However, Baykal 's decisions about
the party are taken by themselves without consulting the parties, and thus, they have an attitude that prevents
freedom of expression and freedom of expression. Towards the end of his presidency, he has taken a negative
stance against the constitution making process and considered the Kurdish issue as a mere Southeast issue and
stated that he was wearing a headscarf as a political identity in the public sphere. In 2010, he was forced to resign
as president due to the publication of a non-moral tape. In this study, it has been investigated how Baykal has
adopted a political policy by comparing the party programs and regulations that have been prepared since the date
of the presidency. The relationship of the tape with FETO was examined and the attitude of Baykal against this
incident.

Keywords: Deniz Baykal, CHP, Kurdish Question, Conspiracy, Social Democracy
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OZET

Biyolojik olarak cinsiyet; dogustan gelen, kadin ve erkek arasindaki insanin dogasi, yaratilis geregi sahip oldugu
ayr1 ayrt gosterdigimiz farkliliklarimizi ifade eder. Toplumsal cinsiyet tanimi ise toplum tarafindan kabul edilen
kadm ve erkek rolleri hakkinda toplumun kabul gordiigi, alisilagelmis, toplum tarafindan yiiklenen beceri, rol,
sorumluluk vb tiimiinii ifade eder. Toplumsal cinsiyet kadinlik ve erkeklik 6zelliklerini, rollerini yapilandirmustir.
Bu yapilandirma toplumda kadin ve erkelerin meslek se¢imlerini de dogal yoldan etkilemektedir. Tarihsel stirecte
toplumlar kadinlar1 ev isleri ve ¢ocuk bakimi ile iligkilendirmis kadinlara 6gretmen, hemsire, as¢i, temizlik
hizmetleri, sekreterlik tarzi anaglik, 6z bakim ve kadin olmanin yiikledigi sorumluluklarla ilgili beceri gerektiren
meslekleri; erkeklere ise polis, pilot, miihendis vb gili¢ iceren mesleklere istihdami uygun gordiigi
gozlemlenmistir. Bu toplumsal yapidan dogdugumuz andan itibaren etkilenmekteyiz. Bu kapsamda bu ¢aligmanin
amac1 KKTC’deki velilerin ilk 6gretmen tercihlerinde toplumsal cinsiyet rolii agisindan incelenmesidir. Bu amagla
velilerin ¢ocuklarina gretmen segimlerinde 6gretmenin cinsiyetinin ne kadar 6nemli oldugu ve bu konudaki veli
algilar1 ortaya konulmaya caligilmigtir. Bununla birlikte aragtirmada ayrica ilk 6gretmen tercihlerinde etkili
faktorlerin neler oldugu sorusuna da yanit aranmaya caligilmistir.

Aragtirmada nitel aragtirma yontemlerinden fenemonoji yontemi kullanilmistir. Katilimcilar 6 erkek (%50) ve 6
kadm (%50) 12 kisiden olugmaktadir. Arastirmada uygun 6rnekleme yontemi kullanilmigtir. Aragtirma sonuglari
belirtilirken katilimeilarin isimlerine yer verilmemis, katilimcilarin verdikleri yanitlar belirtilerken K1, K2
seklinde sayilarla ifade edilen kodlama yontemine gidilmistir. Arastirmada veri toplama araci olarak arastirmacilar
tarafindan gelistirilen yar1 yapilandirilmig goriisme formu kullanilmistir. Formda 5 maddeye yer verilmistir.
Aragtirmada sorular olusturulurken 1 Tiirk Dili uzmanindan; 1 flkégretim simf 6gretmeninden ve 1 doktora
derecesine sahip Rehberlik ve Psikolojik Danigsmandan goriis alinmistir. Veriler toplanirken katilimcilarla bireysel
olarak yiiz yiize goriisiilmiistiir. Her goriisme ortalama 15 dakika sirmiistiir.

Arastirma bulgularina gore velilerin ilk 6gretmen tercihinde cinsiyetin dgretmen se¢imini etkilememektedir.
Toplum agisindan cinsiyet farkini 1 katilimer hari¢ 11 katilimer 6nemsememis, 6gretmenle ilgili herhangi bir
cinsiyet tercihine gitmemislerdir. Veliler cocugunun 1. sinif 6gretmeninde kadin veya erkek tercihine gitmemistir.
Ogretmen tercihinde énemli olan durumun &gretmenin gocuklar1 ve meslegini sevmesi ve mesleginde basarili
olmasimi belirtilmistir. Bunun yaninda katilimcilar &gretmenlerin  teknolojiyi takip etmesine, g¢ocugu
sahiplenmesine, ¢ocuklar arasindaki tutumlarina, ¢ocuklar arasinda esitlige 6nem vermesine, 6gretmenin iyi bir
rol model olmasina, davraniglarinin tutarli olmasina, sevecenligine, ¢ocuklarin dilinden anlamasina, ¢ocuklara
okulu sevdirmesine 6nem verdiklerini ifade etmislerdir. Sonug olarak diyebiliriz ki teknolojik gelismelerle siirekli
degisen ve gelisen Diinya’mizda artik insanlar egitim konusunda daha ¢ok bilinglenmistir. Mesleklerde cinsiyetten
cok, meslek bilgisi ve mesleki donanima &nem vermeye baslamislardir. Bu farkindalik durumu olumlu bir
gelismedir. Bu durum 6gretmenlik mesleginde cinsiyet ayristirmasini ortadan kaldirmaya olumlu bir katki
saglamistir.

Anahtar Kelimler: Toplumsal cinsiyet, Ogretmen tercihi, Simf 6gretmenligi,
The Role of Gender in Teacher Preferences of Parents in TRNC
ABSTRACT

Biologically gender; the nature of the human being between man and woman, which is innate, expresses our
distinct differences in the necessity of creation. On the other hand, the definition of gender refers to all of the
commonly accepted, community-loaded skills, roles, responsibilities, etc. about the roles of men and women
accepted by society. Gender structured femininity and masculinity characteristics and roles. This restructuring also
affects the professional choices of women and men in society. In the historical process, societies have associated
women with household chores and child care, and their professions that require skills such as teachers, nurses,
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cooks, cleaning services, secretarial-style maternity, self-care and responsibilities of being women; and men,
police, pilot, engineer, etc. We are influenced by this social structure from the moment we were born. In this
context, the aim of this study is to investigate the gender role of the first teacher preferences of the parents in the
TRNC. For this purpose, it has been tried to reveal how important the gender of the teacher is in the selection of
teachers to their children and their parents' perceptions. However, the study also sought to answer the question of
what are the effective factors in the initial teacher preferences.

Phenemonogy method, one of the qualitative research methods, was used in the study. The participants consisted
of 12 men, 6 men (50%) and 6 women (50%). Appropriate sampling method was used in the study. While
specifying the results of the research, the names of the participants were not included, while the responses of the
participants were expressed as K1, K2. Semi-structured interview form developed by the researchers was used as
data collection tool. There are 5 items in the form. In the research, 1 Turkish Language expert; 1 Elementary school
teacher and 1 Doctoral degree Counseling and Psychological Counselor were consulted. The data were collected
and interviewed individually. Each interview lasted an average of 15 minutes.

According to the findings of the study, gender does not affect teacher selection in the first teacher choice of the
parents. In terms of the society, 11 participants did not care about the gender difference except for 1 participant
and they did not make any gender preference about the teacher. Parents did not opt for male or female preference
in their child's 1st grade teacher. It was stated that the situation that is important in teacher choice is that the teacher
loves the children and profession and succeeds in the profession. In addition, the participants stated that they
attached importance to teachers to follow the technology, to adopt the child, to give importance to equality among
children, to be a good role model, to be consistent in their behaviors, to be kind to the children, to understand the
language of children, to make children love school. As a result, we can say that in our constantly changing and
developing world with technological developments, people have become more conscious about education. They
have started to give importance to occupational knowledge and professional equipment rather than gender. This
awareness is a positive development. This has made a positive contribution to the elimination of gender
discrimination in the teaching profession.

Keywords: Gender, Teacher preference, Classroom teaching,
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ABSTRACT

In today’s working life, severity of competition is increasing progressively and there is competition fighting
savagely. In order to overcome such situation, examining the behavior of human resources is important. The main
aim of this study is to analyze the relationship between organizational cynicism and organizational commitment
which is one of the current topic of the organizational behavior literature. Commitment, arises from suitability
between person and organizational value. Employees’s commitment to the organization is excepted to continue in
business. Organizational commitment is expressed in terms such as loyalty to the organization, devotion,
dedication and participation. Commitment is the factor which has positive effects to the organization. Employees
of the organizations which have a chance to grow have more commitment than others. On the other hand, cynicism
prevents competence, does not allow to reflect skills, and can reduce the ability perceptions that affect
commitment. Although cynicism is a way of life that rejects social institutions, it is a belief in personality feature,
an attitude and selfishness related to human nature. Cynicism has more impact than employees’s lack of
commitment to organization. It is stated that, cynicism has a positive relationship with the low level leadership
potential, extreme skepticism, high anxiety, introversion and abusive belief system. A cynical employee believes
the organization has no honesty and integrity. Therefore, reducing cynisicim in organizations in the effective
management of human resources is important in terms of organizational identification and willingness to continue
organizational employement. Purpose of the study is to analyze relationship between the phenomenon of
organizational cynisicim and organizational commitment. In this context, firstly, the literature related to
organizational cynicisim and organizational commitment is examined. In addition, data which is collected from
420 employee in an automotive supplier company in Bursa province is being analyzed. The findings which will
be obtained from the ongoing study are of a quality to contribute to the literature and practitioners.

Keywords: Organizational Behaviour, Organizational Cynicism, Organizational Commitment
Orgiitsel Sinizm ile Orgiitsel Baghlik Arasindaki iliskinin Incelenmesi

OZET

Giliniimiiz ¢alisma hayatinda rekabetin siddeti gittikge artmakta, kiran kirana rekabet yasanmaktadir. Bunun
iistesinden gelmek amaciyla insan kaynaklarmin davranis boyutunun incelenmesi énem arz etmektedir. Orgiitsel
davranis literatiiriinde giincel konulardan biri olan orgiitsel sinizm ile orgiitsel baglilik arasindaki iliskinin analiz
edilmesi, bu ¢alismanin temel amacidir.

Bagllik, birey ve orgiitsel degerler arasindaki uygunluktan kaynaklanir. Isletmelerde isgorenlerin orgiite
bagliliklarinin siirdiiriilmesi beklenmektedir. Orgiitsel baglilik, 6rgiite duyulan sadakat, 6zveride bulunma, kendini
adama ve katilma gibi kavramlarla ifade edilmektedir. Baglilik, orgiite pozitif etkileri olan bir faktordiir. Biiylime
firsat1 bulunan orgiitlerin ¢alisanlari, orgiitlerine daha fazla baghlik duymaktadirlar. Buna karsilik sinizm ise,
yetkinligi engellemekte, becerileri yansitmaya imkan saglamamakta ve baglihigi etkileyen yetenek algilarini
azaltabilmektedir.

Sinizm, sosyal kurumlari reddeden bir yasam bi¢imi olmakla birlikte; bir kisilik 6zelligi, bir tutum ve insan
dogasma iliskin bencillige dair bir inangtir. isgorenin 6rgiite baghlik eksikliginden daha cok etkiye sahiptir.
Sinizmin diisiik liderlik potansiyeli, asir1 stiphecilik, yiiksek endise, icedoniikliik ve istismarci bir inang sistemi ile
pozitif bir iliski icinde oldugu ifade edilmektedir. Sinik bir iggdren, orgiitiin diiriistliik ve biitiinliikten yoksun
olduguna inanmaktadir. Bu nedenle, insan kaynaklarinin etkin bir sekilde yonetilmesinde orgiitlerde sinizmin
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azaltilmasi; isgoérenin Orgiitle 6zdeslesmesi ve Orgiit iyeligini siirdiirme istekliligi bakimindan da orgiitsel
bagliligin artirtlmasi 6nem tagimaktadir.

Calismanin amaci, orgiitsel sinizm olgusu ile orgiitsel baglilik arasindaki iligkinin analiz edilmesidir. Bu kapsamda
oncelikle orgiitsel sinizm ile 6rgiitsel baghlik kavramlari ile ilgili literatiir incelenmektedir. Ilaveten Bursa Ilinde
bir otomotiv yan sanayi isletmesinde 420 iggdrenden toplanan veriler, analiz edilmektedir. Analiz siireci devam
etmekte olan ¢aligmadan elde edilen bulgular, literatiire ve uygulamacilara katk: saglayacak nitelik tasimaktadir.

Anahtar Kelimeler: Orgiitsel Davranis, Orgiitsel Sinizm, Orgiitsel Baglilik
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OZET

Universite dgrencilerinin gocukluk déneminde babanin anneye yonelik siddetine tanik olma durumunun
belirlenmesi amactyla planlanan arastirmanin ¢alisma grubunu Gazi Universitesi Saglik Hizmetleri Yiiksek Okulu
[k ve Acil Yardim Programi’nda grenim goren dgrenciler olusturmustur. Veri toplama araci olarak arastirmacilar
tarafindan olusturulan Genel Bilgi Formu ve Aydin, Bekir ve Cicek (2015) tarafindan gelistirilip gecerlik ve
giivenirligi yapilan “Cocukluk Déneminde Babanin Anneye Yonelik Siddetine Tanik Olma Olgegi” kullanilmistir.
Olgek iki alt boyut (“Sozel-minér fiziksel siddet” ve “Agr fiziksel siddet”) olup 10 maddeden olusmaktadir. Olgek
3’1 likert derecelendirme (0= yasanmadi, 1= bazen yasandi, 2= yasandi) ile degerlendirilmektedir. Verilerin
analizi SPSS 21.0 programu ile yapilmis ve %95 giiven diizeyi ile c¢alisilmistir. Analizlerde uygun testin
secilmesinde normallik analizi sonucuna gore karar verilecektir. Sonug olarak, ilk ve Acil Yardim Programi
ogrencilerin ¢cocukluk ¢aginda babanin anneye yonelik siddetine taniklik etme durumlarinin belirlenerek meslek
oncesi miidahalelerin gelistirilmesinin basarili sonuglar saglayacagi diigiiniilmektedir.

Anahtar Kelimeler: Universite 6grencisi, Ik ve Acil Yardim gocukluk dénemi, Anneye yénelik siddet, Siddete
tanik olma
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OZET

Gilintimiizde teknolojinin hizla degismesi, egitim alaninda goriilen degisme ve yenilesme 6gretme ve dgrenme
siirecinde her gecen giin daha da 6nemli duruma gelmistir. Ogretme yontemlerinin ve teknolojik aletlerin hizla
gelismesi ile kitap, defter, kalem ve tahtaya bagli 6grenme ortaminda egitimde yenilikler olmakta ve bu yenilikler
her gecen giin hizla slirmektedir. Gilinimiizde 6grencilerin kendilerini yonlendirecek, ilgi ve yeteneklerini
kesfetmelerine yardimei olacak alanlara ihtiya¢ duyulmaktadir. Okullarda Rehberlik ve Psikolojik Danigmanlik
Hizmetlerinin goriislerine daha fazla 6nem verilmesi ile 6dev konusu yeni bir boyut almistir. PDR béliimiiniin bu
alandaki 6nemi agikca ortaya ¢ikmustir. Her ne kadar egitim teknolojileri degisse de 6dev her zaman &grenme
ortamimin bir pargasi olmustur. Odev konusunda ¢cocugun gelisim ve yas dzellikleri dikkate alinarak en fazla goriis
alman kesim egitimin temel yapi taglarindan bir olan 6grencilerin yas gruplarina gore 6zelliklerini ve duygusal
zekalarini iyi sekilde ifade eden, “Rehberlik ve Psikolojik Danismanlik Hizmetleridir.” Caligma grubunu
iilkemizdeki ¢esitli iiniversitelerden mezun olan 20 Rehberlik ve Psikolojik Danigmanlik mezunu olusturmaktadir.
Bu amagla aragtirmada Rehberlik ve Psikolojik Danigmanlik boliimii mezunlarinin 6dev kavramina iligkin
metaforik algilarimi ortaya ¢ikarmak hedeflenmistir.

Arasgtirmada nitel ¢caligma yontemlerinde olan metafor analiz yontemi esas alinarak ¢alisma yapilandirilmigtir. Bu
katilimeilarin dagilim: 10 kadm (% 50) ve 10 erkek (%50) seklindedir. Arastirmada uygun érnekleme yontemi
kullanilmistir. Katilimcilar goniilliiliik esasina gore secilmistirler. Arastirma sonuglari belirtilirken katilimcilarin
isim soy isim gibi bilgilerine yer verilmemistir. Bunun yerine katilimcilarin verdikleri yanitlar belirtilirken K1,
K2, K3 seklinde sayilarla ifade edilirken kodlama yontemine gidilmistir. Veriler metaforlar araciligr ile
toplanmistir. Arastirma yonteminde veriler elde edilirken acik uglu sorulardan olusan bosluk doldurma formu
kullanilmistir. Katihmcilarin “6dev” kavramina iliskin algilarni belirflemek amaciyla “Ilkogretimde 6dev
........................... gibidir ¢linkdi ...........................71fadesinin yer aldig1 yar1 yapilandirilmis bosluk
doldurma formu kullanilmistir. Katilimeilardan bu ifadeyi tamamlamalart istenmistir. Katilimcilara sorulari
yanitlamak i¢in 15 dakikalik siire taninmustir. Arastirmada elde edilen veriler betimsel veri analizi teknigi ile
incelenmistir.

Aragtirma bulgularina gore arastirmaya katilan PDR mezunlarindan ¢esitli metaforlar ve agiklamalar1 alinmisgtir.
Bu metaforlar frekans biiyiikliigiine siralamaya ¢alisilmistir. Bu arastirma bulgularina gore 6dev kavramu ile ilgili
vazife, gereksizlik, ilag, elbise , yemegin tuzu, ates, diken, ikincil 6grenme, anlamsizlik, gereksizlik, vb
metaforlar elde edilmistir. Katilimecilardan 20 tane metafor elde edilmistir. Katilimcilardan elde edilen
metaforlarin temalar1 incelendiginde bu metaforlar1 duygusal ve akademik etki olarak iki kategoriye ayirabiliriz.
Katilimcilardan alinan metafor sonuglarma gére duygusal etki olarak olumlu (4) ve olumsuz duygular ( 11 )
bashiginda iki kategori karsimiza ¢ikmaktadir. Odevle ilgili olumlu duygu sorumluluk (4) ; olumsuz duygular ise
mutsuzluk, zorunluluk, baski, stres, iiziintii, telas vb algilanmustir. Odevin akademik gelisim (5) icin etkisini
inceledigimizde ise pekistirme , kalicilik, tekrar, 6grenme alt temalarin1 gérmekteyiz.

“Odev” konusunda algida olumsuz duygusal yoniin agir basmasinin nedeni 8devin dgrenciler iizerinde psikolojik
yonden baski olarak goriilme oldugu sdylenebilir. Bu yas grubu ¢ocuklara 6dev verilirken kisa siireli , yas
diizeylerine uygun, eglenceli oyunlarla pekistirmelerin yapilmasi tavsiye edilebilir.

Anahtar Soézciikler: PDR mezunu, ddev, ilkdgretim, metafor, 6grenci.
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Metaphoric Perceptions of the Graduates of the Department of Guidance
and Psychological Counseling in the Turkish Republic of Northern Cyprus
Regarding the Concept of Odev Homework in Primary Education

ABSTRACT

Nowadays, the rapid change in technology, the change and innovation seen in the field of education have become
more and more important in teaching and learning process. With the rapid development of teaching methods and
technological tools, there are innovations in education in the learning environment connected to books, notebooks,
pencils and blackboards and these innovations continue rapidly every day. Nowadays, there is a need for areas to
guide students and help them explore their interests and abilities. The issue of homework has taken on a new
dimension by giving more importance to the views of Guidance and Psychological Counseling Services in schools.
The importance of the PDR section in this area has become clear. Although educational technologies have changed,
homework has always been part of the learning environment. Taking into consideration the developmental and age
characteristics of the child about homework, it is the kesim Guidance and Psychological Counseling Services eden
which expresses the characteristics and emotional intelligence of the students who are one of the basic building
blocks of education, according to the age groups. and Psychological Counseling. In this study, it is aimed to reveal
the metaphoric perceptions of the graduates of Guidance and Psychological Counseling Department about the
concept of homework.

The study was structured based on the metaphor analysis which is one of the qualitative study methods. The
distribution of these participants was 10 females (50%) and 10 males (50%). Appropriate sampling method was
used in the study. Participants were selected on a voluntary basis. The information of the participants such as name
and surname was not included in the study results. Instead, the responses of the participants were expressed as K1,
K2, K3 and the coding method was used. Data were collected through metaphors. In the research method, the gap
filling form consisting of open-ended questions was used. In order to determine the participants' perceptions about
the concept of “homework ir, it is like 6dev homework in primary education ¢iinkii because the semi-structured
gap filling form with ........................... ” was used. Participants were asked to complete this statement. The
participants were given 15 minutes to answer the questions. The data obtained from the study were examined with
descriptive data analysis technique.

According to the research findings, various metaphors and explanations were obtained from PDR graduates who
participated in the study. These metaphors have been tried to sort by frequency magnitude. According to the
findings of this research, metaphors such as task, needlessness, medicine, dress, salt of food, fever, thorn,
secondary learning, meaninglessness, needlessness, etc. were obtained. Twenty metaphors were obtained from the
participants. When the themes of the metaphors obtained from the participants are examined, we can divide these
metaphors into two categories as emotional and academic impact. According to the metaphor results obtained from
the participants, there are two categories as positive (4) and negative (11) emotional effects. Positive emotion and
responsibility (4); unhappiness, necessity, pressure, stress, sadness, anxiety etc. were perceived. When we examine
the effect of the assignment for academic development (5), we see the sub-themes of reinforcement, permanence,
repetition and learning.

It can be said that the reason for the negative emotional aspect of perception about “homework agir is that the
homework is seen as psychological pressure on the students. While assigning homework to children of this age
group, it may be advisable to make reinforcements with short-term, age-appropriate, fun games.

Keywords: PDR graduate, homework, elementary school, metaphor, student.
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OZET

Dogrudan yabanci sermaye yatirimlar1 (FDI), bir yandan piyasalardaki rekabet kosullarimi degistirerek piyasa
yapilar iizerinde etkiler meydana getirirken bir yandan da 6demeler dengesi, istihdam, ekonomik biiylime, biitge
ve enflasyon gibi makroekonomik biiyiikliikleri etkilemektedir. Ozellikle gelismekte olan iilkelerde igsizligin
artmasi, bir¢ok ekonomik ve sosyal sorunu beraberinde getirmis, ekonomi ydnetimleri de issizligi azaltic
arayislara yonelmistir. Bu iilkelerde yurt ici kaynaklarin yetersiz olmasi, yabanci kaynaklara olan ilgiyi artirmis
ve bor¢ olusturmayan dogrudan yabanci sermaye yatirimlarinin énemi giin gegtikce artig gostermistir. Gelismis
iilkelere kiyasla geligmekte olan iilkelerde emegin daha diisiik maliyetle istihdam edilebilmesi ve lojistik is
stireclerinin gelisme gdstermesine bagli olarak transplant firetim tekniginin 6nem kazanmasi, uluslararasi dogrudan
yabanct yatirimlarinin artis gostermesini saglamigtir. Dolayisiyla reel sektér eksenli uluslararasi sermaye
hareketleri, ilgili ekonomilerdeki istihdami 6nemli 6lglide etkilemistir. Bu ¢ergevede ¢aligmanin amact gelismis
ve gelismekte olan iilkeler i¢in FDI degiskeninin istihdam oran1 (EMP) tizerindeki etkilerini panel esbiitiinlesme
analizi ile incelemek ve iilke gruplarim karsilagtirmaktir. Analiz sonucunda gelismis iilke grubunda FDI
degiskeninin EMP degiskeninde 0.165 birim, geligmekte olan iilke grubunda ise 0.179 birim artisa yol agtigi
belirlenmistir. Ayrica, her iki {ilke grubu i¢in FDI degiskeninin EMP degiskeninin Granger nedeni oldugu, buna
karsilik EMP’nin FDI degiskeninin Granger nedeni olmadig1 goriilmiistiir.

Anahtar Kelimeler: Dogrudan yabanci yatirimlar, issizlik, panel esbiitiinlesme

ABSTRACT

Foreign direct investment (FDI) has an impact on market structures by changing the competition conditions in the
markets, while also affecting macroeconomic aggregates such as balance of payments, employment, economic
growth, budget and inflation. Increasing unemployment, especially in developing countries, has brought with it
many economic and social problems, and economic administrations have started to seek unemployment reduction.
The insufficiency of domestic resources in these countries increased the interest in foreign resources and the
importance of direct foreign capital investments that do not generate debt has increased day by day. Compared to
developed countries, the lower cost of labor in developing countries and the importance of the transplant
production technique due to the development of logistic business processes led to an increase in international direct
foreign investments. Therefore, international capital movements based on real sector have affected employment
in related economies. The aim of this study is to investigate the effects of FDI variable on employment rate (EMP)
for developed and developing countries through panel cointegration analysis and compare country groups. As a
result of the analysis, it was determined that FDI variable in the developed country group increased by 0.165 units
in the EMP variable and 0.179 units in the developing country group. In addition, it was observed that the FDI
variable was the Granger cause of the EMP variable for both country groups, whereas the FDI variable of the EMP
was not the Granger cause of the EMP variable.

Keywords: Foreign direct investment, unemployment, panel cointegration
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Tiirkiye'nin her ilinde yaklasik 100'e yakin yoresel yemek bulunmasina ve bu yemeklerin iilkeye gelen turistler
tarafindan oldukga fazla begenilmesine ragmen tilkemizin mutfagi uluslararas: pazarlarda kendine yeterince yer
bulamamistir. Mutfagin uluslararasilasmasi, iilke ekonomilerine ciddi katkilar saglamasi bakimindan énemlidir.
Bu nedenle Tiirk Mutfaginin uluslararasilasmasinin 6ntindeki engellerin kaldirilmasi ve {iretim ydntemleri,
tanitim, girisimcilik gibi konularda ihtiya¢ duyulan uygulamalarin hayata gecirilmesi gereklidir. Bu diisiinceden
hareketle, bu ¢alismada Tiirk mutfaginin uluslararasilagmasina katki saglayacak bulgularin elde edilmesine yonelik
nitel bir aragtirma gergeklestirilmistir. Arastirmada veriler, Tiirk mutfag1 alaninda farkli uzmanliklara sahip
katilimcilarla yiiz yiize veya telefon goriismesi yapilarak elde edilmis, bu veriler tablolastirilmis ve bulgular
yorumlanmistir. Calismada Tiirk Mutfaginin uluslararasilasma sorunun kaynagi konusunda Tiirk yemekleri
envanteri ve standardi konusunda eksikliklerin bulundugu, tanitimin yetersizligi ve girisimcilige yonelik
desteklerin bulunmadig goriisleri temel sonuglar olarak ortaya ¢ikmustir.

A Qualitative Research On Internationalization Problems of Turkish
Cuisine

Although this meal and pretty much admired by tourists from our country in international market and Turkey's
regional dishes have close to about 100 in every province of the country, The cuisine of our country could not
find enough place in international markets. The internationalization of the kitchen is important in terms of
making significant contributions to the national economies. For this reason, the obstacles to the
internationalization of Turkish cuisine should be removed and the necessary applications such as production
methods, promotion and entrepreneurship should be implemented. In this study, a qualitative research has been
carried out to obtain the findings that will contribute to the internationalization of Turkish cuisine. The data in
this study were obtained by face-to-face or telephone interviews with participants with different specialties in the
field of Turkish cuisine, these data were tabulated and the findings were interpreted. In this study, there are
deficiencies in Turkish cuisine inventory and standard about the source of the internationalization problem,
inadequacy of promotion and lack of support for entrepreneurship.

Keywords: Foreign direct investment, unemployment, panel cointegration
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ABSTRACT

Nowadays, the management and ownership functions of modern businesses need to be separated from each other.
Developing technology and communication opportunities have made it difficult to manage organizations and to
carry out bureaucratic procedures, and they have pushed the owners of the organizations to new searches in terms
of management. At this point, business owners have entered into a more objective management desire by
transferring their management powers to professional managers. The separation made at the management point
causes problems in terms of management and ownership. These problems cause negative problems in terms of
the sustainability of organizations. According to agency theory, mutual interaction is made by considering the
interests of both sides. The aim is to protect the interests of both sides. The existence of two individuals is
required for the establishment of an agency relationship. The first of these is the deputy. Chooses one of the
actions and applies it. The important thing here is; The attorney's choice of behavior or disposition affects both
his interest and the interest of the other side of the relationship, the "delegate." The authorizer is the person who
determines the factors related to the payments. Business owners or capitalists indicate to the managers they have
appointed the issues they are responsible for, put forward the goals to be achieved, and determine the return they
will receive for the task they will fulfill. The authorizing party; Before applying the attorney's behavior, it
determines in advance the amount that the agent will pay according to the situation resulting from his activities.
Within the research scope, the agency's focus is the step taken by organizations to solve these management
problems they have experienced within the agency theory's scope. In this framework, interviews were made with
10 large-scale business managers and owners operating in Konya by asking questions within the scope of the
power of attorney theory. Findings were obtained by analyzing the obtained data through the MAXQDA
program. As a result of the research, it was determined that the relations between the managers and business
owners are based on mutual trust. The organization's operation becomes easier with a power of attorney, and the
organizations work more efficiently with an agency. Besides, it has been determined that family business
managers' management is not wanted to be transferred to a professional manager because the family members are
composed of family members. However, it is inevitable to transfer the management to a professional manager, in
other words, to give a power of attorney. However, in some cases, it was stated by the participants that giving
power of attorney also causes problems in the organization. As a result of the research, it has been concluded that
mutual trust should be established between the person giving power of attorney and the person receiving power
of attorney, and it is necessary to reduce conflict of interest. Also, the necessity of reducing the responses of
family member managers by explaining the transfer of family business managers to professional managers in an
appropriate environment can be given within the scope of the recommendations.

Keywords: Agency Theory, Family Business, Qualitative Research
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