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PRESENTATION of the 10th EMI Congress

The EMI Institute is engaged in congress organization, publishing, consulting and educational
activities. Since 2018, ten "International EMI Entrepreneurship and Social Sciences
Congresses" have been organized, and three international refereed and indexed journals are
regularly published twice a year. The EMI Institute also conducts leadership and executive
development programs in Tiirkiye, such as internships and training for educators. The EMI
brand has been registered by the Turkish Patent and Trademark Office.

The EMI Institute collaborates with universities and academics from many countries,
especially in the Turkic world. Collaboration protocols (MoU) have been signed with Central
Asian University (CAU), Jizzakh State Pedagogical University, TEAM University and Navoi
State Mining and Technology University from Uzbekistan, Turan University from
Kazakhstan, and Khazar University from Azerbaijan. EMI is also in cooperation with
institutions in Turkey, including Dilkur Academy, CEO TEKMER, Istanbul Beykent,
Nisantasi, Gedik, and Kent Universities, as well as Eastern Mediterranean University in
Northern Cyprus, and Vizyon University in North Macedonia.

The first and third EMI congresses were held in Nicosia, Northern Cyprus, the second in
Cappadocia Nevsehir, the fourth in Istanbul, the fifth in Gostivar, North Macedonia, the sixth
in Gorazde, Bosnia and Herzegovina, the eighth in Cappadocia Aksaray, and the seventh and
ninth in Tashkent, Uzbekistan, the tenth in Targoviste, Romania. 10" International EMI
Entrepreneurship & Social Sciences Congress is to be hosted by Valahia University of
Targoviste in Romania (Targoviste), between September 10-13, 2024 and will be held
in hybrid form. With 305 papers prepared by 501 academics from 188
universities/institutions and 23 countries: Tiirkiye, Romania, Uzbekistan, Azerbaijan, UK,
TRNC, USA, Deutschland, Dubai, United Arab Emirates, Canada, India, Norway, Ukraine,
Italy, New Zealand, Argentina, Kazakhstan, Pakistan, Bahrain, Morocco, South Africa, Nigeria.
Each EMI Congress sees participation from over 20 countries and more than 100 universities.
A total of 2,035 papers prepared by 3 thousand 320 academics were presented at 10 EMI
congresses. These papers are published in the proceedings book with an ISBN number
(www.emissc.org).

The aim of the EMI congress is to develop human, social and cultural capital. The EMI
Congress is an academic, social and cultural organization where academics, entrepreneurs,
public and private sector managers and NGO leaders, artists and students exchange
information. The main theme of the congress will be “Entrepreneurship in Turkish World”.
It is organized in cooperation with Central Asian University (Uzbekistan), Eastern
Mediterranean University (N. Cyprus), Vision University (N. Macedonia), University of
Stavanger (Norway), istanbul Beykent University, Jizzakh State Pedagogical Institute
(Uzbekistan) and Turan University (Kazakhistan).
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On the day of completion of this journey, we are delighted with a high level of satisfaction and
aspiration. It is important to offer our sincere thanks and gratitude to a range of organizations
and individuals, without whom this year’s conference would not take place. We would like to
thank all the conference delegates, the Track Chairs and the reviewers and the staffs at VValahia
University of Targoviste for their efforts. This conference would have not materialized without
the efforts of the contributing authors for sharing the fruit of their research and the reviewers
for scrutinizing, despite their busy schedules. We also thank our members and colleagues who
accepted the duty to participate in the Scientific Committee and for their valuable help in the
screening, selecting, and recommending best contributions. |1 would like to thank Lecturer
Bahar Akbulak for her contribution to the design of all organization materials.

The EMI Institute has consultancy services providing comprehensive support for investors and
entrepreneurs, encompassing various layers in project management and financial
administration. Under EMI, we offer services that include technical, contractual,
administrative, and legal management at every stage of the investment process. In the context
of financial management, protective measures are implemented to safeguard investors' financial
interests, quality, and timeliness.

EMI Enstitiisii, kongre organizasyonu, yayincilik, damismanhk ve egitim faaliyetlerinde
bulunmaktadir. yedi yildan beri on adet “Uluslararasi EMI Girisimcilik ve Sosyal Bilimler
Kongresi” diizenlenmis; Ug adet uluslararasi hakemli ve indeksli dergi yilda 2 say1 diizenli
olarak yayimlanmaktadir. Yine EMI Enstitii tarafindan Tiirkiye’de staj ve egiticilerin egitimi
gibi liderlik ve yonetici gelistirme programlari yapilmaktadir. Tiirk Patent ve Marka Kurumu
tarafindan EMI markasi tescil edilmistir. EMI Enstitii, Tiirk Diinyas1 basta olmak tizere,
birgok iilkeden iiniversite ve akademisyenlerle isbirligi i¢indedir. Ozbekistan’dan Central
Asian University (CAU), Jizzakh State Pedagogical University, TEAM University ve Navoi
State Mining and Technology University, Kazakistan’dan Turan University, Azerbaycan’dan
Khazar University ile isbirligi protokolii (MoU) imzalanmistir. EMI, Tiirkiye’den Dilkur
Akademi, CEO TEKMER, Istanbul Beykent, Nisantasi, Gedik ve Kent Universiteleri;
KKTC’den Dogu Akdeniz Universitesi; K. Makedonya’dan Vizyon Universitesi ile isbirligi
icindedir. ilki ve iiciinciisii KKTC Lefkosa’da, ikincisi Kapadokya Nevsehir’de, dordiinciisii
Istanbul’da, besincisi Makedonya Gostivar’da, altincisi Bosna-Hersek Gorazde’de,
sekizincisi Kapadokya Aksaray’da, yedinci ve dokuzuncusu Ozbekistan Taskent’te,
onuncusunu Romanya’da Targoviste’de olmak tizere, 10 EMI kongresinde toplam 3 bin 320
akademisyenin hazirladigir 2.035 bildiri sunulmustur. Her EMI Kongresine 20’den fazla
iilkeden ve 100°den fazla iiniversiteden bildirili katim ger¢eklesmektedir. Bu bildiriler,
ISBN numaral bildiri kitabinda yayimlanmigtir (Www.emissc.org).

International refereed and indexed journals can be accessed through Dergipark.

Journal EMI (International Journal of Entrepreneurship and Management Inquiries - 2017),
ASSTUDIES (International Journal of Arts and Social Studies - 2018),

EUJMR (EUropean Journal of Managerial Research - 2017).

Dilkur Publishing (2020.

Prof.Dr. Himmet KARADAL
President of Entrepreneurship & Management Institute (EMI)
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ABSTRACT

Entrepreneurship is a cultural, economic, and social activity inherently influenced by the
conditions of the country in which it occurs. Since the 1990s, numerous studies have been
initiated on women’s entrepreneurship, leading to significant Entrepreneurial activities albeit
predominantly in specific sectors. Women’s entrepreneurship has increasingly garnered
attention globally and in Turkey as a significant pillar of cultural elements. There is a scarcity
of literature specifically addressing the cultural impact on women’s entrepreneurship. Hence,
this study is deemed beneficial to stakeholders. The primary aim is to deeply examine and
explain the concept of entrepreneurship and address the cultural influences on women’s
entrepreneurship, comparing these influences between Turkey and other countries. A
qualitative study was conducted, involving examination of relevant websites, literature Review,
and document analysis. Findings indicate that women’s entrepreneurship in Turkey is closely
linked to cultural factors such as traditional family structures and economic conditions.
Conversely, in the West, it develops on a cultural foundation that emphasizes gender equality
and places greater importance on individual freedoms. Consequently, advancing women’s
enrepreneurship requires the development of comprehensive programs and increased
government support to effectively manage cultural influences for Turkey and other countries.

Keywords: Entrepreneurship, Women Entrepreneurship, Cultural Impact
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OZET

Girisimcilik, kiiltiirel, ekonomik ve sosyal bir faaliyet olup dogasi geregi meydana geldigi
iilkenin sartlarindan etkilenmektedir. 1990 yillari itibar1 ile kadin girisimciligi konusunda
bircok calismalar yapilmaya baslanmis ve sadece belirli alanlarda olsa dahi biiyiik 6l¢iide
girisimcilik faaliyetlerinde bulunmaya baslanmistir. Kadin girisimciligi, kiiltiirel 6gelerin
onemli bir yap1 tas1 olarak diinya genelinde ve Tirkiye’de git gide daha fazla ilgi gérmeye
baslamistir. Kadin girisimciliginde kiltiiriin etkisi ile ilgili literatiirde pek fazla calismaya
rastlanilamamistir. Bu sebeple c¢alismanin ilgililere ve literatiire fayda saglayacagi
diisiiniilmektedir. Bu ¢alismanin amaci, 6ncelikli olarak girisimcilik kavramini derinlemesine
incelemek, agiklamak ve kadin girisimciliginin kiiltiirel etkileri ve bu etkilerin Tiirkiye ile diger
iilkeler arasindaki farkliliklar1 ele almaktir. Kiiltiirel faktorlerin kadin girisimciliginin basarisi
konusunda ne 6l¢iide etkili oldugu incelenmis, Tiirkiye nin bu alandaki mevcut durumu diger
iilkeler ile karsilastirilip detayl bir sekilde arastirilmistir. Nitel bir calisma yapilmustir. lgili
web siteleri ve literatiir incelenmis, dokiiman taramasi yapilmistir. Elde edilen bulgulara gore
Tiirkiye’de kadin girisimciligi geleneksel aile yapisi, ekonomik kosullar gibi kiiltiirel faktorler
ile yakindan iliskilidir. Ote yandan Bati’da ise cinsiyet esitliginin daha fazla vurgulandig: ve
bireysel Ozgiirliiklerin ¢ok daha ©6nemli oldugu bir kiiltiirel zemin {iizerinde gelisim
saglamaktadir. Sonug¢ olarak kadin girisimciliginde ilerleme kaydetmek, kiiltiirel etkileri
yonetebilmek adina Tirkiye ve diger iilkeler i¢in daha kapsamli programlarin gelistirilmesi
gerekmekte ve devlet desteginin artirilmasi gerektigi diistiniilmektedir.

Anahtar Kelimeler: Girisimcilik, Kadin Girisimciligi, Kiiltiir Etkisi.
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Sociolinguistics in the Context of Technological Entrepreneurship

Teknolojik Girisimcilik Kapsaminda Toplumsal Dilbilim

Prof.Dr.Esra KARABACAK
Near East University, TRNC
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Orcid: 0000-0002-6096-1677

ABSTRACT
Sociolinguistics is a sub-branch of linguistics and a sub-branch of sociology that analyses the
relationship between language and society. It evaluates different language uses in society in the
form of various social variables, including gender, social class, identity, social network, and
how and how often these uses vary.
The objective of this study is to evaluate the mutual relationship between language and society,
the current shaping of sociolinguistics and its evaluation in terms of academic, social and
technological entrepreneurship.
A qualitative research method was employed in this study. A study group was formed with
graduate students from the Near East University Department of Turkish Language and
Literature. The students were asked questions about their perspectives on language and the way
they speak according to the regions they live in and were evaluated.
The principal findings of the study can be enumerated as follows: firstly, the importance of
technological applications in the context of recent years' technological development; secondly,
the necessity for human existence in the ever-changing technological world and the imperative
to adapt to the manifold technologies that characterise the present era; thirdly, the suitability of
sociolinguistics for technological initiatives; fourthly, the opportunity for users to engage in
learning experiences with artificial intelligence and virtual boards through the medium of
artificial intelligence, which represents one of the most promising educational opportunities in
the contemporary era; and finally, the sociological gains that have resulted from the
aforementioned developments.
As limitations of the study, the questions and evaluations directed to the students, the literature
review, and alternative evaluations such as the internet and virtual boards were considered.
These were considered to a certain extent within the framework of technological initiatives.

Keywords: Sociolinguistics, Linguistics, Technology, Technological Entrepreneurship,
Language
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OZET

Toplumsal dilbilim, dil ile toplum arasindaki iliskiyi inceleyen ve toplumda goriilen farkli dil
kullanimlarini, cinsiyet, sosyal sinif, kimlik, sosyal ag gibi ¢esitli toplumsal degiskenler
biciminde degerlendiren ve bu kullanimlarin nasil ve hangi siklikta degiskenlik gosterdigini
inceleyen hem bir dilbilim alt dali hem de sosyolojinin alt yapisim1 hazirlayan etkenlerden
biridir.

Calismanin amaci, dil ile toplum arasindaki karsilikli iliski, toplumsal dilbilimin giintimiizdeki
sekillenmesi ve akademik, sosyal ve teknolojik girisimcilik agisindan degerlendirilmesidir.
Calismada yontem olarak, nitel arastirma yontemi kullanmilmustir. Yakin Dogu Universitesi,
Tirk Dili ve Edebiyati Anabilim Dali Yiiksek Lisans Ogrencileri ile bir ¢alisma grubu
olusturulmustur. Ogrencilere dile bakis agilar1, bulunduklar1 ydrelere gére konusma bigimleri
tizerine sorular verilmis ve degerlendirilmistir.

Calismanin temel bulgulari, son yillarda teknolojinin gelismesiyle birlikte  teknolojik
uygulamalarin 6nemi, degisen teknolojik diinyada var olabilmek ve ¢esitli teknolojilere uyum
saglamanin zorunlu hale gelmesi, toplumsal dilbiliminin teknolojik girisime uygunlugu,
giinlimiizde gelisen egitim olanaklarindan biri olan yapay zeka araciligiyla etkilesimli bir
sekilde kullanicilarinin yapay zeka ile, sanal tahta ile 6grenme deneyimleri yagamalarina imkan
vermesi ve sosyolojik kazanimlart seklinde siralanabilir.

Calismada kisitlar olarak, Ogrencilere yoneltilen sorular ve degerlendirmeleri, literatiir
taramasi, teknolojik girisimler ¢ercevesinde internet, sanal tahta, belirli bir 6l¢iide yapay zeka
gibi alternatif degerlendirmeler olarak diisiiniilmiistiir.

Uygulamaya ve gelecekteki aragtirmalara yonelik oneriler arasinda, benimsenecek en 6nemli
teknoloji yapay zekd olacaktir. Yapay zeka, teorik dilbilim c¢alismalarinin iginde
kullanilabilecek kapasitededir.

Sonug olarak, toplumsal dilbilim dil ve kiiltiiriin birlesimi bigiminde bize tarih boyunca ayrintili
bilgi vermektedir. Tlim bunlarin benzer bilim dallartyla koprii kurarak teknolojik sunumlarla
desteklenip, birbirlerine katki koyacaklari, yeni perpektiflerin ortaya g¢ikmasma yardimeci
olacagi bir gercektir.

Anahtar Kelimeler: Toplumsal Dilbilim, Dilbilim, Teknoloji, Teknolojik Girisimcilik, Dil
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The Rise of Green Entrepreneurship: A Bibliometric Analysis
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ABSTRACT

This research focuses on academic studies related to entrepreneurship and green
entrepreneurship between 1991 and 2024. The study conducts a bibliometric analysis using
publications from the Web of Science database. Observations indicate a significant increase in
the number of publications in the fields of entrepreneurship and green entrepreneurship,
particularly since 2009. In 2023, there were 141 publications, followed by 68 publications in
2024. This finding highlights the rapid integration of green entrepreneurship into the academic
literature. The countries with the highest number of publications are China, the United States,
Germany, and Pakistan, respectively. Regarding authors, the most prolific ones are Liu Y. from
China, Khan A. from Pakistan, Gao Y. from China, and Zhang Y. from China. These results
indicate that the mentioned countries and authors play a pioneering role in green
entrepreneurship.

Entrepreneurship and green entrepreneurship are rapidly evolving as academic research fields.
Particularly, research conducted in China holds significant importance in this area. To further
promote green entrepreneurship, there is a need for more research and application-focused
initiatives.

Keywords: Entrepreneurship, Green entrepreneurship, Bibliometric analysis

OZET

Bu aragtirmada, 1991-2024 yillar1 arasinda girisimcilik ve yesil girisimcilik alanma iligskin
akademik calismalara odaklanilmaktadir. Aragtirma, Web of Science veri tabani yayinlari
kullanilarak bibliyometrik bir analiz yapmaktadir. Gozlemler sonucunda, girisimcilik ve yesil
girisimcilik alanina yonelik yayin sayisinin, 6zellikle 2009 yilindan itibaren biiyiik oranda
arttig1 dikkat ¢ekmektedir. 2023 yilinda 141 yayin, 2024 yilinda ise 68 yayin gerceklesmistir.
Bu sonug, yesil girisimcilik alaninin akademik literatiire hizla girdigini gostermektedir.
Ulkelere gore en fazla yayina sahip iilkeler sirasiyla, Cin, ABD, Almanya ve Pakistan’dir.
Yazarlar agisindan incelendiginde, en fazla yayina sahip olanlar ise sirasiyla Cin’li Liu Y.,
Pakistan’li Khan A, Cin’li Gao Y. ve Cin’li Zhang Y. dir. Bu sonuglar, belirtilen iilkelerin ve
yazarlarin yesil girisimcilik konusunda oncii bir rol tistlendigini gostermektedir.
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Girisimcilik ve yesil girisimcilik, akademik bir aragtirma alami olarak hizla gelismektedir.
Ozellikle Cin'de yapilan calismalar bu alanda dnemli bir yer tutmaktadir. Yesil girisimcilik
alaninin daha fazla tesvik edilmesi i¢in, daha fazla arastirma ve uygulama odakli calisma
olusturma cabalarina ihtiya¢ vardir.

Anahtar Kelimeler: Girisimcilik, Yesil girisimcilik, Bibliyometrik analiz.
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Gazelles as Fast-high-Growth Enterprises:
Are They Locomotive Power of Entrepreneurial Economies?

Hizh Biiyiiyen Geng isletmeler olarak Ceylanlar:
Girisimci Ekonomilerin Lokomotif Giicii mii?
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ORCID: 0000-0002-6165-4345
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ABSTRACT

Small and medium-sized enterprises, which constitute the majority of businesses in the world,
play an important role in generating income in all countries, regardless of their level of
development. Most of the entrepreneurial activities that represent the dynamic and pioneering
aspect of country economies are carried out by fast-growing businesses. Therefore, in today's
entrepreneurship-oriented economies, countries’ competitiveness in foreign markets can be
increased through fast-growing and fast-growing young (gazelle) enterprises.

Despite the importance of identifying and characterizing high-growth businesses in the world
and Turkey, there are surprisingly few studies (Storey 1994; Henrekson and Johansson, 2010).
In this study, the profiles of SMEs will be examined according to their growth rates, survival
times, and technology levels. For this purpose, firstly, the definition and classification of the
concepts of enterprise and entrepreneurship are discussed, and then the situation of gazelle
enterprises as fast-growing enterprises in the European Union countries is presented and
determinations are made for Turkey. In the last section, recommendations for the researchers,
practitioners and policy makers will be presented for fast-growing gazelle enterprises.

Keywords: Enterprise, Entrepreneurship, Fast-growing enterprises, Gazelle enterprises.
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OZET

Diinyadaki isletmelerin ¢ogunlugunu olusturan kiigiik ve orta Olgekli isletmeler, gelismislik
diizeyi ne olursa olsun tiim iilkelerde gelir elde etmede &nemli rol oynamaktadir. Ulke
ekonomilerinin dinamik ve 6ncii yoniinii temsil eden girisimcilik faaliyetlerinin biiytik bir kismi
hizla biiyiiyen isletmeler tarafindan gergeklestirilmektedir. Dolayisiyla giinlimiiz girisimcilik
odakli ekonomilerinde, hizli biliyliyen ve hizli biiyliyen geng (ceylan) isletmeler sayesinde
iilkelerin dig pazarlarda rekabet giicli artirilabilmektedir.

Diinyada ve Tiirkiye'de hizli biiyiiyen isletmelerin belirlenmesi ve karakterize edilmesinin
Oonemine ragmen sasirtict derecede az sayida ¢alisma bulunmaktadir (Storey 1994; Henrekson
ve Johansson, 2010). Bu amagla oncelikle girisim ve girisimcilik kavramlariin tanimi ve
siniflandirilmasi ele alinmis, daha sonra ¢ok hizli biiyiiyen girisimler olarak ceylan isletmelerin
Avrupa Birligi iilkelerindeki durumlart ortaya konarak Tiirkiye Ozelinde tespitlerde
bulunulmustur. Son boliimde ise hizla biiyiiyen ceylan isletmeleri 6zelinde arastirmacilar,
uygulayicilar ve politika yapicilar i¢in dneriler sunulacaktir.

Anahtar Kelimeler: Girisim, Girisimcilik, Hizli biiyiiyen isletmeler, Ceylan isletmeler.
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Akademik Girisimciligin Giicii: Burdur ilinde Inovasyon ve Gelisim
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ABSTRACT

Academic entrepreneurship is a concept that plays a crucial role in transforming knowledge
produced in universities into economic and social benefits. This process is realized through
activities such as the commercialization of research results by academics, launching innovative
ventures, and engaging in technology transfer. Academic entrepreneurship enhances the
interaction between universities and society, contributing to economic growth at both local and
national levels. This study analyzes the current state of academic entrepreneurship in the
province of Burdur and examines the factors that encourage or hinder the participation of
academics in entrepreneurial activities. The aim of the study is to conduct research on the
development of strategies that will enable academics to more effectively utilize their
entrepreneurial potential. In this context, in-depth interviews were conducted with academics
working in the technopark at Burdur Mehmet Akif Ersoy University, and the data obtained were
analyzed using qualitative research methods, particularly content analysis. The data were
categorized around specific themes, and patterns emerging from these themes were examined.
The analysis revealed how academics integrate into the entrepreneurial ecosystem, the stages
where they require support and incentives, and the effectiveness of existing support
mechanisms.

The results of the study emphasize the importance of collaboration among university
administration, technopark managers, and other stakeholders to expand and enhance academic
entrepreneurship in Burdur. It has been determined that existing entrepreneurial support
mechanisms need to be improved and that concrete steps should be taken to increase the
participation of academics in this field. The findings of the research highlight the challenges
faced by academics and the strategies they have developed to overcome these challenges, while
also emphasizing that a better understanding of the motivational factors for entrepreneurship
will help academics fully realize their potential. This research presents a comprehensive
analysis of the current state of academic entrepreneurship in Burdur and offers guiding
recommendations for more effectively supporting academics in this field.

Keywords: Academic Entrepreneurship, Innovation, Entrepreneurship, Technology Transfer,
Entrepreneurial Support, Regional Development
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OZET

Akademik girisimcilik, tniversitelerde tretilen bilginin ekonomik ve toplumsal faydaya
doniistiiriilmesi siirecinde dnemli bir rol oynayan bir kavramdir. Bu siire¢, akademisyenlerin
arastirma sonuglarini ticarilestirmesi, yenilik¢i girisimler baslatmasi ve teknoloji transferi gibi
faaliyetlerle hayata gegirilir. Akademik girisimcilik, liniversitelerin toplumla olan etkilesimini
artirarak, yerel ve ulusal diizeyde ekonomik biiylimeye katki saglar. Bu calismada, Burdur
ilinde akademik girisimciligin mevcut durumu analiz edilmis ve bu kapsamda
akademisyenlerin girisimcilik faaliyetlerine katilmini tesvik eden ve engelleyen faktorler
incelenmistir. Calismanin amaci, akademisyenlerin girisimcilik potansiyelini daha etkin
kullanabilmeleri i¢in gerekli stratejilerin gelistirilmesine yonelik bir arastirma yapmaktir. Bu
dogrultuda, Burdur Mehmet Akif Ersoy Universitesi biinyesindeki teknokentte faaliyet
gosteren akademisyenlerle derinlemesine miilakatlar gerceklestirilmis, elde edilen veriler nitel
arastirma yontemlerinden igerik analizi ile degerlendirilmis ve belirli temalar etrafinda
kategorize edilmistir. Analiz sonucunda, akademisyenlerin girisimcilik ekosistemine nasil
entegre olduklari, hangi asamalarda destek ve tesvike ihtiya¢ duyduklari ve mevcut destek
mekanizmalariin etkinligi detayl bir sekilde ortaya konulmustur.

Calisma sonuclari, Burdur'da akademik girisimciligin yayginlastirilmas: ve daha etkin hale
getirilmesi i¢in {iniversite yoOnetimi, teknokent yoneticileri ve diger paydaslar arasinda
igbirliginin  0nemini vurgulamaktadir. Bu dogrultuda, mevcut girisimcilik destek
mekanizmalarinin iyilestirilmesi ve akademisyenlerin bu alandaki katilimini artiracak somut
adimlarin atilmast gerektigi belirlenmistir. Arastirmanin  bulgulari, akademisyenlerin
karsilagtiklar1 engelleri ve bu engelleri agsmak i¢in gelistirdikleri stratejileri agiga ¢ikarirken,
girisimcilige yonelik motivasyon faktorlerinin daha iyi anlagilmasinin, akademisyenlerin
potansiyellerini tam anlamiyla kullanmalarina katki saglayacagi ifade edilmistir. Bu arastirma,
Burdur ilinde akademik girisimciligin mevcut durumunu ortaya koymus ve bu dogrultuda
akademisyenlerin daha etkin bir sekilde desteklenmesi i¢in yol gdsterici dneriler sunmustur.

Anahtar Kelimeler: Akademik Girisimcilik, Inovasyon, Girisimcilik, Teknoloji Transferi,
Girisimcilik Destekleri, Bolgesel Kalkinma.
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ABSTRACT

Social enterprises; They recognize the needs, deficiencies and gaps of the society in various
subjects and identify various opportunities related to this. They make an effort to evaluate
opportunities and ensure that the necessary resources are provided and the activities they aim
for are carried out. They finalize the work they plan and provide guidance to ensure
sustainability. Social entrepreneurship not only helps the development of society, but also plays
an important role in eliminating inequalities. Social enterprises can be considered as supporters
or complements of private sector or state initiatives, rather than alternatives. Social enterprises
are non-profit organizations. While there are social enterprises established by companies, there
are also those established through individual efforts. However, the survival and sustainability
of social enterprises founded by individuals often depends on the individual efforts of the
founders.

In our study, Simbiosis Activity, a social entrepreneurship established in Bursa in 2019, was
discussed, its establishment and activities, and its founder's inclusion among the top 100 female
social entrepreneurs in Europe in the third year of its establishment were examined. As a result,
suggestions were made to make these activities and achievements sustainable.

Keywords: Social entrepreneurship, Symbiotic activity, Non-profit organizations

OZET

Sosyal girisimler; ¢esitli konularda toplumun ihtiya¢ duydugu, eksikligi, boslugu fark ederek
bununla ilgili ¢esitli firsatlar1 tespit ederler. Firsatlar1 degerlendirmek igin ¢aba harcayarak
ihtiya¢ duyulan kaynaklarin temin edilmesini ve amacladiklar1 faaliyetlerin yapilmasini
saglarlar. Planladiklar1 ¢alismalar1 sonuglandirirlar ve siirdiiriilebilir olmast i¢in yol gdsterici
olurlar. Sosyal girisimcilik, toplumun gelismesine yardimci oldugu gibi, esitsizliklerin ortadan
kaldirilmasinda da 6nemli rol oynamaktadir. Sosyal girisimler, 6zel sektor ya da devlet
girisimlerinin alternatifi degil, destekleyicisi ya da tamamlayicisi olarak kabul edilebilir. Sosyal
girisimler kar amaci giitmeyen organizasyonlardir. Sirketlerin kurduklar1 sosyal girisimler
oldugu gibi, bireysel cabalarla da kurulanlar olmaktadir. Ancak bireyler tarafindan kurulan
sosyal girisimlerin yasamasi ve siirdiiriilebilir olmasi, ¢ogu zaman kurucularin kendi bireysel
cabalarina dayanmaktadir.

Calismamizda Bursa’da 2019 yilinda kurulan bir sosyal girisimcilik olan Simbiyoz Aktivite ele
alimmuis, kurulusu ve yaptigi faaliyetler ve kurulusunun ti¢lincii yilinda kurucusunun Avrupa’nin
ilk 100 kadin sosyal girisimcisinin arasina girmesi incelenmistir. Sonug olarak bu faaliyetler ve
basarilarin siirdiirtilebilir olmasi i¢in 6nerilerde bulunulmustur.

Anahtar Kelimeler: Sosyal girisimcilik, Simbiyoz Aktivite, Kar amaci glitmeyen orgiitler.
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ABSTRACT

In today's interconnected world, cultural diversity plays a significant role in shaping
entrepreneurial activities. This study investigates how cultural diversity influences
entrepreneurial intentions and behaviors among Moroccan students enrolled in Turkish
universities. By employing a qualitative case study approach, we delve into the experiences,
challenges, and opportunities faced by Moroccan students navigating the entrepreneurial
landscape in a foreign educational setting. Our findings highlight the pivotal role of cultural
backgrounds in fostering innovative thinking, adaptation strategies, and networking capabilities
crucial for entrepreneurial success. Moreover, this research contributes to the broader discourse
on cross-cultural entrepreneurship and offers practical recommendations for enhancing
entrepreneurial education and support systems in multicultural contexts.

Keywords:_Cultural diversity, Entrepreneurship, Moroccan students, Turkish universities,
Cross-cultural communication
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ABSTRACT

The scientific article is an analysis of the problems of youth unemployment on the principles
of the development of entrepreneurial activity in the practice of advanced countries. In the
article, we can mention the most widely used bilateral interaction actions "University-
enterprise” and "State-University"in US universities. Today, it can be noted that the basis of us
entrepreneurial universities is the core of the American higher education system and
fundamental science. Employment policy in Japan the mentality of the population and the
peculiarities of the country's economy are considered. Attention has been paid to the practice
of retraining the unemployed in Germany, as well as to strategies and programmes to expand
employment opportunities for young people in a number of foreign countries, such as jobs for
young people. The Swedish model based on three main principles is considered.

Keywords: Foreign experience, world universities, youth, employment, innovative
technologies, international experience, labor market, research institutes.
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ABSTRACT

In the globalized world order, the challenges and opportunities arising in both societal structures
and labor markets have become increasingly significant. The rising number of migrant
entrepreneurs, in particular, warrants a thorough analysis due to its positive and negative
impacts on international relations. Tiirkiye, as one of the major destinations for migrants in
terms of population density, faces various threats in this context. However, when examined
specifically within the scope of Istanbul, the contributions of migrant entrepreneurs can also be
considered as an opportunity.

The primary objective of this study is to analyze the costs and opportunities emerging from the
potentially increasing wave of migration in terms of international relations, political
implications, and economic aspects through a binary model. Proxy wars, which are one of the
most significant causes of global population mobility, are associated with global power
competition. Additionally, it is observed that changes in social and cultural capital have an
impact on individual achievements. The successes of migrant entrepreneurs, in relation to their
economic, political, and cultural integration, necessitate a systematic discussion of this topic in
the literature.

In this study, the socio-cultural and economic integration processes of migrant entrepreneurs
operating in Istanbul were examined using primary data sources. According to the research
findings, a total of 150 migrant entrepreneurs were reached. As of the report dated August 1,
2024, from the Directorate General of Migration Management, the number of migrants residing
in Tirkiye with residence permits is 1,109,025, of whom 540,969 live in Istanbul. In this
context, the study aims to examine the integration processes of migrant entrepreneurs in
Istanbul in light of the current socio-cultural and economic dynamics, highlighting the
opportunities and challenges they face. The research findings provide significant insights into
the contributions that migrant entrepreneurs can make to Tiirkiye through Istanbul, and these
findings serve as a guide for policymakers.

Keywords: Entrepreneurship, Migrant Entrepreneurs, Integration.
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ABSTRACT

The concept of entrepreneurship is a very comprehensive and multidimensional
phenomenon when evaluated from a broad perspective. Entrepreneurship is not only
limited to establishment of a business, but is also of great importance in terms of
economic growth and employment creation (Gartner, 1988). In the modern business
world, entrepreneurship includes elements such as innovation, creativity, risk taking,
leadership and effective resource management. In this context, entrepreneurs are
considered the cornerstones of economies (Uzuntepe, 2017).

Different disciplines such as finance, psychology and business management address
entrepreneurship from their own perspectives (Yalgintas, 2010). For example, from a
financial perspective entrepreneurship deal with, capital management and investment
risks, psychological perspective focus on entrepreneurs’ motivations, risk-taking
tendencies and leadership skills. From business management perspective, issues such
as strategy development, operational efficiency and evaluating market opportunities
come to the fore (Shane & Venkataraman, 2000).

In the information society of the century, entrepreneurship not only creates economic
value but also triggers social and cultural changes. Therefore, entrepreneurship is an
important concept at both individual and societal levels (Gartner, 1988). Two different
types of entrepreneurships stand out from the periodic definitions:

Traditional Entrepreneurship typically focuses on physical products or services
(Alpdogan & Yildirim, 2023). Its business model mostly targets local or regional
markets (Stevenson & Jarillo, 1990). Capital requirements and startup costs are
generally high (Alpdogan & Yildirim, 2023). The growth of businesses through
traditional entrepreneurship is usually slower and more organic . Physical business
types such as traditional stores, restaurants, and manufacturing facilities can be
examples of this type of entrepreneurship (Stevenson & Jarillo, 1990).
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On the other hand, new generation entrepreneurship focuses on digital and
technological innovations (Hafezieh, Akhavan, & Eshraghian, 2011). It has the
potential to target global markets (Alpdogan & Yildirim, 2023). It can start with lower
capital requirements and is generally rapidly scalable (Hafezieh, Akhavan, &
Eshraghian, 2011). It adopts modern business practices such as flexible business
models and remote working (Alpdogan & Y1ldirim, 2023). Start-ups, technology-based
ventures, and online platforms can be examples of this category (Hafezieh, Akhavan,
& Eshraghian, 2011).

Both types of entrepreneurships have their own advantages and challenges, and which
one is more suitable depends on the entrepreneur's goals and resources. Therefore, the
strategies of entrepreneurs in the face of challenges also vary. In this context, this
research focuses on the differences in strategies between traditional and new generation
entrepreneurs in the face of economic uncertainty, which poses a significant risk to the
sustainability of businesses. Face-to-face interviews were conducted with a total of 32
entrepreneurs, including 19 traditional and 13 new generation entrepreneurs. Among
the sampled entrepreneurs, 26 are men and 6 are women. There are 10 young
entrepreneurs under the age of 30, and the number of entrepreneurs aged 31 and over
is 22. The majority of the interviewed entrepreneurs (n=24) are university graduates.

According to the research findings, establishing strategic partnerships domestically has
been identified as the most commonly used method among traditional and new
generation entrepreneurs within the scope of their exit strategies from economic
uncertainties. Capital increase and product diversification are among the top three most
commonly used methods. For traditional entrepreneurs, franchising, improving the
supply chain, and liquidating some products are prominent strategies, while for new
generation entrepreneurs, international business development and turning to domestic
substitute products are prominent strategies. Additionally, the strategy of increasing
cash, which is one of the most important factors helping the survival of ventures and
entrepreneurs, has been found to be applied more by traditional entrepreneurs
compared to new generation entrepreneurs.

Key Words: Entrepreneurship, Traditional Entrepreneurship, New Generation
Entrepreneurship, Strategy, Economic Uncertainty

JEL Classification: L10, L26

OZET

Girisimcilik kavrami genis bir perspektiften degerlendirildiginde olduk¢a kapsamli ve
cok boyutlu bir olgudur. Girisimcilik, sadece bir is kurma eylemiyle siirli kalmayip,
ekonomik biiylime ve istthdam yaratma agisindan da biiylik 6nem tagir (Gartner, 1988).
Modern is diinyasinda girisimcilik, inovasyon, yaraticilik, risk alma, liderlik ve etkin
kaynak yonetimi gibi unsurlar icerir. Bu baglamda, girisimciler ekonomilerin temel
taslar1 olarak kabul edilirler (Uzuntepe, 2017). Finansal, psikolojik ve isletme yonetimi
gibi farkli disiplinler girisimciligi kendi bakis agilariyla ele alirlar (Yalgintag, 2010).
Ornegin, finansal agidan girisimcilik, sermaye yonetimi ve yatirim riskleriyle
ilgilenirken, psikolojik agidan girisimcilerin motivasyonlari, risk alma egilimleri ve
liderlik becerileri iizerinde durulur. Isletme ydnetimi perspektifinden ise strateji
gelistirme, operasyonel verimlilik ve pazar firsatlarin1 degerlendirme gibi konular 6ne
cikar (Shane & Venkataraman, 2000).
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Yiizyilin bilgi toplumunda girisimcilik, sadece ekonomik deger yaratmakla kalmayip,
ayni zamanda toplumsal ve kiiltiirel degisimleri de tetikler. Bu nedenle girisimcilik hem
bireysel hem de toplumsal diizeyde 6nemli bir kavramdir (Gartner, 1988). Donemsel
anlamda yapilan bu tanimlardan iki farkli girisimcilik tiiri 6ne ¢ikmaktadir:

Geleneksel Girisimeilik; genellikle fiziksel iiriin veya hizmetlere odaklanir (Alpdogan
& Yildirim , 2023). Is modeli ¢ogunlukla yerel veya bolgesel pazarlara hitap eder
(Stevenson & Jarillo , 1990). Sermaye gereksinimi ve baslangi¢c maliyetleri genellikle
yiiksektir (Alpdogan & Yildirim , 2023). isletmenin geleneksel girisimcilikle biiyiimesi
genellikle daha yavas ve organiktir. Geleneksel magazalar, restoranlar, iretim tesisleri
gibi fiziksel igletme tiirleri bu girisimcilik tiirline 6rnek olarak verilebilir (Stevenson &
Jarillo , 1990).

Diger taraftan, yeni nesil girisimcilik, dijital ve teknolojik yeniliklere odaklanir
(Hafezieh, Akhavan, & Eshraghian, 2011). Kiiresel pazarlara hitap etme potansiyeline
sahiptir (Alpdogan & Yildinnm , 2023). Daha diisiikk sermaye gereksinimi ile
baslanabilir ve genellikle hizli 6l¢eklenebilir (Hafezieh, Akhavan, & Eshraghian,
2011). Esnek is modelleri ve uzaktan calisma gibi modern is yapma yoOntemlerini
benimser (Alpdogan & Yildirim , 2023). Start-up'lar, teknoloji tabanli girisimler ve
cevrimici platformlar bu kategoriye 6rnek olarak gosterilebilir (Hafezieh, Akhavan, &
Eshraghian, 2011).

Her iki girisimcilik tiirii de kendi i¢inde avantajlara ve zorluklara sahiptir ve hangisinin
daha uygun oldugu, girisimcinin hedeflerine ve kaynaklarina baghdir. Dolayisiyla
girisimcilerin karsilagtiklart zorluklar karsisindaki stratejileri de degismektedir. Bu
kapsamda, bBu arastirmada isletmelerin siirdiiriilebilirligi i¢in 6nemli bir risk olusturan
ekonomik belirsizlik karsisinda geleneksel ve yeni nesil girisimcilerin stratejileri
arasindaki farkliliklara odaklanilmis olup, 19 geleneksel 13 yeni nesil olmak iizere
toplam 32 girisimciyle yiiz yiize miilakatlar gergeklestirilmistir. Orneklem
kapsamindaki girisimcilerin 26’°s1 erkek olmak tizere 6’s1 kadin girisimcidir. 30 yas ve
alt1 geng girisimci olarak nitelendirilen 10 kisi olmak {izere, 31 yas ve {lizeri girisimci
sayis1 toplam 22’dir. Miilakat yapilan girisimcilerden cogunlugu (n=24) Lisans
mezunudur.

Aragstirma bulgularina gore, yurticinde stratejik is birligi kurmak, geleneksel ve yeni
nesil girisimcilerin ekonomik belirsizliklerden ¢ikis stratejisi kapsaminda en yaygin
kullandiklar1 yontem oldugu tespit edilmistir. Sermaye artirimi ve iiriin ¢esitlendirme
yolu en yaygin kullanilan ilk 3 yontem arasindadir. Geleneksel girisimciler igin
franchise verilmesi, tedarik zincirinin iyilestirilmesi ve bazi iiriinlerin tasfiye edilmesi
on plana ¢ikan stratejiler iken, yeni nesil girisimcilerin yurtdisi is gelistirme ve yerli
ikame {irlinlere yonelmeleri 6n plana ¢ikan stratejileri arasindadir. Ayrica, girisimlerin
ve girisimcilerin hayatta kalmasina yardimci olan en 6nemli etkenlerden olan nakit
artinmi stratejisinin geleneksel girisimciler tarafindan yeni nesil girisimcilere gore
daha fazla uygulandig: tespit edilmistir.

Anahtar Kelimeler: Girisimcilik, Geleneksel Girisimcilik, Yeni Nesil Girisimcilik,
Strateji, Ekonomik Belirsizlik
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ABSTRACT

Music, which enables the transfer of emotions and thoughts, has become an understanding skill over
time. Individuals have begun to see the use of music as an understanding and expression skill as a way
of expressing themselves, solving their problems, and even coping with their problems. The deepening
of research in the field of music and the rapid spread of the areas of use of music have brought the
concept of music to an interdisciplinary dimension. The concept of music is important in terms of
supporting the versatile development of children in the pre-school period, when they develop faster
mentally, physically and spiritually, their personality structures begin to form and some basic habits
begin to be acquired. Basic music lessons are included in the curriculum of private nurseries and
kindergartens that provide education to pre-school children between the ages of 3-6. However, it is not
compulsory in the pre-school education program of the National Education.

Today, the incidence of Attention Deficit and Hyperactivity Disorder, which is defined as one of the
childhood diseases, is increasing. Although symptoms begin to appear in children at the age of 4-5,
families become aware of this condition when they start primary school. In this psychiatric disorder,
where early diagnosis and intervention is important, impulsivity performance, one of the dimensions of
ADHD, needs to be recognized in the preschool period. It is aimed to raise awareness in order to benefit
from music, which has been used as a source of healing for years, in order to express the impulses of
the child, which are not socially accepted, with positive behaviors in the context of the requirements of
the child's age-related development process.

This study aims to raise awareness among educators and mental health professionals, especially parents,
about the importance of music education in the context of creating a therapeutic relationship between
music and the child, so that the child can cope with his impulses, control them, and adapt to his peers
during the self-centered period with less conflict.

Key Words: Impulsivity, Music, Music Education, Preschool, Child Development.
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OZET

Duygu ve disiincelerin aktarimini saglayan miizik zaman igerisinde bir anlayig becerisi haline
doniismiistiir. Miizigin anlayis ve anlatim becerisi olarak kullanimini bireyler kendilerini ifade etmek ve
sorunlarini ¢6zme hatta sorunlariyla bas etme bicimi olarak gérmeye baslamistir. Miizik alanindaki
aragtirmalarin derinlesmesi ve miizigin kullanim alanlarinin hizla yayginlasmasi miizik kavramini
disiplinleraras1 bir boyuta tasimigtir. Miizik kavrami ¢ocuklarin zihinsel, bedensel ve ruhsal olarak daha
hizli gelistikleri, kisilik yapilarinin olusmaya, baz1 temel aligkanliklarinin kazanilmaya baslandig1 okul
oncesi donemde ¢ok yonlii gelisimlerini desteklemesi bakimindan 6nemlidir. Okul 6ncesi donem olan
3-6 yag arasi ¢ocuklara egitim veren 6zel kres ve anaokullart miifredatinda temel miizik dersine yer
verilmektedir. Ancak Milli Egitim’in okul &ncesi egitim programinda zorunlu degildir.

Giintimiizde ¢ocukluk ¢agi hastaliklarindan biri olarak tanimlanan Dikkat Eksikligi ve Hiperaktivite
Bozuklugu’nun goriilme siklig1 giderek artmaktadir. Cocuklarda 4-5 yaslarinda belirtileri goriilmeye
baglansa da ailelerin bu durumu fark etmeleri ilkokula baglamalariyla birlikte olmaktadir. Erken tani ve
miidahalenin 6nemli oldugu bu psikiyatrik bozuklukta DEHB’ nin boyutlarindan biri olan diirtiisellik
performansinin okul 6ncesi donemde fark edilmesi gerekmektedir. Cocugun yasina bagh gelisim
siirecinin gerektirdikleri baglaminda i¢inde bulundugu fakat toplumca kabul gérmeyen diirtiilerinin
olumlu davranislarla disa vurumun saglanmasi icin yillardir sifa kaynagi olarak kullanilan miizikten
faydalanilmasi adina biling olusturulmasi hedeflenmektedir.

Bu calisma, miizik ve ¢ocuk arasinda terapotik iliski olusturularak ¢ocugun diirtiileriyle bas etmesi,
kontrol altina almasi ve ben merkezcilik doneminde yasitlariyla uyumu daha az ¢atisma yasayarak
gecirmesi baglaminda miizik egitiminin Oneminin basta ebeveynler olmak lizere egitimciler ve ruh
sagligi alan1 ¢alisanlarina yonelik farkindalik kazandirilmasini amaglamaktadir.

Anahtar Kelimeler: Diirtiisellik, Miizik, Miizik Egitimi, Okul Oncesi, Cocuk Gelisimi.
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ABSTRACT

Purpose: This study examined the ethical practices and sustainability of entrepreneurs’ success
in the metaverse.

Methods: The study employed an explorative approach through an extensive literature review.
This methodology is designed to provide a comprehensive understanding of the intersection
between ethical considerations and entrepreneurial success in the digital realm of the metaverse.
Findings: The research highlights the role of regulatory frameworks and industry standards in
shaping ethical practices and sustainability in the metaverse. The study confirmed that ethical
conduct significantly impacts the credibility and long-term success of metaverse ventures. The
findings indicate that successful entrepreneurs in the metaverse often engage in continuous
ethical training and education. The study reveals that collaborative efforts between
entrepreneurs, users, and regulatory bodies play a crucial role in promoting ethical behavior
and sustainability in the metaverse.

Conclusion: The study concludes that the integration of ethical practices and sustainability into
metaverse entrepreneurship is not only a strategic advantage but a necessity for long-term
success.

Keywords: Ethics, Ethical practices, Sustainability, Entrepreneur, Entrepreneurs’ success,
Metaverse, Technology
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ABSTRACT

Chatbot is a software developed using artificial intelligence technology. Businesses have begun
to integrate chatbot technology into their operations with the expectation of increasing their
efficiency. However, the number of empirical studies examining the effects of this technology
on trust and customer satisfaction is quite limited. Although chatbot use is becoming
widespread and provides potential benefits for businesses, research in this area remains
insufficient. This creates a significant gap in understanding the real effects of chatbots on
customer experience. Therefore, more empirical studies are needed to better understand the
effects of chatbots on trust and customer satisfaction. In this context, the aim of the study is to
investigate the mediating role of trust in chatbot applications in the effect of consumer
innovation on chatbot satisfaction. In this context, the research was conducted with the
participation of individuals living in Istanbul. The data collection method of the research was
surveyed. Convenience sampling method was preferred to reach the participants. A total of 449
people participated in the research. 216 (48.1%) of these participants were women and 233
(51.9%) were men. After testing the reliability and validity of the scales, hypothesis testing was
carried out. PROCESS Macro Model 4 was used to analyze the mediating role of trust in chatbot
applications. The findings showed that trust in chatbot applications has a mediating role in the
effect of consumer innovation on chatbot satisfaction. In this context, it is thought that the
findings obtained will make significant contributions to both the literature and practice.

Keywords: Chatbot, Satisfaction, Trust, Consumer Innovation

37


mailto:merve.mert@nisantasi.edu.tr
https://orcid.org/0000-0002-4887-8467

10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

OZET

Chatbot, yapay zeka teknolojisi kullanilarak gelistirilmis olan bir yazilimdir. Isletmeler,
verimliliklerini artirma beklentisiyle Chatbot teknolojisini operasyonlarina entegre etmeye
baglamiglardir. Ancak, bu teknolojinin giiven ve miisteri memnuniyeti iizerindeki etkilerini
inceleyen ampirik ¢alismalarin sayist oldukga sinirlidir. Chatbot kullanimi yayginlasmakta ve
isletmeler i¢in potansiyel faydalar saglamakta olsa da bu alanda yapilan arastirmalar yetersiz
kalmaktadir. Bu durum, Chatbotlarin miisteri deneyimi iizerindeki gergek etkilerini anlamada
onemli bir bosluk yaratmaktadir. Dolayisiyla, Chatbotlarin giivenilirlik ve miisteri memnuniyeti
iizerindeki etkilerini daha iyi anlamak i¢in daha fazla ampirik ¢alismaya ihtiya¢ duyulmaktadir.
Bu baglamda g¢alismanin amaci, tiiketici yenilik¢iliginin chatbot memnuniyeti lizerindeki
etkisinde chatbot uygulamalarina duyulan giivenin aracilik roliinii arastirmaktir. Bu kapsamda
arastirma, Istanbul'da yasayan bireylerin katilimiyla gerceklestirilmistir. Arastirmanin veri
toplama yontemi olarak anket kullanilmistir. Katilimeilara ulasmak i¢in kolayda ornekleme
yontemi tercih edilmistir. Aragtirma kapsaminda toplam 449 kisi katilim saglamistir. Bu
katilmcilarin 216'sim1 (%48,1) kadinlar, 233'ini (%51,9) ise erkekler olusturmaktadir.
Olgeklerin giivenirlilik ve gecerlilikleri test edildikten sonra hipotez testlerine gecilmistir.
Chatbot uygulamalaria duyulan giivenin aracilik roliinii analiz etmek i¢cin PROCESS Makro
Model 4 kullanilmistir. Bulgular, tiiketici yenilikg¢iliginin chatbot memnuniyeti {lizerindeki
etkisinde chatbot uygulamalarina giivenin aracilik roliinii oldugunu gostermistir. Bu kapsamda,
elde edilen bulgularin hem alan yazinina hem de pratige Onemli katkilar sunacagi
distiniilmektedir.

Anahtar Kelimeler: Chatbot, Memnuniyet, Giiven, Tiiketici Yenilikg¢iligi.

38



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

Qualitative analysis on the increasing importance of logistics in the e-export
process: The Case of Tiirkiye

E-Ihracat siirecinde lojistigin artan onemi iizerine nitel analiz:

Tiirkiye Ornegi
Siileyman CEYLAN, Dr.
Istanbul Ticaret University
suleyman.ceylan@istanbulticaret.edu.tr
0000-0002-2024-1501

ABSTRACT
As a result of the rapid development in communication tools, the internet has emerged. The
Internet allows people to access information instantly through the Internet, which is now just a
click away. This has had a positive impact especially on international trade. The coming
together of the consumer and the seller on the Internet has led to electronic commerce and the
encouragement of countries to encourage their citizens to make electronic shopping across
borders has led to E-Export. Although there are no restrictions in the E-Export process, micro-
export, which is an important part of E-Export, is the sale of products weighing up to 300 kg
and priced up to 15,000 Euros abroad through private cargo companies authorized by the
Ministry of Trade with ETGB (Electronic Trade Customs Declaration). Businesses or
individuals can make e-exports through an e-marketplace or through their own website. As a
result of digitalization, consumers want to instantly track the products they buy in their cross-
border online shopping and want delivery wherever and whenever they want. This has increased
the importance of the logistics process and accelerated the transformation of the logistics sector.
Now, the classical transportation concept has been replaced by web-based e-logistics.
The aim of this study is to examine the concept of logistics in the successful E-Export process
of E-Exporting enterprises. It is to produce solutions by revealing the problems that e-exporting
businesses face or may face in logistics. It also aims to expand and contribute to the existing
literature by examining country and sector-specific factors that facilitate or complicate the E-
Export process of enterprises.
In qualitative research, in-depth interview technique was used as a data collection method. In
this study, in-depth interviews were conducted with 18 participants, including senior managers
of all stakeholders working in E-Export, export department. The concept of logistics was asked
by the researcher to ChatGTP and Google Gemini artificial intelligence-based programs. The
answers obtained were analyzed using Atlas. Ti24 computer-aided qualitative data analysis
software.
The findings we have obtained in this study can be analyzed in two main groups as country,
enterprise and sector based. On the basis of our country, there is no domestic corporate logistics
company that will transport abroad at an affordable cost and has warehouses and offices abroad.
There is a lack of trained foreign language speaking people, business incentives and legal
regulations. There are no incentives to support this logistics entrepreneurship.
The fact that our country is within 3-4 hours flight distance to Europe, Africa, Middle East and
Russia markets gives the consumer the opportunity to reach the product they want in e-export
in a short time such as 2-3 days at the cheapest cost. If the problems arising from our country
and sectors are solved, the share of our country from world trade will increase.

Keywords: E-Commerce, E-export, Export, E-logistics, Logistics.
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OZET

Iletisim araclarindaki hizl1 gelismesinin sonucunda internet ortaya ¢ikmustir. Internet Kisilerin
bilgiye erismesi Internet aracilifryla artik anlik olarak bir tik uzagindadir. Bu durum &zellikle
uluslararasi ticarete pozitif etki yapmistir. Tiiketici ile saticinin internette bir araya gelmesi
elektronik ticareti ve tilkelerin vatandaglarinin siir 6tesinde elektronik aligveris yapmasini
tesvik etmeleri E-Ihracati dogurmustur. E-Thracat siirecinde herhangi sinirlama olmamakla
beraber E-Ihracatin énemli parcasi olan mikro ihracat agirhig 300 kg kadar ve fiyat: 15.000
Euro kadar olan tiriinlerin ETGB (Elektronik Ticaret Giimriik Beyannamesi) ile ticaret
bakanlig1 yetkilendirilmis 6zel kargo sirketleri araciligi ile yurtdisina satilmasidir. Isletmeler
veya kisiler E-Thracat1 bir e-pazaryeri aracilif1 yapabilecegi gibi kendilerine ait web sitesi ile
yapabilmektedir. Dijitallesme sonucunda tiiketiciler sinir 6tesi ¢evrimigi aligverislerinde satin
aldiklar tiriinleri anlik takip etmek, istedikleri yerde istedikleri zamanda teslimi istemektedir.
Bu durum lojistik siirecinin Onemini artirmis ve lojistik sektdriiniin - doniistimiini
hizlandirmigtir.  Artik klasik tasimacilik anlayisi yerini web tabanli e-lojistik haline
doniistirmiistiir.

Bu calismanin amaci E-lhracat yapan isletmelerin basarili E-Thracat siirecinde lojistik
kavrammi incelemek amaciyla gerceklestirilmistir. E-ihracat yapan isletmelerin lojistik
konusunda karsilastiklar1 veya karsilabilecekleri problemleri ortaya koyarak ¢oziim tiretmektir.
Isletmelerin E-ihracat siirecini kolaylastiran veya zorlastiran iilkeye ve sektorlere ozgii
faktorleri incelemek suretiyle mevcut literatiirii genisletme ve katkida bulunma amacini da
tasimaktadir

Nitel Arastirmalarda Veri Toplama Yontemi olarak Derinlemesine Gorisme teknigi
kullanilmistir. Bu ¢alismada E-ihracat, ihracat departmaninda gorev alan ve tiim paydaslarin
ist diizey yoneticileri olmak tizere 18 katilimcr ile derinlemesine miilakat yapilmistir.
Arastirmac1 tarafindan lojistik kavrami ChatGTP ve Google Gemini yapay zeka tabanli
programlara sorulmustur. Elde edilen cevaplar Atlas. Ti24 bilgisayar destekli nitel veri analizi
yaziliminda analiz edilmis ve 18 katilimer ile yapay zeka tabanli programlarin cevaplari
karsilagtirilmistir.

Bu calismamizda elde ettigimiz bulgular Ulke, isletme ve sektdr bazli olmak iizere iki ana
grupta inceleyebilmektedir. Ulkemiz bazli olarak yurtdisina uygun maliyetle tasima yapacak
ve yurtdisinda depolar1 ve ofisi olan yerli kurumsal bir lojistik firmasi bulunmamaktadir.
Yetismis yabanci dil bilen insan , isletme tesviklerinin ve yasal mevzuat eksikligi
bulunmaktadir. Bu lojistik girisimciligini destekleyecek tesviklerinin mevcut bulunmamaktadir
Avrupa, Afrika, Ortadogu, Rusya pazarlarina lilkemizin 3-4 saat ugus mesafesinde olmasi E-
ithracatta tiiketiciye istedigi {irlinii 2-3 giin gibi kisa bir siirede en ucuz maliyetle ulasmasini
saglama firsati vermektedir. Ulkemizden ve sektorlerden kaynakli problemler ¢oziime
kavusturlurursa iilkemizin diinya ticaretinden alacagi pay artacaktir.

Anahtar Kelimeler:E-Ticaret, E-ihracat, [hracat, E-lojistik, Lojistik.
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ABSTRACT

In the new world order shaped by the digital transformation experienced today, businesses have
strengthened their marketing strategies with technological integrations. And they have taken
their place in competitive markets with an innovative and dynamic structure that can have a
profound impact on consumer behavior in the market. Since the basis of success in the market
is to understand and closely follow consumer behavior, businesses are improving themselves
in communicating more closely with consumers, monitoring their satisfaction and
dissatisfaction, and accelerating their technological structuring and digital transformation. At
this point, the concept and tools of electronic word of mouth communication, which are created
as a result of moving word of mouth communication, one of the most effective marketing tools,
to the internet environment, emerge as one of the most prominent examples of this change and
digital transformation.

Developing and changing technology has changed consumers' purchasing preferences as well
as their purchasing styles significantly. As a result of the widespread use of the Internet and
globalization, the number of consumers shopping online is increasing day by day in the world
and in our country. With the development and widespread use of e-commerce, information
sharing by those who purchase products or services on the internet, especially product
comments, has become a powerful factor shaping consumers' purchasing decisions. Consumers
obtain information about products and services based on other user experiences shared on
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online platforms and can make their decisions in line with this information. Based on this
purpose, this study aims to examine the effects of product reviews, one of the electronic word
of mouth communication (e-WOM) tools, on the purchasing decisions of e-commerce users
when purchasing products or services. The main purpose of the research is to determine how
much importance e-commerce users give to product comments and to what extent these
comments affect their purchasing decisions. Within the scope of the research, "the trust of
different consumers in product reviews, their habits of reading and using reviews, and the
contribution of these comments to the decision-making, intentions and purchasing processes”
were examined only in online shopping.

In this research, data was obtained based on the survey method within the framework of the
quantitative research method. The situation was tried to be revealed and defined with the
Descriptive Analysis method. According to the survey results, the majority of participants
obtain information from consumer comments shared on online shopping sites and find these
comments reliable. It has been determined that consumers make extensive use of these
comments when making purchasing decisions. In particular, the quality and detail of the
comments enable consumers to trust these comments and use them actively in their decision-
making processes. Additionally, negative reviews have been observed to have a significant
impact on consumer behavior.

In this context, it was evaluated how consumer comments on online shopping platforms are
evaluated as an element of trust for potential customers and how consumers' purchasing
tendencies are shaped based on these comments. The results of the research aim to contribute
to researchers and businesses regarding the role of product reviews on consumers' product and
service purchasing and decision processes.

Keywords: e-WOM, WOM, E-commerce, Electronic Word of Mouth Communication,
Consumer Product Reviews, Consumer Purchasing Behavior.

OZET

Giliniimiizde yasanilan dijital doniisim ile sekillenen yenidiinya diizeninde, isletmeler
pazarlama stratejilerini teknolojik entegrasyonlar ile giliclendirmislerdir ve pazardaki tiiketici
davranislari iizerinde derin etkiler yaratabilecek diizeyde, yenilik¢i ve dinamik yapida rekabetgi
pazarlarda yerlerini almiglardir. Pazarda basar1 saglamanin temeli tiiketici davranislarini
anlamak ve yakindan takip etmek oldugu i¢in, isletmeler tiiketiciler ile daha yakindan iletisim
kurma, memnuniyet ve memnuniyetsizliklerini takip etme yoniinde kendilerini gelistirmekte,
teknolojik yapilanmalarini ve dijital doniisiimlerini hizlandirmaktadirlar. Bu noktada en etkili
pazarlama araglarindan biri olan agizdan agiza iletisimin internet ortamina taginmasi sonucu
olusan elektronik agizdan agiza iletisim kavrami ve araglari, bu degisimin ve dijital doniistimiin
en belirgin drneklerinden biri olarak ortaya ¢ikmaktadir.

Gelisen ve degisen teknoloji tiiketicilerin satin alma tercihlerini degistirdigi gibi satin alma
bicimlerini de ©nemli &lgiide degistirmistir. Internet kullaniminin yaygmlasmasi ve
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kiiresellesmenin bir sonucu olarak ¢evrimigi aligveris yapan tiiketicilerin sayis1 her gecen
diinyada ve iilkemizde artmaktadir. E-ticaretin gelisimi ve yayginlagmasi ile birlikte internet
ortaminda {irlin veya hizmet satin alanlarin bilgi paylasimlari, 6zellikle {iriin yorumlari,
tiiketicilerin satin alma kararlarini sekillendiren giiclii bir faktor haline gelmistir. Tiiketiciler,
¢evrimigi platformlarda paylasilan diger kullanici deneyimlerine dayanarak iiriin ve hizmetler
hakkinda bilgi edinmekte ve bu bilgiler dogrultusunda kararlarini1 verebilmektedirler. Bu
amactan yola ¢ikilarak hazirlanan bu ¢calismada, e-ticaret kullanicilarinin {iriin veya hizmet satin
alirken, elektronik agizdan agiza iletisim (e-WOM) araglarindan biri olan iiriin yorumlarinin
satin alma kararlar1 tizerindeki etkilerinin incelenmesi amaglanmaktadir. Arastirmanin temel
amaci, e-ticaret kullanicilarinin iiriin yorumlarina ne kadar 6nem verdigini ve bu yorumlarin
satin alma kararlar iizerinde ne 6lgiide etkili oldugunu belirlemektir. Aragtirma kapsaminda,
yalnizca internet ortaminda yapilan aligverislerde “farkli tiliketicilerin iiriin yorumlarina
duyduklari giiven, yorum okuma ve kullanma aligkanliklari, bu yorumlarin karar verme ve satin
alma siireclerine ve niyetlerine olan katkis1” ele alinmistir.

Bu aragtirmada nicel arastirma yontemi ¢ergevesinde anket yontemine dayali olarak veri elde
edilmistir. Betimsel Analiz yontemi ile durum ortaya konulmaya ve tanimlanmaya ¢alisilmistir.
Anket sonuclarima gore, katilimcilarin biiylik cogunlugu cevrimici aligveris sitelerinde
paylasilan tiiketici yorumlarindan bilgi edinmekte ve bu yorumlar1 giivenilir bulmaktadir.
Tiiketicilerin, satin alma kararlarint verirken bu yorumlardan yogun bir sekilde yararlandigi
tespit edilmistir. Ozellikle, yorumlarin kalitesi ve detayli olmasi, tiiketicilerin bu yorumlara
giiven duymasini ve karar siireclerinde aktif bir sekilde kullanmasini saglamaktadir. Ayrica,
olumsuz yorumlarin da tiiketici davraniglari tizerinde belirgin bir etkisi oldugu gozlemlenmistir.
Bu baglamda cevrimici aligveris platformlarinda yer alan tiiketici yorumlarinin, potansiyel
miisteriler i¢in giiven unsuru olarak nasil degerlendirildigi ve tiiketicilerin bu yorumlara dayali
olarak satin alma egilimlerinin nasil sekillendigi degerlendirilmistir. Arastirmanin sonuglari ile,
iirlin yorumlarinin tiiketicilerin {iriin ve hizmet satin almas1 ve karar siiregleri tizerindeki roliine
dair aragtirmacilara ve isletmelere katki saglanmas1 hedeflenmektedir.

Anahtar Kelimeler: E-ticaret, Elektronik Agizdan Agiza Iletisim, Tiiketici Uriin Yorumlari,
Tiiketici Satin Alma Davranisi.
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ABSTRACT

Populism is one of the most frequently discussed topics, especially in political discussions.
Populism, which can be defined as the spirit of the time, has become more controversial with
the increasing advancement of digital media. Within these discussions, there are researchers
who define populism as an ideology, as well as researchers who evaluate populism as a style of
communication. These differences in the definition and interpretation of populism cause
research not to be placed at a certain point. While there are generally views stating that populism
is on the rise after social digitalization, there are also researchers who oppose this view.
According to these researchers, digitalization does not cause the rise of populism and reflects
the existing power of populism. Populism is among the strategies frequently used by leaders.
As in the definition of populism, discourses that reflect the spirit of the time are frequently used.
Apart from this, at the point where the media also creates an area where the agenda is set and
the agenda is discussed, political leaders can resort to populist discourses regarding the agenda.
This leads the media to support populism. In this study, research will be conducted on the
concept of populism and the rise of populism with the digitalization of media.

Key Words: Populism, Populist Communication, Digitalization, Media, Digital
Communication.

OZET

Popiilizm, 6zellikle politik tartigmalarda sikca lizerinde durulan konularin baginda gelmektedir.
Zamanin ruhu olarak tanimlanabilecek popiilizm, dijital medyanin gittikce ilerleme
gostermesiyle daha da tartigilir olmustur. Bu tartismalar igerisinde popiilizmi ideoloji olarak
tanimlayan arastirmacilar oldugu gibi popiilizmi bir iletisim tarzi olarak da degerlendiren
arastirmacilar bulunmaktadir. Popiilizmin tanimlanmasinda ve yorumlanmasinda meydana
gelen bu farkliliklar, arastirmalarin belirli bir noktaya yerlestirilememesine yol agmaktadir.
Genel olarak popiilizmin sosyal dijitallesmenin ardindan yiikselise gectigini ifade eden goriigler
oldugu gibi bu goriise kars1 ¢ikan arastirmacilar da bulunmaktadir. Bu arastirmacilara gore
dijitallesme popiilizmi yiikselise ge¢irmemekte ve popiilizmin var olan giiciinii yansitmaktadir.
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Popiilizm 6zellikle liderlerin sik¢a kullandig1 stratejilerin arasinda bulunmaktadir. Popiilizmin
taniminda da oldugu gibi zamanin ruhunu yansitan sdylemlere sik¢a bagvurulmaktadir. Bunun
disinda medyanin ayn1 zamanda giindem belirleyici ve glindemin tartisildig1 bir alan yarattig1
noktada da siyasi liderler giindeme yonelik popiilist sdylemlere bagvurabilmektedir. Bu da
medyanin popiilizme destek vermesine yol agmaktadir. Bu calismada, popiilizm kavrami ve
medyanin dijitallesmesiyle popitilizmin yiikselisine dair arastirma yapilacaktir.

Anahtar Kelimeler: Popiilizm, Popiilist Iletisim, Dijitallesme, Medya, Dijital Iletisim.
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ABSTRACT

The integration of technology and the internet into our daily lives enables people to access
information quickly, be more connected to the outside world, and stay informed about
developments in real time. However, in the information age, the volume of data, information,
and messages has significantly increased, leading to excessive anxiety among people about
missing out on any information or not staying synchronized with others in their social circles
(Kao and Huang, 2024). This continuous concern among social media users about others
possibly having more fulfilling experiences when they are not online is referred to as FOMO
(Fear of Missing Out) (Przybylski et al., 2013). FOMO is defined as a psychological
phenomenon characterized by feelings of anxiety or unease when a person believes they are
missing out on experiences, events, or opportunities that others are having (Gezgin and Kurtca,
2023). It has been observed that consumers experiencing FoMO may struggle to make rational
decisions. For rational consumers, the main objective is to maximize utility in consumption
(Senveli, 2019). In other words, a person acting rationally prioritizes the benefits they receive
from their consumption decisions, can evaluate costs, has accurate information about the
product, can respond appropriately to the influence of others, and considers their own happiness
by acting in this manner (Cakir, 2017).

This study aims to investigate the effect of the fear of missing out (FOMO) on rational
consumption behavior on social media. Additionally, the study seeks to determine whether the
impact of FOMO on rational consumption behavior varies according to demographic
characteristics.

A survey method is planned to collect data for the research. The IBM SPSS software package
will be used for data analysis. T-tests, ANOVA, and regression analyses will be conducted to
test the research model. Based on the findings, academic and sectoral recommendations will be
made.

Keywords: FOMO, Fear of Missing Out, Rational Consumption Behavior, Consumer Behavior
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OZET

Teknoloji ve internetin hayatimiza giinden giline dahil olmasi, insanlarin bilgiye ¢ok ¢abuk
ulagmalarina, dis diinyaya daha agik ve yasanan gelismelerden aninda haberdar olmalarina
olanak saglamistir. Ancak, bilgi ¢caginda, veri, bilgi ve mesaj hacmi 6nemli lgiide artmis ve bu
da insanlarin herhangi bir bilgiyi kagirma veya sosyal cevrelerde baskalartyla senkronize
olmama konusunda asir1 endiselenmesine yol agmistir (Kao ve Huang, 2024). Sosyal medya
kullanicilarinin, ¢evrimici alanda kendileriyle baglantida olmadiklarinda baskalarinin daha
tatmin edici deneyimler yasayabilecegi konusundaki siirekli endiselerini temsil eden
(Przybylski vd., 2013) FoMO, bir kisinin baskalarinin yasadig1 bir deneyimi, olay: veya firsati
kacirdigina inandiginda ortaya cikan bir kaygi veya huzursuzluk hissi olarak tanimlanan
psikolojik bir olgudur (Gezgin ve Kurtga, 2023). Bu durumdaki tiiketicilerin rasyonel karar
vermede zorlanabildikleri goriilmektedir. Rasyonel tiiketiciler igin esas olan, tiiketimde
maksimum faydayi elde etmektir (Senveli, 2019). Diger bir ifadeyle rasyonel davranan insan,
tilketim ile ilgili aldig1 kararlarda kendisine saglanacak olan faydayr oncelemekte, maliyet
degerlendirmesi yapabilmekte, {irlin hakkinda dogru bilgiye sahip olmakta, ¢cevresindekilerin
yonlendirmelerine uygun cevaplar verebilmekte ve bu sekilde davranarak kendi mutlulugunu
diisiinmektedir (Cakir,2017).

Bu ¢alisma ile sosyal medyadaki geligsmeleri kagirma korkusunun (FoMO), rasyonel tiiketim
davranig1 iizerinde bir etkisinin aragtirllmasi amaclanmistir. Ayrica sosyal medyadaki
gelismeleri kacirma korkusunun (FoMO) rasyonel tiiketim davranisi iizerindeki etkisinin
demografik ozelliklere gore farklilik gosterip gostermedigi de bu c¢aligma ile arastirilmak
istenen noktalardan biridir.

Arastirma kapsaminda verilerin toplanmasi i¢in anket yonteminden yararlanilmasi
planlanmaktadir. Verilerin analizi icin IBM SPSS paket programindan yararlanilacaktir.
Aragtirma modelini test etmek igin T-testi, ANOVA ve Regresyon analizleri kullanilacaktir.
Elde edilecek bulgular 1s181nda akademik ve sektorel onerilerde bulunulacaktir.

Anahtar Kelimeler: FoMO, Gelismeleri Kagirma Korkusu, Rasyonel Tiiketim Davranisi,
Tiiketici Davranislari.
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ABSTRACT

Public service announcements are social advertisements prepared with the aim of raising public
awareness and bringing desired attitudes and behaviors. Public service announcements, a
method used in many countries around the world, aim to create a positive change in attitudes
and behaviors throughout the society. These advertisements, which can be prepared by public
institutions, non-governmental organizations, foundations or associations, serve the public
interest, are informative and educational, and appeal to visual and auditory senses. Public
service announcements can be designed for various topics such as health, environment, sports,
discrimination and hate crimes. This study aims to examine the concept and practices of public
service announcements. In the study designed with a qualitative approach, public service
announcements broadcast with the approval of the Radio and Television Supreme Council
(RTUK) were analyzed by content analysis method. In this context, the sample of the study
consists of public service announcements published on RTUK's corporate YouTube account
between 2020 and 2024. MAXQDA qualitative data analysis program was used to interpret the
research data. The study is considered to be important in terms of clarifying public service
announcements as a communication method and type of advertisement, and examining public
service announcements in detail on the case of Turkey and RTUK. According to the findings
of the study, public service announcements have an important place in the society and RTUK
prefers to broadcast public service announcements in line with its purpose of establishment,
duties, powers and responsibilities.

Keywords: Public Service Announcement, Social Advertising, RTUK, Content Analysis,
MAXQDA

* Bu ¢alisma, Ege Universitesi Bilimsel Arastirma Projeleri Koordinasyon Birimi tarafindan desteklenmistir. Proje
Numarast: 32026.
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OZET

Kamu spotu, toplumu bilin¢lendirerek arzu edilen tutum ve davranislar1 kazandirmak amaciyla
hazirlanan sosyal nitelikli reklamlardir. Diinyanin bir¢ok iilkesinde kullanilan bir yontem olan
kamu spotu ile toplum genelinde olumlu yonde tutum ve davramis degisikligi yaratilmak
istenmektedir. Kamu kurumlari, sivil toplum kuruluslari, vakiflar veya dernekler tarafindan
hazirlanabilen bu reklamlar; kamu yarar1 gdzetmekte, bilgilendirici ve egitici nitelik tagimakta,
gorsel ve isitsel duyulara hitap etmektedir. Kamu spotlari, saglik basta olmak {izere ¢evre, spor,
ayrimcilik ve nefret suglar1 gibi cesitli konulara yonelik tasarlanabilmektedir. Bu calisma
kapsaminda kamu spotu kavraminin ve uygulamalarinin incelenmesi amaglanmaktadir. Nitel
yaklagim ile tasarlanan ¢aliymada Radyo ve Televizyon Ust Kurulu’nun (RTUK) onayiyla
yayinlanan kamu spotlar1 igerik analizi yontemiyle ¢6ziimlenmistir. Bu baglamda ¢aligmanin
orneklemini, RTUK e ait kurumsal YouTube hesabinda 2020-2024 yillar1 arasinda yayimlanan
kamu spotlar olusturmaktadir. Arastirma verilerinin yorumlanmasinda, MAXQDA nitel veri
analizi programi kullanilmistir. Calismanin, bir iletisim yontemi ve reklam tiirli olan kamu
spotuna agiklik getirmek, kamu spotlarini Tiirkiye ve RTUK 6rnegi iizerinde detayl1 bir sekilde
incelemek agisindan 6nemli oldugu diistintilmektedir. Caligmada elde edilen bulgular uyarinca
kamu spotlarinin toplum agisindan énemli bir yere sahip oldugu, RTUK ’iin kurulus amacina,
gorev, yetki ve sorumluluk alanina kosut olusturacak bi¢imde kamu spotlar1 yayimnlamayi tercih
ettigi goriilmiistiir.

Anahtar Kelimeler: Kamu Spotu, Sosyal Reklam, RTUK, Igerik Analizi, MAXQDA
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ABSTRACT

Advertising is the most used and known tool of marketing communication. The main purpose
of advertising is to achieve the desired goals through the message to be delivered to the target
audience. As a result of advertising, there are goals such as purchasing the product, gaining
information about the product or remembering the brand. The effect of advertising on the
consumer is related to the appeal used in the advertisement. It is more possible to achieve
advertising objectives with attractive elements used to persuade the consumer. In this study, the
attractiveness elements used in insurance advertisements were examined. The sample of the
study was the advertisements published by insurance companies operating in Turkey in 2023
and 2024. As a result of the examination in terms of attractiveness elements, it was observed
that insurance companies mainly used rational appeal and fear appeal.

Key words: Advertising, Advertising Appeal, Insurance companies

OZET

Pazarlama iletisiminin en ¢ok kullanilan ve bilinen araci olan reklamdir. Reklamin temel amaci
hedef kitleye ulastirilacak mesaj yoluyla arzulanan hedeflere ulasmaktir. Reklam sonucunda,
iriiniin satin alinmasi, Uriine iligkin bilgi sahibi olunmasi1 veya markanin hatirlanmasi gibi
hedefler bulunmaktadir. Reklamin tiiketici tizerindeki etkisi reklamda kullanilan ¢ekicilik ile
iligkilidir. Tiiketicinin iknasi i¢in kullanilan ¢ekicilik unsurlari ile reklam amaglarina ulasmak
daha miimkiin olmaktadir. Bu ¢alismada sigorta reklamlarinda kullanilan ¢ekicilik unsurlari
incelenmistir. Calismanin 6rneklemi Tiirkiye’de faaliyette bulunan sigorta sirketlerinin 2023 ve
2024 yilinda yayinladiklar1 reklamlar incelenmistir. Cekicilik unsurlart agisindan yapilan
inceleme sonucunda sigorta sirketlerinin agirlikli olarak rasyonel ¢ekicilik ve korku ¢ekiciligini
kullandiklar1 gozlemlenmistir.

Anahtar kelimeler: Reklam, Reklam ¢ekiciligi, Sigorta sirketleri

50



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

Examining the Treatment of Gender Equality in Advertising Messages

Reklam Mesajinda Toplumsal Cinsiyet Esitliginin islenmesinin Incelenmesi

Prof.Dr. Yavuz Akgi

Bolu Abant Izzet Baysal University
yavuzakci@gmail.com

Orcid: 0000-0001-6755-6650

Asst.Prof.Dr. Giilkadriye Karakaya Eren
Ankara Hac1 Bayram Veli University
gulkadriye.karakaya@hbv.edu.tr

Orcid: 0000-0002-9223-1441

ABSTRACT

Advertisement is one of the important tools of marketing communication. Since the effect of
advertisement on the masses has been proven by many studies, it is a frequently used
communication tool. Institutions or individuals convey their messages to the masses they want
to influence through advertising tools and expect them to react as a result. Businesses may resort
to advertising to inform or inform their masses, sometimes to remind them and sometimes to
persuade them. Businesses may sometimes include more than one goal in their advertisements.
The second message given in the advertisement may be given within the scope of social
responsibility. In recent years, advertisements in the world and in Turkey have frequently
focused on gender equality as the second message. The purpose of this study is to determine
the advertisements regarding gender equality in advertisements broadcasted on national
television channels in Turkey and the possible effects of these advertisements. In this context,
advertisements broadcasted in the last year and aimed at supporting gender equality in their
content were examined using the content analysis method. As a result of the examinations, it
was seen that gender equality was frequently addressed especially in the advertisements of
household cleaning products and white goods brands. It was observed that some of the
competitor brands in the same sector emphasized gender equality a lot, while others did not
emphasize it at all. The main focus of the study was this difference between the competing
brands. It is thought that the brands that include and do not include gender equality in their
advertisements take into account the expectations of the target audiences and have the aim of
not disturbing these audiences or gaining their appreciation. It has been observed that the brands
that publish advertisements emphasizing gender equality try to make women feel that they value
them more.

Key words: Advertising, Marketing Communication, Gender.
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OZET

Reklam pazarlama iletisiminin 6nemli araclarindan biridir. Reklamin kitleler iizerindeki etkisi
bir¢ok aragtirmayla kanitlandigindan siklikla bagvurulan bir iletisim aract olmaktadir. Kurumlar
veya kisiler, etkilemek istedikleri kitlelerine reklam araglariyla mesajlarini ulastirip sonucunda
onlarin tepki vermelerini beklemektedirler. Isletmeler kitlelerine bilgi vermek veya haberdar
etmek bazen hatirlatmak icin bazen de ikna etmek icin reklama basvurulabilir. Isletmeler bazen
reklamlarinda birden fazla hedef barindirabilmektedirler. Reklamda verilen ikinci mesaj sosyal
sorumluluk kapsaminda verilebilmektedir. Son yillarda diinyada ve Tiirkiye’deki reklamlarda
siklikla ikinci mesaj olarak toplumsal cinsiyet esitligine yonelik olabilmektedir. Bu ¢aligmanin
amaci Tiirkiye’deki ulusal televizyon kanallarinda yayinlanan reklamlarda toplumsal cinsiyet
esitligine yonelik reklamlar1 ve bu reklamlarinin olast etkileri belirlenmeye ¢aligilmistir. Bu
kapsamda son bir yil icinde yayinlanan ve iceriginde toplumsal cinsiyet esitliini desteklemeye
yonelik olan reklamlar igerik analizi yontemi ile incelenmistir. Yapilan incelemeler sonucunda
ozellikle ev temizlik {riinleri ve beyaz esya markalarinin reklamlarinda toplumsal cinsiyet
esitliginin siklikla islendigi goriilmiistiir. Ayni sektordeki rakip markalarinin bazilari toplumsal
cinsiyet esitligini ¢ok fazla vurgularken bazilarmin ise hi¢ vurgulamadigi goriilmiistiir.
Calismanin esas odaklandigi noktanin da rakip markalar arasindaki bu farklilik olmustur.
Reklaminda toplumsal cinsiyet esitligine yer veren ve yermeyen markalarin hedefledikleri
kitlelerin beklentilerini dikkate aldiklar1, bu kitleleri rahatsiz etmemek veya takdirini kazanmak
gibi amaclara sahip oldugu diisiiniilmektedir. Toplumsal cinsiyet esitligine vurgu yapan
reklamlar1 yayinlatan markalarin kadinlara daha fazla deger verdigini hissettirmeye calistigi
gozlenmistir.

Anahtar kelimeler: Reklam, Pazarlama Iletisimi, Toplumsal Cinsiyet
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ABSTRACT

Market mavens are consumers who like to introduce their personal consumption experiences or
market information through word of mouth. Market mavens are seen as one of the groups that
affect purchasing decision processes due to their potential to obtain general information about
the market regarding price, quality, performance, products, brands, and sellers and to share this
information with other consumers. Unlike classical market mavens, e-mavens use the web
environment as a source of information acquisition and dissemination. They are competent in
searching for information online and responding to others' queries.

This study focuses on the role of e-mavens in sustainable consumption behavior. In this
context, the effects of altruism, self-efficacy, and online social capital, which are possible
antecedents of the behaviors exhibited by e-mavens in the web environment, on sustainable
consumption behavior are examined. Sustainable consumption behavior is defined as "
individuals satisfying needs in different areas of life by acquiring, using, and disposing of goods
and services that do not compromise the ecological and socioeconomic conditions of all people
(currently living or in the future) to satisfy their own needs”. Adopting a conscious and
responsible consumption approach is critical for a livable future. Market mavens are one of the
market actors with high potential to play a role in adopting this understanding. The primary
intention of this research is to explore the association amongst altruism, self-efficacy, online
social capital, e-mavenism, and frugality, which finally leads toward sustainable consumption
behavior. For this purpose, an online survey was designed within the scope of the exploratory
research design, and the data needed for the analysis was collected. The analysis phase is
ongoing. It is expected that the findings obtained as a result of the analysis will improve the
understanding of sustainable consumption behavior and help marketing managers understand
how they should proceed against e-mavens to implement their strategies successfully.

Keywords: e-mavenism, altruism, self-efficacy, online social capital, frugality, sustainable
consumption behavior
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OZET

Pazar kurtlar1; kisisel tikketim deneyimleri ya da sahip olduklar1 pazar bilgilerini agizdan agiza
iletisim ile tanitmaktan hoslanan tiiketicilerdir. Pazar kurtlari, fiyat, kalite, performans, iiriinler,
markalar, saticilar hakkinda pazara iliskin genel bilgi edinme ve bu bilgiyi diger tiiketicilerle
paylagma potansiyelleri nedeni ile satin alma karar siireclerine etki eden gruplardan biri olarak
gorliilmektedir. Klasik Pazar kurtlarindan farkli olarak E-Pazar kurtlar1 bilgi edinme ve yayma
kaynag1 olarak web ortamini kullanirlar ve ¢evrimici bilgi arama ve baskalarinin bilgi
sorgularina yanit verme konusunda yetkindirler. Bu ¢calisma, E- Pazar kurtlarinin siirdiirtilebilir
tiketim davranigindaki roliine odaklanmaktadir. Bu kapsamda E- Pazar kurtlarimin web
ortaminda sergiledikleri davraniglarin muhtemel onciilleri olan fedakarlik, 6z yeterlilik ve
cevrimici sosyal sermayenin siirdiiriilebilir tiilketim davranigina etkileri incelenmektedir.
Siirdiiriilebilir tiikketim davranisi, tiim insanlarin (su anda yasayan veya gelecekte yasayacak)
ekolojik ve sosyoekonomik kosullarini tehlikeye atmayan mal ve hizmetleri edinerek,
kullanarak ve elden ¢ikararak hayatin farkli alanlarindaki ihtiyaglarini karsilama eylemi olarak
tanimlanir. Yasanabilir bir gelecek icin bilingli ve sorumlu bir tiiketim anlayiginin
benimsenmesi kritik dnemdedir. Pazar kurtlar1 bu anlayisin benimsenmesinde rol oynama
potansiyeli yiiksek pazar aktorlerinden biridir. Bu amag¢ dogrultusunda kesfedici arastirma
tasarim1 kapsaminda ¢evrimigi bir anket tasarlanmis ve analizler i¢in ihtiya¢ duyulan veriler
toplanmistir. Analiz asamasi devam etmektedir. Analizler sonucu elde edilecek bulgularin
stirdiiriilebilir tiiketim davranisina iliskin anlayist gelistirmesi ve pazarlama yoneticilerinin
stratejilerini bagarili bir sekilde uygulayabilmeleri i¢in E- Pazar kurtlarina yonelik nasil bir yol
izlemeleri gerektigi konularinda yardime1 olmasi beklenmektedir.

Anahtar Kelimeler: e-mavenizm, fedakarlik, 6z yeterlilik, ¢evrimi¢i sosyal sermaye,
tutumluluk, stirdiiriilebilir tiikketim davranisi.
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ABSTRACT

The massacres taking place in Palestine have long attracted the attention of the international
public and led to discussions. However, with the rise of new media tools and social media
platforms, the visibility of these massacres and the reactions of media organs of different
countries have taken a different form. In this study, we comparatively analyze how the
massacres in Palestine were handled by the media of different countries and their policies of
silence in this regard. New media is defined as digital platforms that enable news to reach large
audiences quickly. These platforms, unlike traditional media, are areas where ordinary people
and journalists can make their voices heard and censorship is very difficult. In this context,
events such as the massacres in Palestine lead to different reactions and forms of
communication throughout the world. The first aim of the study is to evaluate the role and
impact of new media tools in announcing the massacres in Palestine throughout the world. In
this context, it is aimed to investigate how individual and independent journalistic activities of
social media platforms contribute to the visibility of such events. The second aim is to
comparatively analyze how media outlets of different countries reacted to the massacres in
Palestine and how they reported these events. Media policies and news presentation styles of
different countries such as Turkey, the United States, the United Kingdom and Arab countries
are emphasized. The third aim of the research is to reveal the silence policies of media outlets
in some countries against the massacres in Palestine and the reasons behind this silence. The
fact that the media implements a policy of silence in the face of certain events and prevents
these events from being sufficiently visible also affects the reaction of the international public
and support for Palestine. The fourth aim is to show what kind of power new media tools create
as an alternative to traditional media organs and how these tools constitute a point of resistance
against policies of silence. New media tools complement the shortcomings of traditional media
as platforms where individuals and independent journalists can make their voices heard. In this
context, it evaluates the potential of new media tools in announcing the massacres in Palestine
to large audiences and raising international awareness. This study is conducted using a
descriptive and comparative analysis method. The descriptive method aims to examine in detail
how the massacres in Palestine are reflected in new media tools and social media platforms.
Comparative analysis aims to understand how media organs of different countries react to these
events and compare their reporting styles.

Key words: Palestine Massacres, New Media, Policy of Silence, International Public Opinio.

55



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

OZET

Filistin'de yasanan katliamlar, uzun zamandir uluslararas1 kamuoyunun dikkatini cekmekte ve
tartismalara yol agmaktadir. Ancak, yeni medya araglar1 ve sosyal medya platformlarinin
yiikselisi ile beraber, bu katliamlarin goriniirligii ve farkli iilkelerin medya organlarinin
tepkileri daha farkli bir sekil almistir. Bu ¢alismada, Filistin'de yasanan katliamlarin farkli
tilkelerin medya araglari tarafindan nasil ele alindigini ve bu yonde sessiz kalma politikalarimi
karsilastirmali olarak analiz edilmektedir. Yeni medya, haberlerin hizli sekilde ve genis
kitlelere ulasmasii saglayan dijital platformlar olarak agiklanmaktadir. Bu platformlar,
geleneksel medyadan farkli olarak, siradan kisilerin ve gazetecilerin de seslerini duyurabildigi,
sansiiriin ¢ok zor oldugu alanlardir. Bu baglamda, Filistin'deki katliamlar gibi yasanan olaylar,
diinyanin genelinde farkli tepkilere ve haberlesme bigimlerine yol agmaktadir. Calismanin ilk
amaci, yeni medya araglarinin Filistin'deki katliamlarin diinyanin genelinde duyurulmasindaki
roliinii ve etkisini degerlendirmektir. Bu baglamda, sosyal medya platformlarinin bireysel ve
bagimsiz gazetecilik faaliyetlerinin bu tiir olaylarin goriiniirliigiine nasil katki sagladigini
arastirmak hedeflenmektedir. ikinci amag, farkli iilkelerin medya organlarinin Filistin'de
yasanan katliamlara nasil tepki verdigini ve bu olaylar1 nasil haberlestirdigini karsilastirmali
olarak analiz etmektir. Tiirkiye, Amerika Birlesik Devletleri, Birlesik Krallik ve Arap {ilkeleri
gibi farkli iilkelerin medya politikalari ve haber sunum tarzlari tizerinde durulmaktadir.
Arastirmanin {igiincii amaci, bazi lilkelerde medya organlarinin Filistin'deki katliamlar
karsisinda sessiz kalma politikalarini ve bu sessizligin arkasindaki nedenleri ortaya koymaktir.
Medyanin, belirli olaylar karsisinda sessizlik politikas1 uygulayarak bu olaylarin yeterince
goriiniir olmasini engellemesi, uluslararast kamuoyunun tepkisini ve Filistin'e olan destegi de
etkilemektedir. Dordiincii amag, yeni medya araglarinin geleneksel medya organlarina alternatif
olarak nasil bir gii¢ olusturdugunu ve bu araglarin, sessizlik politikalarina karsi nasil bir direng
noktasi teskil ettigini gostermektir. Yeni medya araglari, bireylerin ve bagimsiz gazetecilerin
seslerini  duyurabildigi  platformlar  olarak, geleneksel medyanin  eksikliklerini
tamamlamaktadir. Bu baglamda, yeni medya araglarimin Filistin'deki katliamlarin genis
kitlelere duyurulmast ve uluslararasi farkindalik yaratilmasi konusundaki potansiyeli
degerlendirmektedir. Bu g¢alisma, betimsel ve karsilastirmali bir analiz yontemi kullanarak
yiritiilmektedir. Betimsel yontem, Filistin'deki katliamlarin yeni medya araglar1 ve sosyal
medya platformlarinda nasil yansitildigini ayrintili bir sekilde incelemeyi amacglamaktadar.
Karsilagtirmal1 analiz ise, farkl: iilkelerin medya organlarinin bu olaylara nasil tepki verdigini
ve haberlestirme bi¢imlerini karsilastirarak anlamay1 hedeflemektedir.

Anahtar kelimeler: Filistin Katliamlari, Yeni Medya, Sessizlik Politikasi, Uluslararasi
Kamuoyu.
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ABSTRACT

Today, disasters have become complex and frequent events that deeply affect societies and
individuals. In terms of reducing and eliminating the negative effects of disasters, it is thought
that understanding the attitudes of individuals working in disasters and emergencies towards
disasters, post-crisis management activities and the importance of individuals' dedication while
performing their duties is an important research topic for both organizations and individuals.
This study aims to examine the moderating role of dedication in the effect of disaster attitudes
of individuals working in disasters and emergencies on post-crisis management activities. The
sample of the study consists of 228 public employees working in disasters and emergencies in
Aksaray Province. PROCESS Macro V4.1, AMOS 24 and SPSS 26 programs were used to
analyze the data obtained in the study. When the relationship between disaster attitudes and
post-crisis management activities was examined, significant relationships were found between
disaster attitudes, cognitive and behavioral attitude dimensions and post-crisis management
activities, but no significant relationship was found between affective dimension and post-crisis
management activities. In addition, it was concluded that there was no moderating effect of
dedication in the relationship between disaster attitudes and post-crisis management activities.
Within the consept of this study, firstly, the studies in the literature related to the variables were
examined and an applied study was planned based on this information, and it was aimed to
contribute to the literature on the subject.

Keywords: Disaster Attitude, Post-Crisis Management Activities, Self Dedication.
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OZET

Giliniimiizde afetler toplumlar1 ve bireyleri derinden etkileyen, karmasik ve sik goriilen olaylar
haline gelmistir. Afetlerin olumsuz etkilerinin azaltilmasi ve ortadan kaldirilmasi noktasinda
afet ve acil durumlarda gorev alan kisilerin afetlere iliskin tutumlari, kriz sonrasi yonetim
faaliyetleri ve bireylerin gorevlerini yerine getirirken kendilerini adamalarinin &neminin
anlasilmasinin hem orgiitler hem de bireyler agisindan 6nemli bir aragtirma konusu oldugu
diisiiniilmektedir. Bu ¢alisma afet ve acil durumlarda gorev alan bireylerin afet tutumlarinin,
kriz sonrasi yonetim faaliyetleri tizerindeki etkisinde kendini adamanin diizenleyici roliinii
incelemeyi amaglamaktadir. Arastirmanin 6rneklemi Aksaray Ilinde afet ve acil durumlarda
gorev alan 228 kamu ¢alisan1 olusturmaktadir. Arastirmada elde edilen verilerin analizlerinde
PROCESS Macro V4.1, AMOS 24 ve SPSS 26 programlar1 kullanilmistir. Afet tutumlar1 ve
kriz sonras1 yonetim faaliyetleri arasindaki iliski incelendiginde; afet tutumu ve afet tutumunun
alt boyutlarindan bilissel ve davranigsal tutum boyutlar: ile kriz sonrasi yonetim faaliyetleri
arasinda anlaml iligkiler bulunmus olup; duyussal boyut ve kriz sonras1 yonetim faaliyetleri
arasinda anlamli bir iliski bulunamamistir. Ayrica afet tutumlar1 ve kriz sonrasi yonetim
faaliyetleri arasindaki iligkide kendini adamanin diizenleyici etkisinin olmadigi sonucuna
ulasilmistir. Bu calisma kapsaminda Oncelikli olarak degiskenlerle ile ilgili alan yazindaki
caligmalar incelenmis ve bu bilgilerden yola ¢ikilarak uygulamali bir ¢aligsma planlanmais, konu
ile ilgili alan yazinina katkida bulunmak amaglanmustir.

Anahtar Kelimeler: Afet Tutumu, Kriz Sonras1 Yo6netim Faaliyetleri, Kendini Adama.
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ABSTRACT

| International Turkological Congressis considered as the result of the policy that the
intellectuals wanted to implement in the field of language and literature since the 19th century,
and the result of the idea and practice that Turkology scholars and educators have been fighting
for many years. some of the ideas expressed at the congress were even distorted, and secondly,
they were subordinated to the ideology of the Soviet ideology. If we do not take into account
such problems, among the problems discussed at the congress, the issues of the alphabet,
spelling and terminology of Turkish languages took a special place, while the main goal was to
ensure the transition to a new alphabet.

The role of the Congress in the life of the Turkic people was very great. In fact, although
historical facts are distorted and some truths are kept secret from the public, historically
important facts that were hidden from the people during the Soviet era, as a result of the hard
work and efforts of our state officials and appreciative researchers, as well as our national
intellectuals during the years of independence, have been brought to the literary, scientific and
public environment as a valuable chronicle of our enlightenment movement. delivered.

Keywords: Turkology, congress, Turkic peoples, language, literature.

OZET

I. Uluslararas1 Tiirkoloji Kongresi 19. yiizyildan itibaren dil ve edebiyat alaninda aydinlarin
uygulamak istedigi politikanin, Tiirkoloji bilim adamlarinin ve egitimcilerinin uzun yillardir
miicadele ettigi fikir ve uygulamanin sonucu olarak degerlendirilmektedir.

Hatta kongrede dile getirilen fikirlerin bir kismu ¢arpitilmist1 ve ikincisi, Sovyet ideolojisinin
ideolojisine tabi kilinmisti. Bu tiir sorunlar1 dikkate almazsak, kongrede goriisiilen sorunlar
arasinda Tiirk dillerinin alfabesi, imlas1 ve terminolojisi hususlar1 6zel bir yer tutarken, asil
amag yeni bir alfabeye gecisin saglanmasiydu. .

Kongrenin Tiirk halkinin hayatindaki rolii ¢ok biiytiktii. Aslinda her ne kadar tarihi gercekler
carpitilsa ve baz1 gercekler kamuoyundan saklansa da, Sovyet doneminde devlet
gorevlilerimizin ve takdir dolu arastirmacilarimizin yogun ¢alismalar1 ve ¢abalari sonucunda
tarihi acgidan Onemli gercekler halktan gizlenmistir. bagimsizlik yillarindaki  milli
aydinlarimizin yan sira aydinlanma hareketimizin degerli bir kronigi olarak edebi, bilimsel ve
kamusal ortama kazandirilmistir

Anahtar kelimeler: Tiirkoloji, kongre, Tiirk halklar, dil, edebiyat.
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ABSTRACT

The values of a culture affect both the daily life practices of individuals and the tendencies of
actors in the workplace. While paternalism plays a dominant role in daily interaction, especially
regarding the values adopted by Turkish Society throughout the historical process, it also
directly affects the leadership approach and expectation in the micro-level organizational
environment. The paternalism value of Turkish Society manifests itself in leaders adopting a
protective and compassionate attitude towards their subordinates, like a parent. A cultural value
also emerges as "paternalistic leadership™ as a leadership approach. Paternalistic Leaders follow
their subordinates closely at work and outside of work, and expect commitment to sincerely
determined goals in return for their interest and support. Subordinates also have the opportunity
to avoid uncertainty and carry out business processes in the spirit of unity and solidarity in the
trust and family environment created by the paternalistic leader. This situation plays a role in
the adoption of the paternalistic leadership approach, which Hofstede (1980) describes as a
leadership style that is in line with the collectivist, high level of uncertainty avoidance and
having a feminine culture characterizing the Turkish society. Leadership practices are an
essential multiplier of success in increasing corporate efficiency, productivity, employee
loyalty, and happiness. In this context, the study aimed to raise awareness about adopting
paternalistic leadership practices in managing organizations operating in the Turkish Society.
In accordance with this purpose, firstly, the concepts of paternalism and paternalistic leadership
in Turkish management culture were summarized, and a holistic picture was tried to be
presented by carrying out a systematic review within the framework of postgraduate theses on
studies examining the effect of paternalistic leadership in Turkish management culture and
revealing empirical results. The study's results will increase the awareness of managers and
policymakers in the field, emphasizing the importance of paternalistic leadership in Turkish
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Management Culture, and also expand the literature by presenting the effects of paternalistic
leadership practices collectively in the context of empirical studies.

Keywords: Paternalism, Paternalistic leadership, Patriarchy

OZET

Bir kiiltiiriin degerleri hem bireylerin giinliik yasam pratiklerini hem de igyerindeki aktorlerin
egilimlerini etkilemektedir. Ozellikle Tiirk Toplumunun tarihsel siire¢ i¢erisinde benimsedigi
degerler noktasinda paternalizm giindelik etkilesimde baskin bir rol oynarken, mikro diizeyde
orglit ortaminda liderlik yaklasimi ve beklentisini de dogrudan etkilemektedir. Tiirk
Toplumunun paternalizm degeri, liderlerin astlarina kars1 bir ebeveyn gibi koruyucu ve sefkatli
bir tutum benimsemesinde kendini gostermektedir. Kiiltiirel bir deger ayn1 zamanda liderlik
yaklagimi olarak "paternalistik liderlik" seklinde ortaya ¢ikmaktadir. Paternalistik liderler iste
ve is diginda astlarini yakinen takip etmekte, gosterdigi ilgi ve destegin karsiliginda samimiyetle
belirlenen hedeflere baglilik beklemektedir. Astlarda paternalistik liderin yarattig giiven ve aile
ortaminda belirsizlikten kaginma, birlik ruhu ve dayanigmasi igerisinde is siireglerini yiiriitme
imkani bulmaktadir. Bu durum Hofstede’in (1980) Tiirk toplumunu karakterize eden
toplulukeu, belirsizlikten kacinma diizeyi yliksek ve disil bir kiiltiire sahip olma karakterine
uygun bir liderlik tarzi olarak, paternalistik liderlik yaklagiminin benimsenmesinde rol
oynamaktadir. Liderlik uygulamalar1 kurumsal verimliligi, iiretkenligi, ¢alisanlarin bagliligini
ve mutlulugunu artirmak i¢in 6nemli bir basar1 ¢arpanidir. Bu kapsamda calismada, Tiirk
Toplumunda faaliyet gdsteren Orgiitlerin yonetiminde paternalistik liderlik uygulamalarinin
benimsenmesi konusunda farkindaligin arttirilmasi amacglanmistir. Bu amaca uygun olarak
oncelikle Tiirk yonetim kiiltiiriinde paternalizm ve paternalist liderlik kavramlar1 6zetlenmis ve
Tiirk Yonetim kiiltiirti icerisinde paternalistik liderligin etkisini inceleyen ve ampirik sonuglar
ortaya koyan calismalar lisansiistii tezler cercevesinde sistematik bir inceleme gerceklestirilerek
biitiinciil bir tablo sunulmaya calisilmistir. Calismanin sonuglarinin Tiirk Yonetim Kiiltiiri
icerisinde paternalistik liderligin O6nemine yaptigt vurgu ile sahada yonetici ve politika
belirleyicilerin farkindaligini artirirken, paternalistik liderlik uygulamalarinin etkisini ampirik
caligmalar 6zelinde toplu bir sekilde sunmasi ile literatiirii genisletecegi degerlendirilmektedir.

Anahtar Kelimeler: Paternalizm, Paternalistik liderlik, Patriarka
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ABSTRACT

In the globalizing world, women take an active part in working life. In this study, an evaluation
was made on the place of Syrian immigrant women in working life, who constitute a large part
of the refugee population living in Turkey in recent years. Immigrant women take part in the
domestic/private sphere of the society in which they live before migrating. The study examines
the changes in women's social roles, especially before and after migration, in the context of
historical and social dynamics. As a result of social and economic changes after the migration
process they experienced, they began to take active roles in business life and public sphere.
Immigrant women living in Turkey face different difficulties and opportunities both in the
country they come from and in the country they immigrate to. This study, which addresses the
situation of Syrian immigrant women in working life in Turkey and the difficulties they face in
this process, examines the changes in women's social roles before and after migration. The
purpose of this article is to examine the transition process of women from the private sphere to
the public sphere and their experiences in this process. It is a comprehensive study that
examines the transition process of women from the private to the public sphere in the context
of historical and social dynamics, while also examining in depth the effects of migration on
women's participation in the workforce. Especially in the context of Turkey, it is aimed to
analyze women's efforts to take part in the public sphere, the effects of migration on this
process, and the positions of Syrian immigrant women in working life in Turkey. Data such as
women's labor force participation rates, employment status and unemployment rates were
evaluated through statistical data obtained from official data sources such as the Turkish
Statistical Institute (TUIK) and the General Directorate of Migration Management. These data
provide a solid basis for understanding the place of Syrian immigrant women in working life in
Turkey.

The main themes of the study include historical processes, change in gender roles,
modernization effects, educational opportunities, women's movements and the integration of
immigrant women into the workforce. In particular, the transition processes of immigrant
women to the public sphere and their experiences in this process have been examined in depth.

Key Words: Working Life, Private Sphere, Public Sphere, Women, Syrian Immigrant
Women, Workforce Integration, Gender Roles.
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OZET

Globallesen diinyada kadinlar calisma hayatinda aktif bir sekilde yer almaktadir. Bu ¢alismada
Tiirkiye’de yasayan son yillarda siginmaci niifusunun biiyiik bir kismin1 olusturan Suriyeli
gocmen kadinlarin ¢alisma hayatindaki yeri lizerine bir degerlendirme yapilmistir. Go¢gmen
kadinlar gé¢ etmeden Once yasadiklari toplumda ev iginde / 6zel alanda yer almaktadirlar.
Calisma, ozellikle go¢ dncesinde ve sonrasinda kadinlarin toplumsal rollerindeki degisimleri
tarihsel ve toplumsal dinamikler baglaminda ele almaktadir. Yasadiklar1 gog siireci sonrasinda
toplumsal, ekonomik degisimlerin bir sonucu olarak is hayatinda ve kamusal alanda aktif bir
sekilde roller iistlenmeye baslamislardir. Tiirkiye'de yasayan gogmen kadinlar hem geldikleri
iilke hem de go¢ ettikleri iilkede farkli zorluklar ve firsatlarla karsilasmaktadirlar. Suriyeli
goemen kadinlarin Tiirkiye'deki ¢alisma hayatindaki durumunu ve bu stiregte karsilastiklar
zorluklari ele alan bu ¢alisma, kadinlarin gé¢ etmeden dnceki ve sonraki toplumsal rollerindeki
degisimleri inceliyor. Bu makalenin amaci, kadinlarin 6zel alandan kamusal alana gegis
stireglerini ve bu siiregte yasadiklart deneyimleri incelemektir. Kadinlarin 6zel alandan kamusal
alana gegis siirecini tarihsel ve toplumsal dinamikler baglaminda ele alirken, 6zellikle gociin
kadinlarin is gilictine katilimi1 tizerindeki etkilerini de derinlemesine inceleyen kapsamli bir
caligmadir. Ozellikle Tiirkiye baglaminda, kadinlarin kamusal alanda yer alma ¢abalarini, gog
olgusunun bu siire¢ tizerindeki etkilerini ve Suriyeli gogmen kadinlarin Tiirkiye'deki ¢alisma
hayatindaki konumlarini analiz etmek hedeflenmistir. Tiirkiye Istatistik Kurumu (TUIK) ve
Gog Idaresi Genel Miidiirliigii gibi resmi veri kaynaklarindan elde edilen istatistiksel veriler
iizerinden kadinlarin is giliciine katilim oranlari, istthdam durumu ve igsizlik oranlar gibi veriler
degerlendirilmistir. Bu veriler, Suriyeli go¢cmen kadinlarin Tiirkiye'deki calisma hayatindaki
yerlerini anlamak i¢in saglam bir temel olusturmaktadir.

Calismanin ana temalar1 arasinda tarihsel siirecler, toplumsal cinsiyet rollerinin degisimi,
modernlesme etkileri, egitim olanaklari, kadin hareketleri ve go¢men kadinlarin is giicline
entegrasyonu yer almaktadir. Ozellikle, gdgmen kadinlarin kamusal alana gegis siirecleri ve bu
stirecte yasadiklar1 deneyimler derinlemesine incelenmistir.

Anahtar Kelimeler: Calisma Hayati, Ozel Alan, Kamusal Alan, Kadin, Suriyeli Gd¢men
Kadinlar, Is giicii Entegrasyonu, Toplumsal Cinsiyet Rolleri
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ABSTRACT

Due to its geographical location and socio-political structure, Turkey has faced an intense wave
of migration in recent years. This study aims to examine the effectiveness of public policies in
migration management in Turkey. In this context, the effectiveness of policies developed by
public administration bodies for the integration, protection, and support of immigrants is of
great importance.

The study is based on qualitative research methods. In this framework, official documents,
reports, strategy papers, and legal regulations on migration policies were analyzed to evaluate
the relevant public policies and practices. Using document analysis, the effectiveness of policies
implemented in migration management in Turkey and their impact on the quality of life of
immigrants were discussed.

The findings reveal the strengths and weaknesses of the strategies determined and policies
implemented by Turkey in migration management. Additionally, suggestions for improving
current policies are presented. The study contains significant insights for public administrators
and policymakers to make migration management policies in Turkey more effective.

Keywords: Migration management, public policies, effectiveness.
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OZET

Tiirkiye, cografi konumu ve sosyo-politik yapisi geregi, son yillarda yogun bir go¢ dalgasiyla
karsilagmistir. Bu calisma, Tiirkiye'de gd¢ yoOnetiminde kamu politikalarinin etkinligini
incelemeyi amaclamaktadir. Bu baglamda, kamu yonetimi organlarinin gdg¢menlerin
entegrasyonu, korunmasi ve desteklenmesi amaciyla gelistirdigi politikalarin ne derece etkili
oldugu biiyiik 6nem tagimaktadir.

Caligsma, nitel arastirma yontemine dayali olarak gergeklestirilmistir. Bu ¢ergevede, ilgili kamu
politikalarin1 ve uygulamalarmi degerlendirmek amaciyla resmi belgeler, raporlar, strateji
belgeleri ve go¢ politikalarina dair yasal diizenlemeler incelenmistir. Dokiiman analizi yontemi
kullanilarak, Tiirkiye'de go¢ yonetiminde uygulanan politikalarin etkinligi ve bu politikalarin
gocmenlerin yasam kalitesine etkisi ele alinmistir.

Elde edilen bulgular, Tiirkiye'nin go¢ yonetiminde belirledigi stratejilerin ve uyguladigi
politikalarin giiclii ve zayif yonlerini ortaya koymaktadir. Ayrica, mevcut politikalarin
iyilestirilmesine yonelik Oneriler sunulmaktadir. Calisma, Tiirkiye'deki go¢ yOnetimi
politikalarinin daha etkili hale getirilmesi i¢in hem kamu yoneticilerine hem de politika
yapicilara yonelik 6nemli ¢ikarimlar icermektedir.

Anahtar Sozciikler: Gog yonetimi, kamu politikalari, etkinlik.
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ABSTRACT

Humans are naturally interested in beautiful things. This sometimes happens in the form of
things that are pleasing to the eye and sometimes to the ear. Because the creator of man and the
universe has placed a sense of aesthetics in the soul of the man he created, and has also created
this world, which is the strongest evidence of his existence, in a magnificent harmony and order.
The harmony of colors and sounds in nature attracts people.

The importance of sound and rhythm in a person's holding on to life and the continuity of life
cannot be denied. Many mothers who want their children to grow up healthily are sensitive
about choosing the music they listen to during pregnancy, considering its effect on their babies.
Because scientific studies have shown that every kind of sound that affects the baby from
outside during pregnancy is important in terms of affecting his life after birth and supporting
the formation of his personality. Therefore, the first step of human development takes place
with sound. In other words, the individual establishes his first connection with the world
through his ears.

When we look at the historical process, the interaction of the Turks with music dates back to
their emergence on the stage of history. The use of music for therapeutic purposes dates back
to the pre-Islamic Central Asian Turkish culture. It is known that patients were treated with a
practice called the baks1 session in the Central Asian Turks. This practice is performed by a
type of shaman called the baksi, who stands out with its therapeutic aspect. The baksi1 performs
the treatment through the inspiration and feelings (improvisation) that come from various
swinging and dancing movements accompanied by music. The form of music treatment showed
its real development in the Seljuk and Ottoman periods. Famous healing centers established in
different cities of Anatolia, especially Istanbul, Edirne, Sivas, Amasya and Kayseri, treated
various diseases, especially mental illnesses, by using the harmony of music and the sound of
water. Farabi (870-950) is an important figure in the field of music treatment. He evaluated the
twelve modes and their effectiveness in his work Kitab’ul Musiki el-Kebir. The first sound
system in the field of traditional Turkish Art music used today was also created by Farabi. In
addition, in his aforementioned book Kitab’ul Musiki, he emphasized the connection between
music and physics by pointing out that music is a branch of science and art. Farabi, to whom
the first documents in the field of music belong, was followed by his student Ibn-i Sina (980-
1070). This tradition was also effectively continued during the Seljuk period. The tradition of
treatment with music continued in the Ottoman Empire and afterwards.

In this study, the treatment methods used in Turkish Islamic culture from the past to the present
will be determined with the historical method and some inferences will be made about how this
ancient treatment method can be used in the treatment process of disorders such as autism,
attention deficit disorder, depression and anxiety disorder.

Keywords: Music therapy, Healing center, Ottoman, Autism, Depression.
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OZET

Insan dogas1 geregi giizel olan seylere kars1 ilgi duyar. Bu durum bazen goze, bazen de kulaga
hos gelenler seklinde olur. Zira insanin ve evrenin yaraticisi, yarattigi insanin ruhuna bir estetik
duygusu yerlestirdigi gibi varliginin en giiclii delili olan bu alemi de muhtesem bir ahenk ve
diizen icerisinde meydana getirmistir. Dogadaki renklerin ve seslerin uyumu insani
cezbetmektedir.

Insanin hayata tutunmasi ve yasamim devamliliginda sesin ve ritmin &nemi yadsmamaz.
Cocugunun saglikli bir sekilde biiylimesini arzulayan pek ¢ok anne, hamilelik déneminde
bebegine etkisini diisiinerek dinledigi miizigi segme konusunda hassas davranmaktadir. Zira
hamilelik siirecinde bebege disaridan etki eden her tiirlii sesin onun dogumdan sonraki yagamini
etkileme ve kisilik olusumunu destekleme noktasinda 6nemli oldugunu yapilan bilimsel
caligmalar ortaya koymustur. Dolayisiyla insanin gelisiminin ilk basamagi ses ile
gerceklesmektedir. Diger bir deyisle birey diinya ile ilk baglantiyr kulagi vasitasiyla
kurmaktadir.

Tarihsel siirece baktigimizda Tirklerin miizikle olan etkilesimi, tarih sahnesine ¢ikislarina
kadar uzanmaktadir. Miizigin tedavi amaciyla kullanilmasi ise islam 6ncesi Orta Asya Tiirk
kiiltiirline dayanmaktadir. Orta Asya Tiirklerinde baksi seansi adi verilen bir uygulamayla
hastalarin tedavi edildigi bilinmektedir. Bu uygulama, tedavi edici yoniiyle 6n plana ¢gikan baks1
denilen bir nevi saman tarafindan gergeklestirilir. Baksi, miizik esliginde yaptig1 cesitli
sallanma ve dans hareketleri esnasinda gelen ilham ile i¢ine dogan hisler (improvizasyon)
vasitasiyla tedaviyi gerceklestirir. Miizikle tedavi sekli asil gelisimini Selguklu ve Osmanl
doneminde gostermistir. Istanbul, Edirne, Sivas, Amasya ve Kayseri basta olmak iizere
Anadolu’nun farkli sehirlerinde kurulan meshur sifahaneler, musiki ile su sesinin uyumunu
kullanarak basta ruhsal hastaliklar olmak {izere ¢esitli hastaliklari tedavi etmislerdir.

Miizikle tedavi konusunda Farabi (870-950) 6nemli bir sahsiyettir. O, Kitab’ul Musiki el-Kebir
adli eserinde on iki makam ve bunlarin etkinligini degerlendirmistir. Glinlimiizde kullanilan
geleneksel Tiirk Sanat musikisi alanindaki ilk ses sistemi de Farabi tarafindan olusturulmustur.
Ayrica O, bahsi gecen Kitab’ul Musiki adli eserinde musikinin bilim ve sanatin bir dah
olduguna isaret ederek fizikle olan baglantisin1 vurgulamistir. Musiki alanindaki ilk belgelerin
kendisine ait oldugu Farabi’yi kendisinden sonra ise dgrencisi Ibn-i Sina (980-1070) takip
etmistir. Selcuklular doneminde de bu gelenek etkin bir sekilde siirdiiriilmiistiir. Osmanl ve
sonrasinda da miizik ile tedavi gelenegi devam etmistir.

Bu calismada geg¢misten giiniimiize Tiirk Islam kiiltiiriinde kullanilan tedavi ydntemlerini
tarihsel metot ile tespit edilerek giinimiizde bu kadim tedavi yonteminin otizm, dikkat
daginikligi, depresyon ve anksiyete bozuklugu gibi rahatsizliklarin tedavi siirecinde nasil
kullanilabilecegi yoniinde bir takim ¢ikarimlarda bulunulmaya calisilacaktir.

Anahtar Kelimeler: Miizikle tedavi, Sifahane, Osmanli, Otizm, Depresyon.
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ABSTRACT
The global community is increasingly recognizing the urgent need to address environmental

challenges and promote sustainable practices to reduce the adverse effects of climate change.
The aim of the research is to investigate and compare the relationships between green behavior
intention, environmental attitudes and innovative behaviors in the context of Turkey and
Azerbaijan. Research methods used: This study was conducted using the survey method. The
data obtained from the survey was analyzed using SPSS 22 program. The research database
includes studies completed by other researchers on the subject, data obtained from scientific
journals, websites and books, and a survey conducted specifically for this study. Research
limitations include the exclusive use of data obtained through a Google survey and the limited
time available. Scientific novelty and practical results of the research: Although there is a lot of
research on this subject in the world literature, the limited number of studies on this subject in
Azerbaijan increases the importance of the subject. The research findings have the capacity to
foster positive transformation by increasing ecological awareness, promoting sustainable
practices, and encouraging efforts towards a more environmentally friendly and sustainable
future in both Turkey and Azerbaijan. Areas where the results can be used: The results of the
research can be used in cross-cultural psychology to deepen our understanding of how cultural
factors affect environmental behavior. Additionally, findings from this study may inform
environmental policy making in Turkey and Azerbaijan by highlighting the importance of
considering cultural contexts in designing and implementing sustainability initiatives.

Keywords: Green Behavior, Environmental Attitude, Innovative.
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ABSTRACT

This article is devoted to the peculiarities of internal and external trade relations in Turkestan
on the example of the history of the Zaravshan Valley in the late 19th - early 20th century, and
it focuses on the history of trade in the Zaravshan Valley, the role of domestic and foreign trade
in the socio-economic life of the valley. During this period, the state of trade, changes in trade
are analyzed, special and general aspects, characteristics of trade are determined. It was shown
that since the second half of the 19th century, the valley was administratively divided into two
parts due to the invasion of the Russian Empire, the impact of this process on trade and
commerce was shown, and the positive and negative sides of changes in trade in the regions of
the Turkestan General government were analyzed.

Keywords: Turkestan, Zarafshan valley, trade, tea trade, merchant, entrepreneurship, artisan.
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ABSTRACT

Purpose: The article is dedicated to the Pechenegs and Uz from the Oghuz tribes. The Uzs have
been against the Pechenegs in all periods of history. Pechenegs had always looked for reliable
allies to strengthen themselves in all eras. It is also known from history that they were looking
for allies among the Russian units.

Methods: While the Uz once settled around the Black Sea, not all of the Pechenegs who lived
there supported them. Although some of the Pecheneg tribes preferred to be with the Uz, the
other part served the Russians and submitted to the Principality of Kiev. It is known from the
sources that some of them preferred to live with the Hungarians from the second half of the
10th century.

Results: The fact that the Pechenegs took refugee under the protection of Hungarians is not only
due to the pressure of the Uz tribes, they (the Pechenegs) also did not get along among
themselves and constantly fought with each other. The Uzs themselves were periodically (since
1030) attacked by the Kipchak-Cumans. They came to this area from the banks of the Volga
River. As a result of the raids of the Uz, the Pechenegs were forced to retreat to the areas on the
right bank of the Dnieper River.

Keywords: Uz, Pecheneg, Oghuz, Gagauz, ancient history, the land of Kovdar.
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ABSTRACT

Cooperation with international organizations carried out by the Ministry of Foreign Affairs of
the Republic of Turkey includes the Organization of Turkic States (OST). The CSTO was
established to promote cooperation and solidarity among the Turkic States within the
framework of the common history, language and cultural heritage of the Turkic World and in a
multilateral framework. The CIS member countries are Turkey, Azerbaijan, Kazakhstan,
Kyrgyzstan and Uzbekistan. In the study, the Basic Economic Indicators of the member
countries published by the World Bank, Import and Export Information from the United Nations
Conference on Trade and Development (UNCTAD) statistical office is compared. In addition,
investment and business conditions for potential entrepreneurs wishing to set up a business in
the member countries are examined on the basis of reports published by the World Bank and
reports prepared by the countries investment-related institutions. Comparisons are made
through document analysis, a qualitative data analysis method. The data presented in the study
is intended to be of use to potential entrepreneurs wishing to establish business and develop
cooperation in the CIS member countries. As far as can be determined, there is no study on
entrepreneurship related to the member countries of the Organization of Turkic States. Under
the heading of "Doing Business", which is an important criterion for potential entrepreneurs,
the study provides detailed rankings of the ease of doing business in all countries. Countries are
ranked and scored according to a total of ten criteria. The criteria are starting a business, dealing
with construction permits, getting electricity, registering property, getting credit, protecting
minority investors, paying taxes, trading across borders, enforcing contracts and dealing with
bankruptcy. When analyzing the ranking of CIS member countries on the ease of doing
business, the top three in Azerbaijan are getting a loan, starting a business and paying taxes; in
Kazakhstan, enforcing contracts, protecting minority investors and starting a business; in
Kyrgyzstan, registering property, getting a loan and starting a business; and in Uzbekistan,
starting a business, enforcing contracts and getting electricity.

Keywords: Entrepreneur, Starting a business, Organization of Turkic States.
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OZET

Tiirkiye Cumhuriyeti Dis Isleri Bakanligi’nin yiiriitmekte oldugu uluslararasi kuruluslarla is
birlikleri kapsaminda, Tiirk Devletleri Teskilati (TDT) yer almaktadir. TDT; Tiirk Devletleri
arasindaki is birligini ve dayamigmayi Tiirk Diinyasi'nin ortak tarih, dil ve kiiltiir miras1
cergevesinde ve ¢ok tarafli cercevede gelistirmek amaciyla kurulmustur. TDT iiye tilkeleri olan
Tiirkiye, Azerbaycan, Kazakistan, Kirgizistan ve Ozbekistan’dir. Calismada iiye iilkelerin
Diinya Bankasi tarafindan yaymlanan Temel Ekonomik Gostergeleri, Birlesmis Milletler
Ticaret ve Kalkinma Konferans1 (UNCTAD) Istatistik Ofisi tarafindan hazirlanmis olan Ithalat
ve Ihracat Bilgileri karsilastirilmaktadir. Ayrica iiye iilkelerde is kurmak isteyen potansiyel
girisimciler i¢in Diinya Bankasi tarafindan yayinlanan raporlar ve iilkelerin yatirim ile iliskili
kurumlar1 tarafindan hazirlanan raporlara dayanarak yatinm ve 1is yapma sartlar
incelenmektedir.  Karsilagtirmalar nitel veri analizi yontemi olan dokiiman analizi ile
gerceklestirilmektedir. Calismada sunulan verilerin; TDT iiye iilkelerinde is kurmak ve is
birlikleri gelistirmek isteyen potansiyel girisimcilere fayda saglamasi amaglanmaktadir. Tiirk
Devletleri Teskilat1 {iye iilkeleri temelinde girisimcilikle iligkilendirilen bir c¢alismaya
belirlenebildigi kadariyla rastlanmamistir. Potansiyel girisimciler i¢in 6nemli bir kriter olan “ig
yapma” kapsaminda; c¢alismada tiim {lkelerdeki is yapma konular1 siralamalari
detaylandirilmaktadir. Ulkelerin toplam on kritere gore siralamalarma ve puanlarina yer
verilmektedir. Kriterler; is kurma, insaat izinleri ile ilgilenme, elektrik temini, miilkiin
kaydedilmesi, kredi alma, azinlik yatirimcilarinin korunmasi, vergi 6deme, sinir 6tesi ticaret,
sozlesmeleri uygulama ve iflasin ¢ozlimlenmesidir. TDT {ye iilkelerinin is yapma
konularindaki siralamalar1 incelendiginde; Azerbaycan’da kredi alma, is kurma ve vergi 6deme,
Kazakistan’da sozlesmeleri uygulama, azinlik yatirimcilarin korunmasi ve 1§ kurma,
Kirgizistan’da miilkiin kaydedilmesi, kredi alma ve is kurma ve Ozbekistan’da is kurma,
sozlesmeleri uygulama ve elektrik temini ilk ticte yer almaktadir.

Anahtar Kelimeler: Girisimci, Is kurma, Tiirk Devletleri Teskilat:
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ABSTRACT

Classification and grouping of data are as important as data production in scientific activities.
In this context, bibliometric analysis not only contributes to the organization and description of
the data obtained from more than one database within the framework of many parameters, but
also provides the classification of the publications considered from a certain framework in a
way that researchers need and need. From this point of view, the aim of the study is to reveal
the bibliometric and content analysis of master's, doctoral and artistic proficiency theses, which
are included in the graduate scope of entrepreneurship, written between 1988-2022. In the
study, the type of postgraduate theses related to entrepreneurship, the language of the thesis,
their accessibility, their distribution according to universities, their distribution according to the
institutes they belong to, their distribution according to departments, distribution according to
the year of writing, distribution according to the number of pages of the theses, distribution
according to the titles of graduate thesis advisors, data collection distribution according to their
methods, their distribution according to analysis techniques, the word analysis of thesis titles,
their distribution according to the keywords used in the theses were examined. In this context,
within the scope of the study, a total of 832 postgraduate theses were examined, including 668
master's, 163 doctorate and 1 proficiency in art.

Keywords: Entrepreneurship; Entrepreneur; Bibliometric Analysis; Content Analysis

OZET

Bilimsel faaliyetlerde verilerin tasnifi, gruplandirilmast da veri tiretimi kadar ¢ok dnem arz
etmektedir. Bu baglamda bibliyometrik analiz birden fazla veri tabanindan elde edilen verilerin
pek cok parametre gercevesinde diizenlenmesine ve betimlenmesine katki sundugu gibi aym
zamanda belli bir ¢erceveden ele alinan yayinlarin arastirmacilarin gereksinim ve ihtiyag
duyacag sekilde tasnif edilmesinin saglamaktadir. Bu noktadan hareketle ¢alismanin amaci,
1988-2022 yillart arasinda girisimcilik iizerine yazilmig lisansiistli kapsamda yer alana yiiksek
lisans, doktora ve sanatta yeterlilik tezlerinin bibliyometrik ve icerik analizinin ortaya
cikarilmasidir. Calismada girisimcilik ile ilgili lisansiistii tezlerin tiirii, tezin yazim dili,
erigilebilirlik durumu, iiniversitelere gore dagilimlari, ait olduklari enstitiilere gore dagilimlari,
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anabilim dallarina gére dagilimlari, yazim yilina gore dagilimlari, tezlerin sayfa sayilarina gore
dagilimlari, lisansiistii tez danigsmanlarinin unvanlarmma goére dagilimlari, veri toplama
yontemlerine gore dagilimlari, analiz tekniklerine gore dagilimlari, tez basliklariin kelime
analizleri, tezlerde kullanilan anahtar kelimelerine gore dagilimlari incelenmistir. Bu baglamda
caligma kapsaminda 668’1 yliksek lisans, 163’1 doktora ve 1’1 sanatta yeterlilik olmak iizere
toplamda 832 lisansiistii tez incelenmistir.

Anahtar Kelimeler: Girisimcilik; Girisimci; Bibliyometrik Analiz; Icerik Analiz

74



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

The Legal Status of Syrians under Temporary Protection of Tiirkiye in the
Context of International Human Rights: Realism and Liberalism
approaches

Aynur KARIMOVA

The Academy of Public Administration

under the President of the Republic of Azerbaijan, Azerbaijan
aynur.tofiggizi@gmail.com

ABSTRACT

The Syria conflict, which was sparked in 2011 and is undergoing up today, and humanitarian
crisis has brought the refugee problem to the fore. According to the UNHCR May 2024
statistics, as a result of the war in Syria, more than 5 million Syrians were forced to leave their
country and migrate to neighboring countries, while 7.2 million were internally displaced. As
aresult of the Syrian conflict, Tiirkiye, which has considerable experience in the field of refugee
crisis management, has implemented an "open door policy” for Syrians and demonstrated
exemplary behavior in solving the problems of refugees from Syria, such as shelter, food
security, education, and health care service. As of May 2024, some 3,115 million Syrians are
under a legal protection in Tiirkiye with the "temporary protection status". As it is a temporary
and limited protection status, it does not have a legally sustainable structure. This article studies
1951 Geneva Convention on the Legal Status of Refugees, and 1967 Protocol related to the
status of refugees in comparison with the laws of Tiirkiye — Law on Migration, the Foreigners
and International Protection Law and Citizenship Law.

Keywords: Refugee, Syria, Temporary protection, Tiirkiye, Geneva Convention
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ABSTRACT

In the early years of the Republic of Turkey, educational reforms played an important role in
the social and economic development of the country. One of the most important of these
reforms, the Village Institutes, aimed to spread education in rural areas, teach modern
agricultural techniques and develop the peasants socially, economically and culturally. The
main purpose of this grand project was to educate the peasants in their own regions to improve
both their own lives and the general welfare of society. However, the Village Institutes project
caused many debates and disagreements both at the political level and among intellectuals.
These debates can be found in detail in the minutes of the Turkish Grand National Assembly
(TBMM). While these debates in the Minutes of the Grand National Assembly of Turkey
(TBMM) help us to understand the political, ideological and social dynamics of the period, they
also reveal the background of the failures and successes of the Village Institutes project. The
main purpose and scope of this research is to determine the focus of the debates about the
Village Institutes in the 1940s and 1950s as reflected in the parliamentary minutes, and to reveal
the innovations brought by the Village Institutes to the Turkish education system as well as the
criticisms and opposition they faced.

In this research, the document analysis model within the qualitative methodological tradition
will be used. The data of the research will be obtained from the proceedings in the digital
archive of the Turkish Grand National Assembly and will be subjected to content analysis
periodically. The debates reflected in the journals during the establishment and expansion of
the Village Institutes and the debates during the closure of the Village Institutes will be
discussed under different themes. The arguments of the ruling and opposition wings of the
period regarding the Village Institutes will be analysed under these themes. Since the data
collection process of the research is ongoing, the findings will emerge after the analysis of the
data. After the findings of the research are revealed, the discussion part will be structured.

Keywords: Village Institute, Minutes of the Grand National Assembly of Turkey, Rural
Development, Teacher Education.
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OZET

Tiirkiye Cumhuriyeti’nin erken doneminde, egitim alaninda gergeklestirilen reformlar, iilkenin
toplumsal ve ekonomik kalkinmasinda biliyiik bir rol oynamistir. Bu reformlarin en
onemlilerinden biri olan Koy Enstitiileri, kirsal alanlarda egitimi yayginlastirmayi, modern
tarim tekniklerini 6gretmeyi ve koyliileri sosyal, ekonomik ve kiiltlirel agidan gelistirmeyi
hedeflemistir. Bu biiyiik projenin temel amaci, kdyliilerin kendi bolgelerinde egitilerek hem
kendi yasamlarint hem de toplumun genel refah seviyesini artirmakti. Ancak Koy Enstitiileri
projesi, uygulandig1 donemde hem politik diizlemde hem de aydinlar arasinda birgok tartismaya
ve goriis ayriligima neden olmustur. Bu tartigmalar, Tiirkiye Biiyiik Millet Meclisi (TBMM)
Zabit Ceridelerinde ayrintili bir sekilde yer almaktadir. TBMM zabitlarinda yer alan bu
tartismalar, donemin siyasi, ideolojik ve sosyal dinamiklerini anlamamiza yardime1 olurken,
ayn1 zamanda Koy Enstitiileri projesinin basarisizliklarinin ve basarilarinin arka planimi da
gozler Oniine sermektedir.

Bu arastirmani temel amacini ve kapsamini 1940’11 ve 1950’1 yillarda K&y Enstitiileri ile ilgili
meclis tutanaklarina yansiyan tartismalarin odagini belirlemek, K&y Enstitiileri'nin Tiirk egitim
sistemine getirdigi yeniliklerin yani sira, karsilagtigi elestirileri ve muhalefeti de ortaya
koymaktir. Bu arastirmada nitel metodoloji gelenegi i¢inde yer alan dokiiman incelemesi
modeli kullanilacaktir. Arastirmanin verileri TBMM  nin dijital arsivinde yer alan ceridelerden
elde edilecek, donemsel olarak icerik analizine tabi tutulacaktir. Koy Enstitiileri’nin kurulus ve
yayillma tarihlerinde ceridelere yansiyan tartigmalarla Koy Enstitiileri’nin kapanma
donemindeki tartigmalar farkli temalar altinda ele alinacaktir. Donemin iktidar ve muhalefet
kanadinin K6y Enstitiileri ile ilgili argiimanlar1 bu temalar altinda irdelenecektir. Arastirmanin
veri toplama siireci devam ettigi i¢in bulgular verilerin analizinden sonra ortaya g¢ikacaktir.
Arastirmanin bulgular1 ortaya ¢iktiktan sonra tartisma kismi yapilandirilacaktir.

Anahtar Kelimeler: Koy Enstitiisii, TBMM Zabit Cerideleri, Kirsal Kalkinma, Ogretmen
Egitimi.
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ABSTRACT

The 19th century became a European era, also due to the impact of the first industrial revolution
starting on this continent. There is a consensus all over the world that the 20th century is an
American era due to the impact of different developments. On the other hand, how and whose
century the next century will be is a matter of intense debate. The studies conducted and
evaluations resulting from these discussions have already led to the view that the 21st century
will be an Asian era. Naturally, ambitious initiatives are emerging from countries that plan to
shape this new era according to their own interests. Among these, China’s “Belt and Road”
initiative and the “India-Middle East-Europe Economic Corridor” initiative, in which the
United States and India are the main actors, stand out. Turkey, as a powerful actor in the Asian
geography, is intervening in this strategic game with two powerful initiatives. The first is the
“Turan road (Zengezur corridor) project” initiative, which will deepen and expand the cultural,
social, economic and commercial ties between the Turkish states in this geography and
reinforce the “7 States, One Nation” vision. The second is the “Development Road Project”
initiative, which aims to strengthen economic, commercial and social development in the region
connecting Turkey to the Great Faw Port in the Persian Gulf. The fact that the countries
involved in this initiative project are very close to key markets in Europe and Asia due to their
geopolitical location is an important advantage. In addition, the fact that the project provides
full access to energy resources in the region offers Turkey the opportunity to achieve serious
strategic gains. This study aims to evaluate the regional and global effects of these initiatives in
terms of their strengths/weaknesses and the opportunities/threats they will create in terms of
their strategic dimension.

Keywords: Belt and Road, IMEC, Turan Road, Development Road, Strategic Analysis.
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OZET

Birinci sanayi devriminin bu kitada baglamasinin da etkisiyle 19. yiizyil bir Avrupa cagi
olmustur. 20. yiizy1l ise farkli gelismelerin etkisiyle bir Amerikan ¢agi oldugu konusunda tiim
diinyada goriis birligi bulunmaktadir. Buna karsin gelecek ylizyilin nasil ve kimin ytlizyil
olacagi da yogun bir tartisma konusudur. Bu tartismalarin odaginda yapilan ¢caligmalar ve ortaya
cikan degerlendirmeler 21. yiizyilin bir Asya ¢agi donemi olacagi goriisii simdiden kabul
gormektedir. Dogal olarak bu yeni donemi kendi ¢ikarlarina gore sekillendirmeyi planlayan
iilkelerin iddial1 girisimleri ortaya ¢ikmaktadir. Bunlar arasinda 6zellikle Cin'in “Kusak ve Yol”
girisimi ve Amerika Birlesik Devletleri ile Hindistan'in ana aktorler oldugu “Hindistan-Orta
Dogu-Avrupa Ekonomik Koridoru™ girisimi 6ne ¢ikmaktadir. Tiirkiye ise, Asya cografyasinda
giiclli bir aktor olarak bu stratejik oyuna iki giiclii girisim ile miidahil olmaktadir. Birincisi, bu
cografyadaki Tiirk devletleri arasindaki kiiltiirel, sosyal, ekonomik ve ticari baglar
derinlestirerek genisletecek ve “7 Devlet Tek Millet” vizyonunu pekistirecek olan “Turan yolu
(Zengezur koridoru) projesi” girisimidir. ikincisi ise, Tiirkiye'yi Basra Korfezi'ndeki Biiyiik
Faw Limani'na baglayan bolgedeki ekonomik, ticari ve sosyal kalkinmayi gii¢clendirmeyi
hedefleyen "Kalkinma Yolu Projesi” girisimidir. Bu girisim projesinde yer alan iilkelerin
Jeopolitik konumlar1 geregi Avrupa ve Asya'daki Kilit pazarlara ¢ok yakin olmalari 6nemli bir
avantajdir. Ayrica projenin bdlgedeki enerji kaynaklarina da tam erisim sagliyor olmasi
Tiirkiye'ye ciddi stratejik kazanimlar elde etme firsati sunmaktadir. Bu ¢alisma, bu girisimlerin
bolgesel ve kiiresel etkilerini, sahip olduklar1 giiglii/zayif yonler ve olusturacaklari firsat/tehdit
baglaminda stratejik boyutuyla degerlendirilmesi amaclanmistir.

Anahtar Kelimeler: Kusak ve Yol, IMEC, Turan Yolu, Kalkinma Yolu, Stratejik Analiz.
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ABSTRACT

Teachers have the task of educating the individuals who will make up the society of the future.
Since every class is different, teachers carry out educational activities according to the needs of
the class. In this age of rapid scientific and technological progress, teachers help their students
to acquire the important skills required by the times. Based on the above, the aim of this research
is to reveal the views of teachers who have received entrepreneurship education on
entrepreneurship. The research was carried out using a phenomenological design and aimed to
explore in depth the reasons why teachers receive entrepreneurship education, the importance
of entrepreneurship education, the courses they integrate entrepreneurship into when teaching
entrepreneurship, and the problems they experience when teaching entrepreneurship. The study
group consisted of 23 volunteer teachers who had received entrepreneurship education. During
the data collection process, the teachers were asked open-ended questions, and the data obtained
were analyzed using a content analysis approach. As a result of the research, it was found that
the reasons for teachers to undertake entrepreneurship training were personal development of
teachers, contributing to their professional skills, adding value to society, and contributing to
the development of students. The importance of entrepreneurship education was identified as
self-development, improving students' skills, technology and innovation, and contributing to
the economy. Teachers were found to integrate entrepreneurship with social sciences, science,
mathematics, art and design, foreign languages, information technologies, project courses,
communication and presentation skills, creative writing, and environment. It was seen that the
problems teachers experienced in teaching entrepreneurship in their classes were expressed as
problems arising from the school environment in terms of physical facilities of the school and
lack of adequate tools and materials; from the students in terms of low motivation, reluctance,
lack of self-confidence, and difficulty in communicating, accessing information, and problem-
solving; and from the curriculum in terms of not giving enough space to entrepreneurship,
insufficient time, and inflexibility.

Keywords: Entrepreneurship, Entrepreneurship education, Teacher, Education.
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OZET

Ogretmenler gelecegin toplumunu olusturan bireyleri yetistirme gorevi iistlenmislerdir. Her
siif birbirinden farkli oldugu i¢in 6gretmenlerde siniflarin ihtiyaglarina gére egitim 6gretim
faaliyetlerini gerceklestirmektedirler. Bilim ve teknolojik ilerlemelerin hizla degistigi bu ¢agda
ogretmenler, Ogrencilerini ¢agin gerektirdigi onemli becerileri kazanmalarini konusunda
desteklemektedirler. Yukarida anlatilanlardan hareketle, bu arastirmanin amacini girisimeilik
egitimi alan 6gretmenlerin; girisimcilige iliskin goriislerini ortaya c¢ikarmaktir. Arastirma,
fenomenoloji deseni kullanarak yapilmis olup, Ogretmenlerin girisimecilik egitimi alma
nedenlerini, girisimcilik egitiminin Onemini, girisimciligi O6g8retirken hangi derslerle
biitiinlestirdiklerini ve girisimciligi 6gretirken yasadiklar1 sorunlar1 derinlemesine inceleyerek
ortaya ¢ikarmayi amaglamaktadir. Arastirma kapsaminda girisimcilik egitimi alan 23 goniilli
Ogretmen calisma grubunu olusturmustur. Veri toplama siirecinde ogretmenlere acik uclu
sorular yonetilmis ve elde edilen veriler igerik analizi yaklagimiyla incelenmistir. Arastirma
sonucunda, Ogretmenlerin girisimcilik egitimi alma nedenlerinin 6gretmenlerin  kisisel
gelisimleri, mesleki becerilerine katkisi, topluma deger katma ve dgrenci gelisimlerine katki
sunma seklinde oldugu goriilmistiir. Girisimcilik egitiminin énemi ise kendini gelistirme,
ogrencilerin becerilerini gelistirme, teknoloji ve yenilikler, ekonomiye katki olarak
belirtilmistir. Ogretmenlerin girisimciligi sosyal bilimler, fen bilimleri, matematik, sanat ve
tasarim, yabanci dil, bilisim teknolojileri, proje dersleri ile iletisim ve sunum becerileri, yaratici
yazma, cevre konularinda biitiinlestirdikleri goriilmiistiir. Ogretmenlerin  girisimciligi
siiflarinda Ogretirken yasadiklari sorunlarin okulun fiziki imkanlari, yeterli arag-gere¢ ve
malzemelerin eksik olusu bakimindan okul ortamindan; 6grencilerin motivasyonlarmin diisiik
olmasi, isteksizlikleri, 6zgiiven ve iletisim kurmada zorlanmalari, bilgiye ulasma ve problem
¢ozmede sorun yasamalari bakimindan 6grenciden; 6gretim programinda girisimcilige yeteri
kadar yer verilmemesi, zamanin yetmiyor olusu, programin esnek olmayisindan dolay1 6gretim
programindan kaynakli sorunlar olarak ifade ettikleri goriilmuistiir.

Anahtar kelimeler: Girisimcilik, Girisimcilik egitimi, Ogretmen, Egitim.
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ABSTRACT

This paper examines the literature on the internationalization of higher education, which
presents two major contrasting trends, each with different approaches and objectives.
Internationalization and regional university integration in Latin America are not exclusive
objectives, but rather two complementary facets that reflect the universalist nature of the
university. So, on the one hand, there is the market-oriented perspective, driven mainly by
supranational institutions and bodies such as the World Bank and the World Trade Organization
(WTO). In this view, internationalization is closely associated with economic globalization and
is considered an almost hegemonic paradigm. It focuses on North-South cooperation and seeks
to respond to the challenges of higher education in a context of market liberalization.

On the other hand, there is the perspective of solidarity, endogenous and horizontal
internationalization. In this approach, institutional development and strengthening are sought,
as well as the improvement of the quality of higher education in a broad and equitable sense.
Internationalization is understood as a comprehensive process that involves the integration of
an international and intercultural dimension in all functions of the educational institution,
including teaching, research and social projection. This vision emphasizes the training of
students capable of competing in the international arena and overcoming social, linguistic and
cultural borders. Actions such as the internationalization of the curriculum, the elimination of
barriers to study abroad, the acquisition of skills in foreign languages and the promotion of
global academic collaborations are promoted.

Both approaches reflect debates about the purpose and outcomes of internationalization in
higher education. The university's vocation to go beyond provincialism and establish dialogues
with the entire world is fundamental and inalienable.

Keywords: Education, Internationalization, universities, Integration.
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ABSTRACT

In this article, the views of philosophers and scientists on ideological processes, according to
the results of the analysis of many scientific researches on the improvement of ideological threat
resistance in social life in Uzbekistan, scientific views on the fact that the socio-political
mechanisms of eliminating ideological threats and the dialectical connection of the national
idea have been sufficiently researched to date is formed.

Key words: ideology, ideological processes, ideological threat, socio-political mechanisms,
national idea
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ABSTRACT

Gender equality in society remains a critical issue, with education playing a pivotal role in
reshaping norms and opportunities for women. This article examines the multifaceted role of
women in education, exploring their contributions, challenges, and impact on promoting gender
equality. It emphasizes the significance of inclusive educational practices, leadership roles for
women educators, and the empowerment of girls through education. The article also addresses
barriers that hinder gender parity in education and proposes strategies to foster an equitable
educational landscape.

Keywords: Gender equality, women in education, educational leadership, empowerment,
inclusive education, barriers, strategies, societal impact.
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ABSTRACT

This study tries to shed a light on the multi-faceted issue of inactive student participation within
the university context in Uzbekistan. The aim of this study is to understand the intricate factors
contributing to lower student engagement that captured the exact narratives of less active
students, discovering the unique circumstances and perspectives and providing insights on
potential improvements. Implementing the qualitative data collection instruments such as semi-
structured interviews and questionnaires with students allowed me to explore the underlying
reasons behind their lower participation in classroom activities. Preliminary findings of my
study indicate that factors including academic stress, lack of awareness about available
opportunities, and challenges in social integration had an impact on student participation. My
study also offers some feasible solutions to increase student participation in classrooms.

Keywords: inactive, participation, engage, classroom, observation, methods, investigate.
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ABSTRACT

This study explores the role of family education methods in fostering alertness and awareness
among adolescents. In the modern era, where distractions abound, it is crucial for young
individuals to develop these qualities to navigate their environments effectively. Through a
comprehensive literature review and empirical analysis, this research identifies key strategies
parents and guardians can employ to enhance these traits. The study highlights the significance
of consistent communication, role modeling, and the establishment of structured routines.
Furthermore, it examines the impact of socio-cultural factors on the effectiveness of these
methods. The findings suggest that a proactive and engaged family approach significantly
contributes to the development of alertness and awareness, equipping adolescents with the skills
necessary for personal and academic success.

Key words: Family education methods, Adolescents, Alertness, Awareness, Parenting
strategies, Communication, Role modeling, Structured routines, Socio-cultural factors.
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ABSTRACT

This article examines the crucial role of family education in promoting gender equality. It
explores how families can instill values of fairness and equality in children from a young age,
thereby shaping their attitudes and behaviors towards gender roles. Through a review of current
literature and practical examples, the article highlights effective strategies for parents to create
a gender-equal environment at home. Key strategies include equitable distribution of household
chores, fostering open communication about gender issues, and modeling gender-equal
behavior. The findings underscore the importance of family as the foundational unit for teaching
and practicing gender equality, ultimately contributing to broader societal change.

Keywords: Gender equality, Family education, Parenting strategies, Gender roles, Household

chores, Open communication, Role modeling, Societal change, Child development, Equitable
upbringing.
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The Effect of Science Fiction Movies on Higher Education Students'
Astronomy Attitudes

Bilim Kurgu Filmlerinin Yiiksekogretim Ogrencilerinin Astronomi

Tutumlar: Uzerindeki EtKisi

Dr. Havva Sibel KURT
Lokman Hekim University
sibelkurt_@hotmail.com
ABSTRACT

Science fiction, a genre of fiction; It generally contains content about the future, science and
technology. The aim of this research is to determine the effect of astronomy courses enriched
with science fiction films on higher education students' attitudes towards astronomy in terms of
various variables.

This research lasted a total of 2 years, including the 2022-2023 and 2023-2024 academic year.
The astronomy education process, supported by science fiction films, was completed in a total
of 28 weeks, 14 weeks each year. As a data collection tool, a 5-point Likert-type higher
education attitude scale, whose validity and reliability was developed by Tiirk and Kalkan
(2017), was used. The scale consists of 8 negative items and 10 positive items. There are 4
factors in the scale. These; The factors are "Astronomy-Science-Nature Relationship”, "Interest
in Astronomy", "Applied Learning” and "Importance of Astronomy"”. The sample of the
research consists of a total of 87 volunteer university students, consisting of 29 first year and
58 second-year undergraduate and associate degree students. 12 films were watched during the
training.

(SPSS) Version 22 statistical software was used for statistical analysis of the data. Normality
of numerical variables was assessed using the Shapiro-Wilks test. Median (minimum;
maximum) was used for numerical variables that did not show normal distribution. Wilcoxon
Signed Rank Test was used as a non-parametric test to compare numerical variables before and
after the application according to gender, age and education level. At the end of the first year,
at the end of the application (training), it was found that there was a significant increase only in
the "astronomy science-nature relationship" sub-parameter of the Astronomy Attitude Scale in
women (p = 0.004). It was observed that men's attitudes towards astronomy did not change at
the end of the application. (p>0.05). At the end of the application (training), it was found that
the attitudes of students aged 20-22 towards astronomy did not change, but there was a
significant increase only in the "astronomy-science-nature relationship” sub-parameter of the
Astronomy Attitude Scale of students aged 22 and over (p = 0.003). It was found that there was
a significant increase only in the "astronomy-science-nature relationship™ sub-parameter of the
Astronomy Attitude Scale among associate degree students (p=0.007). For undergraduate
students, at the end of the application, a significant increase was observed only in the
"importance of astronomy" subparameter (p=0.026).

According to the 2nd year results, it was found that there was a significant increase only in the
"astronomy science-nature relationship” sub-parameter of the Astronomy Attitude Scale in
women (p=0.039). It was observed that men's attitudes towards astronomy did not change at
the end of the application. At the end of the application (training), it was found that there was
a significant increase only in the "applied learning™ sub-parameter of the Astronomy Attitude
Scale in students between the ages of 20-22 (p = 0.022). However, it has been observed that the
attitudes of students between the ages of 18-20 and those aged 22 and over towards astronomy
have not changed. It was found that there was a significant increase in the "applied learning"
subparameter of the Astronomy Attitude Scale in associate degree students (p = 0.019). It was

88



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

observed that there was a significant increase in the "importance of astronomy" sub-parameter
in undergraduate students at the end of the application (p = 0.008).

As a result of this two-year research, it was determined that astronomy education enriched with
science fiction films created a significant difference in the ™astronomy-science-nature
relationship™ sub-dimension of women in both years. No change in attitudes was observed
among male students in either year. Considering a total of two years, it was seen that the impact
on undergraduate students caused a significant increase in the "importance of astronomy" sub-
parameter. Results depending on other variables have varied over the years. This study is
expected to be an exemplary study since it has not been studied in this field before Turkey, and
it has been observed that astronomy education enriched with science fiction movies has caused
a positive change in students' attitudes in terms of attitude change.

Key Words: Physics education, Astronomy education, Astronomy, Science Fiction
OZET

Bir kurgu tiirii olan bilim kurgu; genellikle gelecege dair, bilim ve teknoloji konulu igerige
sahiptir. Bu Arastirmanin amaci, bilim kurgu filmleri ile zenginlestirilmis astronomi
derslerinin, yiiksekogretim 6grencilerinin astronomiye yonelik tutumlari tizerindeki etkisini
cesitli degiskenler agisindan tespit etmektir.

Bu arastirma, 2022- 2023 ve 2023- 2024 Egitim Ogretim yili olmak iizere toplamda 2 yil
stirmistlir. Bilim kurgu filmleriyle desteklenmis astronomi egitimi siireci, her yi1l 14 hafta
olmak tizere toplamda 28 haftada tamamlanmistir. Veri toplama araci olarak, gegerliligi ve
giivenirligi Tiirk ve Kalkan (2017) tarafindan gelistirilen, 5 li likert tipi yliksekdgretim tutum
oleegi kullanilmistir. Olgegin 8 maddesi olumsuz, 10 maddesi olumlu maddelerden
olusmaktadir. Olgekte 4 faktor vardir. Bunlar; “Astronomi- Fen Doga Iliskisi”, “Astronomiye
Ilgi Duyma” “Uygulamali Ogrenme” ve “Astronominin Onemi” faktdrleridir. Arastirmanin
orneklemini, 1. y1l 29, 2. y1l 58 lisans ve 6n lisans 6grencilerinden olusan, toplam 87 goniilli
iniversite 6grencileri olusturmaktadir. Egitim boyunca 12 film izlenmistir.

Verilerin istatistiksel analizi i¢in (SPSS) Version 22 istatistik yazilimi kullanilmigtir. Sayisal
degiskenlerin normalligi Shapiro-Wilks testi kullanilarak degerlendirilmistir. Normal dagilim
gostermeyen sayisal degiskenler i¢in medyan (minimum; maksimum) kullanilmistir. Cinsiyet,
yas ve egitim durumuna gore uygulama dncesi ve sonrasi sayisal degiskenlerin kiyaslanmasinda
non parametrik test olarak Wilcoxon Isaretli Sirali Testi kullanilmustur.

yil sonunda, Uygulama (egitim) sonunda, kadinlarda Astronomi Tutum Olgegi’nin sadece
“astronomi fen doga iliskisi” alt parametresinde anlamli artis oldugu bulunmustur (p=0.004).
Erkeklerde ise uygulama sonunda astronomiye yonelik tutumlariin degismedigi goriilmiistiir.
(p>0.05). Uygulama (egitim) sonunda, 20-22 yas arasinda olan Ogrencilerin astronomiye
yonelik tutumlarinin degismedigi ancak 22 yas ve iizeri olan 6grencilerin Astronomi Tutum
Olgegi’nin sadece “astronomi fen doga iliskisi” alt parametresinde anlamli artis oldugu
bulunmustur (p=0.003). On lisans o6grencilerinde Astronomi Tutum Olcegi’nin sadece
“astronomi fen doga iliskisi” alt parametresinde anlamli artis oldugu bulunmustur (p=0.007).
Lisans 6grencilerinde ise uygulama sonunda sadece “astronominin dnemi” alt parametresinde
anlamli artis oldugu goriilmiistiir (p=0.026).

y1l sonuglarina gére, kadinlarda Astronomi Tutum Olgegi’nin sadece “astronomi fen doga
iligkisi” alt parametresinde anlamli artis oldugu bulunmustur (p=0.039). Erkeklerde ise
uygulama sonunda astronomiye yonelik tutumlarinin degismedigi goriilmiistiir. Uygulama
(egitim) sonunda, 20-22 yas arasinda olan 6grencilerde Astronomi Tutum Olgegi nin sadece
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“uygulamali 6grenme” alt parametresinde anlamli artis oldugu bulunmustur (p=0.022). Ancak
18-20 yas aras1 ve 22 yas ve lizeri olan Ogrencilerin astronomiye yonelik tutumlarmin
degismedigi goriilmiistiir. On lisans dgrencilerinde Astronomi Tutum Olgegi’nin “uygulamali
O0grenme” alt parametresinde anlamli artis oldugu bulunmustur (p=0.019). Lisans
ogrencilerinde ise uygulama sonunda “astronominin 6nemi” alt parametresinde anlamli artig
oldugu goriilmiistir (p=0.008).

Iki yi1l siiren bu arastirma sonucunda, bilim kurgu filmleriyle zenginlestirilmis astronomi
egitiminin her iki yi1lda da kadinlarin “astronomi fen doga iliskisi” alt boyutunda anlaml1 bir
fark meydana getirdigi tespit edilmistir. Her iki yilda da erkek 6grenciler lizerinde tutumlarda
bir degisiklik gozlenmemistir. Toplam iki y1l g6z 6niinde bulunduruldugunda, lisans 6grencileri
tizerindeki etkisi “astronominin Onemi” alt parametresinde anlamli artisa sebep oldugu
gorilmiistiir. Diger degiskenlere bagli sonuglar yillar i¢inde farklilik arz etmistir. Tiirkiye’de
bu ¢alismanin bu alanda, daha 6nce ¢alisilmamis olmasi yoniinden 6rnek bir ¢aligma olmasi 6n
goriilmekte ve tutum degisikligi bakimindan bilim kurgu filmleri ile zenginlestirilmis astronomi
egitiminin 6grencilerin tutumlarinda olumlu yonde degisiklik meydana getirdigi gézlenmistir.

Anahtar Kelimeler: Fizik egitimi, Astronomi egitimi, Astronomi, Bilim Kurgu
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ABSTRACT

Scientific journals' bibliometric analyses have recently become popular in various research
fields, and their results provide valuable insights about them for the audiences, authors and
editors. From this perspective, this study aims to conduct a bibliometric analysis of a selected
journal in the social science field and to assist authors, interested in performing bibliometric
studies in future, by revealing its knowledge structure and identifying highly cited publications,
authors, countries, documents, and other relevant factors. Therefore, the study has focused on
International Tax and Public Finance, a leading international journal that publishes original,
peer-reviewed theoretical and empirical research in taxation and other areas of public finance.
With a growing interest worldwide, the journal has celebrated its 30th anniversary and
significantly contributed to the theoretical and practical improvements in the field since 1994.
Comprehensive performance and science mapping analyses were performed using VOSviewer
software, and various types of analysis were applied, including citation, co-authorship, co-
citation, co-occurrence, and bibliographic coupling to reach its aim. The main finding indicates
that the journal's productivity and visibility have improved based on publication numbers,
citations, index scores and international collaborations. The central themes of its publications
have been categorized into ten clusters. Prominent themes include sub-taxation issues such as
tax corruption, tax evasion, optimal taxation, capital taxation, tax impacts, and tax competition.
Additionally, critical research themes encompass public finance in local governments, global
taxation, trade dynamics, and market imperfections. This study will help authors who consider
conducting any scientific journal's bibliometric analysis at the next period to provide the
significant hints and pillars.

Keywords: Bibliometrics, International Tax and Public Finance, Scopus, VVosviewer
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ABSTRACT

The aim of this study is to evaluate the effect of block-based coding education on creative
thinking and problem solving skills of primary school students. The study was conducted in a
private primary school in Burdur in 2023-2024 academic year. In the study, 3rd grade primary
school students were given block-based coding training throughout the semester and the effect
of this training on students was examined at the end of the semester. In this mixed method
study, quantitative and qualitative methods were used together. Case design and semi-structured
interview forms were used in the study. The results of the study showed that block-based coding
training had a significant effect on students. Based on the semi-structured interview forms, it
was found that students' interest in the lesson increased, the lesson excited them and increased
their motivation for school. According to the pre-test and post-test results of the Problem
Solving Inventory (PSI), there was a significant difference in the problem solving skills of the
students. When the gender-based effects of the block-based coding training were examined, it
was seen that there were significant differences in the problem solving skills of both male and
female students. When the PSI scores of female students before and after receiving the training
were compared, a significant improvement was noted. Similar results were obtained for male
students.

Keywords: Block based coding education, Creative thinking, Problem solving skills.
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Technological Entrepreneurship: The Relationship between Technology and
Entrepreneurship and Contributions to the National Economy

Teknolojik Girisimeilik: Teknoloji ve Girisimcilik Iliskisi ve Ulke
Ekonomisine Katkilari

Assoc.Prof.Dr. Mehmet Naci EFE
Istanbul Beykent University
naciefe@beykent.edu.tr

Orcid: 0000-0001-7039-5659

ABSTRACT

In today's economic world, the place and importance of both entrepreneurship and technology
are undeniably important. New initiatives in the service sector or the manufacturing sector also
make great contributions to the overall national economy. They increase the country's gross
national product, create new job opportunities for other entrepreneurs, and ensure the
development of the national economy. Decision makers or managers need to benefit from
technology's advantages to obtain maximum benefit in their entrepreneurial activities. This
paper summarizes the basic dynamics of technological entrepreneurship, the relationship
between technology and entrepreneurship, the importance of technology for entrepreneurs, and
the contributions of these entrepreneurs to the national economy.

Key Words: Entrepreneurship, Technology and Technological Entrepreneurship.

OZET

Gilinlimiiziin ekonomi diinyasinda hem girisimciligin hem de teknolojinin yeri ve Onemi
yadsimaz derecede onemli goriilmektedir. Hizmet sektoriinde ya da iiretim sektoriinde yapilan
yeni girisimler, genel iilke ekonomisinde de biiyiik katkilar saglamaktadir. Ulkenin gayri safi
milli hasilasini arttirmakta, diger girisimciler i¢in yeni is imkénlar1 yaratmakta ve {ilke
ekonomisinin gelismesini saglamaktadir. Karar vericilerin ya da yoneticilerin girisimeilik
faaliyetlerinde, maksimum diizeyde fayda elde etmeleri i¢in teknolojinin sundugu avantajlardan
faydalanmalar1 gerekmektedir. Bu bildiri, teknolojik girisimciligin temel dinamiklerini,
teknoloji ve girisimcilik arasindaki iligkiyi, teknolojinin girisimciler i¢in 6nemini ve bu
girisimcilerin tilke ekonomisine katkilarin1 6zetlemektedir.

Anahtar Kelimeler: Girisimcilik, Teknoloji ve Teknolojik Girisimcilik.
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ABSTRACT

The main purpose of this study is to reveal the relationships between financial development
(FG), economic growth (EB) and trade openness (TA) through causality analysis. In this regard,
Fourier type ADF and Fourier KPSS tests were used along with traditional ADF, PP and KPSS
tests to determine the existence of unit roots in the time series of variables. These tests also take
into account structural breaks in unknown numbers and forms. Then, the relationships between
FG, EB and TA were examined by Granger causality test, Toda-Yamamoto causality test and
Fourier Granger causality test. According to the results of traditional causality tests, while there
was a reciprocal causality relationship between TA and both FG and EB, a unidirectional
causality relationship was detected between EB and FG; This relationship is unidirectional from
EB to FG. According to the results of Fourier type causality tests, while mutual causality
relationships were observed between TA and FG and TA and EB, no causality relationship was
found between FG and EB. These findings provide important information for country policy
makers, and it is recommended that they develop strategies taking into account the relationships
between TA and FG and EB.

Key words: Financial Development, Economic Growth, Causality Test, Trade Openness
OZET

Bu caligmanin temel amaci, finansal gelisme (FG), ekonomik biiyiime (EB) ve ticari agiklik
(TA) arasindaki iliskileri nedensellik analizleri yoluyla ortaya koymaktir. Bu dogrultuda,
degiskenlerin zaman serilerinde birim kok varligini belirlemek icin geleneksel ADF, PP ve
KPSS testleri ile birlikte Fourier tipi ADF ve Fourier KPSS testleri kullanilmistir, bu testler
ayrica bilinmeyen say1 ve formdaki yapisal kirilmalar1 da dikkate almaktadir. Daha sonra, FG,
EB ve TA arasindaki iliskiler, Granger nedensellik testi, Toda-Yamamoto nedensellik testi ve
Fourier Granger nedensellik testi ile incelenmistir. Geleneksel nedensellik testleri sonuglarina
gore, TA ile hem FG hem de EB arasinda karsilikli nedensellik iligkisi bulunurken, EB ile FG
arasinda tek yonlii nedensellik iliskisi tespit edilmistir; bu iliski, EB'den FG'ye dogru tek
yonliidiir. Fourier tipi nedensellik testleri sonuglarina gore ise, TA ile FG ve TA ile EB arasinda
karsilikli nedensellik iliskileri gozlemlenirken, FG ile EB arasinda herhangi bir nedensellik
iligkisi bulunamamistir. Bu bulgular, {ilke politika yapicilart i¢cin 6nemli bilgiler saglamakta
olup, TA ile FG ve EB arasindaki iliskileri dikkate alarak stratejiler gelistirmeleri
onerilmektedir.

Anahtar kelimeler: Finansal Gelisme, Ekonomik Biiyiime, Nedensellik Testi, Ticari A¢iklik
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ABSTRACT

The aim of this study is to evaluate the macroeconomic and financial performance of the
Romanian economy in the period 1999-2023 using the MEREC-MARCQOS Multi-Criteria
Decision Making Model. In the model created for the evaluation of macroeconomic and
financial performance, the weight values of the criteria were calculated in the first stage using
the MEREC method. The second stage, the MARCOS method, was used to rank the
macroeconomic and financial performance by years by using the criterion weights obtained in
the first stage. According to the results of the MEREC procedure, the three most important
criteria affecting the macroeconomic and financial performance of Romania are
Unemployment, Inflation and Deposit Interest Rate, respectively. According to the results of
the MARCOS procedure, the most successful period of the Romanian economy occurred in
2017, 2018 and 2016, while the least successful periods were 2004, 2007 and 2005,
respectively.

Keywords: Romania, MCDM, Merec, Marcos
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OZET

Bu calismanin amaci 1999-2023 déneminde Romanya ekonomisinin Makroekonomik ve
Finansal performansint MEREC-MARCOS Cok Kriterli Karar Alma modeli ile
degerlendirmektir. Makroekonomik ve Finansal performansin degerlendirilmesine iliskin
olusturulan modelde ilk asamada MEREC yo6ntemi kullanilarak kriterlerin agirlik degerleri
hesaplanmistir. Ikinci asama olan MARCOS yontemi, ilk asamada elde edilen kriter
agirliklarindan faydalanilarak, makroekonomik ve finansal performansin yillara gore
siralanmasinda  kullanilmistir.  MEREC prosediiriiniin  sonuglarina goére, Romanya’nin
makroekonomik ve finansal performansina etki eden en 6nemli {i¢ kriter, sirasiyla Issizlik,
Enflasyon ve Mevduat Faiz orani olarak siralanmaktadir. MARCOS prosediirii sonuglarina gore
Romanya ekonomisinin en basarili donemi sirayla 2017, 2018, 2016 yillarinda
gerceklesmisken, en basarisiz donemlerin sirasiyla 2004, 2007, 2005 oldugu goriilmektedir.

Anahtar Kelimeler: Romanya, CKKV, Merec, Marcos.
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ABSTRACT

The shadow economy is one of the biggest obstacles to the development of the country's
competitiveness, the growth of social standards of living and integration into the European
community. It is a reflection of the active criminalisation of economic processes, high
corruption of public authorities and low legal and tax culture of legal entities and individuals.
The purpose of the article is to assess the status and characteristics of the shadow economy in
Ukraine and Turkey, to identify the factors affecting its size, and to explore ways to overcome
this phenomenon.

The article defines the concepts of "shadow economy™" and "shadowing”. An important aspect
of the work is an analysis of the current state of the shadow economy in the EU candidate
countries, namely Ukraine and Turkey, and their comparison with European countries, as well
as an analysis of the impact of martial law on the shadow economy on the example of Ukraine.
The author shows that the level of economic shadowing as a percentage of GDP in Ukraine
(31%) and Turkey (30.1%) is significantly higher than the average in European countries (12-
15%) according to the World Economic Survey as of 2021.

The positive and negative aspects of the shadow economy are identified. Thus, the negative
consequences include a decrease in foreign direct investment inflows, since according to the
Global Risks Report 2024, the shadow economy is the seventh in the list of global risks to
business and investment. Among the most important positive effects are the following: a
decrease in the level of corporate bankruptcies, and a reduction in poverty due to a decrease in
the real number of unemployed. However, it is worth noting that the scale of the negative effects
far outweighs the positive effects.

In addition, approaches to legalising the proceeds of crime, i.e. the specifics of creating a system
to combat the shadow economy in EU countries, were studied and analysed. Based on their
experience, it has been found that the strategic priorities in the fight against the shadow
economy at the current stage of development are as follows: to improve monetary policy, create
favourable conditions for business development, reduce and equalise the tax burden, strengthen
tax control, implement effective public sector management, and strengthen supervision over
public funds, loans and foreign investment.

Keywords: Shadow economy, Concept of Overcoming, European integration, De-shadowing.
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ABSTRACT

SMEs need to have a high level of financial literacy in reducing costs, managing risks and
making correct financial decisions to increase businesses' sustainability and growth potential.
This study aims to investigate the financial literacy levels of SMEs operating in Bolu province.
The study's sub-objectives determine whether financial knowledge, attitude, and behaviour
variables differ according to gender, marital status, age groups, education level, company
activity period, turnover, position level, working time, and financial literacy levels. In this
context, the quantitative research method was used in the study. Accordingly, a survey was sent
to all SMEs operating in Bolu province, and the surveys of 89 SMEs reached within this group
were evaluated. The study determined differences between the participants' financial
knowledge levels and gender and their financial literacy levels and behaviours. By enhancing
the financial literacy levels of individuals within SMEs, we can pave the way for more informed
financial decisions and a brighter economic future. Given the scarcity of studies on the financial
literacy levels of SME employees and managers, this research is poised to make a substantial
contribution to the sector and the existing literature.

Keywords: Finance, Financial Literacy, SME.

* Bu 6zet bildiri Bolu Abant izzet Baysal Universitesi, Gerede Uygulamali Bilimler Fakiiltesi'nde Prof. Dr. Ferudun KAYA ve
Dog. Dr. Hiilya ER danismanliklarinda, Sevilay UCAR tarafindan yazilan “KOBI’lerin Finansal Okuryazarlik Diizeyleri Uzerine
Bir Arastirma” baghkl yiksek lisans tezinden tiiretilmistir.
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KOBI'lerin maliyetleri azaltma, riskleri yonetme ve dogru finansal kararlar alma konusunda
yiiksek diizeyde finansal okuryazarlia sahip olmalari, isletmelerin siirdiiriilebilirligi ve
biliylime potansiyellerini artirmak i¢in 6nemlidir. Bu ¢alisma, Bolu ilinde faaliyet gosteren
KOBI’lerin finansal okuryazarlik diizeylerini arastirmayr amaclamaktadir. Calismanim alt
amaclari, finansal bilgi, finansal tutum ve finansal davranis degiskenlerinin cinsiyet, medeni
durum, yas gruplari, egitim diizeyi, firma faaliyet siiresi, ciro, pozisyon diizeyi, ¢aligma siiresi
ve finansal okuryazarlik diizeylerine gore farklilik gosterip gostermedigini belirlemektir. Bu
kapsamda caligmada nicel aragtirma yontemi kullanilmistir. Buna gore, Bolu ilinde faaliyet
gosteren KOBI'lerin tamamina anket gonderilmis olup, bu grup i¢inde ulasilan 89 KOBI'nin
anketleri degerlendirilmistir. Caligma sonucunda, katilimcilarin finansal bilgi diizeyleri ile
cinsiyetleri arasinda ve finansal okuryazarlik diizeyi ile finansal davraniglar1 arasinda
farkliliklar oldugu tespit edilmistir. KOBI'lerdeki bireylerin finansal okuryazarlik diizeylerinin
artmasi, gelecekte daha saglikli finansal kararlar alinmasina ve ekonomik refahin artmasina
katk1 saglayabilir. Bu calisma, KOBI ¢alisanlar1 ve yoneticilerinin finansal okuryazarlik
diizeylerinin belirlenmesine yonelik smirli sayida yapilan calismalar g6z Oniinde
bulunduruldugunda, sektore ve literatiire nemli katkilar saglayacag diisiiniilmektedir.

Anahtar Kelimeler: Finans, Finansal Okuryazarlik, KOBI.
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ABSTRACT

The purpose of this study is to investigate the impact of financial factors on the profitability of
firms operating in the Agriculture and food sector, which is important to the Canadian economy.
These factors, as stated in accounting disclosures, include liquidity, current ratio and working
capital. The research uses a quantitative approach that analyzes data from a sample of seven
agricultural firms listed on the Canadian stock exchange. Various statistical tests are used to
verify and analyze the relationships between financial factors and profitability. The study uses
data from databases such as Bloomberg, Thomson Reuters Eikon and company annual reports
for the period 2005 - 2021. The population of the study consisted of all agricultural firms listed
on the Canadian stock exchange in 2021, while a sample of seven firms was subjected to the
analysis. The results show that the profitability of Canadian agricultural firms, as measured by
Return on Assets (ROA) and Return on Equity (ROE), is negatively affected by liquidity,
current ratio and working capital. These findings support the results of previous research and
are important for the financial management of agricultural firms.

Key words: Liquidity; Profitability; Agricultural firms; Canadian market.
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OZET

Bu ¢alismanin amaci, finansal faktorlerin, Kanada ekonomisi i¢in dnemli olan Tarim ve gida
sektoriinde faaliyet gdsteren firmalarin karlilig1 tizerindeki etkisini arastirmaktir. Muhasebe
aciklamalarinda belirtilen bu faktorler arasinda likidite, cari oran ve isletme sermayesi yer alir.
Arastirmada, Kanada borsasinda iglem goren yedi tarim firmasindan olusan bir 6rneklemden
elde edilen verileri analiz eden niceliksel bir yaklasim kullanilmaktadir. Finansal faktorler ile
karlilik arasindaki iliskileri dogrulamak ve analiz etmek igin cesitli istatistiksel testler
kullanilmistir. Calismada, Bloomberg, Thomson Reuters Eikon ve sirket faaliyet raporlar1 gibi
veri tabanlarindan elde edilen, 2005 - 2021 donemine ait veriler kullanilmistir. Arastirmanin
evrenini 2021 yilinda Kanada borsasinda islem goren tiim tarim firmalar1 olusturmus, yedi
firmadan olusan bir 6rneklem ise analize tabi tutulmustur. Sonuglar, Varlik Getirisi (ROA) ve
Ozsermaye Getirisi (ROE) ile dlgiilen Kanadali tarim firmalarmin karlihiginin likidite, cari oran
ve isletme sermayesinden olumsuz etkilendigini gostermistir. Bu bulgular 6nceki arastirmalarin
sonuglarini desteklemektedir ve tarim firmalarinin finansal yonetimi agisindan 6nemlidir.

Anahtar Kelimeler: Likidite, Karlilik, Tarim Firmalar1, Kanada Borsasi.
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ABSTRACT

Small and medium-sized enterprises (SMEs) directly affect the general economic welfare levels
of countries through their success, performance, and productivity. SMESs represent the majority
of businesses in countries and lead economies to remain dynamic by contributing to innovation,
employment, and entrepreneurship within the national economy. Therefore, measuring the
performance of SME-status businesses is important. The aim of the study is to evaluate the
financial performance of SMEs, which have a significant share in the country's economy, on
scientific foundations. The study uses the Entropy-based TOPSIS method, which is widely used
among multi-criteria decision-making methods, and utilizes a total of eleven financial ratios
including liquidity, financial structure, profitability, and activity ratios in the analysis. In the
study, the financial performances of a total of 40 SMEs classified as micro, small, and medium-
scale operating in the manufacturing sector in Eskisehir province were analyzed, and their
success values were obtained. As a result of the study, SMEs with the highest and lowest
performance according to scale levels were determined, and it was concluded that the financial
performance of SMEs depends particularly on their equity levels based on the results obtained.

Keywords: SMEs, Financial Performance, Entropy, TOPSIS method.
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OZET

Kiiciik ve orta dlcekli isletmeler (KOBI’ler) iilkelerin genel ekonomik refah diizeylerini,
basarilar1, performanslari ve verimlilikleriyle dogrudan etkilemektedirler. KOBI’ler iilkelerdeki
isletmelerin biiyilk boliimiinli temsil etmekte ve lilke ekonomisi igerisinde inovasyona,
istthdama,  girisimcilige katkida bulunarak ekonomilerin dinamik kalmasma Onciiliikk
etmektedirler. Bu yiizden KOBI statiisiindeki isletmelerin performanslarinin 6l¢iimii dnem arz
etmektedir. Calismanin amaci iilke ekonomisi igerisinde &nemli bir paya sahip olan KOBI’lerin
finansal performanslarini bilimsel temellerle degerlendirmektir. Caligmada ¢ok kriterli karar
verme yontemlerinden yaygin olarak kullanilan Entropi temelli TOPSIS yontemi kullanilmistir
ve analizde likitide, finansal yapi, karlilik ve faaliyet oranlar1 olmak {izere toplam on bir adet
finansal orandan yararlanilmistir. Calismada, Eskisehir ilinde imalat sektoriinde faaliyet
gosteren mikro, kiigiik ve orta diizey dl¢ek dahilinde siiflandirilan toplam 40 adet KOBi’nin
finansal performanslari analiz edilerek basar1 degerlerine ulasilmistir. Calismanin sonucunda,
dlgek diizeylerine gore en yiiksek en diisiik performansa sahip KOBI’ler belirlenmis ve elde
edilen sonuglara gore 6zellikle KOBI’lerin finansal performanslarmin 6zkaynak diizeylerine
bagli oldugu sonucuna ulagilmstir.

Anahtar Kelimeler: KOBI, Finansal Performans, Entropi, TOPSIS.
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ABSTRACT

Globally, the cryptocurrency market is growing rapidly and is preferred by many investors.
Understanding investors' intentions to use crypto money and what factors affect them will
contribute to making this market more effective and helping policymakers create effective
policies in this field. In addition, the complexity of the market, the abuses that occur in the
market, and the level of knowledge and confidence of investors in this field are essential for the
development of the market. Knowing the complaints about the cryptocurrency market, trusting
the market and understanding the reasons for preference make it even more critical to examine
investors' intentions to use crypto money. This study aims to determine the factors affecting
investors' intentions to use cryptocurrency. In the study, first purposeful sampling was made
for people using crypto money, and then convenience sampling was preferred. In the light of
the data obtained within the scope of the research, it has been determined that the most
complained about by individuals in the services they receive from crypto currencies are
systemic problems. Among the reasons for choosing crypto currencies are the idea that their
use will increase and the expectation of high returns. This study revealed that systemic problems
in the cryptocurrency market are the main reason for investor dissatisfaction. However, future
usage potential and high return expectations are the main factors that increase investor interest.
It is thought that the findings will make significant contributions to the cryptocurrency market
and related literature.

Keywords: Finance, Financial Technology, Cryptocurrency
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OZET

Kiiresel olarak kripto para piyasasi hizla biiyiimekte ve bir¢ok yatirimer tarafindan tercih
edilmektedir. Yatirimcilarin kripto para kullanim niyetlerini anlamak, onlarin hangi
faktorlerden etkilendigini bilmek, bu piyasanin daha etkin olmasina ve politika yapicilarin bu
alanda etkili politikalar olusturmasina katki saglayacaktir. Ayrica, piyasanin karmasikligi,
piyasada olusan suistimaller, yatirimcilarin bu alandaki bilgi diizeyleri ve giivenleri, piyasanin
gelisebilmesi i¢in dnemlidir. Kripto para piyasasi ile ilgili sikayetleri bilmek, piyasaya giiven
duymak ve tercih nedenlerini anlamak, yatirimcilarin kripto para kullanim niyetlerini
incelemeyi daha da 6nemli hale getirmektedir. Bu ¢alismanin amaci, yatirimcilarin kripto para
kullanim niyetlerini etkileyen faktorleri belirlemektir. Caligmada, oncelikle kripto para
kullanan kisilere yonelik amagli 6rnekleme yapilmis, ardindan kolayda o6rnekleme tercih
edilmigtir. Arastirma kapsaminda elde edilen veriler 1s18inda bireylerin kripto para
birimlerinden aldiklar1 hizmetlerde en ¢ok sikayet ettikleri islemin sistemsel sorunlar oldugu
tespit edilmistir. Kripto para birimlerini tercih etme sebepleri arasinda ise ¢cogunlukla gelecekte
kullaniminin artacagi diisiincesi ve yiiksek getiri beklentisi yer almaktadir. Bu ¢alisma, Kripto
para piyasasinda sistemsel sorunlarin yatirimer memnuniyetsizliginin baslica nedeni oldugunu,
ancak gelecekteki kullanim potansiyeli ve yiiksek getiri beklentisinin yatirimet ilgisini artiran
temel faktorler oldugunu ortaya koymustur. Elde edilen bulgular, kripto para piyasasina ve ilgili
literatiire 6nemli katkilar saglayacag diistiniilmektedir.

Anahtar Kelimeler: Finans, Finansal Teknoloji, Kripto Para.
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ABSTRACT

Although the impact of financial depth and trade openness on economic growth, as an extension
of the application of liberal policies at the global level, has been subject to numerous theoretical
and empirical studies, there remains a lack of consensus. Most empirical studies have examined
the effects of trade openness and financial deepening on economic growth separately. This
study, however, examines the equation established on the model of economic growth, trade
openness, and financial depth by including variables that impact both economic growth and
Turkey specifically.

The diversification and dissemination of financial instruments are articulated in the literature
with the concept of financial deepening. In this context, the financial system is a crucial factor
in realizing economic growth and creating necessary resources through financial innovations.
Moreover, an advanced financial system enhances investments.

The financial system refers to the network that regulates the flows of fund supply and demand
among economic units and the legal and administrative rules governing the financial
instruments used therein. Consequently, the financial system ensures that savings are
transferred to investments through fund transfer, contributing to increased social welfare by
raising income levels within the economy.

Trade openness, a result of the liberal policies implemented globally, indicates how well
countries are integrated into the international economy. Since adopting an export-led growth
strategy after 1980, Turkey has increased its level of integration with the global market.

This study analyzes the impact of financial deepening and trade openness on economic growth
in Turkey, incorporating the Solow growth model. The analysis spans the period from 1980 to
2018, examining both long-term and short-term relationships between variables through error
correction models. The findings indicate a positive relationship between financial depth and
economic growth. It is essential to develop financial systems and increase the diversity of
financial institutions and instruments. Efficient and low-cost mobilization of savings enhances
the formation of the financial market and fosters growth. Similarly, a linear relationship from
trade openness to economic growth has been established. The results suggest that changes in
the degree of trade openness significantly affect economic growth. In particular, Turkey has
achieved effective outcomes concerning financial depth, trade openness, and economic growth.

Keywords: Financial Deepening, Trade Openness, Economic Growth.
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OZET

Bu calisma, liberal politikalarin kiiresel seviyede uygulanmasinin bir uzantisi olarak finansal
derinlik ve ticari acikligin ekonomik biiylime {izerindeki etkilerini Tirkiye Ozelinde
incelemektedir. Teorik ve ampirik literatiirde finansal derinlesme ve ticari agikligin ekonomik
biiyiime iizerindeki etkileri genis bir sekilde ele alinmis, ancak bu etkilerin birbirleriyle olan
iligkileri konusunda goriis birligi saglanmamistir. Cogu ampirik ¢alisma, bu iki degiskenin
etkilerini ayr1 ayr1 degerlendirmistir. Bu calismada ise, finansal derinlik ve ticari aciklik
degiskenleri, ekonomik biiyiime modeli {izerine kurulan denkleme dahil edilerek her iki
degiskenin ekonomik biiyiime iizerindeki etkisi Tiirkiye 6rneginde birlikte analiz edilmistir.
Finansal derinlesme, finansal araglarin gesitlenmesi ve yayginlasmasi ile tanimlanir. Gelismis
bir finansal sistem, yatirimlar tesvik edici etkisinin yani sira, finansal inovasyonlar yoluyla
ekonomik biliylimeyi desteklemede ve gerekli kaynaklarin saglanmasinda 6nemli bir rol
oynamaktadir. Finansal sistem, ekonomik birimlerin fon arz1 ve fon talebi akislarini diizenleyen
ve kullanilan finansal araglarin yasal ve idari kurallar ¢ercevesinde yapilandirildig: bir sistemi
ifade eder. Bu baglamda, finansal sistem tasarruflarin yatirimlara doniistiiriilmesini saglayarak
ekonomik biiyiimeyi ve sosyal refahi artirici bir etki yapar.

Ticari aciklik, kiiresel liberal politikalarin bir sonucu olarak iilkelerin dis diinya ile entegrasyon
seviyelerini gosterir. Tlrkiye’de 1980 sonrasinda uygulanan ihracata dayali biiylime stratejileri
dogrultusunda, dis diinya ile entegrasyon seviyesinin arttig1 gdzlemlenmistir.

Bu caligmada, finansal derinlesme ve ticari acgikligin Tiirkiye’deki ekonomik biiyiime
tizerindeki etkileri Solow’un biiylime modeline eklenen finansal derinlik ve ticari agiklik
degiskenleri kullanilarak incelenmistir. Analiz, 1980-2018 donemini kapsamakta olup, hata
diizeltme modeli kullanilarak degiskenler arasindaki uzun dénemli ve kisa donemli iligkiler
degerlendirilmistir. Bulgulara gore, finansal derinlik ile ekonomik biiyiime arasinda pozitif
yonlii bir iligki tespit edilmistir. Finansal sistemlerin gelistirilmesi ve finansal araglarin
cesitlendirilmesi ekonomik biiyiimeyi destekleyen onemli faktorler olarak degerlendirilmistir.
Ayrica, etkili ve diisiik maliyetli tasarruf hareketliligi finansal piyasalarin olusumunu tegvik
ederek bliylime tlizerinde olumlu etkiler yaratmaktadir. Benzer sekilde, ticari agiklik ile
ekonomik biiyiime arasinda dogrusal bir iliski oldugu bulunmustur. Ticari acikliktaki
degisiklikler ekonomik biiylimeyi dogrudan etkilemektedir. Bu sonuglar, Tiirkiye 6zelinde
finansal derinlik ve ticari acikligin ekonomik biiyiime iizerinde anlamli bir etkisi oldugunu
gostermektedir.
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Bu makale, Dog. Dr. Kemal Erkisi danismanliginda Istanbul Gelisim Universitesi Lisansiistii Egitim
Enstitiisii. Ekonomi ve Finans Anabilim Dali Tezli Yiiksek Lisans Programi’nda hazirlanan ve
14.08.2020 tarihinde kabul edilen ayni1 adl1 yiiksek lisans tezinden iiretilmistir.

107



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

A Study on Dark Tetrad Traits and Virtue Signaling Among Football Fans
in Turkey

Assoc.Prof.Dr. Ahmet Tiirkmen
Akdeniz University
aturkmen@akdeniz.edu.tr
https://orcid.org/0000-0003-3717-7742

Asst.Prof.Dr.Muhammed Bilgehan AYTAC
(Corresponding Author)

Aksaray University
bilgehanaytac@aksaray.ed

u.tr

https://orcid.org/0000-0002-2351-0893

PhD Lecturer Dumitru GOLDBACH
Valahia University of Targoviste
dumitru.goldbach@valahia.ro
https://orcid.org/0000-0001-6664-3349

ABSTRACT

Understanding the intricate behaviors of football fans is crucial for both sports management
and marketing, as these behaviors are influenced by various psychological factors. This study
investigates the relationship between Dark Tetrad personality traits (narcissism,
Machiavellianism, psychopathy, and sadism) and virtue-signaling behaviors among football
fans in Turkey, focusing on supporters of Fenerbahge, Galatasaray, and Besiktas. We
hypothesize that individuals with high Dark Tetrad traits perceive their ingroup prosociality,
donations to their teams, and the purchase of licensed merchandise as acts of virtue signaling
(H1) and that these individuals view sharing hostile behaviors or statements towards rival
groups as virtue signaling (H2). Data will be collected from fans aged 18 and older through an
online survey form. This study aims to provide valuable insights into football fan behavior and
the influence of Dark Tetrad traits on these behaviors. It offers new perspectives for sports
management and fan psychology, potentially aiding in the development of strategies to
manage fan interactions. Additionally, the study will provide marketing implications by
measuring the purchase intention of licensed merchandise within ingroup prosociality and
donation intention to the club.

Keywords: Dark Tetrad, Virtue Signaling, Football Fans, Turkey, Fenerbahge, Galatasaray,
Besiktas, Marketing.
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OZET

Futbol taraftarlarinin karmasik davraniglarini anlamak hem spor yonetimi hem de pazarlama
acisindan hayati Ooneme sahiptir, ¢iinkii bu davranislar ¢esitli psikolojik faktdrlerden
etkilenmektedir. Bu ¢alisma, Tiirkiye'deki futbol taraftarlar1 arasinda Karanlik Dortli kisilik
ozellikleri (narsisizm, Makyavelizm, psikopati ve sadizm) ile erdem sinyalleme davraniglari
arasindaki iligkiyi ve oOzellikle Fenerbahge, Galatasaray ve Besiktas taraftarlar igin
arastirmaktadir. Yiiksek Karanlik Dortlii 6zelliklerine sahip bireylerin, grup ig¢i prososyal
davraniglarini, takimlaria yaptiklart bagislar1 ve lisansli iiriin satin alimlarmi erdem
sinyalleme olarak algiladiklarim1 (H1) ve bu bireylerin rakip gruplara karsi diismanca
davraniglari veya soylemleri paylasmayi da erdem sinyalleme olarak gordiiklerini (H2) hipotez
ediyoruz. Veriler, 18 yas ve lizerindeki taraftarlardan ¢evrimici bir anket formu aracilifiyla
toplanacaktir. Bu ¢alisma, futbol taraftarlarinin davraniglarina ve bu davraniglar tizerindeki
Karanlik Dortlii 6zelliklerinin etkisine dair degerli bilgiler saglamayi amaglamaktadir. Ayrica,
spor yonetimi ve taraftar psikolojisi i¢in yeni perspektifler sunarak, taraftar etkilesimlerini
yonetmeye yonelik stratejilerin gelistirilmesine katkida bulunabilir. Calisma ayrica, grup igi
prososyal davraniglar kapsaminda lisansh iirlin satin alma niyeti ve kuliibe bagis yapma
niyetini dlgerek pazarlama i¢in ¢ikarimlar saglayacaktir.

Anahtar Kelimeler: Karanlik Dortlii, Erdem Sinyalleme, Futbol Taraftarlari, Tirkiye,
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ABSTRACT

There exists a complex web of regional and international rivalries in the Syrian conflict,
involving two of the Middle East's most powerful nations, Iran and Tiirkiye. The two countries,
once allies, have found themselves on opposite sides of the conflict. Behind the scenes, they
have been engaged in a proxy war, driven by their own agendas, interests, and ideologies. The
use of proxies is a well-established practice in international relations, employed by states to
influence political events. Understanding the role of Iran and Tiirkiye's proxy warfare is
essential to navigating the dynamics of the Syrian conflict. To better comprehend the subject,
this research explores the motivations, strategies, and consequences of employing proxies by
the Turkish and Iranian governments in the Syrian crisis. To effectively understand the subject,
we also examine the historical background and reasons why states employ proxies. In order to
shed light on the intricate dynamics of this proxy war and its far-reaching consequences, the
study also investigates the degree of success of the proxies of each - Tiirkiye and Iran - in Syria.
It is expected that this study will provide more visibility and valuable insights into the
comparison between strategies for managing Iranian and Turkish proxies in Syria.

Keywords: Foreign policy, Proxy warfare, Tiirkiye, Iran, Syria, and the Middle East.
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OZET

Suriye ¢atismasinda, Iran ve Tiirkiye gibi Orta Dogu'nun en giiclii iki iilkesinin de dahil oldugu
bolgesel ve uluslararasi rekabetlerin kompleks bir ag1 bulunmaktadir. Bir zamanlar miittefik
olan bu iki tilke, ¢catismanin kars1 tarafinda bulmuslardir. Sahne arkasinda, kendi glindemleri,
cikarlar1 ve ideolojileri tarafindan yonlendirilen bir vekil savasina girismislerdir. Uluslararasi
iliskilerde, devletlerin siyasi olaylar1 etkilemek i¢in kullandigi iyi kurulmus bir uygulamadir.
Suriye ¢atismasinin dinamiklerini anlamak igin Iran ve Tiirkiye'nin vekil savasmin roliinii
anlamak esastir. Konuyu daha iyi anlamak igin, bu arastirma, Suriye krizinde Tiirk ve Iran
hiikiimetlerinin vekil istihdaminin motivasyonlarini, stratejilerini ve sonuglarini inceliyor.
Konuyu etkili bir sekilde anlamak igin, devletlerin vekil isttihdam nedenlerini ve tarihi arka
planini da inceliyoruz. Bu vekil savasinin karmasik dinamiklerini ve uzak goriislii sonuglarini
aydinlatmak igin, her iki iilkenin - Tiirkiye ve Iran - Suriye'deki vekil basarismin derecesini de
aragtirtyoruz. Bu calismanin, Suriye'de Iran ve Tiirk vekil yonetim stratejileri arasindaki
karsilastirmaya daha fazla goriiniirliik ve degerli icgdriiler saglayacagi bekleniyor.

Anahtar kelimeler: Dis politika, Vekil savas, Tiirkiye, Iran, Suriye ve Orta Dogu.

111



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania
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ABSTRACT

Tourism is by nature a sector that brings together people from many different cultures. In the
tourism sector, which is building a multicultural structure, it is important to determine the
perceptions of tourism students on this issue. Therefore, the aim of this study is to determine
the role of pluralistic ignorance in determining tourism students' perceptions of
multiculturalism. To this end, semi-structured interviews were conducted with 17 tourism
students who were included in the study using the snowballing technique. Based on the results,
the presence of pluralistic ignorance was found in the questions related to the sensitivity of
students' multicultural dimensions, the academic and social development of young people and
the maintenance of individuals' multiculturalism. However, no significant difference was found
between the assessment of individual and community opinions on equal opportunities. It is
hoped that the suggestions developed based on the findings will be supportive in overcoming
pluralistic ignorance.

Key words: Culture, Multiculturalism, Pluralistic Ignorance, Faculty of Tourism, Tourism
Education.

OZET

Dogas1 geregi turizm birgok farkl kiiltiirden bireyi bir araya getiren bir sektordiir. Cok kiiltiirli
bir yapr insa eden turizm sektoriinde turizm Ogrencilerinin konuya iliskin algilarinin
belirlenmesi 6nemlidir. Bu dogrultuda ¢calismanin amaci, turizm alaninda egitim alan lisansiistii
ogrencilerinin ¢ok kiiltiirliiliik algilarinin belirlenmesinde ¢ogulcu cehaletin roliinii tespit
etmektir. Bu amagla kartopu 6rnekleme teknigi ile arastirmaya dahil edilen 17 lisanstistii turizm
ogrencisiyle yari-yapilandirilmis goriisme gerceklestirilmistir. Elde edilen bulgulardan
hareketle 6grencilerin ¢ok kiiltiirliiliik boyutlarinin hassasiyetine, genglerin akademik ve sosyal
gelisimine ve bireylerin ¢ok kiiltiirliiligiinii stirdiirmesine yonelik yoneltilen sorularda ¢ogulcu
cehaletin varlig1 tespit edilmistir. Ancak firsat esitligi konusunda bireysel diisiinceler ile
toplumun diisiincelerinin tahmini arasinda belirgin bir farka rastlanillamamistir. Bulgulardan
hareketle gelistirilen Onerilerin ¢ogulcu cehaleti asmada destekleyici olacagi umut
edilmektedir.

Anahtar Kelimeler: Kiiltiir, Cok Kiiltiirliiliikk, Cogulcu Cehalet, Turizm Fakiiltesi, Turizm
Egitimi.
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ABSTRACT

The aim of this study is to examine the concept of "organizational learning” using scientific
mapping technique. Word mining and citation analysis were performed on the articles using the
search strategy in the Scopus database. The basic software used is VOSviewer. In the study,
publication numbers and co-citation analysis were examined in the context of source and
document author. In the Scopus database, the word "organizational learning"” was evaluated in
the context of the topic category between 1980 and 2024 and with citation index options. As a
result of the analysis, it was determined that the most articles on the subject in the learning
organization journal belonged to the year 2023 (758 publications) and there were 421
publications for the year 2024. With the evaluation of co-citation analysis, Argote, Linda (1999)
was determined as the strongest author in the network. The relationship between the keywords
"Organizational learning™ was determined to be the word with the strongest network. The
research results offer a broad perspective to business researchers and articles written on the
subject.

Key Words: Learning, Organizational Learning, Bibliometric Analysis
OZET

Bu calisma ile bilimsel haritalama teknigi kullanilarak “oOrgiitsel 6grenme” kavraminin
incelenmesi amaglanmaktadir. Scopus veri tabani temel alinarak makalelere, bibliyografik
eslestirme analizi yapilmistir. Kullanilan temel yazilim VOSviewer calisma da kullanilan temel
yazilimdir. Calismada yayin sayilari, ortak atif analizleri kaynak, dokuman yazar baglamin da
incelenmistir. Scopus veri tabaninda “ organizational learning” kelimesi topic kategorisi
baglamin da 1980 ile 2024 yillar1 aras1 ve atif indeksleri segenekleri ile degerlendirilmistir.
Yapilan analizler sonucunda en fazla learning organization dergisinde, konu ile ilgili en ¢ok
makalenin 2023 (758 yayn) yilina ait oldugu, 2024 y1l1 i¢in 421 yayin oldugu tespit edilmistir.
Ortak atif analiz degerlendirmesi ile agda Argote, Linda (1999) en kuvvetli yazar olarak tespit
edilmistir. “Organizational learning” anahtar kelimeler arasinda ki iligski de en kuvvetli aga
sahip olan kelime olarak tespit edilmistir. Arastirma sonuglari isletme aragtirmacilarina ve konu
ile 1lgili yazilmis makalelere genis bir bakis acis1 sunmaktadir.

Anahtar Kelimeler: Ogrenme, Orgiitsel Ogrenme, Bibliyometrik Analiz.
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ABSTRACT

Acrtificial intelligence and robots will enter our daily lives in not too long. We even see and
work with robots, at least a little, in daily life. In this context, the study was conducted to provide
information about the usage areas of the system called robotic process automation (RPA) in the
tourism industry. In addition, the research evaluated from the management point of view has
also revealed the benefits of robotic process automation (RPA) for managers. The research was
conducted using discourse analysis, one of the qualitative analysis methods. The number of
population is not important in discourse analysis. What is important is the wide-ranging output
obtained about the discourse provided from a small number of participants. The focus is on
discourse. The data were obtained by in-depth interview method. The research was conducted
by an RPA company software developer who has worked at Information Technology (IT) area
for a long time via online video call. As a result, it has been revealed that robotic process
automation (RPA) has very useful usage areas in the tourism industry and information about its
usage areas has been given with examples. In addition, it has been demonstrated that the system,
which provides speed, efficiency and error-free work, also provides speed and convenience to
managers while obtaining reports. It is thought that the study will contribute to the managers
and employees of tourism businesses who will use this system.

Keywords: Robotic Process Automation, Management, Business Management, Tourism

OZET

Yapay zeka ve robotlar, ¢ok uzun olmayan bir siire sonra giinliik yasantimiza kadar girecektir.
Hatta giinliik hayatta az da olsa robotlar1 gérmekte ve onlarla ¢alismaktayiz. Bu baglamda
calisma, robotik siire¢ otomasyonu (RPA) olarak adlandirilan sistemin turizm endiistrisinde
kullanim alanlar1 hakkinda bilgi vermek amaciyla yapilmistir. Ayrica yonetim agisindan
degerlendirilen arastirma, robotik siire¢ otomasyonunun (RPA) yoneticilere sagladigi faydalar
da ortaya koymustur. Arastirma nitel analiz yontemlerinden sdylem analizi kullanilarak
gergeklestirilmistir. S6ylem analizinde drneklem sayis1 dnemli degildir. Onemli olan az sayida
katilimcidan s6ylemle ilgili elde edilen genis kapsamli ¢iktilardir. Odaklanilan konu séylemdir.
Veriler, derinlemesine goriisme yontemiyle elde edilmistir. Arastirma, uzun siire Bilgi

1 Calisma Dokuz Eylul Universitesi Sosyal ve Beseri Bilimler Bilimsel Arastirma ve Yayin Etik Kurulunca
degerlendirilmis ve toplantida alinan 19 sayili karar ile calismanin etik agidan uygun olduguna karar verilmistir.
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Teknolojileri (BT) alaninda goérev yapmis bir RPA firmasi yazilimcisi tarafindan ¢evrim igi
gorlintiilii goriisme yolu ile gergeklestirilmistir. Sonugta robotik siire¢ otomasyonunun (RPA)
turizm endiistrisinde de oldukca faydali kullanim alanlarinin oldugu ortaya konulmus ve
kullanim alanlar1 hakkinda 6rneklerle bilgi vermistir. Ayrica, hiz, verimlilik ve hatasiz i yapma
olanagi saglayan sistemin yoneticilere raporlarin elde edilmesinde yine hiz ve kolaylik sagladigi
ortaya konulmustur. Calismanin, bu sistemi kullanacak olan turizm isletmeleri yonetici ve
calisanlarina katki saglayacag diistintilmektedir.

Anahtar Kelimeler: Robotik Siire¢ Otomasyonu, Y6netim, Isletme Y&netimi, Turizm
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ABSTRACT

The United States of America (U.S.) has a very deep-rooted and pioneering place in aviation
history. Especially with the liberalization movement that started in 1978, the domestic market
in the US was opened to full competition and from there it spread all over the world and enabled
many new airlines to enter the sector. Continuing their operations in an increasingly competitive
environment, old and new carriers have begun to implement different ways of doing business
in order to gain strategic advantages and meet the demands of their customers with different
needs and expectations. These different ways of doing business can be called business models.
The two most prominent models in the aviation literature are full service carriers and low cost
carriers business models. However, within the dynamic structure of the aviation industry,
competitive conditions, technological innovations, costs, customer demands, market structure
or legal regulations, etc. has caused business models to increase and diversify over time.
Within the framework of these two models today, there are such business models like airline
within airline, ultra low cost, long haul low cost or premium full service carriers or hybrid
airline business models, which can be a synthesis of these, can also be implemented by airlines.
There are also airlines that follow non-scheduled/charter and regional airline business models.
The aim of this study is to make recommendations for airlines in Turkey by examining airline
business models in the U.S., due to the important position of the U.S. in the aviation industry.
With these recommendations, airlines in Turkey can try to gain a competitive advantage by
organizing their own operational activities for Turkey's own market conditions and target
customers, taking the successful models in the US as an example.

This study is limited to airline companies that carry passengers in the U.S. and Turkey, and an
extensive literature review has been conducted in domestic and foreign literature. The study
was also supported by qualitative and quantitative data provided by airlines and aviation
authorities.

Keywords: Business Models, Aviatin Business Models, Aviation Business Models in U.S.

116


mailto:bbaltin@thk.edu.tr
mailto:aykut.goksel@hbv.edu.tr

10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

OZET

Amerika Birlesik Devletleri’nin (ABD) havacilik tarihinde olduk¢a koklii ve oncii bir yeri
bulunmaktadir. Ozellikle 1978 yilinda baslayan serbestlesme hareketiyle ABD’de i¢ hat pazari
tam rekabete agilmig ve buradan da tiim diinyaya yayilarak birgok yeni havayolunun sektore
girmesini saglamistir. Artan rekabet ortaminda faaliyetlerine devam eden eski ve yeni havayolu
sirketleri stratejik istlinlikler elde edebilmek ve farkli istek ve beklentiler i¢inde olan
miisterilerinin taleplerini karsilayabilmek adina farkli is yapma bi¢imleri uygulamaya
baslamiglardir. Bu farkli is yapma bi¢imleri de is modeli olarak adlandirilabilmektedir.
Havacilik yazininda en belirgin iki model tam hizmet havayollar1 ve diisiik maliyetli havayollari
is modelidir. Ancak havacilik sektoriiniin dinamik yapis1 igerisinde, rekabet kosullari,
teknolojik yenilikler, maliyetler, miisteri talepleri, pazar yapisi ya da yasal diizenlemeler vb. bu
is modellerinin de zamanla c¢ogalmasina neden olmustur. Bu iki model c¢ergevesinde
giiniimiizde bagh diisiik maliyetli, ultra diisiikk maliyetli, uzun menzilli diisiik maliyetli ya da
premium tam hizmet havayolu veya bunlarin sentezi olabilen hibrit(melez) havayolu is
modelleri de havayollarinca uygulanabilmektedir. Ayrica tarifesiz/charter ve bolgesel havayolu
is modellerini takip eden havayollar1 da bulunmaktadir.

Bu calismanin amact ABD’nin havacilik sektoriindeki 6nemli konumu nedeniyle, ABD’deki
havayolu is modellerini inceleyerek, Tiirkiye’deki havayollari i¢in 6nerilerde bulunabilmektir.
Bu oneriler ile Tiirkiye’deki havayollart ABD’deki basarili modelleri 6rnek alarak Tiirkiye’nin
kendi pazar kosullar1 ve hedef miisterileri dogrultusunda kendi operasyonel faaliyetlerini
diizenleyerek rekabet avantaj1 elde etmeye ¢alisabilir.

Bu calisma ABD’de ve Tiirkiye’de yolcu tasimacilifi yapan havayolu sirketleri ile
kisitlandirilmis olup bu dogrultuda yerli ve yabanci yazinda genis bir literatiir taramasi
yapilmistir. Calisma ayrica havayollarinin ve havacilik otoritelerinin sunmus oldugu niteliksel
ve niceliksel verilerle desteklenmistir.

Anahtar Kelimeler: Is Modeli, Havayolu Is Modeli, , ABD Havayolu is Modeli.
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ABSTRACT

In airlines, flights can be classified as short, medium or long haul flights depending on the travel
time of the passengers. The International Air Transport Association (IATA) uses the term
“short-haul flight” to describe flights up to 3 hours, and these flights can generally refer to
domestic flights or flights to neighboring countries

For short-haul flights, the first thing that comes to mind is the low-cost carrier business model,
which focuses on price rather than comfort.. Traditional airlines that implement the full-service
airline business model also provide short-haul flight services and have developed the airline
within airline business model to compete with low-cost carriers In addition, the regional airline
business model, which provides flights in a certain region, and the non-scheduled airline
business model, which flies in line with customer demands without adhering to a certain
schedule, also operate flights on short-distance routes.

Passengers travelling short distances, between the same two airports, decide which of the airline
they will choose among the transportation services, based on how well the services offered by
the airlines meet their expectations.Passengers' expectations include price, comfort, catering,
entertainment, on-time departure and flight duration etc. Airlines try to meet these expectations
by focusing on the airports used, aircraft model, fleet structure, ground time, and turnaround
time, fuel costs, personnel expenses, cabin classes, customer loyalty programs, etc.

The aim of this study is to examine the airline business models providing short-haul flights
and to determine their success conditions. The study is limited to airlines operating in Turkey.
For the study, a literature review was conducted in domestic and foreign literature, and
qualitative and quantitative data provided by airlines and aviation authorities were used.

Keywords: Short Haul Flight, Business Model, Airline Business Model
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OZET

Havayollarinda yolcularin seyahat siirelerine gore uguslar, kisa, orta veya uzun mesafeli olarak
siiflandirilabilmektedir. Uluslararas1 Hava Tasimacilig1 Birligi (IATA) “kisa mesafeli ugus”
terimini 3 saate kadar olan uguslar1 tanimlamak i¢in kullanmaktadir ve bu uguslar genellikle i¢
hat ya da komsu iilkelerle olan uguslar ifade edebilmektedir.

Kisa mesafeli uguslar icin akla ilk gelen konfora degil fiyata yonelen diisiik maliyetli hava
yollar1 is modelidir. Tam hizmet sunan havayolu is modelini uygulayan geleneksel havayollari
da kisa mesafeli ugus hizmeti vermekle beraber, diisiik maliyetli hava yollar ile rekabet
edebilmek i¢in bagl diisiik maliyetli havayolu is modelini gelistirmislerdir. Ayrica belirli bir
bolgede ucus saglayan bolgesel havayolu is modeli ile belirli bir tarifeye bagli kalmadan
miisteri talepleri dogrultusunda ugan tarifesiz havayolu is modeli de kisa mesafeli rotalarda
ucuslar gergeklestirmektedirler.

Kisa mesafelerde seyahat edecek yolcularin, ayni iki havalimani arasinda hava tasimaciligi
hizmeti sunan havayollarindan hangisini tercih edecekleri, havayollarinin sunduklari
hizmetlerin, kendi beklenti ve isteklerini ne derecede karsiladigr ile ilgili bir karar olmaktadir.
Yolcularn istek ve beklentileri fiyat, konfor, ikram, eglence, zamaninda kalkis, ugus stiresi vb.
seklinde olurken havayollar1 da bu beklentileri kullanilan havalimanlari, tercih edilen ucak
modeli, filo yapis1 yer siiresi, ugak ¢evirim siiresi, yakit giderleri, personel giderleri ayrica kabin
smiflar1, miisteri sadakat programlar1 vb lizerinde yogunlasarak karsilamaya galigmaktadir.

Bu calismanin amaci kisa mesafelerde ucus hizmeti sunan havayollarinin uyguladiklar: is
modellerini inceleyerek bunlarin basar1 sartlarini belirlemektir. Calisma Tiirkiye’de faaliyet
gosteren havayollar ile sinirlandirilmigtir. Calisma igin yerli ve yabanci yazinda literatiir
taramas1 yapilmis, havayollarinin ve havacilik otoritelerinin sunmus olduklar nitel ve nicel
verilerden yararlanilmistir.

Anahtar Kelimeler: Kisa Mesafeli Ugus, Is Modeli, Havayolu Is Modeli.
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ABSTRACT

Purpose: This research seeks to investigate how Halal restaurants in Norway will cater for the
needs of international tourists. The paper will focus on identifying specific service aspects that
can improve customer satisfaction and create a better dining experience with consideration to
various cultures. The research aims at giving a comprehensive overview of the factors leading
to positive dining experiences among international patrons visiting halal restaurants in Norway.
Methods: The study will combine mixed methods content analysis approach. It will involve
analyzing customer ratings and narratives from 343 international tourist reviews in Norway
which were collected from Tripadvisor, a popular travel platform. The objective of these
reviews is specifically on Halal certified restaurants or those providing Halal options. Detailed
content analysis will be performed using Leximancer version 5 software to identify key themes
and concepts that emerge from the reviews. Further qualitative analyses will be conducted to
gain deeper insights into context and nuances of client opinions.

Results: From this perspective, it is expected that there are certain factors which determine
customer satisfaction. They include food quality and authenticity, strict adherence to Halal
requirements, as well as behavior or professionalism.

Keywords: Halal, Service, Customer Satisfaction, Content Analysis, Leximancer, International
Visitors, Cultural Sensitivity, Norway, Restaurant Management.
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ABSTRACT

The current study aims to examine the effects of the Covid-19 pandemic on the relationship
between inventory efficiency and financial performance of hotel firms in which financial
leverage is used as a moderator. It is essential to understand the proposed relationships since,
to the best of our knowledge, the study is the first to examine the role of inventory efficiency
on the financial performance of hotel firms where financial leverage acts as a moderator both
in the presence and absence of Covid-19. Publicly listed hotel firms are examined in the most
popular tourist countries including Spain, United States, China, Italy, Turkey, Mexico, Thailand
and Germany based on data availability through the periods of 2020Q1 to 2022Q1. Econometric
methodology includes the ordinary least squares (OLS), fixed effects (FE), random effects
(RE), two-stage least squares (TSLS), and the system-generalized method of moments (S-
GMM) approaches. The empirical results show that inventory efficiency of hotel firms
significantly affect their financial performance. The study also confirms that financial leverage
significantly moderates inventory efficiency — financial performance relationship. Finally,
Covid-19 pandemic does not exert any significant impact on the financial performance of hotel
firms.

Keywords: Inventory Efficiency; Financial Performance; Financial Leverage; Hotel Firms;
Covid-19 pandemic
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ABSTRACT

Cultural routes are seen as an important development instrument that can connect many
destinations, particularly in Europe, while contributing to the integration of local cultural values
and communities into tourism. In the list of European Cultural Routes, which includes 48
cultural routes, regions that meet the fundamental criteria in historical, cultural, and artistic
aspects in various topics and fields can become members of the route under the coordination of
the Council of Europe. These routes, aimed at promoting human rights, cultural democracy,
cultural diversity, mutual tolerance, and cross-border interactions, serve as important areas that
strengthen intercultural communication.

In the Cappadocia region, a significant cultural heritage area, identifying potential sites and
themes that could become cultural routes and creating a route inventory can be evaluated within
the scope of sustainable tourism goals, including the preservation and enhancement of cultures
and the integration of local communities into tourism.

In this study, interviews were conducted with 10 local guides and 10 academics related to the
subject within the framework of a criteria pool that includes the planned routes' potential for
integration with the local community, tourist attraction potential, distance from major
destinations, and accessibility, with the aim of identifying potential sites and themes that could
become cultural routes in the Cappadocia region, planned under the priorities of sustainable
tourism. Based on the information gathered, it was determined that there are a wide variety of
topics and areas in the region with the potential to become cultural routes. However, it was
found that five of these routes best met the specified criteria. These routes were identified as
the Pottery Route, the Grape and Vineyard Route, the Bektashism Route, the Historical Church
Route, and the Bozlak Music Route.

Keywords: Culture routes, destination development, sustainable tourism, local culture, touristic
product.
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OZET

Kiiltiirel rotalar basta Avrupa olmak {izere bir¢ok destinasyonu birbirine baglayabilen, yerel
kiiltiirel degerlerin ve halkin turizme entegrasyonuna katki sunan Onemli bir kalkinma
enstrimani olarak goriilmektedir. 48 kiiltiirel rotanin yer aldigi Avrupa Kiiltiir Rotalar
listesinde Avrupa Konseyi’nin koordinasyonunda ilkesel bir mantikla farkli konu ve alanlarda
tarihi, kiiltiirel, sanatsal agidan temel kriterleri karsilayan bolgeler rotanin birer {iyesi
olabilmektedir. insan haklari, kiiltiirel demokrasi, kiiltiirel cesitlilik, karsilikli hosgorii ve sinir
oOtesi etkilesimleri tesvik etmeyi amaglayan bu rotalar kiiltiirleraras: iletisimi giliglendiren
onemli alanlar olarak bulunmaktadir.

Onemli bir kiiltiire] miras alam1 olan Kapadokya cografyasinda da kiiltiirel rota olabilecek
potansiyel bir¢ok alan ve konunun tespit edilerek rota envanterinin olusturulmasi, siirdiiriilebilir
turizmin de hedeflerinden olan kiiltiirlerin korunmasi, giiclendirilmesi ve yerel halkin turizme
entegrasyonu kapsaminda degerlendirilmektedir.

Bu calismada, Kapadokya bolgesi icerisinde kiiltlir rotasi olabilecek potansiyel alan ve
konularin tespit edilmesi amaciyla siirdiiriilebilir turizm 6ncelikleri kapsaminda kurgulanmasi
planlanan rotalarin; yerel halkla biitiinlesmesi imkani, turist ¢ekme potansiyeli, ana
destinasyonlara uzaklig1, erisilebilirlik durumu gibi belirlenen kriter havuzu g¢ergevesinde
bolgede faaliyet gosteren 10 rehber ve konuyla iligkili 10 akademisyen ile miilakatlar
gerceklestirilmistir. Elde edilen bilgiler 15181nda bdlgede kiiltiir rotas1 potansiyeli tagiyan ¢ok
cesitli konu ve alanlarin bulundugu tespit edilmistir. Ancak bunlardan en 6nemli bes tanesinin
belirlenen kriterleri sagladigi goriilmiistiir. Bu rotalar; ¢anak ve ¢omlek rotasi, liziim ve bag
rotasi, Bektasilik rotasi, tarihi kilise rotasi ve bozlak miizik rotasi olarak ortaya ¢ikarilmistir.

Anahtar kelimeler: Kiiltiir Rotalari, Destinasyon Gelistirme, Siirdiiriilebilir Turizm, Yerel
Kiiltiir, Turistik Uriin.
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ABSTRACT

Climate is one of the key elements of the tourism sector. The climate of a destination has a
direct impact on tourists' preferences, travel plans and experiences. Tourists consider the
climatic conditions of the destination when making their holiday plans. Climate conditions also
influence the emergence, diversity and quality of some important types of tourism and tourism
activities. Climate also plays an important role in the planning of accommodation facilities and
transport infrastructure. Climate change, the effects of which have been felt particularly
recently, has a number of positive and negative impacts on tourism. These include an increase
in the frequency and severity of extreme weather conditions and events, melting glaciers and
expanding oceans due to global warming, resulting in rising sea levels and significant changes
in ecosystems. Climate change has both positive and negative impacts on the tourism sector.
For example, climate change may create new destinations and new types of tourism. It can be
said that the tourism sector, which grows and develops significantly every year, also has an
impact on climate change. The impact of tourism on climate change can be analysed through
various factors such as greenhouse gas emissions, use of natural resources and environmental
degradation. Therefore, taking into account the environmental impact of tourism activities, it is
clear that the growth of the sector should be sustainable.

Keywords: Climate, Climate Change, Tourism.
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OZET

Iklim, turizm sektdriiniin temel unsurlarindan biri olarak dne ¢ikmaktadir. Bir destinasyonun
iklimi, turistlerin tercihlerini, seyahat zamanlamalarimi ve deneyimlerini dogrudan
etkilemektedir. Turistler, tatil planlarin1 yaparken destinasyonun iklim kosullarini goz 6niinde
bulundurmaktadirlar. iklim kosullar1 bazi énemli turizm tiirlerinin ve turistik aktivitelerin
ortaya c¢ikmasini, ¢esitliligini ve kalitesini de etkilemektedir. Ayrica iklim, konaklama
tesislerinin ve ulagim altyapisinin planlanmasinda da &nemli bir rol oynamaktadir. Ozellikle
son zamanlarda etkileri yogun olarak hissedilemeye baslayan iklim degisikliginin turizm
iizerinde yaratt1g1 bir takim olumlu ve olumsuz etkileri s6z konusudur. Ornegin; olagan dist
hava kosullar1 ve olaylarmin siklig1 ve siddetindeki artig, kiiresel 1sinma nedeniyle eriyen
buzullar ve genisleyen okyanuslar ve buna bagli olarak deniz seviyesinin yilikselmesi,
ekosistemlerde dnemli degisiklikler meydana gelmesi bu etkilerin arasinda sayilabilir. iklim
degisikliklerinin turizm sektorii lizerinde olumsuz oldugu kadar olumlu etkileri de soz
konusudur. Ornegin, iklim degisiklikleri yeni destinasyonlar1 ve yeni turizm tiirlerini ortaya
cikarabilmektedir. Her yil 6nemli 6l¢iide biiyliyen ve gelisen turizm sektoriiniin de iklim
degisiklikleri lizerinde etkisinin oldugunu sdylemek miimkiindiir. Turizmin iklim degisikligine
olan etkisi, sera gazi emisyonlari, dogal kaynak kullanimi ve ¢evresel bozulma gibi ¢esitli
faktorler tizerinden incelenebilir. Bu nedenle turizm faaliyetlerinin 6zellikle ¢evresel etkileri
dikkate alindiginda, sektordeki biiyiimenin stirdiiriilebilir olmasi gerektigi anlagilmaktadir.

Anahtar Kelimeler: Iklim, Iklim Degisikligi, Turizm.
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ABSTRACT

Uzbekistan, located at the heart of Central Asia, has been a significant cultural and scientific
center, contributing to both Turkish and Islamic culture throughout history. Education has
always held an important place in Uzbekistan. This study aims to examine the educational
history of Uzbekistan, which is also significant for Turkish culture, by exploring how the
foundation of preschool education was laid and how it has evolved to the present day. In this
context, the contributions of scientists to the education system, the educational policies during
the Soviet era, and the reforms carried out in the post-independence period will be detailed. The
study aims to shed light on the historical development of preschool education in Uzbekistan,
the challenges encountered in this development process, and the proposed solutions,
highlighting the cornerstones of the modernization of the education system.

The history of Uzbekistan's preschool education can be divided into three periods. From the
Middle Ages onwards, the education system in Uzbekistan was shaped by the contributions of
great scientists with historical significance. Scientists such as Al-Khwarazmi, Avicenna (lbn
Sina), Farabi, and Biruni played significant roles in education. These scientists also emphasized
the importance of children receiving education at an early age. During the Soviet era, the
education system adopted centralized and ideological approaches, aiming for children in
preschool education to embrace socialist ideology. In the post-independence period, however,
comprehensive reforms have been implemented in the Uzbek education system, and various
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national programs and international collaborations have been initiated to improve the quality of
preschool education. Despite these efforts, several challenges remain, including low access
rates to preschool education, inadequate infrastructure, and a shortage of teachers. Overcoming
these challenges requires reforms adapted to the local context and international scientific
collaborations.

Keywords: Uzbekistan, Preschool Education, Educational Reforms, Al-Khwarazmi, Avicenna
(Ibn Sina), Farabi

OZET

Ozbekistan, Orta Asya'nin kalbinde yer alan tarih boyunca Tiirk ve Islam kiiltiiriine kaynaklik
etmis onemli kiiltiirel ve bilimsel bir merkezdir. Egitim, Ozbekistan'da her zaman 6nemli bir
yere sahiptir. Bu ¢alismanin amaci, Tiirk kiiltiirii i¢in de onemli olan Ozbekistan'mn egitim
tarihini inceleyerek okul dncesi egitimin temelinin nasil atildigini ve giiniimiize kadar nasil
evrildigini ortaya koymaktir.Bu gercevede, egitim sisteminde bilim insanlarimin katkilari,
Sovyet donemi egitim politikalar1 ve bagimsizlik sonrast donemde gergeklestirilen reformlar
ayrintih olarak ele alinacaktir. Caligma, Ozbekistan'da okul dncesi egitimin tarihsel gelisimini
ve bu gelisim siirecinde karsilagilan zorluklari ve ¢6ziim Onerilerini ele alarak, egitim sisteminin
modernizasyonundaki temel taglara 151k tutmay1 hedeflemektedir.

Ozbekistan tarihini okul &ncesi egitim ile ilgili gelismeler ydniiyle 3 déneme ayirmak
miimkiindiir. Ozbekistan'da Orta Cag'dan itibaren egitim sistemi, tarihsel kimligi olan biiyiik
bilim insanlarinin katkilariyla sekillenmistir. E1-Khwarazmi, Ebu Ali ibn Sina, Farabi ve Biruni
gibi bilim insanlari, egitimde énemli rol oynamistir. Bu bilim insanlar1 ayn1 zamanda ¢ocuklarin
erken yaslarda egitim almalarinin 6nemini vurgulamiglardir. Sovyet doneminde, egitim
sisteminde merkeziyet¢i ve ideolojik yaklagimlar benimsenmis, okul oncesi egitimde
cocuklarin sosyalist ideolojiyi benimsemeleri hedeflenmistir. Bagimsizlik sonras1 donemde ise,
Ozbekistan egitim sisteminde koklii reformlar gerceklestirilmis ve okul oncesi egitimin
kalitesini artirmak amaciyla c¢esitli ulusal programlar ve uluslararasi isbirlikleri hayata
gecirilmistir. Ancak, egitimde karsilasilan birtakim zorluklar bulunmaktadir. Bunlar arasinda
okul dncesi egitime diisiik erigsim oranlari, yetersiz altyap1 ve 6gretmen eksikligi bulunmaktadir.
Bu zorluklarin iistesinden gelmek i¢in yerel baglama uyumlu reformlar ve uluslararasi bilimsel
isbirlikleri gerekmektedir.

Anahtar Kelimeler: Ozbekistan, Okul Oncesi Egitim, Egitim Reformlari, EI-Khwarazmi, Ebu
Ali ibn Sina, Farabi.
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ABSTRACT

Gender is a concept that expresses the socially determined roles and responsibilities of men and
women. Gender roles can be reconstructed during the migration process. The roles assigned to
women in the place they lived before migrating can be transferred to the place of migration in
the same way, and new roles and responsibilities can also be assigned to them. For example, in
cases where men's employment opportunities are limited, women and children who have not
worked before may have to work.

Women's and men's attitudes towards their bodies, body differences, and the concept of the
body in the migration process are not included in migration studies. When people migrate, they
migrate with their bodies. All practices regarding their bodies and rules regarding sociality
continue and change in the place they migrate to. While they experience acceptance and
adaptation processes in the place they migrate to, practices regarding the body and sexuality
may change. Migration studies show that there are differences between men and women in
every aspect of migration, including the reasons for migration, participation in migration,
migration experiences and the impact of migration on people.

This article is based on the findings of my master's thesis titled "Perspectives on Body Culture
of Syrian Women Migrating to Mersin*, which | completed in 2021 at Mersin University Social
Sciences Institute, Department of Women's Studies. In the study, interviews were conducted
using the qualitative research method with 27 Syrian women who migrated from Syria and
settled in the Akdeniz district of Mersin province, due to the civil conflicts that started in Syria
in March 2011. The subject of this article is briefly how Syrian women handle their own bodies.
Forced migration processes that affect women's minds when perceiving the body and sexuality
are how the social structure plays a role in making sense of their sexuality and bodies. The
body, sexuality, honour, virginity and veiling perceptions of women who migrated from Syria
to Mersin and how they define their bodies will be discussed.

Keywords: Migration, Body, Gender, Sexuality, Sociology
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OZET

Toplumsal cinsiyet, kadinin ve erkegin sosyal olarak belirlenen rol ve sorumluluklarini ifade
eden bir kavramdir. Toplumsal cinsiyet rolleri go¢ slirecinde yeniden insa edilebilmektedir.
Kadinlar go¢ etmeden 6nce yasanilan yerde kadinlara yiiklenilen roller, gé¢ edilen yere aym
sekilde tasmabilecegi gibi iizerine yeni rol ve sorumluluklar da yiiklenebilmektedir. Ornegin,
erkeklerin ig bulma imkanlarinin kisith oldugu durumlarda daha 6nce calismayan kadinlar ve
cocuklar ¢calismak zorunda kalabilmektedir.

Kadinlarin ve erkeklerin bedenlerine iliskin tutumlari, beden farkliliklari, gb¢ siirecinde beden
kavrami gd¢ calismalarma dahil edilmemektedir. Insanlar gog ettiklerinde bedenleri ile gog
ederler. Bedenlerine dair biitiin pratikler, toplumsalliga dair kurallar go¢ ettikleri yerde devam
etmekle beraber degisime de ugramaktadir. Gog ettikleri yerde kabul ve uyum siireglerini
yasarken, bedene ve cinselligine dair pratikler degisime ugrayabilmektedir. Yapilan goc
caligmalarinda gogiin her alaninda gé¢lim nedenleri, géce katilim, go¢ deneyimleri ve gogiin
kisiler tizerindeki etkisi, kadinlar ve erkekler arasinda farklilar oldugunu gostermektedir.

Bu makale Mersin Universitesi Sosyal Bilimler Enstitiisii Kadin Calismalar1 Anabilim Dali'nda
2021 yilinda tamamlanan "Mersin'e Go¢ Eden Suriyeli Kadinlarin Beden Kiiltiiriine Bakiglar1"
baslikl1 yiiksek lisans tezin bulgularina dayanmaktadir. Calismada Mart 2011°de Suriye’de
baslayan i¢ catismalar nedeniyle, Suriye'den go¢ ederek Mersin ilinin Akdeniz ilgesine yerlesen
27 Suriyeli kadinla nitel arastirma yontemi kullanilarak goriismeler yapilmistir. Bu ¢alismanin
konusu, Suriyeli kadinlarin kendi bedenlerini nasil ele aldiklaridir. Beden ve cinselligi
algilarken kadinlarin zihinlerinde etkili olan zorunlu go¢ siirecleri, toplumsal yapinin
cinsellikleri ve bedenlerini anlamlandirmalarinda nasil bir rol oynadigidir. Suriye'den Mersin'e
gb¢ eden kadinlarin beden, cinsellik, namus, bekaret ve ortiinme algilar1 ve bedenlerini nasil
tanimladiklar tartisilacaktir.

Anahtar Kelimeler: Gog, Beden, Toplumsal Cinsiyet, Cinsiyet, Sosyoloji.
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ABSTRACT

The COVID-19 pandemic has brought unprecedented challenges to businesses around the entire
world but has also served as a catalyst for transformation, particularly among European SMEs-
This presentation explores the positive impacts of the pandemic on these organizations,
highlighting several key areas for growth and innovation- First, the pandemic has accelerated
the adoption of digital technologies, prompting SMEs to adopt online platforms and digital
tools, thus enhancing their operational efficiency and market access: Second, it stimulated the
development of innovative business models, including shifts to e-commerce, subscription
services, and virtual consultations, enabling SMEs to adapt and thrive in the new business
landscape- Additionally, the widespread implementation of remote work policies has increased
flexibility and productivity, benefiting both employees and businesses: Government support
and financial aid played a crucial role in strengthening small and medium-sized companies and
providing the necessary resources to overcome the crisis: This support, coupled with enhanced
cooperation and communication between SMEs, has strengthened the sense of community and
resilience' The presentation concludes by summarizing these positive results and discussing the
future prospects for European SMEs, focusing on their newfound resilience and potential for
continued growth in the post-pandemic world.-

Keywords: COVID-19, European SMEs, E-commerce.
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ABSTRACT

Organizational structuring in businesses is a strategic business partner that can provide guidance
in analyzing the current situation of the institution and revealing its needs. The organizational
structure of businesses in the establishment period is not the same as the organizational structure
in the following periods. Shaping and formations according to needs and goals are developed
through organizational structuring. Especially middle and senior management staff are expected
to lead themselves in this structuring and to be successful in this level of communication and
management of psychological emotions. Sustainability of team management skills is primarily
measured by the individual's ability to lead himself and overcome the difficulties he encounters
in business processes with the right psychological emotions. Personal image and knowledge are
two important components that can be referenced in the factors of success as two important
resources of the manager. A manager who is not competent in self-leadership may be incapable
of coping with difficulties and may reflect additional psychological intensity on his team in
business processes. Being able to read emotional intelligence plays an active role in the
manager's ability to maintain his own stance positively and provide mature feedback according
to the psychological structure of other teams. The intense work tempo we encounter today can
cause physical and mental wear and tear on human resources. Self-leadership success is seen
as an important feedback in achieving a sustainable business atmosphere, thanks to the guidance
of the business partner in the organizational development structure.

Keywords: Organizational Development, Self-Leadership
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OZET

Isletmelerde organizasyonel yapilanma kurumun mevcut durumunun analiz edilmesinde ve
ihtiyaglarin ortaya konmasinda kilavuzluk edebilecek stratejik bir is ortagidir. Isletmelerin
kurulus donemindeki organizasyonel yapilanmasi ile ilerleyen donemlerdeki organizasyonel
yapis1 bir olmamaktadir. Ihtiyaclar ve hedeflere gore sekillenme ve olusumlar organizasyonel
yapilanma ile gelistirilmektedir. Ozellikle orta ve iist diizey yonetici kadrolarinin bu
yapilanmada &ncelikle kendilerine liderlik yapmalar1 ve bu seviye lletisim ve psikolojik
duygularin yonetimi konusunda bagarili olabilmeleri beklenmektedir. Ekip yonetimi becerisinin
stirdiiriilebilir olmas1 6ncelikle kisinin kendine liderlik yapabilmesi ve is siireglerinde
karsilastig1 zorluklar1 dogru psikolojik duygular ile sonlandirmasiyla 6l¢tilmektedir. Kisisel
imaj ve bilgi, yoneticinin 6nemli iki kaynagi olarak basarili olma faktérlerinde referans
olabilecek 6nemli iki bilesendir. Kendine liderlik konusunda yeterli olmayan yonetici zorluklar
ile basacikabilmede yetersiz kalabilir ve ekibine is siireglerinde ek bir psikolojik yogunlugu
yansitabilmektedir. Duygusal zekay1 okuyabilmek yoneticinin kendi durusunu olumlu yonde
koruyabilmesi ve diger ekiplerin psikolojik yapisina gore olgun bir geri bildirim saglamasinda
etkin rol oynamaktadir. Gliniimiizde karsilagtigimiz yogun is temposu insan giicliniin bedensel
ve zihinsel olarak yipranmasina sebep olabilmektedir. Kisinin kendisine olan liderlik basarisi
organizasyonel gelisim yapilanmasindaki is ortagi tarafindan yonlendirilmesi Sayesinde
stirdiiriilebilir is atmosferinin yakalanmasinda 6nemli bir geri bildirim olarak goriilmektedir.

Anahtar Kelimeler: Organizasyonel Gelisim, Kendine Liderlik
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ABSTRACT

The purpose of this study is to examine the impact of digital transformation on strategic
decision-making processes in businesses. It explores how strategic decisions are shaped in the
context of new opportunities and challenges brought by digitalization. The study covers the
influence of digital technologies such as big data analytics, artificial intelligence, and cloud
computing on strategic decision-making in businesses. It also addresses the challenges posed
by digitalization, including data security and skill gaps. This study investigates the effects of
digitalization on strategic decision-making through a literature review and case studies.
Successful digital strategy examples from various industries have been analyzed. Digital
transformation plays a central role in strategic decision-making processes within businesses.
Data-driven approaches and flexible strategies are crucial for gaining a competitive advantage
in the digital age. Adopting digitalization as a strategic priority is essential for long-term
business success.

Keywords: Digital Transformation, Strategy, Decision Making.

OZET

Hazirlanan bu calisma ile amaglanan, dijital doniisiimiin igletmelerin stratejik karar alma
stirecleri lizerindeki etkilerini incelemektir. Dijitallesmenin getirdigi yeni firsatlar ve zorluklar
15181nda, stratejik kararlarin nasil sekillendigi ele alinmaktadir. Caligsma; biiylik veri analitigi,
yapay zeka ve bulut bilisim gibi dijital teknolojilerin isletmelerdeki stratejik karar alma
stireclerine etkilerini kapsamaktadir. Ayrica, dijitallesmenin getirdigi veri glivenligi ve beceri
eksikligi gibi zorluklar da incelenmektedir. Bu ¢alisma, literatiir taramas1 ve vaka analizleri
yoluyla dijitallesmenin stratejik karar alma siireglerine etkilerini arastirmaktadir. Farkl
sektorlerden basarili dijital strateji Ornekleri analiz edilmistir. Dijital donilisiim, isletmelerin
stratejik karar alma stireclerinde merkezi bir rol oynamaktadir. Veri odakli yaklagimlar ve esnek
stratejiler, dijital cagda rekabet avantaji elde etmek igin kritik dneme sahiptir. Isletmelerin
dijitallesmeyi stratejik bir oncelik olarak benimsemeleri, uzun vadeli basari igin gereklidir.

Anahtar Kelimeler: Dijital Doniisiim, Strateji, Karar Verme.
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ABSTRACT

Purpose: The purpose of this study is to study the size, composition and dynamics of the
population of Azerbaijan, which allows us to assess the socio-economic development of the
country and the trends in the transition to inclusive sustainable development of society. These
indicators dictate the necessary measures to neutralize negative processes in the structure of the
population and strengthen positive trends in its development. An increase in population,
exhaustion and limited resources contribute to the deterioration of economic conditions and
excessive environmental pollution.

Methods: The methodological basis for solving the tasks was the use of system analysis,
historical and chronological, comparative methods, as well as statistical methods of data
analysis.

Results: The state considers the demographic problem a priority and is implementing a set of
measures aimed at gradually overcoming the demographic crisis, Based on a generalized
analysis and determination of trends in dynamics, it shows that the population growth of
Azerbaijan has a positive dynamics, the birth rate significantly exceeds the death rate, which is
manifested in population growth. In addition, studying the age and sex structure of the
population is extremely important in understanding population development trends,
determining the size of the working population and the country’s labor resources.

Keywords: sustainable development, civilization, population, population size, demographic
indicators, inclusive sustainable growth.
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OZET

Diinya'nin dengesi ve kararliligt dokuz simirla birbirine bagli bir sistem olarak tammlaniyor.
Gezegensel simirlarin agilmasinda isletmelerin gevre iizerindeki olumsuz etkileri o kadar biiyiik ki bu
olumsuz tablo karsisinda; devletler, hiikiimetler ve isletmeler gezegensel bir sorumluluk anlayis
icinde ele alma konusunda hem fikirler. Tiim bu glindem maddeleri taahhiitlerin eyleme déniisme
stirecinin hizlanacaginin bir gostergesi. Artik toplumlardan yatirimeilara, tiiketicilerden hiikiimetlere,
“Stirdiiriilebilirlik” veya “Cevresel, Sosyal ve Yonetisim ( CSY) “terimleri, iklim degisikligi ve
kaynak kitlig1 gibi ¢evresel sorunlart ifade etmenin ¢ok Gtesinde anlam tagimakta ve igletme degerinin
belirlenmesinde 6nemli hale gelmis durumda.

Gezegensel smirlar mercegini kullanmak, bizi birgok kurulusun siirdiiriilebilirligi degerlendirirken
sahip oldugu karbon tiineli vizyonunun 6tesine gegerek daha genis biyofiziksel diinya sistemlerine
bakmaya zorluyor. Bu baglamda siirdiiriilebilirlige uluslararasi odaklanma, kuruluslara yonelik ¢ok
sayida cerceve, kilavuz, standart ve diizenleme kullanarak siirdiiriilebilirlik girisimlerini kurumsal
raporlarinda ifade etme yoniinde artan bir talebe yol aciyor. Ayrica metriklerin ve hedeflerin ayr1 ayri
rapor edilmesinden, siirdiiriilebilirligin kurulusun deger yaratma siireci igindeki strateji, yonetisim ve
risk yonetimi faaliyetleriyle entegrasyonuna yonelik girisimler mevcut. Bu baglamda Entegre
Raporlama (IR), bir kurulusun deger yaratma Oykiisiiniin kisa ve 6z bir sekilde iletilmesini
amaclamakta. Entegre raporlamay1 destekleyenler bunu finansal istikrar ve siirdiiriilebilir kalkinma
icin bir gii¢ olarak goriiyor ancak Entegre raporlamanin daha genis siirdiiriilebilirlik giindemine
gercek katkist konusunda goriiglerde konsensiis saglanmis degil. Entegre raporlama ile ilgilenen
sirketlerin birgcogu olumlu i¢ ve dis fayda elde ettiklerini iddia ederken, digerleri ise, ¢evresel ve sosyal
siirdiiriilebilirlik yerine yatinmci ¢ikarlarina odaklandigina dair kanitlarin olmasi nedeniyle
elestirilmekte. Bu, Entegre Raporlamanin 6zellikle Biitlinlesik Diistince yoluyla kalict degisime
katkida bulunma potansiyeline sahip olmasina ragmen, siirdiiriilebilirlik ve deger yaratmanin dar bir
finansal tanimina siirekli ve giderek artan sekilde odaklanmasinin bu potansiyeli kisitladigini
gostergesi olarak kabul edilmekte.
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Bu entegre diisiince ve diisiinceyi savunan 6zel araglardan biri, yillar iginde kiiresel ¢apta 6nem
kazanan Entegre Raporlamadir. Ancak, son gelismeler ve cesitli cerceve ve standartlarin
yakinlasmasinin yani sira gelistirilmis siirdiiriilebilirlik raporlama gereklilikleri nedeniyle, bazilari
Entegre Raporlamanin devam eden gecerliligini sorgulamaya bagladi Entegre Raporlamanin
ardindaki ideolojiyi ve siirdiiriilebilirlik baglaminda uygulanabilirligini pragmatik elestirel analizle
ortaya koymaya hedeflemektedir.

Anahtar Kelimeler: Gezegensel Sinirlar,Entegre Raporlama, Entegre Diistince, Siirdiiriilebilirlik.
ABSTRACT

The balance and stability of the Earth is described as an interconnected system with nine
boundaries. The negative effects of businesses on the environment in exceeding planetary
boundaries are so great that in the face of this negative situation; states, governments and
businesses agree on addressing it with a planetary sense of responsibility. All these agenda
items are an indication that the process of turning commitments into action will accelerate.
Now, from societies to investors, from consumers to governments, the terms "Sustainability"
or "Environmental, Social and Governance (ESG)" have meaning beyond expressing
environmental problems such as climate change and resource scarcity and have become
important in determining business value.

Using a planetary boundaries lens forces us to look beyond the carbon tunnel vision that many
organizations have when considering sustainability to look at broader biophysical earth
systems. In this context, the international focus on sustainability is leading to a growing demand
for organizations to articulate their sustainability initiatives in their corporate reports, using a
multitude of frameworks, guidelines, standards and regulations. In addition, there are initiatives
aimed at integrating sustainability with strategy, governance and risk management activities
within the organization's value creation process, ranging from separate reporting of metrics and
targets. In this context, Integrated Reporting (IR) aims to convey an organization's value
creation story in a concise manner. Supporters of integrated reporting see it as a driver for
financial stability and sustainable development, but there is no consensus on the true
contribution of integrated reporting to the broader sustainability agenda. While many of the
companies engaging in integrated reporting claim to have achieved positive internal and
external benefits, others have been criticized because there is evidence that they focus on
investor interests rather than environmental and social sustainability. This is an indication that
although Integrated Reporting has the potential to contribute to lasting change, particularly
through Integrated Thinking, its continued and increasing focus on a narrow financial definition
of sustainability and value creation limits this potential.

One of the specific tools that advocate this integrated thinking and thinking is Integrated
Reporting, which has gained global prominence over the years. However, due to recent
developments and the convergence of various frameworks and standards, as well as improved
sustainability reporting requirements, some have begun to question the continued validity of
Integrated Reporting.

Keywords: Planetary Boundaries, Integrated Reporting, Integrated Thinking, Sustainability.
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ABSTRACT

In Turkey, zoning and urban transformation processes are important issues that directly affect
the quality of life and welfare of citizens. The cooperation and participation of relevant
institutions and citizens is of great importance for the healthy execution of these processes. In
order to ensure citizen participation in zoning and urban transformation processes, mukhtar and
mayoral elections play an important role. In these elections, citizens decide on the management
and development of their neighborhood. However, there are some contradictions in the other
tools used to ensure citizen participation in zoning and urban regeneration processes. For
example, in processes such as zoning planning and implementation, consolidation and urban
transformation, the addressee is the property owners. However, the addressees of these
processes are also the residents of the neighborhood. In this article, the contradictions in zoning
and urban transformation processes will be discussed in the context of the concepts of
participation and property ownership.

Keywords: affiliation ,ownership ,zoning ,urban transformation ,justice ,quality of life.

OZET

Tiirkiye'de imar ve kentsel doniisiim siirecleri, vatandaslarin yasam kalitesini ve refahinm
dogrudan etkileyen dnemli konulardandir. Bu siireclerin saglikli bir sekilde yiiriitiilmesi i¢in,
ilgili kurumlarim ve vatandaslarin isbirligi ve katilimi1 biiyiik 5nem tasimaktadir. Imar ve kentsel
doniisiim stireclerinde, vatandaslarin katilimini saglamak icin muhtar ve belediye baskanligi
secimleri onemli bir rol oynamaktadir. Bu se¢imlerde, vatandaslar, yasadiklar1 mahallenin
yonetimine ve gelisimine karar vermektedir. Ancak, imar ve kentsel donilisiim siireclerinde,
vatandaslarin katilimini saglamak i¢in kullanilan diger araclarda bazi celigkiler bulunmaktadir.
Ornegin, imar plan1 ve uygulamasi, toplulastirma ve kentsel doniisiim gibi siireglerde, muhatap
milkiyet sahipleridir. Oysa bu siireclerin muhatabi, ayn1 zamanda o mahallede yasayanlardir.
Bu c¢alismada, istirak¢ilik ve miilkiyet sahipligi kavramlari baglaminda, imar ve kentsel
dontistim siireclerinde ¢ikan ¢eliskiler incelenmektedir.

Anahtar kelimeler : aidiyet, miilkiyet, imar ,kentsel doniisiim ,adalet ,yasam kalitesi.
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ABSTRACT

In the new economic environment, with the changed market conditions, the importance of
strategic flexibility capability of the organizations is increasing the day by day. Strategic
flexibility, the ability of organizations to adapt all strategic management activities and
operations to change in response to changing internal and external conditions. The speed of
firm’s adaption to change, shows its strategic flexibility capability. In this context, the role of
organizational adaptation and change processes on strategic flexibility have high importance.
Organizational adaptation defines the capacity of enterprises to restructure their strategic
orientations in line with environmental uncertainties and opportunities. Accordingly,
organizational adaptation processes play a critical role in the development of strategic
flexibility. At the same time, these processes can be supported by transformations in the internal
structures and cultural dynamics of organizations. Change management is considered as an
effective mechanism for organizations to gain strategic flexibility. Especially, managing
process changes shows how strategic flexibility can be sustained both at the organizational level
and in operational processes. This study examines how strategic flexibility can be supported by
organizational adaptation and change processes. The creation of processes and managing
strategic flexibility of organizations are also examined to sustain their competitive advantages.
In this framework, the study aims to provide a theoretical framework for the fields of
organizational adaptation and change management by determining the conceptual framework
of strategic flexibility.

Keywords: Strategic Flexibility, Organizational Adaptation, Change Management, Dynamic
Market Conditions, Competitive Advantage.
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ABSTRACT

Team performance has been of interest to researchers for many years. This interest is also being
investigated, particularly in terms of leadership types. The development of entrepreneurial
leadership literature in recent years has raised the question of how entrepreneurial leaders will
affect team performance. This study aims to determine the effect of entrepreneurial leaders in
the telecommunications sector on team performance. The study's data was collected from a
company operating in the telecommunications sector through survey forms. In the study,
attention was paid to the fact that teamwork was an established process in the organization and
that the participants had been team members for at least one year. Survey data was collected
from 147 team members in the study. SPSS 25 package program was used for data analysis.
Simple linear regression analysis was used to test the research hypothesis. According to the
research findings, entrepreneurial leadership positively affects team performance. The
compatibility of the nature of entrepreneurial leadership with teams will increase teams'
performance. The research findings are important because they are the first study in the Turkish
literature. The study examines the effect of entrepreneurial leadership on team performance
only in teams in the telecommunications sector. It is recommended that future studies be
conducted in terms of team norms, team formation process, and team duties.

Keywords: Team Performance, Performance, Entrepreneurial Leadership,
Telecommunications.
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OZET

Takimlarin performansi uzun yillardir arastirmacilarin ilgisini ¢ekmektedir. Bu ilgi liderlik
tiirleri agisindan da ozellikle arastirilmaktadir. Son yillarda girisimei liderlik literatiiriiniin
gelismesi, girisimci liderlerin takim performansini nasil etkileyecegi sorusunu giindeme
getirmektedir. Bu arastirmada telekomiinikasyon sektoriindeki girisimci liderlerin takim
performansina  etkisinin  tespit edilmesi amaclanmaktadir. Aragtirmanin  verileri
telekomiinikasyon sektoriinde faaliyet gosteren bir firmadan anket formlari araciligt ile
toplanmistir. Arastirmada takim c¢alismasinin Orgiitte yerlesik bir siireg olmasina ve
katilimcilarin en az bir yildir takim iiyesi olmasina dikkat edilmistir. Arastirmada 147 takim
ilyesinden anket verisi toplanmistir. Verilerin analizi i¢in SPSS 25 paket programi
kullanilmistir. Arastirma hipotezinin test edilmesinde basit dogrusal regresyon analizi
kullanilmigtir. Arastirma bulgularina gore girisimci liderlik takim performansini olumlu yonde
etkilemektedir. Girisimei liderligin dogasinin takimlar ile uyumlu olmasi takimlarin
performansin1 attiracaktir. Arastirma bulgulann Tiirkge alanyazindaki ilk calisma olmasi
nedeniyle 6nemlidir. Arastirmada girisimci liderligin takim performansina etkisini sadece
telekomiinikasyon sektoriindeki takimlarda incelenmektedir. Gelecekte takim normlari, takim
olusum siireci, takimlarin gorevleri gibi agilardan inceleme yapilmasi 6nerilmektedir.

Anahtar Kelimeler: Takim Performansi, Performans, Girisimci Liderlik, Telekomiinikasyon.
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ABSTRACT

Shopping trips are experiencing a rapid development as a tourist attraction. Travels, which have
a significant share among alternative tourism types, are important as daily trips and short-term
trips in border regions. The economic impacts of these trips are extremely significant. In
particular, the product demanded, the advantages and price advantages of the destination where
the travel takes place are important factors. Although these trips include accommodation, most
of them are day trips. Shopping trips are effective in the development of small and medium-
sized enterprises (SMEs) in terms of numbers and product diversity. SMEs are effective in
providing new employment opportunities and ensuring economic and social development. In
this study, the impact of daily trips for shopping on small and medium-sized businesses will be
examined. It is aimed to evaluate the effects of travels to border provinces, especially in recent
years, on these businesses.

Key Words: Border Province, Shopping Tourism, KOBI
OZET

Aligveris amagli seyahatler aligverisin bir turistik cazibe unsuru olarak kullanilmasi ile hizli bir
gelisme siireci yasamaktadir. Alternatif turizm tiirleri arasinda 6nemli bir paya sahip olan
alisveris amacl seyahatlerin sinir bolgelerinde giiniibirlik seyahatler ve kisa siireli seyahatler
olarak ekonomik etkileri son derece onemlidir. Ozellikle, talep edilen iiriin, seyahatin
gergeklestigi destinasyonun iistlinliikleri ve fiyat avantajlar1 aligveris amagh seyahat giidiisii
olarak onemli faktorleridir. Bu seyahatlerin konaklamali olmas1 yaninda biiyiik bir kismini
giinlibirlik seyahatler olusturmaktadir. Aligveris amacli seyahatler Oncelikle seyahatin
gerceklestigi turistik destinasyonda talep edilen iirlinli sunan kii¢lik ve orta dlgekli isletmelerin
(KOBI) say1sal olarak ve iiriin ¢esitliligi olarak gelismelerinde etkili olmaktadir. KOBI’ler, yeni
istihdam imkanlar1 saglamak, piyasada olusan degisikliklere kars1 duyali olmak ve ekonomik
ve sosyal kalkinmanin saglanmasina olan etkiler olarak bolgesel kalkinmanin saglanmasi
bakimindan 6nemli olmaktadir. Bu ¢alismada alisveris amacl giiniibirlik seyahatlerin kiigiik ve
orta 6lgekli isletmelere olan etkisi ile son yillarda sinir illerine yapilan seyahatlerin KOBI’lere
olan etkilerini degerlendirilmesi amaglanmaktadir.

Anahtar Kelime: Sinir ili, Aligveris Turizmi, KOBI.
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ABSTRACT

This work explores the use of symbols in Argentine politics, highlighting how political
communication uses techniques to transmit powerful symbolic messages. Emphasis is placed
on staging, creating pseudo-events, and using events as communication tools. Symbols are
susceptible to manipulation and are used by political elites to keep audiences politically active.
In the Argentine context, which does not recognize the symbols and tactics of contemporary
fascism, the images of President Milei's party go unnoticed, even when they present obvious
similarities. The extreme right in Argentina is usually interpreted through conservative
biopolitics of Catholic nationalism or traditional national socialism, with an economic
perspective that contrasts with the economic liberalism of figures such as Javier Milei. This
superficial analysis allows certain ideological elements to go unnoticed. The study also
mentions the use of neologisms on social networks, such as "jword”, a term used by
cryptofascists to denigrate Jews, evidencing how certain sectors try to avoid censorship on
digital platforms. According to Edelman (1960, 1964), the public's relationship with political
issues is fundamentally symbolic and emotional, where the figures of the hero, the villain and
the common person play key roles. In particular, the populist leader is seen as a charismatic
idol who establishes a direct link with the people, without intermediaries.

Digital technology has democratized access to information and participation in political
discussions, allowing greater connection and citizen expression. However, it can also have
negative effects, such as the creation of filter bubbles due to algorithms, exposing individuals
to only certain points of view and distancing them from a broader reality. Furthermore, the
economic cost of maintaining a presence on digital platforms is not accessible to all parties, and
excessive repetition of figures can cause fatigue or exacerbation in audiences.

Key words: Symbols, Manipulation, political communication, interpretation
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ABSTRACT

The circular economy and supply chains have become popular topics in recent years. The reason
for this is that these concepts have to do with sustainability and competition. These concepts
are highly relevant to today's world and have the potential to become more popular every day.
In this study, which focuses on the circular economy and the supply chain, the bibliometric
analysis method was used. Bibliometric analysis is important when it comes to identifying
trends in a field of research. ldentifying trends on a particular topic can provide guidance to
researchers. In addition, bibliometric analysis can also provide important data for policy
makers. The data to be used in this study comes from the "Web of Science" database, as this
database provides suitable data for bibliometric analysis. A search of the database on July 9,
2024, revealed 70 publications on circular economy, supply chains and the European Union.
According to the "Web of Science" datasets, the H-index of publications on this topic is 23.
Furthermore, the results show that publications in this area have increased after 2017 and that
the topic is attracting more attention after 2021. An analysis of the publications by index type
shows that the SCI-EXPANDED and SSCI index types are in the top two places. An analysis
of publications on topic by country shows that Italy, England and Spain are in first place.
"Recycling”, "sustainability” and "food waste™ are the most frequently used words in the
publications (excluding the keywords used in the search). This study, whose results are given
as examples, is important to get an overview of the publications on the circular economy, the
supply chain and the European Union. The study is intended to serve as a reference document
for researchers and policy makers working on this topic.

Keywords: Circular Economy, Supply Chain, European Union, Bibliometric Analysis
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ABSTRACT

This article provides a comparative analysis of two key military interventions: U. S.
involvement in the Afghanistan War and France's operations in the Sahel region. Both
interventions against terrorism and instability represent major efforts by Western powers to
combat extremist threats and increase security in unstable regions. Taking advantage of the
study of existing literature, official documents and primary sources, this study highlights both
their similarities and differences by examining the aims, strategies and outcomes of US and
French interventions. Although the Afghanistan War and France's activities in Sahel share
common goals, such as combating terrorism and promoting stability, their activity in different
geopolitical contexts has accordingly differentiated the challenges and struggles they face. The
article explores the key factors contributing to the success and failure of these interventions,
including military strategies, governance issues, regional dynamics, and the role of external
actors. Through this comparative analysis, the study aims to deepen understanding of the
complexity of contemporary military interventions and their impact on peace and security in
conflict-affected regions

Keywords: USA, Afghanistan, France, Sahel, Extremism
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OZET

Bu makale iki 6nemli askeri miidahalenin karsilagtirmali bir analizini sunmaktadir: ABD'nin
Afganistan Savasi'na katilimi1 ve Fransa'min Sahel bélgesindeki operasyonlari. Terdrizme ve
istikrarsizlifa kars1 gergeklestirilen her iki miidahale de Batili giliclerin asirici tehditlerle
miicadele etme ve istikrarsiz bolgelerde giivenligi artirma yoniindeki 6nemli ¢abalarini temsil
ediyor. Mevcut literatiiriin, resmi belgelerin ve birincil kaynaklarin incelenmesinden yararlanan
bu calisma, ABD ve Fransiz miidahalelerinin amaglarini, stratejilerini ve sonuglarini
inceleyerek hem benzerliklerini hem de farkliliklarini vurgulamaktadir. Afganistan Savasi ve
Fransa'nmin Sahel'deki faaliyetleri terdrizmle miicadele ve istikrar1 tesvik etme gibi ortak
hedefleri paylagsa da, farkli jeopolitik baglamlarda faaliyet gostermeleri buna bagli olarak
karsilastiklar1 zorluklar ve miicadeleyi de farklilastirmistir. Makale, askeri stratejiler, yonetigim
sorunlari, bolgesel dinamikler ve dis aktdrlerin rolii de dahil olmak {izere bu miidahalelerin
basar1 ve basarisizligina katkida bulunan temel faktorleri arastirmaktadir. Bu karsilagtirmali
analiz araciligiyla calisma, ¢agdas askeri miidahalelerin karmasiklig1 ve bunlarin catismalardan
etkilenen bolgelerdeki baris ve giivenlige etkileri konusundaki anlayis1 derinlestirmeyi
amaclamaktadir.

Anahtar Kelimeler: ABD, Afganistan, Fransa, Sahel, Asiricilik.
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ABSTRACT

This study examines the dynamic relationships between exports, imports, foreign direct
investment (FDI), and economic growth in the Kingdom of Bahrain. Using time series data
from 2014-15 to 2023-24, the analysis employs econometric techniques to investigate the
interdependencies and synergies among these key economic variables. The results show a
statistically significant positive relationship between exports and economic growth in Bahrain.
Imports were also found to have a significant impact, though the direction (positive or negative)
varied. Importantly, FDI was determined to have a statistically significant positive effect on the
country's economic expansion. Further analysis reveals the collective influence of exports,
imports, and FDI on Bahrain's GDP growth. The study identifies several key factors, including
economic policies, trade agreements, industry composition, and global market conditions, that
drive the complex interrelationships between these variables. Based on these findings, the paper
proposes a set of integrated policy recommendations to help Bahrain optimize the synergies
between exports, imports, and FDI. Strategies include diversifying the export and import
baskets, attracting FDI in high-value-added sectors, and improving trade facilitation and
logistics. Fostering public-private collaboration is also emphasized as a means to enhance the
country's trade and investment competitiveness for sustainable economic growth. The insights
from this study offer valuable guidance for policymakers and business leaders in Bahrain as
they navigate the evolving global economic landscape and work towards achieving their long-
term development objectives.

Keywords: Exports, Imports, Foreign Direct Investment (FDI), Economic Growth, Trade
Policies, Investment Policies, Interdependence and Synergies
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ABSTRACT

Taking into account the greater distribution of snow and ice reserves in the middle and high
mountainous zones in the Great Caucasus, especially in its north-eastern slope, compared to
other areas and its greater exposure to the effects of climate changes, the importance of studying
the studied problem in terms of the effects of regional climate changes is of scientific and
practical importance.

In the territory of Azerbaijan, glaciers are mainly located in the Gusarchay river basin. Here,
the glaciers formed in places where the snow line is high. Favorable conditions for their
preservation were kept on the tops of high mountains and on the slopes of those peaks.
According to research, glacier water makes up 10-15% of the annual flow of Gusarchay and
Gudyalchay rivers. The sources of Gusarchay and Gudyalchay rivers are at an altitude of 3780
meters and 3000 meters. Among the rivers of the north-eastern region, only these two rivers are
relatively abundant during the summer. The rest of the rivers are almost dry or their water is
extremely low. Most of the rivers cannot reach the Caspian Sea. The reason for the increase in
flows in these two rivers in the summer months is the intensive melting of the glaciers.

The presented article aims to study the dynamics of the modern change of the glacier area and
its impact on water resources, taking into account the impact of climate changes in the region
on the north-eastern slope of the Greater Caucasus. The rapid melting of the glaciers will create
a number of difficulties in the future in the feeding of rivers, in the assessment of drinking water
resources, which are current problems, and in the demand for irrigation. This effect will lead
not only to the water area, but also to the development of tourism in the highlands, and the
gradual reduction of resort-recreation zones.

The expected results of the article are to assess the impact of climate changes on the dynamics
of glacier cover in high mountain areas using modern methods and satellite images, to
investigate its impact on water resources and to prepare scientifically based suggestions for
solving the problems arising from it.

Key words: Great Caucasus, glaciers, climate changes, satellite images, snow line.

147



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

The Methodological Basis of the Need to Ensure Idelogical Threats and
Their National Security
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ABSTRACT

Today, we are living in a very intense and complex time, which is changing at a rapid pace, and
which is fundamentally different from the times that humanity has experienced so far. State and
political figures, philosophers and sociologists, commentators and journalists describe this
period in different ways and call it by different names. Someone calls it the era of high
technologies, someone interprets it as the age of thinking, and another as the age of general
information. In this article, scientific views are expressed in this regard.

Key words: high technologies, ideology, ideological processes, ideological threat, thinking
age, national idea, mass information era.
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Modern directions of ensuring cooperation of state authorities and public
organizations in the implementation of idelogical propaganda works
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ABSTRACT

Today, in social life, ideological struggle, changing the views of certain sections of the
population, especially young people, in the direction that suits them, inculcating destructive
ideas, religious extremism, and immoral ideas. manifests itself in the struggle against malicious
goals, as well as in subverting the activities of legitimate authorities, encouraging citizens to
commit violent acts or calling for their replacement with other structures not provided for in the
Constitution. Scientific theories are presented in this article.

Key words: destructive ideas, religious extremism, ideology, ideological processes, ideological
threat, age of thought, national idea, immorality.
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International Organizations As A Means of Building Image And
Reputation In The Case of Uzbekistan
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ABSTRACT

Uzbekistan, a key player in Central Asia, has leveraged its participation in international
organizations (I0s) to enhance its global image and reputation. Uzbekistan strategically uses
international platforms to advance its global standing. This article explores the country’s
activities within Economic Cooperation Organization, Organization of Turkic States and
Commonwealth of Independent States by analyzing the country’s approach in undertaking
initiatives to build its international standing.

Key words: Uzbekistan, international organizations, reputation, image-building, rising minor
power (RMP)
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Dr. Jovhar Museyibzada
Fergana State University
jovharmuseyibzada@pf.fdu.uz

ABSTRACT

This article visits statements made by official representatives of Uzbekistan in the summits of
Economic Cooperation Organization (ECO) in order to comprehend Uzbekistan’s position,
perception of and intentions within the organization. By analyzing content of ‘speeches’, used
interchangeably with ‘statement’ in this work, author selects key points and recurring thematic
words, which are demonstrative of the relations between Uzbekistan and ECO. Therefore, this
research serves the purpose of detecting patterns as well as unique phenomenon in those
statements, which can later be substantiated with additional research that contrasts statements
with the actions of the country, amounting to analysis of deeds and words to put it simply. The
author hypothesizes that speeches made by officials from Uzbekistan in the summits feed into
shaping Uzbekistan’s organizational identity and stance towards the ECO, while helping
analysts to predict its behavior within the organization.

Key words: Statements, ECO, summits, international organization
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ABSTRACT

The formation of a cluster structure of economic management is becoming increasingly
important, the use of an optimization model for the development of the industry will make it
possible to revise the existing systematic approach to the strategic development of the industry.
Modeling a manufacturing cluster under uncertainty is becoming increasingly important. The
article proposes an economic and mathematical model for minimizing the total costs of the
development of a grape and wine cluster and a model for determining a competitive grape
variety.

Key words: model, uncertainty, minimization of total expenses, cluster, compatible sorts of
grapes.

152



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

Geopolitical and Ethnocultural Integration of the Ferghana Valley

Rakhmanali BEKMIRZAYEV

Ferghana State University, Uzbekistan
freedomsayts@mail.ru, r.b.bekmirzayev@pf.fdu.uz
https://orcid.org/0000-0003-3414-3774

ABSTRACT

This article delves into the principles of modern international relations within the geopolitical
and ethno-cultural context of the Fergana Valley. The Fergana Valley, a historically significant
region in Central Asia, is characterized by its diverse ethnic composition and strategic
geopolitical location. The study examines how geopolitical interests and ethno-cultural
integration impact the international relations of the countries within the valley, particularly
Uzbekistan, Kyrgyzstan, and Tajikistan. Key themes include the influence of historical legacies,
the role of regional organizations, and the impact of external powers such as Russia, China, and
the United States. The article also discusses the challenges and opportunities for cooperation
and conflict resolution in the region, highlighting the importance of inclusive and multilateral
approaches to fostering stability and development.

Keywords: Fergana Valley; geopolitical integration; ethno-cultural integration; international
relations; regional organizations; conflict resolution; cooperation; external powers; historical
legacies; multilateralism; stability; development
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ABSTRACT

Purpose: Recent global catastrophic events, such as the Russia-Ukraine War and the COVID-
19 pandemic, have led to several policy uncertainties in the global economy. These policy
uncertainties have created a ripple effect on the economic and financial systems. To understand
how these uncertainties, influence green markets, the present study examines the impact of U.S.
monetary policy uncertainty, energy policy uncertainty, oil price uncertainty, and climate policy
uncertainty on the Indian BSE Green and BSE Carbon indexes.

Methodology: To accomplish the aforementioned objective, the study uses the Autoregressive
Distribution Lag Model, in addition to the Bayer and Hanck cointegration test and the Granger
causality test on monthly data from December 2012 to April 2024.

Findings: Empirical evidence states that there exists a strong cointegration between the
explanatory and outcome variables, and U.S. monetary policy uncertainty, energy policy
uncertainty, oil price uncertainty, and climate policy uncertainty exert a positive and significant
influence on the Indian BSE Green and BSE Carbon index. Furthermore, the Granger causality
test confirms a unidirectional relationship between U.S. monetary policy uncertainty, energy
policy uncertainty, oil price uncertainty, and the Indian BSE Green and BSE Carbon index, as
well as a bidirectional relationship between the Indian BSE Green and BSE Carbon index and
climate policy uncertainty. These results suggest that Indian green indexes can be considered
safe haven assets against the aforementioned uncertainties, and investors can opt to include
these assets in their portfolio to avoid losses during high uncertainties.

Originality: The study offers useful policy recommendations to understand the implications of
green markets for sustainable development and risk mitigation.

Keywords: U.S. monetary policy uncertainty; Energy policy uncertainty; Oil price uncertainty,
Climate policy uncertainty; Indian BSE Green; BSE Carbon index.

JEL: 012, G11
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ABSTRACT

Health tourism refers to individuals traveling from their own country to other countries to
receive health services. This sector has shown great growth on a global scale in recent years
and holds an important place in the health economy. The spread of health tourism contributes
to the economic development of countries, creates employment and provides foreign exchange
income. Especially developing countries gain a competitive advantage in this field by providing
cost-effective and high-quality health services. The development of health tourism is supported
by increased access to health services and advances in health technologies. Additionally, the
aging population and the increase in chronic diseases encourage individuals to travel for
treatment and rehabilitation purposes. While this situation expands the economic dimension of
health tourism, it also accelerates the internationalization of health services. Health tourism
increases investments in the health infrastructure of countries and improves the quality of health
services. In this process, the role of private health institutions and insurance companies also
gains importance. For the sustainability of health tourism, countries need to develop their health
policies in this direction and comply with international standards. The aim of this study is to
examine the place and importance of health tourism in the health economy. It is aimed to
evaluate the economic dimensions of health tourism, its contributions to the health systems and
general economies of countries, its role in the internationalization process of health services
and the future potential of this sector. This study aims to provide important information for
policy makers, health managers and academics by providing a comprehensive analysis of the
current status and future trends of the health tourism industry.

Keywords: Health, Economy, Health tourism.
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OZET

Saglik turizmi, bireylerin saglik hizmetleri almak amaciyla kendi iilkelerinden baska iilkelere
seyahat etmelerini ifade eder. Bu sektdr, son yillarda kiiresel 6l¢ekte biiyiik bir biiylime
gostermistir ve saglik ekonomisinde o©Onemli bir yer tutmaktadir. Saglik turizminin
yayginlagmasi, iilkelerin ekonomik kalkinmasina katki saglamakta, istthdam yaratmakta ve
doviz girdisi saglamaktadir. Ozellikle gelismekte olan iilkeler, uygun maliyetli ve yiiksek
kaliteli saglik hizmetleri sunarak bu alanda rekabet avantaji elde etmektedirler. Saglik
turizminin gelisimi, saglik hizmetlerine erigsimin artmasi ve saglik teknolojilerindeki
ilerlemelerle desteklenmektedir. Ayrica, yaslanan niifus ve kronik hastaliklarin artmasi,
bireyleri tedavi ve rehabilitasyon amagh seyahat etmeye tesvik etmektedir. Bu durum, saglik
turizminin ekonomik boyutunu genisletirken, saglik hizmetlerinin uluslararasilasmasini1 da
hizlandirmaktadir. Saglik turizmi, iilkelerin saglik altyapisina yapilan yatirimlari artirmakta ve
saglik hizmetlerinin kalitesini yilikseltmektedir. Bu siirecte, 6zel saglik kuruluglarinin ve sigorta
sirketlerinin rolii de 6nem kazanmaktadir. Saglik turizminin siirdiiriilebilirligi i¢in, tilkelerin
saglik politikalarin1 bu yonde gelistirmeleri ve uluslararasi standartlara uyum saglamalari
gerekmektedir. Bu caligmanin amaci, saglik turizminin saglik ekonomisindeki yerini ve
onemini incelemektir. Saglik turizminin ekonomik boyutlari, iilkelerin saglik sistemlerine ve
genel ekonomilerine olan katkilari, saglik hizmetlerinin uluslararasilagmas siirecindeki rolii ve
bu sektdriin gelecekteki potansiyelini degerlendirmek hedeflenmistir Bu ¢alisma, saglik turizmi
sektoriinliin meveut durumu ve gelecekteki egilimleri hakkinda kapsamli bir analiz sunarak,
politika yapicilar, saglik yoneticileri ve akademisyenler i¢in Onemli bilgiler saglamayi
amaglamaktadir.

Anahtar Kelimeler: Saglik, Ekonomi, Saglik turizmi.
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ABSTRACT

The Public-Private Partnership (PPP) model, as implemented in many countries around the
world, has recently been widely adopted in our country for the construction and provision of
public hospital services. Under the existing method, hospitals are constructed by the private
sector, and after the investment period, the resources and management of the operation are
conducted under the auspices of the Ministry of Health. The primary reason for the change in
the financing and organizational structure of public hospitals is the increasing capital
investments in the health sector. This situation has led to a different dimension of the health
system in Turkey, which is applied through the PPP city hospital projects. The vitality of the
private sector has become integrable into public hospitals to ensure that citizens can benefit
from health services at the highest level. This research addresses the applicability of the Public-
Private Partnership Model in the health sector in Turkey. When considering the city hospitals
with the PPP model in Turkey, it is aimed to be a comprehensive study that foresees the more
dynamic realization and widespread dissemination of health services in terms of goods and
other facilities. The foundations of the PPP model, adopted for the first time in the health sector
in Turkey, as a project in city hospitals, were laid with the "Health Transformation Project"
implemented in 2002. However, an adequate legal infrastructure has not been formed in terms
of the management and operational structure in this area. There is also a lack of sufficient
studies in the literature regarding the awareness of this model. Due to some reasons similar to
these, the PPP model has not been comprehensively examined. Our study is designed as a draft
in the form of a literature review and content analysis within the framework of the "Public-
Private Partnership of City Hospitals." Our study utilized primary sources provided by the
Ministry of Health and secondary sources provided by other researchers. All data have been
examined regarding the establishment of the PPP model for city hospitals, securing sufficient
financing, and operating the model. The study has been analyzed considering Sabatier's (2007)
model, which includes a five-stage process analysis. The stages related to this model are as
follows: problem identification, problem agenda-setting and resolution, problem formulation,
problem legislation, implementation, and evaluation.

Keywords: Public-Private Partnership (PPP), City Hospitals, Health Services
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OZET

Kamu Ozel Ortakligit Modeli diinyada bir¢ok iilkede gerceklestigi gibi, son dénemlerde
iilkemizde de biiyiik oranda kamu hastanesi yapimlarinin ve hizmetlerinin sunulmasi hususunda
benimsenmistir. Normal kosullarda var olan yontemde hastaneler 6zel sektor eliyle insa
edildikten sonra yatirim dénemi kaynaklar1 ve igletmenin yonetimi Saglik Bakanlig1 nezdinde
yiriitilmektedir. Kamu hastanelerinin finansman ve orgiit yapisinin degismesinin en énemli
nedeni, saglik alaninda yapilan sermaye yatirimlarinin giderek artmasidir. Bu durum, Kamu-
ozel ortaklig1 (KOO) sehir hastaneleri projelerine bagh Tiirkiye’de uygulanan saglik sisteminin
farkl1 bir boyut kazanmasina neden olmustur. Vatandaslarin saglik hizmetinden en st diizeyde
yararlanmalari i¢in 6zel sektoriin canliligi kamu hastanelerine entegre edilebilir hale gelmistir.
Bu arastirmada Tiirkiye’de Saglik alaninda Kamu Ozel Ortakligi Modeli’ nin uygulanabilirligi
ele alinmustir. Tiirkiye’de Kamu-6zel ortakligi modeliyle sehir hastaneleri ele alindiginda saglik
hizmetlerinin mal ve diger imkanlar ¢ergevesinde daha dinamik bir bi¢imde gergeklestirilmesi
ve yayginlagsmasi yoniinden uygulanabilirligi 6ngoriilen kapsamli bir calisma olmasi
amaclanmistir. Tiirkiye’de ilk kez saglik sektoriinde benimsenen KOO modelinin sehir
hastanelerinde bir proje olarak temelleri 2002 yilinda gerceklestirilen “’Saglikta Donilisiim
Projesi’’ ile atilmistir. Ancak bu alandaki yonetim ve isleyis yapist acisindan yeterli diizeyde
hukuki alt yap1 olugsmamistir. S6z konusu modelin bilinirligi ile ilgili literatiir de yeterli sayida
calisma bulunmamaktadir. Bunlara benzer birtakim sebeplerle, KOO modeli kapsamli olarak
incelenememistir. Calismamiz “Sehir Hastanelerinin Kamu Ozel Ortakligi” g¢ergevesinde
literatiir taramasi1 ve igerik analizi seklinde tasari niteligi tasimaktadir. Calismamizda Saglik
Bakanlig1 tarafindan sunulan temel kaynaklar ve diger arastirmacilar tarafindan sunulan ikincil
kaynaklardan yararlamlmistir. Tiim veriler sehir hastanelerinin KOO modelinin kurulmast,
yeterli finansmanin temin edilmesi ve modelin isletilmesine yonelik ¢alismalar incelemeye
alimmigstir. Sabatier in (2007) bes asamali bir siire¢ analizini kapsayan model goz Oniinde
bulundurularak ¢alisma incelenmistir. Calismada bu modelin etkinligi, verimliligi ve
kazanimlar1 da gbz oniinde bulundurularak incelenmistir. S6z konusu modele iliskin asamalar
su sekildedir; problemin tanimlanmasi, problemin giindeme getirilmesi ve ¢oziime
kavusturulmasi, problemin formiilize edilisi, problemin kanunlastirilmasi, uygulanmasi ve
degerlendirilmesidir.

Anahtar Kelimeler: Kamu Ozel Ortakligi (KOO), Sehir Hastaneleri, Saglik Hizmetleri
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ABSTRACT

Uzbekistan has had strategic importance in the West Turkestan area throughout history.
Because it is the crossroads of trade routes, this geography is the subject of interest. The Silk
Road, which is active in Turkestan and is one of the centuries-old trade routes, is an ancient
pathway that connects Asia and Europe. The Silk Road's name derives from the fact that it was
mostly used for silk trade throughout history. While maintaining trade, it also played an
important role in cultural interaction. This road, which had lost its historical significance due to
changing circumstances, was intended to be resurrected centuries later under Chinese authority,
and required efforts were taken at this point. In 2011, China, which desired economic expansion
in the 2000s, took the first step in this direction by presenting the world with the "One Belt One
Road" project. Because Turkestan's geography is at the center of the project, the participation
of Central Asia was given significant consideration in this plan. The goal of this project, which
is the world's largest and most important investment network in the twenty-first century, is to
promote international relations and expand economic ties. With a population of over thirty
million people, Uzbekistan is considered the leading country of the region with its strategic
location and military power. In this study, which is a qualitative research, the data on the
strategic importance of the "One Belt One Road Project™ on Uzbekistan region will be revealed
and the objectives of the project, which is an example of regionalization will be attempted to
be interpreted.

Keywords: China, Economic Development, Uzbekistan, One Belt One Road, Central Asia.

OZET

Ozbekistan, Bat1 Tiirkistan cografyasinda, tarih boyunca stratejik bir Sneme sahip olmustur. Bu
cografya, ticaret yollarinin merkezi olmasi sebebiyle ilgi odagi olarak karsimiza ¢ikmaktadir.
Tiirkistan topraklarinda etkin bir rol dstlenen, temeli yiizyillar 6ncesine dayanan ticaret
yollarindan biri olan Ipek Yolu, Asya ile Avrupa arasinda koprii gérevi goren kadim bir yoldur.
Bu yola Ipek Yolu denmesinin sebebi, burada tarih boyunca ¢ogunlukla ipek ticareti igin
kullanilmasi olarak agiklanabilir. Ticareti siirdiiriirken, kiiltiirel etkilesim noktasinda da 6nemli
bir rol oynamistir. Degisen sartlarla birlikte tarihsel etkisini yitiren bu yol, ylizyillar sonra
Cin’in 6nderliginde yeniden canlandirilmak istenmis, bu noktada da gerekli adimlar atilmistir.
2000’11 yillarda ekonomik kalkinma arayisina giren Cin, 2011°de bu konuda ilk adimi atarak
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“Bir Kusak Bir Yol” projesini diinyaya sunmustur. Bu proje dnerisinde Tiirkistan cografyasi
merkez konumunda oldugundan, Orta Asya’nin projeye katilmasina ayr1 bir nem verilmistir.
21. yiizyilin en biiylik ve en 6nemli yatirim ag1 olan bu projenin amaci, iilkeler arasi iliskileri
giiclendirmek ve ekonomik baglantilar artirmaktir. Otuz milyondan fazla niifuslu Ozbekistan,
stratejik konumu ve askeri giiciiyle bolgenin lider iilkesi olarak kabul edilir. Nitel bir arastirma
olan bu ¢alismada, Bir Kusak Bir Yol Projesi’nin Ozbekistan cografyas: iizerindeki stratejik
onemine dair veriler ortaya konacak, bolgesellesme Ornegi olan bu projenin hedefleri
yorumlanmaya caligilacaktir.

Anahtar Kelimeler: Cin, Ekonomik Kalkinma, Ozbekistan, Bir Kusak Bir Yol, Orta Asya.
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ABSTRACT

The relationship between emotional intelligence and stress coping methods has been a subject
of research from past to present. In the literature, there are studies showing that these two
concepts have a significant and positive relationship with each other, and it has also been stated
that the Optimism sub-dimension, which is a dimension of the psychological capital scale, will
strengthen this relationship even more. At this point, the sub-dimensions of the emotional
intelligence scale, which are self-control, well-being, emotionality and sociability. The sub-
dimensions of the Stress Coping Methods scale, which are logic analysis, positive evaluation,
seeking support, problem solving and optimism, which is a sub-dimension of psychological
capital, were used for the analysis of the scales. The aim of this study is to determine the
relationship between emotional intelligence levels and stress coping methods and to determine
the moderating role of optimism. The research was applied to healthcare workers at Gaziantep
University Hospital and 200 questionnaires were distributed. Only 128 questionnaires were
analyzed because most of the questionnaires were filled out incorrectly. In the analysis of the
data, the SmartPLS program, a second-generation statistical software, was used to test
measurement models and structural models. In the first stage, variables were subjected to
reliability and validity analyses. While it was expected that some questions would have loadings
of >0.70 in the relationships between indicators; Cronbach Alpha and composite reliability
coefficients would be >0.70; and the average variance explained would be >0.50, the
expressions with factor loadings below 0.40 were removed from the measurement model as a
result of the analysis. The 1st and 3rd questions from the Emotionality Sub-dimension, the 1st
question from the well-being sub-dimension, the 4th and 5th questions in the logic analysis, the
2nd, 4th and 6th questions from the positive evaluation sub-dimension, the 3rd, 4th and 6th
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questions from the support seeking sub-dimension, the 6th question from the problem solving,
and the 1st, 5th and 6th questions from the optimism questions, which is the sub-scale of
psychological capital whose moderating effect is investigated, were removed from the analysis
starting from the indicator with the smallest difference due to the presence of more than one
overlapping item. Since 70% of the structures were removed from multidimensional scales, a
healthy result could not be obtained. As a result of the data obtained, since the emotional
intelligence level of the employees did not pass the reliability and validity analysis of the stress
coping methods, the moderating effect analysis of optimism could not be performed.

Keywords: emotional intelligence, coping strategies, optimism.

OZET

Duygusal zeka ve stresle bag etme yontemlerinin arasindaki iligski gegmisten gliniimiize kadar
arastirma konusu olmustur. Literatiirde, bu iki kavramin birbirleriyle anlamli ve pozitif iliskiye
sahip oldugunu ortaya koyan calismalarin bulunmasiyla beraber psikolojik sermaye 6l¢eginin
bir boyutu olan Iyimserlik alt boyutunun bu iliskiyi daha da giiclendirecegi ifadelerine de yer
verilmistir. Bu noktada duygusal zeka ol¢eginin alt boyutlari olan 6z-kontrol, iyi olus,
duygusallik ve sosyallik. Stresle Basetme yontemleri 6l¢eginin alt boyutlar1 olan mantik analizi,
pozitif degerlendirme, destek arama, problem ¢6zme ve psikolojik sermayenin bir alt boyutu
olan iyimserlik, Ol¢ekleri analiz ig¢in kullanilmistir. Bu ¢alismanin amaci, duygusal zeka
diizeyleri ve stresle bag etme yontemleri arasindaki iliskiyi saptamak ve iyimserligin
diizenleyici roliinii belirlemektedir. Arastirma Gaziantep Universitesi Hastanesi’nde saglik
calisanlarina uygulanmis ve 200 anket dagitilmistir. Anketlerin biiylik bir kismi hatali
doldurulmalarindan dolay1 sadece 128 anket analize tabi tutulmustur. Verilerin analizinde,
ol¢tim modelleri ve yapisal modelleri test etmek amaciyla ikinci nesil bir istatistik yazilimi olan
SmartPLS programi kullanilmistir. {1k asamada degiskenler giivenirlik ve gegerlilik analizlerine
tabi tutulmustur. Indikatdrler arasindaki iliskilerde bazi sorularin yiikleri >0,70; Cronbach
Alpha ve birlesik giivenirlik katsayilarinin >0,70; agiklanan ortalama varyans degerinin de
>0,50 olarak gerceklesmesi beklenirken analiz sonucunda faktor yiikii 0,40’1in altinda olan
ifadeler 6l¢iim modelinden ¢ikarilmistir. Duygusallik Alt boyutundan 1’inci ve 3’iincii sorular,
iyi olus alt boyutlarindan 1’inci soru, mantik analizindeki 4’iincii ve 5’inci sorular, pozitif
degerlendirme alt boyutundan 2’inci, 4’lincii ve 6’inc1 sorulari, destek arama alt boyutunun
3’lincii,4’lincii ve 6 1nc1 sorulari, problem ¢ézmenin 6’1nc1 sorusu, diizenleyici etkisi arastirilan
psikolojik sermayenin alt 6l¢egi olan iyimserlik sorularindan da 1’inci 5’inci ve 6’1inct sorular
birden fazla binisik madde olmasi nedeniyle en kii¢iik fark olan indikatorden baslayarak
analizden cikartilmistir. Cok boyutlu 6lceklerden yapilarin %70 ¢ikarildig: icin saglikli bir
sonu¢ elde edilememistir. Elde edilen veriler neticesinde ¢alisanlarin duygusal zeka diizeyi,
stresle bag etme yontemlerinin giivenirlik ve gecerlilik analizini gegemedigi i¢in iyimserligin
diizenleyici etki analizi yapilamamistir.

Anahtar Kelimeler: duygusal zeka, stresle bas etme yontemleri, iyimserlik, diizenleyici etki.
The Impact of Green Organizational Behavior on Organizational Pride
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ABSTRACT

In today's dynamic business environment, enterprises are continually striving for improvement,
leading to an increase in competitive intensity in the market and the complexity of managerial
problems. The competition among organizations fosters the emergence of new approaches. The
area concerning the "Environment,” which directly affects people and even all living beings,
has become an important and current issue for organizations. Enterprises, along with their
employees, endeavor to maintain sustainability in line with organizational culture and goals. In
this context, besides the sustainability factor, many factors are of significant importance for
Organizational Pride and organizational sustainability.

This study aims to determine the impact of Green Organizational Behavior on Organizational
Pride. The sample of this research consists of 617 employees working in the Packaging, Energy,
Food, Service, Logistics, Health, and Agriculture sectors located in the Gaziantep Organized
Industrial Zone. To determine participant opinions, the Green Organizational Behavior Scale
developed by A. Erbasi (2019) and the Organizational Behavior Scale developed by Gouthier
and Rhein (2011) were used, consisting of 27, 32, and 6 items, respectively, based on a 5-point
Likert scale. Descriptive statistics of the collected data were performed using SPSS 25, while
the measurement of data and statistical analysis of structural models were tested using the latest
version of SmartPLS 4, employing the resampling method. As a result of all analyses, the
hypothesis regarding the impact of Green Organizational Behavior on Organizational Pride was
confirmed.

Keywords: Sustainability, Green Organization, Organizational Behavior, Green
Organizational Behavior, Organizational Pride.
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OZET

Giliniimiizde isletmeler siirekli bir gelisim c¢abasi igerisinde oldugundan piyasada rekabet
seviyesinin artis gostermekte ve isletmecilik problemlerinin daha karmasik bir hal almaktadir.
Orgiitlerin birbirleri arasindaki rekabeti ise yeni yaklasim ortaya cikmasma meydan
vermektedir. Insanlar1 ve hatta tiim canlilar1 dogrudan etkileyen “Cevre” konu alani drgiitler
icin de 6nemli ve giincel bir konu haline gelmektedir. Isletmeler, kendi biinyelerinde calisan
isgorenlerle birlikte orgiit kiiltiirii ve hedeflerine bagli olarak siirdiiriilebilirligini korumaya
gayret etmektedir. Bu baglamda 6zellikle siirdiiriilebilirlik faktoriinlin yani sira bir¢ok faktor
Orgiitsel Gurur ve Orgiit siirdiiriilebilirligi agisindan biiyiik Snem arz etmektedir. Bu ¢calismada
da Yesil Orgiitsel Davranms faktoriiniin Orgiitsel Gurur iizerindeki etkisinin saptanmasi
hedeflenmistir.

Orneklemini Gaziantep Organize Sanayi Bolgesi'nde bulunan Ambalaj, Enerji, Gida, Hizmet,
Lojistik, Saglik, Tarim sektorlerinde gorev yapan 617 calisganin katilm sagladigi bu
aragtirmada, katilimer goriislerini belirlemek amaciyla literatiir taramasi sonucu belirlenen A.
Erbasi, (2019) tarafindan gelistirilen Yesil Orgiitsel Davranis Olgegi, Gouthier ve Rhein (2011)
tarafindan gelistirilen Orgiitsel Davranis Olgegi kullanilmistir. Bu 6lcekler 5°1i likert tipinden
olusan ve sirastyla 27, 32 ve 6 maddeden olusmaktadir. Toplanan verilerin betimsel istatistikleri
SPSS 25 Programi ile yapilirken verilerin 6l¢limii ve yapisal modellerin istatistiksel analizi,
arastirma modelindeki iliskiler yeniden 6rnekleme yontemi kullanilarak en son siirlim olan
SmartPLS 4 programi kullanarak stnanmistir. Yapilan tiim analizler neticesinde, Yesil Orgiitsel
Davranisin Orgiitsel Gurur {izerindeki etkisine dair hipotez dogrulanmustir.

Anahtar Kelimeler: Siirdiiriilebilirlik, Yesil Orgiit, Orgiitsel Davranis, Yesil Orgiitsel
Davranis, Orgiitsel Gurur.
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ABSTRACT

Individuals are social creatures, it has revealed the fact that emotions are a part of intelligence,
the concept of emotional intelligence has gained importance. Emotional intelligence is a
competency that expresses the ability to understand and direct emotions correctly. Today's
business world requires employees not only to have a competency provided by their cognitive
intelligence but also to gain a new perspective that includes emotional intelligence. The human
capital of organizations is undoubtedly their most important resource.

Effective management of human capital is possible by increasing the motivation of employees.
Motivation refers to the individual's spontaneous action in accordance with the goal. The
effective performance of employees with high emotional intelligence depends on the increase
in their motivation.

The main purpose of this study is to determine the effect of emotional intelligence factors on
employees’ motivation. 215 employees from various sectors including municipality,
automotive, chemistry, health, banking sectors participated in our study. Data collection was
carried out by questionnaire method and the data was analyzed via SPSS program. The results
indicated that, emotional intelligence has a positive and significant effect on the motivation of
employees.

In addition, it was concluded that the emotional intelligence factors only had effect on the
intrinsic motivation and personal regulation sub-dimensions of motivation. Accordingly, the
support of the organizations to increase the emotional intelligence levels of the employees may
facilitate the spontaneous action of the employees towards the organization's purpose.

Keywords: Emotion, Emotional Intelligence, Motivation.
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OZET

Bireylerin sosyal birer canli olmasi, duygularin da zekanin bir pargasi oldugu gercegini ortaya
¢ikarmis ve duygusal zeka kavrami 6nem kazanmistir. Duygusal zeka, duygulart dogru sekilde
anlamay1 ve yonlendirebilmeyi ifade eden bir yetkinliktir. Glinlimiiz is diinyas1 da ¢calisanlardan
sadece biligsel zekalarinin sagladigi bir yetkinlige sahip olmalarini degil ayn1 zamanda
duygusal zekayi da iginde barindiran yeni bir bakis agis1 kazanmalarini istemektedir.
Orgiitlerin sahip oldugu kaynaklar igerisinde kuskusuz beseri sermaye 6nemli yere sahiptir.
Beseri sermayenin etkin yonetilmesi calisanlarin motivasyonunu arttirmakla miimkiin olur.
Motivasyon bireyin hedefi dogrultusunda kendiliginden harekete ge¢mesini ifade eder.
Duygusal zekasi yliksek calisanlarin etkin performans sergilemeleri motivasyonlariin
artmasina baglhdir.

Bu calismanin temel amaci, ¢alisanlarin sahip oldugu duygusal zeka faktorlerinin
motivasyonlarina olan etki diizeyini belirlemektir. Bu ¢aligmaya belediye, otomotiv, kimya,
saglik ve bankacilik sektorleri olmak tizere ¢esitli sektorlerden 215 ¢alisan katilmistir. Verilerin
toplanmas1 anket yontemi ile gerceklestirilmis ve arastirma ile ilgili analizler SPSS programi
ile yapilmustir.

Bu aragtirmanin sonuglarina gére duygusal zekanin ¢alisanlarin motivasyonlari iizerinde pozitif
yonde anlamli bir etkisi oldugu tespit edilmistir. Ayrica duygusal zeka faktorlerinin sadece
motivasyonun igsel motivasyon ve kisisel diizenleme alt boyutlar1 {izerinde etkisi oldugu
sonucuna ulagilmistir. Buna gore oOrgiitlerin, calisanlarin duygusal zekad diizeylerinin
arttirllmasina destek vermeleri ¢alisanlarin da Orgiit amacina yonelik kendiliginden harekete
gecmelerini kolaylastirabilir.

Anahtar Kelimeler: Duygu, Duygusal Zeka, Motivasyon.
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ABSTRACT

The most crucial factor behind the success of businesses is their employees. The ability of
employees to perform at a high level and fully meet the employer's expectations is directly
proportional to their job satisfaction. At this point, the most significant factor affecting job
satisfaction is occupational burnout. As a result of occupational burnout, not only the
organization but also the employees themselves and the customers receiving the service suffer.
In addition to the decline in service quality, behavioral, physiological, and psychological effects
may emerge. On the other hand, problems that arise in the work environment, whether
dependent on or independent of the employee, directly impact not only the employee's work
life but also their family and social life. The reverse is also true. Problems arising in individuals'
family and social lives can affect their work life. Achieving work-life balance influences the
employee's job satisfaction, performance, and, consequently, the quality of service provided.
The purpose of this study is to reveal the mediating role of work-life balance in the impact of
occupational burnout on service quality. For this purpose, an online and face-to-face survey
was conducted with a total of June 5, 2024-August 1, 234 participants between the dates of
surveey.com. Based on the research data, suggestions have been developed to eliminate
occupational burnout and its related outcomes, establish work-life balance, and improve service
quality. It is believed that the results obtained from this research will provide guidance to all
businesses and employers, particularly in service industries, during their management
processes. According to the findings; the effect of occupational burnout on the mediating
variable work-life balance and the independent variable brand service quality is negative.
Work-life balance plays a full mediating role in the effect of occupational burnout on the service
quality of the brand.

Keywords: Work-Life Balance, Occupational Burnout, Occupational Satisfaction, Job
Satisfaction, Service Quality.
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ABSTRACT

Aviation is a complex socio-technical system with interconnected and interdependent
subsystems such as flight operations, air traffic control, aircraft maintenance and ground
operations. Within this system, aircraft maintenance technicians form the backbone of a safe
and reliable air transportation system. Employees performing aircraft maintenance activities
work in a complex environment that requires above-average teamwork skills while
coordinating, communicating and cooperating with other departments. It is predicted that the
professional vitality of aircraft maintenance technicians working in a busy and complex
environment may differ in terms of demographic characteristics. However, it is considered that
the professional vitality levels of these employees are important for reducing maintenance-
related accidents, increasing safety and reliability in aviation, and even sustainability of market
growth. Therefore, this study aims to help guide the sustainability goal of the sector. In line
with this purpose, the research examined whether the professional vitality levels of aircraft
maintenance technicians differ according to some variables on the basis of social exchange
theory. In order to test the research hypotheses formed for this purpose, data from 169 aircraft
maintenance technicians in the public and private sectors were collected online using the survey
technique. In the analysis of the data, independent sample t test and one-way variance analysis
in SPSS 25.0 program and Confirmatory Factor Analysis in Jamovi program were used. As a
result of the related analyses, it was determined that gender variable differed according to
employees' job satisfaction level, educational status variable differed according to employees'
vigor level, age variable differed according to employees' passion level, and work experience
variable differed according to both passion and mastery levels of employees. Finally, although
the study has some limitations, the theoretical and practical implications of the findings for
future research are discussed.

Keywords: Professional Vitality, Demographic Variables, Aviation Sector.
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OZET

Havacilik, ugus operasyonlari, hava trafik kontrolii, ucak bakimi ve yer operasyonlar1 gibi
birbirine bagli ve birbirine bagimli alt sistemlere sahip karmasik bir sosyo-teknik sistemdir. Bu
sistem igerisinde emniyetli ve giivenilir bir hava ulasim sisteminin omurgasini hava araci bakim
teknisyenleri olusturmaktadir. Hava araci bakim faaliyetini yerine getiren g¢alisanlar, diger
departmanlarla koordinasyon, iletisim ve isbirligi yaparken ortalamanin tizerinde ekip ¢alismasi
becerileri gerektiren karmasik bir ortamda calisirlar. Yogun ve karmasik bir ortamda ¢alisan
hava aract bakim teknisyenlerinin mesleki canliliklarinin demografik 6zellikler agisindan
farklilik gosterebilecegi ongoriilmektedir. Bununla birlikle bu g¢alisanlarin mesleki canlilik
diizeylerinin bakimla ilgili kazalar1 azaltma, havacilikta emniyet ve giivenilirligi artirma hatta
pazar biiyiimesinin siirdiiriilebilirligi icin 6nemli oldugu degerlendirilmektedir. Bu nedenle bu
calisgmada sektoriin  siirdiiriilebilirlik  hedefine yol gostermeye yardimct olmasi
amaglanmaktadir. Bu amac¢ dogrultusunda arastirmada, hava aract bakim teknisyenlerinin
mesleki canlilik diizeylerinin bazi degiskenlere gore farklilik gosterip gostermedigi sosyal
miibadele teorisi temelinde incelenmistir. Bu amaca yonelik olusturulan arastirma hipotezlerini
test etmek amaciyla kamu ve 6zel sektordeki 169 hava araci bakim teknisyeninden veriler anket
teknigiyle online olarak toplanmistir. Verilerin analizinde SPSS 25.0 programindaki bagimsiz
orneklem t testi ve tek yonlii varyans analizleri ile Jamovi programindaki Dogrulayict Faktor
Analizi kullanilmistir. flgili analizler sonucunda; cinsiyet degiskeninin galisanlarin is tatmini
diizeyine gore farklilastigi, egitim durumu degiskenin calisanlarin dinglik diizeyine gore
farklilastig1, yas degiskeninin caligsanlarin tutkunluk diizeyleri gore farklilik gdsterdigi ve is
deneyim degiskeninin calisanlarin hem tutku hem de ustalik diizeylerine gore farklilagtigi
saptanmistir. Son olarak arastirmanin bazi sinirliliklart olmakla birlikte bulgularin gelecekteki
aragtirmalar icin teorik ve pratik ¢ikarimlar tartisilmaktadir.

Anahtar Kelimeler: Mesleki Canlilik, Demografik Degiskenler, Havacilik Sektori.
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ABSTRACT

Due to the increasing integration of technology into daily life, cyberbullying has emerged as a
significant pressure on individuals that cannot be overlooked. This situation emphasizes the
need to manage this pressure effectively. Psychological resilience helps individuals maintain a
positive attitude toward life despite challenging conditions. Given these considerations, this
study aims to investigate the prevalence of cyberbullying among university students and explore
its connection with psychological resilience. The study's participants are drawn from the
Faculty of Health Sciences at Erzurum Technical University, specifically focusing on
undergraduate students, unlike previous research that often covered broader student
populations. To assess the bullying experiences of participants, a survey was designed that
includes a 41-item cyberbullying scale and 12 items measuring psychological resilience. Data
obtained from the surveys were subjected to statistical analysis. The study determined that
psychological resilience significantly influences university students’ experiences of
cyberbullying. One limitation of the study is that the analysis was conducted solely on data
collected from students in the health sciences faculty. However, future research could broaden
participation by including students from different educational levels and faculties through
similar surveys. This study is expected to guide future researchers addressing this issue and aid
policymakers in developing intervention programs.

Keywords: Cyber-bullying, resilience, bullying at university.
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OZET

Her gegen giin daha yogun bir sekilde hayatimiza giren teknolojinin bir sonucu olarak ortaya
cikan siber zorbaligin insanlar iizerinde yarattig1 baski goz ardi edilemez. Bu durum baskiyla
basa ¢ikabilmek i¢in bir miicadelenin gerekliligini ortaya ¢ikarmaktadir. Psikolojik dayaniklilik
ise tiim zorlu sartlara ragmen kisilerin hayata olumlu bakabilmesine imkan tanimaktadir. Bu
durumlardan yola ¢ikarak c¢alismanin amaci, iliniversite 6grencilerinde siber zorbaligin
yayginligini belirlemek ve siber zorbalik ile psikolojik dayaniklilik arasindaki iligkiyi
incelemektir. Bu amagla ¢alismanin drneklem grubunu Erzurum Teknik Universitesi Saglik
Bilimleri Fakiiltesi 0grencileri olusturmaktadir. Bugiine kadar yapilan diger calismalardan
farkli olarak, caligmanin Orneklemini lisans diizeyindeki Ogrenciler olusturmaktadir.
Katilimcilarin zorbalik durumunu belirlemek amaciyla olusturulan anket formu; 41 soruluk
siber zorbalik 6lgegi ile psikolojik dayaniklilig: Slgen 12 maddeyi icermektedir. Uygulanan
anketlerden elde edilen veriler ile istatistiki analizler gerceklestirilmistir. Universite
ogrencilerinin maruz kaldiklar1 siber zorbalik {izerinde psikolojik dayanikliligin anlamli bir
etkiye sahip oldugu belirlenmistir. Analizlerin saglik bilimleri fakiiltesi Ogrencilerinden
toplanan veriler ile yapilmis olmasi ¢alismanin bir kisit1 olarak goriilebilir. Ancak ilerleyen
zaman igerisinde farkli egitim seviyelerinden ve fakiiltelerden 6grenciler tizerine hazirlanan
anketler uygulanarak daha genis katilimli uygulamalar gergeklestirilebilir. Calismanin, bu
konuyu daha sonra ele alacak aragtirmacilara onciiliik etmesi ve politika yapicilar i¢in miidahale
programlarini olugturmada rehberlik etmesi beklenmektedir.

Anahtar Kelimeler: Siber Zorbalik, Psikolojik Dayaniklilik, Universitede Zorbalik.
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ABSTRACT

This study examined the relationship between cyberchondria and health anxiety in university
students. The research was designed to be descriptive and relationship-seeking. The research
was conducted with 1296 students studying at Erzurum Technical University between October
2023 and June 2024. "Personal Information Form", "Cyberchondria Severity Scale” and
"Health Anxiety Inventory" were used to collect data. Data was collected by face-to-face survey
method after obtaining the necessary permissions. In the analysis of data; Frequency,
percentage, Pearson product moment correlation analysis and linear regression analysis were
used, and these analyzes were performed on the computer with the SPSS 22.00 statistical
package program. It was found that the Cyberchondria Severity Scale mean score of the
students included in the research was 85.26+19.60, and the Health Anxiety Scale mean score
was 32.36+5.51. Additionally, a significant relationship was determined between the Health
Anxiety Scale and the Cyberchondria Severity Scale in the right direction at the p<0.05
significance level. At the same time, as a result of further analysis, the standardized regression
coefficient (B) explains 8% of the total variance of the Cyberchondria Severity Scale according
to the predictor variable. When the t test results regarding the significance of the regression
coefficients are examined, it is seen that it is a significant predictor on Health Anxiety.
According to the score obtained from the Cyberchondria Severity Scale, the cyberchondria level
of the students was found to be at a moderate level. According to the score obtained from the
Health Anxiety Scale, it was determined that the students' scores were above average. It was
determined that as the Health Anxiety Scale scores increased, the Cyberchondria Severity Scale
scores also increased, i.e., there was a positive relationship between them. In line with these
results, it is recommended to develop awareness programs and interventions that will help
students manage their search for health information on the Internet.

Keywords: Cyberchondria, health anxiety, Internet addiction, Nursing, University students
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OZET

Bu arastirma; {iniversite 6grencilerinde siberkondri ve saglik anksiyetesi arasindaki iligkinin
incelenmesi amaciyla yapilmistir. Aragtirma tanimlayici ve iligki arayici nitelikte tasarlanmistir.
Arastirma, Ekim 2023-Haziran 2024 tarihleri arasinda Erzurum Teknik Universitesi’'nde
O0grenim goren 1296 6grenci ile yiiriitiilmiistiir. Verilerin toplanmasinda, “Kisisel Bilgi Formu”,
‘Siberkondri Ciddiyet Olgegi’ ve ‘Saglik Anksiyetesi Envanteri’ kullanilmistir. Veriler, gerekli
izinler alindiktan sonra yiiz yiize anket toplama yontemiyle toplanmistir. Verilerin analizinde;
frekans, ylizde, pearson momentler ¢arpimi korelasyon analizi ve lineer regresyon analizi
kullanilmis olup bu analizler bilgisayarda SPSS 22.00 istatistik paket programi ile yapilmistir.
Arastirma kapsamina alinan &grencilerin Siberkondri Ciddiyet Olgegi puan ortalamasinin
85.26£19.60, Saglik Anksiyetesi Olgegi puan ortalamasmin ise 32.36+£5.51 oldugu
bulunmustur. Ayrica, Saglik Anksiyetesi Olgegi ile Siberkondri Ciddiyet Olgegi arasinda dogru
yonde p<0.05 onem diizeyinde anlamli iliski belirlenmistir. Ayn1 zamanda, yapilan ileri
analizler sonucunda standardize edilmis regresyon katsayisina () gore yordayici degiskenine
gore, Siberkondri Ciddiyet Olgeginin toplam varyansmin %8’ini aciklamaktadir. Regresyon
katsayilarinin anlamliligina iligkin t testi sonuglari incelendiginde Saglik Anksiyetesi iizerinde
anlamli bir yordayici oldugu goriilmektedir. Siberkondri ciddiyet 6lgeginden alinan puana gore,
ogrencilerin puanlarinin ortalama diizeyde oldugu bulunmustur. Saglik anksiyetesi 6l¢eginden
aliman puana gore de, 6grencilerin puanlarinin ortalamanin {izerinde oldugu belirlenmistir.
Saglik Anksiyetesi Olgegi puanlar arttikga Siberkondri Ciddiyet Olgegi puanlarmin da arttig:
yani aralarinda pozitif bir iliski oldugu tespit edilmistir. Bu sonuglar dogrultusunda,
ogrencilerin internet iizerinden saglik bilgisi arayislarini yonetmelerine yardimci olacak
farkindalik programlarinin gelistirilmasi 6nerilmektedir.

Anahtar Kelimeler: Hemsirelik, Internet bagimlihigi, Saglik anksiyetesi, Siberkondri,
iniversite 6grencileri
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ABSTRACT

Pre-industrial cities represented centers of political life, where knowledge and art coexisted and
were embodied in the reality of their built environment. However, with the emergence of the
bourgeoisie after industrialization, all aspects of the city were reinterpreted through the lens of
commodification, with exchange value and rent value becoming increasingly important. In
cities governed by industrialized and neoliberal policies, it is insufficient to define exchange
and rent values solely through economic inputs. Urban phenomena, accompanied by regional
contexts, can provide a more comprehensive understanding of capital circulation. In this
context, urban phenomena that provide a common sensory experience for everyone, such as
fear, identity, belonging, and security, can be highlighted. It is observed that urban space is
fragmented and divided under the influence of neoliberal consumption and living dynamics.
This fragmentation creates internal security and publicness constructs within these segmented
spaces, while weakening the public structure of the urban space outside of them. The weakening
of this public social structure in such areas may lead to feelings of insecurity and fear among
individuals, due to factors like crime, pollution, and overcrowding. In response to these
concerns, gated communities have become a popular alternative for those seeking safe and
controllable living spaces. This study examines the urban fear phenomenon through qualitative
analyses of gated communities, a type of enclosed space. Gated communities are characterized
by their physical barriers and controlled access, promising increased security and private living
environments to their residents. In this study, in-depth interviews were conducted with
individuals living in these communities to analyze their motivations for moving to and
continuing to live in such spaces, using thematic coding. The analyses revealed that the security
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and segregation offered by gated communities impact social relationships and overall quality
of life, and are associated with exchange value and rent. In conclusion, this study provides
insights into how gated communities have emerged as a response to urban fear, and how this
lifestyle has shaped social dynamics.

Keywords: Neoliberalism, Urban Phenomenon, Urban Fear, Enclosed Space, Gated
Community Life

OZET

Sanayilesme Oncesi kent, bilginin ve sanatin bir arada bulundugu politik yasam merkezini ifade
eder ve yapit gergekligiyle viicut bulur. Sanayilesme sonrasi ortaya ¢ikan burjuvazi ile sehrin
tiim parcalar1 meta perspektifinden yeniden yorumlanarak miibadele degeri ve rant degeri 6nem
kazanmistir. Sanayilesmis ve neoliberal politikalar altinda yonetilen kentte, miibadele ve rant
degerini tek basina ekonomik girdilerle tanimlamak yetersiz kalacaktir. Bolgesel baglamin eslik
ettigi kentsel fenomenler sermaye devinimini yorumlamak i¢in daha kapsayici bir fotograf
cekilmesini saglayabilir. Bu baglamda herkes i¢in ortak duyumsama saglayan kentsel
fenomenlere korku, kimlik, aidiyet, gliven 6rnek verilebilir. Kentsel mekanin neoliberal tiiketim
ve yasam dinamiklerinin etkisiyle boliimlendigi ve parcalara ayrildigi goriilmektedir. Bu
parcalanma bdliimlenmis mekanlarin kendi igerisinde isleyen giivenlik ve kamusallik kurgulari
olustururken, bunun disinda kalan kentsel mekanin kamusal yapisini zayiflatmaktadir. Kamusal
yapimin zayiflamasi ile bu alanlarda sug, kirlilik ve asir1 kalabalik gibi faktorler bireylerde
giivensizlik ve korku duygularina neden olabilir. Bu kaygilara bir yanit olarak, gilivenli ve
kontrol edilebilir yasam alanlar1 arayanlar i¢in siteler popiiler bir alternatif haline gelmistir. Bu
calismada kentsel korku fenomeni bir tiir ¢itlenmis mekan olan siteler iizerinden nitel analizlerle
irdelenmektedir. Siteler, fiziksel engeller ve kontrollii erisim o6zellikleri ile taninir ve bu,
sakinlerine artirilmis glivenlik ve 6zel bir yasam alani1 vaat eder. Calisma kapsaminda sitede
yasayan bireylerle derinlemesine goriismeler yapilarak siteye tasinma ve orada yasamaya
devam etme motivasyonlarina dair veriler tematik kodlama yontemiyle analiz edilmistir.
Analizler sonucunda sitelerin sundugu giivenlik ve ayrismanin, bireylerin toplumsal iliskiler ve
genel yasam kalitesi iizerinde etkileri oldugu anlagilmistir; miibadele degeri ve rantla
iliskilendirilebilecegi tespit edilmistir. Sonug olarak, bu ¢alisma, sitelerin kentsel korkuya kars1
bir ¢6ziim olarak nasil ortaya ¢iktigini ve bu yasam tarzinin toplumsal dinamikleri nasil
sekillendirdigini anlamaya yonelik bir bakis acist sunar.

Anahtar Kelimeler: Neoliberalizm, Kentsel Fenomen, Kentsel Korku, Citlenmis Mekan, Site
Yasami.
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ABSTRACT

The importance of organizational culture has become more evident in today's world of radical
changes and transformations. Emotional culture and cognitive culture are two important
components of organizational culture. Unlike cognitive culture which can be expressed
verbally, emotional culture can be expressed through indirect means such as body language and
facial expression. Research shows that emotional culture and emotional climate in
organizations can have an impact on different variables such as employee satisfaction,
employee burnout and financial performance. There are also studies showing that there is a
positive correlation between employees' mood and productivity levels. For these reasons,
monitoring and managing emotional culture and climate is very important for organizations.
Businesses are aware of this and add emotional concepts such as love, compassion and joy to
their corporate values lists. It is also observed that a positive emotional culture and climate
increases cooperation among employees. Hofstede's cultural dimensions of individualism-
collectivism describe the individual's relationship with the organization. The aim of this study
is to investigate the effect of Hofstede's individualism-collectivism dimension, which is one of
the sub-dimensions of organizational culture, on the emotional culture and climate of the
organization and the cooperation of employees.

Keywords: Organizational Culture, Individualism-Collectivism, Emotional Culture,
Emotional Climate, Cooperation.
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ABSTRACT

Boreout in business life today, is a common problem that negatively affects productivity,
creativity and quality. The quality rather than the quantity of time spent by individuals at work,
the harmony and integrity with the job, and the meaning of the job for employees are the most
important factors that determine productivity. Fulfilling a clear order given by a relatively
powerful person in the social and organizational structure or a person with a high social status
also directs the individual to exhibit conformist behavior. In business life, individuals often
exhibit behaviors such as adapting to others, accepting their ideas without questioning,
confirming their accuracy, and obeying, rather than expressing their feelings and thoughts and
taking responsibility. In this study, which was conducted using the survey technique within the
scope of the relational screening model, it was aimed to analyze quantitative data and report the
results within the assumptions. The aim is to investigate whether conformist behaviors
exhibited in business life are related to boredom that occurs for some reasons. In this context,
the data obtained from 297 employees who take an active role in business life were subjected
to statistical analysis and the existence of a positive and significant relationship between
conformism and boreout was revealed. It has been concluded that as individuals become bored
at work for certain reasons, they tend to conform to others rather than expressing their own
feelings and thoughts. Rather than thinking, saying, producing; it has been revealed that they
tend to appear harmonious with a bored and unhappy mood. This will naturally negatively affect
motivation, productivity, performance and job satisfaction.

Keywords: Boreout, conformism, business life, compatibility, boredom.
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OZET

Glinlimiizde is hayatindaki yaygin sorunlardan biri olan igyerinde can sikintis1 (Boreout)
durumu, verimlilik, yaraticilik, kalite gibi Oonemli faktorleri negatif yonde etkileyen bir
sorundur. Bireylerin is ortaminda harcamis olduklar1 zamanin niceliginden ziyade niteligi, isle
ilgili uyum ve biitiinliik seviyeleri, isin ¢alisanlar i¢in ifade ettigi anlam, 6zellikle de verimlilik
Olciitlerini belirleyen en 6nemli unsurlardir. Sosyal ve drgiitsel yapida gorece giiclii bir kisi veya
yiiksek sosyal statiiye sahip bir kisi tarafindan verilen agik bir emrin yerine getirilmesi de bireyi
uymac1 (konformist) davranis sergilemeye yonlendirmektedir. Bireyler is yasaminda duygu ve
diistincelerini dile getirip sorumluluk almaktan ziyade ¢ogu zaman digerlerine uyum saglama,
sorgulamaksizin fikirlerini kabul etme, dogrulugunu onaylama, itaat etme gibi davranislar
sergilerler. Iliskisel tarama modeli kapsaminda anket teknigi kullanilarak yapilan bu ¢alismada
nicel veri analizi yapilarak, varsayimlar dahilinde sonuglarin raporlanmasi hedeflenmistir.
Amag i3 yasaminda sergilenen konformist davranislarin bazi nedenlerle ortaya g¢ikan can
sikintisi (boreout) ile iligkisi olup olmadiginin arastirilmasidir. Bu baglamda is yasaminda aktif
rol alan 297 ¢alisandan elde edilen veriler, istatistiki analizlere tabi tutulmus ve konformizm ile
boreout arasinda pozitif yonlii ve anlamli bir iliskinin varlig1 ortaya konmustur. Bireyler is
ortaminda belirli sebeplerle can sikintist i¢ine diistiikge, kendi duygu ve diisiincelerini dile
getirmekten ziyade, digerlerine uyma egilimi gostermeye bagladiklari sonucuna ulagilmistir.
Diistinmek, s6ylemek, tiretmekten ziyade; sikilgan ve mutsuz bir ruh haliyle, uyumlu goriinme
egiliminde olduklar1 ortaya ¢ikmistir. Bu durum da dogal olarak motivasyon, verimlilik,
performans ve is tatminini olumsuz etkileyecektir.

Anahtar Kelimeler: Boreout, konformizm, is yasami, uyumluluk, can sikintisi.
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ABSTRACT

The object of this research is strength indicators of the bearing structures of ADM-1-type
special self-propelled rolling stock. The problem is the end of useful life of special self-
propelled rolling stock on Uzbek railroads. Railway transportation in Uzbekistan is developing,
and there are insufficient funds to purchase new special self-propelled rolling stock, so it is
important to carry out overhaul repair of ADM-1 special self-propelled rolling stock. The
authors divided the frame of a special self-propelled rolling stock into several sections. These
sections were analyzed and calculated. The analysis of the sections of the special self-propelled
rolling stock during operation helped to determine the place of fatigue defect occurrence on
longitudinal beams. This made it possible to determine the exact places on the frame where
stress parameters should be measured during the modernization of the motor carriage.
Calculations were performed before the modernization of the vehicle and after the
modernization with the installation of reinforcing plates. Normative calculations were
performed, and, additionally, a separate design mode from repair loads was introduced. The
calculation results showed that the fatigue resistance reserve coefficient and service life value,
before the modernization of the bearing structure of the motor carriages only in section 1, had
values lower than the required n=1,5 and1,49, respectively. After modernization, all sections of
the load-bearing structure met the requirements of the fatigue resistance reserve coefficient.
The computational model of the strength of the frame of the motor carriage was developed in
the ANSYS Workbench program complex. This study contributes to the development of
recommendations for the restoration and design of modern structures of special self-propelled
rolling stock and an improvement in strength determination processes.

Keywords: Rail service cars; frame sections; fatigue resistance; the value of the service life.
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ABSTRACT

Purpose: to conduct a correlation analysis of the factors influencing the increase in the number
of container transportation by rail as part of block trains in Uzbekistan. Methods: Scientific
methods of analysis, mathematical statistics, economic analysis, and models of regression
analysis are applied. Results: The factors influencing the amount of container traffic by rail as
part of block trains in the Republic of Uzbekistan were determined. The dynamics of the volume
of container traffic by rail is considered. Among them are national indices, for example, GDP
(nominated in a currency that does not experience internal economic changes, for example, in
USD); indices of general cargo transportation and cargo transportation by alternative types of
transport; indices of changes in the rail mileage and alternative transport network; export and
import cargo transportation. To determine the degree and direction of influence of the
regressors, a regression model was built using the least squares method. This model showed
high feasibility. Practical significance: Every year, the volume of container import and export
transportation of goods as part of block trains in Uzbekistan increases. This trend is formed
under the influence of various factors that affect this area of cargo transportation organization.
The conducted correlation analysis shows that in recent years, container traffic has been
growing due to an increase in the volume of export-import cargo, as well as other factors,
including a decrease in the length of hard-surfaced roads and an increase in cargo transportation
by motor transport (in million tons).

Keywords: infrastructure, container transportation, rail transportation export, import, GDP,
transit, transport service, block train, correlation analysis
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ABSTRACT

Purpose: Today, technology is developing more and more every day all over the world and is
rapidly integrating into business life. Since the development of technology covers all
businesses, businesses are now aware that they cannot achieve development in a competitive
environment with technology alone. As a result, people and manpower have begun to gain
importance for businesses. For these reasons, the purpose of this research is to determine the
practices that affect employee productivity and to reveal the importance of employee
productivity by investigating the effects of these practices on employees.

Method: There is a positive relationship between employee productivity and human resources
management. Employee productivity is an important issue for both employees and businesses.
In the study, employee productivity and the human resources used to increase employee
productivity were examined qualitatively.

Results: When employee productivity is mentioned within the framework of the individual-
organization, the importance of the human factor is emphasized more. When looked at from the
employee's perspective, job satisfaction, motivation, working conditions, training and
development, career planning, and issues affecting the entirety of the wage-productivity
relationship emerge as the findings of the study.

Keywords: Human resources management, Employee productivity, Importance of productivity

OZET

Amag: Giinlimiizde artik tiim diinyada teknoloji her gecen giin daha da gelismekte ve isletme
hayatina hizla enkegre olmaktadir. Teknolojinin gelisimi tiim isletmeleri kapsadigi i¢in
isletmeler artik rekabet ortaminda yalnizca teknoloji ile gelisme elde edemeyeceklerinin
farkindalar. Bunun sonucu olarak insan ve insan giicli isletmeler acisindan dnem kazanmaya
baslamistir. Bu nedenlerden dolayr bu arastirmamizin amaci, ¢alisan verimliligi etkileyen
uygulamalarin belirlenmesi ve bu uygulamalarin calisanlar {izerindeki etkilerini arastirarak
calisan verimliliginin 6neminin ortaya ¢ikartilmasidir.

Yéntem: Calisan verimliligi ve insan kaynaklari yonetimi (IKY) arasinda olumlu bir iligki
vardir. Calisan verimliligi ister galisanlar isterse de isletmeler agisindan énemli bir konudur.
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Calismada calisan verimligi ve calisan verimliligin artirilmasinda kullanilan insan kaynaklari
nitel olarak incelenmistir.

Bulgular: Birey-orgiit gercevesinde ¢alisan verimliligi denildiginde daha ¢ok insan faktoriiniin
onemine vurgu yapilmaktadir. Is-isgoren tarafindan bakildiginda ise is tatmini, giidiileme,
motivasyon, caligma kosullari, egitim ve gelistirme, kariyer planlama, ticret-verimlilik
iliskisinin biitliniine etki eden hususlar ¢caligmanin bulgular1 olarak ortaya ¢ikmaktadir.

Anahtar Sézciikler: Insan kaynaklar1 yonetimi, Calisan verimliligi, Verimliligin dnemi.
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ABSTRACT

In response to top management's expectations of high performance from employees, under-
performing employees perceive themselves as "like a workforce with high performance”, which
seems to be a significant issue in business life. A review of the literature reveals that studies
generally focus on why employees exhibit low performance and how this performance can be
improved. Although there are studies investigating the negative emotional states (such as stress,
low motivation, and self-inefficacy) experienced by under-performing employees, and there are
also studies concerning employees' perceptions of fairness in performance evaluations, Within
the framework of this study, under-performing employees, who are not perceived negatively by
top management, will be evaluated from the perspective of high-performing employees. In light
of the above explanations, the aim of this study is to reveal how and in what direction
perceptions and attitudes towards under-performing employees who perceive themselves as
high performers despite having under performance develops. For this aim, an exploratory
qualitative research method will be adopted, and interviews will be conducted with at least 10
high-performing employees working in the private sector, who will be identified to meet the
performance criteria. The data obtained from the interviews will be subjected to open coding,
axial coding, and thematic analysis processes, with the aim of identifying perceptions and
attitudes towards the aforementioned employees as themes. The interviews were scheduled to
be completed in July, and subsequent analyses will be conducted. The findings of the research
are planned to be presented at the 10th International EMI Congress, if the study is accepted.

Keywords: Dunning Kruger syndrome, Performance, Qualitative research.
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OZET

Ust yonetimin ¢alisanlardan yiiksek performans beklentisine karsilik olarak diisiik performans
gosteren ¢alisanlarin kendilerini “yiiksek performansa sahip bir isgiicii gibi” olarak algilamasi
is hayatinda onemli bir problem olarak goriinmektedir. Literatiirde yapilmis calismalar
incelendiginde genel olarak calisanlarin neden diisiik performansa sahip oldugu ve bu
performansin nasil iyilestirilebilecegi lizerine arastirmalarin yapildigi goriilmektedir. Diigiik
performansa sahip calisanlarin yasadiklari olumsuz duygu durumlarinin (stres, motivasyon
diisiikliigii, 6z yetersizlik vb.) arastirildigi calismalar da mevcut olmakla birlikte, performans
degerlendirmelerine iliskin ¢alisanlarin adalet algilarina yonelik caligmalar da s6z konusudur.
Bu calisma ¢ergevesinde diisiik performans gosteren ancak ozellikle list yonetim tarafindan
olumsuz bir alginin s6z konusu olmadig1 ¢alisanlar yiiksek performans gosteren ¢alisanlarin
perspektifinden degerlendirilecektir. Yukaridaki agiklamalar 1s1ginda, bu ¢alismanin amaci
diisiik performansa sahip olmasina ragmen kendisini yiiksek performansli algilayan ¢alisanlara
yonelik tutumun ne sekilde ve ne yonde gelistigini ortaya koyabilmektir. Bu dogrultuda
kesfedici bir nitel arastirma yontemi benimsenmis olup, 0zel sektorde gorev yapan ve
performans Ol¢iitlerini karsilayacak sekilde belirlenecek olan yiiksek performansa sahip en az
10 calisanla goriismeler gerceklestirilecektir. Goriismelerden elde edilen veriler sirasiyla agik
kodlama, eksen kodlama ve tema olusturma analiz siireglerine tabi tutularak bahsi gecen
caligsanlara yonelik tutumun temalar halinde ortaya cikarilmasi hedeflenmektedir. Goriismeler
Temmuz ay1 icerisinde tamamlanacak olup, devam eden siirecte analizler gerceklestirilecektir.
Arastirmanin  bulgularinin  ¢alismanin  kabul edilmesi halinde 10. Uluslararas1 EMI
Kongresi’nde sunulmasi planlanmistir.

Anahtar Kelimeler: Dunning Kruger sendromu, Performans, Nitel aragtirma.
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The Effect of Employees' Perceptions of Organizational Justice on their Job
Performance: A Research in Manufacturing Enterprises

Cahsanlarimin ()rgiitsgl Adalet Algilariin Is Performanslar1 Uzerindeki
Etkisi: Uretim Isletmelerinde Bir Arastirma

Erkan ORAK

Kayseri University
orakerkan02@gmail.com
0009-0004-5622-7260

Prof. Dr. Ebru AYKAN
Kayseri University
ebruaykan@kayseri.edu.tr
0000-0003-3537-5235

ABSTRACT

The fact that organizational success depends on human resources rather than technology is a
phenomenon from the past. The development of production tools in parallel with technology
and needs has imposed important roles on people in production processes. It is seen that
concepts such as perception of justice, moral conformity, judgments about ethical treatment,
distribution of resources and employee performance, which affect the contributions of
individuals and groups that shape industrial life to organizational work, have gained
importance. Establishing and developing high quality relationships characterized by trust,
consistency, role clarity, motivation and feedback can contribute to employees' job
performance, sense of belonging and organizational citizenship behaviors. It is known that fair
and consistent behaviors that employees perceive in business life contribute significantly to
their job performance. The research was conducted with 210 white-collar employees working
in enterprises operating in different sectors affiliated to the holding organization, which is
among the top 500 companies in Turkey. In this study, the effects of employees' perceptions of
organizational justice on their job performance in the manufacturing sector were examined.
According to the results of the analysis, it was found that employees' perceptions of
organizational justice positively and significantly affect their job performance.

Keywords: Perception of Organizational Justice, Dimensions of Organizational Justice, Job
Performance, Dimensions of Job Performance.

OZET

Orgiitsel basarinin teknolojiden ¢ok insan kaynagina bagl oldugu, gegmisten gelen bir olgu
olarak karsimiza ¢ikmaktadir. Teknoloji ve gereksinimlere paralel olarak tiretim araclarinin
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gelistirilmesi, iiretim siireglerinde insanlara 6nemli roller yliklemistir. Endiistriyel hayata yon
veren birey ve gruplarin orglitsel ¢aligmalara iliskin katkilarini etkileyen; adalet algisi, ahlaki
uygunluk, etik muameleye iliskin yargilar, kaynaklarin dagitimi ve ¢alisanlarin performansi
gibi kavramlarin 6nem kazandig1 goriilmektedir. Giiven, tutarlilik, rol netligi, motivasyon ve
geri bildirim ile karakterize edilen yiiksek kaliteli iligskiler kurmak ve gelistirmek, ¢alisanlarda
is performansina, aidet duygusuna ve Orgiitsel vatandaslik davramiglarina katkida
bulunabilmektedir. Calisanlarin is hayatinda algiladiklar1 adil ve tutarli davranislarin is
performanslarina énemli katkilar1 oldugu bilinmektedir. Arastirma Tiirkiye’de ilk 500 sirket
icerisinde yer alan holding kurulusuna bagl farkli sektérde faaliyet gosteren isletmelerde gérev
yapan 210 beyaz yaka calisanla yliriitiilmiistiir. Bu arastirmada tiretim sektoriinde ¢alisanlarin
adalet algilarinin i performanslarina etkileri incelenmistir. Analiz sonuglarma gore,
calisanlarin Orgiitsel adalet algilarinin is performanslarini pozitif ve anlamli olarak etkiledigi
bulgularina ulagilmistir.

Anahtar Kelimeler: Orgiitsel Adalet Algis1 , Orgiitsel Adaletin Boyutlari, Is Performansi , Is
Performansinin Boyutlari.
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Does sporting capital have an effect on managers' rational
decision-making:A review

Yoneticilerin Rasyonel Karar Vermelerinde Sportif Sermayelerinin Etkisi
Var Madir: Bir Degerlendirme

Dr. Neslihan DUMAN
neslihanduman@erciyes.edu.tr
ORCID: 0000-0003-2512-1303

ABSTRACT

The phenomenon of decision making, which is the choice made from different actions and
behaviors to achieve a predetermined goal, is frequently encountered in working life as well as
in individual life. Rational decision-making is possible by evaluating all available alternatives
and combining resources in the most appropriate way for the purpose. For this reason, systems
(individual characteristics, working conditions, environmental factors, etc.) that will make
rational decision-making more efficient and effective have become important for managers
whose main task is to make decisions. It is thought that sportive capital is one of these systems,
as the social benefits it provides in addition to its physical benefits will affect the environment
and thus the society together with the individual. For this reason, the purpose of this study is to
evaluate the effects of sporting capital on managers' rational decision making. Sporting capital
is one of the new concepts in the literature. Although it is the subject of very few studies even
in its own field, there are no domestic or foreign studies on sportive capital in the management
discipline. Therefore, it is thought that this study will make important contributions to the
management literature.

Keywords: Sporting capital, rational decision-making, manager.

OZET

Onceden belirlenmis bir amaca ulasmak icin birbirinden farkli eylemler ve davranis
sekillerinden yapilan se¢im olan karar verme olgusu ile bireysel yasamda oldugu gibi ¢aligma
yasaminda da siklikla karsilasilmaktadir. Rasyonel karar verme ise eldeki tiim alternatiflerin
degerlendirilerek kaynaklarin amaca en uygun sekilde bir araya getirilmesi ile miimkiin
olmaktadir. Bu sebeple, asli gorevi karar vermek olan yoneticiler igin rasyonel karar vermeyi
daha verimli ve etkin kilacak sistemler (bireysel 6zellikler, is kosullari, ¢evresel etmenler vs)
onemli olmaya baslamistir. Fiziksel faydalar1 yaninda kazandirdig1 sosyal faydalar birey ile
birlikte cevresini ve dolayisiyla toplumu da etkileyecegi igin sportif sermayenin de bu
sistemlerden biri oldugu diisiiniilmektedir. Bu sebeple calismanin amaci, sportif sermayenin
yoneticilerin rasyonel karar vermesine etkilerini degerlendirmektir. Sportif sermaye
literatiirdeki yeni kavramlardandir. Kendi alaninda bile ¢ok az ¢alismaya konu olmakla birlikte
yonetim disiplininde sportif sermaye ile ilgili yerli veya yabanci ¢aligmaya rastlanmamustir.
Dolayistyla bu ¢aligmanin yonetim literatiiriine 6nemli katkilar1 olacagi diistiniilmektedir.
Anahtar Kelimeler: Sportif sermaye, rasyonel karar verme, yonetici.

Workers’ Representation in Ensuring Social Dialogue at the Workplace
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Level

Isyeri Diizeyinde Sosyal Diyalogun Saglanmasinda Is¢i Temsilciligi

Ozden SONMEZ DOBUR
Kocaeli University
ozden-sonmez@hotmail.com
0009-0006-0752-1054

ABSTRACT

Social dialogue, which is a multidimensional concept without a universal definition, aims to
ensure social peace and solve economic and social problems. According to the ILO, social
dialogue encompasses all forms of negotiation, consultation and information sharing between
government, employer and worker representatives on common issues of economic and social
policy. One of the stages of social dialogue, which is also at the heart of European Union
policies, is social dialogue at the workplace level, which refers to the involvement of workers
through their representatives in organizational decision-making. Workers participate in
decision-making through trade unions and collective bargaining or through representation. In
some countries, there is no system of workers' representation independent of trade unions, while
in others trade unions and elected representatives work together. The International Labor
Organization's Workers' Representatives Convention No. 135, which Turkey has ratified,
defines workers' representation, but the scope of representation is left to domestic law. In our
domestic law, worker representation other than union representatives is not legally regulated.
In our country, union representation is insufficient to ensure social dialogue due to the low
proportion of workers covered by collective bargaining agreements, unionization problems, and
the inability to represent workers where there is no union organization. For this reason, an
institutionalized system of worker representation that complements union representation to
protect collective rights is needed in industrial relations and social dialogue.

Keywords: Social Dialogue, Workers’ Representation, International Labour Organisation

OZET

Evrensel bir tanim1 olmayan, ¢cok boyutlu bir kavram olan sosyal diyalog toplumsal barisin
saglanmasini, ekonomik ve sosyal sorunlarin ¢dziilmesini amaglamaktadir. ILO’ya gore sosyal
diyalog, hiikiimet, isveren ve is¢i temsilcileri arasinda, ekonomik ve sosyal politikay1
ilgilendiren ortak konularda yiiriitiilen her tiirlii miizakere, danigma ve bilgi paylasimini
kapsamaktadir. Avrupa Birligi politikalarinin da temelinde olan sosyal diyalogun
asamalarindan biri is¢ilerin temsilcileri araciligiyla isletmesel karar almada etkinliklerini ifade
eden isyeri diizeyinde sosyal diyalogdur. Isciler karar alma siireclerine sendikalar ve toplu is
sOzlesmesi yoluyla ya da temsilcilik yoluyla katilirlar. Baz {ilkelerde sendikadan bagimsiz is¢i
temsilciligi sistemi bulunmamakta, bazi iilkelerde ise sendikalar ve se¢ilmis temsilciler birlikte
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gorev yapmaktadir. Uluslararas1 Calisma Orgiitii’niin iilkemizin de onayladig1 135 No’lu Is¢i
Temsilcileri S6zlesmesi’nde is¢i temsilciligi tanimlamasi yapilmis, temsilciligin kapsami
konusu i¢ hukuka birakilmistir. I¢ hukukumuzda sendikal temsilciler disindaki isci temsilciligi
yasal olarak diizenlenmemistir. Ulkemizde toplu is sdzlesmesi kapsamina giren is¢i oranimin
azligi, sendikalasma sorunlari, sendikal orgiitlenmenin olmadig1 yerlerde is¢ilerin temsil
edilememesi nedeniyle sosyal diyalogu saglamada sendikal temsil yetersiz kalmaktadir. Bu
nedenle kolektif haklar1 koruyacak sendikal temsili tamamlayan kurumsal bir is¢i temsilciligi
sistemi endiistri iligkileri ve sendikacilia da katki saglayarak sosyal diyalogu gelistirecektir.

Anahtar Kelimeler: Sosyal Diyalog, Is¢i Temsilciligi, Uluslararas1 Calisma Orgiitii.
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Conditions and Procedure for Individual Applications to the Turkish
Constitutional Court

Tiirk Anayasa Mahkemesine Bireysel Basvuru Kosullari ve Usulii

Dr. Ali PEHLIVAN

Istanbul Medeniyet University
ali.pehlivan@medeniyet.edu.tr
0000-0002-2040-6134

ABSTRACT

The amendment of Article 148 of the Constitution of the Republic of Turkey in 2010 introduced
the possibility of an individual application to the Constitutional Court by individuals who claim
that their fundamental rights and freedoms as set out in the Constitution and the European
Convention on Human Rights have been violated. The details of the individual application are
set out in Articles 45 to 51 of Law No. 6216 on the Establishment and Procedure of the
Constitutional Court. The main conditions of the individual application are the exhaustion of
the ordinary legal remedies and the submission of the application within a period of thirty days
after the exhaustion of the ordinary legal remedies. This study analyses the conditions for
individual applications to the Turkish Constitutional Court and the application procedure.

Keywords: Individual application, fundamental rights and freedoms, admissibility conditions,
procedure and stages of individual application.

OZET

Tiirkiye Cumhuriyeti Anayasast m.148’de 2010 yapilan degisiklikle, Anayasa ile Avrupa Insan
Haklar1 S6zlesmesi’nde diizenlenen temel hak ve Ozgilirliikklerinin ihlal edildigi iddiasiyla
bireylere Anayasa Mahkemesine bireysel basvuru olanagi getirilmistir. Bireysel basvuruya
iliskin ayrintilar, 6216 sayil1 Anayasa Mahkemesinin Kurulus ve Yargilama Usulleri Hakkinda
Kanun m.45 ila m.51°de diizenlenmistir. Bireysel basvurunun baslica kosullari, olagan kanun
yollarinin tiikketilmesi ve basvurunun olagan kanun yollar tiiketildikten sonra otuz giinliik siire
icerisinde yapilmasidir. Calismada, Tiirk Anayasa Mahkemesine bireysel bagvurunun kosullari
ile bagvuru usulii ele alinmistir.

Anahtar Kelimeler: Bireysel bagvuru, temel hak ve 6zgiirliikler, kabul edilebilirlik kosullari,
bireysel basvurunun usulii ve asamalari.
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Examination of the Provisions on Commitment and Settlement in
Competition Law in Terms of Competition Board Decisions

Rekabet Hukukundaki Taahhiit ve Uzlasmaya Iliskin Hiikiimlerin Rekabet
Kurulu Kararlar1 Bakimindan incelenmesi

Asst.Prof.Dr. Esin GURBUZ
Ege University
esin.gurbuz@ege.edu.tr

Orcid: 0000-0002-5065-3080

ABSTRACT

Acrticle 43 of the Law Nr. 4054 on the Protection of Competition was amended by Law Nr. 7246
(Official Gazette, 24.06.2020/31165), introducing provisions on commitment and settlement
procedures. Details are regulated by the Regulation on Settlement Procedure and the Regulation
on Commitments numbered 2021/2. The undertakings or their associations may submit an
commitment to eliminate competition problems within the scope of Article 4 or 6 of the Law
Nr. 4054, and if the Board accepts this commitment, the investigation may not be initiated or
the investigation may be concluded. The settlement procedure may be initiated by the Board
upon the request of the relevant undertakings or ex officio after the initiation of an investigation,
and it ensures that the process is concluded quickly through settlement. The purpose of this
study is to examine how the Competition Board applies the provisions of the commitment and
settlement procedure, which have been applied for four years in preliminary investigations and
investigations regarding anti-competitive practices, and its impact on the decisions, and to
develop solutions by taking into account the problems in practice. In this study, after explaining
the legal rules regarding the commitment and settlement procedures, the Competition Board's
decisions and statistical information will be analyzed and the Board's implementation of these
procedures will be explained. In addition to Article 52 of the Law Nr. 4054, it will also be
explained which issues are included in the decisions and at what rate administrative fines are
reduced in the settlement decisions. Since the provisions on commitment and settlement
practices have been in force for four years, the Competition Board's decisions during this period
will be analyzed. From 2020 until half of 2024, the Competition Board concluded 51
investigations due to commitments and 168 investigations due to settlements. The commitment
and settlement practice have shortened the Board's investigation and decision-making processes
and reduced public costs. In addition, the commitment practice prevents competition problems.

Keywords: Turkish competition law, Settlement in competition law, Commitment in
competition law
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OZET

4054 sayili Rekabetin Korunmasi Hakkinda Kanun’un 43. maddesinde 7246 sayili Kanun
(Resmi Gazete, 24.06.2020/31165) ile yapilan degisiklik ile taahhiit ve uzlasma usuliine iliskin
hiikiimler getirilmistir. Uzlasma Usuliine iliskin Y&netmelik ve 2021/2 sayili Taahhiitlere
Iliskin Teblig ile ayrintilar diizenlenmistir. 4054 sayili Kanun’un 4. veya 6. maddesi
kapsamindaki rekabet sorunlarinin giderilmesi i¢in ilgili tesebbiis veya birliklerince taahhiit
sunulabilir ve Kurul tarafindan bu taahhiit kabul edilirse sorusturma acilmayabilir veya
sorusturmaya son verilebilir. Uzlasma usulii ise sorusturma bagladiktan sonra Kurul tarafindan,
ilgililerin talebi iizerine veya resen baslatilabilir ve siirecin uzlagma ile hizli bitirilmesini saglar.
Bu calismanin amaci, rekabete aykir1 uygulamalara iliskin 6n arastirmalarda ve sorusturmalarda
dort yildir uygulanmakta olan taahhiit ve uzlasma usuliine iliskin hiikiimlerin Rekabet Kurulu
tarafindan nasil uygulandiginin ve kararlara etkisinin incelenmesi ile uygulamadaki sorunlar da
g0z Oniinde tutularak ¢6ziim Onerileri gelistirmektir. Bu ¢alismada, taahhiit ve uzlagma usuliine
iligkin hukuki kurallar agiklandiktan sonra Rekabet Kurulunun verdigi kararlar ve istatistiki
bilgiler incelenecek ve Kurulun bu siirecleri ne sekilde uyguladig agiklanacaktir. Kararlarda,
4054 sayili Kanun’un 52. maddesine ek olarak hangi hususlara yer verildigi ve uzlasma
kararlarinda idari para cezalarinda hangi oranda indirim yapildig1 da agiklanacaktir. Taahhiit ve
uzlasma uygulamalarina yonelik hiikiimler dort yildir yiiriirliikkte oldugu icin Rekabet
Kurulunun bu siire i¢cindeki kararlari incelenecektir. Rekabet Kurulu 2020 yilindan 2024 yilinin
yarisina kadarki siliregte 51 sorusturmayi taahhiit iizerine sonlandirmis, 168 sorusturmayi
uzlagma ile sonlandirmistir. Taahhiit ve uzlasma uygulamasi ile Kurulun inceleme ve karar
verme sliregleri kisalmis ve kamusal maliyetler azalmistir. Ayrica taahhiit uygulamasi rekabet
sorunlarinin 6nlenmesini saglamaktadir.

Anahtar Kelimeler: Tiirk rekabet hukuku, Rekabet hukukunda uzlasma, Rekabet hukukunda
taahhiit.
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Yoneticilerin Resmi Toplantilarinin Belirlenen Zamanda Baslamamasinin
Faktérleri ve Sonuglarinin incelenmesi: Afganistan Meymane Sehri Vaka
Calhismasi

Assoc.Prof.Dr. Mohammad Ismail Qayumoghli
Faryab Universitesi, Afghanistan
m.i.qayumoghli@gmail.com

ABSTRACT
Purpose: The purpose of this research is to determine the factors that cause official meetings in

Meymene City not to start at the specified time and to determine their results in the progress of
the work and to offer solution suggestions.

Method: In order to achieve the purpose of the research, 200 questionnaires were collected from
20 academic institutions and local office employees operating in Meymene City, mixed method:
library and field work was conducted and data analysis was done using SPSS program.
Conclusion: The research results show that the failure of meeting participants to attend on time
is considered as an important factor in the failure of meetings; Failure to provide accurate and
timely information to participants; Extension of previous meetings; Lack of interest and
motivation of meeting participants; Weakness of management and indifference of the person
who organizes the meeting, etc. In addition, there are effective results of not starting the
meetings of the administrations, such as: negative impact on the decisions of the
administrations; Dissatisfaction of employees and meeting participants; Missing the
opportunity to discuss issues in the meeting; Creating a negative attitude towards people.

Keywords: Employee, Office, Meeting, Time.

OZET
Amag: Bu arastirmanin amaci, Meymene Sehrinde resmi toplantilarinin belirlenen zamanda
baslamamasina neden olan faktdrleri belirlemek ve islerin ilerlemesindeki sonuglarini tespit
etmek ve ¢ozlim Onerileri sunmaktir.
Yontem: Arastirmanin amacina ulasabilmek icin Meymene sehrinde faaliyet eden 20 akademik
kurum ve yerel ofis calisanlarina yonelik 200 anket toplanarak karma yontem: kiitliphane ve
saha ¢aligmasi yapilmis ve veri analizi SPSS programi kullanilarak yapilmistir.
Sonug: Arastirma sonuglari, toplant1 katilimcilarin zamaninda katilmamasiin toplantilarin
baslamamasinda 6nemli bir etken olarak degerlendirildigini; Katilimcilara dogru ve zamaninda
bilgi verilmemesi; Onceki toplantilarin uzatilmasi; toplantrya katilanlarin ilgi ve motivasyon
eksikligi; Yonetimin zayiflifi ve toplantiyr kuran kisinin ilgisizligi vb. Ayrica idarelerin
toplantilarina baglamamanin etkili sonucglart vardir, drnegin: idarelerin kararlar1 iizerinde
olumsuz etki birakmasi; Calisanlarin ve toplantiya katilanlarin memnuniyetsizligi; Toplantida
konularin tartisiima firsatinin kacirilmasi;; Insanlara karst olumsuz bir tutum olusturma gibi
ususlar ortaya ¢ikmaktadir.

Anahtar Kelimeler: Calisan, Ofis, Toplanti, Zaman.
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ABSTRACT

In a free market economy, the primary goal of entrepreneurs is to generate income. Activities
such as invention, product development, and patent acquisition play a significant role in
achieving this goal for entrepreneurs. This study specifically focuses on the legal options
available to entrepreneurs against violations of non-competition agreements by employees
working in the R&D department. The non-competition agreement relevant to this discussion is
regulated under Articles 444-448 of the Turkish Code of Obligations. Within this framework,
a non-competition agreement does not automatically come into effect upon termination of the
employment contract between the parties. The parties must establish this through a legal
instrument, either when entering into an employment contract or during the continuation of the
employment relationship. This study will examine the validity requirements for provisions
stipulating a non-competition agreement. It is particularly important to note that a non-
competition clause is only valid if the employment relationship provides the employee with the
opportunity to obtain information about the customer base, production chain, or the work
performed by the employer, and if the use of this information is likely to cause significant
damage to the employer. Additionally, the non-competition agreement must contain appropriate
limitations in terms of place, time, and type of work, ensuring it does not unfairly jeopardize
the employee's economic future. The duration of the non-competition clause cannot exceed two
years except in special cases and conditions. To ensure that the economic future of employees
is not jeopardized, the judge is granted the authority to modify the scope or duration of a non-
competition agreement that is excessive in nature. This modification is done by freely
evaluating all the circumstances and conditions and taking into account the counter-
performance that the employer may have undertaken in a fair manner. In the event of an
employee’s breach of a non-competition agreement, the employee is liable to compensate the
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employer for all damages incurred. If the breach is subject to a penalty clause, in addition to the
payment of the penalty clause, if the damage suffered exceeds the stipulated penalty clause, the
excess damage must also be compensated. Furthermore, the employer may also demand the
termination of the breach in the event of an act contrary to the non-competition agreement,
provided that this is expressly reserved in writing in the contract, and on the condition that the
importance of the employer's violated or threatened interests justifies the employee's act. The
aforementioned topics will be evaluated in this study within the framework of court decisions
and opinions in legal scholarship.

OZET

Serbest piyasa ekonomisi i¢inde girisimcilerin temel amaci gelir elde etmektir. Bulus, {iriin
gelistirme, patent alma gibi faaliyetler gelir elde etme amaciin gerceklestirilmesinde
girisimciler i¢in dnem tasimaktadir. Bu ¢alismada, 6zellikle ar-ge departmaninda ¢alisanlarin
rekabet yasagi ihlallerine kars1 girisimcilerin bagvurabilecegi hukuksal olanaklara
deginilecektir. Calismaya konu rekabet yasagi Borglar Kanunu m. 444-448 arasinda yer
almaktadir. Bu cergevede, taraflar arasindaki is sOzlesmesinin sona ermesiyle birlikte
kendiliginden etkili bir rekabet yasagi s6z konusu olmamaktadir. Taraflarin gerek is s6zlesmesi
yapilirken gerekse is iliskisi devam ederken rekabet yasagi igeren bir hukuki islemle bunu
diizenlemeleri gerekmektedir. Calismamizda rekabet yasagi ongoéren diizenlemenin gecerlilik
kosullar1 incelenecektir. Ozellikle belirtilmelidir ki, rekabet yasag kaydi, ancak is iliskisi
isgbrene miisteri gevresi veya iiretim sirlart ya da igverenin yaptigi isler hakkinda bilgi edinme
imkani sagliyorsa ve bu bilgilerin kullanilmasi, igverenin 6nemli bir zararina sebep olabilecek
nitelikteyse gecerlidir. Ayrica, rekabet yasaginin is¢inin ekonomik gelecegini hakkaniyete
aykir1 olarak tehlikeye diistirmeyecek bigcimde yer, zaman ve iglerin tiirii bakimimdan uygun
snirlamalar icermesi gerekir, siiresi 6zel durum ve kosullar disinda iki y1li asamaz. Isgorenlerin
ekonomik geleceginin tehlikeye diismemesini temin etmek amaciyla hakime asir1 nitelikteki
rekabet yasagini, biitiin durum ve kosullar serbestge degerlendirmek ve igverenin iistlenmis
olabilecegi kars1 edimi de hakkaniyete uygun bigimde gbz onilinde tutmak suretiyle, kapsami
veya siiresi bakimindan smirlama yetkisi taninmaktadir. Isgérenin rekabet yasagma aykiri
davranmast durumunda igverenin ugradigi biitliin zararlar1 gidermesi ylkimliligi
bulunmaktadir. Yasaga aykir1 davranis bir ceza kosuluna baglanmigsa ceza kosulunun
O0denmesi yaninda, ugranilan zarar 6ngdriilen ceza kosulundan fazla ise ceza kosulunu asan
zararin da giderilmesi gerekecektir. Ceza kosulu ve ugranilan zararin giderilmesi yaninda,
sozlesmede yazili olarak agikga sakli tutulmus olmasi kosuluyla, isveren ihlal veya tehdit edilen
menfaatlerinin 6nemi ile isgorenin davranmiginin hakli gostermesi durumunda yasaga aykiri
davranisa son verilmesini de isteyebilir. Calismamizda yukarida deginilen konu basliklari yargi
kararlar1 ve 6gretideki goriisler ¢ergevesinde degerlendirilecektir.
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ABSTRACT

Science and Biology Teaching Programs have such goals as understanding nature in relation to
nature, being interested and curious about natural phenomena, noticing the interaction between
individual-environment-society, increasing awareness of sustainable development, developing
ideas- work-projects-design-inventions, Deciphering nature problems, realizing technologies
developed inspired by living things. Biomimicry is a field of science in ecology education that
allows children to have knowledge about living things and be useful to their environment.
Biomimicry education can be used to establish a relationship with nature with an
interdisciplinary approach; to develop problem-solving and creative-reflective-critical thinking
skills and technology perception. The lack of awareness of biomimicry of teachers, the
development of permanent learning, sustainable development and original design development
skills, the lack of biomimicry applications in the science curriculum are the problems mentioned
in the field. The nature and technology perspectives of teacher candidates who believe that
biomimicry applications improve cognitive and psycho-motor characteristics of teacher
candidates in STEM education are developing.

In this study, the projects of science teacher candidates who were asked to develop a biomimicry
application to reduce earthquake damage after the earthquakes experienced on February 6, 2023
in Turkey were examined. “What are the biomimicry applications developed by science teacher
candidates?" the question is the problem question in this study. The design reports prepared by
21 science teacher candidates who took Biology 1 course were included in the study. Through
document review, the teacher candidates' reports were grouped into categories determined as
structure-shape, structure-material and task.

According to the findings of the study, teacher candidates benefited the most from animal
characteristics and the least from plant characteristics. A third of the teacher candidates gave a
design idea about the consolidation of structures. There has also been a STEAM activity for
earthquake biomimicry homework teacher candidates. It can be said that the biomimicry
designs they developed after the February 6, 2023 earthquakes in Turkey improved the skills
of science teacher candidates to solve disaster problems such as earthquakes. With the study,
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the nature views of the teacher candidates were developed. With biomimicry education, teacher
candidates can develop their scientific and vital skills by doing research, discovery and design
by thinking problem, situation and solution-oriented in the light of what they know.

Keywords: February 6, 2023 earthquakes, Science Teacher Candidates, Biomimicry, STEAM.
OZET

Fen Bilimleri ve Biyoloji Ogretim Programlarinda dogayla ilgili olarak doganin anlasilmast,
dogal olaylara ilgi ve merak duyma, birey-¢evre-toplum arasindaki etkilesimi fark etme,
stirdiiriilebilir kalkinma bilincini artirma, fikir- ¢alisma-proje-tasarim-bulus gelistirme, doga
sorunlarina ¢6ziim bulma, canlilardan esinlenerek gelistirilen teknolojilerin farkina varma gibi
amaglar yer almaktadir. Biyomimikri, ekoloji egitiminde ¢ocuklarin, canlilar hakkinda bilgi
sahibi ve ¢evresine faydali olmasini saglayan bir bilim alanidir. Disiplinlerarasi yaklagimla
dogayla iliskiyi kurmasi; problem ¢6zme ve yaratici-yansitici-elestirel diisiinme becerilerini ve
teknoloji algisin1  gelistirmesi igin Biyomimikri egitimi kullanilabilir. Ogretmenlerin
biyomimikri farkindaliklarinin yetersizligi; kalict 6grenme, siirdiiriilebilir kalkinma ve 6zgiin
tasarim gelistirme becerisi gelistirmesi, fen bilgisi Ogretim programinda biyomimikri
uygulamalarmin yetersizligi alanda belirtilen problemlerdir. Ogretmen adaylarinin STEM
egitiminde biyomimikri uygulamalarinin bilissel ve psiko-motor 6zellikleri gelistirdigine
inanan 0gretmen adaylarinin doga ve teknoloji bakis acilar1 gelismektedir.

Bu calismada, Tiirkiye’de 6 Subat 2023 tarihinde yasanan depremler sonrasinda deprem
hasarlarini azaltmaya yonelik bir biyomimikri uygulamasi gelistirmeleri istenen fen bilgisi
ogretmen adaylarinin projeleri incelenmistir. “Fen bilgisi 6gretmen adaylarinin gelistirdigi
biyomimikri uygulamalar1 nelerdir?” sorusu bu g¢alismada problem sorusudur. Calismaya
Biyoloji 1 dersini alan 21 fen bilgisi 6gretmen adaymin hazirladigi tasarim raporlart dahil
edilmistir. Dokiiman incelemesi yoluyla O6gretmen adaylarinin raporlari yapi-sekil, yapi-
materyal ve gorev olarak belirlenen kategorilerde gruplandirilmistir.

Caligmanin bulgularina gore dgretmen adaylart en ¢ok hayvan ozelliklerinden en az da bitki
ozelliklerinden faydalanmistir. Ogretmen adaylarmin iigte biri yapilarin saglamlastirilmasiyla
ilgili tasarim fikri vermislerdir. Depreme yonelik biyomimikri 6devi 6gretmen adaylari i¢in bir
STEAM etkinligi de olmustur. Tiirkiye’de 6 Subat 2023 depremlerinden sonra gelistirdikleri
biyomimikri tasarimlarin fen bilgisi 6gretmen adaylarinin deprem gibi afet problemini ¢6zme
becerileri gelistirdigi sOylenebilir. Calismayla Ogretmen adaylarinin doga goriislerinin
gelistirmistir. Biyomimikri egitimiyle 6gretmen adaylar1 bildikleri 1s181inda sorun, durum ve
¢ozlim odakli diisiinerek arastirma, kesif ve tasarim yaparak bilimsel ve yasamsal becerilerini
gelistiriebilir.

Anahtar Kelimeler: 6 Subat 2023 depremleri, Fen Bilgisi Ogretmen Adaylar1, Biyomimikri,
STEAM.
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ABSTRACT

It is an important issue that the stages through which the products supplied by blockchain-based
chain markets producing seafood in Adana pass are currently unknown, and this information
needs to be known by the ultimate commercial consumers throughout the supply chain process.
In the study, the convenience sampling method was adopted, and one of the six major chain
market businesses located in Adana province was selected as the sample, with 179 commercial
consumers of this chain market forming the sample of the study. The data obtained as a result
of the research were provided to these commercial consumers through an online survey form.
In this study, 179 valid data were collected, and the collected data were analyzed using the IBM
SPSS Statistic 20.0 program. As a result of the analysis, the model regarding the perception of
blockchain in five dimensions is valid and reliable, and the effects within the model were
analyzed through regression.

Keywords: Commercial Customer, Blockchain, Logistics Management, Purchasing Process,
Distributed Trust.
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ABSTRACT

The use of technology is rapidly increasing, especially among students, and this significantly
affects daily life habits. The widespread use of technological devices such as smartphones,
tablets, and computers shapes students' academic and social lives, while also altering their
physical activities and eating habits. In this context, understanding the impact of technology
addiction on students' attitudes towards healthy eating is essential for improving the health and
quality of life of younger generations. This study aims to examine the relationship between
students' technology addiction and their attitudes towards healthy eating. This descriptive and
correlational study includes students from the Faculty of Health Sciences at a university located
in eastern Turkey (N:446). Based on the results of the power analysis, it was targeted to reach
152 students; however, without employing any specific sampling method, the study aimed to
include the entire population, reaching a sample size of 327 students (n:327). The study was
conducted between November and December 2023. Data were collected using the 'Personal
Information Form,' 'Technology Addiction Scale,' and 'Healthy Eating Attitude Scale.' The data
were analyzed using the SPSS 22.00 statistical package program. According to the study
findings, the mean score of the Technology Addiction Scale was 46.98+13.69, and the mean
score of the Healthy Eating Attitude Scale was 67.96+8.89. Additionally, a statistically
significant negative correlation was found between the total scores of the Technology Addiction
Scale and the Healthy Eating Attitude Scale (p<0.001). Linear regression analysis was
conducted to understand the predictive power of the Technology Addiction Scale and the
Healthy Eating Attitude Scale scores, and significant predictors were identified.
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In conclusion, a relationship was found between students' technology addiction and their
attitudes towards healthy eating. In light of these findings, it is recommended to organize
educational programs and awareness activities to address the strong relationship between
students' technology addiction and healthy eating attitudes. This way, accurate information can
be provided to students on these topics, helping them make informed choices.

Keywords: Student, Healthy Eating, Technology Addiction.
OZET

Giliniimiizde teknoloji kullanimi, 6zellikle 6grenciler arasinda hizla artmakta ve bu durum
giinlik yasam aliskanliklarin1 6nemli Olglide etkilemektedir. Akilli telefonlar, tabletler ve
bilgisayarlar gibi teknolojik cihazlarin yaygin kullanimi, 6grencilerin hem akademik hem de
sosyal yasamlarini sekillendirirken, ayni1 zamanda fiziksel aktivitelerini ve beslenme
aliskanliklarin1 da degistirmektedir. Bu baglamda, teknoloji bagimliliginin 6grencilerin saglikli
beslenmeye iliskin tutumlar1 iizerindeki etkisini anlamak, gen¢ nesillerin saglik ve yasam
kalitesini iyilestirmek i¢in onemlidir. Arastirma, 6grencilerin teknoloji bagimlilig: ile saglikli
beslenmeye iliskin tutumlar1 arasindaki iliskiyi incelemeyi amacglamaktadir. Tanimlayict ve
iligski arayict nitelikteki bu calisma, Tiirkiye'nin dogusunda yer alan bir iiniversitenin Saglik
Bilimleri Fakiiltesi 6grencilerini (N:446) kapsamaktadir. Gii¢ analizi sonuglarina dayanarak,
152 oOgrenciye ulagilmasi hedeflenmis, ancak herhangi bir 6rneklem belirleme yontemi
kullanilmadan evrenin tamamina ulasilmasi hedeflenmis ve 327 0Ogrenci ¢alismanin
orneklemini olusturdu (n:327). Arastirma Kasim-Aralik 2023 tarihleri arasinda gergeklestirildi.
Verilerin toplanmasinda 'Kisisel Bilgi Formu', 'Teknoloji Bagimlihig Olgegi' ve 'Saglikh
Beslenme Tutum Olgegi' kullanildi. Arastirmanin verileri SPSS 22.00 istatistik paket
programiyla degerlendirildi. Arastirma bulgularma gére, Teknoloji Bagimliligi Olgegi puani
46.98+13.69 ve Saglikli Beslenmeye Iliskin Tutum Olgegi puam 67.96+8.89 olarak
belirlenmistir. Ayrica, Teknoloji Bagimliligi Olgegi toplam puani ile Saglikli Beslenmeye
Iliskin Tutum Olgegi toplam puan1 arasinda istatistiksel olarak anlamli negatif yonde bir iliski
oldugu (p<0.001) saptanmustir. Teknoloji Bagimlilig1 Olgegi ve Saglikli Beslenmeye Y6nelik
Tutum Olgegi puanlarmin yordama giiciinii anlamak amaciyla lineer regresyon analizi
uygulanmis ve anlamli yordayiciliklar tespit edilmistir.

Sonug olarak, 6grencilerin teknoloji bagimliligr ile saglikli beslenmeye iliskin tutumlari
arasinda bir iliski oldugu tespit edilmistir. Bu g¢ercevede, elde edilen bulgular 1s18inda,
ogrencilerin teknoloji bagimliligi ve saglikli beslenme tutumlari arasindaki giiclii iliskiyi
dikkate alarak, egitim programlar1 ve bilinglendirme faaliyetlerinin diizenlenmesi
onerilmektedir. Bu sayede, 6grencilere bu konularda dogru bilgi aktarimi yapilabilir ve bilingli
tercihler yapmalarina katkida bulunulabilir.

Anahtar Kelimeler: Ogrenci, Saglikli Beslenme, Teknoloji Bagimlilig:.
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ABSTRACT

Purpose: To support the role of female entrepreneurs in the country's economy, to increase their
business activity, to educate them, and to show ways to create conditions for establishing
relations in the direction of expanding access to preferential financial resources. As can be seen
from the analysis, there is a great need for vocational training for women and the development
of their work habits.

Methods: The development of women's entrepreneurship, including educational and advisory
services for women entrepreneurs, and incentive mechanisms that include credit and other
privileges, will significantly increase women's economic entrepreneurship opportunities in
Azerbaijan. To support women's entrepreneurship, it is important to create special women's
business incubators.

Results: In our country, women have a great reputation in the field of business. There are many
non-profit organizations for women interested in the Internet and media, which offer various
trainings and help women build their careers. In the stage of transition from the industrial
scenario of the information age, the field of digital technologies creates wide opportunities.
Thus, the importance of women's acquisition of digital skills can become the driving force
behind the development of digital government services. All types of services placed on the
digital government portal created in Azerbaijan will further expand the common interest of
women and play a major role in the protection of their right

Keywords: Azerbaijan, women's entrepreneurship, business incubators, small businesses,
digital government, digital services
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ABSTRACT

The integration of artificial intelligence (Al) in education has garnered significant attention for
its potential to revolutionize teaching and learning practices. This paper explores the role of
ChatGPT, an advanced Al language model, in facilitating peer feedback and collaborative
learning within educational settings. Utilizing a secondary research methodology, this study
synthesizes existing literature to assess the efficacy, benefits, and challenges associated with
employing ChatGPT in these contexts.

Peer feedback and collaborative learning are critical components of modern educational
paradigms, promoting deeper understanding, critical thinking, and the development of essential
communication skills among students. However, traditional methods of peer feedback often
face challenges such as inconsistency, lack of engagement, and time constraints. Collaborative
learning, while highly effective, can be hindered by logistical issues and varying levels of
student participation.

ChatGPT, with its ability to process and generate human-like text, offers innovative solutions
to these challenges. This paper reviews numerous studies and case examples to evaluate how
ChatGPT can enhance the quality and consistency of peer feedback, making it more accessible
and effective. Additionally, it examines how ChatGPT can facilitate collaborative learning by
providing real-time assistance, fostering inclusive discussions, and supporting group projects.

The findings suggest that ChatGPT can significantly improve the peer feedback process by
offering immediate, constructive, and personalized feedback, thus addressing common issues
of bias and variability. Moreover, its role in collaborative learning is highlighted through its
ability to act as a virtual participant, encouraging engagement and providing support for group
dynamics and task management.

Despite the promising potential of ChatGPT, the paper also identifies several challenges and
limitations, including concerns about the accuracy and appropriateness of Al-generated
responses, the need for robust training data, and ethical considerations regarding the use of Al
in educational contexts.

The paper concludes with practical recommendations for educators and institutions on
effectively integrating ChatGPT into their pedagogical practices, emphasizing the importance
of continuous monitoring, ethical guidelines, and the need for further research to optimize Al's
role in education. This study contributes to the growing body of knowledge on Al in education,
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providing valuable insights for leveraging ChatGPT to enhance peer feedback and collaborative
learning.

Keywords: ChatGPT, Artificial Intelligence, Education, Peer Feedback, Collaborative
Learning, Secondary Research, Al in Education, Educational Technology, Student
Engagement, and Pedagogical Innovation.
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ABSTRACT

Artificial Intelligence (Al) is increasingly transforming educational landscapes, offering novel
approaches to enhancing the professional competence of English language teachers. This article
explores the integration of Al capabilities in developing pedagogical skills, curriculum design,
personalized learning, and instructional support tailored for English language educators. It
examines Al's potential to optimize teaching methodologies, foster adaptive learning
environments, and provide data-driven insights to improve educational outcomes. Key
challenges and ethical considerations in adopting Al technologies in educational settings are
also discussed. By leveraging Al tools effectively, English language teachers can enhance their
teaching practices, promote student engagement, and prepare learners for linguistic proficiency
in diverse global contexts.

Keywords: Atrtificial Intelligence, English Language Teaching, Professional Development,
Curriculum Design, Adaptive Learning, Pedagogical Skills, Educational Technology, Data-
Driven Insights, Personalized Learning, Ethical Considerations.
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ABSTRACT

Entrepreneurship is a phenomenon that needs to be taken into consideration in every field in
today's competitive environment. Entrepreneurship as a concept is defined as a dynamic process
in which innovation opportunities are identified and thoughts are transformed into practical and
targeted activities in a social, cultural or economic context. This definition directs us to consider
the possible connections between entrepreneurship and digital games. Digital games have
become a critical medium in almost every field, especially with the developments in internet
technologies and the spread of online games. Many fields from education to tourism, business,
health, politics to communication have begun to adapt to the spirit of the times and human needs
by determining new ways related to digital games. Therefore, it is important to consider digital
games as an innovative part of individual, institutional and social activities by taking the
determination of innovation opportunities, which is one of the basic elements of
entrepreneurship, as a starting point. This study aims to descriptively analyze the studies that
try to reveal and understand the connection between digital games and entrepreneurship from
different fields. Thus, a mapping of scientific approaches regarding the connection between
digital games and entrepreneurship will be made and the gaps and possible opportunities in the
field will be evaluated.
Key words: Entrepreneurship, Digital Games, Digital Games Studies, Literature Review
OZET
Girisimcilik, giiniimiiz diinyasinin rekabetc¢i ortaminda her alanda dikkate alinmasi1 gereken bir
olgu olarak karsimiza c¢ikmaktadir. Girisimcilik bir kavram olarak, yenilik firsatlarinin
belirlendigi ve diislincelerin sosyal, kiiltiirel veya ekonomik baglamda pratik ve hedefli
faaliyetlere doniistiigli dinamik bir siire¢ olarak tanimlanmaktadir. Bu tanim bizi girisimcilik ve
dijital oyunlar arasindaki olast baglantilar1 dikkate almaya yonlendirmektedir. Dijital oyunlar
ozellikle internet teknolojilerindeki gelismelerin ve ¢evrimi¢i oyunlarin yayginlagsmasiyla
beraber hemen hemen her alanda kritik bir mecra konumuna gelmistir. Egitimden, turizme,
isletmeden, sagliga, politikadan iletisime pek cok alan dijital oyunlarla baglantili yeni yollar
belirleyerek zamanin ruhuna ve insan ihtiyaglarina adapte olmaya baslamistir. Dolayisiyla
girisimciligin temel unsurlarindan biri olan yenilik firsatlarinin belirlenmesini ¢ikis noktasi
alarak dijital oyunlar1 bireysel, kurumsal ve toplumsal faaliyetlerin inovatif bir pargasi olarak
diisinmek Onemlidir. Bu calisma dijital oyunlar ve girisimcilik arasindaki baglantiyr farkl
alanlardan yola ¢ikarak ortaya koymaya ve anlamaya calisan arastirmalart betimsel olarak
analiz etmeyi hedeflemektedir. Boylece dijital oyunlar ve girisimcilik ve arasindaki baglantiya
iliskin bilimsel yaklagimlarin bir haritalandirmasi yapilip, alandaki bosluklar ve olas1 firsatlar
degerlendirilecektir.
Anahtar kelimeler: Girisimcilik, Dijital Oyunlar, Dijital Oyun Caligmalari, Literatiir
Taramasi.
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ABSTRACT

Purpose: The main purpose of this research is to investigate from resistance to resilience; and
how to advance higher education ecosystems through adaptation to digital teaching and
learning. This paper will focus on recognizing and spotting several technological tools that
could be used in advancing higher education ecosystems and to stimulate the development of
resilience as necessary skill, instead of resisting anything digital. Basically, the research aims
at unveiling several steps to develop resilience as a desirable competence in this 21st century
and promote paradigm shift in higher education with the purpose of creating a solid foundation
for future success in higher education.

Methods: This study will adopts descriptive research design method to obtain data on “from
resistance to resilience: advancing higher education ecosystems through adaptation to digital
teaching and learning”. The population for the study shall consist of some staff and students
in higher institutions in Nigeria. Sample for the study shall be about 200 staff and students
that will be randomly selected from five higher institutions in Lagos State, Nigeria. A 30-item
instrument “Resilience & Adaptation to Digital Learning in Higher Education Inventory”
(RADLHEL), which consist of four sections - A, B, C & D will be used for data collection.
The instrument shall be administered online using goggle form. Data obtained from the
instrument shall be analyzed using percentages, standard deviation and ANOVA to test all
stated hypotheses at 0.05 level of significance.

Results: The research shall be expected to show whether there will be a significant effect of
resilience on respondents’ adaptation to digital teaching and learning; and that whether their
adaptation will be age-based. This will help to know whether there is any need for those in
higher education ecosystem not to be resistant to adapting to digital tools or not; and that their
resilience must be developed as a desirable competence in this 21st century.

Keywords :Adaptation, Competence,Digital Teaching, Learning, Higher Education,
Resistance, Resilience,
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ABSTRACT

Entrepreneurship, as an important phenomenon that concerns the entire life of humanity, is an
important part of the business world. Businesses need entrepreneurship to keep up with change
and ensure continuity of learning. Businesses need to follow different types of entrepreneurship,
which may vary depending on market conditions, characteristics of entrepreneurs or other
factors, and adopt the type of entrepreneurship that the business needs. This study reveals that,
with technological advances and the rapid spread of digitalization, an important type of
entrepreneurship that concerns the entire business world is developing today; Artificial
Intelligence Entrepreneurship. In recent years, artificial intelligence technologies and
entrepreneurship applications have been discussed together, and the impact of artificial
intelligence on entrepreneurship has been emphasized. In fact, it is claimed that the era of
artificial intelligence has inevitably begun in entrepreneurship processes. Artificial intelligence
is considered a disruptive and innovative technology that can increase the productivity and
competitiveness of an organization or individual. It is stated that artificial intelligence
technologies enable entrepreneurs to develop new business models and optimize their
operations. Major initiatives implemented using artificial intelligence technologies in the world
and in Turkey (tesla, alphabet, IBM, kunduz, udentify, divit, etc.) are the best examples of this.
However, today, the use of artificial intelligence technologies in entrepreneurship processes is
seen as an indispensable necessity in almost most businesses. In addition, the development of
artificial intelligence-based business models shows that ‘artificial intelligence entrepreneurship’
can be introduced as a concept. In other words, it can be stated that the concept of ‘artificial
intelligence entrepreneurship’ can be considered as a new type of entrepreneurship. Based on
this, this study conducts a conceptual-theoretical examination through successful artificial
intelligence entrepreneurship examples and aims to introduce the term artificial intelligence
entrepreneurship into the literature as a type of entrepreneurship.

Keywords: Artificial Intelligence Entrepreneurship, entrepreneurship, artificial intelligence,
artificial intelligence technologies, digitalization.
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OZET

Insanligin tiim yasamini ilgilendiren dnemli bir olgu olarak girisimcilik, is diinyasimnin énemli
bir parcasidir. Isletmeler, degisime ayak uydurmak ve 6grenmenin siirekliligini saglamak igin
girisimcilige ihtiya¢ duyarlar. Isletmelerin piyasa kosullarina, girisimcilerin dzelliklerine veya
diger faktorlere gore degisiklik gosterebilen farkli girisimcilik tiirlerini takip etmesi ve
isletmenin ihtiyaci olan girisimcilik tiiriinii benimsemesi gerekmektedir. Bu ¢alisma, teknolojik
ilerlemeler ve dijitallesmenin hizla yayilmasi ile giiniimiizde tiim is diinyasini ilgilendiren
onemli bir girisimcilik tiriiniin gelismekte oldugunu ortaya koymaktadir; Yapay Zeka
Girisimciligi. Son yillarda yapay zeka teknolojileri ve girisimcilik uygulamalar1 birlikte ele
alimmakta, girisimcilikte yapay zekanin etkisi lizerinde durulmaktadir. Hatta girisimcilik
stire¢lerinde yapay zeka devrinin kagiilmaz olarak basladigi one siiriilmektedir. Yapay zeka,
bir kurulusun veya bireyin iiretkenligini ve rekabet giiciinii artirabilecek yikici ve yenilik¢i bir
teknoloji olarak kabul edilmektedir. Yapay zeka teknolojileri ile girisimcilerin yeni is modelleri
gelistirmesine ve operasyonlarini optimize etmesine olanak tanidigi ifade edilmektedir.
Diinya’daki ve Tiirkiye’deki yapay zeka teknolojileri kullanilarak gerceklestirilen biiyiik
girigimler (tesla, alphabet, IBM, kunduz, udentify, divit vb.) bunun en giizel 6rnekleridir. Ancak
glinimiizde nerdeyse ¢ogu isletmede girisimcilik siireglerinde yapay zeka teknolojilerinin
kullanimi1 vazgecilmez bir zorunluluk olarak goriilmektedir. Buna ilaveten yapay zeka tabanl
is modellerinin gelisimi, bir kavram olarak ‘yapay zeka girisimciliinin’ ortaya
konulabilecegini gostermektedir. Diger bir deyisle ‘yapay zeka girisimciligi’ kavraminin yeni
bir girisimcilik tiirii olarak ele alinabilecegi ifade edilebilir. Buradan hareketle bu caligmada,
basarili yapay zeka girisimcilik 6rnekleri tizerinden kavramsal-teorik bir inceleme yapilmakta
ve yapay zeka girisimciligi teriminin bir girisimcilik tiirli olarak literatiire kazandirilmasi
amaglanmaktadir.

Anahtar Kelimeler: Yapay Zeka Girisimciligi, girisimcilik, yapay zeka, yapay zeka
teknolojileri, dijitallesme.
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ABSTRACT

With the liberalization and globalization that started in the 1980s, entrepreneurship has become
one of the most important factors in national and international competition. In today's intense
international competition, producing high value-added products has become the primary goal
of enterprises. In other words, it is of great importance for enterprises to continue their activities
by adapting to today's technologies in terms of competitive advantage. In this study, the change
in the structure of enterprises is measured through exports of medium and high technology
products. On the other hand, the phenomenon of digitalization in both economic and social life
is developing rapidly all over the world. The aim of this study is to investigate the impact of
digitalization on the entrepreneurship structure in Tirkiye. Internet usage rates are taken into
account as an indicator of digitalization. The data range of the study is determined as the years
1993-2023. In the study, Narayan-Popp unit root test was applied to determine the stationarity
of the variables. The long-run cointegration relationship is investigated with the Maki
cointegration test. Finally, FMOLS model was applied for parameter estimation. According to
the results obtained from the study, both variables contain unit root at the level. The first
differenced series are found to be trend stationary. After both variables were found to be
stationary at first order, cointegration analysis was conducted and it was determined that the
variables move together in the long run. In addition, statistically significant structural breaks
were found for the years 2000, 2010 and 2017. According to the results obtained from the
parameter estimates, the effect of digitalization on exports of medium and high technology
products is found to be positive and statistically significant. A 1-unit increase in digitalization
increases exports of medium and high-tech products by 0.18 units.

Keywords: Digitalization, Entrepreneurship, Competitive Advantage, Cointegration,
Structural Break.
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OZET

1980'i yillarda baglayan liberallesme ve kiiresellesme ile birlikte, girisimcilik ulusal ve
uluslararasi rekabette en 6nemli faktorlerden biri haline gelmistir. Giiniimiizde yasanan yogun
uluslararasi rekabet ekseninde katma degeri yliksek {irtinler tiretmek, girisimlerin birincil hedefi
olmustur. Bir bagka ifadeyle girisimlerin giiniimiiz teknolojilerine uyum saglayarak
faaliyetlerini siirdiirmeleri, rekabet avantaji acisindan biiyiikk onem arz etmektedir. Bu
caligmada girisimlerin yapisindaki degisim, orta ve yiiksek teknolojili {iriin ihracat1 izerinden
dlciilmiistiir. Ote yandan gerek ekonomik gerekse sosyal yasamda dijitallesme olgusu tiim
diinyada hizli bir gelisme gostermektedir. Bu ¢alismanin amaci, Tiirkiye’de dijitallesmenin
girisimcilik yapis1 tizerindeki etkisini aragtirmaktir. Dijitallesme gostergesi olarak da internet
kullanim oranlar1 dikkate alinmistir. Calismanin veri araligi, 1993-2023 yillar1 olarak
belirlenmistir. Calismada degiskenlerin duraganlik durumunu saptamak amaciyla Narayan-
Popp birim kdk testi uygulanmistir. Uzun donem esbiitiinlesme iliskisi ise Maki esbiitiinlesme
testiyle aragtirllmistir. Son olarak parametre tahmininde FMOLS modeli uygulanmistir.
Calismadan elde edilen sonuglara gore her iki degisken de diizeyde birim kok icermektedir.
Birinci farki alinan seriler ise trend duragan bulunmustur. Her iki degiskenin birinci mertebeden
duragan bulunmasinin ardindan esbiitiinlesme analizi yapilmis ve degiskenlerin uzun dénemde
birlikte hareket ettikleri belirlenmistir. Ayrica 2000, 2010 ve 2017 yillari i¢in istatistiksel olarak
anlaml1 yapisal degisimler saptanmistir. Parametre tahminlerinden elde edilen sonuglara gore
dijitallesmenin orta ve yiiksek teknolojili {iriin ihracati lizerindeki etkisi pozitif ve istatistiksel
olarak anlamli bulunmustur. Dijitallesmedeki 1 birimlik artis, orta ve yliksek teknolojili iiriin
ithracatini 0,18 birim yiikseltmektedir.

Anahtar Kelimeler: Dijitallesme, Girisimcilik, Rekabet Avantaji, Esbiitiinlesme, Yapisal
Degisim.
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ABSTRACT

Artificial intelligence (Al) refers to technologically intelligent computer software capable of
deriving mathematical results from what it has learned and assisting in decision-making. A
subfield of Al, machine learning, is widely used in the field of medicine today. Studies in the
literature show that machine learning methods yield highly successful results in diagnosing
diseases. Mastitis, a disease that affects many components of milk obtained from cows, is
commonly diagnosed based on the somatic cell count in the milk. The aim of the study created
within this framework is to go beyond methods based only on the number of somatic cells in
the detection of mastitis and to analyze the changes in other components of milk in a holistic
way, thus ensuring a more accurate diagnosis of the disease. In this study, milk samples taken
from 118 different cows at dairy farms operating in Burdur province in Tiirkiye were used. The
protein, fat, pH, lactose, viscosity, and color values of the milk samples were analyzed in the
laboratory. The analysis results were used in training and testing machine learning algorithms,
and mastitis disease was tried to be diagnosed with the results obtained from these algorithms.
Considering the inputs of the research and the obtained results, the most suitable machine
learning algorithms were selected. These algorithms include Gaussian Naive Bayes, Decision
Trees, Support Vector Machines, K-Nearest Neighbor, Random Forests, Logistic Regression,
XGBoost, and LightGBM algorithms. As a result of the study, the performances of the
algorithms for mastitis diagnosis were compared and the highest accuracy rate was obtained
with the LightGBM algorithm (90%). In addition, this study showed that if the protein, fat, pH,
lactose, viscosity and color values in cow's milk are analyzed as a whole, mastitis disease can
be diagnosed with a 90% accuracy rate. As a result, it was concluded that mastitis in cows can
be diagnosed by taking into account the somatic cell count, and it can also be diagnosed with a
very high accuracy rate by analyzing the protein, fat, pH, lactose, viscosity and color values in
milk as a whole with the help of machine learning algorithms.

Keywords: mastitis, machine learning, classification, lightGBM.
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ABSTRACT

Purpose: Digital technology has become a crucial component of modern sports, aiding
athletes in training, recuperating, and achieving peak fitness. The article analyses the
specialist opinion regarding the impact of Al technology in assessing physical
performance, monitoring health, and providing feedback for athletes’ technique
improvement. In this regard the authors question is if digital technology can also enhance
training by providing information about training regimens, such as heart rate monitors,
which can lead to better results and fewer injuries. Another question is if digital technology
speeds up injury recovery through electrical stimulation devices, allowing athletes to return
to training and competition faster.

Methods: Our research is based on a survey applied to specialists from the Romanian
Federations to find out their opinions regarding digital technology integration into sports
training. As to analyse the data collected, we used the SMARTPLS software and designed
a structured equation model.

Results: It resulted that in the Romanian sport specialist opinion, the integration of Al apps
in training and performance becomes more widely and efficiently used in training, leading
to improved performance.

Keywords: digital technology; sports training; technology; Al; ML.
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ABSTRACT

One of the most important factors that distinguishes a person from other people and directs their
feelings, thoughts and behaviors is their self-concept, which also reflects their self. Self-
discipline is the ability to control and direct one's behavior by mastering one's own desires and
impulses. Autonomy in English language learning means encouraging students to take
individual responsibility for the subjects they need to learn and how they can learn. Self-
discipline and autonomy are complementary concepts in the field of education and psychology.
The flipped learning model is a teaching model that prepares students for classroom learning
with pre-lesson videos and allocates class time to the practice of the relevant subject. It includes
interactive group learning activities in the classroom and direct computer-based individual
training outside the classroom. It is the student's own responsibility to watch the educational
video he/she is responsible for before the lesson, and it is directly affected by the self-discipline
of the person, the student is also autonomous in the preparation before the lesson and in learning
the subject. One of the important learning models in learning English that enables the student
to learn with self-discipline and autonomy is the flipped learning model. Civil Aviation Cabin
Services program graduates must have the ability to write, speak and understand English as
required by their duties. In this context, the aim of the research is to analyze the impact of self-
discipline and autonomy in learning English on the perception of the flipped learning model
with Civil Aviation Cabin Services students. Since there is no study on this subject in the
national literature, it is thought that the research conducted will shed light on future research.
A survey form consisting of four parts was used as a data collection tool in the research. In the
first part of the survey form, there is an information form about the fun aspects of the flipped
education application, its favorite aspects and opinions on flipped education, which includes
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suggestions for improving the flipped education application. In the second part, the Self-
Discipline, which consists of 13 items collected under two dimensions developed by Simsir
(2020) In the third part of the scale, the Autonomy Scale in Learning English, consisting of 23
items under a single dimension developed by Edis (2017), were used, and in the fourth part, the
Flipped Learning Model Perception Scale, consisting of 22 questions collected under a single
dimension developed by Sec¢ilmisoglu (2019), was used. Data were analyzed using SPSS 21.0
program. As a result of the research, it was determined that self-discipline and autonomy in
learning English did not have a significant effect on the perception of the flipped learning
model.

Keywords: Self-Discipline, Autonomy in English language learning, Flipped Learning Model,
Vocational School, Civil Aviation Cabin Services

OZET

Kisiyi diger kisilerden ayiran, duygu, diisiince ve davraniglarini yonlendiren en 6nemli
faktorlerden biri benligini de yansitan 6z kavramudir. Oz-disiplin kisinin kendi istek ve
diirtiilerine hakim bir sekilde davranislarmi kontrol ederek yonlendirmesidir. Ingilizce
ogrenmede 6zerklik 6grencilerin 6grenmesi gereken konular ve bunlari nasil 6grenebilecekleri
konusunda bireysel olarak sorumluluk iistlenmeye tesvik edilmesini ifade etmektedir. Oz-
disiplin ve 6zerklik egitim ve psikoloji alaninda birbirini tamamlayan kavramlardir. Ters yiiz
o6grenme modeli ders Oncesi verilen videolarla 6grencileri siniftaki 6grenmeye hazirlayan ve
ders saatini ilgili konunun pratigine ayiran bir 6gretim modelidir. Sinif ig¢inde etkilesimli grup
O0grenme aktiviteleri ve smif disinda dogrudan bilgisayar tabanli bireysel egitimi
kapsamaktadir. Ogrencinin ders &ncesinde sorumlu oldugu egitim videosunu izlemesi kendi
sorumlulugundadir, kisinin sahip oldugu 6z-disiplinden direkt etkilenmektedir, 6grenci ders
oncesi hazirlikta ve konuyu 6grenmede de ozerktir. Ingilizce 6grenmede Ogrencinin 6z-
disiplinle ve 6zerk olarak 6grenmesini saglayan 6nemli 6grenme modellerinden biri ters yiiz
ogrenme modelidir. Sivil Havacilik Kabin Hizmetleri mezunlar1 gorevleri geregi Ingilizce
yazma, konusma ve anlayabilme yetisine sahip olmalidir. Bu baglamda arastirmanin amaci 6z
disiplin ve Ingilizce 6grenmede 6zerkligin ters-yiiz dgrenme modeli algisi lizerindeki etkisini
Sivil Havacilik Kabin Hizmetleri 6grencileriyle analiz etmektir. Ulusal alan yazinda bu konuda
yapilan calisma olmadigr i¢in yapilan arastirmanin yapilacak arastirmalara 1s1k tutacagi
diisiiniilmektedir. Arastirmada veri toplama araci olarak dort boliimden olusan anket formu
kullanilmistir. Anket formunun birinci boliimiinde ters-yiiz egitim uygulamasinin eglenceli
yonleri, begenilen yonleri ve ters-yiiz egitim uygulamasinin gelistirilmesine yonelik 6nerilerin
bulundugu ters-yiiz egitimine yonelik goriisler bilgi formu, ikinci boliimiinde Simsir (2020)
tarafindan gelistirilen iki boyut altinda toplanan 13 maddeden olusan Oz Disiplin Olgegi,
ticiincii boliimiinde Edis (2017) tarafindan gelistirilen tek boyut altindaki 23 maddeden olusan
Ingilizce Ogrenmede Ozerklik Olgegi, dordiincii béliimiinde Secilmisoglu (2019) tarafindan
gelistirilen tek boyut altinda toplanan 22 sorudan olusan Ters-Yiiz Ogrenme Modeli Algisi
Olgegi kullanilmistir. Veriler, SPSS 21.0 programu kullanilarak analiz edilmistir. Arastirma
sonucunda 6z disiplin ve Ingilizce dgrenmede ozerkligin ters-yiiz 6grenme modeli algis
iizerinde anlamli etkisi olmadig: tespit edilmistir.

Anahtar Kelimeler: Ozdisiplin, Ingilizce Ogrenmede Ozerklik, Ters Yiiz Ogrenme Modeli,
Meslek Yiiksekokulu, Sivil Havacilik Kabin Hizmetleri
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ABSTRACT

Investigating learner autonomy and motivation is important because the use of credit module
systems in English language education continues to rise leading to high student achievement.
This study focuses on how self-directed learning skills are not fostered by the system and there
are no motivational strategies put in place. However, students are often unable to develop strong
independent learning skills because they receive little support. Additionally, there is always a
failure to exploit a range of motivational approaches required for continued participation of
students across modules. In order to improve on this, this research will examine present methods
used and find out where some teachers may be going wrong. The findings emphasize the value
of robust support structures as well as innovative strategies.
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ABSTRACT

Translation is not merely the substitution of words from one language to another; it involves
conveying the connotative meaning, cultural nuances, and pragmatic implications of words and
phrases. This article delves into the pragmatic analysis of connotative meanings in translation,
exploring how translators navigate the complexities of cultural context, social norms, and
speaker intentions to ensure accurate and effective communication. Through case studies and
theoretical insights, this research sheds light on the challenges and strategies involved in
preserving connotative meaning across languages.

Keywords. Translation, connotative meaning, pragmatics, cultural context, social norms,
communication, language equivalence, linguistic analysis.
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ABSTRACT

In translation, it is a bit difficult to translate without losing the expressiveness of the meaning,
and the use of parcellation units is the most alternative way. However, various problems can be
encountered during the translation process. The meaning of alternatives often depends on the
context, but it is also important to consult a dictionary. It is not allowed to approximate the
meaning of the words in the translation. The translator must know the word and its meaning
well or find them in the dictionary. Otherwise, the translator will inevitably fall into the trap of
"false friends of the translator". Finding an equivalent that partially corresponds to the original
word often creates a problem in translation. Such words are usually considered polysemantic,
that is, they have multiple meanings. Determining which word meaning is used is the first task
of the translator. In this, the translator is mistaken. A language phenomenon that prevents
incorrect word choice is context.

Keywords: Extralinguistic type, Context, Reagangate, Linguistic problems, Pragmatic
problems, Parcellated compound
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20-asr ingliz adabiyotida matnlararo va portret tavsiflarida nutq tahlili

Discourse Analysis in Intertextual and Portrait Descriptions in 20th
Century English Literature
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ABSTRACT

This research delves into the discourse analysis of intertextual and portrait descriptions in 20th-
century English literature, examining how linguistic choices and intertextual references
contribute to the construction of character identities and narratives. Discourse analysis, as a
multidisciplinary approach, provides insights into how language shapes social realities and
individual perceptions, making it an ideal tool for analyzing complex portrayals in literary texts.

Key words: discourse analysis, intertextuality, portrait descriptions
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ABSTRACT

One of the problems that has been making people think for a long time is the system of artificial
intelligence. The artificial intelligence system is an information system dealing with problems
of formalization of human thinking, modeling of human thinking and their programming. The
concept of "artificial intelligence” was introduced for the first time in 1956 at a scientific
conference held at Dartmouth College in the USA. Professor Winston of the Massachusetts
Institute of Technology defines artificial intelligence as a world in which people can do all the
intellectual work. Since then, this topic has attracted the interest of researchers. Artificial
intelligence has been used in various fields of education, including more and more researches
in language teaching. Artificial intelligence helps create knowledge spaces to improve teaching
and learning. It can be used in reading, teaching and assessment. At present, it can be said that
artificial intelligence is rapidly developing and used in all areas of our life. One of those
directions is education. Among them, especially language learning, language learning. In the
modern world where globalization and communication play an important role, the need to learn
a second language is increasing day by day. But, for some people, this process requires
considerable effort and time. However, using modern artificial intelligence technologies, this
process can be made much easier. One of the main ways to effectively use artificial intelligence
in language learning and teaching is the use of mobile applications or online platforms, Internet
resources. It gives language learners access to a variety of language learning materials such as
textbooks, audio and video materials, and interactive activities. Using these materials creates a
personalized learning path based on the individual needs of each language learner. In addition,
some artificial intelligence, online platforms, and Internet resources use speech recognition
technology to help language learners develop speaking skills in their target language. With this
feature, the user can type his own speech or simulate a dialogue with the computer or other
users. The system then automatically evaluates the user's pronunciation and provides feedback
on their progress.

Keywords: language, artificial intelligence, internet platform, teaching, methodology
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ABSTRACT

This article explores the complexities of translating phraseological units between English and
Uzbek, emphasizing their cultural and linguistic significance. By examining various theoretical
frameworks and translation methodologies, the study highlights the challenges and strategies
for achieving equivalence in translation. The evolution of translation definitions, the functional
approach to translation, and the classification of phraseological units are discussed to provide
a comprehensive understanding of their role in languages. The article also underscores the
importance of preserving the original meaning and stylistic nuances in translation.

Keywords: Phraseological units, translation, English, Uzbek, cultural significance, linguistic
equivalence, idiomatic expressions, translation methodologies.
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ABSTRACT

This article explores the complex process of transmitting foreign (English) military
abbreviations into Russian and Uzbek languages, highlighting its significance in military
communication and information exchange. The study emphasizes the importance of high
professional training and knowledge of military terminology for accurate translation. It
discusses various methods such as transliteration, transcription, and descriptive translation, and
examines the influence of contextual factors and the need for adaptation to new terms and
technologies. The article underscores the role of this translation process in ensuring effective
communication, operational efficiency, and the overall success of military operations. Through
detailed examples, the study illustrates the challenges and strategies involved in accurately
conveying military abbreviations, emphasizing the need for continuous learning and adaptation
by translators and military specialists.

Key words: military abbreviations, translation, Russian language, Uzbek language, military
communication, transliteration, transcription, descriptive translation, military terminology,
information exchange, contextual translation, professional training, adaptation to new terms.
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ABSTRACT

Purpose: In today’s rapidly changing world, technology is reshaping education, including the
training provided in military institutions. This article aims to explore how incorporating
technology into English language training can significantly improve communication skills and
operational readiness among military personnel. The focus is on understanding how tools such
as language learning apps, virtual classrooms, and Al-powered assessments can address the
unique needs of military learners and align language training with the specific demands of
military operations.

Methods: The study employs a mixed-methods approach, combining quantitative surveys and
qualitative interviews with military language instructors and learners. The surveys assess the
current use of technology in military language training, while the interviews and focus groups
provide deeper insights into the effectiveness and challenges of these tools. Additionally, a
practical implementation of selected technologies in military training programs is evaluated
over several months to gauge their impact on language proficiency and communication skills.

Results: The findings reveal that the integration of technology into language training programs
has led to significant improvements in language proficiency and communication confidence
among military personnel. Tools such as language learning apps and virtual classrooms have
made learning more flexible and engaging, allowing for continuous practice and personalized
feedback. However, the study also highlights challenges related to accessibility, the need for
proper training, and the importance of balancing technology with traditional teaching methods.
Overall, the results suggest that embracing technology can help military educators create more
effective and practical language programs, ultimately contributing to a more capable and
prepared military force.

Keywords: English language training, military education, technology integration,
communication skills, operational readiness, language proficiency, educational technology.
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Effective Integration of Artificial Intelligence Tools in Foreign Language
Teaching

Prof.Dr. Karlygash Ashirkhanova
Atyrau University after named Kh.Dosmukhamedov
k.ashirkhanova@gmail.com

Albina Smagulova

ABSTRACT

The concept of artificial intelligence (Al) was first introduced by John McCarthy at the
Dartmouth Conference in 1956. Today, it is considered one of the major research directions in
computer engineering and has been a driving force in technology since the first half of this
century. Currently, many countries and companies worldwide are investing significant amounts
of money into various applications of Al, fostering its development. Education and teaching are
among the key areas for Al investment.
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Goytiirk Yazili Abidoalorinds Ismin Yiyalik Halinin Ifads Vasitalari

Asst.Prof.Dr.Yegana Qiirbat qiz1 Qahramanova
Azerbaijan State Pedaqgoji University, Azerbaijan
yegane.qehremanova.1976@mail.ru
https://orcid.org/0000-0003-3730-7674

ABSTRACT

Although there is a widespread opinion in Turkology that there is no possessive case in Old
Turkish, research shows that the history of the possessive case is actually ancient and
multifunctional. Thus, the possessive case also existed in the pro-Turkic period, but unlike
today, it was not expressed by the suffix -in, but by the suffix -1k in the ancient Sumerian
language. The reason why the possessive case suffix -in4, which is used in most modern Turkic
languages, does not appear in the early stages of Proto-Turkic language is the presence of the
older suffixes -ak, -1k, based on which the morpheme -11 and later -in appeared. In other words,
the possessive case existed in all stages of Turkic languages, but the ancient variant of the
current -in4 suffix was -ak//1ik. We also find this fact in ancient Turkish written monuments.
Thus, along with the possessive case suffix -ip,- in, - niy, - nuy, the suffix -1g is also found in
ancient Turkish written monuments. Although some Turkologists show that the possessive case
with the suffix -1g is still rare in ancient Turkish written monuments, a careful examination of
the language of the monuments reveals that in fact the possessive case -1k, -1 morphemes are
often used in Orkhon-Yenisei monuments. It is not difficult to see that the various allamorphs
of this suffix act as both possessive and affective cases. Unfortunately, the possessive case
words with suffixes -1k, -1g have often not been properly translated into the modern language,
as a result, untrue ideas have emerged about the inactive and rare use of the active possessive
case in the language of the monuments.

Key words: Goyturk monuments, state, pictures, old, Turkish languages.

OZET

Her ne kadar eski Tiirkgede iyelik halinin bulunmadigi yoniinde tiirkolojide yaygin bir goriis
olsa da yapilan arastirmalar iyelik halinin tarihinin aslinda ¢ok eski ve ¢ok islevli oldugunu
gostermektedir. Yani iyelik hali prototiirk doneminde de mevcuttu ancak giiniimiizden farkl
olarak simdiki gibi -1n ekiyle degil, eski Siimer dilinde -1k ekiyle ifade ediliyordu. Giinlimiizde
Tiirk dillerinin gogunda kullamlan —in* iyelik ekinin Proto-Tiirk dilinin ilk dénemlerinde
goriilmemesinin nedeni de ondan daha eski -ak, -ik morfeminin varligidir. -1k morfemi zamanla
degiserek -1y ve daha sonra -in seklinde ortaya ¢ikti. Boylece diye biliriz ki, simdiki tiirk
dillerinde iyelik halda kullanilan —in* eki eski sumercedeki-ik ekinden tdremisdir, yani iyelik
hali Tiirk dillerinin her kademesinde mevcuttu, ancak eski sekli -ak//ik idi, daha sonra —in
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sekline diismiisdiir. Bu gergegi eski goktiirk anitlarinda da bulmaktayiz. Boylece eski goktiirk
anitlarinda -11,- in, - nip, -nuy iyelik ekinin yani sira -1g ekine de rastlanmaktadir. Her ne kadar
baz1 Tirkologlar, -1¢ ekli iyelik halinin goktiirk anitlarinda hala nadiren rastlandigim
gosterseler de, anitlarin dili dikkatli bir sekilde incelendiginde, aslinda Orhun-Yenisey
anitlarin'da -1g, -1g iyelik halinin siklikla kullanildigi goriiliir. Bu ekin ¢esitli alamorflarinin hem
iyelik hem de yiikleme durumlari olarak hareket ettigini gérmek zor degil. Ne yazik ki -ik, -18
ekleriyle gelen iyelik s6zciikleri cogu zaman ¢agdas dile dogru bir sekilde ¢evrilememis, bunun
sonucunda da anitlarin dilinde etkin iyelik halinin etkisiz ve nadir kullanimina iliskin yanlis
fikirler ortaya ¢ikmuistir.

Anahtar kelimeler: Goktiirk, durum, ekler, eski, tiirk dilleri
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Componential-Syntaxeme Analysis of Syntactic Units in Sentence Structure
and its Pecularitites

Docent Kubeysinova D.T.
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ABSTRACT

This study investigates the role of componential and syntaxeme analysis, which represent great
opportunities for explaining the essence of the form and content of syntactic units in sentence
structure.

Key words: Syntaxeme, syntaxeme analysis, nuclear-predicative, nuclear-predicating,
substantivity, agentivity, stativity, transformational method, junctional and componential
model, prosessuality.
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ABSTRACT

It is inevitable that we will talk about cognitive linguistics when we talk about the factors that
determine the development of linguistics and the emergence of its new fields. Because our era
is the era of cognitive linguistics, we would not be mistaken. Cognitive linguistics, which is
related to human perception and thinking, is a science that deals with important scientific-
theoretical propositions about the preservation of our knowledge about the world and how they
are structured in the language in the process of communication.

Cognitive linguistics is a direction that investigates the problems of the relationship between
language and consciousness, the role of language in the conceptualization and classification of
the world, in cognitive processes and generalization of human experience, and the forms of
interaction of individual cognitive abilities of a person with language. Categorization is the
organization of acquired knowledge, that is, the distribution of new knowledge under various
headings and headings that exist in the human mind, and is often determined by the categories
of the language of which the person is the carrier.

Cognitive linguistics has benefited from cognitive science as an independent field of modern
linguistics. At the same time, the difference between cognitive linguistics and other cognitive
sciences lies in its essence, while it studies consciousness in language itself, on its own material,
while other cognitive sciences also study consciousness on its own material, and in its methods,
it investigates cognitive processes. based on its application, it draws conclusions about the types
of mental images in the human mind, followed by a cognitive interpretation of the research
results

Key words: Cognitive linguistics, concept, psychology, linguistics, anthropology, philosophy,
physiology
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ABSTRACT

The 19th century is a stage distinguished by innovations in Azerbaijani literature. The complex
socio-political relations of the period left their traces in the literature and revealed several new
talents. In the words of Academician Isa Habibbeyli, "It was literature that had completely new
qualities throughout the history of Azerbaijani literature." The enlightenment movement that
emerged after the occupation of Azerbaijan by Tsarist Russia opened the eyes of the people and
called them to fight for their rights and to express a critical attitude to the happenings. In such
a period, the arbitrariness that took place in the places, the oppression and injustice of the local
henchmen of the tsar's officials were figuratively criticized, and literature became the main
expression of the people’s life. With this, within the main literary event of the period, the critical
literature was strengthened, conditions were created for the creation of satirical poetry. In other
words, satirical poetry arose out of the demand of the time and criticized the flaws of society.
The great thinker Mirza Fatali Akhundzadeh, who showed that satire did not appear at the
request of the masters of words, but independently of them, said, "Whatever you pay attention
to in my time, it creates laughter and mockery. When you start creating a work, the subject
brings satire along with it." Thus, it is clear from what has been said that "the genre with the
highest demand in Azerbaijani literature in the first half of the century was social satire.”
Muharram Zeynal Gasim bey Zakir, Baba bey Shakir, Mirza Bakhish Nadim and others, who
played a special role in the creation and development of satirical poetry, exposed the flaws of
the social environment with artistic paints in their satires and exposed the injustice in society
with satirical language. "Zakir boldly exposed the society dominated by feudal-patriarchal
relations, the decaying laws and regulations, the morals and behavior of the exploiting classes,
and the deficits and shortcomings he saw in life in general. Neither bey, khan, landlord, nor
tsar's officials, nor priests could escape from his merciless sarcasm and bitter laughter.”
(Gasimbey Zakir. Selected works. Baku "Eurasia™ Baku, 2005. 400 p.)

Seyyed Azim Shirvani, who raised the 19th century satirical poetry to the highest peak, has the
same point of view as Zakir and other satirical artists of the time. In his satires, the social
inequality prevailing in the society, the lawlessness of the peasants, the corrupt and robber
officials are sharply criticized, their rude treatment of the people, the insulting expressions they
use deepen the criticism targets of the satire.

Key words: satire, targets of criticism, G. Zakir, X1X century, poetry.
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ABSTRACT

This work is aimed at analyzing the lexical-thematic classification of magic spells in “Harry
Potter” by J. K. Rowling. Employing a deep analysis, the study delves into the diverse linguistic
elements and thematic patterns present in magical incantations. By examining the positive and
negative effect of magic spells, the research aims to construct a comprehensive framework for
categorizing these spells based on their underlying themes and purposes of use. The findings
contribute to both linguistic studies and the broader exploration of magic, highlighting how
language intricately weaves together with the thematic elements in the realm of spellcasting.
This research serves as a valuable resource for linguists, folklorists, and enthusiasts interested
in unraveling the enchanting linguistic tapestry of magic spells in the English language.

Keywords: Magic spells, folklore, charms, curses, transforming spells, healing spells,
defensive spells, elemental spells, summoning spells, jinxes, hexes.
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ABSTRACT

One of the goals of the United Nations 2030 Agenda, which presents the steps to be taken for
sustainable development and the goals in this direction under 17 headings, is to reduce gender
inequalities by removing all legal, social and economic obstacles to the empowerment of
women and girls. This document emphasizes that the progress to be made under this heading is
important for the progress in other sustainable development goals. Although women's
entrepreneurship is important for the empowerment of women both economically and socially,
statistics collected and presented at the national level to enable evaluations and international
comparisons regarding women's entrepreneurship are limited. Global Entrepreneurship
Monitor (GEM) has been trying to reveal entrepreneurial behavior and attitudes through 15
indicators at the national level, using data collected by the Adult Population Survey since 2001.
Two of these indicators (female/male total early-stage entrepreneurial activity (TEA) and
female/male opportunity-driven TEA) are classified under the title of gender equity indicators.
However, in order to reach a more realistic picture in terms of sustainable development, it is
necessary to look at gender equality from a broad perspective when evaluating it within the
framework of entrepreneurship. More detailed data or information about women
entrepreneurship in different countries can only be accessed from the women entrepreneurship
reports prepared by GEM since 2007. In this study, the inferences obtained by evaluating gender
(in)equality and entrepreneurship in terms of their impact on sustainable development will be
tried to be revealed based on the data presented in the GEM 2022/23 Women's Entrepreneurship
Report and the information in this report.

Keywords: Gender equality, entrepreneurship, sustainable development
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OZET

Stirdiiriilebilir kalkinma ig¢in atilmasi gereken adimlar ve bu dogrultudaki amaglar1 17 baslik
altinda sunan Birlesmis Milletler 2030 Giindemi'ndeki amaglardan biri kadinlarin ve kiz
cocuklarinin giiclendirilmesinin Oniindeki tiim yasal, sosyal ve ekonomik engellerin
kaldirilarak toplumsal cinsiyet esitsizliklerinin azaltilmasidir. Belgede, bu baslik altinda
saglanacak ilerlemelerin diger siirdiiriilebilir kalkinma amaglarindaki ilerlemeler agisindan
onemli oldugu vurgulanmaktadir. Kadin girisimciligi, hem ekonomik hem de sosyal olarak
kadmin giiglendirilmesi agisindan éneme sahip olmakla birlikte, kadin girisimciligine iliskin
degerlendirmeler ve uluslararasi karsilastirmalar yapilabilmesine imkéan saglayacak sekilde
ulusal diizeyde toplanan ve sunulan istatistikler sinirhidir. Kiiresel Girisimceilik Monitorii
(GEM), 2001 yilindan bu yana Yetiskin Niifus Arastirmasi ile toplanan verileri kullanarak,
ulusal diizeyde 15 gosterge araciligiyla girisimei davranis ve tutumlarini ortaya koymaya
caligmaktadir. Bu gostergelerden ikisi (kadin/erkek toplam erken agsama girisimcilik faaliyeti
(TEA) ve kadin/erkek firsata dayali TEA) toplumsal cinsiyet esitligi gostergeleri basligi altinda
siniflandirilmaktadir. Oysa siirdiiriilebilir kalkinma acgisindan daha gergekei bir tabloya
ulasabilmek i¢in, toplumsal cinsiyet esitligini girisimcilik ¢ergevesinde degerlendirirken genis
bir perspektiften bakmak gerekmektedir. Farkli iilkelerdeki kadin girisimciligi ile ilgili daha
detayli veri ya da bilgilere ise ancak GEM tarafindan 2007 yilindan beri hazirlanan kadin
girisimciligi raporlarindan ulasilabilmektedir. Bu ¢alismada, stirdiiriilebilir kalkinmaya etkileri
acisindan toplumsal cinsiyet esit(siz)ligi ve girisimciligin degerlendirilmesiyle elde edilen
cikarimlar, GEM 2022/23 Kadin Girisimciligi Raporu'nda sunulan verilerden ve bu rapordaki
bilgilerden hareketle ortaya konulmaya c¢alisilacaktir.

Anahtar Kelimeler: Toplumsal cinsiyet esitligi, girisimcilik, stirdiiriilebilir kalkinma.
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ABSTRACT

While entrepreneurs’ personalities can be considered in both positive and negative aspects, it is
important for researchers to understand the complex process by which personalities shape
behavior and influence outcomes. Miller argues that positive personality traits such as energy,
passion and the need for achievement can be valuable for entrepreneurs, but some personality
traits such as overconfidence, narcissism, aggression, deviance and obsessiveness can have
harmful personal, organizational and societal consequences. At this point, based on Miller's
argument that organizational studies often ignore the “dark side” of phenomena, we aim to
examine the dark side of personality traits in terms of entrepreneurship from a different
perspective from an organizational behavior perspective. In this framework, based on Miller's
observations on the negative aspects of entrepreneurs’ personalities, we will use five broad areas
of research derived from the organizational behavior literature on the role of personality in
entrepreneurship. We will examine how these research areas conceptualize personality in the
entrepreneurship literature and the personality-outcome relationships. We will also look at the
interactions between traits and contextual and emotional variables that play a critical role in
personality. Finally, we will assess the insights gleaned from personality research in the
organizational behavior literature and, when adapted to the study of personality in
entrepreneurship, how individual traits influence outcomes related to entrepreneurship studies.

Keywords: Personality Traits, Entrepreneurship, Dark Side of Personality, Affect.

OZET

Girisimcilerin kisilikleri olumlu ve olumsuz ydnleriyle ele alinabilirken, arastirmacilarin
kisiliklerin davraniglar1 sekillendirdigi ve sonuglar1 etkiledigi karmasik siireci anlamalari
onemlidir. Miller, enerji, tutku ve basari ihtiyaci gibi olumlu kisilik 6zelliklerinin girisimciler
icin degerli olabilecegini, ancak bazi kisilik 6zelliklerinin 6rne8in asir1 giiven, narsisizm,
saldirganlik, sapkinlik ve takintili olma halinin zararl kisisel, orgiitsel ve toplumsal sonuglari
olabilecegini ifade etmektedir. Bu noktada Miller'in orgiitsel ¢aligmalarda genellikle olgularin
"karanlik tarafin1" g6z ardi ettigi yoniindeki argiimanindan hareketle girisimcilik agisindan
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kisilik 6zelliklerinin karanlik yoniine orgiitsel davranis perspektifinden farkli bir pencereden
incelemeyi hedefliyoruz. Bu ¢ercevede Miller'in girisimcilerin kisiliklerinin olumsuz yonlerine
iliskin gozlemlerine dayanarak, girisimcilik olgusunda kisiligin roliine iligkin orgiitsel davranis
literatiirlinden tiiretilen bes genis arastirma alanmi kullanacagiz. Bu arastirma alanlarinin
girigimcilik literatiirlindeki kisiligi nasil kavramsallagtirildigi ile kisilik-sonug iligkileri
incelenecektir. Ayrica kisilikte kritik bir rol oynayan Ozellikler ile baglamsal ve duygusal
degiskenler arasindaki etkilesimlere yer verilecektir. Son olarak Orgiitsel davranig
literatiiriindeki kisilik arastirmalarindan derlenen ve girisimcilikteki kisilik ¢alismalarina
uyarlandiginda, bireysel oOzelliklerin girisimcilik calismalariyla ilgili sonucglar1 nasil
etkiledigine dair bilgilerin degerlendirilmesi amaglanmaktadir.

Anahtar Kelimeler: Kisilik Ozellikleri, Girisimcilik, Kisiligin Karanlik Y6nii, Duygulanim.
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ABSTRACT

It is known that entrepreneurship education and entrepreneurship tendency are directly
proportional concepts. Educational activities support and develop the entrepreneurial
characteristics of individuals. Entrepreneurship education, apart from the classical business
sectors, entrepreneurial individuals, especially women, with the development of entrepreneurial
tendencies, the creation of new companies and entrepreneurship is also a career. Entrepreneurial
women can establish their own businesses thanks to the innovative trainings they receive.
Newly established enterprises contribute directly to employment. This research was conducted
with women who received training in Entrepreneurship camps under the title of "Women in
Innovation”. Women in Innovation Entrepreneurship camps, since 2015, have been
transforming the projects of women with entrepreneurial potential into Start-Up and increasing
the entrepreneurial tendencies of women, providing them with mentoring support and enabling
them to establish sustainable innovative companies that go to scale up. In the process of
entrepreneurship camps, the journey of transforming projects that are at the idea stage into
value-added products/services and women's entrepreneurial tendencies are very
important.After determining the business models, focusing on brand strategies and sustainable
organic growth processes, it is foreseen that the new initiatives they establish with the
mentoring of successful names of the sector and academicians will directly contribute to
employment. In addition to supporting women entrepreneurs, the Women in Innovation project
increases women's entrepreneurship tendencies locally and nationally. It is known that by
raising role model women from entrepreneurship camps, entrepreneurship is brought to the
point of a career goal for women as well as increasing the socio-economic development of the
individual and society.
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The relationship between the entrepreneurial characteristics and entrepreneurial tendency of the
people who received entrepreneurship training in "Women in Innovation” entrepreneurship
camps was examined. In the training modules of Non-Governmental Organisations and
Technocities, the result of the research will be a road map qualification and the entrepreneurship
trainings in NGOs, Technology Development Centres will gain importance day by day and the
academic results of entrepreneurship tendencies will emphasise that women are the
transformative power of society.

Keywords:  Entrepreneurship  Education,  Entrepreneurship  Tendency, = Women
Entrepreneurship, Women in Innovation

OZET

Girisimcilik egitimi ve girisimcilik egilimi birbirleriyle dogru oranti kavramlar oldugu
bilinmektedir. Egitim c¢alismalar1 bireylerin girisimcilik 06zelliklerini desteklemekte ve
gelistirmektedir. Girisimcilik egitimi, klasik is sektorlerinin disinda girisimci bireylerin
ozellikle de kadinlarin girisimcilik egilimlerinin gelistirilmesi ile birlikte yeni sirketlerin
olusturulmasini ve girisimciliin de bir kariyer oldugunu anlatmaktadir. Girisimei kadinlar
aldiklar1 inovatif egitimler sayesinde kendi islerini kurabilmektedir. Yeni kurulan girisimler
istihdama direk katki saglamaktadir. Bu aragtirma “Inovasyonda Kadim” bashgmnda Girisimcilik
kamplarinda egitim almis kadinlar ile yapilmistir. inovasyonda Kadin Girisimcilik kamplar,
2015 yilindan beri girisimci potansiyeli olan kadinlarin projelerini Start-Up’a doniistiirmek ve
kadmlarin girisimcilik egilimleri arttirmak, onlara mentorlik destekleri ile birlikte
sirketlesmelerini saglayip, scale up’a giden siirdiiriilebilir inovatif sirketler kurmalarim
saglamaktadir. Girisimcilik kamplar siirecinde fikir asamasinda olan projeleri katma degerli
iriin/hizmete dontistiirme yolculugu ve kadinlarin girisimcilik egilimleri olduk¢a 6dnem arz
etmektedir. Is modellerini belirleyip, Marka stratejileri ve siirdiiriilebilir organik biiyiime
stireclerine odaklanildiktan sonra sektdriin bagarili isimleri ve akademisyenlerin mentorliigii ile
yeni kurduklar1 girisimler dogrudan istihdama katki sunacag: 6n goriilmektedir. inovasyonda
kadin projesi, kadin girisimcileri desteklemenin yaninda kadmnlarin girisimcilik egilimlerini de
yerelde ve ulusal bazda artirmaktadir. Girisimcilik kamplarindan rol model kadinlar
yetistirilerek bireyin ve toplumun sosyo ekonomik gelismisligini arttirmanin yaninda kadinlara
girisimciligi bir kariyer hedefi noktasina getirildigi bilinmektedir. “Inovasyonda Kadin”
girisimcilik kamplarinda girisimcilik egitimi alan Kisilerin girisimcilik 6zellikleri ve
girisimcilik egilimi arasindaki iligki incelenmistir. Sivil Toplum kuruluslar1 ve Teknokentlerin
egitim modiillerinde, arastirma sonucu bir yol haritas1 niteligi olacak ve STK’lar, Teknoloji
Gelistirme Merkezlerinde girisimcilik egitimlerinin giin gegtikce Onem kazanacagi ve
girisimcilik egilimlerinin akademik sonuglar1 kadinlarin toplumun doniistiiriicti giicii oldugunu
vurgulayacaktir.

Anahtar Kelimeler: Girisimcilik Egitimi, Girisimcilik Egilimi, Kadin Girisimciligi,
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ABSTRACT

The beginning of the employment field's repercussion around the world has been made visible
through different historical backgrounds for men and women. The basis of this difference stems
from the existence of gender inequality. While the direction of labor for men and women is
positioned socially and culturally as well as economically, there has been a deep impact of
sexist themes. Thus, the separation of women's work and men's work has created itself with
discriminatory policies. Women's ability to become subjects in the labor market became
possible with the world wars and the industrial revolution. With their involvement in working
life, women began to become stronger and liberated. However, it took many years of struggle
for these initiatives to be reciprocated. It is very important to explain this historical context in
order to see the place of women in the labor process today.

The female face of employment and the entrepreneurial dimension of this face are possible by
evaluating it within the development literature of the countries. For this reason, it is important
to evaluate women entrepreneurs in terms of both their number and quality in defining
developed and underdeveloped countries. As this phenomenon grew stronger in the 1970s and
spread all over the world, being a female entrepreneur and recognition are important indicators
of the development levels of countries. Because the phenomenon of female entrepreneurs has
actually been accepted as a kind of poverty prevention strategy that capitalism offers as a
solution in this process when it encounters crisis. The reflection of feminization of women's
labor on the field of entrepreneurship; It also requires examining the stories of empowerment
in economic, psychological, social and cultural dimensions.

This study aims to take a sociological picture of the female entrepreneur profile in Turkey. In
order to achieve this aim, first the structure of women's employment will be touched upon and
then the core of being a woman entrepreneur will be interpreted on a factual basis.

Key Words: Employment, Entrepreneur, Female Entrepreneur, Gender Equality, Tiirkiye.
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OZET

Diinya genelinde istthdam alaninin yanki bulmasinin miladi erkekler ve kadinlar i¢in farkl
tarihselliklerle gortinlir kilinmistir. Bu farkliligin temeli toplumsal cinsiyet esitsizliginin
varligindan kaynaklanmaktadir. Kadin ve erkekler i¢in emegin yonii ekonomik oldugu kadar
toplumsal ve kiiltiirel olarak da konumlandirilirken cinsiyetgi izleklerin derin etkisi s6z konusu
olmustur. Boylelikle ‘kadin isi’ ve ‘erkek isi’ ayrimlagmasi beraberinde ayrimci politikalarla
kendisini var etmistir. Kadinlarin emek piyasasinda 6zne olabilmeleri ise diinya savaslar1 ve
sanayl devrimi ile miimkiin olmustur. Calisma hayatina dahil olmasiyla birlikte kadinlar
giiclenmeye ve dzgilirlesmeye baslamislardir. Ancak bu girisimlerin karsilik bulmasi i¢in uzun
yillar miicadele etmek zorunda kalmiglardir. Giiniimiizde kadinlarin emek siirecindeki yerini
gorebilmek i¢in de bu tarihsel baglam etrafinda agimlamak ¢ok 6nemlidir.

Istihdamin kadin yiizii ve bu yiiziin girisimcilik boyutu iilkelerin gelismislik yazini igerisinde
degerlendirilmesiyle miimkiin olmaktadir. Bu nedenle gelismis ve azgelismis {ilke
tanimlanmasinda kadin girisimcilerin gerek sayis1 gerekse niteligi acisindan ele alarak
degerlendirmek 6nem tagimaktadir. Bu olgunun 1970’lerle birlikte giiclenen sesi tiim diinya
genelinde yayilmasindan miitevellit kadin girisimci olmak ve tanmirlik, iilkelerin kalkinma
diizeyleri bakimindan da onemli gostergelerdir. Ciinkii kadin girisimci olgusu aslinda
kapitalizmin krizle karsilastig1 bu siirecte ¢6zliim olarak sundugu bir ¢esit yoksullugu 6nleme
stratejisi olarak kabul edilmistir. Kadin emeginin feminizasyonun girigsimcilik alanina
yansimasi; ekonomik, psikolojik, toplumsal ve kiiltiirel boyutlardaki giliglenme Oykiilerini de
irdelemeyi gerekli kilmaktadir.

Bu calisma Tirkiye’deki kadin girisimci profilinin sosyolojik fotografin1 ¢ekmeyi
amaglamaktadir. Bu amaci gergeklestirmek i¢in oOncelikle kadin istthdaminin yapisina
deginilecek ardimdan kadin girisimci olmanin niiveleri olgusal diizlemde yorumlanacaktir.

Anahtar Kelimeler: Istihdam, Girisimci, Kadin Girigsimci, Toplumsal Cinsiyet Esitligi,
Tirkiye.

237



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

Women Entrepreneurship and Social Development

Kadin Girisimciligi ve Toplumsal Gelisme

Asst Prof. Dr. Bahar TAYMAZ
Istanbul Esenyurt University
bahartaymaz@esenyurt.edu.tr
Orcid: 0000-0001-6098-9007

Specialist Rasim KESKIN
TUBITAK Marmara Technopark
rkeskin@marmarateknokent.com.tr
Orcid: 0000-0003-4889-2995

ABSTRACT

Entrepreneurship has become even more important with the development of technology.
Entrepreneurs have an important place in the national and international ecosystem with the
dynamics brought by the overwhelming global competition factors. The main priority of
increasing the competitiveness of countries and the development of society is the number of
entrepreneurs in the local area. For the development of the society, it is important to emphasise
the entrepreneurship potential of women. This study deals with women entrepreneurship, which
is one of the most important dynamics of social development. In the process of social
development, women do not only contribute to development within the family or locally, but
also create a snowball effect in the society. When the elements of social development are
considered, it is foreseen that women will have a transformative and developmental effect. In
this study, which was prepared in the format of a systematic review, full-text articles published
in the last ten years in Science Citation Index (SCI), SCI Expanded and Social Science Citation
Index (SSCI), journals in national databases and national theses and dissertations on women
entrepreneurs in different societies and the social change they create were analysed. In this
direction, the impact of women entrepreneurs in different sectors in the world and in Turkey on
social development has been tried to be explained. It has been observed that national and
international women entrepreneurs have contributed positively to social development with the
initiatives they have established or worked in. It has been observed that women
entrepreneurship is very important for countries and countries with a high number of women
entrepreneurs today come to the forefront with entrepreneurship programmes and studies that
directly contribute to employment. In addition to the many duties and responsibilities of women
in society, it is seen that the social structure that women have developed and transformed
directly affects the socio-economic status of countries, and that women entrepreneurs have
developed solutions to social problems by carrying out successful works in the fields of
education, health, agriculture and technology.

Keywords: Entrepreneurship, Women Entrepreneurship, Society, Social Development,
Women and Society
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OZET

Girisimcilik, teknolojinin gelismesi ile birlikte daha da 6nemli bir hale gelmistir. Girisimciler
ezici kiiresel rekabet unsularmin getirdigi dinamikler ile ulusal ve uluslararasi ekosistemde
onemli bir yer edinmektedir. Ulkelerin rekabet gii¢lerin artmasinin ve toplumun kalkinmasimin
temel Onceligi yereldeki girisimci sayilaridir. Toplumun gelismesi i¢in kadinlarin girisimcilik
potansiyellerinin 6n plana ¢ikarilmasi énem arz etmektedir. Bu calisma, toplumsal gelisme
dinamiklerinden en 6nemlilerinden birisi olan kadin girisimciligini ele almaktadir. Toplumsal
gelisim siirecinde kadinlar sadece aile i¢inde veya yerelde kalkinmaya katki saglamazlar, ayni
zamanda toplum icinde biiylik bir kartopu etkisi olustururlar. Toplumsal gelisme unsurlar ele
alindiginda kadin doniistiiriicti ve gelistirici etkisi olacagi 6n goriilmektedir. Sistematik derleme
formatinda hazirlanan bu ¢alismada, Science Citation Index (SCI), SCI Expanded ve Social
Science Citation Index (SSCI), ulusal veri tabanlarindaki dergilerde ve ulusal tezlerde farkli
toplumlardaki kadin girisimcilerin ve yarattiklari toplumsal degisimin konu alindigi ve son on
yil i¢inde yaymlanmis tam metin makaleler incelenmistir. Bu dogrultuda diinyadaki ve
Tirkiye'deki farkli sektorlerde yer alan kadin girisimcilerin toplumsal gelismeye etkisi
aciklanmaya calisilmistir. Ulusal ve uluslararasi kadin girisimcilerin, kurduklar1 veya
calistiklar1 girisimler ile toplumsal gelismeye olumlu katki sagladiklar1 goriilmiistiir. Kadin
girisimciliginin iilkeler i¢in ne kadar 6nemli oldugu ve giiniimiizde kadin girisimci sayilari fazla
olan iilkelerin isttihdama direk katki saglayan girisimcilik programlari ve ¢caligmalari ile 6n plana
ciktigr gdézlenmistir. Toplum igerisinde kadinin birgok gorev ve sorumluluklarinin yaninda
gelistirdigi ve dontstiirdiigli toplum yapisinin, iilkelerin sosyo-ekonomik durumlarini da
dogrudan etkiledigi, ayrica kadin girisimcilerin; egitim saglik, tarim, teknoloji alanlarinda
basarili ¢alismalara imza atarak toplumsal sorunlara ¢6ziim yollar1 gelistirdikleri
goriilmektedir.

Anahtar Kelimeler: Girisimcilik, Kadin Girisimciligi, Toplum, Toplumsal Gelisme, Kadin ve
Toplum
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ABSTRACT

Purpose: This study examines trends in entrepreneurial education systems across the EU,
comparing Romania's performance to EU averages. Key indicators such as early childhood
education participation, academic success, continuous learning, equity, and educational
resource distribution are analyzed to understand their impact on student outcomes. By
examining these trends, the research seeks to contribute to understanding how entrepreneurial
education can be enhanced to support innovation and economic growth across the EU.
Methods: The study employs a quantitative approach, that involves the analysis of existing
statistical data on entrepreneurial education programs across EU countries, including
enrollment numbers, graduation rates, and the availability of entrepreneurship courses.
Additionally, the study conducts a comparative analysis of different national approaches to
entrepreneurial education, highlighting best practices and successful initiatives.

Results: The findings of the article indicate a growing emphasis on entrepreneurial education
within the EU, with significant variation in how member states implement and prioritize these
programs. The results show that countries with strong policy support and well-integrated
entrepreneurship curricula tend to produce more graduates who pursue entrepreneurial careers.
However, the study also identifies gaps, particularly in the integration of entrepreneurial skills
in early education and the need for better collaboration between educational institutions and
industry. The article concludes with recommendations for policymakers to address these
challenges and foster a more entrepreneurial mindset among students across the EU.

Keywords: entrepreneurial education, education expenditure, education performance,
education system, trends
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ABSTRACT

Nowadays, the number of women joining the workforce is increasing with the influence of
developing technology and changing social norms. While women entrepreneurs contribute to a
society's economic and social development, they also have the opportunity to express
themselves better in society. One of the areas where women receive training and improve
themselves is the health sector. The number of women who receive specialized training in
complementary treatment methods such as acupuncture, cupping, and aromatherapy; and who
become practitioners, not only improves the health of the individuals around them but also
creates a source of income on an individual basis, is increasing day by day. Women contribute
to both their environment and their own development, while also feeling better psychologically.
This study examines alternative and complementary treatment practices as an example of
entrepreneurship; it aims to evaluate the potential of women entrepreneurs in Turkiye as
practitioners of alternative and complementary treatment methods. In this context, a
comprehensive literature review on alternative and complementary practices has been
conducted in the study and the subject has been discussed in terms of entrepreneurial activities
of women practitioners. As a result of the study, it is thought that women entrepreneurs, as
practitioners in the field of alternative and complementary treatments, will have a potential to
contribute to society's economic and social welfare.

Keywords: Entrepreneurship, Women Entrepreneur, GETAT, Alternative Medicine, Modern
Medicine
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OZET

Gilinlimiizde gelisen teknoloji ve degisen sosyal normlarin da etkisiyle i giicline katilan kadin
sayisi giderek artmaktadir. Kadin girisimciler bir toplumun ekonomik ve sosyal kalkinmasina
katki saglarken; ayn1 zamanda kendilerini toplumda daha iyi ifade etme olanag1 da bulmaktadir.
Kadmlarin egitim alip kendilerini gelistirdikleri alanlardan biri de saglik sektoriidiir.
Akupunktur, hacamat, aromaterapi gibi tamamlayici tedavi yontemleriyle ilgili uzmanlik
egitimi alip uygulayici olarak hem ¢evrelerindeki bireylerin saglik durumlarinda iyilesmelere
yol acarken hem de bireysel anlamda gelir kaynag1 olusturan kadinlarin sayis1 her gecen giin
artmaktadir. Kadinlar hem ¢evrelerine hem de kendi gelisimlerine katki saglarken, ayni
zamanda psikolojik olarak da kendilerini daha iyi hissetmektedirler. Bu ¢alisma, girisimcilik
Ornegi olarak alternatif ve tamamlayict tedavi uygulamalarini ele almayi; alternatif ve
tamamlayic1 tedavi yontemlerinin uygulayicilari olarak kadin girisimcilerin Tiirkiye’deki
potansiyelini degerlendirmeyi amaclamaktadir. Bu amagla, ¢alismada alternatif ve tamamlayici
tedavilere iliskin kapsamli bir literatlir taramasi yapilmis ve konu, kadin uygulayicilarin
girigsimcilik faaliyetleri agisindan ele alinmistir. Calisma sonucunda alternatif ve tamamlayici
tedavi alaninda uygulayicilar olarak kadin girisimcilerin toplumun ekonomik ve sosyal refahina
katk1 saglayacak bir potansiyel teskil edecegi diistiniilmektedir.

Anahtar Kelimeler: Girisimcilik, Kadin Girisimci, GETAT, Alternatif Tip, Modern Tip.
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ABSTRACT

Although equal rights are given to people with disabilities at the legal level, it appears that there
are problems in accessing these rights in practice. As a matter of fact, the issue of employment,
which enables disabled people to take part in society socially and economically, can be said to
be one of the most important ones. When the employment status of people with disabilities is
examined, it appears that they are not generally employed at a sufficient level, and even in cases
when they are, the situation does not appear to be sustainable. In this context, the issue of
entrepreneurship comes to the fore as an alternative method. In this study, entrepreneurial
activities are discussed in relation to people with disabilities, and in particular, women with
disabilities. The aim of the study is to examine the factors and entrepreneurial opportunities that
influence women with disabilities living in Turkey to become entrepreneurs. In the research, a
literature review was conducted and the activities of institutions supporting entrepreneurship in
Tiirkiye were examined. At the end of the research, it was determined that the entrepreneurial
activities of women with disabilities are affected by individual, social and other environmental
factors, and in addition to individual capital, entrepreneurship support is provided to people
with disabilities by various institutions in Turkey.

Keywords: Disability, Women with Disabilities, Entreprencurship, Tiirkiye

OZET

Engellilere yonelik olarak yasal diizlemde esit haklar verilse de uygulamada s6z konusu haklara
erisim noktasinda sorun yasandigi goriilmektedir. Nitekim, engellilerin sosyal ve ekonomik
olarak toplum igerisinde yer almalarmi saglayan istthdam konusu bunlarin basinda yer
almaktadir. Engellilerin istihdam durumu incelendiginde yeterli diizeyde istihdam
edilmedikleri ve edilseler bile bu durumun siirdiiriilebilir olmadig: goriilmektedir. Bu baglamda
alternatif bir yontem olarak girisimcilik konusu glindeme gelmektedir. Bu ¢alismada
girisimcilik faaliyetleri engelliler ve 6zellikle kadin engelliler bakimindan ele alinmaktadir.
Calismanin amaci Tiirkiye’de yasayan engelli kadinlarin girisimci olmasini etkileyen faktorleri
ve girisimcilik olanaklarini incelemektir. Arastirmada literatiir taramasi yapilmis ve Tiirkiye’de
girisimcilige destek veren kurumlarin faaliyetleri incelenmistir. Arastirma sonunda engelli
kadinlarin girisimcilik faaliyetlerinin bireysel, sosyal ve diger ¢evresel faktorlerden etkilendigi
ve bireysel sermayenin yani sira Tiirkiye’de farkli kurumlar araciligiyla engellilere girisimeilik
desteklerinin verildigi tespit edilmistir.

Anahtar kelimeler: Engellilik, Engelli Kadinlar, Girisimcilik, Tiirkiye.
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ABSTRACT

Entrepreneurship is the generation of new ideas by using existing resources and creating
innovation/change in society (Schumpeter, 2000). While the entrepreneur is an important
element in the effective management of business resources, her ability to take high levels of
risk and initiative is among her distinguishing features. Women entrepreneurship, which has
become a rapidly rising trend in the world in recent years, has an important place in business
life with the successful work they put forward. Factors such as the increase in women's
education level, the rapid development of technological infrastructure and the implementation
of policies supporting women entrepreneurship by countries play an important role in increasing
women's entrepreneurship. Gaining economic independence and creating freedom areas to
realize their unique business ideas, innovations and diversity they put forward are among the
advantages they gain in the business world, while on the other hand, difficulty in finding
financing, lack of mentors and narrow network, gender-based discrimination, traditional gender
roles depending on culture. is among the difficulties that women entrepreneurship frequently
encounters.

When looked at from the Turkish world perspective, it can be seen that different characteristics
of different geographies have an impact on women's entrepreneurship. Economic, cultural and
social factors constitute the determining factors of women entrepreneurship in the Turkish
world countries, which cover a wide geographical area. The difficulties faced by women in the
Turkish world, which has a traditional social structure, are greater than those of their
counterparts in European countries. In this study, it is aimed to evaluate the situation,
advantages and difficulties of women entrepreneurship in Turkey, Azerbaijan, Kazakhstan and
Kyrgyzstan, which are among the countries of the Turkic world, within a conceptual
framework.

Key Words: Entrepreneurship, Turkish World, Women's Entrepreneurship.
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OZET

Girisimcilik, mevcut kaynaklar1 kullanarak yeni fikirlerin {retilmesi ve toplumda
yeniligi/degisimi yaratmaktir (Schumpeter, 2000). Girisimci, isletme kaynaklarinin etkin
yonetilmesinde 6nemli bir unsur olmakla birlikte yiiksek oranda risk ve inisiyatif alabilmesi
fark yaratan ozellikleri arasindadir. Diinyada son yillarda hizla yiikselen bir trend haline gelen
kadin girisimciligi ortaya koyduklar1i basarili g¢alismalarla is hayatinda 6nemli bir yer
edinmektedir. Kadinlarin egitim diizeyinin yilikselmesi, teknolojik alt yapinin hizla gelismesi
ve llkeler tarafindan kadin girisimciligi destekleyen politikalarin uygulamaya konmasi gibi
faktorler kadin girisimciliginin artmasinda 6nemli rol oynamaktadir. Ekonomik bagimsizligini
kazanmak ve kendine 6zgii is fikirlerini gergeklestirecek 6zgiirliik alanlar1 olusturmak, ortaya
koyduklar1 yenilik ve cesitlilikler is diinyasinda elde ettikleri avantajlar arasinda yer almakta
iken diger yandan da finansman bulma gii¢liigii, mentor eksikligi ve dar network agi, cinsiyete
dayali ayrimcilik, kiiltiire bagli geleneksel cinsiyet rolleri ise kadin girisimciliginin siklikla
karsilastigi1 zorluklar arasinda yer almaktadir.

Tiirk diinyas1 yoniiyle bakildiginda farkli cografyalarin farkli 6zelliklerinin kadin girisimciligi
izerinde etkili oldugu goriilmektedir. Genis bir cografi alan1 kapsayan Tiirk diinyas iilkelerinde
ekonomik, kiiltiirel ve sosyal faktorler kadin girisimciligin  belirleyici unsurlarini
olusturmaktadir. Geleneksel bir toplum yapisina sahip Tirk diinyasinda kadinlarin
karsilastiklar1 zorluklar Avrupa tilkelerindeki hem cinslerine nispeten daha fazladir. Bu
calismada, Tirk diinyas: tlkeleri kapsaminda yer alan Tirkiye, Azerbaycan, Kazakistan,
Kirgizistan’da kadin girisimciligin durumu, avantajlar1 ve zorluklari ele alinarak kavramsal
cergevede degerlendirilmesi amaglanmaktadir.

Anahtar Kelimeler: Girisimcilik, Tiirk Diinyasi, Kadin Girisimciligi.
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ABSTRACT

The intersection of entrepreneurship and sustainability is a critical area known as sustainable
entrepreneurship. This field involves creating businesses that not only seek profit but also aim
to have a positive impact on society and the environment by aligning social, economic, and
ecological objectives (Zahrani, 2022). Sustainable entrepreneurship is characterized by
innovative, market-oriented approaches that create economic and societal value through
environmentally or socially beneficial innovations (Schaltegger & Wagner, 2011). It plays a
crucial role in transitioning towards a more sustainable future by addressing social inequality
and environmental degradation (Vuorio et al., 2017). Sustainable entrepreneurship integrates
the principles of sustainable development with entrepreneurial practices, emphasizing the
creation of goods and services that sustain natural and communal environments while
providing development benefits (Clemente et al., 2020). This intersection is essential for
achieving economic viability, societal well-being, and environmental preservation (Rosario et
al., 2022).

In this study, articles published between 2014 and 2024 in the Web of Science Social Sciences
Citation Index, covering the topics of "entrepreneurship” and "sustainability” within the fields
of "business"” or "management,” are analyzed. A total of 624 articles from 1693 authors and
138 sources are aanlysed using Bibliometrix package in R. Trend topics are determined by
analysing the article keywords, references, author keywords, word frequency, word clouds,
word tree maps, co-word net, and word cloud.

In conclusion, it has been determined that the trends in the fields of entrepreneurship and
sustainability are centered around social entrepreneurship, innovation-based entrepreneurship,
sustainable entrepreneurship, institutional entrepreneurship, value creation, sustainability
transition, small businesses, and governance. In this context, it is recommended that
researchers, practitioners, and policymakers focus on these concepts.

Keywords: Entrepreneurship and Sustainability, Bibliometric Analysis, Web of Science,
Bibliometrix
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OZET

Girisimcilik ve stirdiiriilebilirlik kavramlarmin kesisimi, siirdiiriilebilir girisimcilik olarak
bilinen kritik bir alandir. Bu alan, sadece kar elde etmeyi degil, ayn1 zamanda sosyal,
ekonomik ve ekolojik hedefleri uyumlu hale getirerek toplum ve g¢evre iizerinde olumlu bir
etki yaratmayir amaclayan isletmeler kurmayi igerir (Zahrani, 2022). Siirdiiriilebilir
girisimcilik, ¢evresel veya sosyal agidan faydali yenilikler yoluyla ekonomik ve toplumsal
deger yaratan yenilik¢i, pazar odakli yaklagimlar ile betimlenebilir (Schaltegger & Wagner,
2011). Sosyal esitsizligi ve cevresel bozulmay1 ele alarak daha siirdiiriilebilir bir gelecege
gegiste kritik bir oneme sahiptir (Vuorio vd., 2017). Siirdiirtilebilir girisimcilik, stirdiirtilebilir
kalkinma ilkelerini girisimcilik uygulamalariyla biitiinlestirir ve dogal ve toplumsal ¢evreleri
korurken kalkinma saglayan mal ve hizmetlerin yaratilmasina vurgu yapar (Clemente vd.,
2020). Bu kesisim, ekonomik siirdiiriilebilirlik, toplumsal refah ve ¢evresel koruma
hedeflerine ulasmak i¢in esastir (Rosario vd., 2022).

Bu ¢aligmada, 2014 ve 2024 yillar1 arasinda yayimlanan ve "is" veya "yonetim" alanlarindaki
"girisimcilik" ve "siirdiiriilebilirlik" konularini kapsayan Web of Science Sosyal Bilimler Atif
Dizini'ndeki makaleler analiz edilmektedir. Toplamda 1693 yazar ve 138 kaynaktan 624
makale, R Bibliometrix paketi ile analiz edilmistir. Makale anahtar kelimeleri, referanslar,
yazar anahtar kelimeleri, kelime sikligi, kelime bulutlari, kelime agag haritalari, ortak kelime
ag1 ve kelime bulutlar analiz edilerek alandaki 6ne ¢ikan konular belirlenmistir.

Sonug olarak, girisimcilik ve siirdiiriilebilirlik alanlarindaki yonelimin sosyal girisimeilik,
yenilik temelli girisimcilik, siirdiiriilebilir girisimcilik, kurumsal girisimcilik, deger yaratma,
stirdiiriilebilir doniislim, kiiglik isletmeler ve yonetisim etrafinda toplandig: belirlenmistir. Bu
baglamda arstirmacilara, uygulayicilara ve politika yapicilara bu kavramlara odaklanilmasi
onerisinde bulunulmaktadir.

Anahtar Kelimeler: Girisimcilik ve Stirdiiriilebilirlik, Bibliyometrik analiz, Web of Science,
Bibliometrix.
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ABSTRACT

Entrepreneurship is vital for addressing economic fragility, particularly in emerging economies
like Turkey. Precise measurement and analysis of entrepreneurial indices are essential for
promoting economic resilience and growth. This study analyzes Global Entrepreneurship
Monitor (GEM) reports from the years Tiirkiye participated (2006-2021), with 2021 being the
most recent, to track changes in its entrepreneurial landscape and compare its performance to
other countries.

The GEM reports provide comprehensive indices that evaluate various aspects of
entrepreneurship including factors such as financing, governmental support, taxes and
bureaucracy, education and training, R&D transfer, infrastructure, market dynamics, and
cultural norms.

To gain a clearer understanding of Tiirkiye 's standing, countries are clustered annually based
on their indices using K-means clustering, a widely used method in the literature for clustering.
This study includes data from a total of 123 countries. This analysis highlights Tiirkiye's
entrepreneurial landscape over time and its relative position globally, providing insights into
the effectiveness of policies and initiatives aimed at enhancing entrepreneurship. The findings
underscore the importance of targeted support and strategic policymaking in developing a
robust entrepreneurial ecosystem, essential for the economic stability and growth of emerging
economies.

Keywords: Entrepreneurship, Global Entrepreneurship Monitor (GEM), Entrepreneurial
indices, K-means clustering, Comparative analysis.
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ABSTRACT

Technological entrepreneurship is becoming a more and more vital part of our lives as days
pass. In this study I will try to highlight both its advantages and disadvantages whilst keeping
a just and fair point of view.

This paper’s goal is to show how tech entrepreneurs can increase innovation and economic
growth in the field but to also show the significant challenges they can face like funding
problems and regulatory and ethical issues, using real world examples and theoritical scenarios
done in simulated environments. By covering both the good and the bad, | hope to give useful
insights and potential motivation to people thinking about starting their own tech ventures and
ideas on how to make it easier and more profitable to those making policies that affect this field.
And those who enforce the regularities. 1 will also explain the good it does for our society and
won’t hesitate to also show the bad it does for it.

As technology progresses, so does the effects of it wheter it be the ever-expanding network of
information or the lessening of our attention spans. Quickening of communications and the
incredibly fast-learning Al programs sure have its benefits, like saving lives and having
something to bounce ideas off of but it is no good when students use their smartwatches to cheat
on exams or Al to do their homework for them. In the study I will also focus on such examples
of exploitation and potential ways to stop them.

In conclusion, | will provide a fair assessment of technological entrepreneurship and its
developments, recognizing its beneficial effects on society while also pointing out its
drawbacks and complications and offer possible solutions.

Keywords: Society, Technology, Advantages, Disadvantages, Solutions.
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ABSTRACT

Entrepreneurship has played a significant role in the development of economies and societies
throughout human history. With the increasing digitalization today, the definition of
entrepreneurship has also evolved. Understanding the fundamental differences between
traditional and new generation entrepreneurship is crucial not only for evaluating the past but
also for strategizing for the future. Traditional entrepreneurship requires large capital
investments and long-term business plans. In contrast, new generation entrepreneurship stands
out with its low startup costs and flexible strategies. This transformation has made the
entrepreneurship ecosystem more dynamic, innovative, and accessible.

At the forefront of current digital technology is the use of artificial intelligence (Al) in the
business world. Particularly in entrepreneurship, Al offers entrepreneurs various conveniences.
Its application in analyzing big data and predicting market trends enables entrepreneurs to make
more accurate and timely strategic decisions, saving time and costs compared to traditional
methods. Al-powered CRM systems further enhance customer relationship management by
deepening the analysis of customer data and offering personalized solutions, thus improving
customer satisfaction. Moreover, Al plays a crucial role in financial management by analyzing
financial indicators such as revenue, costs, and profitability, thereby enabling entrepreneurs to
have better control over business performance. In conclusion, Al significantly enhances
efficiency in entrepreneurship, thereby greatly increasing the chances of success.

Artificial intelligence holds great potential for transforming entrepreneurship in the future. Al
and robotic process automation, in particular, will enable businesses to automate routine tasks,
offering entrepreneurs opportunities to enhance productivity and gain a competitive advantage.
Additionally, Al's ability to analyze big data and understand customer behaviors will facilitate
offering personalized products and services, improving customer experience and loyalty.
Furthermore, Al's capability to predict market trends and future demands based on vast data
will provide crucial support to entrepreneurs in strategic decision-making processes. As Al
becomes more widespread in the future, it will present new opportunities for entrepreneurs in
various fields such as healthcare, energy management, urban planning, and education. In this
context, the deepening relationship between artificial intelligence and entrepreneurship
promises a future of increased innovation and opportunities.

Keywords: Entrepreneurship, Artificial intelligence, Innovation.
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OZET

Girigsimcilik, insanlik tarihi boyunca ekonomilerin ve toplumlarin gelisiminde énemli bir rol
oynamistir. Giinlimiizde dijitallesmenin artmasiyla birlikte girisimcilik olgusunun tanimi da
degismistir. Geleneksel ve yeni nesil girisimcilik arasindaki temel farklar1 anlamak hem
geemisi degerlendirmede hem de gelecege yonelik stratejiler olusturmada son dere kritik 6neme
sahiptir. Geleneksel girisimcilik, biiylik sermaye yatirimlari ve uzun vadeli is planlar
gerektirmektedir. Yeni nesil girisimcilik ise diisiik baglangi¢c maliyeti ve esnek stratejileri ile 6n
plana ¢ikmaktadir. Yasanan bu doniisiim girisimcilik ekosisteminin daha dinamik, yenilik¢i ve
erisilebilir hale de getirmistir.

Dijital teknolojinin giiniimiizde geldigi en son nokta ise yapay zekanin is hayatinda
kullanimidir. Ozellikle girisimcilik alaninda yapay zekanin kullanimi girisimcilere bir takim
kolayliklar saglamaktadir. Yapay zekanin, biiyiik veri analizi ve pazar tahminleri alaninda
kullanilmasi1 girisimcilere, zaman ve maliyet tasarrufu saglayarak daha dogru stratejiler
gelistirmelerine yardimci olur. Geleneksel yontemlere kiyasla daha hizli ve etkili veri analizi
yapabilme yetenegi, pazar dinamiklerini daha iyi anlamalarina ve bu dogrultuda is stratejilerini
sekillendirmelerine olanak tanir. Ayrica, yapay zeka destekli CRM sistemleri, miisteri verilerini
derinlemesine analiz ederek, miisteri memnuniyetini artirir ve miisteriye 6zel ¢ézlimler sunma
kabiliyetini gii¢lendirir. Yapay zeka ayrica gelir, maliyet ve karlilik gibi finansal gostergelerin
analiz edilmesi ve isletme performansinin modellenmesinde girisimcilere destek saglayarak
finansal yonetimde 6nemli rol oynar. Sonug¢ olarak, yapay zeka, girisimcilikte verimliligi
artirarak basariya ulasma sansini 6nemli dl¢iide artirir.

Yapay zeka, gelecekte girisimcilik alaninda 6nemli bir doniisiim potansiyeline sahiptir.
Ozellikle yapay zeka ve robotik siire¢ otomasyonu, isletmelerin rutin islerini otomatiklestirerek
girisimcilere verimlilik saglama ve rekabet avantaji elde etme firsati1 sunacaktir. Ayrica, yapay
zeka biiylik veri analizleri ve miisteri davraniglarini anlama yetenegiyle kisisellestirilmis iiriin
ve hizmetler sunma imkan1 taniyarak misteri deneyimini iyilestirebilir ve miisteri sadakatini
artirabilir. Yapay zeka ayrica elde ettigi biiylik veri sayesinde pazar trendlerini tahmin etme ve
gelecekteki talepleri 6ngdrme konusunda girisimcilere stratejik karar alma siire¢lerinde 6nemli
destek saglayacaktir. Gelecekte yayginlagmasiyla birlikte yapay zeka, girisimcilere saglik,
enerji yonetimi, sehir planlamasi gibi farkli alanlarda yeni firsatlar sunacak ve bu teknolojilerin
egitim sektoriinde kullammmiyla da yeni Ogrenme modellerinin gelistirilmesine olanak
tantyacaktir.

Sonug olarak, yapay zeka girisimcilik alaninda 6nemli bir doniisiim ve yenilik getirmektedir.
Geleneksel girisimcilikten yeni nesil girisimcilige gecis, diisiik baglangi¢ maliyetleri ve esnek
stratejiler ile girisimcilik ekosistemini daha erisilebilir hale getirmistir. Yapay zeka ise bu yeni
nesil girisimcilikte; biiyiik veri analizinin de katkisiyla 6zellikle miisteri iligkileri, finansal
yonetim ve yeni iirlin gelistirme gibi alanlarda kritik bir rol oynamaktadir. Gelecekte yapay
zekanin daha da yayginlasmasiyla birlikte, saglik, sehir yonetimi, egitim gibi alanlarda yeni
firsatlar dogacak ve girisimciler bu teknolojileri kullanarak daha siirdiirtilebilir ve verimli
coziimler iiretebileceklerdir. Bu baglamda, yapay zeka ile girisimcilik arasindaki iliskinin
giderek derinlesecegi ve yenilikgiligin Oniiniin acilacagi bir gelecek bizleri bekliyor.

Anahtar Kelimeler: Girisimcilik, Yapay zeka, Inovasyon.
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ABSTRACT

The most important feature that distinguishes a social enterprise, which can be defined as an
organization/company/entity that identifies social problems and implements creative and
innovative ideas to solve these problems, thereby creating economic and social value, from
other profit-oriented enterprises or non-governmental organizations is the sustainability of the
social impact and value created by reinvesting the economic output obtained from this
enterprise back into the initiative. With their increasing numbers every day, social entrepreneurs
contribute to social balance and transformation while also strengthening social awareness and
sensitivity. One of the most important features of social entrepreneurship is innovation. It is
crucial to follow and apply technological developments not only to generate new solutions to a
problem but also to manage and sustain these solutions (ideas or products) by creating a wide
network. Therefore, the utilization of artificial intelligence, one of the most important
technological developments in recent times, has become inevitable in social entrepreneurship
practices. The ability of Generation Z (those born from 2000 onwards), defined as digital
natives, to easily use artificial intelligence and other digital tools, along with their sensitivity to
nature and society, creativity, and willingness to take risks, makes them well-suited for the field
of social entrepreneurship. In this context, the study will examine examples of social
entrepreneurship created by Generation Z entrepreneurs using artificial intelligence technology
in the world and in Turkey. It will also assess the social value created by Generation Z and
artificial intelligence through social enterprises and the new era they may herald in social
entrepreneurship, often highlighting their positive aspects despite generally being viewed
negatively.

Keywords: Social entrepreneurship, artificial intelligence, Generation Z
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OZET

Toplumsal sorunlari tespit ederek bu sorunlarin ¢oziimiine iliskin yaratici ve yenilikei fikirleri
hayata gec¢irmek iizere ekonomik ve sosyal deger yaratan bir olusum/sirket/orgiit olarak
tanimlanabilen sosyal girisimi kar amaci giiden diger girisimlerden ya da sivil toplum
kuruluslarindan ayiran en 6nemli 6zellik, bu girisimden elde edilen ekonomik ¢iktinin, girisime
kaynak olarak aktarilarak yaratilan sosyal etki ve degerin siirdiiriilebilirliginin saglanmasidir.
Her gegen giin sayilar1 artan sosyal girisimciler, toplumsal dengenin saglanmasina ve toplumsal
doniistime katkida bulunurken toplumsal farkindalik ve duyarlilig1 giiclendirmektedir. Sosyal
girisimciligin en Onemli oOzelliklerinden biri yenilikgiliktir. Bir soruna yeni ¢oziimler
iretebilmek i¢in oldugu kadar bu ¢oziimiin (fikir ya da {iriiniin) genis bir ag yaratarak
yOnetilebilmesi ve siirdiiriilebilir olmas1 i¢in teknolojik gelismeleri takip etmek ve uygulamak
onem arz etmektedir. Dolayisiyla sosyal girisimcilik uygulamalarinda son dénemdeki en
onemli teknolojik gelismelerden biri olan yapay zekadan faydalanilmasi kaginilmaz hale
gelmistir. Dijital yerliler olarak tanimlanan Z kusagiin (2000°den itibaren diinyaya gelenler)
yapay zeka ve diger dijital araglar1 kolaylikla kullanabilmeleri, dogaya ve topluma duyarl
yapilari, yaraticiliklari ve risk alabilme gibi 6zellikleri nedeniyle sosyal girisimcilik alaninda
potansiyel sahibi olduklarin1 sdylemek miimkiindiir. Bu dogrultuda calismada, Z kusagi
girisimcilerin yapay zeka teknolojisinden faydalanarak olusturdugu diinyadaki ve Tiirkiye’deki
sosyal girisimcilik 6rnekleri incelenecektir ve genellikle olumsuz yonleri 6n plana ¢ikarilmis
olan Z kusaginin ve yapay zekanin sosyal girisimler vasitasiyla yarattigi sosyal deger ve sosyal
girisimcilikte yeni bir donemin baslangict olup olmadig1 degerlendirilecektir.

Anahtar Kelimeler: Sosyal girisimcilik, yapay zeka, Z kusagi.
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ABSTRACT

With the developments based on the internet, many businesses are integrating into the digital
environment and conducting their activities on digital platforms. Nowadays, individuals carry
out even their routine tasks in the digital environment. Consequently, more sectors have started
to take place in the digital environment to meet the needs of consumers. Over time, competitors
of online applications have emerged, and with the diversity of digital platforms, a competitive
environment has formed, leading to monopolization. Digital platforms are one of the branches
of capitalism that serves the consumption culture. Examples of these include companies like
Amazon, YouTube, Netflix, Exxen, and Getir. At the same time, digital platforms that facilitate
the spread of e-commerce have recently been on the rise rapidly. Platforms bring together
different groups such as sellers, producers, consumers, and advertisers. Platform capitalism,
which emerged with the development and commercialization of the internet, aims for profit.
Platform capitalism, which has developed and become widespread with technological
advancements, has created significant changes in the capital structure. Artificial intelligence,
data, and economic concerns are fundamental elements of platform capitalism. Platform
capitalism is a system where platforms and economic activities take place under the influence
of digitalization. The economic structure created by companies is called "platform capitalism."
Here, entrepreneurial activities are a major factor. Platform capitalism, which brings producers
and consumers together, reexamines economic relationships. This study addresses the topic of
platform capitalism, where digital data is processed. In this context, the 'Getir' application,
which is an example of a digital platform, has been examined. The study aims to reveal the
effects of the Getir application on platform capitalism within the scope of entrepreneurial
activities. Getir, an application operating in Turkey, provides services such as food, market
products, and vehicles. Serving in various European countries, primarily in Turkey, Getir is an
online application with millions of users and an example of entrepreneurship.

Keywords: Digitalization, Digital Platform, Platform Capitalism, Entrepreneurship, Getir
Application.

254


https://orcid.org/0000-0002-8225-2994
mailto:selamiozsoy@gmail.com
https://orcid.org/0000-0002-8776-8922

10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

OZET

Internet tabanindaki gelismelerle birlikte bircok isletme dijital ortama entegre olmakta,
faaliyetlerini dijital platformlarda yiiriitmektedir. Gliniimiizde bireyler, rutin islerini bile dijital
ortamda gerceklestirmektedir. Haliyle tiiketicilerin ihtiyaglarim1 karsilamak icin daha fazla
sektor dijital ortamda yer almaya baglamistir. Zamanla ¢evrimi¢i uygulamalarin rakipleri ortaya
cikmis, dijital platformlarin ¢esitlilik gostermesiyle birlikte bir rekabet ortam1 olusmus, boylece
tekellesme kendini gostermistir. Dijital platformlar, tiiketim kiiltiirtine hizmet eden kapitalizmin
kollarindan biridir. Bunlara Amazon, Youtube, Netflix, Exxen, Getir gibi kuruluslar 6rnek
olarak gosterilebilir. Ayn1 zamanda e-ticaretin yayginlagmasini saglayan dijital platformlar, son
zamanlarda biiyiik bir hizla yiikselise ge¢mistir. Platformlar; saticilar, iireticiler, tiiketiciler ve
reklam verenler gibi farkli gruplari bir araya getirmektedir. internetin gelisimi ve ticarilesmesi
ile ortaya ¢ikan platform kapitalizmi kar amacini tagimaktadir. Teknolojik ilerlemelerle gelisen
ve yayginlasan platform kapitalizmi, sermaye yapisinda 6nemli degisiklikler yaratmistir. Yapay
zeka, veri ve ekonomik kaygi platform kapitalizminin temel unsurlarindandir. Platform
kapitalizmi, dijitallesmenin etkisiyle platformlar ile ekonomik faaliyetlerin yer aldigi bir
sistemdir. Sirketlerin olusturdugu ekonomik yapiya “platform kapitalizmi” denilmektedir.
Burada girisimcilik faaliyetleri biiyiik bir etkendir. Ureticiler ile tiiketicileri bir araya getiren
platform kapitalizmi, ekonomik iligkileri yeniden irdelemektedir. Bu ¢alismada, dijital verilerin
islendigi platform kapitalizmi konusu ele alinmistir. Bu kapsamda dijital platforma 6rnek olan
‘Getir’ uygulamasi incelenmistir. Calisma, Getir uygulamasinin platform kapitalizmine
etkilerini girisimcilik faaliyetleri kapsaminda ortaya koymayi amaglamaktadir. Tiirkiye’de
faaliyet gosteren bir uygulama olan Getir, yemek, market {riinleri, ara¢ gibi hizmetler
vermektedir. Tiirkiye basta olmak {izere ¢esitli Avrupa iilkelerinde ve ABD’de hizmet veren,
cevrimici bir uygulama olan Getir, milyonlarca kullanicisi ile bir girisimcilik 6rnegidir.

Anahtar Kavramlar: Dijitallesme, Dijital Platform, Platform Kapitalizmi, Girisimcilik,
Getir Uygulamasi.
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ABSTRACT

Electoral entrepreneurship, characterized by the strategic manipulation of electoral processes
by political actors to secure or maintain power, poses significant challenges to the
democratization process in Africa. This phenomenon is prevalent across the continent,
manifesting through practices such as vote-buying, patronage networks, electoral fraud, and the
manipulation of democratic institutions. This article explores the concept of electoral
entrepreneurship, with a particular focus on its implications for Uganda's democracy. The study
begins by contextualizing electoral entrepreneurship within the broader framework of African
politics, drawing on examples from Nigeria and Kenya to illustrate the widespread nature of
the problem. In Nigeria, the 2019 general elections were marred by allegations of vote-buying
and electoral fraud, while Kenya's 2017 presidential elections witnessed significant
irregularities leading to the annulment of the results by the Supreme Court. These case studies
provide a comparative backdrop against which Uganda's experiences can be analyzed. In
Uganda, electoral entrepreneurship has been instrumental in entrenching the long-standing
regime of President Yoweri Museveni, who has been in power since 1986. Through
constitutional amendments, manipulation of state resources, and suppression of opposition,
Museveni's administration exemplifies the detrimental effects of electoral entrepreneurship on
democratic norms. The article examines the erosion of public trust in democratic institutions,
the weakening of opposition parties, and the resultant social and political instability. Despite
the pervasive nature of electoral entrepreneurship, the article posits several measures to mitigate
its impact. Strengthening electoral institutions, enacting and enforcing legal reforms, promoting
civic education, and engaging international support are identified as key strategies to combat
electoral malpractices. By addressing these issues, Uganda can foster a more robust and resilient
democratic system that genuinely reflects the will of its citizens. This article contributes to the
understanding of electoral entrepreneurship in Africa and offers practical recommendations for
enhancing democratic governance in Uganda. Through a comprehensive analysis of the causes,
manifestations, and implications of electoral entrepreneurship, it underscores the urgent need
for reforms to uphold the integrity of electoral processes and promote genuine democratic
participation.
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ABSTRACT

Job design, innovation management and intrapreneurship are three critical business areas that
have significant impacts on organizations' ability to gain and sustain competitive advantage.
Job design describes how jobs, tasks and roles are structured, implemented and changed, and
the impact of these structures, practices and changes on individual, group and organizational
outcomes. It also involves creating job roles that maximize employees' capabilities and provide
them with high levels of satisfaction. job design has begun to revitalize and elaborate these
relational perspectives by taking seriously the interdependent nature of job design, recognizing
more and more that jobs, roles, tasks and projects are inextricably intertwined with interpersonal
relationships, connections and interactions (Grant and Parker, 2009). Intrapreneurship is
defined as the practice of fostering entrepreneurial behaviors within an existing organization
and plays an important role in driving innovation, improving internal performance and ensuring
long-term strategic success. Intrapreneurship is expressed in 4 dimensions: i) new business
venture, ii) innovation, iii) self-renewal and iv) proactiveness (Antoncic and Hisrich, 2001). In
this study, a model will be proposed on the positive effect of business design on self-renewal
and proactivity dimensions of intrapreneurship and innovation management. While job design
has the potential to increase employee motivation and productivity, innovation management
aims to combine this potential with innovations that create market value. This enables
employees to fulfill their roles and responsibilities in a more flexible and creative way.
Intrapreneurship provides the freedom and resources necessary for employees to realize these
innovations. Effective job design empowers employees and gives them the freedom to explore
innovative ideas. The study examines the relationships between these three components and
proposes a model for how organizations can become more innovative and flexible. This study
suggests that effective job design and innovation management practices directly affect each
other and proposes a model for the moderating effect of the dimensions of intrapreneurship.

Key words: intrapreneurship, work design, innovation management, job demands- resources
theory
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OZET

Is tasarimi, yenilik yonetimi ve i¢ girisimcilik, kuruluslarin rekabet avantaji elde etme ve
siirdiirme yetenekleri iizerinde nemli etkileri olan i¢ kritik isletme alanidir. Is tasarimu, islerin,
gorevlerin ve rollerin nasil yapilandirildigini, hayata gecirildigini ve degistirildigini ve bu
yapilarin, uygulamalarin ve degisikliklerin bireysel, grup ve Orgiitsel sonuclar {lizerindeki
etkisini agiklar. Ayn1 zamanda calisanlarin yeteneklerini maksimize eden ve onlara yiiksek
diizeyde tatmin saglayan is rolleri yaratmayi igerir. Giiniimiizde is tasarimi islerin, rollerin,
gorevlerin ve projelerin kisilerarasi iligkiler, baglantilar ve etkilesimlerle ayrilmaz bir sekilde
i¢c ice gecmis oldugunu daha fazla fark ederek is tasariminin birbirine bagl dogasini ciddiye
alarak bu iliskisel perspektifleri yeniden canlandirmaya ve detaylandirmaya baglamistir (Grant
ve Parker, 2009). I¢ girisimcilik, var olan bir organizasyon icinde girisimcilik davranislarimi
tesvik etme pratigi olarak tanimlanir ve yenilikgiligi artirma, i¢ performansi gelistirme ve uzun
vadeli stratejik basariy1 saglama konularinda dnemli bir rol oynar. i¢ girisimcilik 4 boyuta ifade
edilmektedir: 1) yeni is girisimi, ii) yenilikg¢ilik, iii) kendini yenileme ve iv) proaktiflik Antoncic
ve Hisrich, 2001). Bu ¢alismada is tasariminin i¢ girisimciligin boyutlarindan olan kendini
yenileme ve proaktiflik boyutu ile yenilik yonetiminin pozitif etkisi {izerine model onerisinde
bulunulacaktir. Is tasarimi, ¢alisanlarin motivasyonunu ve verimliligini artirma potansiyeline
sahipken, yenilik yonetimi, bu potansiyeli pazar degeri yaratacak yeniliklerle birlestirmeyi
amaglar. Bu, calisanlarin rollerini ve sorumluluklarini daha esnek ve yaratici bir sekilde yerine
getirmelerini miimkiin kilar. I¢ girisimcilik ise, calisanlarm bu yenilikleri gergeklestirmesi igin
gerekli olan serbestiyet ve kaynaklari saglar. Etkili is tasarimi, ¢alisanlari giiglendirir ve onlara
yenilik¢i fikirleri kesfetme oOzgiirligli saglar. Calismada, bu {i¢ bilesen arasindaki iliskiler
incelenmis ve kuruluslarin nasil daha yenilik¢i ve esnek hale gelebilecegi konusunda model
onerisinde bulunulmustur. Bu c¢alisma ile etkili is tasarimi ve inovasyon yonetimi
uygulamalarinin birbirini direkt etkiledigi iddiasi ile i¢girismciligin boyutlarmin moderator
etkisi olduguna yonelik model 6nerisi sunulmaktadir.

Anahtar kelimeler: i¢ girisimcilik, is tasarimi, yenilik yonetimi, is talepleri- kaynaklari teorisi
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ABSTRACT

Entrepreneurship is an important factor that has the potential to stimulate economic growth and
reduce poverty. Theoretically, high levels of entrepreneurial activity can support economic
growth and contribute to reducing inequalities. Taking inflation into account, especially when
examining the effects of entrepreneurship on income inequality, enables a more comprehensive
and realistic evaluation of these interactions. However, empirical evidence supporting the
relationship between entrepreneurship and income inequality is limited in the literature. In this
study, panel causality analysis was conducted with variables representing inflation, Gini
coefficient, and entrepreneurship in Turkey, Romania, Bulgaria, Serbia, and Greece, which are
geographically close countries and reflect regional economic interactions and social dynamics,
in the 2010-2022 period. The results show that there is a bidirectional causality relationship
between new job density and inflation among those aged 15-64 and a unidirectional causality
relationship between the self-employed and inflation. Additionally, inflation has been found to
affect the Gini coefficient. This reveals that entrepreneurial activities have an impact on
inflation and that inflation can affect the process of new job creation. It has an encouraging
effect on business forms such as entrepreneurship and self-employment. It has been observed
that inflation has a direct impact on income inequality and it has been concluded that
entrepreneurship incentives should be planned carefully.

Keywords: Socioeconomic Factors, Entrepreneurship, Regional Economic Interactions, Panel
Data Analysis.
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OZET

Girisimcilik, ekonomik biiylimeyi tesvik etme ve yoksullugu azaltma potansiyeline sahip
onemli bir faktordiir. Teorik olarak yiiksek diizeyde girisimcilik faaliyetleri ekonomik
biiyiimeyi destekleyebilir ve esitsizliklerin azaltilmasina katki saglayabilir. Ozellikle
girisimciligin gelir esitsizligi iizerindeki etkilerini incelerken enflasyonun dikkate alinmasi, bu
etkilesimlerin daha kapsamli1 ve gercekei bir sekilde degerlendirilmesini saglamaktadir. Ancak
literatiirde, girisimcilik ile gelir esitsizligi arasindaki iligkiyi destekleyen ampirik kanitlar
siirlidir. Bu c¢aligmada, 2010-2022 doéneminde cografi olarak birbirine yakin iilkeler olup,
bolgesel ekonomik etkilesimleri ve sosyal dinamikleri yansitan Tiirkiye, Romanya, Bulgaristan,
Sirbistan ve Yunanistan'da enflasyon, Gini katsayisi ve girisimciligi temsil eden degiskenlerle
panel nedensellik analizi yapilmistir. Sonuglar, 15-64 yas arasi yeni is yogunlugu ile enflasyon
arasinda c¢ift yonlii, serbest meslek sahipleri ile enflasyon arasinda ise tek yonli nedensellik
iliskisi oldugunu gostermektedir. Ayrica, enflasyonun Gini katsayisini etkiledigi bulunmustur.
Bu durum, girisimcilik faaliyetlerinin enflasyon iizerinde etkili oldugunu ve enflasyonun yeni
1 yaratma siirecini etkileyebilecegini ortaya koymaktadir. Girisimeilik, serbest meslek sahipligi
gibi is bigimlerini tesvik edici bir etkiye sahiptir. Enflasyonun gelir esitsizligi iizerinde
dogrudan bir etkisi oldugu goriilmiis ve girisimcilik tegviklerinin dikkatli bir sekilde
planlanmas1 gerektigi sonucuna varilmistir.

Anahtar Kelimeler: Sosyoekonomik Faktorler, Girisimcilik, Bolgesel Ekonomik Etkilesimler,
Panel Veri Analizi.
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ABSTRACT

Social entrepreneurship, in its broadest sense, refers to the reconsideration of unfulfilled service
gaps in both public and private sector services. In this sense, the completion of these service
gaps provides both economic and, most importantly, social support to society. Gypsy represent
one of the most important disadvantaged groups both in Turkey and around the world.
Therefore, efforts to ensure both social and economic integration of Gypsy into society are of
great importance for social entrepreneurship.

Launched in 2017 and implemented in partnership with the Union of Municipalities of Turkey,
the Council of Europe and the European Union (EU), the “Promoting Good Governance and
the Empowerment of Gypsy Citizens at Local Level (ROMACTED)” program is an important
example of social entrepreneurship.

In this context, the outputs of the ROMACTED project, which has been implemented in a
number of municipalities with large Gypsy populations in Turkey, will be analyzed. The project
is very important as it aims to increase social sensitivity towards Gypsy citizens, which is an
important social entrepreneurship activity, and to include Gypsy citizens in all areas of
governance.

From all these perspectives, social entrepreneurship and Gypsy-oriented activities will be
examined comparatively in terms of the Romacted project, the outputs of the project will be
evaluated and what needs to be done in terms of social entrepreneurship activities will be
discussed in terms of the gains or shortcomings of the Romacted project.

Keywords: Social Entrepreneurship, Gypsy, Romacted.
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OZET

Sosyal girisimcilik en genel anlamiyla gerek kamu gerekse 6zel sektor hizmetleri sirasinda
gerceklestirilmemis hizmet bosluklarinin yeniden ele alinmasini ifade etmektedir. Bu anlamda
olusan bu hizmet bosluklariin tamamlanmasi topluma hem ekonomik fakat en 6nemlisi de
sosyal destek saglamaktadir. Romanlar gerek Tiirkiye’de gerekse diinyada en oOnemli
dezavantaj gruplarindan birini temsil etmektedir. Dolayisiyla Romanlarin topluma hem sosyal
hem de ekonomik entegrasyonunun saglanmasiins yonelik c¢alismalar sosyal girisimcilik
acisindan biiyiik 6nem tagimaktadir.

2017 yilinda baglayan ve .Tiirkiye Belediyeler Birligi, Avrupa Konseyi ve Avrupa Birligi (AB)
ortakligryla  gerceklestirilen "Yerelde Iyi Yonetisimin ve Roman Vatandaslarin
Giiglendirilmesinin Tesviki (ROMACTED)" program sosyal girisimcilik agisindan 6rnek
gosterilebilecek onemli bir ¢alismadir.

Bu kapsamda Tiirkiye’de Roman niifusunun yogun oldugu bir¢ok belediyede uygulanmaya
baglayan ROMACTED projesinin belediyeler 6zelinde ¢iktilart incelenecektir. Proje’nin
onemli bir sosyal girismcilik faaliyeti olan Romanlar vatandaslara yonelik sosyal duyarlililigin
artmasi ve yonetimin her alaninda Roman vatandaslara da yer vermeyi amaglamasi bakimindan
son derece dnemlidir.

Tim bu agilardan sosyal girisimcilik ve Romanlara yonelik c¢aligmalar Romacted projesi
acisindan karsilagtirmali olarak incelenecek, proje ¢iktilar1 degerlendirilip, Romacted
projesinin kazandirdiklar1 ya da eksiklikleri noktasinda sosyal girisimcilik faaliyetleri adina
yapilmasi gerekenler {lizerinde tartisilacaktir.

Anahtar Kelimeler: Sosyal Girisimcilik, Roman, Romacted.
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ABSTRACT

The idea that entrepreneurship has an impact on economic growth through new business
formation has been advocated since Schumpeter (1934). Schumpeter identifies the entrepreneur
as the carrier of innovations and emphasizes entrepreneurship as one of the important sources
of economic growth. Worldwide, entrepreneurship has been recognized as an important
mechanism for economic growth, poverty alleviation, employment generation and production
activities. This mechanism gains importance as entrepreneurs accelerate the creation, diffusion
and implementation of new ideas.

The world is shifting towards a knowledge-based economy where success is based primarily
on skills, knowledge and innovation that serve as the competitive advantage of the economy.
Therefore, as countries recognize the importance of entrepreneurship in enabling new ideas and
innovation capabilities, they support entrepreneurs as the engine of economic growth and
sustainable development. Therefore, with the information and communication technology
revolution, the acceleration of the globalization process and changes in the competitive
environment, the entrepreneur plays a vital role in the economy. In this context,
entrepreneurship is very important for every economy.

The study aims to understand how entrepreneurship affects growth in G7 countries between
2001 and 2023. Panel data analysis is used to investigate this effect. The findings are evaluated
and policy recommendations are made.

Keywords: Entrepreneurship, Economic Growth, Panel data analysis, G7 countries

OZET

Girisimciligin, yeni is olusumu yoluyla ekonomik biiyiime {izerinde etkili oldugu fikri
Schumpeter (1934) den beri savunulmaktadir. Schumpeter, girisimciyi yeniliklerin tasiyicisi
olarak belirler ve girisimciligin ekonomik biiyiimenin 6nemli kaynaklarindan biri olarak
vurgular. Diinya ¢apinda girisimcilik, ekonomik biiyiime, yoksullugun azaltilmasi, istihdama
katki saglama ve liretim faaliyetlerinde 6nemli bir mekanizma olarak kabul edilmistir. Bu
mekanizma, girisimcilerin yeni diigiincelerin olusturulmasi, yayillmast ve uygulamasinin
hizlandirilmasi ile onem kazanmaktadir.
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Diinya, basarinin esas olarak ekonominin rekabet avantaji olarak hizmet eden beceri, bilgi ve
yenilige dayandigi bilgi tabanli bir ekonomiye dogru kaymaktadir. Dolayisiyla iilkeler
girisimciligin yeni fikirleri ve inovasyon kabiliyetlerini saglamadaki 6nemini algiladikca,
ekonomik biliylimenin ve siirdiiriilebilir kalkinmanin motoru olarak girisimcileri
desteklemektedir. Dolayisiyla bilgi ve iletisim teknolojisi devrimi, kiiresellesme siirecinin hiz
kazanmasi, rekabet¢i ortamdaki degisikliklerle birlikte girisimci ekonomide hayati bir rol
iistlenmektedir. Bu baglamda girisimcilik her ekonomi i¢in ¢ok 6nemlidir.

Calisma, G7 iilkelerinde 2001-2023 yillar1 arasinda girisimciligin biiylimeyi nasil etkiledigini
anlamay1 amacliyor. Bu etkiyi arastirmak i¢in panel veri analizi kullanilmistir. Elde edilen
bulgular degerlendirilmis ve politika onerisinde bulunulmustur.

Anahtar Kelimeler: Girisimcilik, Ekonomik Biiyiime, Panel veri analizi, G7 iilkeleri
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ABSTRACT

The aim of the researcher's study is; It is to disseminate the tool for evaluating the
entrepreneurial characteristics of secondary school students. Exploratory sequential designs,
one of the mixed methods research typologies, were used in the study. Literature review has
started the scale development stages and it has a Likert-type scale formula with 75 items. 615
registered secondary school students from public schools in Istanbul participated in the
research. AFA and DFA were conducted to increase the structure. It was determined that the
best factor loadings of the items contained a 30-item file, and other units with insufficient factor
loadings and overlapping should be removed. According to the AFA representation, it was
revealed that the operation has a 5-factor structure. It was determined that the developed
technology explained 51.798% of the total variance. The 5 factors that emerged as a result of
the continuation of the structure of the scale are; It has been named as entrepreneurial
motivation, confidence in entrepreneurship, individual creativity, innovation and leadership
leadership. It was determined that the model showed a good fit with the data obtained.

After analyzing the maintenance of the structure of the scale, the scale is presented in a structure
consisting of 30 items in 5 sub-dimensions. As a result, these calculation results used for
entrepreneurial abilities in secondary school jobs are reliable and the inferences made about the
scale items are valid. It may be recommended to use the results obtained with data selected
from various regions and at different levels.

Keywords: Entrepreneurship, Science, Middle School Students, Scale Development.
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OZET

Aragtirmacinin  ¢alismasmin hedefi; ortaokul 6grencilerinin  girisimcilik  becerilerinin
Olgiilmesine yonelik arag¢ gelistirmektir. Calismada karma yontem arastirma tipolojilerinden
kesfedici siral1 desen kullanilmistir. Olgek gelistirme asamalarina literatiir taramasi baslanmus
olup 75 maddelik Likert tipi 6lgek formu olusturulmustur. Uzman goriislerinin alinmasinin
ardindan &lgege son sekli verilmistir. Arastirmaya Istanbul’daki devlet okullarmdan 615
goniillii ortaokul ogrencisi katilmistir. Olgege gecerlilik ve giivenirlilik analizleri
uygulanmustir. Yapi gecerliligini 6l¢mek i¢in Agimlayici Faktér Analizi(AFA) ve Dogrulayict
Faktor Analizi(DFA) yapilmistir. Maddelere ait en iyi faktor yiiklerinin 30 madde ile
olusturuldugu, faktor yiikii yetersiz ve binisik olan diger maddelerin ¢ikarilmasi gerektigi tespit
edilmistir. A¢imlayic1 Faktor Analizi sonuglarina gore dlgegin 5 faktdrlii bir yapiya sahip
oldugu sonucuna ulasilmistir. Gelistirilen 6lgegin toplam varyansin %51,798’ini agikladigi
tespit edilmistir. Olgegin yap1 gegerliligi sonucunda ortaya cikan 5 faktdr; girisimcilik
motivasyonu, girisimcilikte giiven, bireysel yaraticilik, inovasyon becerileri, stratejik liderlik
olarak adlandirilmustir. Olgegin cronbach alfa katsayist 0,869 bulunmustur. Bu katsayiya
bakilarak 6l¢egin giivenilir oldugu kabul edilmistir. Elde edilen veriler ile modelin iyi bir uyum
gosterdigi tespit edilmistir.

Olgege iliskin yap1 gegerliliginin analiz edilmesinin ardindan 6lgek 5 alt boyut 30 maddeden
olusan bir yapiya ulastirilmistir. Sonug olarak, ortaokul 6grencilerinin girisimcilik becerilerini
6lgmek icin hazirlanan bu 6lgme sonuglarinin giivenilir oldugu ve 6lgek maddeleri ile ilgili
yapilan ¢ikarimlarin ise gegerli oldugu sdylenebilir. Elde edilen sonuglarin dogrultusunda
iilkenin ¢esitli bolgelerinden segilen ve farkli kademedeki 6grenciler ile dl¢egin kullanilmasi
oOnerilebilir.

Anahtar Kelimeler: Girisimcilik, Olcek Gelistirme, Fen Bilimleri, Ortaokul Ogrencileri.
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ABSTRACT

In modern conditions, the socio-economic development of regions plays a crucial role and is
the main focus of management strategies. Entrepreneurship and its characteristics are
significant factors in regional development. The Nakhchivan Autonomous Republic relies
heavily on the private sector for its socio-economic growth, highlighting the importance of
entrepreneurship in this region.

Entrepreneurship is an essential aspect of business and is considered a vital component. The
objective of this research is to analyze the current state of entrepreneurship in the Nakhchivan
Autonomous Republic, which is under blockade, its potential resources, and future prospects
for favorable conditions in developing the private sector. The research aims to identify the
challenges faced and propose solutions to overcome them. Statistical indicators and
macroeconomic data were used to examine the development trends of the autonomous
republic's economy. The article explores the structure and main directions of entrepreneurship,
investigates factors hindering its development, and provides recommendations to address these
barriers. Nakhchivan's current potential is based on its unique characteristics and the efficient
utilization of its resources, taking advantage of natural climatic conditions and population data.
Factors that affect the complex organization of entrepreneurship in the autonomous republic,
considering market restrictions under blockade, transit and cross-border socio-economic
development in Nakhchivan, efficient resource utilization, and future expectations were
identified. It was determined that small businesses are more profitable in the regional context,
with a focus on the development of household and freelance sectors. The opening of the
Zangezur Corridor, which will lift the blockade on Nakhchivan and establish it as the "Gateway
of the Turks,” will enhance economic cooperation and trade relations among all Turkic
countries, providing a significant boost to the development of entrepreneurship in the
autonomous republic.

Key Words: Nakhchivan Autonomous Republic, entrepreneurship, Zangezur corridor,
industry, agriculture, economic relations
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OZET

Modern kosullarda, bolgelerin sosyo-ekonomik kalkinmasi, yonetim stratejisinin ana hedefi
olan bir arastirma nesnesi olarak Ozel bir role sahiptir. Girisimcilik ve olusum o&zellikleri
bolgesel kalkinmada &nemli rol oynamaktadir. Nahc¢ivan Ozerk Cumbhuriyeti'nin sosyo-
ekonomik gelisiminde 6zel sektdriin pay: yliksektir ve burada girisimciligin roliinii 6zellikle
belirtmek gerekir.

Girisimcilik isin ayrilmaz bir pargasidir ve onun 6nemli bir yonii olarak kabul edilir. Bu
arastirmanin amaci abluka altindaki Nahgivan Ozerk Ccumhuriyetinte 6zel sektoriin gelismesi
icin elverisli kosullara sahip olmasi yoniinden girisimciligin mevcut durumunu, potansiyel
kaynaklarim1 ve gelecege yonelik beklentilerini incelemek, karsilasilan zorluklar1 ve bu
zorluklar1 ¢6zmenin yollarin1 bulmaktir. Arastirma istatistiksel gostergeler yardimiyla
yiiriitiilmiis, 6zerk cumhuriyet ekonomisinin gelisme dinamikleri makroekonomik gostergeler
temelinde incelenmistir. Bilimsel makalede girisimciligin yapist ve ana yonleri incelenmis,
gelisimini engelleyen faktorler arastirilmis ve bu engellerin ortadan kaldirilmasina yonelik
onerilerde bulunulmustur. Nah¢ivan'in mevcut potansiyeli, dogal iklim kosullar1 ve niifus
verileri, girisimciligin kendine 06zgli Ozelliklerine ve kaynak potansiyelinin verimli
kullanilmasina dayanmaktadir. Abluka kosullar1 altinda pazar kisitlamalari bulunan 6zerk
cumhuriyette girisimciligin karmasik organizasyonunu etkileyen faktorler, Nah¢ivan'in transit
ve sinir Otesi sosyo-ekonomik gelisiminin 6zellikleri, kaynaklarin verimli kullanim yollar1 ve
gelecege yonelik beklentiler dikkate alinarak belirlendi. Mevcut durumda kiigiik isletmelerin
bolgesel cevre acisindan daha karl oldugu belirlendi. Bu amagcla, hane halki ve serbest meslek
alaninin gelistirilmesi ana yon olarak kabul edilmektedir. Zengezur Koridorunun agilmasi,
"Turkiin Kapisi" olan Nahc¢ivan't ablukadan kurtaracak, Tirk diinyasinin tiim tilkeleri
arasindaki ekonomik igbirligini ve ticari iliskileri giiglendirecek, bu da 6zerk cumhuriyette
girisimeiligin gelismesine hizli bir ivme kazandiracaktir.

Anahtar Kelimeler: Nahgivan Ozerk Cumhuriyeti, girisimcilik, Zengezur koridoru, sanayi,
tarim, ekonomik iligkiler
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ABSTRACT

Sales professionals play a pivotal role in the development of customers, the management of
customer relationships and the creation of corporate brand value in industrial markets. The
relationships formed between sales personnel and purchasing officers of clients represent a
significant lever for the attainment of marketing goals and objectives. Nevertheless, it is
essential to consider the ethical boundaries that should be observed in the relationships between
sales professionals and customers. It is imperative to prohibit the exploitation of professional
boundaries, the utilization of deceptive tactics, the dissemination of incomplete or misleading
information, the disregard for customer privacy, and the implementation of practices that may
inflict harm upon the customer or erode their trust. Nevertheless, one of the most prevalent
areas of ethical violations in marketing is the personal sales activities of industrial
organizations. Sales professionals, who constantly work under intense stress due to the nature
of their work, often encounter ethical challenges in their interactions with their employer,
colleagues, and customers.

This research examines the boundaries of marketing ethics in the relationships between
organizational (industrial) buyers and sellers, with a particular focus on the opinions of sales
personnel and purchasing officers. The study aimed to ascertain how sales personnel and
purchasing officers perceive certain ethically questionable situations and whether there are
differences in their views on marketing ethics. A quantitative study was conducted on a total of
213 professionals, comprising 108 sales personnel and 105 purchasing officers. The research
data was collected by an online survey. Data analyses revealed significant differences between
the ethical perceptions of salespeople and procurement officers regarding practices such as
giving gifts to each other, establishing social relationships together and communicating on
special occasions. In light of these findings, it is recommended that ethical codes of conduct be
developed at the corporate level and arrangements made to ensure that these rules are adopted
by all employees in order to prevent ethical problems in the relationships between salespeople
and procurement officers.

Keywords: Personal Selling; Marketing Ethics, B2B Marketing, Industrial Marketing, Ethical
Perceptions, Procurement
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OZET

Endiistriyel pazarlarda miisteri gelistirme, miisteri iliskilerini yonetme ve kurumsal marka
degeri yaratmada satig profesyonelleri hayati bir rol oynamaktadir. Satis¢ilar ve miisteri
konumundaki sirketin satin alma gorevlileri arasinda kurulacak iliskiler, pazarlama amag ve
hedeflerine ulasmada 6nemli bir kaldirag gorevi gormektedir. Ancak satigcilar ile miisteriler
arasindaki 1iligkilerde pazarlama etigi smirlarina dikkat edilmesi gerekmektedir. Satis
gorevlilerinin satin almacilarla kurduklari iliskinin profesyonel sinirlarin digina tagsmasi, satis
stirecinde kullanilan aldatici taktikler, eksik ya da yanlis bilgilendirme, miisteri mahremiyetinin
géz ard1 edilmesi veya miisteriye zarar verebilecek ya da giivenini zedeleyebilecek
uygulamalarin 6niine ge¢ilmelidir. Bununla birlikte, pazarlamada etik ihlallere en sik rastlanan
alanlardan birisi endiistriyel isletmelerin kisisel satis faaliyetleridir. Yaptiklart isin dogasi
geregi siirekli yogun stres altinda ¢alisan satis gorevlileri hem calistiklar1 sirketle hem diger
meslektaslariyla hem de miisterilerle olan etkilesimlerinde siklikla etik ikilemlerle kars1 karsiya
kalmaktadir.

Bu arastirmada, oOrglitsel (endiistriyel) alicilar ve saticilar arasindaki iliskilerde pazarlama
etiginin smirlari, satis personeli ve satin alma gorevlilerinin goriisleri dogrultusunda
incelenmigtir. Satis personeli ve satin alma gorevlilerinin etik acidan sorgulanabilir kimi
durumlari nasil algiladiklar1 sorgulanmis ve pazarlama etigine iliskin goriislerinde farklilik olup
olmadig: irdelenmistir. Bu baglamda 108 satis personeli ve 105 satin alma personeli olmak
iizere toplam 213 profesyonel {izerinde bir nicel ¢aligma gerceklestirilmistir. Arastirma verileri
anket yontemi ile ¢evrimigi olarak toplanmistir. Analizler sonucunda, satis gorevlilerinin ve
satin almacinin birbirlerine hediye verme, birlikte sosyal iligkiler kurma ve 6zel giinlerde
iletisim kurma gibi uygulamalara iliskin etik algilamalar1 arasinda anlamli farkliliklar
bulundugu ortaya ¢ikmistir. Bu bulgular 1s1ginda, satisgilar ve satin almacilar arasindaki
iliskilerde etik sorunlarin 6nlenmesi i¢in, kurumsal etik kodlarin olusturulmasi ve bu kurallarin
tim calisanlar tarafindan benimsenmesini  saglayacak diizenlemelerin  yapilmasi
onerilmektedir.

Anahtar kelimeler: Kisisel Satis; Pazarlama Etigi, B2B Pazarlama, Endiistriyel Pazarlama,
Etik Algilar, Satin Alma.
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A form of corporate social responsibility, cause-related marketing (CrM) involves the donation
of a portion of product sales to a pre-determined charitable cause by the company. The success
of a CrM campaign is contingent upon the elimination of factors that engender consumer
skepticism. A multitude of factors can trigger consumer skepticism. This study examined the
effects of consumption orientations (utilitarian vs. hedonic) and product-cause fit, which may
engender consumer skepticism, on attitude towards the brand, purchase intention and brand
image. Additionally, the moderating roles of consumer philanthropy and perceived company

motivation were probed.

A 2x2 between-groups experimental study was conducted, whereby consumption orientations
(hedonic-utilitarian) and product-cause fit (low-high) variables were manipulated by using
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vignettes. The hypotheses were tested using a two-way MANCOVA. Data analyses revealed
that consumption orientations and product-cause fit influenced consumer evaluations of CrM
campaigns. Furthermore, the results indicated that level of consumer philanthropy and
perceived company motivation variables played a moderating role. The findings were discussed
in terms of theory and practice, and recommendations were presented.

Keywords: Cause-related marketing; consumption orientations, product-cause fit, attitude
towards the brand, perceived company motivation, philanthropy

OZET

Etkili bir kurumsal sosyal sorumluluk bi¢imi olarak amaca yonelik pazarlama (CrM), iirlin satis
tutarinin bir kisminin firma tarafindan 6nceden belirlenmis bir hayir isine bagislanmasi olarak
ifade edilebilir. Bir CrM kampanyasinin basarisi, tiiketici siipheciligine neden olan unsurlarin
ortadan kaldirilmasiyla miimkiindiir. Cok sayida unsur tiiketici siipheciligine neden olabilir. Bu
caligmada, tiiketici siipheciligine neden olabilecek degiskenlerden tiiketim yonelimleri (faydaci
vs. hedonik) ve iirtin-dava uyumunun markaya yonelik tutum, satin alma niyeti ve marka imaji
iizerindeki etkisi incelenmis ve bu etkide yardimseverlik ve algilanan firma motivasyonunun
diizenleyici rolii irdelenmistir.

Tiiketim egilimleri (hedonik-faydaci) ile iiriin-dava uyumu (disiik-yiiksek) degiskenleri kisa
bir hikdye ile manipiile edilerek 2x2 gruplar arasi deneysel bir tasarim kurgulanmistir.
Hipotezler iki yonli MANCOVA analizi ile test edilmistir. Analizler sonucunda, tiiketim
egilimleri ile iriin-dava uyumunun, tiiketicilerin CrM kampanyalarina yonelik
degerlendirmelerini etkiledigi belirlenmistir. Buna ilaveten, yardimseverlik ve algilanan firma
motivasyonu degiskenlerinin 1limlastirict rol oynadigir da tespit edilmistir. Bu baglamda,
bulgular tartisilmig, firmalara ve arastirmacilara Onerilerde bulunularak c¢alisma
tamamlanmustir.

Anahtar kelimeler: Amaca yonelik pazarlama; tiiketim egilimleri, tirtin-dava uyumu, markaya
yonelik tutum, algilanan firma motivasyonu, yardimseverlik.
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ABSTRACT

The purpose of this article is to identify the role and importance of European projects in the
process of modernization of public administration in Romania with the help of investments
made from European money. In Romania, the interest in the management of European projects
is a very interesting and permanent topic, in the context of the evolution of the Romanian
economy and in the context of the global economic crisis. This interest, it is understandable
that it has materialized especially since the moment of our country’s integration into the
European Union.

Keywords: Projects, European projects, financing, public administration, implementation,
management, project management.
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ABSTRACT

In recent years, the development of technology has led to the emergence of new tools through
which companies can communicate with potential consumers. Content marketing (CM) on
social media platforms like YouTube, Instagram and TikTok is a powerful strategy for creating
brand experiences and delivering consumer value. Brands and retailers are investing in CM
strategies, leveraging content creators like celebrities, YouTubers, bloggers and influencers to
promote products and improve the consumer experience. Factors such as number of followers,
popularity, likes, interactivity and level of effort directly affect effectiveness. A classification
of content creators into nano-, micro-, macro-, mega- and celebrity influencers was proposed
based on the number of followers. A novel approach being presented by categorizing content
creators and analyzing their value creation strategies at different levels and their effects on each
participant's income (Zhang Y. and Zhang Z., 2024).

Cherif, Puertas and Carracedo (2024) state that influencer marketing is a growing trend, with
celebrities such as Will Smith, Kanye West and Cristiano Ronaldo being the most followed on
social media. Influencers have become a major force in the digital marketing landscape. They
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can influence consumer purchasing decisions and generate engagement and awareness for
brands.

Influencers are increasingly used by consumers to gather information and make decisions on
social media platforms. They are considered role models and communication tools, forming
closer bonds with followers than celebrities. TikTok, the fastest growing social network, has
seen an increase in the use of influencer marketing, with 36.0% of US advertisers using it in
2020. However, follower responses to influencer marketing remain unanalyzed. Recent
research suggests that followers' favorable responses depend on affective factors such as
influencer—follower closeness, homophily, emotional contagion, positive emotions, and
hedonic experiences. Influencer marketing on TikTok differs from other social networks in
terms of post format, content and target audience (Barta et al. 2023).

Furthermore, Karagir et al. (2022) argues that influencer marketing has grown due to changing
media consumption habits and skepticism towards traditional advertising. However, there are
no consistent guidelines for brands and influencers to disclose posts as advertising. A review
of academic and experimental studies found that disclosure is a double-edged sword. Platform-
initiated disclosures have the strongest effect on advertising perceptions, negatively affecting
influencer credibility and engagement. However, consumers appreciate transparency when
influencers disclose posts as advertising, increasing the perception of trust and engagement.
These findings should inform public policy, brand management and influencers.

Farivar and Wang (2022) introduce the concept of social identity into influencer marketing
research, highlighting how followers' social identification with the influencer community
affects their purchase intention. Their study emphasizes the importance of social identity over
traditional factors such as follower interest matching and an influencer's opinion leadership in
influencer marketing success. It also highlights the social and group environments of influencer
marketing, emphasizing the influence of online social groups and virtual communities.
Furthermore, it highlights the importance of storytelling in influencer marketing, revealing its
positive impact on social identity, interest matching and opinion leadership. Narrative transport
theory is also presented to explain the power of storytelling, revealing that audiences become
more consistent with the story, focus on heuristics, and reduce critical thinking as they become
absorbed in the narrative.

In today's digital environment, the need to maintain ethical standards in online advertising is
more pressing than ever. Unethical advertising can lead to loss of consumer trust, damage to
brand reputation and even legal penalties. For example, using personal data without users'
explicit consent not only violates privacy regulations such as GDPR, but also erodes consumer
trust in brands and online platforms.

Concerns about authenticity and transparency have grown with the rise of influencers, putting
pressure on companies to find ways to manage relationships with influencers in an ethical and
responsible manner.

However, some influencers are often involved in scandals, which leads to the cancellation or
termination of contracts. As Wellman et al. (2020) point out, “the ethical principles guiding the
production of sponsored content are not well understood” (Influencers are, in many cases,
hesitant to disclose the commercial nature of their relationship with the marketer, not least
because they fear losing intimate relationships with their followers.
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Ethical issues are crucial in influence practices because influencers are often involved in
scandals, forcing companies to establish crisis management communications. On the other
hand, following sound ethical practices can bring significant benefits. Companies that embrace
transparency, honesty and respect for data privacy can build long-lasting relationships with
consumers based on trust and loyalty. In addition, they can avoid legal risks and contribute to
a safer and fairer digital environment for all users (Patpatia, 2023). Companies must be clear
and open about their advertising intentions and methods. Transparency includes disclosing any
conflicts of interest and commercial purposes so that consumers can make informed decisions.
In the online context, transparency also includes disclosure of personal data collection and use
practices, as well as partnerships and sponsorships. For example, a transparent practice would
be for social media influencers to disclose when their content is sponsored. This allows
consumers to assess the authenticity of recommendations. Transparency helps prevent negative
perceptions and build a trusting relationship between the brand and consumers. (Chiva, 2017).
Despite existing media laws and various self-regulatory policies promulgated by social media
companies (see, e.g., Facebook, Citation2021), the legal and ethical rules of the field—and the
consequences of not following those rules—continue to emerge and evolve. Furthermore,
guidelines differ from country to country, often relying on the uneasy mix of government
regulation of social media companies and self-regulation by marketers; in short, what is
tolerated in one nation is fined in another (Hejlova et al., Citation2019).

Keywords: Ethics, Influencer, Consumers, Social Media.
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ABSTRACT

Purpose: This research investigates the efficiency of online advertising on companies within
the bakery sector, with a specific focus on Les Croissants, a leading bakery in Romania. The
study aims to identify how online marketing strategies can enhance visibility, customer
engagement, and sales performance in an increasingly competitive market driven by consumer
preferences for healthier and natural products. By examining the impact of digital advertising
on business outcomes, the research seeks to offer actionable insights for bakery companies
aiming to adapt to evolving market dynamics.

Methods: The study employs a mixed-methods approach, combining quantitative analysis of
online advertising metrics with qualitative assessments of customer feedback and company
performance data. Online advertising campaigns from Les Croissants will be analyzed to
evaluate their effectiveness in reaching target audiences, driving traffic, and converting leads
into sales. Additionally, interviews with marketing professionals and company management
will provide deeper insights into strategic decisions and challenges faced in the digital
marketing landscape.

Results: The expected outcomes include identifying key factors that influence the success of
online advertising in the bakery sector, such as the choice of platforms, content strategies, and
audience targeting. Preliminary findings suggest that personalized advertising content,
leveraging social media engagement, and focusing on product quality and health benefits are
crucial for boosting customer satisfaction and brand loyalty. The study will also highlight areas
for improvement in Les Croissants' online marketing strategy, offering recommendations for
optimizing digital campaigns to achieve better market penetration and sales growth.

Keywords: Online Advertising, Efficiency, Bakery Sector, Les Croissants, Digital Marketing,
Consumer Behavior, Romania, Market Trends.
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ABSTRACT

Organic food is a special type of food product with a strict cultivation process and consumption
is increasing rapidly in emerging markets. The aim of this study is to examine the purchase
intentions of organic food products by considering consumption values (functional, emotional,
social, conditional and epistemic). The research data were collected by convenience sampling
method from 391 people who had previously purchased organic food products in Kirklareli
province. In line with the collected data, correlation and regression analyses were performed to
examine the relationships and effects between variables. As a result of the research, it was seen
that functional value, emotional value and epistemic value among the dimensions of
consumption values did not have an effect on consumers' intention to purchase organic food
products, while social value and contingent value had a significant effect on consumers'
intention to purchase organic food products. The results of this study enable marketers to
develop marketing strategies by providing a clearer understanding of consumers' consumption
values in purchasing organic food products.

Keywords: Organic food product; Consumption value theory, Purchase intention, Intention,
Kirklareli
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OZET

Organik gida, sik1 bir yetistirme siirecine sahip 6zel bir gida iiriinii tiiriidiir ve gelismekte olan
pazarlarda tiiketimi hizla artmaktadir. Bu ¢alismanin amaci tiiketim degerlerini (fonksiyonel,
duygusal, sosyal, kosullu ve epistemik) dikkate alarak organik gida {iriinii satin alma niyetlerini
incelemektir. Arastirma verileri Kirklareli ilinde daha 6nce organik gida {iriinii satin alan 391
kisiden kolayda ornekleme yontemiyle toplanmistir. Toplanan veriler dogrultusunda
degiskenler arasindaki iligkiler ve etkiyi inceleyebilmek i¢in korelasyon ve regresyon analizi
gerceklestirilmistir. Arastirma sonucunda tiiketim degerleri boyutlarindan fonksiyonel deger,
duygusal deger ve epistemik degerin tiiketicilerin organik gida {iriinii satin alma niyetleri
iizerinde bir etkiye sahip olmadigi, sosyal deger ve kosullu degerin ise tiiketicilerin organik gida
iirlinii satin alma niyetleri lizerinde anlamli bir etkiye sahip oldugu goriilmiistiir. Bu ¢calismanin
sonuclart pazarlamacilara tiiketicilerin organik gida {iriinlerini satin almada tiiketim
degerlerinin daha net bir sekilde anlasilmasim1 saglayarak pazarlama stratejilerinin
gelistirilmesini miimkiin kilmaktadir.

Anahtar kelimeler: Organik gida iriinii; Tiiketim degerleri teorisi, Satin alma niyeti, Niyet,
Kirklareli
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ABSTRACT

Gastrodiplomacy stands out as a public diplomacy tool that countries use in their efforts to
create public opinion and build cultural bridges. Within the scope of gastrodiplomacy strategies,
this study deals with the Turkish Cuisine Week events held in Berlin, the capital of Germany,
where the Turkish diaspora population is densely populated, since 2022. In the study, content
analysis technique, which is frequently used within the scope of qualitative research method,
was preferred. The data were obtained from the sources of public institutions, social media
platforms and internet news sites at home and abroad. According to the results of the analyses,
the Turkish Cuisine Week activities have created the impression that Turkish cuisine is not only
kebab or doner for Germans and non-Turkish foreigners living in Germany. Moreover, it is
understood that this event plays an important role in the promotion of Turkish national cuisine
and the prominent vegetable dishes, olive oil dishes, appetisers, dairy products and desserts of
Anatolia, Hatay and Aegean regions. Furthermore, these events are said to promote cultural
interaction and increase cultural understanding and acceptance by introducing the richness and
diversity of Turkish cuisine to a wider audience. In the events held in 2022, healthy food, zero
waste, traditional and sustainable concepts came to the fore, while Hatay cuisine, meze, dessert
in 2023 and Aegean cuisine, seafood, olive oil dishes, herbs and vegetables in 2024 were
emphasised. It is concluded that the Turkish Cuisine Week, with the events held in Berlin,
created a meaningful dialogue between the two cultures by highlighting the gastronomic aspect
of Turkish culture. In conclusion, it is possible to say that the Turkish Cuisine Week event,
within the scope of cultural diplomacy strategies, creates a positive impact on international
relations and contributes to the development of mutual cultural understanding. In addition, it is
thought that such organisations will enable the strengthening of relations between countries and
the promotion of cultural heritage on a global scale.

Keywords: Gastrodiplomacy, Gastronomy, Turkish cuisine week, Public diplomacy, Cultural
diplomacy,

280



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

OZET

Gastrodiplomasi, lilkelerin kamuoyu olusturma ve kiiltiirel anlamda koprii kurma ¢abalarinda
basvurduklar1 bir kamu diplomasisi araci olarak 6ne ¢ikmaktadir. Bu ¢alisma gastrodiplomasi
stratejileri kapsaminda Tiirk diaspora niifusunun yogun olarak bulundugu Almanya'nin
baskenti Berlin'de 2022 yilindan itibaren gergeklestirilen Tiirk Mutfagi Haftas1 etkinliklerini
ele almaktadir. Aragtirmada, nitel aragtirma yontemi kapsaminda siklikla kullanilan igerik
analizi teknigi tercih edilmistir. Veriler, kamu kurumlarinin, sosyal medya platformlarinin ve
yurti¢ci ve yurtdisindaki internet haber sitelerinin kaynaklarindan elde edilmistir. Analiz
sonuglarma gore, Tiirk Mutfagi Haftasi etkinliklerinin, Almanya'da yasayan Almanlar ve Tiirk
olmayan yabancilar acisindan Tiirk mutfaginin yalnizca kebap veya donerden ibaret olmadig:
izleniminin olustugunu géstermektedir. Bunun 6tesinde bu etkinligin, Tiirk ulusal mutfaginin,
Anadolu, Hatay ve Ege bolgelerinin 6ne ¢ikan sebze yemekleri, zeytinyaglilar, mezeler, siit
diriinleri ve tathilarinin tanitiminda 6nemli bir rol oynadigi anlasilmaktadir. Ayrica, bu
etkinliklerin kiiltiirel etkilesimi tesvik ettigi ve Tirk mutfaginin zenginligini ve c¢esitliligini
daha genis bir kitleye tanitarak, kiiltiirel anlayis ve kabuli artirdigr ifade edilmektedir.
Gergeklestirilen etkinliklerde 2022 yilinda saglikli yemek, sifir atik, geleneksel ve
stirdiiriilebilir kavramlar1 6ne ¢ikarken, 2023 yilinda Hatay mutfagi, meze, tath ve 2024 yilinda
Ege mutfagi, deniz iirlinleri, zeytinyagllar, otlar ve sebzeler vurgulanmistir. Tiirk Mutfagi
Haftasi'nin, Berlin'de diizenlenen etkinliklerle, Tiirk kiiltliriiniin gastronomik yOniinii
vurgulayarak, iki kiiltiir arasinda anlamli bir diyalog olusturdugu sonucuna varilmaktadir.
Sonug olarak, Tiirk Mutfagi Haftas1 etkinliginin, kiiltiirel diplomasi stratejileri kapsaminda,
uluslararasi iligkilerde olumlu bir etki yaratmakta ve karsilikli kiiltiirel anlayisin gelistirilmesine
katkida bulundugunu séylemek miimkiindiir. Ayrica, bu tiir organizasyonlarin, {ilkeler arasi
iligkilerin giiclendirilmesine ve kiiltiirel mirasin kiiresel Olgekte tanitilmasina olanak
saglayacag diisiiniilmektedir.

Anahtar kelimeler: Gastrodiplomasi, Gastronomi, Tiirk mutfagi haftasi, Kamu diplomasisi,
Kiiltiirel diplomasi.
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ABSTRACT

Global environmental issues, intensified by the depletion of natural resources, pollution, and
population growth, have become a challenging reality of modern human lifestyles. One of the
major threats to the planet is climate change, which encompasses both the environmental and
socio-economic dimensions of this reality. Human environmental values and green behaviors
based on these values are crucial in mitigating major environmental problems such as climate
change. In this context, raising environmental awareness, motivating individuals to contribute
to sustainable development and in particular to environmental protection, and consequently to
change their daily consumption behavior, can be a sufficient starting point. In parallel, green
purchasing behavior is expected to play a significant role in mitigating climate change by
influencing the general behavioral roles of society. This research aims to reveal the impact of
environmental values on mitigating climate change and the situational effect of green
purchasing behavior on this relationship. The research data was collected from 114 people
living in Istanbul using a convenience sampling method and a survey technique between May
and June 2024. The collected data were analyzed using quantitative analysis methods with the
SPSS25.0 package. The findings of the research indicate that there is a positive and significant
relationship between environmental values and green purchasing behavior. At the same time, it
was found that purchasing behavior and environmental values have a regulatory effect on
reducing climate behavior. As a result of the research, general recommendations are presented
for each individual in society.

Keywords: Climate change, green purchasing behavior, environmental values.
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OZET

Kiiresel ¢evre sorunlari dogal kaynaklarin azalmasi, kirlilik ve niifus artis1 gibi faktorlerle
birlikte, insanlarin yasam tarzlarin1 zorlayan bir gergeklik olusturmustur. Gezegenin karsi
karstya kaldigi tehditlerden biri olan iklim degisikligi de, bu gergekligin hem ¢evresel hem de
sosyo ekonomik boyutunu olusturmaktadir. Insanlarin ¢evresel degerleri ve bu degerlere dayali
olarak sergiledikleri yesil davranislar, iklim degisikligi gibi biiyiik ¢evresel sorunlar1 hafifletme
konusunda 6nem arz etmektedir. Bu baglamda gevresel bilincin artirilmasi, bireylerin
strdiiriilebilir kalkinmaya ve ozellikle ¢evrenin korunmasina katkida bulunma konusunda
motive edilmesi ve buna bagh olarak giinliikk tiiketim davramigini degistirmek yeterli bir
baslangi¢ noktasi olacaktir. Bu paralelde yesil satin alma davranisi toplumun genel davranigsal
rollerini etkileyerek iklim degisikligini azaltmada Onemli bir rol oynayabilecegi
beklenmektedir. Bu arastirmanin amaci sahip olunan cevresel degerlerin iklim degisikligini
azaltmadaki etkisi ve yesil satin alma davranisinin bu iligkideki durumsal etkisini ortaya
cikarmaktir. Arastirma verileri, 2024 yilinin Mayis-Haziran aylarinda kolayda o6rnekleme
yontemiyle anket teknigi araciligiyla Istanbul’da yasayan 114 kisiden toplanmistir. Toplanan
veriler SPSS25.0 paket programi aracilifiyla nicel analiz yontemleriyle analiz edilmistir.
Arastirmanin bulgulari, ¢evresel degerler ve yesil satin alma davranisi arasinda pozitif ve
anlamli bir iliski oldugunu gostermektedir. Ayn1 zamanda satin alma davranisinin gevresel
degerlerin iklim davramisim1 azaltmada diizenleyici etkisinin oldugu bulgulanmistir.
Arastirmanin sonucunda toplumun her bireyi i¢in genel oneriler sunulmustur.

Anahtar Kelimeler: iklim degisikligi, yesil satin alma davranisi, ¢evresel degerler.
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ABSTRACT

Revolutionary innovations in technology along with globalization have also affected
communication channels and created new concepts. One of these concepts is undoubtedly social
media, which is a new media tool. Today, social media has affected not only the field of
communication but also many areas of life. It attracts attention with its effect on changing the
dynamics of both social and business life, from the lifestyles of societies to the way of
interpersonal communication, from political and economic balances to consumer attitudes and
behaviors. Today's businesses have discovered the importance of using social media in their
marketing strategies to increase their competitiveness with digital transformation. Social media
is a modern marketing method that attracts more attention from customers compared to
traditional marketing methods. Companies are offering multiple ways to reach and interact with
consumers, and brands are implementing certain strategies to strengthen their communication
with their consumers through social media platforms.

In this study, the digital marketing tools of the Vakko brand, which is well-known in Turkey in
the textile industry, the advantages of digital marketing, the features of social media marketing,
the effect of social media on the purchasing process are comprehensively discussed.

Keywords: Digital Marketing, Social Media, Globalization, Social Media Marketing.

OZET

Kiiresellesme ile birlikte teknolojide yasanan devrim niteligindeki yenilikler iletisim kanallarin
da etkileyerek yeni kavramlar olusturmustur. Bu kavramlardan biri de hig siiphesiz yeni medya
araci olan sosyal medyadir. Sosyal medya bugiin sadece iletisim alanin1 degil hayatin pek ¢ok
alanim etkilemistir. Toplumlarin yasam tarzlarindan kisiler arasi iletisim sekline, siyasi ve
ekonomik dengelerden tiiketici tutum ve davranislarina varincaya dek hem toplumsal diizeyde
hem de is yasaminin dinamiklerini degistiren etkisiyle dikkat c¢ekmektedir. Giiniimiiz
isletmeleri dijital doniistimle birlikte rekabet gli¢lerini artirmak i¢in sosyal medyay1 pazarlama
stratejilerinde kullanmanin 6nemini kesfetmislerdir. Sosyal medya, geleneksel pazarlama
yontemlerine kiyasla miisterilerin daha fazla ilgisini ¢ceken modern bir pazarlama yontemidir.

284



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

Firmalar tiiketicilere ulasmasi ve onlarla etkilesim kurmasi i¢in birden fazla yol sunar hale
gelerek markalar da tiiketicisiyle sosyal medya platformlar1 araciligiyla iletisimlerini
giiclendirmek i¢in belli stratejiler uygulamaktadir.

Bu calisma da, Tekstil sektoriinde Tirkiye’nin ciddi 6lgekte taninmishigt olan Vakko
markasinin dijital pazarlama araclari, dijital pazarlamanin avantajlari, sosyal medya
pazarlamasinin 6zellikleri, sosyal medyanin satin alma siirecine etkisi kapsamli bir bi¢imde ele
alinmaktadir.

Anahtar Kelimeler: Dijital Pazarlama, Sosyal Medya, Kiiresellesme, Sosyal Medya
Pazarlamasi.
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ABSTRACT

The development of digital technologies has revolutionized the way we consume information.
As aresult, people's reading habits have also undergone a significant change. Traditional books
are now competing with a wide range of digital content, including e-books, audiobooks, online
articles and social media updates. This article aims to analyze the competitiveness of digital
books, from the perspective of the satisfaction and purchase intention of the book consumer, on
the Romanian market. Consumer satisfaction is a competitive advantage, so, this article aims to
study the behavior of the Romanian digital readers through direct research involving 344
respondents. The research model examines the impact of technology addiction on consumers'
digital reading habits, skills, motivation, experience, satisfaction, and intentions regarding e-
book and audiobook consumption. The findings reveal significant correlations between
technology addiction and digital reading experience, satisfaction, and intentions, suggesting
that technology use is closely tied to engagement with e-books and audiobooks, particularly
through specific habits and skills. The study also highlights the mediating role of digital reading
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motivation in enhancing the digital reading experience, indicating that satisfaction and
behavioral intentions for continued usage are partly influenced by its impact. Additionally, the
model incorporates measures of digital reading advantages and challenges and presents their
effects on the e-reading experience. Through the proposed objective, namely to emphasize how
the satisfaction and purchase intention of technology-addicted readers contribute to the
competitiveness of digital books, the article is compatible with the journal's focus.

Keywords: digital books competitiveness, technology addiction, e-book, audiobook, digital
reading, readers satisfaction
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ABSTRACT

The Asian continent where great changes have occurred in the last two centuries, hosts
approximately sixty percent of the world's population and the majority of this population is
Turks. The situation changed for the Turkish world which tried to maintain its existence under
adverse conditions such as occupation and threat in the 20th century with the dissolution of the
Soviet Union. The relations between the Turkish world and the Turkish State which gained
independence and established their new state in 1992, are making more progress and
development every day. The main theme of the relations is that the Turkish World as a nation,
carries out common policies, engages in economic, cultural and social cooperation activities
and acts together against the rest of the world. The Parliamentary Assembly of Turkish States
(TURKPA) was established in order to concretize the cooperation between parliaments with an
institutional structure in order to strengthen the political, legal, economic and cultural relations
between the states of the Turkish World, which has become stronger since the 2000s. The
secretariat of the Parliamentary Assembly of Turkish States, which was established in Istanbul
with an agreement signed by the Speakers of the Parliaments of Azerbaijan, Kazakhstan,
Kyrgyzstan and Turkey on 21 November 2008, is located in Baku. In this research, information
is given about the establishment, structure, purpose and duties of the Parliamentary Assembly
of the Turkish States, and its effectiveness in strengthening the relations between the states of
the Turkish World is discussed. The research was created by analyzing the documents obtained
by scanning the literature within the framework of a qualitative research method. In the light of
the information obtained, it has been concluded that the Parliamentary Assembly of the Turkish
States (TURKPA) brings together the assemblies of the independent Turkish States, undertakes
an important political task and contributes to the political unity of the Turkish world, and will
become even more important in the future.

Key Words: Turkish World, Cooperation, Parliament, TURKPA.
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OZET

Gegen iki ylizyilda biiyiik degisimlerin yasandigi Asya kitasi diinya niifusunun yaklasik yiizde
altmisina ev sahipligi yapmaktadir ve bu niifusun biiyiik kismini1 Tiirkler olusturmaktadir. 20.
yiizyilda isgal ve tehdit gibi olumsuz kosullar altinda varligini siirdiirmeye ¢alisan Tiirk diinyas1
icin Sovyetler Birligi’nin dagilmasi ile durum degismistir. 1992°de bagimsizligini elde ederek
yeni devletlerini kuran Tiirk diinyast ile Tiirkiye Devleti’nin iligkileri her gecen giin daha fazla
ilerleme ve gelisme kaydetmektedir. Tiirk Diinyasinin bir millet olarak ortak politikalar
yiiriitmesi, ekonomik, kiiltiirel ve sosyal isbirligi faaliyetleri icinde olmas1 ve diinyanin geri
kalanina kars1 hep birlikte hareket etmesi iligkilerin ana temasini olusturmaktadir. 2000’11
yillardan itibaren daha da gii¢lenen Tiirk Diinyas1 devletleri arasindaki iliskilerin siyasi, hukuki,
ekonomik ve kiiltiirel olarak giiclenmesi igin parlamentolar arasindaki isbirliginin kurumsal bir
yapilanma ile somutlagtirilmas: adma Tiirk Devletleri Parlamenter Asamblesi (TURKPA)
kurulmustur. 21 Kasim 2008 tarihinde Azerbaycan, Kazakistan, Kirgizistan ve Tiirkiye nin
Parlamento Baskanlarinin imzaladig1 bir antlasma ile Istanbul’da kurulan Tiirk Devletleri
Parlamenter Asamblesi’nin sekreteryasi Bakii’de yer almaktadir. Bu arastirmada Tirk
Devletleri Parlamenter Asamblesi’nin kurulusu, yapisi, amaci ve gorevleri hakkinda bilgiler
verilmekte, Tiirk Diinyas: devletleri arasindaki iliskilerin gii¢clendirilmesindeki etkinligi
tartisilmaktadir. Arastirma, nitel bir aragtirma yontemi ¢ergevesinde literatiir taranmasi ile elde
edilen dokiimanlarin analizi ile olusturulmustur. Elde edilen bilgiler 1s181inda Tiirk Devletleri
Parlamenter Asamblesi (TURKPA)’ nin bagimsiz Tiirk Devletlerinin meclislerini bir araya
getirdigi bu yoniiyle 6nemli bir siyasi gorev listlendigi ve Tiirk diinyasinin siyasi birligine katki
sundugu, ilerleyen siirecte daha da 6nemli hale gelecegi sonucuna ulasilmistir.

Anahtar Kelimeler: Tiirk Diinyas1, Isbirligi, Parlamento, TURKPA.
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ABSTRACT

Women's empowerment is a multidimensional process that encompasses different areas such
as economy, health, education, social life and social policies, and is defined by the European
Institute for Gender Equality as the process by which women gain power and control over their
own lives and the ability to make choices. It is important for women to have equal access to
rights and opportunities in social life, to make choices in all areas of life, to participate in
working life, to be a part of decision-making mechanisms in social and political life, and to
have access to health and education services.

In Turkey, social policies for women are also produced and implemented in an empowerment-
oriented manner and the main responsibility lies with the Ministry of Family and Social
Services (MoFSS). In this context, the Women's Empowerment Strategy Document and Action
Plan for 2024-2028 was prepared under the coordination of MoFSS. The Women's
Empowerment Strategy Document and Action Plan aims to strengthen women's participation
in economic and social life; to ensure that they benefit equally from rights, opportunities and
opportunities and to reflect gender equality in all main plans and policies. Education, Health,
Economy, Leadership and Participation in Decision-Making Mechanisms, Environment and
Climate Change have been identified as the five main policy axes of the action plan. The
identification of policy areas, determination of strategies for each area and assigning duties and
responsibilities to public institutions, local governments, universities, NGOs, professional
organizations and the private sector for the implementation of strategies is an indication that
the action plan has been scaled to include all aspects of social life.

On the other hand, the inclusion of groups requiring special policies and practices such as girls,
disabled and elderly women, women victims of violence, women under arrest and conviction,
women under temporary/international protection status and poor women in the action plan
shows the importance given to the inclusion and empowerment of all women in social life in
Turkey.

Keywords: Women's empowerment, Social policies, Turkey.
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OZET

Kadimnlarin giiglenmesi ekonomi, saglik, egitim, sosyal yasam ve sosyal politikalar gibi
birbirinden farkli alanlar1 i¢ine alan ¢ok boyutlu bir siire¢ olup Avrupa Cinsiyet Esitligi
Enstitiisii tarafindan, kadinlarin kendi yagamlari tizerinde gli¢ ve kontrol hakkina sahip olmalari
ile secim yapabilme yetenegi kazanabilme siireci olarak ifade edilmektedir. Kadinlarin
toplumsal yasamdaki hak ve firsatlara esit erisimlerinin saglanmasi, yasamin her alaninda karar
hakkina sahip olarak tercih yapabilmesi, ¢alisma yasamina katilmasi, toplumsal ve siyasal
hayatta karar alma mekanizmalarinin bir pargasi olmasi, saglik ve egitim hizmetlerine
erisebilmesi gili¢lendirme agisindan 6nem kazanmaktadir.

Tiirkiye’de kadina yonelik sosyal politikalar da gii¢clendirme odakli bir sekilde iiretilmekte ve
uygulanmakta olup esas sorumluluk Aile ve Sosyal Hizmetler Bakanligina (ASHB) aittir. Bu
baglamda 2024-2028 yillarin1 kapsayacak Kadinin Giiglenmesi Strateji Belgesi ve Eylem Plani
ASHB’nin koordinasyonunda hazirlanmistir. Kadinin Gliglenmesi Strateji Belgesi ve Eylem
Plani, kadinlarin ekonomik ve sosyal yasama katilimlarinin giiclendirilmesi; hak, firsat ve
imkanlardan esit sekilde yararlanmalarinin saglanmasi ve kadin erkek esitliginin tiim ana plan
ve politikalara yansitilmasimi amacglamaktadir. Egitim, Saglik, Ekonomi, Liderlik ve Karar
Alma Mekanizmalarma Katilim, Cevre ve iklim Degisikligi eylem planinin bes temel politika
ekseni olarak belirlenmistir. Politika alanlarinin saptanmasi, her bir alan igin stratejilerin
belirlenmesi ve stratejilerin hayata gegirilmesi noktasinda kamu kurumlarina, yerel
yonetimlere, tniversitelere, STK’lara, meslek kuruluslarina ve 06zel sektére gorev ve
sorumluluklar verilmesi eylem planinin toplumsal yasamin tamami i¢ine alacak sekilde
boyutlandirildiginin bir gostergesidir.

Ote yandan, kiz ¢ocuklari, engelli ve yash kadmlar, siddet magduru kadinlar, tutuklu ve
hiikiimlii kadinlar, gegici/uluslararasi koruma statiisii olan kadinlar ve yoksul kadinlar gibi 6zel
politika ve uygulama gerektiren gruplarin da eylem planma dahil elmesi Tirkiye’de, tiim
kadinlarin toplumsal yagsamda yer almasina ve giiglendirilmesine verilen 6nemi gostermektedir.

Anahtar Kelimeler: Kadinin gii¢lendirilmesi, Sosyal politikalar, Tiirkiye.

291



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

Establishment of Strategic Partnerships and Their Effects by Large
Businesses in the Organization of Turkish States

Tiirk Devletler Teskilati’ndaki Biiyiik isletmelerinStratejik Ortakhiklar
Kurmalar ve Etkileri

Dr. Selma KOCA

Ministry of Youth and Sports
selmakoca75@hotmail.com
0000-0001-9031-6268

ABSTRACT

The Organization of Turkish States (OTS) is an international organization established to
strengthen cooperation and solidarity among Turkish-speaking countries. This organization
offers important opportunities for developing economic, cultural and political relations between
member countries, as well as establishing strategic partnerships between large enterprises. The
purpose of this research; It aims to create a common framework for the formation of the future
Turkish Union by emphasizing the importance of strategic partnerships to be stablished by large
enterprises in the OTS in certain areas and the economic growth and integration that will occur
as a result of these partnerships.

In this research, a qualitative research design based on literature analysis was used. The
literature was examined by text analysis method within the historical development of the OTS,
which started with the Summit of Turkish Speaking Countries (1992).

The findings of the research confirm that the OTS is an effective platform to strengthen
cooperation and solidarity among member countries. Establishing strategic partnerships,
especially between large enterprises, offers an important opportunity for economic growth and
integration. Realization of these partnerships, especially in areas such as energy, logistics,
technology, innovation and tourism, has contributed greatly to the development of member
countries.

As a result, it has been concluded that the establishment of strategic partnerships by large
enterprises in the OTS contributes to enterprises achieving sustainable economic growth and
competitiveness and creates a common framework for the formation of the Turkish Union.
Therefore, it is of great importance to constantly strengthen cooperation and coordination
within the union and continue efforts to achieve common goals. Strategic partnerships facilitate
the sharing of technical and financial information between businesses. In this way, it allows
businesses to be successful on a global scale and create more value by developing more efficient
and innovative solutions.

Keywords: Strategic partnership, Innovation, Technology, Economic Growth, Organization of
Turkish States.
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OZET

Tiirk Devletler Teskilati (TDT) Tiirk dili konusan iilkeler arasinda isbirligi ve dayanismayi
giiclendirmek i¢in kurulmus uluslarasin bir organizasyondur. Bu teskilat {iye iilkeler arasinda
ekonomik, kiiltiirel ve siyasi iligkileri gelistirmenin yan sira biiyiik isletmeler arasinda stratejik
ortakliklarin kurulmasi i¢in Onemli firsatlar sunmaktadir. Bu arastirmanin amaci; Tiirk
Devletler Teskilatindaki biiylik isletmelerin belirlenen alanlarda yapacaklar1 stratejik
ortakliklar ve bu ortakliklar sonucu olusacak ekonomik biiyiime ve entegrasyonun énemine
vurgu yapilarak, gelecekteki Tiirk Birliginin olusumu igin ortak bir ¢er¢eve olusturmaktir.

Bu aragtirmada literatiir analizine dayali, nitel arastirma deseni kullanilmistir. Literatiir metin
inceleme yontemiyle TDT’ nin, Tiirk Dili Konusan Ulkeler Zirvesi (1992) ile baslayan tarihsel
gelisimi i¢inde ele alinarak incelenmistir.

Arastirmanin bulgulari, TDT' nin {iye iilkeler arasinda igbirligi ve dayanismay1 giiclendirmek
amactyla etkili bir platform oldugunu dogrulamaktadir. Ozellikle biiyiik isletmeler arasinda
stratejik ortakliklarin kurulmasi, ekonomik biiylime ve entegrasyon i¢in onemli bir firsat
sunmaktadir. Bu ortakliklarin, 6zellikle enerji, lojistik, teknoloji, inovasyon, turizm gibi
alanlarda gerceklestirilmesi, liye iilkelerin kalkinmasina biiyiik katki saglamstir.

Sonu¢ olarak, TDT'ndaki biiyiik isletmelerin stratejik ortakliklar kurmasi, isletmelerin
stirdiiriilebilir ekonomik biiyiime ve rekabet giicii elde etmelerine katkida bulundugu ve Tiirk
Birliginin olusumu igin ortak bir ger¢eve olusturdugu sonucuna varilmistir. Bu nedenle, birlik
icindeki isbirligi ve koordinasyonun siirekli olarak giiclendirilmesi ve ortak hedeflerin
gergeklestirilmesi i¢in ¢alismalarin devam etmesi biliyilk Onem tagimaktadir. Stratejik
ortakliklar, isletmeler arasinda teknik ve mali bilgi paylasimini kolaylastirir. Bu sayede
isletmelerin daha verimli ve yenilik¢i ¢oziimler gelistirerek kiiresel 6lgekte basarili olmalarina
ve daha fazla deger yaratmalarina olanak tanir.

Anahtar Kelimeler: Stratejik ortaklik, Inovasyon, Teknoloji, Ekonomik Biiyiime, Tiirk
Devletler Teskilati.
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ABSTRACT

In our globalised world, the Turkish world consists of states and communities that have been
living together for centuries with their surrounding neighbours spread over a wide geography.
The Turkish geography, which has an important place in world history and has been the pioneer
of education, health and technological developments, is seen as an extremely important
structure when it comes together today. Turkish culture, which has come to the present day for
centuries within the Turkish world, has been affected by differences in climate, migration,
socio-economic structure, etc. between geographies. The synthesis of Turkish language,
Turkish way of life and Turkish consciousness constitutes Turkish culture. The Turkish world
and Turkish culture are inseparable from each other and are an intertwined structural whole.
When the historical process is considered, the Turkish world has faced many wars and climatic
problems and has reached the present day with the Turkish language. Turkish language is a
living language and is spoken in a very wide geography. This research is aimed at academics
who carry out academic production in the Turkish World and has been prepared to measure the
perceptions and attitudes of academics in the Turkish geography about the Turkish World with
the ‘Turkish World Attitude Scale’. In the research, data will be collected by questionnaire
method from quantitative research methods. The questionnaire consists of two parts; In the first
part of the questionnaire, demographic characteristics of academicians were investigated. The
second part includes the Turkish World attitude scale. Academics who actively teach in Turkish
geography constitute the universe of the research. The collected data will be analysed in SPSS
programme. The result of the research will serve as a road map for people, institutions and
organisations working in the field of Turkish World. Due to the low number of academic
researches on the Turkish World, it is important to contribute to the literature and for the Turkish
World in a wide geography.

Keywords: Turkish World, Perception of Turkish World, Turkish World Academicians,
Turkish Culture
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OZET

Tirk diinyasi, kiiresellesen diinyamizda genis bir cografyaya yayillmis ¢evre komsulari ile
birlikte yiiz yillardir bir arada yasan devletler ve topluluklardan olusmaktadir. Diinya tarihinde
onemli bir yeri olan, egitim, saglik ve teknolojik gelismelerin onciisii olmus Tiirk cografyasi,
giiniimiizde de bir araya gelindiginde son derece dnem arz eden bir yap1 olarak goriilmektedir.
Tiirk diinyasi i¢inde yiiz yillardan giiniimiize gelen Tiirk kiiltiirii, cografyalar arasinda iklim,
goc, sosyo-ekonomik yap1 vb. farklardan etkilenmistir. Tiirk dili, Tirk Yasam Bigimi ve
Tiirklik bilincinin sentezi Tirk Kiiltirti olusturmaktadir. Tiirk diinyas1 ve Tiirk Kiiltiirti
birbirinden ayrilmaz iggice gegmis yapisal bir biitiindiir. Tiirk diinyasi, tarihsel siire¢ ele
alindiginda bir¢ok savas ve iklimsel problemler ile kars1 karsiya gelmis, Tiirk dili ile birlikte
giiniimiize kadar ulagmistir. Tiirk dili yasayan bir dil olmak ile birlikte ¢ok genis bir cografyada
konusulmaktadir. Bu arastirma, Tirk Diinyasinda akademik iiretim gerceklestiren
akademisyenlere yonelik olup “Tiirk Diinyas1 tutum 6lgegi” ile birlikte, Tiirk cografyasinda
akademisyenlerin Tiirk Diinyasi ile ilgili alg1 ve tutumlarini 6l¢gmek amaciyla hazirlanmistir.
Arastirmada, nicel aragtirma yontemlerinden anket yontemi ile veri toplanacaktir. Anket iki
boliimden olugmaktadir; Anketin birinci boliimiinde akademisyenlerin demografik 6zellikleri
arastirilmustir. Ikinci boliimiinde Tiirk Diinyas1 tutum 6l¢egi yer almaktadir. Tiirk cografyasinda
aktif olarak ders veren akademisyenler aragtirmanin evrenini olusturmaktadir. Toplanan veriler
SPSS programinda analiz edilecektir. Arastirma sonucu, Tiirk Diinyasi alaninda ¢alisan kisilere,
kurum ve kuruluslara yol haritas1 niteligi tasiyacaktir. Tiirk Diinyasina yonelik akademik
arastirmalarin saymnin az olmasindan dolayi, literatiire katki saglamak ve genis cografyada
bulunan Tiirk Diinyasi i¢in 6nem arz etmektedir.

Anahtar Kelimeler: Tiirk Diinyasi, Tiirk Diinyas1 Algisi, Tirk Diinyas1 Akademisyenleri,
Tiirk Kiltiirt.
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ABSTRACT
The political, economic and cultural relations of the states in the Turkish World began to

develop after the dissolution of the Soviet Union. While relations were developed mostly
through social and cultural studies in the early years, in recent years, studies addressing the
phenomenon of the Turkish Union have been trying to develop relations in all their dimensions.
The Turkish World 2040 vision document prepared in this process also provides a framework
for the studies to be carried out. The purpose of this article is to contribute to the formation of
a common identity awareness by revealing what needs to be done for the construction of a
common Turkish identity in the Turkish World in order to support the studies carried out. A
qualitative research design based on literature analysis was used in this research. The literature
was examined by considering its historical development starting with the Summit of Turkish
Speaking Countries (1992) with the text review method. The research result revealed that the
construction of a common Turkish identity is one of the primary goals of the Turkish World. In
order to achieve this goal, comprehensive studies should be carried out in areas such as history,
culture, language, education, media, economy and diplomacy. In this way, our similarities
among Turkish societies will be strengthened and will contribute to the formation of a strong
Turkish identity.

Keywords: Turkish World, Turkish Identity, Common Identity.

OZET
Tiirk Diinyasindaki devletler siyasi, ekonomi ve kiiltiirel iligkileri, sovyetler birliginin

dagilmas! iizerine gelismeye baslamistir. ilk yillarda daha ¢ok sosyal ve kiiltiirel calismalar ile
iliskiler gelistirilirken, son yillarda Tirk Birligi olgusunu ele alan ¢aligmalar, tiim boyutlariyla
iliskiler gelistirilmeye calisilmakladir. Bu siiregte hazirlanan Tiirk Diinyas1t 2040 vizyon
belgesi de, yapilacak caligmalar i¢in bir ¢er¢eve sunmaktadir. Bu makalenin amaci da yapilan
caligmalara destek olmak adina, Tiirk diinyasinda ortak Tiirk kimliginin insasi1 i¢in yapilmasi
gerekenleri ortaya koyarak, ortak kimlik bilincinin olusmasin katki saglamaktir. Bu
arastirmada literatiir analizine dayali, nitel arastirma deseni kullanilmistir. Literatiir metin
inceleme yontemiyle, Tiirk Dili Konusan Ulkeler Zirvesi (1992) ile baslayan tarihsel gelisimi
icinde ele alinarak incelenmistir. Arastirma sonucu, ortak Tiirk kimliginin ingsasi, Tirk
Diinyasinin oncelikli hedeflerinden biri oldugunu ortaya koymustur. Bu hedefe ulasmak i¢in
tarih, kiiltiir, dil, egitim, medya, ekonomi ve diplomasi gibi alanlarinda kapsamli ¢aligmalar
yapilmalidir. Boylece Tiirk toplumlari arasindaki benzer yanlarimiz gii¢clendirilerek, gii¢lii bir
Tiirk kimliginin olugsmasina katki saglayacaktir.

Anahtar Kelimeler: Tiirk Diinyasi, Tiirk Kimligi, Ortak Kimlik.
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ABSTRACT

Turkish, which is the official language of Turkey, is considered as one of the most widely
spoken languages in the world. In recent years, Turkish origin students have shown great
interest in learning Turkish. These students come to the TRNC from different countries and
voluntarily attend Turkish preparatory schools. In parallel with this increasing interest, a study
examining the perceptions of Turkish origin students studying in TRNC on Turkey and Turkish
spoken in Turkey was not found in the literature and this study was conducted. This study tried
to examine the perceptions of Turkish origin students on Turkey and Turkish language. So, the
aim of this study is to reveal how these students perceive Turkey and Turkey Turkish. In this
study, an answer to the following question was sought: "How do Turkish origin students
perceive Turkey and the Turkish spoken in Turkey?". This study was conducted with a total of
24 students studying at universities in the TRNC in the fall semester of the 2023-2024 academic
year. Qualitative method was used in the study and data were collected through a semi-
structured interview form consisting of 6 questions. The findings indicate that the students
generally perceive Turkey and the Turkish spoken in Turkey positively. As a result, the students
highlighted Turkey's hospitality, good living conditions, reliability and cultural richness. It was
also concluded that the students' perceptions of life and education in Turkey were hopeful and
that they found Turkey more livable. Regarding Turkish, it was found out that the students think
Turkish is necessary for their job opportunities and education, but they find Turkish challenging
in some aspects.

Keywords: Turkish, Turkey, Turkey Turkish.
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ABSTRACT

The Turkic world is a community which spreads across a wide geography with a rich historical,
cultural, and literary heritage. The awareness levels of Turkish origin university students about
this heritage and their perspectives on these values are of great importance for future cultural
continuity and cooperation. The aim of this study is to examine the knowledge and views of
Turkish origin university students studying in the Turkish Republic of Northern Cyprus
(TRNC) towards the common cultural values of the Turkic world. The main question of the
study was determined as "What are the knowledge and views of Turkish origin university
students studying in the TRNC on the common cultural values of the Turkic world?". The study
was conducted with a total of 50 students studying at TRNC universities in the fall semester of
the 2023-2024 academic year. A mixed research method was employed in this research.
Findings obtained from the quantitative and qualitative data of the study reveal that the students'
knowledge of common cultural values is insufficient. Student opinions also support this finding.
The research results highlight the necessity of increasing and enhancing the awareness of the
common cultural values of the Turkic world. Enhancing students' level of knowledge about
these values is of great importance for cultural continuity.

Keywords: Turkish, Culture, Values.
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ABSTRACT

The phenomenon of terrorism has become one of the most important security problems that
threaten international security and peace, especially after the September 11 Twin Tower attacks.
This situation has made it necessary for states and international organizations to take action in
the fight against terrorism. However, when viewed today, it is seen that the desired success in
the global sense in the fight against terrorism has not been achieved for various reasons.
Nevertheless, it is also possible to say that there are successful examples in terms of the
struggles carried out by states. Indeed, Turkey is one of the countries that constitute a successful
example in the fight against terrorism. Turkey is a country that has been faced with the threat
of terrorism for years due to its geographical location and strategic importance. During this
process, it has taken a determined stance against terrorist organizations by developing and
implementing comprehensive strategies in the field of combating terrorism. Turkey's fight
against the PKK/YPG terrorist organization is an example of this success. This study aims to
examine Turkey's fight against PKK terrorism from a historical perspective, and to answer the
questions of in which areas and with which tools Turkey's fight against terrorism was carried
out, what the main tactics and strategies applied in the fight against terrorism were, and why
Turkey can be described as successful in the fight against terrorism. It has been determined that
factors such as Turkey not only focusing on military struggle but also approaching the fight
against terrorism as a multi-dimensional and layered process, being able to renew its methods
of fighting terrorism by taking into account the change and transformation of terrorism, and
being able to demonstrate a determined and solid political will are among the main factors that
lead Turkey to success in the fight against terrorism.

Keywords: Terror, Terrorism, Counter-Terrorism, Turkey, PKK.
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OZET

Terdrizm olgusu dzellikle 11 Eyliil Ikiz Kule saldirilar1 sonrasinda uluslararas: giivenligi ve
baris1 tehdit eden en 6nemli giivenlik sorunlarindan biri olmustur. Bu durum devletlerin ve
uluslararas1 orgiitlerin terdrizmle miicadele noktasinda harekete gegmesini gerekli kilmustir.
Ancak giiniimiiz itibariyla bakildiginda terorizmle miicadele noktasinda kiiresel anlamda
arzulanan basariya ¢esitli nedenlerle ulasilamadig1 goriilmektedir. Yine de devletlerin vermis
olduklar1 miicadeleler anlaminda basarili 6rneklerin oldugunu sdylemek de miimkiindiir.
Nitekim Tirkiye terorizmle miicadelede basarili Ornek teskil eden iilkelerin basinda
gelmektedir. Tiirkiye, cografi konumu ve stratejik dnemi nedeniyle yillardir terér tehdidiyle
kars1 karsiya kalmig bir iilkedir. Bu siiregte, terorle miicadele alaninda kapsamli stratejiler
gelistirerek ve uygulayarak, terdr orgilitlerine karsi kararlt bir durus sergilemistir. Tiirkiye’nin
PKK/YPG teror orgiitii ile miicadelesi bu basariya bir 6rnektir. Bu ¢alismada Tiirkiye nin PKK
teroril ile miicadelesi tarihsel bir okumayla ele alinarak, Tiirkiye nin terérizmle miicadelesinin
hangi alanlarda ve hangi araglarlar yapildig, terdrizmle miicadelede uygulanilan ana taktik ve
stratejilerin neler oldugu ve Tiirkiye’nin terdrizmle miicadelede neden basarili olarak ifade
edilebilecegi sorularina cevap bulunmasi hedeflenmistir. Tiirkiye nin terdrle miicadeleyi sadece
askeri miicadele odakli diistinmemesi, ¢ok boyutlu ve katmanli bir siire¢ olarak ele almasi,
terdrizmin degisimi ve donlisimiini goz Oniinde bulundurarak terdrizmle miicadele
yontemlerini yenileyebilmesi ve kararli ve saglam bir siyasi irade ortaya koyabilmesi gibi
faktorlerin Tiirkiye’yi terdrle miicadelede basariya gotiiren unsurlarin basinda geldigi tespit
edilmistir.

Anahtar Kelimeler: Teror, Terorizm, Terorle Miicadele, Tirkiye, PKK.
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ABSTRACT

Purpouse: The study presented herein discusses the function that structural funds, categorized
digital investments, play to address market failures by financing efforts in vital sectors, such as
transport infrastructure, environment, research, and energy. The purpose of the study is to
ascertain the way in which structural funds address market failures, create opportunities to
stimulate growth via supply chains and investment attraction while delivering sustainable
modernization, or sustaining the economy by deploying cutting-edge technologies and
standardizing production.

Methods: A comprehensive analysis of the economic multiplier effects generated from
structural funds will be performed at the supply chains to raw materials, services, and
technologies adopting economic multiplier effects. The study will analyze the degree the
management culture enforced by structural funds have on performance and the risk that non-
compliance, convoluted financial corrections and pressure on national budgets have to co-
finance these funds.

Results: Structural funds are expected to induce long-term mazimizer net economic multiplier
effects on economic competitiveness and growth. Inefficient allocation, and suboptimal project
deployment may lead to substantial failures ranging from financial corrections, unwinding
investment via a tougher conditionality and the financial implications associated with
technology imports harming the balance of payments. Additionally, the rate of funds absorption
may pressure national budgets in easiest classifying and categorizing the capacity of economies.
Conclusion: All the aboves provides structural funds are the net increase in enabling sustainable
development and modernization of an economy; these implications ultimately depend on the
management of beneficiary countries and finance authority institutions to direct and advance
the future utility of structural funds despite the risks identified and accurately maintain the data
trending to promote economic competitiveness. Keywords: Structural funds, public
investments, multiplier effect, sustainable development, technological transfer, economic
cohesion, absorption of funds, economic competitiveness.

Keywords: Structural funds, public investments, multiplier effect, sustainable development,
technological transfer, economic cohesion, absorption of funds, economic competitiveness.
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ABSTRACT

Artificial Intelligence together with digitalization and the limitless possibilities it offers, creates
favorable contexts for strategies aimed at enhancing consumer satisfaction and engagement.
This article investigates how the intersection of Al and digitalization, alongside the innovative
use of gamification, offers new opportunities to improve customer experiences. It explores how
gamification — through elements like points, badges, leaderboards, and challenges — can
considerably boost engagement by making interactions more interactive and rewarding.
Gamification leverages digital platforms to create dynamic and immersive experiences that
encourage continuous participation and foster loyalty.

The paper discusses how integrating Al with gamified elements allows for even greater
personalization and adaptability, tailoring experiences to individual user behaviors and
preferences. This synergy between Al and gamification not only enhances customer satisfaction
but also drives deeper, more meaningful interactions with brands.

Keywords: digital marketing, digitalization, gamification, artificial intelligence, customer

engagement, customer experience
JEL Classification: M31, M37
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ABSTRACT

This study aims at providing sound base for comparing the returns of pension funds
and other conventional investment vehicles taking into account the very nature of
pension funds as not only an investment tool but also an insurance product. It is
seen in the literature and empirical studies that as far as Turkish Private Pension
System (also called as Individual Pension System-IPS) is concerned, the returns of
IPS Fund (together with Auto Enrollment Funds) and other conventional
investment tools are compared by ignoring the specific structure (suis-generis) and
basic aim of existence (raison d etre) of IPS funds.

The Law on Individual Retirement Savings and Investment System (Law Number
4632) was enacted in 2001. This system is envisaged as a complement to the public
social security system. The private pension system is established on the basis of
voluntary participation and defined contribution in order to increase the welfare
level of individuals by providing additional income during retirement by directing
their retirement savings to investment, to increase employment by creating long-
term resources for the economy and to contribute to economic development.

This paper concludes that despite the fact that IPS is an investment system and
despite the similarities between IPS funds and other (conventional) investment
vehicles, there is a—mostly ignored- significant difference between them in that IPS
Funds (and auto enrollment funds) are insurance instruments that require long term
vision and long term holding the private fund preferences instead of changing fund
preferences frequently (trade). Recommendation of this paper is that government
regulations should not enable participants of IPS to change fund preferences
frequently which -in the long run- cause these investors (participants) to be faced
with financial loss; and regulations should direct participants/investors to have a
long vision by being aware of the basic aim of the pension system. Regulatory
bodies should present the private pension system as a ‘long term insurance and
investment tool’ rather than ‘short-term-trade-product’.

Keywords: Pension Funds, Rate of Return, Investment Instruments.
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OZET

Bu c¢aligma, emeklilik fonlarinin sadece bir yatirim araci degil ayn1 zamanda bir
sigorta iirlinii olma 6zelligini de dikkate alarak emeklilik fonlar1 ile diger geleneksel
yatirim araglarinin getirilerini karsilastirmak i¢in saglam bir temel saglamay1
amaclamaktadir. Literatiirde ve ampirik ¢alismalarda, (Tiirkiye) Bireysel Emeklilik
Sistemi (BES) s6z konusu oldugunda Emeklilik Yatirim Fonu (Otomatik Katilim
Fonlar1 ile birlikte) ve diger geleneksel yatirim araglarinin getirilerinin
karsilastirildigr goriilmektedir ancak BES fonlarinin spesifik yapisinin (Suis-
generis) ve temel varolus amacinin (raison d'etre) gozardi edildigi miisahade
edilmektedir.

Bireysel Emeklilik Tasarruf ve Yatirim Sistemi Kanunu (4632 Sayili Kanun) 2001
yilinda ¢ikarilmistir. Bu sistem, kamu sosyal giivenlik sisteminin tamamlayicisi
olmas1 Ongoriilmektedir. Bireysel emeklilik sistemi, bireylerin emeklilik
birikimlerini yatirima yonlendirerek emeklilik doneminde ek gelir saglayarak refah
diizeylerini artirmak, ekonomiye uzun vadeli kaynak yaratarak istihdami artirmak
amactyla goniillii katilim ve belirlenmis katki esasina dayali olarak kurulur.

Bu makale, BES'in bir yatirim sistemi olmasina ve BES fonlar1 ile diger geleneksel
yatirim araglar1 arasindaki benzerliklere ragmen, BES Fonlarininve diger klasik
yatirim araglarinin (dovize dayali yatirim tiriinleri, hisse senedi, emtia, tahvil/bono)
aralarinda -¢ogunlukla goz ardi edilen- onemli bir fark oldugu gergegini
vurgulamaktadir. Fon tercihlerini sik sik degistirmek (kisa vadeli al-sat) yerine, -
BES’in bir uzun vadeli yatirim ve sigorta tiriinii oldugunun farkindaligi ile- uzun
vadeli vizyon sahip olmak gereklidir. Bu makalenin 6nerisi, yasal diizenlemelerin
uzun vadede yatirimceilarin (katilimeilarin) finansal kayipla karsi karsiya kalmasina
neden olacak sekilde fon tercihlerini sik sik degistirmelerine olanak vermemesidir.
Ayrica, yasal diizenlemeler katilimeilar/yatirimeilart emeklilik sisteminin temel
amacmin bilincinde olarak uzun bir vizyona sahip olmaya yonlendirmelidir.
Denetleyici ve Diizenleyici kurumlar, bireysel emeklilik sistemini 'kisa vadeli bir
ticari lirlin' olarak degil, 'uzun vadeli bir sigorta ve yatirim aract' olarak sunmalidir.

Anahtar Kelimeler:Emeklilik Fonlari, Getiri Orani, Yatirim Araglari.
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ABSTRACT

Purpose: From the desire for compatibility at the level of the European labor market, the notion
of flexicurity emerged, a current concept, although it has existed for almost two decades.
Flexicurity (compromise between flexibility and security) is a tool for economic and social
recovery on the labor market.

Methods: In the circumstances generated by the economic and financial crisis, the
macroeconomic analysis of flexicurity was based on the Tangian model, as a labor market
analysis model. Thus, the human resource aims to develop its degree of mobility and flexibility
in the market, simultaneously with increasing the degree of security at the workplace.

Results: The analysis of flexicurity was based on three indicators: flexibility, security and the
seriousness of the situation on the labor market. Each of the previously mentioned indicators
is based on two other factors impacting the labor market, both from an economic and social
point of view.

On the labor market, statistical analysis demonstrates the advantage and necessity of correlating
a high degree of flexibility with a subsidiary degree of security.

Keywords: Flexicurity, European Labour Market, Employment, Human Resources.
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ABSTRACT

True Cost Accounting (TCA) is an accounting approach that aims to provide a comprehensive
analysis of the positive and negative impacts of various systems on the economy, environment,
and society (Moreno et al., 2023). It involves assigning financial value to natural capital and
considering externalities and market failures in decision-making processes (Hendriks et al.,
2023; Braun & Hendriks, 2023).

TCA goes beyond traditional financial accounting by capturing environmental, social, health,
and economic costs and benefits to enable more sustainable choices by stakeholders (Baker et
al., 2021). This method is crucial for identifying, quantifying, and monetizing hidden costs
associated with various programs or activities, such as unsustainable use of resources (Puri,
2024). By redefining the value of products or services through TCA, externalities and hidden
costs can be addressed, leading to more informed decision-making (Braun & Hendriks, 2023).
In the context of food systems, TCA plays a vital role in understanding the true costs associated
with food production and consumption (Moreno et al., 2023; Logatcheva, 2024). It allows for
a systemic measurement and valuation of costs and benefits, facilitating the identification of
sustainable practices (Baker et al., 2021). TCA can contribute to public policy on sustainability
by providing insights into the actual costs involved in different activities, thereby guiding
effective decision-making (Michalke et al., 2022). Moreover, TCA is aligned with the UN
Sustainable Development goals, emphasizing principles like the Polluter Pays Principle
(Michalke et al., 2022).

Overall, True Cost Accounting is a valuable tool that offers a holistic perspective on the
impacts of various systems, enabling stakeholders to make more informed and sustainable
decisions by considering a broader range of costs and benefits.

Keywords: Entrepreneurship and Sustainability, Bibliometric Analysis, Web of Science,
Bibliometrix
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OZET

Gergek Maliyet Muhasebesi (GMM), cesitli sistemlerin ekonomi, ¢evre ve toplum tlizerindeki
olumlu ve olumsuz etkilerinin kapsamli bir analizini saglamay1 amaglayan yeni bir maliyet
muhasebesi yaklagimidir (Moreno vd., 2023). Dogal sermayeye finansal deger atamay1 ve karar
alma siireclerinde dis etkileri dikkate almayi igerir (Hendriks vd., 2023; Braun ve Hendriks,
2023).

GMM, paydaslarin daha siirdiiriilebilir secimler yapmasina olanak saglamak icin gevresel,
sosyal, saglik ve ekonomik maliyet ve faydalar1 yakalayarak geleneksel finansal muhasebenin
Otesine gecer (Baker ve digerleri, 2021). Bu yontem, kaynaklarin siirdiiriilemez kullanimi1 gibi
cesitli program veya faaliyetlerle iligkili gizli maliyetleri belirlemek, 6lgmek ve paraya
doniistiirmek i¢in ¢ok 6nemlidir (Puri, 2024). TCA aracilifiyla {iriin veya hizmetlerin degeri
yeniden tanimlanarak digsalliklar ve gizli maliyetler ele alinabilir ve bu da daha bilingli karar
alinmasina yol agabilir (Braun ve Hendriks, 2023). Gida sistemleri baglaminda TCA, gida
iiretimi ve tiiketimiyle ilgili ger¢ek maliyetlerin anlagilmasinda hayati bir rol oynamaktadir
(Moreno ve digerleri, 2023; Logatcheva, 2024). Siirdiiriilebilir uygulamalarin tanimlanmasini
kolaylastirarak maliyet ve faydalarin sistematik bir sekilde Glgiilmesine ve degerlenmesine
olanak tanir (Baker ve digerleri, 2021). TCA, farkl faaliyetlere iliskin ger¢ek maliyetlere iliskin
bilgiler saglayarak ve boylece etkili karar almaya rehberlik ederek siirdiiriilebilirlige iliskin
kamu politikasina katkida bulunabilir (Michalke ve digerleri, 2022).

Ustelik TCA, Kirleten Oder Ilkesi gibi ilkeleri vurgulayarak BM Siirdiiriilebilir Kalkinma
hedefleriyle uyumludur (Michalke ve digerleri, 2022). Genel olarak Ger¢cek Maliyet
Muhasebesi, ¢esitli sistemlerin etkilerine iliskin biitiinsel bir bakis agis1 sunan, paydaslarin daha
genis bir maliyet ve fayda yelpazesini dikkate alarak daha bilin¢li ve siirdiiriilebilir kararlar
almasina olanak taniyan degerli bir aragtir.

Anahtar Kelimeler: Girisimcilik ve Stirdiiriilebilirlik, Bibliyometrik analiz, Web of Science,
Bibliometrix.
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ABSTRACT

While traditional financial indicators such as profitability, liquidity, growth rates, and debt
ratios are used to assess the financial performance of companies, Multi-Criteria Decision
Making (MCDM) methods bring these different criteria together to provide a more
comprehensive evaluation. In this context, the first objective of this study is to evaluate the
financial performance of companies listed in the Borsa Istanbul Dividend 25 Index for the 2021-
2023 periods using the Weighted Aggregated Sum Product Assessment (WASPAS) method,
one of the MCDM methods. The second objective is to determine whether there is a correlation
between the financial performance of companies and their market value rankings using the
Spearman Rank Correlation method. To determine the weights of the criteria used in the
WASPAS analysis, a current method called the Method Based on the Removal Effects of
Criteria (MEREC) was employed. According to the MEREC method, the most important
criteria weights were the cash ratio in 2021, equity turnover ratio in 2022, and return on equity
ratio in 2023. The WASPAS analysis showed that the top three companies in the financial
performance ranking changed continuously in each period; however, Is Yatirrm Menkul
Degerler A.S. consistently ranked in the top three in all three periods. No statistically significant
relationship was found between the financial performance and market value rankings of the
companies. Given that the BIST Dividend 25 Index includes the most significant dividend-
paying companies in Turkey, this study is expected to contribute to investors and researchers
looking to develop dividend-focused investment strategies.

Keywords: Financial Performance, WASPAS, MEREC.

OZET

Sirketlerin finansal performansini degerlendirmek igin karlilik, likidite, biiyiime oranlari ve
bor¢ oranlar1 gibi geleneksel finansal gostergeler kullanilirken, Cok Kriterli Karar Verme
(CKKYV) yontemleri bu farkli kriterleri bir araya getirerek daha kapsamli bir degerlendirme
saglamaktadir. Bu kapsamda ¢alismanin ilk amaci1 Borsa Istanbul Temettii 25 endeksinde yer
alan sirketlerin 2021-2023 donemlerine ait finansal performanslarint CKKV yontemlerinden
Weighted Aggregated Sum Product Assessment (WASPAS) ile degerlendirmektir. ikinci amaci
ise Spearman Sira Korelasyonu yontemini kullanarak sirketlerin finansal performans ile piyasa
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degeri siralamalar1 arasinda bir korelasyon olup olmadiginmi tespit etmektir. WASPAS
analizinde kullanilan kriterlerin agirliklarinin belirlenebilmesi i¢inde giincel bir yontem olan
Method Based on the Removal Effects of Criteria (MEREC) kullanilmistir. MEREC yontemine
gore en onemli agirhiga sahip kriterler, 2021 yilinda nakit oran, 2022 yilinda 6z kaynak devir
hiz1 ve 2023 yilinda ise 6z kaynak karlilik oran1 olmustur. WASPAS analizine gore her donemin
finansal performans siralamasinda ilk {icte yer alan sirketlerin siirekli degistigi ancak Is Yatirim
Menkul Degerler A.S.nin her iic donemde de ilk tice girdigi goriilmiistiir. Sirketlerin finansal
performans ile piyasa degeri siralamasi arasinda ise istatiksel olarak anlamli bir iliski
bulunamamistir. BIST Temettii 25 endeksinin Tiirkiye'nin en ¢ok temettii 6deyen sirketlerini
icerdigi goz Oniine alindiginda, bu ¢alismanin temettii odakli yatirim stratejileri gelistirmek
isteyen yatirimcilara ve aragtirmacilara katki saglamasi beklenmektedir.

Anahtar Kelimeler: Finansal Performans, WASPAS, MEREC.
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ABSTRACT

Companies choose between two different options: keeping a portion of their profits for auto-
financing purposes or distributing them to shareholders as dividends. For companies that prefer
to distribute their profits to shareholders, there are two options. These are cash payments to
shareholders in the form of dividends or share buybacks. Share buybacks, which have been
frequently used in Turkey in recent years, are a means for companies to retain their shares and
a useful method for profit distribution. However, each company may use share buybacks for
different reasons. In the studies conducted in this context, the signaling hypothesis stands out
as the most widely accepted hypothesis regarding why companies prefer to buy back their
shares. The signaling hypothesis argues that company managers engage in share buybacks as a
means of communicating to the market their belief that the company's shares are undervalued.
In this study, the reasons that push companies to buy back shares and the current situation of
share buybacks in Turkey are revealed. For this purpose, share buybacks made by 104
companies excluding the banking sector in Borsa Istanbul in 2023 were included in the study.
While the ratio of share repurchases to total assets is taken as the dependent variable in the
study, leverage ratio, current assets/total assets ratio, free cash flows/total assets ratio, firm size,
return on assets ratio, price/earnings ratio, market value/book value ratio, board independence
ratio, CEO duality, concentration, inclusion in the corporate governance index, presence of
female members on the board of directors and free float ratio are used as independent variables.
Cross-section regression analysis method is used to investigate the financial and institutional
factors affecting the share buybacks made by the companies. As a result, it is concluded that
the intensive share buybacks in Turkey in 2023 are far from the research findings in the relevant
international literature, and that they are only related to the independence of the company's
board of directors. It is generally considered that the tight monetary policy implemented to
combat the high inflation experienced in Turkey in 2023 led to a decline in the share values of
the companies, and therefore, companies resorted to share buybacks. In particular, the buybacks
of companies despite the unfavorable situation in their free cash flows can be explained in this
context. After the end of the inflationary period, companies' share buybacks may be attributed
to more rational financial and corporate reasons.

Keywords: Share buyback, Dividend distribution, Corporate governance, Borsa Istanbul.
A Comparative Analysis on Individual Income Tax: The Example of
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ABSTRACT

The Organization of Turkic States (OTS), established by Azerbaijan, Kazakhstan, Kyrgyzstan,
Uzbekistan and Turkey, aims at a multi-collaborative relationship between member countries
in many areas such as preserving and developing the Turkish language. In this context, OTS
member countries are currently collaborating on studies and projects in 20 different fields, from
economy to transportation, from tourism to health, from education to sports. One of the most
important topics among these cooperation items is economy. Because each OTS member and
observer country is important in ensuring economic integration with each other and in the
world. In this context, economic cooperation for mutual benefit lies at the core of the relations
between OTS member and observer countries. Therefore, OTS member and observer countries
generate income by using various tax systems in historical, cultural and economic terms. The
aim of the study is to seek ways to act jointly in cooperation and integration on income tax
systems in the economy by explaining the relationships between OTS member states with
general economic performance regarding personally earned income, profits and capital gains,
and the reasons for differences in income tax rates and tax practices. Again, in the study, the
economic situations, political preferences, tax systems and tax policies that cause differences
in individual income taxes of member states are explained and their share in GDP is shown
through tables and graphs. In this context, the importance of tax policies was emphasized in the
examination of the income tax obtained from personal income, profits and capital gains of OTS
member countries and it was concluded that the tax policies of OTS member countries should
be planned effectively.

Keywords: Economy, Income Tax, Organization of Turkish States, Member States.
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OZET

Azerbaycan, Kazakistan, Kirgizistan, Ozbekistan ve Tiirkiye tarafindan kurulan Tiirk Devletleri
Teskilat1 (TDT), tiye tilkeler arasinda Tiirk dilini korumak ve gelistirmek gibi bircok alanda
coklu igbirligine dayali bir iliski amaclamaktadir. Bu kapsamda TDT’ye iiye iilkeler
giinlimiizde ekonomiden ulastirmaya, turizmden sagliga, egitimden spora kadar 20 farkli alanda
calisma ve projeler lizerinde isbirligi yapmaktadir. Bu igbirligi kalemleri arasinda en 6nemli
basliklardan biri ekonomidir. Cilinkii her bir TDT iiye ve gdzlemci iilkenin birbiriyle ve diinya
iizerinde ekonomik entegrasyonu saglamada énem arz etmektedir. Bu baglamda TDT {iye ve
gozlemci iilkelerin aralarindaki iligkilerin 6zlinde karsilikli ¢ikar amagli ekonomik isbirligi
yatmaktadir. Dolayisiyla TDT {iye ve gozlemci {lilkeleri tarihi, kiiltiirel ve ekonomik agidan
cesitli vergi sistemleri kullanarak gelir elde etmektedirler. Calismanin amaci, TDT {iye
devletlerin kisisel olarak elde edilen gelir, kar ve sermaye kazanclarina yonelik genel ekonomik
performansla iligkileri ile gelir vergisi oranlar1 ve vergi uygulamalarindaki farkliliklarin
nedenlerini agiklayarak ekonomide gelir vergisi sistemleri lizerinde is birligi ve biitiinlesmede
ortak hareket etmenin yollarmi aramaktir. Yine calismada iiye devletlerin bireysel gelir
vergilerinde farkliliklara neden olan ekonomik durumlar, siyasi tercihler, vergi sistemleri ve
vergi politikalar1 agiklanarak GSYH igerisindeki payi1 tablolar ve grafikler yoluyla
gosterilmistir. Bu minvalde TDT {iye iilkelerin kisisel gelir, kar ve sermaye kazancglarindan elde
edilen gelir vergisi iizerinden yapilan incelemede vergi politikalarinin 6nemi tizerinde durulmus
ve TDT iiye iilkelerin vergi politikalarinin etkili bir sekilde planlanmasi gerektigi sonucuna
varilmistir.

Anahtar Kelimeler: Ekonomi, Gelir Vergisi, Tiirk Devletleri Teskilati, Uye Devletler.
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ABSTRACT

The most fundamental problem of today's world that needs to be solved urgently is global
climate change. The cause of global climate change is the damage caused to the environment
through fossil fuels used both in industry and consumed by individuals/households, in other
words, fossil-based energy sources. The UN targets “Climate Action” and “Affordable and
Clean Energy” for Sustainable Development by 2030. On the other hand, the most basic
requirement for both the development of countries and the consumption of
individuals/households is energy. While some countries have to import energy resources, some
countries have rich energy reserves. Turkmenistan and Kazakhstan, geographically in Central
Asia and historically in the Turkestan region, are among the countries that have stood out in
recent years in terms of the richness of energy resources in the world. Kazakhstan ranks 10th
in the world in terms of coal reserves and 12th in terms of oil reserves. Turkmenistan ranks 6th
in terms of gas reserves. While Kazakhstan and Turkmenistan have rich fossil energy
resources/hydrocarbon resources, Kyrgyzstan and Tajikistan, located in the same region, are
very weak in fossil fuel reserves but are far ahead of other countries in terms of hydroelectric
potential. Kyrgyzstan and Tajikistan contain 85% of Central Asia's water resources.
Kyrgyzstan, Tajikistan and Uzbekistan are interested in solar and wind energy, which are
renewable energy types. In this study, it is aimed to examine international scientific publications
on renewable energy regarding these three countries, which have high potential in terms of
renewable energy, through bibliometric analysis. As a result of the search made by typing
“Kyrgyzstan” or “Tajikistan” or “Uzbekistan” and “Renewable Energy” in the Web of Science
database on 04.06.2024, 6907 studies were found. 2440 of these studies are open to access and
the number of studies in the article type was determined as 2192. In addition to bibliometric
analysis, keyword network analysis, keyword density analysis, linked author analysis and
citation analysis will also be carried out by passing the obtained data through various filters and
using the WOSwiever program.

Keywords: Renewable Energy, Kyrgyzstan, Tajikistan, Uzbekistan.
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OZET

Glinlimiiz diinyasinin acilen ¢oziilmesi gereken en temel sorunu kiiresel iklim degisikligidir.
Kiiresel iklim degisikliginin sebebi ise hem sanayide kullanilan hem de birey/hane halklar
tarafindan tiiketilen fosil kaynakli yakitlar bir bagka deyisle fosil kaynakli enerji kaynaklari
yoluyla gevreye verilen zarardir. BM Siirdiiriilebilir Kalkinma igin 2030 yilina kadar “iklim
Eylemi” ve “Uygun Fiyatli ve Temiz Enerji” hedeflemektedir. Ote yandan hem iilkelerin
gelismesi hem de birey/hane halklarinin tiiketimi i¢in en temel gereksinim de enerjidir. Kimi
iilkeler enerji kaynaklarini ithal etmek durumundayken kimi iilkeler de zengin enerji rezervine
sahiptir. Diinya’da sahip oldugu enerji kaynaklar1 zenginligi acgisindan cografi olarak Orta
Asya’da, tarihsel olarak da Tiirkistan bolgesindeki Tiirkmenistan ve Kazakistan son yillarda
one ¢ikan llkelerdendir. Kazakistan, diinyada komiir rezervi bakimindan 10, petrol rezervi
bakimindan 12. sirada bulunmaktadir. Tiirkmenistan ise gaz rezervi bakimindan 6. sirada
bulunmaktadir. Kazakistan ve Tiirkmenistan’in zengin fosil enerji kaynaklari/hidrokarbon
kaynaklar1 bulunmakta iken, aynmi bolgede bulunan Kirgizistan ve Tacikistan fosil yakit
rezervinde ¢ok zayif ancak hidroelektrik potansiyeli agisindan diger iilkelerden ¢ok ondedir.
Kirgizistan ve Tacikistan’da, Orta Asya’nin sahip oldugu su kaynaklarimin %851
bulunmaktadir. Kirgizistan, Tacikistan ve Ozbekistan yenilenebilir enerji cesitlerinden giines
ve riizgar enerjisiyle ilgilenmektedir. Bu ¢alismada yenilenebilir enerji bakimindan yiiksek
potansiyele sahip olan bu {i¢ lilkeye iliskin olarak yapilan yenilenebilir enerji konulu
uluslararas1 bilimsel yayinlarin bibliyometrik analiz ile incelenmesi amaglanmaktadir.
04.06.2024 tarihinde Web of Science veri tabaninda “Kyrgyzstan” or “Tajikistan” or
“Uzbekistan” and “Renewable Energy” yazilarak yapilan tarama sonucunda 6907 caligmaya
ulagilmistir. Bu ¢alismalardan 2440’1 erisime acik olup makale tiirtindeki ¢alisma sayis1 2192
olarak tespit edilmistir. Bibliyometrik analiz yani sira elde edilen veriler gesitli filtrelerden
gecirilerek ve WOSwiever programi kullanilarak anahtar kelime ag analizi, anahtar kelime
yogunluk analizi, baglantili yazar analizi ve atif analizi de gerceklestirilecektir.

Anahtar Kelimeler: Yenilenebilir Enerji, Kirgizistan, Tacikistan, Ozbekistan.
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ABSTRACT

This study explains the relationship between stock indices of Romania and its neighboring
countries in the context of international diversification aimed at reducing risk in portfolio
management. The theoretical background of the study is based on Markowitz’s modern
portfolio theory. The theory provides empirical evidence that the risk of a portfolio cannot be
reduced simply by increasing the number of securities within it; it also requires consideration
of the relationships between the securities and the markets in which they are traded. Studies
within the framework of this theory suggest that assets traded in markets of countries with high
correlation should not be included in the same portfolio or should have very low weights in
international diversification decisions. Particularly in international diversification decisions, the
contagion effect and proximity effect between countries should be considered. The study
examines the correlation and causality between the general indices of the stock markets of
Romania and its neighboring countries (Ukraine, Serbia, Bulgaria, and Hungary) using monthly
data from 2010 to 2023. Moldova was excluded from the study due to the lack of regular stock
index data. To exclude the initial shock uncertainty and spillover effects of the 2008 global
financial crisis, 2010 was chosen as the lower time limit of the study, as the spillover and shock
effects of the crisis began to normalize from the beginning of 2010.

The stationarity of the series in the study was examined using the ADF test for models with a
constant term and a trend. The ADF unit root test results for the constant and trend models
could not reject the null hypothesis of a unit root for all series. The mean and variance of the
series change over time at level values, indicating that the series follow a non-stationary trend.
All series follow an I(1) process when their first differences are taken. The relationship between
country markets was examined using the Granger causality test. The statistical hypotheses for
the Granger causality test are: Ho: Variable A does not have a significant causal effect on
variable B. According to the test results, the null hypothesis that there is no significant causal
effect from the Romanian (BETI) index — to the Serbian (BELEX 15) index, from the
Romanian (BETI) index — to the Hungarian (BUX) index, and from the Ukrainian (PFTSI)
index — to the Serbian (BELEX 15) index could not be rejected at the 5% significance level.
In other words, a statistically significant one-way causal relationship was found between the
markets of these countries as described above. Future studies could investigate the reasons for
this statistically significant causality between these countries. The highest correlation between
the stock markets of Romania and its neighbors is 0.533 between the Romanian (BET]I) index
and the Hungarian (BUX) index. There is a correlation of 0.424 between the Romanian (BETI)
index and the Serbian (BELEX 15) index, 0.346 between the Romanian (BET]I) index and the
Bulgarian (SOFIX) index, and 0.424 between the Romanian (BETI) index and the Ukrainian
(PFTSI) index. The results indicate that there is no high level of correlation between the
financial markets of Romania and its neighboring countries.

Keywords: Modern portfolio theory, Stock market index, Romania's neighbors, Granger
Causality Test
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OZET

Calisma portfoy yonetiminde riski diislirmek amacl yapilan uluslararasi c¢esitlendirme
baglaminda Romanya ve komsu tilkeleri finansal piyasalar1 hisse senedi endeksleri arasindaki
iligkiyi aciklamaktadir. Calismanin teorik arka planint Markowitz’in modern portfoy teorisi
olusturmaktadir. Teori bir portfoyiin riskinin portfoydeki menkul kiymetlerin sayisinin
artirilarak disiirtilemeyecegini menkul kiymetler arasindaki ve menkul kiymetlerin islem
gordiigli piyasalar arasindaki iliskilerinde dikkate alinmasina yonelik ampirik kanitlar
sunmaktadir. Teori kapsaminda yapilan calismalar portfoye ve uluslararasi g¢esitlendirme
kararlarinda sermaye piyasalar1 arasinda yliksek korelasyon olan iilkelerin piyasalarinda islem
goren varliklarin ayni portfoyde yer almamasit veya agirliklarinin ¢ok diisiik olmasini
onermektedir. Ozellikle uluslararasi cesitlendirme kararlarinda iilkeler aras1 bulasicilik etkisi
ve yakin c¢evre etkisi dikkate alinmasi gerekmektedir. Calismada Romanya ve sinir komsulari,
Ukrayna, Sirbistan, Bulgaristan, Macaristan hisse senedi piyasalar1 genel endekslerinin 2010-
20223 aylik wverileri kullanilarak aralarindaki korelasyon ve nedensellik incelenmistir.
Moldova’nin diizenli borsa endeks verilerine ulagilamadigindan calisma kapsami disinda
tutulmustur. Calismada 2008 kiiresel finans krizinin ilk baglangictaki sok, belirsizlik ve yayillma
etkisini diglamak amaciyla alt zaman smir1 olarak 2010 yili segilmistir. Ciinkii finansal
piyasalarda 2010 yili basindan itibaren 2008 kiiresel finans krizinin yayilma ve sok etkileri
normallesmeye baslamistir.

Calismada serilerin duraganligi sabit terimli ve trendli modeller i¢in ADF testi ile incelenmistir.
Sabit ve terimli modeller i¢in ADF birim kok testi sonucunda Ho birim kok vardir hipotezi tiim
seriler i¢in reddedilememektedir. Seriler diizey degerlerinde ortalama ve varyansi zamana bagli
olarak degismektedir. Diger bir ifadeyle seriler duragan olmayan bir seyir izlemektedir.
Degiskenlere ait serilerin tiimii birinci farklar1 alindiginda I(I) siireci izlemektedir. Ulke
piyasalari arasindaki iliski Granger nedensellik testi ile incelenmigstir. Granger nedensellik testi
istatistiksel hipotezleri; Ho: A degiskeninin B degiskeni {lizerinde anlamli bir nedensel etkisi
yoktur seklindedir. Test sonuglarma gore; % 5 anlamlilik diizeyinde Romanya (BETI)
endeksinden — Sirbistan (BELEX 15) endeksine; Romanya (BETI) endeksinden — Macaristan
(BUX) endeksine ve Ukrayna (PFTSI) endeksinden — Sirbistan (BELEX 15) endeksine dogru
nedensel agidan anlamli bir etki olmadigina dair Ho hipotezi reddedilememektedir. Diger bir
ifadeyle s6z konusu iilkelerin piyasalari arasinda yukarida belirtildigi sekilde istatistiksel agidan
anlamli tek yonlii nedensel bir iliskinin varligi s6z konusudur. Bundan sonraki ¢alismalarda bu
iilkeler arasindaki istatistiksel olarak anlamli nedenselligin sebepleri incelenebilir. Romanya ve
komsularinin hisse senedi piyasasi arasinda en yliksek korelasyon 0,533 ile Romanya (BETI)
endeksi ile Macaristan (BUX) endeksi arasindadir. Romanya (BETI) endeksi ile Sirbistan
(BELEX 15) endeksi arasinda 0,424; Bulgaristan (SOFIX) endeksi arasinda 0,346 Ukrayna
(PFTSI) endeksi arasinda 0,424 korelasyon mevcuttur. Sonuglar Romanya ve komsu iilkeleri
finansal piyasalar1 arasinda ytiksek diizeyde bir korelasyonun olmadigina isaret etmektedir.

Anahtar Kelimler: Modern portfoy teorisi, Borsa endeksi, Romanya komsulari, Granger
Nedensellik Testi
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ABSTRACT

Price bubbles in securities markets can lead to increased investor interest, rapid price increases
and a favorable market outlook. The deflation of bubbles that occur as a result of rapid excessive
increases in stock prices may have negative short and long term effects on financial markets
and the economy. In this context, it is important to identify price bubbles in various assets and
financial markets. In this study, it is aimed to test whether there are price bubbles in the price
movements of the BET Index (Bucharest Exchange Trading Index), which is the stock exchange
index where the stocks of the most liquid companies of the Bucharest Stock Exchange are
traded, and seventeen different stocks, which are the components of the said index. In this
context, as a result of the Sup-Augmented Dickey Fuller (SADF) test applied to the daily price
movements for the period 24.05.2023- 23.05.2024, no statistically significant price bubble
formations were found in the price movements of the BET Index and thirteen different stocks,
while Bursa De Valor (ROBVB), Conpet Sa Ploi (COTE), Omv Petrom S. A (ROSNP) at the
1% level and Digi Communications (DIGI) at the 5% level.

Anahtar Kelimeler: Fiyat Balonlari, Sup-Augmented Dickey Fuller Testi, Borsa Endeksi,
Hisse Senetleri, Romanya.

OZET

Menkul kiymet piyasalarinda olusan fiyat balonlar1 yatirimeilara ait ilginin artmasina, hizli fiyat
artiglaria ve olumlu yonde gelisen bir piyasa izleminin olugmasina sebep olabilmektedir. Hisse
senetlerine ait fiyatlarin hizli sekilde asir1 yiikselmesi neticesinde olusan balonlarin sénmesi
finansal piyasalar ve ekonomi iizerinde kisa ve uzun donemde negatif etkilere sebep
olabilmektedir. Bu baglamda cesitli varlik ve finansal piyasalar lizerinde fiyat balonlarinin
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tespit edilmesi Onem tasimaktadir. S6z konusu c¢alismada Biikres Menkul Kiymetler
Borsasi’nin likiditesi en yiiksek sirketlerine ait hisse senetlerinin islem gordiigii borsa endeksi
olan BET Endeksi (Bucharest Exchange Trading Index) ile s6z konusu endeksin bilesenleri
olan on yedi farkli hisse senedinin fiyat hareketlerinde fiyat balonlarin var olup olmadiginin
test edilmesi amaglanmaktadir. Bu kapsamda 24.05.2023 — 23.05.2024 donemine ait giinliik
fiyat hareketlerine uygulanan Sup-Augmented Dickey Fuller (SADF) testi neticesinde BET
Endeksi ile birlikte on ii¢ farkli hisse senedine ait fiyat hareketlerinde istatistiksel olarak anlamli
fiyat balonu olusumlarina ulasilmazken, Bursa De Valor (ROBVB), Conpet Sa Ploi (COTE),
Omv Petrom S.A (ROSNP) hisse senetlerine ait fiyat hareketlerinde %1 diizeyinde, Digi
Communications (DIGI) hisse senedi i¢cin %5 diizeyinde anlamli ve istatistiksel olarak fiyat
balonlariin varligina ulagilmaktadir.

Anahtar Kelimeler: Fiyat Balonlari, Sup-Augmented Dickey Fuller Testi, Borsa Endeksi,
Hisse Senetleri, Romanya
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ABSTRACT

This article examines the intricate procedures for enhancing accounting and audit practices
within automobile transport enterprises. The study reveals that effective cost accounting
management in economic entities requires timely decision-making across various managerial
levels. The critical task identified is the determination of service pricing within transport
enterprises, which is closely linked to the volume of transport services rendered and the number
of services provided. The research explores several cost accounting methods applicable to
transport enterprises, highlighting their strengths and weaknesses in the context of practical
implementation. Furthermore, the study discusses the challenges faced by transport companies
in maintaining accurate and efficient accounting records, emphasizing the need for robust
auditing procedures to ensure financial integrity. The findings suggest that adopting a
systematic approach to accounting and audit can significantly improve the financial
performance and service quality of transport enterprises.

Keywords: transport companies, accounting, services, costs, methods, auditing, financial
performance, service quality.
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ABSTRACT

Uganda has recently introduced Islamic banking, aiming to promote financial inclusion and
economic growth. This study explores the complexities of implementing Islamic banking in
Uganda. The study is based on the assumption that the adoption of Islamic banking in Uganda
presents a multifaceted landscape of complexities in form of challenges and opportunities. This
paper delves into the intricacies of Islamic banking implementation in Uganda, exploring the
cultural, regulatory, and economic factors influencing its uptake. Through a comprehensive
review of existing literature and empirical data, the study identifies key challenges such as lack
of awareness, regulatory hurdles, and cultural perceptions. However, despite these challenges,
the prospects for Islamic banking in Uganda are and seem to be promising, driven by increasing
demand for Sharia-compliant financial services, government support, and a growing Muslim
population. Strategies for successful implementation include enhancing awareness, fostering
regulatory frameworks conducive to Islamic finance, and leveraging technology for outreach
and service delivery. By addressing these challenges and capitalizing on opportunities, Uganda
can harness the potential of Islamic banking to promote financial inclusion, stimulate economic
growth, and foster sustainable development. Not withstanding the above, the analysis reveals
significant potential for Islamic banking to expand financial services, enhance economic
development, and attract foreign investment. However, one should be cognisant of the fact that
challenges persist, including limited public awareness, inadequate regulatory frameworks, and
scarcity of skilled professionals and to overcome these obstacles, the study shall recommend
strategies ranging from enhancing public education to developing comprehensive regulations,
and providing training programs for banking and non banking professionals. Successful
implementation of Islamic banking in Uganda can serve as a model for other African countries,
promoting financial innovation and economic prosperity. This is only possible with
understanding the nature of the complexities that surround its adoption and implementation.

Keywords: Islamic banking, Uganda, financial inclusion, economic growth, regulatory
framework, public awareness.
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Examining the Changes in Heating-Cooling Costs and Initial Investment
Costs of PV Panels in Turkey between 2019-2024

Tiirkiye’deki Isitma- Sogutma Maliyetleri ve PV Panellerin ilk Yatirim
Maliyetlerinin 2019-2024 Yillar1 Arasindaki Degisimlerinin incelenmesi
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ABSTRACT

The Covid-19 epidemic and subsequent developments have directly affected the economy and
social life. With the epidemic, there were changes in people's living habits and there was an
increase in demand for detached houses. With this increase, interest in sustainable energy
sources has also increased. The use of PV panels as an independent and sustainable energy
source is an important source of meeting the energy demand in detached houses. The aim of the
study is to investigate the effects of economic changes in Turkey on the energy loads of
buildings and the costs of PV panels, which are a sustainable energy source. In this context, a
reference building simulation in Turkey was created with the DesignBuilder program and the
heating and cooling energy loads of this building without PV panels were calculated. This
structure was tested in the climatic conditions of Istanbul, Izmir and Ankara and simulation
results were obtained for these climatic regions separately. The costs of this energy load and
the change in the initial investment cost in the last 5 years between 2019 and 2024 when a PV
panel was added were examined. PV panel costs are determined by reference to annual
Construction and Installation Unit Prices. The findings of this study were evaluated in a table
and the rates of change in energy costs and PV panel initial investment costs were compared.
As a result of the study, general evaluations were made and suggestions were made for the use
of PV panels according to the climates of 3 major cities in Turkey.

Keywords: PV panel, energy costs, sustainable energy.
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OZET

Covid-19 salgmi ve sonrasi yasanan gelismeler ekonomiyi ve sosyal yasantiyr dogrudan
etkilemistir. Salgin ile birlikte insanlarin yagsam aliskanlarinda degisimler yasanmis ve miistakil
evlere talep artis1 olmustur. Bu artis ile siirdiiriilebilir enerji kaynaklarina olan ilgi de artmustir.
Bagimsiz ve siirdiiriilebilir bir enerji kaynagi olarak PV panellerin kullanimi, miistakil
evlerdeki enerji talebini karsilamada onemli bir kaynaktir. Calismanin amaci Tiirkiye’deki
ekonomik degisimlerin yapilarin enerji yiiklerine ve siirdiirtilebilir enerji kaynagi olan PV panel
maliyetlerine etkisinin aragtirilmasidir. Bu baglamda DesignBuilder programi ile Tiirkiye’de
referans bir yap1 simiilasyonu olusturularak bu yapmin PV panel kullanilmayan halinin 1sitma
ve sogutma enerji yiikleri hesaplanmustir. Bu yap1 Istanbul, izmir ve Ankara’nm iklim
kosullarinda sianarak bu iklim bdélgeleri ayri simiilasyon sonuglari elde edilmistir. Bu enerji
yiikiinlin maliyetleri ile PV panel eklendigi durumda ilk yatirim maliyetinin son 2019-2024
seneleri arasindaki 5 sene igindeki degisimi incelenmistir. PV panel maliyetleri yillik Insaat ve
Tesisat Birim Fiyatlar referans alinarak belirlenmistir. Bu ¢aligmanin bulgulari tablo halinde
degerlendirilerek enerji maliyetleri ve PV panel ilk yatirim maliyetleri degisimindeki oranlar
karsilastirilmistir. Calisma sonucunda Tiirkiye’deki 3 biiyiik sehrin iklimlerine gore PV panel
kullanimi i¢in genel degerlendirmeler yapilarak 6neriler sunulmustur.

Anahtar Kelimeler: PV panel, enerji maliyetleri, siirdiiriilebilir enerji.
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ABSTRACT

The idea of protecting human rights internationally has gained importance in the world,
especially since the Second World War. The international protection of these rights is important
in terms of the idea and concept of human rights in history. For this purpose, institutional
structuring systems have been established by preparing contracts and legal documents within
the framework of the United Nations and the Council of Europe. Article 3 of the ECHR states:
"No one shall be subjected to torture, inhuman or degrading treatment or punishment.” It is
found in the expression.

When we evaluate it in terms of civil servant disciplinary law, the purpose of civil servant
disciplinary law is to ensure order in the institution. However, in order to prevent the
administration from acting arbitrarily in its actions, its actions and transactions must be
supervised through international law and national legislation. Constitutional control is a part of
this control.

In this study, the concept of dishonorable behavior in international and national legislation, and
the prohibition of dishonorable behavior in civil servant disciplinary law investigations, were
examined together with other principles that dominate civil servant disciplinary law, and the
idea that the disciplinary legislation should be organized systematically and under a single roof
and blended with these principles. The work has been completed with.

Key Words: Civil Servant Disciplinary Law, Disciplinary Investigation, Dishonorable
Behavior, Principles of Criminal Procedure Law.

OZET

Insan haklarmmn uluslararas1 alanda korunmasi diisiincesi, diinyada, &zellikle ikinci diinya
savagindan itibaren 6nem kazanmistir. Bu haklarin uluslararasi agidan korunmasi, tarihte insan
haklar1 diisiince ve kavrami agisindan onemlidir. Bu amagla, Birlesmis Milletler ile Avrupa
Konseyi gergevesinde sdzlesme ve hukuki belgeler hazirlanarak kurumsal yapilanma sistemleri
olusturulmustur. AIHS nin 3. maddesinde, “Hi¢ kimseye iskencede, insanlik disi ya da onur
kirici davranista bulunulamaz ve cezaya maruz birakilamaz.” ifadesi yer almaktadir.
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Memur disiplin hukuku bakimindan degerlendirdigimizde, memur disiplin hukukunun amaci,
kurumdaki diizeni saglanmaktir. Ancak, idarenin islemlerinde keyfi davranmasini 6nleme
adina, eylem ve islemlerinin, uluslararasi hukuk ve ulusal mevzuat yolu ile denetlenmesi
gerekmektedir. Anayasal denetim ise bu denetimin bir par¢asidir.

Bu calismada, uluslararas1 ve ulusal mevzuatta onur kirici davranis kavrami, devaminda,
memur disiplin hukuku sorusturmalarinda onur kirict davranig yasagi, memur disiplin
hukukuna hakim olan diger ilkeler ile beraber incelenmis, disiplin mevzuatinin sistematik ve
tek cat1 altinda toplanacak sekilde diizenlenmesi ile bu ilkelerle harmanlanmasi gerektigi
diistincesi ile ¢alisma tamamlanmustir.

Anahtar Kelimeler: Memur Disiplin Hukuku, Disiplin Sorusturmasi, Onur Kirici Davranis,
Ceza Muhakemesi Hukuku ilkeleri
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ABSTRACT
The use of social media has become an integral part of our lives. Many people actively use
social media by sharing various posts from their personal accounts almost every day. On the
other hand, cases of digital violence on social media, which is frequently used and seen as a
means of socialization, are increasing day by day. Studies reveal that the party most exposed to
and affected by digital violence is women.
Violence is one of the main topics of women's studies. Women are exposed to violence in the
digital sphere, especially on social media. Fake accounts, frequently sent sexual messages,
insulting comments, unlawful interventions into a person's digital space that we encounter on
social media persistent stalking and e-mails containing viruses are just a few examples of digital
violence. The person causing digital violence may be a familiar person or a third party.
In this sense, in our study, digital violence on social media and women's rights within the scope
of the Turkish Civil Code and the lawsuits they can file against this violence will be discussed.
Keywords: Social Media, Women's Rights, Digital Violence, Turkish Civil Code,
Compensation.

OZET

Sosyal medya kullanimi, hayatimizin ayrilmaz bir parcasi haline gelmistir. Bir¢ok kisi hemen
hemen her giin kisisel hesaplarindan gesitli paylasimlar yaparak sosyal medyay: aktif olarak
kullanmaktadir. Ote yandan bu sekilde siklikla kullanilan ve sosyallesme araci olarak goriilen
sosyal medyada dijital siddet vakalar1 da her gegen giin artmaktadir. Calismalar dijital siddete
en fazla maruz kalan ve etkilenen tarafin kadinlar oldugunu ortaya koymaktadir.

Kadin c¢aligmalarinin ana konularindan birini siddet olusturmaktadir. Kadinlar, dijital alanda
ozellikle sosyal medyada, siddete olduk¢a c¢ok maruz kalmaktadir. Sosyal medyada
karsilastigimiz, sahte hesaplar, siklikla gonderilen cinsel igerikli mesajlar, hakaret igerikli
yorumlar, hukuka aykir1 sekilde kisinin dijital alanina miidahaleler, 1srarli takipler, viriis iceren
elektronik postalar dijital siddet 6rneklerinden sadece birkagini teskil etmektedir. Dijital siddete
neden olan kisi, tanidik bir kisi olabilecegi gibi li¢iincii bir kisi de olabilir.

Bu anlamda ¢alismamizda sosyal medyadaki dijital siddet ve bu siddet karsisinda kadinin Tiirk
Medeni Kanunu kapsaminda haklari, agabilecegi davalar ele alinacaktir.

Anahtar Kelimeler: Sosyal Medya, Kadin Haklari, Dijital Siddet, Tiirk Medeni Kanunu,
Tazminat.
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ABSTRACT
There are important regulations regarding package tour contracts in the Consumer Protection
Law No. 6502 and the Package Tour Contracts Regulation. In the law, the scope of application
of package tour contracts has been expanded and it has been stated that participants will be
considered consumers regardless of their qualifications.
The nature of the contracts drawn up between the consumer and the provider for travel purposes
varies depending on the acts of the provider. Although package tour contracts are referred to as
travel contracts, the appearance of the contracts differs with respect to the obligations
undertaken by the provider. In package tour contracts, since the provider is supposed to
undertake more than one act, a different contract is established than other travel contracts. In
these type of contracts, the rights of consumers are specified separately. Apart from the parties
to the contract as consumers, participants also have some rights within the framework of the
contract.
In our study, the nature of package tour contracts, the parties, the rights and the obligations of
the parties and the reasons for the termination of the contract have been examined. The rights
of the individuals who are consumers or participants in the event of a travel-related dispute
within the framework of a package tour contract have been discussed.
Key Words: Package Tour Contract, Consumer, Provider, Termination of the Contract

OZET
6502 sayili Tiketicinin Korunmast Hakkinda Kanun ve Paket Tur Sozlesmeleri
Yonetmeligi’'nde paket tur sozlesmelerine iligkin 6nemli diizenlemeler yer almaktadir.
Kanunda, paket tur sozlesmelerinin uygulama alan1 genisletilerek katilimcilarin niteligi 6nemli
olmaksizin tiiketici sayilacaklar1 belirtilmistir.
Tiiketici ve saglayici arasinda diizenlenen ve seyahat amagh olarak akdedilen sdzlesmelerin
niteligi, saglayicinin edimlerine gore degisiklik gostermektedir. Paket tur sdzlesmeleri seyahat
sozlesmesi olarak ifade edilmekle birlikte saglayicinin yiiklendigi edimler agisindan
sozlesmelerin goriinimi farklilik gostermektedir. Paket tur sozlesmelerinde, saglayicinin
birden fazla edim yiiklenmesi s6z konusu oldugundan diger seyahat sézlesmelerinden farkl bir
sozlesme kurulur. Bu s6zlesme tipinde tiiketicilerin haklar1 ayr1 ayr1 belirlenmistir. Tiketici
olarak sozlesmenin taraflarinin disinda s6zlesme cercevesinde katilimcilar da bazi haklara
sahiptir.
Calismamizda paket tur sozlesmelerinin niteligi, taraflar, taraflarin hak ve borglar ile
sOzlesmenin sona erme sebepleri incelenmistir. Paket tur s6zlesmesi ¢ergevesinde seyahat ile
ilgili bir uyusmazlhik ¢ikmasi halinde tiiketici veya katilimc1 konumundaki kisilerin haklar
iizerinde durulmustur.
Anahtar Sozciikler: Paket Tur S6zlesmesi, Tiiketici, Saglayici, S6zlesmenin Sona Ermesi
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ABSTRACT

Competition in commercial law is very important in order to maintain healthy competition and
protect the trust of consumers. According to the Turkish Commercial Code, unfair competition
is defined as "deceptive or dishonest behavior and commercial practices that affect the
relationships between competitors or between suppliers and customers." The purpose of
deceptive advertisements is to mislead consumers and to engage in behavior that contains false,
incomplete or deceptive information to mislead consumers. These advertisements encourage
consumers to buy products or services or pursue a policy of denigrating competitors. Unfair
competition is often associated with behavior such as deceptive advertising. Legal regulations
regarding deceptive advertisements and unfair competition are also included in the Law on
Consumer Protection.

If unfair commercial practices occur, the sanctions specified in the law are applicable.
Commercial advertisements must be accurate and honest, in accordance with the determined
principles, general morality, public order and personal rights. In this sense, it is important to
ensure the accuracy of advertising content, to be honest with competitors and to provide clear
and accurate information to consumers.

The Competition Authority, which was established to monitor unfair commercial practices,
works to ensure compliance with competition law and to ensure and protect fair competition in
the markets.

Unfair competition through deceptive advertising can undermine consumers' trust, lead them to
make wrong choices, and disrupt the environment of honest competition. In our study, we will
focus on the relationship and consequences of deceptive advertisements with unfair competition
in the light of the Supreme Court decisions.

Keywords: Unfair Competition, Deceptive Advertisement, Competition Authority, Consumer,
Elements of Unfair Competition
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OZET

Ticaret hukukunda rekabet, rekabeti saglikli bir sekilde siirdiirmek ve tiiketicilerin giivenini
korumak adina olduk¢a Onem tasimaktadir. Tiirk Ticaret Kanunu’na gore haksiz rekabet,
“rakipler arasinda veya tedarik edenlerle miisteriler arasindaki iligkileri etkileyen aldatici veya
diiriistliik kuralina aykiri davraniglar ile ticari uygulamalar” seklinde tanimlanmistir. Aldatict
reklamlarin amaci tiiketiciyi yaniltmak ve tiiketicileri yaniltmaya yonelik yanlis, eksik veya
aldatici bilgiler iceren davranislarda bulunmaktir. Bu reklamlar, tiiketicileri iiriin veya hizmet
satin almaya tesvik eder ya da rakiplerini karalama politikasi giider. Haksiz rekabet, genellikle
aldatici reklamlar gibi davranislarla iligskilendirilir. Aldatic1 reklamlar ve haksiz rekabetle ilgili
hukuki diizenlemeler ayni zamanda Tiketicinin Korunmasi1 Hakkinda Kanun’da da yer
almaktadir.

Haksiz ticari uygulamalarin meydana gelmesi halinde kanunda yer alan yaptirimlar uygulama
alan1 bulur. Ticari reklamlarin belirlenen ilkelere, genel ahlaka, kamu diizenine, kisilik
haklarina uygun, dogru ve diiriist olmasi gerekmektedir. Reklam igeriginin dogrulugunun
saglanmasi, rakiplere kars1 diiriist davranilmasi ve tiiketicilere acik ve dogru bilgiler sunulmasi
bu anlamda 6nem tasimaktadir.

Haksiz ticari uygulamalarin denetlenmesi amaciyla kurulan Rekabet Kurumu, rekabet
hukukuna uygun sekilde davranilmasi ve piyasalarda rekabetin diiriist sekilde saglanarak
korunmasina hizmet etmek amaciyla calismalar yapar.

Aldatic1 reklamlar yoluyla haksiz rekabet, tiiketicilerin gilivenini sarsabilir, yanlis tercihler
yapmasina yol acabilir ve diiriist rekabet ortamini bozabilir. Caligmamizda aldatici reklamlarin
haksiz rekabet ile iligkisi ve sonuglari iizerinde yiiksek mahkeme kararlari 1s1ginda durulacaktir.

Anahtar Kelimeler: Haksiz Rekabet, Aldatic1 Reklam, Rekabet Kurumu, Tiiketici, Haksiz
Rekabetin Unsurlari
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ABSTRACT

With the developing internet network and the change in people's living habits, there has been a
significant increase in the number of users shopping on social media platforms. With this
increase, the market share of social platforms has expanded and become open to abuse. This
situation has caused malicious sellers who are not experts in their field to be able to sell easily.
In the complaint data shared by the Ministry of Trade for 2023, “distance contracts”, also
known as internet shopping, ranked first. Distance contracts include contracts established
through remote communication tools without the simultaneous physical presence of the seller
and the consumer. Distance contracts are regulated under Article 48 of the Law No. 6502 on
the Protection of Consumers and the Regulation on Distance Contracts prepared based on this
article. The seller is obliged to make the sales contract in a clear, simple and readable written
form called “Preliminary Information”, which aims to inform the buyer about the total price of
the product, the seller's address and telephone number, the right of withdrawal, remedies,
additional costs. One of the biggest problems encountered in online shopping is that product
quality is not guaranteed. Incomplete or incorrect delivery of products, inaccuracy of product
information, problems in payment methods are also on the list.
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In our study, we examined the problems and examples of the problems experienced by
consumers in shopping on social platforms, the protection methods and sanctions in the Law
on Consumer Protection against these problems. The data of the Ministry of Trade were used
to identify the problems experienced by consumers.

As aresult, the consumer's purchases made through the internet or social platforms are protected
by the Consumer Protection Law No. 6502. At the same time, the Law No. 6563 on the
Regulation of Electronic Commerce is also valuable in this sense.

Keywords: Consumer, Social Media, Shopping, Law, Distance Sales Contract.

OZET

Gelisen internet ag1 ve insanlarin yasam aligkanliklarinin degismesi ile birlikte sosyal medya
platformlar1 tizerinden aligveris yapan kullanicilarin sayisinda ciddi bir artis olmustur. Yasanan
artis ile birlikte sosyal platformlarin pazar pay1 genislemis ve suistimale agik hale gelmistir. Bu
durum, alaninda uzman olmayan, kotii niyetli saticilarin rahat bir sekilde satis yapabilmesine
sebep olmustur.

Ticaret Bakanligi’nin paylastigi 2023 yil1 sikdyet verilerinde ilk siray1 internet aligverisi olarak
da bilinen “mesafeli sozlesmeler” almaktadir. Mesafeli sozlesmeler kapsaminda, satici ile
tilketicinin es zamanli fiziksel varligi olmadan uzaktan iletisim araglari yoluyla kurulan
sozlesmeler yer alir. Mesafeli sozlesmeler, 6502 sayili Tiiketicinin Korunmasi Hakkinda
Kanunu m. 48 ile bu maddeye dayanilarak hazirlanan Mesafeli S6zlesmeler Yonetmeliginde
diizenlenmektedir. Satis sdzlesmesini satic1 “On Bilgilendirme” ad: verilen ve alictya iiriiniin
toplam bedeli, saticinin agik adres ve telefon numarasi, cayma hakki, hak arama yollari, ek
masraflar gibi konularda bilgilendirmeyi amaglayacak sekilde agik sade ve okunabilir olarak
yazili sekilde yapmak zorundadir. Cevrimigi yapilan aligverislerde karsilasilan en biiyiik
sorunlardan biri {iriin kalitesinin garanti edilmemesidir. Uriinlerin eksik veya yanls
gonderilmesi, iirtin bilgilerinin yanhishgi, 6deme yontemlerindeki sorunlar da listede yer
almaktadir.

Calismamizda, tiliketicilerin sosyal platformlarda yaptig1 aligverislerde yasadiklar1 sorunlarin
ve ornekleri, bu sorunlara kars1 Tiiketicinin Korunmasi1 Hakkinda Kanununda yer alan korunma
yollar1 ve yaptirimlart inceledik. Tiiketicilerin yasadigi sorunlarin tespitinde ise Ticaret
Bakanlig: verileri kullanildu.

Sonug olarak, yapilan incelemelerde tiiketicinin internet veya sosyal platformlar araciligiyla
yaptig1 aligverisler 6502 sayili TKHK ile koruma altina alinmistir. Ayn1 zamanda 6563 sayili
Elektronik Ticaretin Diizenlenmesi Hakkinda Kanun'da bu anlamda degerlidir.

Anahtar Kelimeler: Tiiketici, Sosyal Medya, Aliveris, Kanun, Mesafeli Satig Sozlesmesi.
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ABSTRACT

The Turkish meaning of the word startup is new initiative. Unlike entrepreneurship, startup is
a model realized by using technological opportunities to address the problems and needs of the
consumer.

Startup covers an area that enables young and innovative companies to operate on a legal basis.
Like all companies, startups also need capital. It can be stated that companies that aim at
innovation are initially venture companies, in other words startups. In this context, economic
size alone is not sufficient to determine startups. While startups need capital to obtain a
corporate identity, cash capital is especially important.

Startups contribute to economic development with products and services. However, some
obstacles might occur against the success of business ideas. The most important of these
obstacles is access to financial resources. Since startups are considered risky investments at the
initial stage, it is very difficult for them to obtain resources through traditional financing
methods.

In our study, we have focused on the current status of startups, the legal problems they may
encounter from the initial stage to the growth process and the contracts between the investors
and entrepreneurs.

Keywords: Startup, Contracts, Capital, Trade, Innovation.
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OZET

Startup kelimesinin Tiirk¢e karsiligi yeni girisimdir. Girisimcilikten farkli olarak startup
kapsaminda tiliketicinin problemleri ve ihtiyaglarina yonelik teknolojik imkanlarin kullanilmasi
ile gergeklestirilen bir model karsimiza ¢ikar.

Startup, geng ve yenilik¢i sirketlerin yasal zeminde faaliyet gostermelerini saglayan bir alani
kapsar. Tiim sirketlerde oldugu gibi startuplar da sermayeye ihtiya¢ duymaktadir. Yenilik¢ilik
hedefi tasiyan sirketlerin baslangigta girisim sirketi bir diger ifade ile startup oldugu ifade
edilebilir. Bu ¢er¢evede ekonomik biiytikliik tek bagina startuplari belirlemede yeterli degildir.
Startuplarin, bir kurumsal kimlik elde edebilmeleri i¢in sermayeye ihtiyaclar1 bulundugu gibi
ozellikle nakdi sermayenin 6nemi biiyiiktiir.

Startuplar ekonomik gelismeye tiriin ve hizmetlerle katki saglamaktadir. Ancak is fikirlerinin
basariya ulasabilmesinin Oniine bazi engeller ¢ikabilir. Bu engellerin en énemlisi finansman
kaynaklarina erisim noktasindadir. Startuplar baslangi¢ asamasinda riskli yatirimlar olarak
degerlendirildikleri i¢in geleneksel finansman yontemleri ile kaynak saglamalar1 oldukca
zordur.

Calismamizda, startuplarin giincel durumu, baslangi¢ asamasindan biiylime siireglerine kadar
karsilagabilecekleri hukuki sorunlar ile yatirimecilar ve girisimciler arasindaki sozlesmeler
iizerinde durulmustur.

Anahtar Kelimeler: Startup, Sozlesmeler, Sermaye, Ticaret, Yenilikgilik.
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ABSTRACT

According to the Protection of Personal Data Law No. 6698, personal data means all kinds of
information related to a real person whose identity is known or can be determined. For example,
a person's name, surname, phone number, home address, e-mail address and health data make
up some of the personal data. As for students, their student numbers, exam marks, university-
issued e-mail addresses, records on entry and exit times to the university, student club
membership and similar personal data constitute some of their personal data.

The university can process aforementioned personal data according to the rules and procedures
prescribed by the law. Moreover, while processing said data, it is also compulsory to comply
with the principles mentioned in the law. Express consent of the students is also necessary for
the data to be processed. The data can only be processed in the case of the existence of the
express consent of the student.

In our study, the personal data of the students, the protection, deletion, destruction or
anonymization of these data and the responsibility of the university have been discussed via
Personal Data Protection Board and high court decisions.

Keywords: Personal Data, University, Student, Law, Accesibility.
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OZET

Kisisel veriler, 6698 sayili Kisisel Verilerin Korunmasi Kanununda kimligi belirli veya
belirlenebilir gercek kisiye iliskin her tiirlii bilgiyi ifade etmektedir. Ornegin, kisinin ad,
soyadi, telefon numarasi, ev adresi, saglik verileri kisisel verilerin birkagini olusturmaktadir.
Ogrencilerin ise 6grenci numaralari, sinav notlari, iiniversite elektronik posta adresleri,
iiniversiteye girig-¢ikis bilgileri baska bir ifade ile turnike kayitlari, 68renci kuliip iiyeligi ve
benzeri veriler kisisel verilerinden sadece bazilaridir.

Universite, s6z konusu kisisel verileri kanunda ongoriillen usul ve esaslara gore
isleyebilmektedir. Bu verilerin islenmesinde kanunda yer alan bazi ilkelere de uyulmasi
zorunludur. Verilerin islenmesinde ayrica Ogrencilerin acgik rizasi gerekmektedir. Kisisel
veriler, 6grencinin agik rizasi var ise iglenebilir.

Calismamizda Ogrencilerin kisisel verileri ve bu verilerin korunmasi, verilerin silinmesi, yok
edilmesi veya anonim haline getirilmesi ve liniversitenin sorumlulugu Kisisel Verileri Koruma
Kurulu ve yiiksek mahkeme kararlari tizerinden incelenmistir.

Anahtar Kelimeler: Kisisel Veri, Universite, Ogrenci, Kanun, Erisebilirlik.
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ABSTRACT

Mediation was first implemented in Turkey in 2012 with Law No. 6325; It isan alternative
dispute resolution method that takes place under the management of an impartial and
independent third-party mediator who has received expert training and brings the parties
together to negotiate by applying systematic techniques and helps them produce their own
solutions by revealing the dispute issue, the interests and needs of the parties.

As of 01.01.2018, mediation has been applied as a mandatory solution method in disputes
arising from labor law and with the positive results obtained, its field of application has
expanded, commercial as of 01.01.2019, consumer on 28 July 2020 and finally rent, inheritance
on 28/3/2023. has become mandatory before filing a lawsuit in disputes regarding condominium
and neighborhood law. In addition to all this; mediation has also become a requirement for
litigation in disputes arising from agricultural production contracts.

The mediation institution, which fulfills the duty of resolving disputes within the jurisdiction
of the state as an alternative, is faster, less costly, compared to the judicial process, the
contribution of the parties to the process is higher, and it is based on the principle that the
dispute is resolved by the parties themselves, rather than by a third party. differs from the
solutions.

In our study, the agreement documents signed as a result of the mediation process are examined
comparatively with similar legal institutions in terms of their legal nature and binding nature,
and it is aimed to reveal the place in our legal system of the decisions taken by the parties with
their own will as an alternative to the jurisdiction of the state.

Key Words: Mediation, Dispute, Mediation Agreement Document, Mandatory and Optional
Mediation.

335



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

OZET

Tiirkiye’de ilk olarak 6325 sayili kanun ile 2012 yilinda uygulanan arabuluculuk; sistematik
teknikler uygulayarak, miizakerelerde bulunmak {izere taraflar1 bir araya getiren ve uyusmazlik
konusunu, taraflarin menfaatlerini ve ihtiyaglari1 ortaya c¢ikararak kendi c¢oziimlerini
iiretmelerine destek olan uzmanlik egitimi almis olan tarafsiz ve bagimsiz bir {igiincii kisi
arabulucunun yonetiminde gergeklesen alternatif bir uyusmazlik ¢6ziim yontemidir
01.01.2018 tarihi itibariyle is hukukundan kaynaklanan uyusmazliklarda zorunlu bir ¢6ziim
yontemi olarak uygulanan ve elde edilen olumlu sonuglarla, uygulama alan1 genisleyen
arabuluculuk, 01.01.2019 tarihi itibariyle ticari, 28 Temmuz 2020 de tiiketici ve son olarak
28/3/2023 tarihinde kira, miras, kat miilkiyeti ve komsuluk hukukuna iliskin uyusmazliklarda
dava agmadan Once zorunlu hale gelmistir. Tiim bunlara ek olarak; tarimsal tretim
sO0zlesmelerinden kaynaklanan uyusmazliklarda da arabuluculuk dava sart1 haline gelmistir.
Devletin yargi yetkisine dahil olan uyusmazlik ¢6zme gorevini, alternatif olarak yerine getiren
arabuluculuk kurumu, yargi yoluna kiyasla daha hizli, az masrafli, taraflarin siirece katkilarinin
daha yiiksek oldugu ve uyusmazligin {igiincii bir kisi tarafindan degil, bizzat uyusmazlik
yasayan taraflarca c¢oziilmesi esasina dayanmasi Ozellikleri ile diger alternatif ¢ozliim
yollarindan ayrilmaktadir.

Calismamizda, arabuluculuk siireci sonucunda imzalanan anlagma belgeleri, hukuki niteligi ve
baglayiciligi bakimindan, benzer nitelikli hukuki miiesseselerle kargilastirmali olarak
incelenerek, devletin yargilama yetkisine alternatif olarak taraflarin kendi iradeleri ile aldiklari
kararlarin hukuk sistemimizdeki yerinin ortaya konmasi amaglanmustir.

Anahtar Sozciikler: Arabuluculuk, Uyusmazlik, Arabuluculuk Anlasma Belgesi, Zorunlu,
Ihtiyari Arabuluculuk
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ABSTRACT

Today, as a result of globalization and developing technology, marketing boundaries between
countries have disappeared. As a result, with the liberalization of brands, it became necessary
for companies to operate in international markets. It is only possible for companies in Turkey
to differentiate themselves from their competitors in the competitive environment of the
national market and take their place in the minds of consumers by having a strong brand.
Because countries with global and strong brands create a positive country image in the eyes of
the consumer. So a strong brand both strengthens the position of companies in the market and
plays a role in determining the preferences of consumers.

The main purpose of the study is to investigate the effect of state supports on local brands
becoming world brands so that Turkish brands can take part in the global market, and the
importance of the supports of Turquality Programs is examined. As a methodology, the research
findings obtained as a result of content analysis and evaluations of the findings were discussed,
taking into account the sector-based positions of the trademarks receiving support.

Keywords : Globaliization, Trademark, Branding, State Supports, Turquality, International
marketing

OZET

Giliniimiizde kiiresellesme ve gelisen teknoloji ve sonucunda iilkeler arasinda pazarlama
sinirlar1 ortadan kalktr. Bunun sonunda markalarin serbestlesmesi ile firmalar uluslararasi
pazarlarda faaliyet gosterir hale geldi. Tiirkiye’deki firmalarin ulusal pazarda yer bulabilmesi
ve rakiplerinden farklilagarak tiiketici zihninde yer almasi ancak gii¢lii marka ile miimkiin
olabilecektir. Ciinkii kiiresel markalara sahip olan iilkeler tiiketicinin géziinde olumlu bir tilke
imaj1 olusturmaktadir. Zira giiclii bir marka, firmalarin hem pazardaki yerini gii¢lendirmekte,
hem de tiiketicilerin tercihlerini belirlemede rol oynamaktadir.

Calismanin temel amaci Tirk markalarmin kiiresel pazarda yer alabilmesi igin devlet
desteklerinin yerel markalarin diinya markas: olabilmesi {izerindeki etkisi arastirilarak,
Turquality Programlarinin desteklerinin 6nemi incelenmistir. Metodoloji olarak, destek alan
markalar1 sektor bazinda konumlar1 dikkate alinarak igerik analizi sonucunda elde edilen
arastirma bulgular1 ve bulgulara iliskin degerlendirmeler tartigilmistir.

Anahtar Kelimeler: Kiiresellesme, Marka, Markalasma, Devlet Destekleri, Turquality,
Uluslararasi1 Pazarlama.
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ABSTRACT

International Energy Agency experts call the combination of artificial intelligence and energy
"New Power Couple” (IEA, 2023), particularly emphasizing the importance of the use of
artificial intelligence in the energy sector. In this context, the use of artificial intelligence in the
energy sector; In addition to its widespread use in forecasting systems, it accelerates the
transformation of data, thus increasing efficiency and being economical. All these studies are
effective in the formation of an efficient, safe and sustainable energy sector. The European
Union aims to realize Digital Transformation in its DIGITALEUROPE 2030 goals. In our
country, a road map was drawn by emphasizing the importance of the subject within the 2018
Digital Tiirkiye Road Map and the 2021-2025 National Artificial Intelligence Strategy. In this
context, in our study, artificial intelligence applications in the energy sector were examined,
starting from smart grids to smart meter applications. In legal evaluations on the subject, the
protection of personal data and the responsibility of the administration, especially liability law,
in Tiirkiye are discussed in the light of EU regulations.

Keywords:Energy Sector, Artificial Intelligence, Law

OZET

Uluslararas1 Enerji Ajansi uzmanlarinin yapay zeka ile enerjinin birlikteligini “New Power
Couple- Yeni Gii¢ Cifti” olarak adlandirmalar1 (IEA,2023) yapay zekanin enerji sektoriinde
kullaniminin 6nemini 6zellikle vurgulamistir. Bu kapsamda yapay zekanin enerji sektoriinde
kullanimi; tahmin sistemlerinde yaygin kullanimimin yanisira , verinin donilisiimiiniin
hizlanmasi boylelikle verimlilik artisinin saglanmasi ve ekonomik olmasini getirmektedir. Tim
bu caligmalar verimli, giivenli ve siirdiiriilebilir enerji sektoriiniin olusumunda etkili
olmaktadir.Avrupa Birligi DIGITALEUROPE 2030 hedeflerinde Dijital Doniisiimiin
gerceklesmesini amaglamaktadir. Ulkemizde ise 2018 Dijital Tiirkiye Yol Haritas1 ve 2021-
2025 Ulusal Yapay Zeka Stratejisi igerisinde konunun 6nemi vurgulanarak yol haritasi
cizilmigtir. Bu kapsamda caligmamizda enerji sektoriinde yapay zeka uygulamalart akilli
sebekelerden baslayarak akilli saya¢ uygulamalarina dek incelenmistir. Konuya iligkin hukuki
degerlendirmelerde AB diizenlemeleri 1518inda Tiirk sorumluluk hukuku basta olmak {izere
kisisel verilerin korunmasi, idarenin sorumlulugu bagliklar altinda tartigilmistir.

Anahtar Kelimeler: Enerji Sirketleri, Yapay Zeka, Hukuk.
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ABSTRACT

As a legal discipline that can be considered relatively new both in the World and in Turkey,
consumer law is closely related to a large number of areas of law, especially Civil law and Law
of Obligations, with the developing technology every day and the applications and systems that
are integrated into it. Essentially, it decrees an issue in the contracts in which the weak party is
protected within a legal relationship. As a result of mass production that developed after the
Industrial Revolution, with the increase in the variety and quantity of products offered to the
market, it is observed that consumption is whipped up, especially by advertising campaigns,
advertising, marketing, and various sales techniques for consumers in markets that are heated up
by the competition of enterprises that are stronger in an economic sense and are in a producer
position due to this. In this environment, the consumer, as the weak side in these relations, needs
several legal protection arguments. Since the 19th century, with the concept of consumer gaining
importance, legal regulations for the protection of consumers have been on the agenda at the
beginning of the 20th century, and this development is increasingly important today and moving
towards a meeting on a uniform basis within the European Union. In our study, the importance
of consumer protection, the related global development pyramid and the legal protection and
scope of consumer protection in Turkish law will be discussed.

Keywords: Consumer Law, Consumer Protection, Consumer Markets.

OZET
Hem Diinyada hem de Tiirkiye’de nispeten yeni sayilabilecek bir hukuk disiplini olarak Tiiketici
hukuku, her gecen giin gelisen teknoloji ve buna entegre edilen uygulamalar ve sistemlerle, en
basta Medeni hukuk ve Borglar hukuku olmak iizere ¢ok sayida hukuk alani ile yakin iligki
icindedir. Esas olarak, bir hukuki iliski igerisinde, zayif tarafin korundugu sézlesmeler arasinda
yer alan bir hususu diizenlemektedir. Sanayi devrimi akabinde gelisen seri {iretim neticesi,
piyasaya sunulan iiriinlerde olusan cesitlilik ve nicelik artisi1 ile buna bagli olarak ekonomik
anlamda daha giiclii ve liretici pozisyonunda yer alan isletmelerin rekabetiyle kizisan piyasalarda,
tiikketicilere yonelik olarak Ozellikle reklam kampanyalari, ilan, pazarlama ve g¢esitli satis
teknikleri ile tiiketimin kamgilandigr gézlemlenmektedir. Bu ortamda, tiiketicinin, bu iliskiler
icerisinde yer alan zayif taraf olarak, bir takim hukuki korunma argiimanlarina gereksinimi ortaya
cikmistir. 19.ylizyildan itibaren tiiketici kavraminin dnem kazanmasi ile 20.ylizyil baglarinda
tiketicilerin korunmasi yoniinde yasal diizenlemeler giindeme gelmis olup bu gelisim
giiniimiizde de 6nemi gittik¢e artan bir sekilde ve Avrupa Birligi igerisinde yeknesak bir zeminde
bulusmaya dogru ilerlemektedir.
Calismamizda, tiiketicinin korunmasinin 6nemi, buna iliskin global gelisim piramidi ile Tiirk
hukukunda tiiketicinin korunmasina dair getirilen yasal koruma ve kapsamui ele alinacaktir.
Anahtar Kelimeler: Tiiketici Hukuku, Tiiketicinin Korunmasi, Tiiketici Piyasalari.
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ABSTRACT

Artificial intelligence (Al) provides competitive advantages such as reducing costs,
time, data analysis and information accuracy. The current developments and
discussions on Al and its associated algorithms as a tool are of particular
importance in this context. This article aims to categorize the importance of ethical
reflections in the context of business informatics and to create technical and
methodological possibilities for a connection respectively the competitive of
companies, moreover the article presents some aspects regarding the quality of
worker life. The digitization of the world of work is multifaceted, complex and has
had an impact on the competitive market. The research is based on a conceptual
analysis of business informatics in relation to the ethical aspects of business
informatics and a qualitative study based on a questionnaire, about the perception
of ethical requirements in the field of Al and the influence of the dimension of the
quality of working life on the quality working life to remain completive on the
market. The research results indicate that after years of international debates on the
ethics of business information technology, numerous proposals for legislation and
regulation of these technologies have emerged. One aspect of possible legislative
frameworks for Al could be a regulatory or ethics oversight body in the field of Al.

Keywords: artificial intelligence, ethics, accounting, quality of work life, well-
being, digitalization.

JEL classification: M40, M41, M42.
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ABSTRACT

The analysis of existing research reveals a deficiency in studies exploring the connection
between the use of artificial intelligence applications and the performance of accountants in
Romania. This research proves useful by providing a better understanding of how accounting
experts perceive the impact of Al applications on their performance. Therefore, the aim of this
research is to report both the extent to which accounting professionals use Al applications and
their level of familiarity with the significance of this technology.

The study addresses persistent and critical aspects related to optimizing the efficiency of
accounting practices by improving how accounting experts carry out their professional
activities and how they can benefit from the potential of artificial intelligence. The relevance of
this research is particularly emphasized as it aligns with recent advancements in accounting
research, focusing on the role of Al in enhancing the professional performance of accounting
experts and the quality of services provided.

The research discusses empirical evidence in a context where studies on the impact of artificial
intelligence on accountants’ performance are insufficient. With a particular focus on the benefits
for experts, the study highlights the importance of Al techniques in optimizing professional
performance. This is conducted in a context where research on this subject is scarce.

Keywords: Artificial Intelligence, Accounting, Performance.

JEL Classification: M41, M49
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ABSTRACT

Purpose: The advent of generative artificial intelligence (GAI) is poised to revolutionize the
accounting industry, offering significant opportunities and challenges. The paper will focus on
explores the potential of generative Al to providing sophisticated data analysis. The
implementation of GAI can lead to substantial cost savings and increased efficiency, enabling
accountants to focus on more strategic roles. However, the integration of this technology also
presents several challenges. Key concerns include data security, ethical considerations, and the
need for substantial investment in technology and training. Additionally, the reliance on Al-
driven processes necessitates robust regulatory frameworks to ensure compliance and mitigate
risks associated with automation. This article provides a comprehensive analysis of the
transformative potential of GAI in accounting, offering insights into how businesses can
navigate the complexities of adopting this technology while maximizing its benefits.

Methods: The study will use case analysis to identify which of LLM, BERT, GPT, provides
correct results regarding the prediction of some financial indicators related to an economic
entity.

Results: The results obtained on the basis of the conducted case study confirm that the LLM is
a genuine productivity tool for chief financial officer (CFO’s).

Keywords: ChatGPT, Generative Al, LLM, Financial Forecasting, Predictive Analytics
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ABSTRACT

In the context of the ongoing development of Industry 6.0, companies worldwide are
increasingly focusing on integrating corporate social responsibility (CSR) practices and
sustainability indicators into their accounting reporting strategies. These changes are driven by
the recognition that CSR practices, particularly those related to environmental, social, and
governance (ESG) factors, have become essential for evaluating economic risks and
opportunities.

Most empirical evidence regarding the relationship between ESG and financial performance is
derived from frameworks and studies conducted for the US and European/UK markets. This
raises questions about the viability and appropriateness of "exporting” these frameworks to
assess ESG performance outside Western markets.

The article explores how corporate social responsibility practices are integrated into accounting
reporting using advanced technologies specific to Industry 6.0. It analyzes the importance of
adopting emerging technologies to enhance the transparency, accuracy, and efficiency of
accounting reporting in the context of increasingly stringent sustainability and ESG
requirements.

Through concrete examples, the article demonstrates how companies adopting advanced
technologies to support CSR and ESG reporting are better equipped to navigate the challenges
of the modern market, thereby improving their financial performance and long-term
sustainability. Effective integration of CSR into accounting reporting, powered by advanced
technologies, is essential for success in Industry 6.0, where sustainability and corporate
responsibility are becoming increasingly critical.

Keywords: Accounting Practices, Sustainability, Industry 6.0, Corporate Social Responsibility,
Financial Reporting.
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ABSTRACT

In the information age, Industry 6.0 integrates advanced technologies, such as artificial
intelligence (Al), the Internet of Things (10T), blockchain and Big Data, in all sectors, including
the cultural field. The study looks at the impact of these technologies on internal control and
financial management, highlighting how advanced accounting systems improve accuracy and
efficiency through automation. IoT and Al facilitate real-time transaction tracking by
supporting informed decisions. Information technology is essential in accounting, automating
tasks and increasing data accuracy. Blockchain increases transparency and security, especially
in copyright management. These advances are vital for the digital economy, ensuring the
efficient management of financial data. Cultural entities need accurate accounting information,
and advanced systems allow for real-time data collection and analysis, ensuring transparency
and trust among stakeholders. Internal control, supported by Al, becomes crucial for fraud
prevention. Internal audit ensures compliance and protects assets. The document highlights the
importance of adapting to Industry 6 technologies to improve financial reporting and support
sustainable development in the cultural sector.

Keywords: internal control, financial-accounting, Industry 6.0, financial-accounting, artificial
intelligence, cultural entrepreneurship
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ABSTRACT

Purpose: The purpose of this research is to explore the role of digital entrepreneurship in the
transformation of the contemporary business environment through a systematic bibliometric
analysis of existing literature. The main objective is to identify and analyze major research
directions, collaborative networks between authors and the impact of publications on this field,
thus providing a comprehensive perspective on how digital entrepreneurship influences and
redefines business practices.

Methods: The research uses a recognized academic database (Web of Science (WoS)) to collect
relevant literature on digital entrepreneurship and its impact on the contemporary business
environment. The methodology involves the application of bibliometric tools to analyze
scientific production, frequency of citations and influence of key authors. These analyzes allow
the identification of collaboration networks between researchers and the mapping of the main
research directions in the field.

Results: The results of the study highlight the importance of digital entrepreneurship in
reshaping the contemporary business environment, highlighting the main trends and academic
contributions in this field. The bibliometric analysis revealed the collaborative structures and
impact of the publications, providing an essential database for future research. The conclusions
drawn highlight new lines of investigation that can boost both the theoretical and applied
development of digital entrepreneurship in the current business context.

Keywords: Digital entrepreneurship, Innovation, Business environment, Bibliometric analysis.
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ABSTRACT
Purpose: This study aims to shed light on the real-world implications of Generative Artificial
Intelligence (GAI) by exploring the experiences and insights of business professionals who
wield GAI solutions across various industries. In the evolving context of business technology,
Despite the benefits that GAI offers, business leaders and researchers alike have expressed
concerns about managing the potential disruption that these solutions may cause. As GAl is still
in the 'ferment’ phase, its role in business model innovation remains hypothetical due to various
limitations related to its complexity and industry-specific barriers.
Methods: The study will combine mixed methods content analysis approach. It will Use
qualitative and quantitative research methods, we draw on the reflections of 158 business
professionals from more than twenty industries. Starting with a sentiment analysis, we continue
with a thematic analysis of the features and capabilities that end-users value from the most
popular and powerful GAls. Finally, we conduct a comparative analysis to examine whether
business professionals’ perceptions vary across different areas of GAl-driven innovation.
Results: The results show that, in general, end-users have positive feelings about GAI
capabilities, which have remained consistent over the period analysed, and that there are no
significant differences in users' perceptions regarding GAI capabilities. The thematic analysis
revealed the existence of three dimensions in which GAI can play a critical role in innovating
the business models: user interaction and experience, operational efficiency and optimisation,
and technological integration and flexibility. The study has implications for practitioners,
academics, and organisations, providing important practical insights into how GAI can drive
innovative business models.

Keywords: Generative Artificial Intelligence, GAI, capabilities, business models, sentiment,
thematic analysis.
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ABSTRACT

In recent years, artificial intelligence has greatly transformed business operations, boosting
productivity, cutting costs, and fostering innovation. This research delves into the influence of
Al on managerial decision-making and productivity in modern start-ups. Through a survey of
323 participants from different industries, we utilize quantitative analysis to investigate the
connections between Al implementation, enhancements in decision-making, individual
productivity, organizational performance based on sustainability. The study used a structured
questionnaire, distributed electronically, to focus on Al implementation, decision-making,
individual productivity, and organizational performance. Data analysis was carried out using
descriptive statistics and hypothesis testing through SmartPLS 4.1 and SPSS 2.6 programs. The
results show a substantial positive correlation between Al and enhancements in decision-
making (R? = 0.537, B = 0.399, p < 0.000) as well as personal productivity (R* = 0.497, § =
0.751, p < 0.000). Mediation analysis suggests that the decision-making process and personal
productivity completely mediate the link between Al and organizational performance,
highlighting Al's contribution to improving overall organizational effectiveness. Al adoption in
startups significantly enhances decision-making processes and individual productivity,
resulting in improved organizational performance. The research emphasizes the strategic
significance of incorporating Al into business operations and recommends continuous
adaptation and staff training to maximize Al benefits. Future studies should investigate the
evolving role of Al and its long-term impact on business strategies and models.

Keywords: Artificial intelligence, Managerial decisions, Organizational productivity, Start-ups
JEL classification: M12, 032, P42, D22, G32.

A Research on Artificial Intelligence Literacy in the Education and
Communication Process
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ABSTRACT

In educational processes, students, teachers, and parents are engaged in organizational
communication. Communication processes, on the other hand, are being transformed by
technological products and services. As an example of these products and services, artificial
intelligence technology has become a preferred tool for students in various processes, such as
communication and problem-solving, throughout their educational life. Artificial intelligence
is more widely used, especially among university students. Students utilize artificial
intelligence applications to complete their activities during homework and exam processes.
However, artificial intelligence is a much more complex concept, encompassing subfields such
as deep learning and data-based machine learning.

The purpose of this study is to highlight the importance of artificial intelligence literacy in
educational and communication processes, determine students knowledge levels regarding
artificial intelligence, and understand the impacts of this technology in the fields of education
and communication. The research was conducted using the 5-point likert-type artificial
intelligence literacy scale for higher education students. When the data obtained were
examined, it was seen that students who have higher education often use artificial intelligence
in their educational processes. It has been seen that students prefer artificial intelligence in order
to solve a specific problem or answer a question, that their students have a conscious awareness
in the use of artificial intelligence, and that they also benefit from the use of artificial
intelligence in communication processes.

Finally, it is emphasized that individuals who are conscious and competent about artificial
intelligence can be more effective in education and communication processes. In this context,
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recommendations are presented for developing artificial intelligence literacy in educational and
communication processes. These recommendations include various educational and
communication strategies to enhance individuals knowledge and skills regarding artificial
intelligence.

Keywords: Big data, digital learning, digital literacy, Al-supported education.

OZET

Egitim siireglerinde Ogrenciler, dgretmenler ve ebeveynler oOrgiitsel bir iletisim icindedir.
Iletisim siirecleri ise teknolojik iiriin ve hizmetlerle doniisiime ugramaktadir. Bu iiriin ve
hizmetlerin bir 6rnegi olarak yapay zeka teknolojisi 6grencilerin egitim hayati boyunca iletisim
kurmak, problem ¢6zmek gibi ¢esitli siireglerde tercih ettigi bir arag haline gelmistir. Yapay
zekanin ozellikle iiniversite 6grencileri acisindan ise daha yaygin bir kullanimi bulunmaktadir.
Ogrenciler 6dev ve smav siireglerinde yapay zeka uygulamalarindan faydalanarak aktivitelerini
tamamlamaktadirlar. Ancak yapay zeka bu aktivitelerden ¢ok daha karmasik bir kavram olarak
derin 68renme, veri tabanli makine 68renimi gibi alt alanlar1 igermektedir.

Bu aragtirmanin amaci, egitim ve iletisim stireclerinde yapay zeka okuryazarliginin éneminin
ortaya konulmasi, 6grencilerin yapay zeka konusundaki bilgi diizeyinin belirlenmesi ve bu
teknolojinin  egitim-iletisim alanlarindaki etkilerini anlamak {iizerinedir. ~Arastirma
yiiksekogretim 6grencilerini kapsayacak sekilde, 5°1i likert tipi yapay zeka okuryazarligi 6lcegi
kullanilarak yapilmistir. Elde edilen veriler incelendiginde yiiksekdgrenim géren dgrencilerin
egitim siireglerinde yapay zekay: siklikla kullandiklar1 goriilmiistiir. Ogrencilerin belirli bir
problemi ¢c6zmek veya bir soruyu yanitlamak amaciyla yapay zekayi tercih ettikleri, yapay zeka
kullaniminda 6grencilerinin bilingli bir farkindaligi oldugu, iletisim siireglerinde de yapay zeka
kullanimindan faydalandiklar1 goriilmiistiir.

Son olarak, yapay zeka konusunda bilingli ve yetkin bireylerin egitim ve iletisim siireglerinde
daha etkili olabilecegi tizerinde durulmaktadir. Bu baglamda egitim ve iletisim siireglerinde
yapay zeka okuryazarliginin gelistirilmesi i¢in 6neriler sunulmaktadir. Bu Oneriler, bireylerin
yapay zeka konusundaki bilgi ve becerilerini artirmak i¢in ¢esitli egitim ve iletisim stratejilerini
icermektedir.

Anahtar kelimeler: Biiyiik veri, dijital 6grenme, dijital okuryazarlik, yapay zeka destekli
egitim.
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ABSTRACT

This qualitative study investigates the transformative impact of emerging technologies on
digital marketing through social media and mobile networks. Utilizing secondary data, the
research bring into the light how advancements in artificial intelligence (Al), machine learning,
augmented reality (AR), and big data analytics enable marketers to deliver highly targeted and
personalized campaigns. These technologies enhance customer engagement and optimize
marketing efforts by providing deep insights into consumer behavior and preferences. By
analyzing current trends and existing case studies, this study illustrates how these innovations
improve campaign reach and effectiveness while addressing challenges related to privacy, data
security, and ethical considerations. The findings offer a comprehensive understanding of how
leveraging cutting-edge technologies in social media and mobile marketing can drive strategic
success in the dynamic digital landscape. Additionally, the study emphasizes the importance of
adapting to technological advancements to remain competitive and relevant in an increasingly
digital world. By highlighting the practical applications and implications of these technologies,
this research provides valuable insights for marketers aiming to harness the full potential of
digital tools to enhance their marketing strategies and achieve their business objectives.

Keywords: Digital Marketing, Emerging Technologies, Social Media, Mobile Networks,

Acrtificial Intelligence (Al), Machine Learning, Augmented Reality (AR), Consumer Behavior,
Privacy and Data Security.

350



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

Transformational Tourist Destinations: A Classification of Key
Values for Customers

Prof.Dr. Saeed SHOBEIRI
Telug University, Canada
saeed.shobeiri@telug.ca

Assoc.Prof. Dr. inci ERDOGAN TARAKCI
Mersin University

inci.erdogan@mersin.edu.tr

Orcid: 0000-0002-4101-7111

ABSTRACT

This paper explores how engaging in tourism activities could lead to transformational
outcomes. It investigates how tourism as an industry could move beyond offering short-term
pleasure and instead focus on facilitating long-term transformations in participants. Following
a comprehensive review of preceding paradigms of travel and tourism, we suggest a new model
of tourism named “civilizational tourism”. This new approach to tourism mostly deals with
helping individual, communities and societies to find, review and refine valuable life purposes.
The most fundamental attribute of civilizational tourism is its tendency to frequently develop
applied ideas based on the lifestyles of past civilizations and to translate those ideas into regular
tourism activities that could engage and inspire participants. This research lays foundations for
development of a strategic model of civilizational tourism and a step-by-step process for
tourism managers to design civilizational tourism activities for their regions or countries.
Theoretical and managerial contributions are discussed.

Keywords: Customer Transformation, Tourist Activities, Civilizational Lifestyle.
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ABSTRACT

The evolution of industry has been characterized by successive technological revolutions, each
fundamentally altering economic landscapes and societal structures. From the mechanization
of manual labor in Industry 1.0 to the digital transformation of Industry 4.0, advancements have
reshaped production processes and labor markets. Now, Industry 5.0 emerges as a paradigmatic
shift, integrating advanced artificial intelligence with human creativity and emotional
intelligence to foster collaborative manufacturing environments. This article explores the
historical trajectory from Industry 1.0 to Industry 5.0, highlighting how each phase has
impacted employment dynamics and economic growth. By examining historical data and
insights, it illuminates the ongoing transition towards a human-centered, sustainable industry,
while addressing challenges such as job displacement and socioeconomic inequalities. Industry
5.0 signifies a pivotal moment, advancing beyond mere automation to prioritize resilience,
diversity, and ethical considerations in global manufacturing practices.

Keywords: workforce, industry evolution, Artificial Intelligence, Agentic Al
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ABSTRACT

As organizations face an increasingly complex business environment, the integration of
Acrtificial Intelligence (Al) with business psychology offers a transformative approach to
achieving organizational excellence. This paper explores how the convergence of Al and
business psychology can redefine the way organizations operate, enhance employee
experiences, and drive superior performance outcomes.

Al technologies, with their advanced data analysis capabilities and automation potential,
provide organizations with unprecedented insights into various aspects of business operations.
When combined with the principles of business psychology, which focuses on understanding
human behaviour and optimizing workplace dynamics, Al can significantly enhance decision-
making processes, employee engagement, and overall organizational strategy. This synergy
allows for the development of more personalized and effective interventions that address
individual and collective needs within the workforce.

The paper discusses current applications where Al and business psychology intersect, such as
Al-driven talent management systems, personalized employee development programs, and
predictive analytics for improving job satisfaction and performance. By leveraging these
technologies, organizations can create data-informed strategies that not only boost productivity
but also foster a positive work environment.

Looking ahead, the paper emphasizes the need for ethical considerations and the importance of
maintaining a human-centric approach as Al becomes more integrated into business psychology
practices. It highlights potential challenges, such as the risk of bias in Al systems and the
importance of ensuring that technology complements rather than replaces human interaction
and judgment.

In conclusion, the paper argues that the intersection of Al and business psychology presents a
powerful opportunity for organizations to enhance their performance and achieve excellence.
By harnessing this innovative synergy, businesses can navigate future challenges more
effectively and build a more engaged, motivated, and high-performing workforce.

Keywords: Artificial Intelligence, Business Psychology, Organizational Excellence, Employee
Engagement, Data-Driven Decision Making, Talent Management, Predictive Analytics, Ethical
Considerations, Human-Centric Approach, Performance Optimization.
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ABSTRACT

In a digitalizing, almost all banks operating in the banking and finance sector prefer to create
fast, reliable, and easy-to-use websites and mobile applications for their customers by targeting
digital transformation.

It has been determined that the age group that least uses active digital banking services is
individuals aged 65 and over (digital, internet and mobile banking statistics, 2023: ii). This
situation is due to the lack of technical knowledge in elderly individuals. This lack of
information causes problems such as fraud, security anxiety, fear of making mistakes, and
reluctance to learn in elderly individuals over time.

This study will try to determine the usage levels of digital banking services of individuals aged
65 and over living in Ankara Pursaklar district and to determine the reasons for their lack of
knowledge and trust in digital banking services. It also aims to raise awareness about the use of
digital banking services.

In this context, we will try to reveal the reasons why individuals aged 65 and over lag behind
other age groups in the use of digital banking services and the advantages and disadvantages
that digitalization brings to them.

Keywords Digitalization and banking services.
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ABSTRACT

Sustainability in logistics is an approach that aims to minimize the environmental, social, and
economic impacts of the movement of goods and services along the supply chain. Sustainable
logistics is directly related to the basic principles of sustainable development because logistics
IS a sector with environmental impacts such as greenhouse gas emissions, energy consumption,
and waste generation. Sustainable logistics activities seek to support environmental
sustainability by targeting efficient operations. It also promotes long-term economic growth by
increasing cost-effectiveness and supporting the financial dimension of sustainable
development. Regarding social sustainability, sustainable logistics practices contribute to
improving occupational health and safety standards and enhancing the quality of life of the local
community. The fact that these two concepts are related shows that logistics processes play a
key role in achieving sustainable development goals. Supporting sustainable logistics through
using technology is also important in this respect. Technology and sustainability reflect two key
approaches that are prominent in today's world. However, some barriers are encountered in
utilizing technology in sustainable logistics practices. Barriers are factors that make it difficult
to adopt and use technology effectively. This study aims to examine the obstacles encountered
in sustainable logistics practices. In this study, the barriers to utilizing technology in sustainable
logistics practices were evaluated with the multi-criteria decision-making method by taking
expert opinion to determine their importance levels. In light of the findings of the study,
suggestions were made to develop strategies to eliminate the effects of barriers to the use of
technology in sustainable logistics.

Keywords: Sustainable Logistics, Supply Chain Management, Barriers.

355



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

Investigation of Resource Efficiency in Ecovillages within the Framework
of Sustainable Design Criteria

Ekokoylerin, Siirdiiriilebilir Tasarim Kriterleri Cercevesinde Kaynak
Verimliliklerinin Incelemesi

Lecturer Hiillya ALGUR MARSOGLU
Istanbul Gelisim University
halgur@gelisim.edu.tr

Orcid: 000-0003-3027-0207

ABSTRACT

The resource scarcity and climate crisis our world is currently facing is evidence that the way
of life we have adopted today is not sustainable. When examining the construction process, the
methods used today adversely affect the environment through the waste and toxic gases they
produce from the initial phase to the demolition phase. At this point, it has become clear that
environmentally friendly methods need to be employed, and it should be aimed to build living
spaces that are harmonious with nature and embrace sustainable living. From this perspective,
ecovillages are living spaces that offer alternatives to sustainable living areas and are in
harmony with nature. This study addresses resource efficiency within the framework of
sustainable design criteria in ecovillages. Resource efficiency focuses on the effective use of
water, energy, and materials. In the selected ecovillages, the criterion of effective water use was
examined under subheadings such as the reuse of wastewater, rainwater harvesting, and the use
of efficient equipment for water conservation. Under the criterion of effective material use,
local material use, alternative modern material use, and the use of recycled materials were
examined. Under the criterion of effective energy use, the use of renewable energy methods,
the use of natural methods for climate control, and the use of equipment and materials that
provide efficient energy were examined. In this context, the SWOT analysis method, which
reveals the strengths, weaknesses, opportunities, and threats of ecovillages, was used to evaluate
the ecovillages. The SWOT analysis was conducted on 5 ecovillage settlements affiliated with
the Global Ecovillage Network (GEN). With this analysis, the study aims to guide the
establishment of new ecovillages and is thought to serve as an example for future ecovillages.

Keywords: sustainability, sustainable design criteria, resource efficiency, ecovillage, SWOT
analysis
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OZET

Diinyamizin i¢inde bulundugu kaynak sikintis1 ve iklim krizi, bugiin benimsedigimiz yasam
seklimizin siirdiiriilebilir olmadigiin kanitidir. Yapi insa siirecine bakildiginda ise, giiniimiizde
kullanilan inga yontemleri, ilk asamadan yikim asamasina kadar ¢ikardigi atiklar ve zehirli
gazlar ile c¢evreyi olumsuz sekilde etkilemektedir. Geldigimiz bu noktada c¢evreyle dost
yontemler kullanilmasi gerektigi anlasilmis ve siirdiiriilebilir yasami benimseyen doga ile
uyumlu yasam alanlarinin insa edilmesi hedeflenmelidir. Bu c¢ergeveden bakildiginda
ekokoyler, siirdiiriilebilir yasam alanlarina alternatif sunan dogayla uyumlu yasam alanlaridir.
Calismada ekokoylerde siirdiirtilebilir tasarim kriterleri ¢ergevesinde kaynak verimliligi ele
alimmistir. Kaynak verimliligi; suyun etkin kullanimi, enerjinin etkin kullanimi ve malzemenin
etkin kullannrmina odaklanmaktadir. Belirlenen ekokdylerde suyun etkin kullanilmasi kriteri
altinda; atik suyun yeniden kullanimi, yagmur suyunun toplanmasi, su tasarrufu icin etkili
ekipman kullanilmasi alt bagliklarinda inceleme yapilmistir. Malzemenin etkin kullanimi kriteri
altinda; yerel kaynakli malzeme kullanimi, alternatif modern malzeme kullanimi, geri
doniistiiriilmiis malzeme kullanimi alt basliklarinda incelenme yapilmistir. Enerjinin etkin
kullanimi kriteri altinda; yenilenebilir enerji yontemlerin kullanilmasi, iklimlendirmede dogal
yontemler kullanilmasi, etkin enerji saglayacak ekipman ve malzemelerin kullanilmasi alt
basliklarinda inceleme yapilmistir. Bu baglamda calismada ekokdylerin degerlendirilmesi
amaciyla ekokdylerin gii¢lii ve zayif yanlari, sundugu firsat ve tehditleri ortaya koyan SWOT
analizi yontemi kullanilmistir. SWOT analizi Kiiresel Ekokoyler Agi (GEN)’na bagli olan 5
ekokoy yerlesimi tizerinde yapilmistir. Ortaya konulan bu analizle birlikte ¢alismanin yeni
kurulacak olan ekokdylere rehberlik etmesi amaglanmis ve yeni yapilacak ekokdylere drnek
teskil edecegi diisiiniilmektedir.

Anahtar Kelimeler: siirdiiriilebilirlik, siirdiiriilebilir tasarim kriterleri, kaynak verimliligi, eko
koy, swot analizi.
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ABSTRACT

Sustainability is one of the important issues addressed today. The use of local materials in
building construction and adherence to ecological design criteria are significant steps in
ensuring sustainability for humans who live in harmony with the environment. When examining
examples of local architecture, it is observed that these structures establish a connection with
their location, shape according to it, and leave a livable world for future generations without
harming the environment. For new buildings, individuals need to be more conscious about
contributing to sustainability and environmental protection. In order to investigate the
ecological compatibility of buildings, knowledge of ecological architectural design criteria is
necessary. In this context, House B2 and House T, constructed in the Aegean region in line with
sustainability principles, will be examined in terms of ecological design criteria. These
structures have been built using the materials of their geographical region, respecting tradition
while incorporating designs required by modern life. In this study, a comparative analysis of
these two buildings is conducted based on ecological criteria such as energy efficiency, material
conservation, water conservation, and ecosystem protection. The aim of this research is to
encourage the use of local materials in rural areas while considering ecological design criteria
and to set an example for other buildings. It is anticipated that this study will contribute to future
designs and researchers from a sustainability perspective by highlighting the advantages of
using local materials.

Keywords: Sustainability, Local Material, Ecological Design.
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OZET

Stirdiiriilebilirlik, giiniimiizde ele alinan 6nemli konulardandir. Yapilarin insasinda yerel
malzeme kullanimi ve ekolojik tasarim kriterlerine uygunluk, ¢cevreyle bir iliski iginde yasamini
stirdiiren insan igin siirdiiriilebilirligin saglanmasinda 6nemli adimlardan birisidir. Yerel mimari
ornekleri incelendiginde bu yapilarin bulundugu yer ile bag kurarak o yere gore sekillendigi ve
bunlarla birlikte ¢evreye zarar vermeden gelecek nesillere yasanabilir bir diinya biraktigi
goriilmektedir. Yeni yapilacak yapilar i¢in bireylerin siirdiiriilebilirlik ve ¢evrenin korunmasina
katkida bulunma konusunda daha bilingli olmalar1 gerekmektedir. Yapilarin ekolojiye
uygunlugunun arastirilabilmesi ig¢in ekolojik mimari tasarim Olgiitlerinin  bilinmesi
gerekmektedir. Bu baglamda Ege bolgesinde siirdiiriilebilirlik ilkeleri 1s181nda insa edilmis B2
Evi ve T Evi ekolojik tasarim kriterleri acgisindan incelenecektir. Bu yapilar, bulundugu
cografyanin malzemeleri ile desteklenerek yapilmis, geleneksele saygili ayni zamanda modern
yasamin gerektirdigi tasarimlari i¢inde barindirmaktadir. Calismada bu iki yapi ekolojik
kriterlerden enerji verimliligi, malzeme korunumu, su korunumu ve ekosistemi koruma
ozellikleriyle karsilagtirmali analizler seklinde incelenmistir. Bu arastirmanin amaci kirsal
alanlardaki yerel malzeme kullanimini tegvik ederken ekolojik tasarim kriterlerini g6z 6niinde
bulundurmak ve baska yapilara emsal teskil etmesini saglamaktir. Bu calismanin, yerel
malzeme kullaniminin avantajlarini ortaya ¢ikartarak gelecekte yapilmasi planlanan tasarimlara
ve arastirmacilara siirdiiriilebilirlik agisindan katki saglayacagi 6n goriilmektedir.

Anahtar Kelimeler: Siirdiiriilebilirlik, Yerel Malzeme, Ekolojik Tasarim.
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ABSTRACT

The main objective of this article is to analyze the influence of ethical attitudes at the political
and social level on ethical attitudes at the level of the agricultural sector, as well as to examine
how ethics at the organizational and sectoral level in agriculture influence the attitude of social
responsibility. The research model studies the links between ethical attitudes at the political and
social level and the ethical attitudes of the agricultural organizational sector, as well as
identifying the correlations between ethical attitudes, the internal ethical environment and social
responsibility. Making ethical judgments and putting ethical management ideas into practice
with relevant stakeholders can help Romanian agricultural enterprises become more
competitive if takes the sustainable development in their strategy.

Keywords: Ethical attitudes, agriculture, sustainable, management.
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ABSTRACT

The concept of sustainability is becoming increasingly significant in today’s world. In
particular, in regions where carbon emissions are considerable, the transformation process is
occurring at a faster rate and has become an imperative necessity. Given that the majority of
carbon emissions are attributable to logistics activities, it is imperative that the vehicles utilised
for these operations are based on renewable energy sources. In recent years, there has been a
notable shift in focus among numerous companies towards the production of electric vehicles,
driven by the advancement of electric vehicle technology. Furthermore, the production of
electric vans, which are commonly utilised in international commercial activities, has also
increased. In order to reduce costs and minimise environmental impact, companies engaged in
commercial activities must select the most appropriate alternative among the various electric
van-type vehicles at their disposal. In this study, the selection process of the most suitable
alternative according to the criteria determined among electric van type vehicles sold in Tiirkiye
was conducted using multi-criteria decision-making methods. The data necessary to fulfil the
criteria identified through the literature review was sourced from the websites of the vehicle
manufacturers. The weights of the criteria were initially calculated using the CRITIC method,
which is an objective weighting method. Subsequently, the ranking process was conducted
using the MAIRCA method. The absence of a comparable study on electric van-type vehicles
sold in Tiirkiye renders this study a significant contribution to the field. The most significant
limitation of the study is the evaluation of electric van type vehicles sold in Tiirkiye.

Keywords: Sustainable logistics, international logistics, environmentally friendly transport,
electric van, multi-criteria decision making, critic, mairca
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OZET

Siirdiiriilebilirlik kavrami her gecen giin daha fazla énem kazanmaktadir. Ozellikle karbon
emisyonunun yogun oldugu alanlarda doniisiim daha hizli olmakta ve bir zorunluluk haline
gelmektedir. Karbon emisyonunun biiyilik kisminin da lojistik faaliyetlerden kaynaklandig1 goz
onlinde bulunduruldugunda, bu faaliyetlerin yerine getirilmesi i¢in kullanilan araglarin
yenilenebilir enerji kaynakli olmas1 6nemlidir. Elektrikli ara¢ teknolojisinin gelisimi ile birlikte
de son yillarda bir¢cok sirket elektrikli ara¢ iiretimine odaklanmaktadir. Sehir i¢i lojistik
faaliyetlerin yani sira uluslararasi ticari faaliyetlerde de siklikla kullanilmaya baslanan van tipi
araclarin da elektrikli olarak iiretimi artis gostermistir. Hem maliyetlerini diisiirmek hem de
cevreye daha az zarar vermek isteyen firmalar da ticari faaliyetler kapsaminda kullandiklari
elektrikli van tipi araglar arasindan en uygun alternatif i¢in se¢im yapmak durumunda
kalmaktadir. Bu calismada da Tiirkiye’de satis1 gerceklestirilen elektrikli van tipi araglar
arasindan belirlenen kriterlere gore en uygun alternatifin se¢im islemi ¢ok kriterli karar verme
yontemleri ile gerceklestirilmistir. Literatiir taramasi neticesinde belirlenen kriterler i¢in gerekli
olan bilgiler arag {ireticisi markalara ait web sayfalarindan alinmistir. Kriterlerin agirliklar:
oncelikle objektif bir agirliklandirma yontemi olan CRITIC yontemiyle hesaplanmigtir.
Sonrasinda ise MAIRCA yontemi ile alternatifler arasindan siralama islemi gergeklestirilmistir.
Tiirkiye’de satis1 gerceklestirilen elektrikli van tipi araglara yonelik benzer bir calisma
olmamast, bu ¢alismay1 6nemli kilmaktadir. Tiirkiye’de satis1 gergeklestirilen elektrikli van tipi
araglarin degerlendirilmesi ise ¢alismanin en 6nemli kisitin1 olusturmaktadir.

Anahtar Kelimeler: Siirdiiriilebilir lojistik, uluslararasi lojistik, ¢evre dostu ulasim, elektrikli
van, ¢ok kriterli karar verme, critic, mairca

362



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

The Relationship between Mushroom Management Approach and
Employee Cyberloafing Behavior

Mantar Yonetim Yaklasim ile Calisanlarin Sanal Kaytarma Davranisi
Arasindaki Iliski2

Mourtada Abdulhamed Abdulwahab ABODAQA
Selguk University
abodakamortada@gmail.com

Prof. Dr. Ali ERBASI
Selguk University
aerbasi@selcuk.edu.tr

Orcid: 0000-0001-5709-9775

ABSTRACT

The purpose of this research is to examine the relationship between mushroom management
approach and cyberloafing behaviors of employees. Using the purposive sampling method, data
obtained from 382 employees in enterprises operating in Konya Organized Industrial Zone were
analyzed. According to the findings, it was determined that there was a positive and significant
relationship between the mushroom management approach and cyberloafing behavior. When
an evaluation was made regarding the sub-dimensions, no statistically significant relationship
was found between the mushroom management approach and serious cyberloafing, but a
statistically positive and significant relationship was found between minor cyberloafing. The
results obtained provide a clue that mushroom management approach practices in organizations
may lead employees to minor cyberloafing behaviors.

Keywords: Mushroom  Management, Cyberloafing, Serious Cyberloafing, Minor
Cyberloafing.

OZET

Bu arastirmanin amaci, mantar yonetim yaklasimi ile ¢alisanlarin sanal kaytarma davranislari
arasindaki iligkiyi incelemektir. Amaca gore 6rnekleme yontemi kullanilarak Konya Organize
Sanayi Bolgesi’nde faaliyet gosteren isletmelerdeki 382 calisandan elde edilen veriler analiz
edilmistir. Elde edilen bulgulara gére mantar yonetim yaklasimi ile sanal kaytarma davranisi
arasinda pozitif ve anlaml iliski oldugu tespit edilmistir. Alt boyutlara iligkin bir degerlendirme
yapildiginda, mantar yonetim yaklasimi ile onemli sanal kaytarma arasinda istatistiksel agidan
anlaml iliski bulunmamis, 6nemsiz sanal kaytarma arasinda istatistiksel acidan pozitif ve
anlaml iliski bulunmustur. Elde edilen sonuglar, orgiitlerdeki mantar yonetim yaklagimi
uygulamalarinin ¢alisanlar: 6nemsiz sanal kaytarma davranislarina yonlendirebilecegi ipucunu
sunmaktadir.

Anahtar Kelimeler: Mantar Yoénetim, Sanal Kaytarma, Onemli Sanal Kaytarma, Onemsiz
Sanal Kaytarma.
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Dali’nca kabul edilen “Mantar Yénetim Yaklasimi ile Calisanlarin Sanal Kaytarma Davranisi Arasindaki Iliski
baslikli yiiksek lisans tezinden tiretilmistir.

363


mailto:abodakamortada@gmail.com
mailto:aerbasi@selcuk.edu.tr

10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

Evaluation of European Countries According to Hofstede's Cultural
Dimensions with LOPCOW and CoCoSo Methods

Hofstede’nin Kiiltiirel Boyutlarina Gore Avrupa Ulkelerinin LOPCOW ve
CoCoSo Yontemleri ile Degerlendirilmesi

Assoc. Prof. Talip ARSU (Ph.D.)
Aksaray University
taliparsu@aksaray.edu.tr

0000-0002-2580-166X

ABSTRACT

The "Hofstede’s Cultural Dimensions Theory," first proposed by Gerard Hendrik Hofstede,
elucidates the impact of culture on interpersonal interactions. According to this theory, the
positions of societies on dimensions such as power distance, individualism, achievement and
motivation toward success, uncertainty avoidance, long-term orientation, and tolerance
constitute the cultural structure of each society. These dimensions influence the relationships
among individuals within each society, as well as their approaches to work (Bedur Dogrutz
& Erbas, 2021). In other words, starting from the premise that these dimensions may also
affect the productivity of societies, this study aims to evaluate 26 member countries of the
European Union (France, Germany, Italy, Belgium, the Netherlands, Luxembourg, Croatia,
Ireland, Denmark, Greece, Spain, Portugal, Austria, Finland, Sweden, the Czech Republic,
Hungary, Poland, Slovenia, Slovakia, Estonia, Latvia, Lithuania, Malta, Bulgaria, and
Romania) using Hofstede's six cultural dimensions. To determine the weights of these
dimensions, the objective multi-criteria decision-making method proposed by Ecer and
Pamucar (2022), known as LOPCOW (LOgarithmic Percentage Change-driven Objective
Weighting), was employed. Subsequently, the weights derived from LOPCOW were utilized
in the CoCoSo (a Combined Compromise Solution) method proposed by Yazdani et al. (2019)
to rank the countries. Utilizing various combinations of cultural dimensions (flexibility,
expertise, individual decision-making, collaborative decision-making, clarity, work-life
balance, motivation, consultative leadership, and autocratic leadership), the countries were
ranked. Following this, Spearman's rank correlations between the country rankings for GDP
per capita, the Happiness Index, and the Social Development Index were examined.

Keywords: Hofstede's Cultural Dimensions, LOPCOW, CoCoSo
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OZET

Literatiirde ilk kez Gerard Hendrik Hofstede tarafindan ortaya konmus olan “Hofstede’nin
Kiiltiirel Boyutlar Teorisi” kisiler aras1 etkilesimde kiiltiiriin etkisini agiklamak i¢in ortaya
konmus bir teoridir. Bu teoriye gore; toplumlarin giic mesafesi, bireycilik, basar1 ve basariya
dogru motivasyon, belirsizlikten kaginma, uzun vadeli oryantasyon ve hosgorii boyutlarinda
yer aldiklar1 konumlar; toplumlarin her birinin kiiltiirel yapisini olusturmakta ve her bir
toplumu olusturan kisiler arasindaki iliskiyi, kisilerin is yapma bi¢imini, yapilan ise bakis
acisin1 etkilemektedir (Bedur Dogruéz & Erbas, 2021). Bir bagka deyisle bu boyutlarin
toplumlarin iiretkenligini de etkileyecegi 6nermesinden hareketle bu ¢alismada Hofstede’ nin
alt1 kiiltiirel boyutu kullanilarak Avrupa Birligi’ne iiye 26 iilkeyi (Fransa, Almanya, Italya,
Belcika, Hollanda, Liiksemburg, Hirvatistan, Irlanda, Danimarka, Yunanistan, fspanya,
Portekiz, Avusturya, Finlandiya, Isve¢, Cek Cumhuriyeti, Macaristan, Polonya, Slovenya,
Slovakya, Estonya, Letonya, Litvanya, Malta, Bulgaristan ve Romanya) degerlendirmek
amaglanmistir. Bu degerlendirme yapilirken oncelikle bu alt1 boyutun agirliklarini belirlemek
icin Ecer ve Pamucar (2022) tarafindan Onerilen objektif ¢ok kriterli karar verme
yontemlerinden LOPCOW (LOgarithmic Percentage Change-driven Objective Weighting)
kullanilmigtir. Daha sonra iilkeleri siralamak i¢cin LOPCOW sonucu ulasilan agirliklar
Yazdani vd. (2019) tarafindan Onerilen CoCoSo (A combined compromise solution)
yonteminde kullanilmistir. Kiiltiirel boyutlarin gesitli kombinasyonlari kullanilarak (Esneklik,
Uzmanlik, Bireysel Karar Verme, Isbirlikci Karar Verme, Netlik, Is-Yasam Dengesi,
Motivasyon, Danisman Liderlik, Otokratik Liderlik) iilkeler siralanmistir. Sonrasinda bu
siralamalar ile iilkelerin kisi bast GSYH, Mutluluk indeksi ve Sosyal Gelismislik Indeksi
siralamalar1 arasindaki Spearmans’s sira korelasyonlari incelenmistir.

Anahtar Kelimeler: Hofstede’nin Kiiltiirel Boyutlari, LOPCOW, CoCoSo
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ABSTRACT

This study examines the dynamics of national team fans’ ingroup prosociality and outgroup
hostility. It hypothesizes that fans whose favorite club has more players in the national team
will experience stronger identity fusion, which subsequently enhances both ingroup
prosociality and outgroup hostility. Additionally, this relationship is expected to be mediated
by perceived pride. The findings reveal that fusion to the regional team significantly predicts
fusion to the national team. Both pride and fusion to the national team are strong predictors of
ingroup prosociality, emphasizing their positive influence on prosocial behaviors toward
fellow national team supporters. Although the effect of national team fusion on outgroup
hostility is only slightly significant, it suggests that stronger national team fusion may also
lead to increased hostility toward fans of rival teams. Furthermore, the number of players from
a fan's favorite club (NPF) is a marginally significant predictor of both fusion to the national
team and ingroup prosociality, indicating that club player representation can influence these
behavioral outcomes. Indirect effects analysis further highlights the importance of national
team fusion as a mediator in the relationship between NPF and ingroup prosociality, as well
as in the relationship between regional team fusion and ingroup prosociality. Pride did not
mediate the relationships between NPF and ingroup prosociality, nor between NPF and
outgroup hostility, contrary to what was expected.

Keywords: identity fusion, national team fusion, pride, behavioral intentions, sports
psychology, fan identification

OZET

Bu calisma, milli takim taraftarlarinin grup igi prososyal davranislar1 ve grup dis1 diismanlik
dinamiklerini incelemektedir. Taraftarlarin, destekledikleri kuliipten milli takima daha fazla
oyuncu secilmesinin kimlik kaynasmasini giiclendirecegi, bunun da grup ig¢i prososyal
davraniglart ve grup dis1 diismanhigi artiracagi hipotez edilmektedir. Ayrica, bu iligkinin
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algilanan gurur araciligiyla gerceklesmesi beklenmektedir. Bulgular, bdlgesel takima
kaynagmanin milli takima kaynasmay1 6nemli 6l¢lide tahmin ettigini ortaya koymaktadir. Hem
gurur hem de milli takima kaynasma, grup ici prososyal davraniglarin gii¢lii dngoriictileridir
ve bu faktorlerin diger milli takim taraftarlarina yonelik olumlu davranislar tizerindeki etkisini
vurgulamaktadir. Milli takima kaynagmanin dis grup diismanligi iizerindeki etkisi zayif
derecede anlamli olsa da, bu durumun daha gii¢lii bir ulusal takim kaynasmasinin rakip takim
taraftarlarina karsi1 da artan diigmanliga yol agabilecegini gostermektedir. Ayrica, bir taraftarin
favori kuliibiinden oyuncu sayisi (NPF) hem milli takima kaynagsmanin hem de grup ici
prososyal davraniglarin marjinal olarak anlamli bir yordayicisidir, bu da kuliip oyuncu
temsilinin bu davranissal sonuglari etkileyebilecegini gostermektedir. Dolayli etkiler, milli
takima kaynagmanin, NPF ile grup i¢i prososyal davranislar1 arasindaki iligskide ve bolgesel
takima kaynagmayla grup i¢i prososyal davranislar arasindaki iliskide 6nemli rol oynadigini
gostermektedir. Gururun, NPF ile grup i¢i prososyal davranislar arasindaki ve NPF ile grup
dis1 diismanlik arasindaki iliskilerdeki aracilik etkisi beklenenin aksine anlamsiz bulunmustur.

Anahtar Kelimeler: kimlik kaynasimi, milli takima kaynasma, gurur, davranigsal niyetler,
spor psikolojisi, taraftar kimligi.
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ABSTRACT

Leadership theories have been handled in two ways: the "light side™ and the "dark side" of
leadership. However, the world is based on probabilistic outcomes rather than binary outcomes.
Instead of exhibiting one of two opposite behaviors, leaders can exhibit both at the same time.
This is a paradoxical approach. Examples include stability and agility, autonomy and
cooperation. The paradoxical leader adopts a "both/and™ mentality rather than an “either/or"
mentality. Paradoxical leadership (PL) is not about favoring one side over the other, but about
finding a way to integrate and balance both sides. In this case, paradoxical leaders can overcome
the complexity of modern organizations, create an environment where conflicting interests and
demands can coexist, and effectively address and manage paradoxes by finding creative
solutions.

Organizational Citizenship Behaviors (OCB) are behaviors that are not directly and clearly
defined in the formal reward system of the organization and that contribute to the effective
functioning of the organization and are exhibited voluntarily by employees. In other words,
OCB is defined as "extra-role behaviors".

Psychological safety (PS) is when a person challenges the status quo without fear of being
shamed, marginalized, or punished and yet feels safe. In an environment where people feel
psychologically safe, they can freely express their concerns, doubts, and need for training,
discuss the reasons for failure without fear of career, and honestly answer the question "What
should have been done?".

Leadership style is an important environmental factor that affects employees' work attitudes
and behaviors. PL has a significant impact on employees' proactive behaviors, but there is no
study investigating the relationship between PL and OCB. It has been found that PL positively
affects PS, PS supports job integration and eliminates learning concerns. Therefore, it can be
stated that employees who feel psychologically secure will show OCB. In addition, it was
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determined that the effect of PL on proactive work behavior can be strengthened when this
relationship is accompanied by PS.

In this study, the effect of PL on OCB and the mediating role of PS in this effect were
investigated. The data were collected from 205 employees working in the manufacturing
industry who were selected through the convenience sampling method. As a result of the
analysis, it was determined that PS has a mediating role.

Keywords: Paradoxical Leadership, Organizational Citizenship Behavior, Psychological
Safety.
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ABSTRACT
This study aims to investigate the impact of generative artificial intelligence (Al) acceptance
on strategic decision speed and innovation performance in small and medium-sized
enterprises (SMEs). Given the increasing importance of Al in enhancing business processes
and decision-making, understanding its acceptance and consequent effects within SMEs is
crucial.
The research adopts an explanatory approach to comprehensively analyze the relationships
between Al acceptance, decision-making speed, and innovation capability. The study employs
a cross-sectional research design, utilizing quantitative research techniques for data collection
and analysis. This method is appropriate for capturing a snapshot of the current state of Al
acceptance and its effects within the context of Turkish SMEs.
Data will be collected using a structured questionnaire distributed to SMESs operating in Turkey.
The convenience sampling method will be applied to select participants, ensuring a diverse yet
accessible sample. The collected survey data will then be subjected to statistical analysis using
SPSS software. This will include descriptive statistics to summarize the data, and inferential
statistics to test hypotheses and identify significant relationships.
The findings of this study are expected to provide valuable insights into how generative Al can
influence strategic decision-making and innovation in SMEs. By examining these effects, the
research aims to contribute to the existing literature on Al in business, offering practical
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implications for SME managers and policymakers. Ultimately, this study seeks to enhance the
understanding of Al acceptance and its potential to drive innovation and

Key Words: Generative Artificial Intelligence, Strategic Decision Speed, Innovation
Capability

OZET
Calisma ile kiiciik ve orta dlcekli isletmelerde (KOBIi'ler) iiretken yapay zeka kabuliiniin
stratejik karar verme hizi ve yenilik performansi iizerindeki etkisinin arastirilmasi
amaglanmaktadir. Yapay zekanin is siiregleri ve karar alma siirecini gelistirmedeki artan 6nemi
gdz oniine alindiginda, bunun KOBI'lerde iiretken yapay zeka kabulii ve bunun sonucunda
ortaya ¢ikan etkilerini anlamak ¢ok onemlidir.
Arastirma, liretken yapay zeka kabulii, karar verme hiz1 ve yenilik yetenegi arasindaki iligkileri
kapsaml1 bir sekilde analiz etmek icin aciklayici bir yaklagim benimsemektedir. Calismada veri
toplama ve analiz i¢in nicel arastirma tekniklerinden kesitsel  arastirma tasarimi
kullanilmaktadir. Bu yontem, iiretken yapay zeka kabuliiniin mevcut durumu ve bunun Tiirk
KOBI'leri baglamindaki etkilerinin anlik gériintiisiiniin elde edilmesi igin uygundur.
Veriler, Tiirkiye'de faaliyet gosteren kolayda ornekleme yontemi ile segilmis KOBI'lere
dagitilacak yapilandirilmis anketler kullanilarak toplanacaktir. Toplanan anket verileri daha
sonra SPSS yazilimi kullanilarak istatistiksel analize tabi tutulacaktir. Bu analiz, verileri
Ozetlemek i¢in tanimlayici istatistikleri ve hipotezleri test etmek, anlamli iligkileri belirlemek
icin ¢ikarimsal istatistikleri icerecektir.
Calismanim bulgularmin, iiretken yapay zekanin KOBI'lerde stratejik karar alma ve inovasyonu
nasil etkileyebilecegine dair degerli bilgiler saglamasi beklenmektedir. Arastirma ile soz
konusu bu etkiler incelenerek is diinyasinda yapay zeka hakkindaki mevcut literatiire katkida
bulunulmas1 ve KOBI yoéneticileri ve politika yapicilar i¢in pratik ¢ikarimlar sunulmasi
amaclanmaktadir. Sonug olarak c¢alisma ile yapay zekanin kabulii konusundaki anlayis1 ve
onun yenilik¢iligi tesvik etme potansiyelinin gelistirilmesi amag¢lanmaktadir.
Anahtar Kelimeler: Uretken Yapay Zeka, Stratejik Karar Verme Hizi, Yenilik Performanst.
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ABSTRACT

The aim of this research is to define the concept of organizational gossip through the perception
of the participants and to reveal different aspects of organizational gossip through metaphors.
Organizational gossip is defined as the transfer of valuable information about individuals
through informal channels. In line with research purpose, the research was guided by using the
phenomenology pattern, one of the qualitative research designs. Purposive sampling method
was used in the selection of participants. In this context, the sample of the research consists of
16 female employees working in the education sector in Malatya, Turkey. Participants have
different demographic characteristics in terms of job title, age, working period, and education
level. In the research, the "metaphor” method was used to collect data about organizational
gossip. The data collected from the participants were evaluated by content analysis. According
to the results of the content analysis, backtalking, jealousy, being secretive, speaking
negatively, spreading quickly and unreality were seen as the most prominent features of gossip.
Metaphors used to express organizational gossip are: virus, stomach, balloon, virus, infinity,
alcohol, Rubik's cube, boiling pot, pressure cooker, poison ivy, avalanche, dirty house, smell of
spoiled eggs, self-expression, chameleon and car. When the metaphors were examined in
general, it was seen that gossip in organizational interactions is a natural phenomenon that
spreads quickly, has negative consequences, is based on expression and is generally
uncontrollable. It is thought that the research results will contribute to the literature on the
concept of organizational gossip.

Keywords: Organizational Gossip, Workplace Gossip, Gossip, Rumor.
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ABSTRACT

Safety culture in the aviation industry refers to the attitudes, values, perceptions and beliefs
shared by employees regarding safety. Safety culture; It consists of five sub-dimensions: just
culture, reporting culture, learning culture, informing culture and flexible culture. Just culture
is a culture that distinguishes between acceptable and unacceptable safety-related behavior by
employees. In a just culture, intentional violations are not accepted, while honest mistakes are
accepted. The purpose of this research is to examine the negative factors in the implementation
of just culture in aviation organizations, which is a current and debated issue in aviation safety.
Within the scope of the research purpose, quantitative, qualitative and conceptual researches on
the concept of just culture in the literature was examined theoretically and the factors that
negatively affect just culture were tried to be revealed. According to research findings,
employees' fear of having problems with their colleagues, insufficient time to report, the
complexity of the reporting process and the fact that it takes a long time may prevent employees
from reporting. In addition, the safety culture perceptions of different employee groups within
the organization, the organization's perception of error reports as organizational failure, over-
reporting negatively affecting the public's impression of the organization, the macho attitudes
of managers and the indifference of managers to employees' reports are among the other factors
that prevent the implementation of a just culture. It is thought that this conceptual research on
just culture will shed light on aviation professionals and researchers.

Keywords: Just Culture, Safety Culture, Aviation Safety, Aviation.
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ABSTRACT

Organizational cynicism refers to the negative and pessimistic attitudes that individuals within
an organization may exhibit towards the organization for various reasons. Organizational
commitment, on the other hand, is the loyalty and dedication that an individual feels towards
their employing organization. Immigrant entrepreneurs contribute to the development of
countries through their innovative approaches and economic contributions. These entrepreneurs
face numerous challenges during the process of establishing a new business and must navigate
these difficulties, which include cultural differences, social integration issues, and language
barriers. The challenges faced by immigrant entrepreneurs in the workplace can influence their
behaviors and attitudes, consequently affecting their organizational commitment. Entrepreneurs
with a cynical perspective towards their organization tend to exhibit low levels of commitment
due to a lack of trust in their surroundings. Therefore, it has become necessary to analyze the
relationship between these two contrasting concepts—organizational cynicism and
organizational commitment. The aim of this study is to examine the impact of organizational
cynicism on organizational commitment among immigrant entrepreneurs in the Thrace region.
Organizational cynicism negatively affects employees' commitment and job satisfaction.
Dishonesty and favoritism in the work environment lead to negative attitudes.

Keywords: Immigrant, Immigrant Entrepreneurship, Organizational Cynicism, Organizational
Commitment.

OZET

Bir orgiitte calisan bireylerin Orgiite yonelik cesitli nedenlerle negatif ve olumsuz tutumlar
gdstermelerine orgiitsel sinizm denilmektedir. Orgiitsel baglilik ise, kisinin ¢alistig1 isletmeye
kars1 duydugu sadakat ve baglilik olmaktadir. Ulkelerin kalkinmasi igin gd¢men girisimciler,
yenilik¢i yaklagimlari ve ekonomik katkilar ile fayda saglamaktadirlar. Yeni bir is kurma
stiresince ¢esitli zorluklar ile karsilasan go¢men girisimciler; bu zorluklar ile basa
cikabilmektedirler. Bu zorluklar, kiiltiirel farkliliklar, sosyal uyum problemleri, dil engelleri
gibi sayilmaktadir. Go¢gmen girisimcilerin isyerinde karsilastiklar: bu zorluklar, davranmis ve
tutumlarin1 dolayisiyla orgiitsel bagliliklarini etkilemektedir. Girisimcilerin orgiite karsi sinik
bakis agisina sahip olmalar1 ¢evrelerine gliven duymayarak orgiitlerine diisiik diizeyde baglilik
duymaktadirlar. Dolayisiyla orgiitsel sinizm ve orgiitsel baglilik gibi birbiriyle zit anlamli bu
iki kavramin iliskilerini meydana c¢ikarilarak analiz edilmesi gerekli duruma gelmistir. Bu
calismanin amaci Trakya Bolgesinde bulunan gé¢gmen girisimcilerde drgiitsel sinizmin orgiitsel
baglilik iizerindeki etkisini incelemektir. Orgiitsel sinizm, ¢alisanlarin bagliligimi ve is tatminini
olumsuz etkileyen bir faktordiir. Caligma ortaminda diiriist olmayarak, kayirmaciligin 6n
planda olmasi negatif tutumlar meydana getirmektedir.

Anahtar Kelimeler: Go¢gmen, Gé¢men Girisimcilik, Orgiitsel Sinizm, Orgiitsel Bagllik.
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ABSTRACT

Purpose: In contemporary society, entrepreneurship is recognized as a crucial driver of
economic progress, with education playing a pivotal role in cultivating entrepreneurial
mindsets. Consequently, students are widely acknowledged as the principal reservoir of
prospective entrepreneurs. The United Arab Emirates (UAE) is pioneering in its support for
women in entrepreneurial pursuits, aiming to involve all citizens in the dynamic economic and
social growth of the country. This paper aims to examine the factors shaping the entrepreneurial
aspirations of young individuals in the United Arab Emirates (UAE) and proposes strategies to
enhance the role of UAE government and universities in fostering an entrepreneurial mindset.
The paper focuses on (1) legislative efforts aimed at promoting female entrepreneurial
achievements; (2) socio-cultural factors that pose challenges to women in business ventures;
(3) the influence of the UAE's communal culture on business networking among women; and
(4) factors motivating UAE women to pursue entrepreneurial ventures despite plentiful
opportunities for more stable employment.

Design/methodology/approach: A comprehensive review of existing literature was
conducted, followed by an exploratory study. Moreover, interpretive structural modeling
methodology was employed to analyze factors influencing the role of universities, thereby
establishing a hierarchical relationship among these strategic factors.

Findings: The findings indicate that young female students in the UAE hold a favorable view
of universities' potential to cultivate their interest in entrepreneurship, serving both as
educational institutions and as incubators for their new business ventures.

Practical implications: There is considerable potential for advancing entrepreneurship within
the educational framework of the United Arab Emirates. Emirati female students exhibit a
strong interest in pursuing entrepreneurship, particularly if they participate in a specialized
entrepreneurial business program. Policymakers and higher education authorities should
prioritize integrating practical entrepreneurship training into business studies programs to
further support this inclination.

Originality/value: Both academia and professionals have been making greater efforts to
encourage an entrepreneurial mindset in society. However, there has been limited research on
entrepreneurial attitudes among students, especially regarding female entrepreneurial
intentions, and no studies have been conducted in the Middle East. This paper aims to fill this
gap in the literature.
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ABSTRACT

Recently, there have been important searches to develop cooperation and solidarity among
Turkic States. The cooperation and solidarity platforms to be developed need a strong
ecosystem that includes commercial stakeholders operating in these countries. In this context,
it is of great importance that the understanding of unity and solidarity desired to be established
among the Turkic States is discussed on the right basis for commercial stakeholders. Addressing
the issue from the perspective of common historical and cultural values will provide significant
added value to the desired vision. For this purpose, the Turkish Chamber of Commerce and
Industry were established in Istanbul in 2019 with a permanent Secretariat by the Organization
of Turkic States in order to develop commercial cooperation and solidarity. The philosophy of
Akhism, which lies deep in our common history, can be an important interface for the basic
functioning of the ecosystem that is desired to be created based on cooperation and solidarity
among the business circles of the Turkic States. The basic rules of commercial cooperation and
solidarity between Turkic States should be shaped by the application models of the Akhi
Organization, which is also in the historical heritage of the Turkic States. The aim of this
research is to develop good practice recommendations, including the administrative
mechanisms of the Akhi Organization structure, to improve cooperation and solidarity among
stakeholders in the commercial ecosystem of the Turkic States. It is hoped that the suggestions
presented in the research will contribute to researchers and policy makers regarding the Turkic
States.

Keywords: Turkic States, Commercial Ecosystem, Common Denominator, Akhism.
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OZET

Tiirk Devletleri arasinda is birligi ve dayanismay1 gelistirebilmek i¢in son dénemlerde 6nemli
arayislar s6z konusudur. Gelistirilmek istenen is birligi ve dayanisma platformlarinin, bu
iilkeler i¢inde faaliyet gosteren ticari paydaslar1 i¢ine alacak sekilde giiclii bir ekosisteme
ihtiyaci bulunmaktadir. Bu baglamda Tiirk Devletleri arasinda olusturulmak istenen birlik ve
beraberlik anlayisinin, ticari paydaslar agisindan dogru bir zeminde tartisilmasi biiyiik 6nem
tasimaktadir. Konunun ortak tarih ve kiiltiir degerleri perspektifinde ele alinmasi, ulagilmak
istenen vizyona onemli katma degerler saglayabilecektir. Buna yonelik olarak Tiirk Devletleri
Teskilat: tarafindan ticari is birligi ve dayanismay1 gelistirebilmek i¢in 2019 yilinda istanbul’da
daimi bir Sekretarya ile Tiirk Ticaret ve Sanayi Odast kurulmustur. Tiirk Devletlerinin is
cevreleri arasinda is birligi ve dayanisma esasli olusturulmak istenen ekosistemin temel
isleyisine yonelik ortak tarihimizin derinliklerinde yer alan Ahilik felsefesi dnemli bir ara yiiz
olabilir. Tiirk Devletleri arasindaki ticari is birlikleri ve dayanigsmanin temel kurallari, yine Tiirk
Devletlerinin tarihi mirasinda bulunan Ahi Teskilatinin uygulama modelleriyle sekillenmelidir.
Bu arastirmanin amaci, Tiirk Devletlerinin ticari ekosisteminde bulunan paydaslar arasindaki is
birligi ve dayanismay1 gelistirmeye yonelik Ahi Teskilat yapisinin idari mekanizmalarini igeren
iyi uygulama Onerileri gelistirmektir. Aragtirmada sunulan onerilerin, Tiirk Devletleri ile ilgili
aragtirmacilara ve politika yapicilara katki sunmasi umulmaktadir.

Anahtar Kelimeler: Tiirk Devletleri, Ticari Ekosistem, Ortak Payda, Ahilik.
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ABSTRACT

The concept of internal branding, which lies at the intersection of human resource management
and marketing, suggests that employees who embrace the brand's promises, values, and
attributes can more effectively extend the brand to external customers. Brand citizenship
behavior, defined as functional extra-role behavior performed for the benefit of the brand that
animates, supports, and reinforces the brand, is both a fundamental component and a result of
internal branding. Considering that all activities related to the brand identity of service
organizations such as banks are based on the decisions and actions of employees, it can be said
that it is of great importance for them to exhibit brand citizenship behavior in the internal
branding process. Brand citizenship behavior aligns employees with the corporate brand and
encourages them to create and maintain a consistent brand identity. Thus, it can also support
positive organizational attitudes and behaviors such as job satisfaction and employee
performance. From this perspective, the purpose of this study is to examine the effect of brand
citizenship behavior on job satisfaction and employee performance and whether employee
working time in the organization and sector play a moderating role in this effect. The study used
a cross-sectional quantitative research methodology. Data was collected from 226 respondents
working in banks operating in Turkey through an online survey method. The data obtained were
analyzed and hypotheses tested using the SPSS Process Macro plug-in. As a result of the
analysis, it was determined that brand citizenship behavior has a direct and positive effect on
job satisfaction and employee performance, and that working time in the organization and sector
does not play a moderating role in this effect.

Keywords: Brand citizenship behavior, job satisfaction, employee performance, working time
in the organization and sector.
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OZET

Insan kaynaklari yonetimi ve pazarlamanin kesisim noktasinda yer alan i¢sel markalama
kavrami, markanin vaatlerini, degerlerini ve 6zelliklerini benimseyen ¢alisanlarin markay1 dis
misterilere daha etkili bir sekilde yayabilecegini 6ne siirmektedir. Markaya hayat veren, onu
destekleyen ve giiclendiren, marka yararina sergilenen islevsel ekstra rol davranisi olarak
tanimlanan marka vatandaslik davranisi, i¢sel markalamanin hem temel bir bileseni hem de bir
sonucudur. Bankalar gibi hizmet isletmelerinin marka kimligi ile ilgili tiim faaliyetlerinin
calisanlarin karar ve eylemlerine dayandig diisiiniildiiglinde, i¢sel markalama siirecinde onlarin
marka vatandaslik davranisi sergilemesinin biiyilk onem tasidigi sOylenebilir. Marka
vatandaslik davranisi, ¢alisanlari kurumsal marka ile uyumlu hale getirerek tutarli bir marka
kimligi yaratmalarini ve siirdiirmelerini tesvik eder. Boylelikle c¢alisanlarin ig tatmini ve
performansi gibi pozitif orgiitsel tutum ve davraniglarini da destekleyebilir. Buradan hareketle
bu c¢alismanin amaci, marka vatandaglik davranisinin is tatmini ve c¢alisan performansi
tizerindeki etkisinin ve bu etkide calisanlarin kurumda ve sektorde calisma sirelerinin
diizenleyici roliiniin olup olmadigini incelemektir. Calismada kesitsel nicel bir arastirma
metodolojisi kullanilmigtir. Veriler, online anket yontemiyle Tiirkiye'de faaliyet gOsteren
bankalarda ¢alisan 226 katilimcidan toplanmistir. Elde edilen veriler SPSS Process Macro
eklentisi ile analiz edilerek hipotezler test edilmistir. Analiz sonucunda, marka vatandaslik
davraniginin is tatmini ve c¢alisan performansi iizerinde dogrudan ve pozitif bir etkiye sahip
oldugu, bu etkide kurumda ve sektdrde ¢aligma siirelerinin diizenleyici bir roliiniin olmadig1
tespit edilmistir.

Anahtar Kelimeler: Marka vatandaslik davranisi, is tatmini, ¢alisan performansi, kurumda ve
sektorde caligma stiresi.
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ABSTRACT

Internal customer is a concept that defines people working for a common purpose in a business.
Each person working in different departments and positions within the business is a customer
of another department employee. Internal customers are stakeholders who work interconnected
within the business system and affect each other's performance. Internal customer performance
and satisfaction are also important determinants of corporate performance. In this context, it is
essential to measure the satisfaction of people who are internal customers with each other.
Satisfaction can be analyzed, and areas of dissatisfaction can be determined. Thus, a positive
contribution can be made to both the individual performance of employees and the
organization's overall performance. Since there is no study on this subject in the national
literature, this sectoral research will shed light on research to be conducted on internal customer
satisfaction. The research aims to evaluate the business relationship of 133 white-collar
employees working in the jewellery sector with the process owners within the organization. The
Internal Customer Satisfaction Scale, consisting of 16 items collected under a single dimension
and developed by Akduman and Hatipoglu (2023), was used to measure internal customer
satisfaction. According to the internal customer satisfaction scores of the departments, the
lowest score was "they try to improve their processes and increase their performance with
innovative and innovative practices,” and the highest score was "they can be easily reached
when communication is needed."

Keywords: Satisfaction, Internal Customer Satisfaction, Internal Customer Satisfaction,
Jewellery Industry.
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OZET

I¢ miisteri, bir isletmede ortak amaca yonelik ¢alisan kisileri tanimlayan bir kavramdir. Isletme
bilinyesinde farkli boliim ve pozisyonlarda calisan her kisi bir diger boliim ¢alisaninin miisterisi
konumundadir. I¢ miisteriler isletme sistemi iginde birbirine bagli is yapan paydaslardir ve
birbirlerinin performansmi etkilerler. I¢ miisteri performansi ve memnuniyeti de kurum
performansinin énemli bir belirleyicisidir. Bu baglamda i¢ miisteri konumunda olan kisilerin
birbirlerinden  memnuniyetlerini  6lgmek  6nemlidir. Memnuniyet analiz  edilip
memnuniyetsizlik alanlar1 belirlenerek aksiyon alinabilir ve bu sayede hem g¢alisanlarinin
bireysel hem de kurumun genel performansina olumlu katki saglanabilir. Ulusal alan yazinda
bu konuda yapilan calisma olmadigr i¢in yapilan bu sektorel arastirmanin i¢ miisteri
memnuniyeti konusunda yapilacak arastirmalara 151k tutacag: diisiiniilmektedir. Aragtirmanin
amact kuyumculuk sektoriinde gorev alan 133 beyaz yakali ¢alisanin kurum igindeki siireg
sahipleri ile is iliskini degerlendirmektedir. I¢ miisteri memnuniyetini 8l¢gmek i¢in Akduman ve
Hatipoglu (2023) tarafindan gelistirilen tek boyut altinda toplanan 16 maddeden olusan I¢
Miisteri Memnuniyeti Olgegi kullanilmistir. Boliimlerin i¢ miisteri memnuniyeti puanlarina
gore en diisik puan “yenilik¢i ve inovatif uygulamalarla, siireclerini iyilestirmeye ve
performanslarini artirmaya calismalar1”, en yiiksek puan ise “iletisim kurmak gerektiginde,
kendilerine kolaylikla erisilebilir” olmustur.

Anahtar Kelimeler: : Memnuniyet, I¢ Miisteri Memnuniyeti, i¢ Miisteri Tatmini, Kuyumculuk
Sektori
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ABSTRACT

Purpose: Still considered a topical issue, Romania’s integration into the European Union is still
a process that produces economic effects, generating profound transformations on the
management of human resources and on the labor market. In addition, the human resource is
also a dynamic resource, being the only one within an organization that has the ability to
develop over time, through continuous professional training and research-innovation, economic
growth and sustainable development on the labor market.

Methods: The present work aims to analyze the evolution and challenges on the labor market
in Romania and the European Union, human resource management representing an indicator of
great importance and complexity in the economy of a country. We will identify the development
strategies that Romania intends to implement on the labor market in the coming years, the
challenges, the evolution and the steps taken to achieve the proposed objectives, out of the
desire to be in line with the requirements of the European Union.

The labor market in Romania sought, by joining the EU, to harmonize its workforce, to shape

human resources in such a way that there are no major differences between the member
states. The main challenges that appeared with the accession to the EU are the level of education,
research-innovation, social inclusion and the reduction of poverty. They favor economic
development, job creation, increasing the degree of mobility of human resources and ensuring
financial stability by participating in a single labor market.

Results: For Romania, more than for most of the EU-27 states, the accession to the EU and the
challenges generated by the fulfillment of new development objectives still represent, almost
two decades after the accession, an extraordinary chance to increase the well-being of the
population, through development, modernization, balance and stabilization on the labor market.

Keywords: Human Resources Management, The Labor Market, Research-Innovation, Social
Inclusion, Sustainable Development.
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ABSTRACT

The earthquakes centered in Kahramanmaras on February 6, 2023, significantly affected 11
provinces. In the affected region, 38,901 buildings were destroyed, and 200,250 buildings were
heavily damaged. The disaster resulted in 50,783 deaths and 107,204 injuries, leading to various
psychological issues. Because of all these, people relocated to other cities for life safety and job

3 TUBITAK 1001 CABA - 223K198 numarali proje kapsamindadir.
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security. That caused a severe labor shortage in regional industries and significant challenges
in many sectors.

Especially the textile sector, a cornerstone of Kahramanmaras's economy, was impacted.
Businesses need human resources to recover from the crisis. To encourage the return of the
displaced workforce and meet labor needs, workforce needs analyses for local enterprises are
essential.

The study aims to identify areas with significant workforce losses and the specific skills lacking
due to these losses. A literature review will compile labour statistics, comparing the periods
before and after the earthquake to analyse the changing dynamics of the sector. The findings
are expected to provide critical insights for employment planning, vocational training programs,
economic development, reconstruction policies, and social aid initiatives for the
Kahramanmaras textile sector. Moreover, it is anticipated that the study will serve as a model
for similar efforts in other sectors and regions impacted by earthquakes.

Keywords: Kahramanmaras Earthquake, Textile Sector, Labour Skill Index.

OZET
06.02.2023 tarihinde gergeklesen Kahramanmaras merkezli iki deprem, basta Kahramanmaras
olmak tiizere 11 il ciddi bir bicimde etkilemistir. 38 bin 901 binanin yikildigi, 200.250 binanin
agir hasar aldig1 bolgede, 50.783 kisi 6lmiis ve 107.204 kisi yaralanmistir. Can kaybi ve fiziki
yaralanmalara ek olarak psikolojik ¢esitli sorunlar yasanmistir. Depremin ardindan insanlar
can, mal ve is giivenliklerini saglamak i¢in baska sehirlere go¢ etmistir. Bu durum bdolge
sanayisinde ciddi bir iggiicli a¢1g1 yaratmis ve sektorler ciddi darbogaza girmistir.

Kahramanmaras ekonomisinin temel taglarindan biri olan tekstil sektériinde bu durum yogun
bir sekilde yasanmistir. Oysa isletmelerin kriz durumundan ¢ikabilmesi i¢in insan kaynagina
ihtiya¢ duyulmaktadir. Isgiicii gocii dalgasinin geri doniisiiniin tesvik edilmesi ve isletmelerin
ihtiya¢ duydugu isgiicii niteligine kavusmasi i¢in atilacak adimlardan birini, bdlgedeki
isletmelerin isgiicli ihtiya¢ analizlerinin yapilmasi olusturmaktadir.

Calismada isgiicii kaybinin yogun oldugu alanlar1 belirlemek ve isgiicli kayb1 nedeniyle agik
bulunan beceri Ozelliklerini belirlemek amaglanmaktadir. Bu amacla, kaynak taramasiyla
isgiicii istatistikleri derlenerek deprem oOncesiyle sonras1 donem karsilagtirilacak ve sektoriin
degisen dinamikleri analiz edilecektir. Calisma bulgularinin, depremden etkilenen
Kahramanmaras tekstil sektoriine istihdam planlamasi, mesleki gelisim programlari, ekonomik
kalkinma, yeniden insa politikalari, sosyal yardim gibi alanlarda 6nemli katkilar sunacagi ve
tiim deprem magduru illerdeki sektorler i¢in 6rnek teskil edecegi diisiiniilmektedir.

Anahtar Kelimeler: Kahramanmaras Depremi, Tekstil Sektorii, Isgiicii Beceri Indeksi
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ABSTRACT

Every year, thousands of pharmacists graduate from pharmacy faculties in Turkey, and the
majority of these graduates continue their professional lives as community pharmacists. With
each passing year, the increase in the number of graduates, legal regulations, and a fiercely
competitive environment have caused the pharmacy profession to be carried out under more
difficult conditions. In fact, it can be said that with the recent COVID-19 pandemic and natural
disasters such as earthquakes, floods and similar, community pharmacists have had to work in
a VUCA environment. Therefore, it has become extremely important for community
pharmacists, who have to be successful in the VUCA environment, to demonstrate their
managerial skills more strongly and increase their general performance. In this study, it was
aimed to examine the relationship between management skills and general performance levels
of community pharmacists affiliated with the 22nd Region Malatya Chamber of Pharmacists.
In addition, it was aimed to reveal whether the management skills and general performance
levels of community pharmacists differ according to their socio-demographic characteristics.
Necessary permissions were obtained from the responsible authors, Adiyaman University
Social Sciences Ethics Committee, and Malatya Chamber of Pharmacists regarding the ethical
use of the "Managerial Skill" and "General Performance"” scales used within the scope of the
research. Out of 260 community pharmacists affiliated with the Malatya Chamber of
Pharmacists, 81 community pharmacists were reached by simple random random sampling
method, and the study survey was applied through face-to-face interviews. SPSS 22.0 statistical
program was used in the analysis of the data obtained. The Cronbach's Alpha value of the survey
questions, consisting of 83 statements, was calculated as 0.973. Since the data did not show
normal distribution (p>0.01), nonparametric analysis methods were used to test the research
hypotheses. According to the analysis results, it was determined that there was a positive
significant relationship between management skills and general performance levels. However,
it was observed that there was no significant difference between the management skills and
general performance levels of community pharmacists according to their socio-demographic
characteristics such as gender, marital status, generation status, and work experience. The
findings obtained in this study emphasize the importance of developing management skills in
increasing the professional success of community pharmacists. Therefore, in addition to
training and support programs, strategies can be implemented to improve the managerial skills
of community pharmacists in the context of pharmacy management. Thus, the general
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performance level of community pharmacists who have to work in a VUCA environment can
both increase and contribute to a higher quality healthcare approach.

Keywords: Managerial Skills, General Performance, VUCA Environment, Community
Pharmacists.

JEL Codes: M10, M12, L20, 110.
OZET

Tiirkiye’deki eczacilik fakiiltelerinden her yil binlerce eczacit mezun olmakta ve bu mezunlarin
bliylik cogunlugu serbest eczaci olarak mesleki hayatina devam etmektedir. Her gecen yil
mezun sayisinin artmasi, yasal diizenlemeler ve kiyasiya rekabet ortami eczacilik mesleginin
daha zor sartlarda yiiriitiilmesine sebep olmustur. Aslinda, yakin zamanda yasanan COVID-19
pandemisi, deprem, sel vb. dogal afetler ile serbest eczacilarin VUCA ortaminda calismak
zorunda kaldiklar1 sOylenebilir. Dolayisiyla, VUCA ortaminda bagarili olmak zorunda kalan
serbest eczacilarin yonetsel becerilerinin daha gii¢lii bir sekilde sergilenmesi ve genel
performanslarinin artirilmasi son derece dnemli bir hale gelmistir. Bu calismada, 22. Bolge
Malatya Eczaci Odasi'na bagli serbest eczacilarin yonetim becerileri ile genel performans
diizeyleri arasindaki iligkinin incelenmesi amaglanmistir. Ayrica, serbest eczacilarin sosyo-
demografik 6zelliklerine gére yonetim becerileri ile genel performans diizeylerinin farklilagip
farklilagmadiginin ortaya konulmasi da hedeflenmistir. Arastirma kapsaminda kullanilan
"Yonetsel Beceri" ile “Genel Performans” Olgeklerinin etik kullanimina iliskin sorumlu
yazarlardan, Adiyaman Universitesi Sosyal Bilimler Etik Kurulu’ndan ve Malatya Eczaci
Odasr’ndan gerekli izinler alinmistir. Malatya Eczact Odasi'na bagli 260 serbest eczacidan 81
serbest eczaciya basit rastgele tesadiifi 0rnekleme yontemi ile ulasilmis ve ¢alisma anketi yiiz
ylize gorisiilerek uygulanmigtir. Elde edilen verilerin analizinde SPSS 22.0 istatistiki
programindan yararlanilmistir. 83 ifadeden olusan anket sorularinin Cronbach's Alpha degeri
0.973 olarak hesaplanmistir. Veriler normal dagilim o6zelligi gostermediginden (p>0.01)
arastirma hipotezlerinin test edilmesinde non-parametrik analiz yontemleri kullanilmistir.
Analiz sonuglarina gore, yonetim becerileri ile genel performans diizeyleri arasinda pozitif
yonde anlamli bir iliski oldugu tespit edilmistir. Ancak, serbest eczacilarin sosyo-demografik
ozellikleri ile ilgili cinsiyet, medeni durum, kusak durumu ve is deneyim siirelerine gore
yonetim becerileri ile genel performans diizeyleri arasinda anlamli bir farklilik olmadigi
gozlenmistir. Bu calismada elde edilen bulgular, serbest eczacilarin mesleki basarilarinin
artirllmasinda yonetim becerilerinin gelistirilmesinin 6nemini vurgulamaktadir. Bu nedenle,
egitim ve destek programlarinin yani sira eczane isletmeciligi baglaminda serbest eczacilarin
yonetsel becerilerinin gelistirilmesine yonelik stratejiler uygulanabilir. Boylece, VUCA
ortaminda ¢aligmak zorunda kalan serbest eczacilarin hem genel performans diizeyi artabilir
hem daha kaliteli saglik hizmeti anlayisina katki saglanabilir.

Anahtar Kelimeler: Yonetsel Beceriler, Genel Performans, VUCA Ortami, Serbest Eczacilar.
JEL Kodlari: M10, M12, L20, 110.

“This study was produced from Pharmacist Sahranur Canpolat's graduation thesis titled "Examination of the
Relationship between Managerial Skills and General Performance: The Example of Malatya Community
Pharmacists".
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ABSTRACT

It is understood from the rapidly decreasing accident rates and the effective increase in safety
performance that safety in global aviation is managed much more successfully than in other
sectors. In the ongoing efforts to improve and ensure safety in aviation, another issue as
important as managing it comes to the fore: safety culture. The International Civil Aviation
Organization (ICAOQ) is responsible for promoting the safe and orderly development of civil
aviation around the world and defines Safety Culture as the way safety is perceived, valued and
prioritized in an organization. It also publishes regulations that aim to ensure that safety can be
fully managed at all levels and that all employees in the aviation industry have values, attitudes,
and observable behaviors those will ensure safety "even when no one is watching." At this
point, it is emphasized in the literature that the issue that lies behind these ambitious efforts and
faces implementation difficulties in the real world is the development of safety culture. For this
reason, expert personnel carrying out aviation activities in the real world need to more
effectively benefit from the approaches that are constantly developing in the literature and are
effective in improving the safety culture in aviation. This paper makes an analysis of approaches
to creating a positive safety culture based on the literature in the context of training of aviation
personnel. Systematic literature review technique will be employed in the research. In this
context, it is planned to reach the publications that will be analyzed as a result of the search
made on the selected databases, for example, in the Web of Science (WoS) database, using the
keyword «safety culture» and selecting the «aviation» research area. In addition to WoS, search
from the Scopus database will be included in the research. As a result of the study, all relevant
literature will be reviewed and approaches that will support the development of safety culture
in the real world will be revealed, and thus solutions will be proposed to improve the safety
culture trainings in aviation organizations.

Keywords: Safety Culture, Aviation Safety, Aviation Training.

Perceptions of Business Employees Against New Technologies And Digital
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ABSTRACT

While advanced technologies that can be used in businesses enable work to be carried out with
robotic and algorithmic software and technologies with less control, they also make knowledge,
creativity, standardization and location-independent digitalization mandatory. This situation
leads to the emergence of a working world in which businesses demand employees and
customers who are more educated, especially those with university education, who can think
analytically and who are open to digitalization. However, there is also criticism that new
technologies have turned into new and more subtle control tools. This scenario is discussed in
the literature under the name of digital Taylorism.

The main purpose of this study is to examine the reflections of technological innovations,
expressed with names such as smart technology, artificial intelligence, robotics and algorithms,
internet of things, integrated communication, digital control, quantum computing, on blue and
white collar employees in businesses. The study is prepared with an integrated method of
combining literature review and data analysis. The theoretical foundations of the study are
based on various theoretical frameworks such as classical management theory, port-modern
management theory, job demands-resources theory, human capital theory, resource
conservation theory, planned behavior theory, organization-environment relationship theory.
Based on these theoretical foundations, techniques such as interviews and survey forms are
used to examine how perceptions regarding the use of new technologies may affect employees'
perceptions.

For implementation purposes, it is planned to examine new technologies in terms of relational
issues such as job stress, intention to leave, career satisfaction or job satisfaction. The
qualitative part of the study has been completed, but the quantitative part is ongoing. With this
study, it is hoped that the suggestions that can be made by identifying the positive and negative
aspects of new technologies and digital Taylorism will contribute to drawing a road map for
businesses and managers that will use these technologies.

Key Words: New Technologies, Digital Taylorism, Business Employees,

JEL Codes: M12, M10, L20
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OZET

Isletmelerde kullanilabilecek ileri teknolojiler, islerin daha az kontrolle robotik ve algoritmik
yazilim ve teknolojilerle gergeklestirilmesine olanak saglarken, diger yandan bilgiyi,
yaraticiligl, standardizasyonu, lokasyondan bagimsiz dijitallesmeyi de zorunlu hale
getirmektedir. Bu durum isletmelerin 6zellikle tiniversite egitimi almis daha egitimli, analitik
diisiinebilen ve dijitallesmeye agik olan ¢alisanlar1 ve miisterileri daha ¢ok talep ettigi bir
calisma diinyasinin ortaya ¢ikmasina neden olmaktadir. Ancak yeni teknolojilerin yeni ve daha
incelikli kontrol araglarina doniistiigii yoniinde elestiriler de vardir. Bu senaryo literatiirde
dijital Taylorizm adi altinda tartigilmaktadir.

Bu ¢alismanin ana amaci, akilli teknoloji, yapay zeka, robotik ve algoritma, nesnelerin interneti,
timlesik iletisim, dijital denetim, quantum hesaplama gibi isimlerle ifade edilen teknolojik
yeniliklerin isletmelerde mavi ve beyaz yakali ¢aliganlar lizerindeki yansimalarini incelemektir.
Calisma literatiir incelemesi ve veri analizlerinin birlesimine yonelik biitiinlesik yontemle
hazirlanmaktadir. Calismanin teorik temelleri, klasik yonetim teorisi, port-modern yonetim
teorisi, is talepleri-kaynaklar teorisi, beseri sermaye teorisi, kaynaklarin korunmasi teorisi,
planli davranis teorisi, Orgiit-cevre iliskisi teorisi gibi c¢esitli teorik c¢ergevelere
dayandirilmaktadir. Bu teorik temellerden hareketle yeni teknolojilerin kullanimina yonelik
algilarin, ¢alisanlarin algilarini ne yonde etkileyebilecegi irdelemek i¢in gorligme ve anket
formu gibi tekniklerden yararlanilmaktadir.

Uygulamaya yonelik olarak yeni teknolojilerin is stresi, isten ayrilma niyeti, kariyer tatmini
veya is memnuniyeti gibi iligkisel olabilecek konular agisindan irdelenmesi planlanmaktadir.
Calismanin nitel kism1 tamamlanmis ama nicel kism1 devam etmektedir. Bu ¢alisma ile yeni
teknolojilerin ve dijital Taylorizm’in ortaya ¢ikaracagi olumlu ve olumsuz yanlarin tespit
edilmesi ile olusturulabilecek onerilerin, s6z konusu teknolojileri kullanacak isletme ve
yoneticilerine yol haritasi ¢izme noktasinda katki sunmast umulmaktadir.

Anahtar Kelimeler: Yeni Teknolojiler, Dijital Taylorizm, Isletme Calisanlari,

JEL Kodlari: M12, M10, L20.
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ABSTRACT

In today's business world, environmental responsibility and sustainability are gaining more
importance day by day. Green organizational behaviors are an important tool for businesses to
increase their environmental performance, energy and resource efficiency, and fulfill their
social responsibilities. In this research, it is aimed to understand the green organizational
behaviors of community pharmacy personnel, such as environmental sustainability, recycling
and energy saving, and to discover the relationship between these green organizational
behaviors and general performance. In this context, the data set used in the research was
accessed through a survey. In order to achieve the purpose of the research and to carry out the
applications ethically, the necessary approvals were obtained from the responsible authors of
the scales used, Ankara Chamber of Pharmacists, and Adiyaman University Social and Human
Sciences Ethics Committee. Research surveys were applied face to face, between 09.03.2024
and 17.04.2024, to 171 community pharmacies operating in the Kegioren district of Ankara,
selected by simple random method. SPSS 22.0 package program was used in the analysis of the
obtained data set. Cronbach's Alpha value of the research questions was calculated as 0.925.
Since the data did not show normal distribution (p<0.01), nonparametric tests were used to test
the research hypotheses. As a result of the analysis, it was observed that there was a moderate
positive relationship between the levels of environmental sensitivity, environmental
participation, economic sensitivity, and technological sensitivity, which are the sub-dimensions
of green organizational behavior, and general performance. Moreover, when the analysis results
were evaluated together, it was observed that the green organizational behavior levels of
community pharmacy personnel did not differ according to sociodemographic characteristics,
but their general performance levels varied greatly according to sociodemographic
characteristics.

Keywords: Green Organizational Behavior, General Performance, Sustainability, Community
Pharmacy Personnel.

JEL Codes: M10, M12, L20, 110.

“This study was produced from Pharmacist Rumeysa Betiil GIREVI's graduation thesis titled "Examining the
Relationship between Green Organizational Behaviors of Community Pharmacy Personnel and General
Performance: A Cross-Sectional Research in Ankara Province".
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OZET

Giliniimiiz is diinyasinda, ¢evresel sorumluluk ve siirdiiriilebilirlik her gecen giin daha fazla
onem kazanmaktadir. Yesil orgiitsel davranislar, isletmelerin ¢evresel performanslarini, enerji
ve kaynak verimliligini artirmak ve toplumsal sorumluluklarini yerine getirmek i¢in 6nemli bir
ara¢ olmaktadir. Bu arastirmada, serbest eczane personelinin g¢evresel siirdiiriilebilirlik, geri
dontistim, enerji tasarrufu gibi yesil orgiitsel davranislarinin nasil oldugunun anlasilmasi ve s6z
konusu yesil orgiitsel davraniglarin genel performans ile iliskisinin kesfedilmesi amaglanmistir.
Bu baglamda, arastirmada kullanilan veri setine anket yoluyla ulagilmistir. Arastirmanin
amacia ulasilmasinda uygulamalarin etik olarak yiiriitiilebilmesi ac¢isindan, kullanilan
olgeklerin sorumlu yazarlarindan, Ankara Eczac1 Odasi’ndan ve Adiyaman Universitesi Sosyal
ve Beseri Bilimler Etik Kurulu’ndan gerekli onaylar alinmistir. Aragtirma anketleri 09.03.2024
ile 17.04.2024 tarihleri arasinda, Ankara ilinin Keg¢ioren ilgesinde faaliyet gosteren ve basit
tesadiifi yontem ile secilen 171 serbest eczane personeline yiiz yiize uygulanmistir. Elde edilen
veri setinin analiz isleminde, SPSS 22.0 paket programi kullanilmistir. Arastirma sorularinin
Cronbach’s Alfa degeri 0.925 olarak hesaplanmistir.  Veriler normal dagilim 6zelligi
gostermediginden (p<0.01) arastirma hipotezlerinin test edilmesinde non-parametrik testlerden
yararlanilmistir. Analiz sonucunda, yesil orgiitsel davranigin alt boyutlarindan olan cevresel
duyarlilik, ¢evresel katilim, ekonomik duyarlilik ve teknolojik duyarlilik diizeyleri ile genel
performans arasinda orta diizeyde pozitif yonde bir iliski oldugu gozlenmistir. Ayrica, analiz
sonuclar1 birlikte degerlendirildiginde, serbest eczane personelinin yesil Orgiitsel davranis
diizeylerinin sosyodemografik 6zelliklere gore farklilik gostermedigi, ancak genel performans
diizeylerinin sosyodemografik 6zelliklere gore biiylik oranda farklilik gosterdigi gozlenmistir.

Anahtar Kelimeler: Yesil Orgiitsel Davranis, Genel Performans, Siirdiiriilebilirlik, Serbest
Eczane Personeli.

JEL Kodlar: M10, M12, L20, 110.
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ABSTRACT

Understanding the causes of aggressive behaviors observed in children during early childhood
is of great importance for preventing these behaviors and supporting the healthy development
of children. This study aims to examine the causes of aggressive behaviors in early childhood
children. Within the scope of the research, academic articles and meta-analyses published
between 2010-2023 were systematically reviewed, and data were compiled using content
analysis and thematic mapping methods. The findings reveal various factors that increase and
decrease aggressive behaviors.

The study found that screen violence and violent video games increase children's levels of
aggression. Additionally, factors such as impulsivity, rejection sensitivity, family conflict,
economic stress, and parental mental health problems were also found to trigger aggressive
behaviors. These findings are largely consistent with other studies in the literature and highlight
the multidimensional nature of aggressive behaviors.

This study provides important information for understanding and preventing aggressive
behaviors in children. Offering valuable insights for parents, educators, and policymakers, this
research presents recommendations for identifying necessary intervention strategies to support
children's healthy development. Future research can expand these findings by examining
broader age groups and different environmental factors, contributing to the development of
effective intervention strategies to reduce aggressive behaviors.

Keywords: Aggression in Children, Screen Violence, Early Childhood, Violence in Early
Childhood.
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OZET

Erken donemde cocuklarda goriilen saldirgan davramiglarin nedenlerini anlayabilmek, bu
davraniglarin 6nlenmesi ve ¢cocuklarin saglikli gelisimlerini destekleyebilmek acisindan biiyiik
onem tasimaktadir. Bu ¢alisma, erken ¢ocukluk donemi ¢ocuklarda saldirganlik davraniglarinin
nedenlerini incelemeyi amaglamaktadir. Arastirma kapsaminda, 2010-2023 yillar1 arasinda
yaymlanmis akademik makaleler sistematik olarak incelenmis, igerik analizi ve tematik
haritalama yontemleri kullanilarak veriler derlenmistir. Elde edilen bulgular, saldirganlik
davraniglarini artiran ve azaltan ¢esitli faktorleri ortaya koymaktadir.

Calismada, ekran siddeti ve siddet igeren video oyunlarinin ¢ocuklarin saldirganlik diizeylerini
artirdig@i bulunmustur. Ayrica, dirtiisellik, reddedilme duyarliligi, aile igi ¢atisma, ekonomik
stres ve ebeveyn ruh sagligi sorunlar1 gibi faktorlerin de saldirganlik davranislarini tetikledigi
goriilmistliir. Bu bulgular, literatiirdeki diger calismalarla biiylik 6l¢iide uyumludur ve
saldirganlik davranislarinin ¢ok boyutlu dogasini vurgulamaktadir.

Bu c¢alisma, cocuklarda saldirganlik davraniglarinin anlasilmast ve Onlenmesi igin ilgili
literatiiri fotograflayici bir nitelik tasimaktadir. Ebeveynler, egitimciler ve politika yapicilar
icin binlerce arastirmay1 6zetleyen bu arastirma, ¢cocuklarin saglikli gelisimlerini desteklemek
amaciyla gerekli miidahale stratejilerini belirlemeye yonelik Oneriler sunmaktadir. Gelecek
aragtirmalar, daha genis yas gruplarim1 ve farkli cevresel faktorleri inceleyerek bu bulgulari
genigletebilir ve saldirganlik davranislarini azaltmaya yonelik etkili miidahale stratejilerinin
gelistirilmesine katkida bulunabilir.

Anahtar Kelimeler: Cocuklarda Saldirganlik, Ekran Siddeti, Erken Cocukluk, Erken
Cocuklukta Siddet.
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ABSTRACT

Problem behaviors are common among children and adolescents, negatively affecting their
academic, social, and emotional development. These behaviors are often associated with
diagnoses such as Attention Deficit Hyperactivity Disorder (ADHD), Oppositional Defiant
Disorder (ODD), and Conduct Disorder. Such problems can decrease children's school
performance, complicate peer relationships, and negatively impact their overall quality of life.
Various interventions have been developed to manage and reduce problem behaviors, and many
meta-analyses have been conducted to evaluate the effectiveness of these interventions.
Additionally, it is crucial to inform parents and teachers about strategies to cope with these
behaviors, as environmental support can enhance the success of the interventions.

This study was conducted to evaluate the overall effectiveness of meta-analytic studies on
problem behaviors. Using the keywords "meta-analysis" and "problem behaviors," articles
published after 2020 were searched in the ResearchGate database, and the 50 most relevant
articles were identified. Among these, those suitable for meta-analysis were selected and
analyzed.

The research summarizes the results of 221 publications involving 438,516 participants. The
analysis, using data obtained from seven meta-analytic articles, found that interventions for
problem behaviors generally have a small positive effect (r = 0.082). This result indicates that
while the interventions used to manage problem behaviors are generally beneficial, the
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magnitude of the effect can vary across studies. The findings emphasize the need for further
research and improvement to enhance the effectiveness of these interventions.

Keywords: Problem Behaviors, Intervention Effectiveness, Meta-Analysis, Children,
Adolescents.

OZET

Problem davranislar, cocuklar ve ergenler arasinda yaygin olup, onlarin akademik, sosyal ve
duygusal gelisimlerini olumsuz etkiler. Bu tiir davranislar, genellikle dikkat eksikligi ve
hiperaktivite bozuklugu (DEHB), karsit olma-kars1 gelme bozuklugu (KKB) ve davranis
bozuklugu gibi tanilarla iliskilidir. Bu problemler, ¢ocuklarin okul performansini diisiirebilir,
arkadas iligkilerini zorlastirabilir ve genel yasam kalitelerini olumsuz yonde etkileyebilir.
Problem davraniglar1 yonetmek ve azaltmak amaciyla ¢esitli miidahaleler gelistirilmistir ve bu
miidahalelerin etkililigini degerlendirmek amaciyla bircok meta-analiz ¢alismasi yapilmstir.
Ayrica, ailelerin ve Ogretmenlerin bu tiir davraniglarla basa c¢ikma stratejileri hakkinda
bilgilendirilmesi biiylik 6nem tasimaktadir ¢linkii cevresel destek, miidahalelerin basarisini
artirabilir.

Bu c¢alisma, problem davranislara yonelik meta-analiz calismalarinin genel etkililigini
degerlendirmek amaciyla yapilmistir. ResearchGate veri tabaninda "meta-analysis” ve
"problem behaviors" anahtar kelimeleri kullanilarak 2020 sonrasi yayinlanmis makaleler
taranmis ve en iligkili 50 makale belirlenmistir. Bu makaleler arasindan meta-analize uygun
olanlar se¢ilmis ve analiz edilmistir.

Arastirma, 438.516 katilimecinin yer aldig1 221 yayinin sonuglarini 6zetlemektedir. Toplamda
7 meta analiz makalesinden elde edilen veriler kullanilarak yapilan analizde, problem
davraniglara yonelik miidahalelerin genel olarak diisiik bir pozitif etkiye sahip oldugu
bulunmustur (r = 0.082). Bu sonug, problem davraniglarinin yonetiminde kullanilan
miidahalelerin genel olarak faydali oldugunu, ancak etkinin biiyiikligiiniin ¢aligsmalar arasinda
degisiklik gosterebilecegini ortaya koymaktadir. Bulgular, miidahalelerin etkililigini artirmak
icin daha fazla arastirma ve iyilestirme yapilmasi gerektigini vurgulamaktadir.

Anahtar Kelimeler: Problem Davraniglar, Miidahale Etkililigi, Meta- Analiz, Cocuk, Ergen.
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ABSTRACT

In this study, after reading a book, students design different cover designs for the book by
considering design elements and principles. It is aimed to evaluate the contribution of this
process to students' reading habits and creativity with the perspectives of different disciplines
and to present the outputs as a whole. After reading the books of their own choice, the reflection
of the students' cover design in accordance with the content, spirit and design principles of the
book on the students' reading habits and creativity will be evaluated.

A book cover is a page design that contains the outer packaging of a book and visually
represents the pages of the book. Book cover design consists of three parts. These are: front
cover, back surface and spine. Visual elements, typography, colour, size and other graphic
components are used in book cover design. Book cover design aims to reflect the subject, genre,
author and the message addressed to the target audience. Cover design provides an impressive
and attractive visual presentation that summarises the book and narrative.

Historically, book cover designs have culturally remarkable elements. In ancient times,
handcrafted ornaments of the period were used in manuscript books, while with the invention
of the printing press, more systematic and printed book covers emerged. In this period, it is seen
that the design of book covers is usually carried out anonymously.

In the 19th and 20th centuries, with the development of graphic design and its integration with
technology, book cover designers adopted a more professional approach and combined an
aesthetic perspective with technology. For example, artists such as Gustav Klimt, Alphonse
Mucha and Aubrey Beardsley draw attention with their remarkable and ornate cover designs.
As a result, the effect of book cover design on reading habits was observed positively. This
study, which was made to the students as an activity of the Design Workshop course of the
Graphic Design Department, revealed valuable gains such as creating original design,
emergence and development of creativity, reading habits and reading comprehension.

Keywords: Book cover, art, book, reading habit, graphic design.
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OZET

Bu ¢alismada 6grencinin bir kitab1 okuduktan sonra kitaba tasarim 6ge ve ilkelerini géz oniine
alarak farkli kapak tasarimi yapmasidir. Bu siirecin 6grencilerin kitap okuma aligkanliklarina
ve yaraticiliklarina olan katkisini, farkli disiplinlerin bakis agilariyla degerlendirdikten sonra
bir biitiin haline getirip ¢iktilarini sunmak hedeflenmistir. Ogrencilerin kendi sectikleri kitaplar
okunduktan sonra kitabin igerigine, ruhuna ve tasarim ilke Ogelerine uygun kapak tasarimi
yapmalarinin ~ dgrencilerin  okuma  aliskanliklarina  ve  yaraticiliklarina  yansimasi
degerlendirilecektir.

Kitap kapagi, bir kitabin dis ambalajini igeren ve kitabin sayfalarini gorsel olarak temsil eden
bir sayfa tasarimidir. Kitap kapak tasarimi ii¢ béliimden olusur. Bunlar: 6n kapak, arka yiizey
ve sirt bolgesini kapsamaktadir. Kitap kapagi tasariminda gorsel 6gelerle tipografi, renk, boyut
ve diger grafik bilesenleri kullanilmaktadir. Kitap kapagi tasarimi kitabin konusunu, tiiriinii,
yazarint ve hedef kitleye hitap eden mesaji yansitmayr amaglar. Kapak tasarimi, kitabi
Ozetleyen ve anlatida etkileyici ve ¢ekici bir gorsel sunum saglar.

Tarihsel olarak kitap kapagi tasarimlar kiiltiirel olarak da dikkat ¢eken Ogelere sahiptir. Eski
caglarda, el yazmasi kitaplarda déneme ait el isi siislemeler kullanilirken matbaanin icat
edilmesi ile daha sistemli ve baskiyla yapilan kitap kapaklari ortaya ¢ikar. Bu donemde kitap
kapaklarinin tasarimi genellikle anonim olarak gergeklestirildigi goriilmektedir.

19 ve 20. ylizyilda grafik tasarimin gelismesi ve teknoloji ile entegre olmasi ile kitap kapak
tasarimcilar1 daha profesyonel bir yaklagimi benimsemis, estetik bir bakis acis1 ile teknolojiyi
birlestirmislerdir. Ornegin Gustav Klimt, Alphonse Mucha ve Aubrey Beardsley gibi sanatgilar
dikkat c¢ekici ve siislii kapak tasarimlariyla dikkat ¢ekmektedir.

Sonu¢ olarak kitap kapagi tasarimmin okuma aligkanliklarina etkisi olumlu yonde
gozlemlenmistir. Grafik tasarim boliimii, Tasarim Atdlye dersinin etkinligi olarak 6grencilere
yaptirilan bu ¢aligma, 6grencilerde 6zgiin tasarim ortaya koyma, yaraticiligin ortaya ¢ikmasi ve
gelismesi, okuma aliskanlig1 ve okudugunu anlama gibi degerli kazanimlar ortaya ¢ikarmstir.

Anahtar Kelimeler: Kitap kapagi, sanat, kitap, okuma aligkanlig1, grafik tasarim.
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ABSTRACT

The development of learning theory represents a dynamic and evolving field within psychology
and education, reflecting changes in our understanding of how individuals acquire, process, and
retain knowledge. This article aims to provide a comprehensive overview of the key milestones
in the evolution of learning theories, spanning from early behaviorist approaches to
contemporary cognitive and constructivist theories. The findings indicate that learning theories
have progressively shifted from focusing on observable behaviors to an understanding of the
complex mental processes involved in learning.

Early behaviorist theories, such as those proposed by Ivan Pavlov and B.F. Skinner, emphasized
the role of reinforcement and punishment in shaping behavior. Pavlov's experiments with dogs
illustrated the principles of classical conditioning, where a neutral stimulus becomes associated
with an unconditioned stimulus to elicit a conditioned response. Skinner's work on operant
conditioning further explored how behavior could be modified by its consequences, introducing
concepts of reinforcement schedules that have been widely applied in educational settings.

As limitations of behaviorism became apparent, cognitive theories emerged, highlighting the
importance of internal mental processes. Jean Piaget's theory of cognitive development
proposed that children progress through distinct stages of cognitive growth, each characterized
by different ways of thinking and understanding the world. Lev Vygotsky's sociocultural theory
emphasized the role of social interaction and cultural tools in cognitive development,
introducing the concept of the Zone of Proximal Development (ZPD), which underscores the
potential for learning with the guidance of more knowledgeable others.

The constructivist perspective, advocated by theorists such as Jerome Bruner and Howard
Gardner, posits that learners actively construct their knowledge through experiences and
interactions with their environment. Bruner's discovery learning emphasizes the importance of
exploration and inquiry in the learning process, while Gardner's theory of multiple intelligences
challenges traditional notions of intelligence and suggests that individuals have diverse
cognitive strengths.
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In recent years, insights from neuroscience have deepened our understanding of the biological
underpinnings of learning. Research on brain plasticity has demonstrated that the brain can
reorganize itself in response to learning experiences, supporting the idea that learning is a
dynamic and lifelong process. These findings have given rise to the field of neuroeducation,
which integrates principles from neuroscience, psychology, and education to enhance teaching
and learning practices.

The implications of these theories for educational practice are profound. Differentiated
instruction, which tailors teaching methods and materials to meet the diverse needs of students,
has become a cornerstone of effective teaching. The integration of technology in education has
transformed the learning landscape, providing new opportunities for interactive and
personalized learning experiences. Digital tools and online platforms facilitate formative
assessment, enabling educators to monitor student progress and adjust instruction accordingly.
Overall, the development of learning theory reflects an ongoing quest to understand the
complex processes involved in learning. From the early behaviorist emphasis on observable
behaviors to the current focus on cognitive and constructivist perspectives, learning theories
have evolved to encompass a more holistic understanding of how individuals acquire and apply
knowledge. These theories have profound implications for educational practice, guiding the
design of instructional strategies that foster deep and meaningful learning. As research in
neuroscience and technology continues to advance, the future of learning theory promises to
bring even greater insights and innovations to the field of education.

Keywords: Learning theory, behaviorism, cognitive theory, constructivism, educational
psychology
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ABSTRACT

Today, digital technologies play a significant role in early childhood education. These
technologies enrich children's learning experiences and contribute to their cognitive, social, and
emotional development. Additionally, they help educators diversify their teaching methods and
make the educational process more effective. The use of digital tools in preschool education
allows children to become familiar with technology and learn how to use these tools correctly.
In this process, various digital tools such as interactive applications, educational games, and
digital storytelling increase children's motivation to learn and encourage their active
participation.

The effective use of digital technologies in education requires good management. It is crucial
for educators to know how to integrate these technologies and have sufficient knowledge about
the selection and use of digital tools. Moreover, the use of technology should be planned in a
way that minimizes negative effects such as screen time and the risk of digital addiction. This
also necessitates continuous updates to teachers' knowledge and skills regarding these
technologies. In this context, teachers' participation in professional development programs is of
great importance. Furthermore, school administrations need to make strategic plans for the
selection and use of digital tools. The main challenges encountered during technology
integration include cost, infrastructure deficiencies, and the insufficient level of teachers' digital
literacy. To overcome these challenges, financial and technical support through public-private
partnerships is recommended.

This study emphasizes the importance and place of digital technologies in preschool education
while also presenting strategies and recommendations for the effective use and management of
these technologies. It highlights the need for teachers to enhance their digital competencies
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through professional development programs and for families to take an active role in this
process. In conclusion, it is suggested that significant gains can be achieved in preschool
education with the correct and balanced use of digital technologies.

Keywords: Digital Technologies, Early Childhood Education, Use of Technology in
Education, Management Strategies, Digital Literacy.

OZET

Glinlimiizde dijital teknolojiler, erken ¢ocukluk egitiminde 6nemli bir rol oynamaktadir. Bu
teknolojiler, ¢cocuklarin 6grenme deneyimlerini zenginlestirerek, onlarin bilissel, sosyal ve
duygusal gelisimlerine katkida bulunmaktadir. Ayrica, egitimcilerin dgretim yontemlerini
cesitlendirmelerine ve egitim siirecini daha etkili hale getirmelerine yardimci olmaktadir.
Dijital araglarin okul oncesi egitimde kullanimi, ¢ocuklarin teknoloji ile tanigmasini ve bu
araglart1 dogru sekilde kullanmayr Ogrenmelerini saglamaktadir. Bu siiregte, interaktif
uygulamalar, egitim oyunlar1 ve dijital hikaye anlatim1 gibi ¢esitli dijital araclar, ¢ocuklarin
O0grenme motivasyonunu artirmakta ve onlarin aktif katilimini tesvik etmektedir.

Dijital teknolojilerin egitimde etkin bir sekilde kullanilmasi, iyi bir yonetim gerektirmektedir.
Egitimcilerin bu teknolojileri nasil biitiinlestireceklerini bilmeleri, dijital araglarin se¢imi ve
kullanim1 konusunda yeterli bilgiye sahip olmalar1 biiyiik 6nem tagimaktadir. Ayrica, teknoloji
kullaniminin ¢ocuklarin ekran siireleri ve dijital bagimlilik riski gibi olumsuz etkilerini
minimize edecek sekilde planlanmasi gerekmektedir. Bunun yani sira 6gretmenlerin bu
teknolojilere dair bilgi ve becerilerini siirekli olarak giincellemelerini gerektirmektedir. Bu
baglamda, 6gretmenlerin profesyonel gelisim programlarina katilimi biiylik 6nem tagimaktadir.
Ayrica, okul yonetimlerinin dijital araclarin se¢imi ve kullanimi konusunda stratejik
planlamalar yapmasi1 gerekmektedir. Teknoloji entegrasyonu sirasinda karsilasilan baslica
zorluklar arasinda maliyet, altyapr eksiklikleri ve Ogretmenlerin dijital okuryazarlik
diizeylerinin yetersizligi yer almaktadir. Bu zorluklarin iistesinden gelmek i¢in, kamu ve 6zel
sektor is birlikleri ile finansal ve teknik destek saglanmasi 6nerilmektedir.

Bu calismada, dijital teknolojilerin okul dncesi egitimdeki yerini ve 6nemini vurgularken, ayni
zamanda bu teknolojilerin etkin kullanimi ve yonetimi i¢in stratejiler ve dneriler sunulmaktadir.
Egitmenlerin profesyonel gelisim programlart ile dijital yeterliliklerini artirmalarinin yani sira,
ailelerin de bu siiregte aktif rol almasi gerektigi belirtilmektedir. Sonug olarak, dijital
teknolojilerin dogru ve dengeli kullanimi ile okul 6ncesi egitimde onemli kazanimlar elde
edilebilecegi ortaya konmaktadir.

Anahtar Kelimeler: Dijital Teknolojiler, Okul Oncesi Egitim, Egitimde Teknoloji Kullanimi,
Yonetim Stratejileri, Dijital Yeterlilik.
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ABSTRACT

This study examines the development of graduate education in 2005 and after, when Turkey's
EU accession negotiations began. Of the thirty-three chapters opened during the European
Union membership negotiations with Turkey, significant developments have been made and
progress has been made in the field of education, where a report of “considerable effort is
required”. In this process, interaction between Turkey and the countries of the union in the field
of graduate education has increased. In this study, the developments in the field of graduate
education in Germany, France, Italy, Poland and Switzerland, which are the member countries
of the union that interact the most with Turkey in graduate education, were examined
comparatively. As a result of the comparative examinations, it has been seen that Turkey has
adopted Germany as a model in graduate education, while Switzerland and Poland have less
progress and development capacity in graduate education than Turkey, France and Germany
are higher. In this context, it is suggested in the study that the rate of development in graduate
education is directly related to the socio-economic structure.

Keywords: Graduate Education, Turkey, European Union, Economy.

OZET

Bu calisma Tiirkiye’nin Avrupa Birligi tiyelik miizakerelerinin bagladigi 2005 yili ve
sonrasinda lisansilistii egitimin gelisiminin karsilastirmali olarak incelenmesini konu
edinmektedir. Tiirkiye ile Avrupa Birligi iiyelik miizakereleri siirecinde agilan otuz ii¢ fasildan
“hayli ¢aba gerekli” raporunun verildigi egitim alaninda 6nemli gelismeler yasanmis ve
ilerleme kaydedilmistir. Bu siiregte Tiirkiye ile birlik iilkeleri arasinda lisansiistii egitim
alaninda etkilesim artmistir. Calismada Tirkiye ile lisansiistii egitimde en ¢ok etkilesimde
bulunan birlik iiyesi iilkeler Almanya, Fransa, Italya, Polonya ve Isvicre’de lisansiistii egitim
alanindaki gelismeler karsilastirmali olarak incelenmistir. Yapilan karsilagtirmali incelemelerin
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sonucunda Tiirkiye nin lisansiistii egitimde Almanya’y1 bir model olarak benimsedigi, Isvicre
ve Polonya’nin lisansiistii egitimde ilerlemesi ve gelisme kapasitesinin Tiirkiye’den daha az
oldugu goriiliirken, Fransa ve Almanya’nin daha fazla oldugu goriilmiistiir. Bu kapsamda temel
olarak lisansiistii egitimdeki gelisme hizinin sosyo-ekonomik yapi ile dogrudan baglantili
oldugu ¢alismada ileri siirtilmektedir.

Anahtar Kelimeler: Lisansiistii Egitim, Tiirkiye, Avrupa Birligi, Ekonomi.
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Virtual Reality - a solution for education?
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ABSTRACT

Purpose: The objective of this article is to identify the perception of teachers teaching STEM
subjects regarding Virtual Reality (VR).This technology is revolutionizing the way students
learn and interact with academic content, unlocking a new reality of possibilities for both
teachers and students. The qualitative research was carried out on a group of 10 respondents,
teachers at high schools in Bucharest, Romania.

Methods: To achieve the objective of this article, qualitative research was used. This type of
research provides answers to questions such as "Why?" and "How?" certain marketing
phenomena and processes take place, to discover, examine and understand, beyond the rational
elements, the deep causes of human behavior. Also, the in-depth interview technique was used
on a group of 10 respondents, teaching staff who teach STEM subjects (Science, Technology,
Engineering and Mathematics).

Results: The results of the study highlighted the fact that VR can be a solution for the
educational system. Among other benefits, VR in education stimulates critical thinking and
problem-solving skills and enables experiential learning beyond traditional boundaries.

Keywords: Virtual Reality, Qualitative Research, Teachers, VR Solutions.
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The Impact of Artificial Intelligence Literacy on Generative Artificial
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ABSTRACT

The concept of artificial intelligence (Al) has a history dating back to the 1950s, but its
popularity has significantly increased with the launch of ChatGPT, a product of OpenAl. Since
the introduction of ChatGPT in November 2022 by OpenAl, the number of generative Al
applications has been growing rapidly. These applications provide solutions that address user
needs without requiring extensive technical and theoretical knowledge. However, having at
least a basic understanding of the background of the generative Al applications and grasping
their operational principles can facilitate users in benefiting from these applications more
reliably and effectively. Today, generative Al applications are widely used across various
fields, including healthcare, finance, education, architecture, arts and creativity, science and
research, media, and entertainment, aiming to accelerate processes, offer innovative solutions,
and enhance user experience. As the use of generative Al technologies becomes more prevalent,
possessing Al literacy skills and knowledge has become a necessity for individuals. This is
because having Al literacy enables individuals to manage Al technologies effectively and also
allows them to make more informed decisions by utilizing Al-supported systems. Therefore,
this study aims to investigate the relationships among the Al literacy, generative Al usage, and
user experiences of faculty members working in universities operating in Turkey.

Keywords: Artificial intelligence, Artificial intelligence literacy, Generative artificial
intelligence, Higher education, Academics

OZET

Yapay zekd kavraminin 1950’lere dayanan bir ge¢misi olmakla beraber OpenAI’nin bir {irlinii
olan ChatGPT’nin kullanima siiriilmesiyle birlikte popiilerliginin daha da arttig1 goriilmektedir.
Bununla birlikte OpenAl tarafindan Kasim 2022°de kullanima sunulan ChatGPT ile birlikte
iretken yapay zekd uygulamalarmin sayisi da her gegen giin artar hale gelmistir. Bu
uygulamalar kullanicilarin ¢ok fazla teknik ve kuramsal bilgi gerektirmeden ihtiyaclarini
karsilamaya yonelik ¢ozlimler olmakla birlikte, kullanilan iiretken yapay zeka uygulamalarinin
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en azindan temel diizeyde arka planini anlayabilmek ve uygulamanin calisma mantigini
kavramak, kullanicilarin daha giivenilir ve etkin sekilde bu uygulamalardan yararlanmalarini
kolaylastiracaktir. Giiniimiizde 6zellikle iiretken yapay zeka uygulamalarinin saglik, finans,
egitim, mimarlik, sanat ve yaraticilik, bilim ve arastirma, medya ve eglence dahil olmak tizere
cesitli alanlarda kullaniminin siiregleri hizlandirmak, yenilik¢i ¢oziimler sunmak ve kullanici
deneyimini gelistirmek amaciyla genis ¢apta kullanilmaktadir. Giinliimiizde liretken yapay zeka
teknolojilerinin kullanimimin yayginlagsmasi ile birlikte bireylerin yapay zeka okuryazarligi
bilgi ve becerilerinin olmasi bir gereklilik haline gelmeye baslamistir. Ciinkii bireylerin yapay
zeka okuryazarligina sahip olmasi, yapay zeka teknolojilerini yonetmelerine yardimci olurken
ayni zamanda yapay zeka destekli sistemleri kullanarak daha etkili kararlar vermelerine olanak
taniyabilir. Bu nedenlerle mevcut ¢alismada, Tirkiye’de faaliyet gdsteren iiniversitelerde
calisan 0gretim iiyelerinin yapay zeka okuryazarligy, iiretken yapay zeka kullanim durumu ve
kullanict deneyimleri arasindaki iliskiler arastirilacaktir.

Anahtar Kelimeler: Yapay zekd, Yapay zekd okuryazarligi, Uretken yapay zeka,
Yiiksekogretim, Akademisyenler.
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ABSTRACT

In recent years, Tiirkiye has become a country that is increasingly attracting international
attention at the higher education level. The high quality of education offered in the country, its
diverse cultural richness and its strategic geographical location make it an attractive educational
centre for foreign students. In this context, there has been a significant increase in the number
of foreign students wishing to study in Tiirkiye compared to previous years. Many factors play
arole in foreign students’ preference for Tiirkiye. Different factors such as quality of education,
economic costs, cultural similarities, safety, social life, language and career opportunities after
graduation shape these preferences. Scholarship opportunities and support programmes offered
by universities in Tiirkiye to international students are also important factors in this process. In
order to strengthen Tiirkiye's position in international education and gain a competitive
advantage in the global education market, this study aims to comprehensively examine the
factors that influence foreign students to study in Tiirkiye. The findings obtained in this
direction can contribute to Tiirkiye’s strategies for attracting international students and
improving the experience offered by the education system to international students.

The phenomenological model within the qualitative methodological tradition will be used in
this research. The study group of the research will consist of higher education students from
different countries who come to study at Diizce University, a state university in Tiirkiye, and it
is planned to reach 30 students. The data of the research will be obtained through a semi-
structured interview form both through interviews on online platforms and through Google
Forms. Content analysis technique will be used to analyse the data and the data will be analysed
with MAXQDA. As the data collection process of the research is ongoing, the findings will
emerge after the data has been analysed. After the findings of the research are revealed, the
discussion part will be structured.

Keywords: Foreign students, Higher Education, Internationalisation.
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OZET

Son yillarda, Tiirkiye yiiksekogretim kademesinde uluslararasi diizeyde giderek daha fazla
dikkat ceken bir iilke haline gelmistir. Ulkede sunulan yiiksek egitim kalitesi, gesitli kiiltiirel
zenginlikler ve stratejik cografi konumu, yabanci uyruklu 6grenciler i¢in cazip bir egitim
merkezi olmasini saglamaktadir. Bu baglamda, Tiirkiye'de egitim almak isteyen yabanci
ogrencilerin sayisinda 6nceki yillara gore belirgin bir artis gézlemlenmektedir. Yabanci uyruklu
ogrencilerin Tiirkiye'yi tercih etmesinde bir¢cok faktoér rol oynamaktadir. Egitim kalitesi,
ekonomik maliyetler, kiiltiirel benzerlikler, giivenlik, sosyal yasam, dil ve mezuniyet sonrasi
Kariyer firsatlar1 gibi ¢esitli unsurlar bu tercihleri sekillendirmektedir. Tirkiye'deki
iiniversitelerin uluslararasi 6grencilere sundugu burs imkanlar1 ve destekleyici programlar da
bu siireci tegvik eden onemli etmenler arasinda yer almaktadir. Bu arastirma, Tiirkiye'nin
uluslararas1 egitimdeki konumunu giiclendirmek ve kiiresel egitim pazarinda rekabet avantaji
elde etmek amaciyla, yabanci uyruklu &grencilerin Tiirkiye’de egitim almasini etkileyen
faktorleri kapsamli bir sekilde incelemeyi hedeflemektedir. Bu dogrultuda elde edilecek
bulgular, Tiirkiye’nin uluslararasi 6grenci ¢cekme stratejilerine ve egitim sisteminin uluslararasi
ogrencilere sundugu deneyimi iyilestirmesine katki saglayabilir.

Bu arastirmada nitel metodoloji gelenegi icinde yer alan fenomenoloji modeli kullanilacaktir.
Arastirmanin ¢alisma grubunu Tiirkiye’de bir devlet iiniversitesi olan Diizce Universitesi’'ne
cesitli tlilkelerden egitim almak i¢in gelen yliksekogretim Ogrencileri olusturacaktir ve 30
ogrenciye ulasilmasi planlanmaktadir. Arastirmanin verileri yarit yapilandirilmig goériisme
formuyla hem g¢evrimigi platformlarda goriisme yoluyla hem de Google Formlar araciligiyla
elde edilecektir. Verilerin analizinde igerik analizi teknigi kullanilacak ve MAXQDA ile veriler
coziimlenecektir. Arastirmanin veri toplama siireci devam ettigi icin bulgular verilerin
analizinden sonra ortaya ¢ikacaktir. Arastirmanin bulgular1 ortaya ¢iktiktan sonra tartisma
kism1 yapilandirilacaktir.

Anahtar Kelimeler: Yabanci Uyruklu Ogrenciler, Yiiksekogretim, Uluslararasilagma.
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ABSTRACT

Agro-tourism, which emerged by combining agriculture and tourism activities, plays an
encouraging role for individuals to realise environmentally friendly agriculture and tourism
practices by contributing to the learning of sustainable agriculture and sustainable tourism
practices. Agro-tourism also contributes to the protection of traditional agricultural practices,
organic farming and local seed diversity, the promotion of agricultural products, and the
additional income of farmers and local people. Although agro-tourism has positive effects, it
can also have some negative effects in the absence of proper planning and management. In this
context, agro-tourism activities may lead to excessive tourist density, overuse of natural
resources or commercialisation of local cultures. Therefore, it is important that agro-tourism is
managed sustainably and planned with the participation of local communities. This study aims
to analyse and evaluate agro-tourism within the scope of sustainable tourism. For this purpose,
the concept of agro-tourism was analysed with the help of secondary data and evaluated within
the scope of sustainable tourism.

Keywords: Sustainability, sustainable tourism, agroturism.
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ABSTRACT

Cities are living spaces of people on a large scale. They want to have the best infrastructure and
superstructure in order to offer a more liveable places to their residents. Tourists are temporary
residents of the city. They benefit from the infrastructure and superstructure services of the city
with locals. The density of tourists causes certain problems. In many destinations the excessive
number of tourists, which is called over-tourism, causes exceeding the carrying capacity. In
exceeding carrying capacity situations, the cities have physical, environmental, economic,
social and psychological problems. These problems cause health deterioration of the city and
make it ‘‘obese destination’’. At this point, urban planners need to consider all factors that
affect the quality of life in the city within the framework of sustainability. This study
investigates how to prevent destinations from becoming obese, based on the perspectives of
city planners. Thus, a few of city planners have been interviewed and more will be. After getting
all opinions, conclusions will be presented in a comprehensive manner.

Keywords: Urban planner, over-tourism, obese destination, carrying capacity.
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ABSTRACT

In the global world, people used to work under high-pressure conditions. Particularly, in the
service industry, people work long hours, try to meet high expectations from both customers
and supervisors, and even on special occasions, employees work endlessly for low salaries.
‘Quiet quitting’ is not a new phenomenon, but most people have heard this term more frequently
since the COVID-19 pandemic (Wu & Wei, 2024). ‘Quiet quitting’ can be described as not
doing more than what is required of you in your job. In other words, quiet quitting generally
refers to not feeling the old excitement for one's work and not working by compromising oneself
(Mahand & Caldwell, 2023). Employees are becoming less satisfied with long working hours,
work overload, lack of motivational tools, and poor working conditions in the long run.
Therefore, employees feel depressed, and dissatisfied, both emotionally and mentally. They
also experience negative consequences physically and psychologically, such as depression,
sickness, and tension.

The structure of the tourism industry is more complex, dynamic, and nonstop (24/7) with
service expectations, and is intangible (Ungiiren & Arslan, 2022) compared to other sectors.
Customers are diverse and demanding; therefore, employees have to work long hours with only
one day off per week in the tourism sector. Furthermore, similar to other service sectors, low
wages are very common, the turnover rate is high, and job descriptions are not clear enough. In
this context, job performance and motivation at work decrease (Giousmpasoglou et al., 2021).
COVID-19 triggered employees to realize the negative consequences of their working
conditions on their well-being (Galanis, 2023). During the COVID-19 pandemic, daily life
stopped, everybody was locked down in their homes, and new working conditions emerged.
Especially, the tourism industry was affected by these restrictions the most because ‘hospitality’
means getting together and having fun while being outside the home. Many companies had to
suspend their operations. The pandemic also brought workforce shortages to companies
(Hamouche & Chabani, 2021), and lots of employees had to quit their jobs by the end of
November 2021 (Wu & Wei, 2024). Staying at home during COVID-19 introduced new ways
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of working, such as working from home, freelance working, and flexible working hours. After
the pandemic, people returned to work and became aware that hard working conditions and life
expectations no longer matched.

In the literature, the interaction between burn out and quiet quitting tried to explain by using
the Job Demand-Resources (JDR) theory which was introduced and developed by Bakker &
Demerouti, 2007, Bakker & Schaufeli, 2001. The JDR which is very popular now both
management and marketing literature, is defined as “the psychological, physical, social or
organizational characteristics of a job that require mental, cognitive ability, the physical ability
of employees to complete the overall goal of the organization” (Bakker, Demerouti & Verbeke
2004, p. 87).

This study is search the relationship between burnout and quiet quitting in the tourism industry.
Job burnout and quiet quitting

Burnout;

Burnout is a kind of response to sustainable and lack of emotional and personal interaction
stressors at work (Nahrang, Hoffman & Morgeson, 2010). Burnout represents job’s negative
features which combines employee’s anxiety and depression and overload work stress.
Nevertheless, burnout increases the work related stress and reduces self-belief about job
achievement.

As a consequence of this, burnout make employees to feel insufficient to achieve their work,
professional competence, think unimportant for their organization and feel distanced to his/her
work (Bakker, et. al., 2014).

In the literature, there are two different approaches abour the relationship between burnout and
quiet quitting. The first one is quiet quitting prevents employees from burn out and let them to
work for years and work detachment also can prevent ones mental health and deal with complex
situations (Yikilmaz, 2022; Hamouche et al., 2022; Aydin & Azizoglu, 2022). However, in the
literature there are also lot of researches that Support the relationship between burn out and
quiet quitting (Galanis et al., 2023; Lu et al., 2023; Zhong et al., 2023; Galanis, Katsiroumpa,
Vraka, Siskou, Konstantakopoulou, Katsoulas, Moisoglou, Gallos, & Kaitelidou, 2024; Trang
& Trang, 2024). These empirical studies indicated us as the level of burnout increases, the level
of quiet quitting also rises. The phenomenon of quite quitting, which existed before the COVID-
19 pandemic but was accelerated and popularized by the pandemic, is closely related to job
burnout. Employees who feel overwhelmed by the job demands of their roles and experience
work-related stress and emotional strain during the pandemic may be more likely to develop a
stronger quite quitting intention to avoid this high level of burnout (Lu et al., 2023).

After 3 years have passed by the pandemic, particularly tourism industry there is a still huge
gap that needs to be search in detail. In the tourism sector, service quality and Customer
satisfaction are the essential key points to stay alive in the market. The dynamic and high-
demanding structure of the tourism industry employees need to be motivated to be able to serve
customers willingly.

Suggestions for tourism industry;

There are some keys that managers and companies need to pay attantion in order to prevent
quiet quitting in the tourism industry.

Regulated working hours;The first point is irregular working hours. Due to 7/24 alive business,
employees work very long hours. This is a very significant problem for employees to quit.
Supervisor Support; Support- supervisors play important role for employees’ perception, since
employees think that supervisors represent the organization and they take superiors as an
example in their carrier paths. Prior literature asserts that the quality of relationship between
supervisor and employees is very important for employees’ customer service performance
(Liaw, Chi & Chuang, 2009)
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Equal salary payment; when managers or organizations behave fair in the organization,
employees adopt their work and improve positive attitude toward their job. Higher supervisory
support increase employees’ job performance and decrease negative effects of employee
exhaustion (Chen, Sun, Lam, Hu, Huo & Zhong, 2012). Additionally, managers should
avoiding from giving employees extra responsibility.

Furthermore, regulated working hours and being equal about both salary and work load will
motivate employees and they can establish work-life balance and wellbeing.

Supportive Human Resource Departments; Besides suuportive manager, human resource
departments have vital point for increased motivation. Supportive HR can provide employees
different and excited opportunities about their career development and train them in this way.
When HR departments and managers invest employees, they feel valuable for the company and
this resulst as incresed motivation and job performance.

Coorperation with universities; Cooperation and collaboration with universities and create
management trainee program not only caring with high GDP. Because Academic failure does
not reflect workplace success.

Key words: Quiet Quitting, Service Industry, Job Satisfaction, Employee Well-being, Work-
life Balance
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ABSTRACT

Lockdown and restriction policies have been implemented in numerous countries worldwide
since the emergence of COVID-19. These policies have directly impacted human mobility,
including urban transportation. The procedures and restrictions established to mitigate the
spread of the disease during the COVID-19 outbreak are said to have significantly affected
Istanbul, notably in traffic density. The World Health Institution (WHO) is a highly reputable
international institution whose announcements are widely acknowledged and have been
instrumental in preventing and controlling the COVID-19 pandemic. Two pivotal statements
issued by the WHO are crucial milestones in the Covid-19 pandemic. WHO classified the
Covid-19 outbreak as a pandemic on March 11, 2020, the initial milestone. The final milestone
date is May 5, 2023, when the head of WHO declares the end of COVID-19 as a public health
emergency. The research is primarily based on two key dates that mark significant changes in
traffic density. The research focuses on the period before and after these incidents, which are
the primary reference points. The research used the daily traffic index data collected from the
Istanbul Municipality Open Data Portal, which was then transformed into a weekly format. The
analysis has utilized three distinct data sets, namely 8, 24, and 48 weeks of data, with milestone
dates occurring at weeks 4, 12, and 24. A Wilcoxon signed-rank test was used to evaluate the
effect of the WHO's declaration of the COVID-19 pandemic on the Istanbul traffic index. The
Wilcoxon signed-rank test did not show any statistically significant difference in the Istanbul
traffic index between the four weeks before and the four weeks after, throughout eight weeks.
Based on data sets of 24 and 48 weeks, the test findings indicate a significant difference between
the time before the declaration of the COVID-19 outbreak as a pandemic by the WHO and the
subsequent period. The impact of declaring the termination of COVID-19 as a public health
emergency on the Istanbul traffic index was evaluated using a Wilcoxon signed-rank test. The
research used datasets of 8, 24, and 48 weeks. The Wilcoxon signed-rank test showed no
statistically significant difference in the Istanbul traffic index over eight weeks. An analysis of
the data taken at 24 and 48 weeks indicates a significant difference between the period before
the declaration and the subsequent time. The governments may be able to formulate appropriate
strategies for future pandemics and evaluate the consequences by conducting an exhaustive
examination of traffic volume..

Keywords: COVID-19, Urban Transportation, Traffic Index, Traffic Density, Wilcoxon
Signed-Rank Test.
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ABSTRACT

Territorial organisation of tourism and recreation infrastructure combines several important
components (natural-geographic conditions, tourism potential, organisation of cultural heritage,
quality of service, etc.). Among them, one of the most important components is related to the
natural and recreational resources of the area and the possibilities of using them. The primary
driving force of natural-recreational resources is landscapes, ensuring their attractiveness,
uniqueness and efficiency. Because the main advantages of landscapes in terms of territory are
their participation in the interaction of all natural phenomena on the earth’s surface (the contact
that occurs in the lithosphere, atmosphere and hydrosphere) and it is one of the essential
concepts of environmental management. Landscapes are considered as natural terrain complex
and ecological-economic system. The diversity of the natural environment permits the
landscapes to be richer and the application of natural material and moral values. Along with
being the main component of natural and cultural heritage, the landscape plays the role of a
resource base in improving the social welfare of the population and increasing the quality of
life. In other words, it is the transformation of the potential opportunities of landscapes into a
tourism product. Thereby, landscapes permit to maximize the competitiveness of tourism and
recreation infrastructure in the territorial organisation, provide conditions for service
management forms at different levels to be uncomplicated, participate in the attraction of
integrated natural-recreational resources to the tourism cycle, and contribute to the formation
of a regional sustainable tourism strategy.

Keywords: tourism and recreation, nature, landscape, landscape planning, Geographic
Information Systems, infrastructure.
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ABSTRACT

The Republic of Azerbaijan is one of the multinational countries where various ethnic and
national minorities populate. The formation of the country’s national-ethnic composition
commenced from ancient times, and the role of historical migration processes in this process
was undeniable. As a result of the aforementioned process, the number of the ethnic and national
minorities reached over 20 in the country. The areas surrounding the north-western regions of
the country are also distinguished by their ethno-diversity. 25,5% of the population living in
the Balakan district, which is located on the border of two countries and is one of the remote
districts of the country, is composed of ethnic and national minorities, among which Avars are
particularly distinguished. Avars are densely settled in 29 villages of the district, which has 57
villages. The history of settlement of the Avars from the Caucasian speaking peoples in the area
can be divided into two stages. In the first stage, it can be connected with the fact that a part of
them lived in the territory of the South Caucasus historically, and in the second stage, a part of
them migrated to the territory of Azerbaijan in the 15th-18th centuries. The process of historical
migration of Avars has affected their number dynamics, that is, although their number increased
over time, a decrease was recorded in some periods. The primary factors affecting the dynamics
of the population in the area can be combined in 3 groups, which include natural, social and
economic factors. Generally, the role of socio-economic factors in the number dynamics of the
country’s total population as well as in individual regions has been dominant; however, in
recent years, the role of natural factors, especially climate-induced factors has started to
increase. In the conducted research, population dynamics and factors affecting it were
investigated and their results were revealed.

Keywords: Azerbaijan, Balakan, population, ethnic minorities, ethnodemographic indicators,
settlement.
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ABSTRACT

Management theory, which evolved over time, is suitable for setting up MRO organizations in
the aviation industry in order to meet the strategic goals of the firm and is to be extended
especially to cater to operational requirements in UAM environments. The aim of the study is
to reveal the future MRO organizational structure and leadership positions of the involved team
by exploitation of resources using management theory approaches, defining of maintenance
strategy, and consideration of organizational goals influenced improvement of safety operation
e-VTOL aircrafts in urban environments. The proposed methods identify the synergy and
relationship between theory approaches and maintenance functions for improved e-VTOL
aircraft. The development of MRO organizations for e-VTOL aircraft maintenance, by
implementing management theory, contributes to defining company structure based on the
selection of maintenance strategy.

Keywords: Management Theory, MRO, Maintenance, Aircraft.
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ABSTRACT

A nowadays injustice in the systems of the regulation of world's order gave birth to the
Organization of Turkic States (OTS), alongside Turkey and Azerbaijan, have been joined by 3
Central Asian Turkic countries (Kazakhstan, Uzbekistan, and Kyrgyzstan), and later on three
countries Hungary, Turkmenistan, and Turkish Republic Northern Cyprus (TRNC) are
accompanied as an observer. The idea to establish aviation associations and airline alliances
became a reality after the occurrence of create the Organization of Turkic States. Taking into
account the close relationship between Turkic countries in recent years, the purpose of this
study is to propose establishing the association of Turkic aviation authorities with the first step
in the formation of an airline alliance. The result of the study validates available aviation
infrastructure, airports, and national airlines (except Kyrgyzstan and Hungary), which can be
combined in an alliance for the benefit of consumers, specifically code-sharing, which will have
positive effects on airfares. However, this study remains important, as much such research has
not been done into airline alliances with OTS in recent years.

Keywords: Organization of Turkic States, Aviation, Alliance.
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ABSTRACT

In the dichotomy of rural and urban, rurality, which influences the economic activities,
solidarity, and organizational patterns of the population living in a certain area, is generally
associated with various disadvantages. Living in a rural area shapes and, in most cases,
negatively affects the settlement and living styles, working and organizational styles,
worldview, and solidarity practices of population groups. For this reason, rural development
activities are carried out to eliminate the poverty and deprivations brought about by rurality.
Rural development includes activities aimed at raising rural living standards while considering
the sustainability of resources in economic, social, and human fields. The effectiveness of these
activities depends on ensuring local participation in the process of producing appropriate
responses to the socio-cultural structure and regional needs.

In this context, an effective rural development plan should address needs, problems, resources,
and potentials in a holistic manner and link them with each other in a planned intervention
process. Such planning is closely related to the principles and practices of generalist social
work. Generalist social work, with its holistic perspective, provides the most effective
intervention in the rural development process for reasons such as its eclectic knowledge base,
emphasis on cultural diversity, the use of different intervention methods that complement each
other, and the lack of specialized services among regional resources. An example of such
practice was realized through “Village Institutes” in the early years of the Republic of Tiirkiye.
In the Village Institute project, which focused on the "revival of the village from within," local
participation and leadership, effective use of resources, different levels of intervention methods,
a holistic perspective, and eclectic knowledge were utilized. Thus, within the scope of the
project, which aimed to spread education without increasing the burden on the state budget,
practices in different fields were integrated, and rural development practices were realized in
terms of economic, social, and human development.

With the project, the structural inequalities between rural and urban areas in the early years of
the Republic were attempted to be eliminated by raising elites from the villages. This endeavor
aligns with the social work perspective, which recognizes that much can be achieved through
the effective use of existing potential and resources. In social work, the activities of the institute
are considered an example of a multi-focused, multi-dimensional social work intervention in
social, cultural, and economic areas to improve the welfare and well-being of local people. As
a result, the institutes, which operate in a wide range of fields such as agriculture, health,
education, culture, home economics, village arts, cooperatives, and democracy, are exemplary
of rural development and generalist social work practice, as systems in which the rural area is
addressed with a holistic perspective and total improvement is planned in all areas.

Keywords: Rural development, Social work, Village Institutes, Tiirkiye
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OZET

Kir ve kent dikotomisinde, belirli bir alanda yasayan niifusun iktisadi faaliyetleri, dayanisma
ve oOrgiitlenme sekillerine etki eden kirsallik; genel olarak cesitli dezavantajliliklarla iliskili
goriilmektedir. Kirsal bir alanda yasam; niifus gruplarinin yerlesim ve yasam bigimleri, ¢alisma
ve Orglitlenme tarzlari, diinya goriisli ve dayanigma pratiklerini sekillendirmekte ve ¢ogu halde
olumsuz etkilemektedir. Bu nedenle kirsalligin beraberinde getirdigi yoksulluk ve
yoksunluklarin bertaraf edilmesi amaciyla kirsal kalkinma faaliyetleri yiiriitiilmektedir. Kirsal
kalkinma; ekonomi, sosyal ve beseri alanlarda; kaynaklarin stirdiiriilebilirligi gézetilerek kirsal
yagam standartlarmin yiikseltilmesine yonelik faaliyetleri icermektedir. Bu faaliyetlerin
etkililigi ise; sosyokiiltiirel yapiya ve bolge ihtiyaglarina uygun yanitlarin iiretilme siirecinde
yerel katilimin saglanmasina baglidir. Bu kapsamda etkin bir kirsal kalkinma plani; ihtiyag,
sorun, kaynak ve potansiyelleri biitiinciil sekilde ele almali ve planli miidahale siireci i¢inde
birbiriyle baglantilandirmalidir. Bdyle bir planlama genelci sosyal hizmetin ilke ve
uygulamalariyla yakindan iligkilidir.

Genelci sosyal hizmet; sahip oldugu biitlinciil bakisla; eklektik bilgi, kiiltiirel ¢esitlilige vurgu,
farkli miidahale yoOntemlerinin birbirini tamamlayacak sekilde kullanimi, ozellestirilmis
hizmetlerin bdlge kaynaklari arasinda yeterince bulunmamasi gibi nedenlerle kirsal kalkinma
stirecinde en etkili miidahale perspektifini saglamaktadir. Boyle bir uygulamanin 6rnegi
Tirkiye Cumhuriyetinin ilk yillarda Koy Enstitiileri araciligiyla gergeklestirilmistir. “Koyiin
kendi i¢inden canlanmasi’na odaklanilan Koy Enstitiisli projesinde; yerel katilim ve liderlik,
kaynaklarin etkin kullanimi, farkli diizey miidahale yontemleri, biitiinciil bakis ve eklektik
bilgiden yararlanilmistir. Boylece egitimin devlet biitgesi {izerindeki yiikiinii artirmadan
yayginlastirmaya odaklanilan proje kapsaminda; farkli alanlardaki uygulamalar
biitiinlestirilerek ekonomi, sosyal ve beseri yonden kirsal kalkinma uygulamalari
gergeklestirilmistir.

Projeyle, Cumhuriyet’in ilk yillarinda kir ve kent arasindaki yapisal esitsizlikler; kdylerden
elitlerin yetistirilmesi suretiyle yok edilmeye calisilmistir. Bu ¢aba; mevcut potansiyel ve
kaynaklarin etkin kullanimiyla ¢ok sey basarilabilecegini benimseyen sosyal hizmet perspektifi
ile uyum i¢indedir. Sosyal hizmet baglaminda enstitii faaliyetleri; yerel halkin refah ve 1yilik
hallerinin yiikseltilmesine yonelik sosyal, kiiltlirel ve ekonomik alanlarda ¢ok odakli, ¢ok
boyutlu bir sosyal hizmet miidahale 6rnegi olarak degerlendirilmektedir. Sonug olarak; tarim,
saglik, egitim, kiiltiir, ev ekonomisi, kdy sanatlari, kooperatiflesme, demokrasi gibi ¢cok genis
bir alanda faaliyet gosteren enstitiiler; kirsal alanin biitlinciil bir bakisla ele alindigi, tim
alanlarda topyekin iyilesmenin planlandig: sistemler olarak kirsal kalkinma ve genelci sosyal
hizmet uygulamasi i¢in iyi bir uygulama 6rnegidir.

Anahtar Kelimeler: Kirsal kalkinma, Sosyal hizmet, Koy Enstitiileri, Tirkiye.
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ABSTRACT

The aim of the present paper is to understand and analyse how the Project Management Life
Cycle is effectively translated into European projects with non-reimbursable funding. The paper
draws a parallel between the theoretical aspects and the practical applications, targeting its
conclusions on two themes of major interest: increasing the employment capacity and the
competitiveness of the labour force. The theoretical approach and the processes of
conceptualization and academic analysis are considered under aspects related to the general
scientific framework of project management, the Project Management Life Cycle, European
funding, the increase of employability, the competitiveness of the labour force and the incidence
of these topics addressed in the specialized academic works of the period 2014-2024, incidence
statistically analysed through a bibliometric approach of scientific articles in the field of project
management and non-reimbursable European funding (grants) identified in the Web of Science
(WoS) database for the period 2014-2024.

Keywords: Project Cycle Management, European Funding, Effective Project Management,
Increasing Employability, Labour Force Competitiveness.
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ABSTRACT

On the furniture market in particular, as well as on other markets, liberalization, globalization
and the fast development of information technology generate new business opportunities.
Companies need to adapt to new requirements and adopt new innovation strategies by looking
at new investment projects. In general, business owners take the risk naturally, having reached
this position as a result of past success.

The aim of the present paper is to provide mathematical calculations and identify the risks
inherent in companies trying to promote new products that better meet customer demand. In
this respect, a mathematical calculation of efficiency indicators is performed, using SE - the
Scenario Method, which captures the sensitivity of updated net income to variations of key
variables which influence it, as well as a sensitivity analysis, which determines the risks of
investment options. In addition, it can determine an evolution of the impact factors on the final
result.

Keywords: innovative product, efficiency indicators, scenario method, differentiation
strategies, furniture market.
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ABSTRACT

Purpose: Electoral absenteeism among young people is a subject of interest in the study of
voting behaviour, influenced by a combination of educational, social, and psychological factors.
This article explores the reasons why young people do not participate in voting, highlighting
the essential role of political education and access to accurate information. Adequate political
education and access to reliable information sources can form a well-informed generation
capable of understanding democratic processes and appreciating the importance of voting.
Additionally, the article analyzes the influence of prior preferences and the social groups to
which young people belong, demonstrating how these elements contribute to apathy and distrust
towards the electoral process. By examining various studies and relevant examples, the
significant role of prior preferences in young people's voting decisions, as well as their
expectations from the political class, is emphasized. Finally, the article argues that, to increase
youth voter turnout and ensure a vibrant and representative democracy, it is essential to invest
in political education and counter the negative influences of preferences and social groups,
thereby promoting a culture of civic engagement.

Methods: The methodology used in the research is a combination of qualitative and historical
analysis, rooted in a sociological framework. The study is divided into two distinct parts:1)
Exploratory analysis of absenteeism: The first part focuses on analyzing the causes of
absenteeism, with a particular emphasis on young people's behaviour. This involves examining
both general and context-specific factors influencing absenteeism, allowing the researchers to
build a foundational understanding of the issue. 2) Influence of social groups on electoral
behaviour: The second part examines how social groups impact individual behaviour,
particularly in the context of electoral decisions. This analysis is grounded in fundamental
sociological theories of electoral behaviour. These theories emphasize the role of social
affiliation over media influence in shaping voting behaviour.
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Results: The study found that social groups such as family, peer networks, and religious
affiliations significantly influence voter behaviour. This mirrors the findings of Lazarsfeld's
historical studies, where social environments played a critical role in shaping electoral choices.
Besides, similar to the Columbia studies, the research in Romania shows that most voters tend
to stay with their initial political preferences. Changes in voting preferences during campaigns
were relatively rare, and when they occurred, they were often driven by social pressures rather
than by exposure to media campaigns. Opinion leaders within these social groups have a
significant impact on the voting decisions of others. These individuals, who are often seen as
more informed or influential, play a crucial role in mediating the flow of information and
shaping electoral outcomes. While the media plays a role in reinforcing existing political views,
its impact on persuading voters to switch their choices was found to be minimal. This supports
the "two-step flow of communication” model, where media messages are filtered through social
networks before influencing individual voters. The study also highlighted that young voters,
despite their increasing access to diverse media sources, are still heavily influenced by their
immediate social environments. Their voting behaviour tends to align with the political
orientations induced by family and peers.

Keywords: electoral behaviour, social influence, opinion leaders, political preferences,
political decision, youth voting patterns
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ABSTRACT
Purpose: The purpose of the study is to identify a strategic and systematic approach to planning,
implementing, and monitoring agricultural activities through project management, aiming to
achieve clear objectives within a time frame and with well-defined resources. By using
performance indicators and other evaluation tools, one can follow the progress of the project in
real-time, quickly identifying problems and adjusting strategies to achieve the proposed
objectives. Project management can be used to promote sustainable agricultural practices,
protecting the environment and ensuring the well-being of local communities.
Methods: This work uses quantitative research, of a descriptive and causal type, carried out
through the survey, based on a questionnaire applied to a sample of employees in agricultural
enterprises, having the role of consultant or support staff, who is involved in projects of public
interest , with European funding, The processing of the collected data was carried out through
the functions of the SPSS program (Statistical Package for the Social Sciences).
Results: This research work is situated in the field of national interest, with the aim of increasing
the efficiency of project management, seeking to recognize the positive aspects, as well as
examples of good practice. We also identify weak aspects in the vices, gaps and negative aspects
that must be eliminated from company management strategy.

Keywords: project management, efficiency, development, sustainability, agriculture.
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ABSTRACT

Purpose: This research is an original contribution to the specialized literature, exploring in
detail the interaction between corporate values and the individual and collective performance
of employees in a Romanian context. The main purpose of the paper is to investigate and
understand how organizational culture influences employee performance within a multinational
firm.

Methods: The methodology used is quantitative in nature, employing surveys as the main data
collection method and statistical analysis as the main evaluation instrument. The targeted
sample consists of employees of the multinational company, using simple non-random
sampling to ensure confidentiality and voluntariness in completing the questionnaires. The
collected data were processed and analyzed using statistical data analysis methods, and the
results provide a comprehensive insight into how organizational values, norms and practices
influence employee behavior and output results.

Results: The outcome confirms the initial hypotheses, highlighting the importance of a well-
defined organizational culture aligned with employees’ needs and expectations.

Keywords: organizational culture, performance, survey, corporate environment
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ABSTRACT

Squares, one of the urban spaces that gained importance with the Industrial Revolution, are an
important part of the urban space. Squares are places used by all social and economic layers for
a wide range of purposes such as recreation, transit, political/political, entertainment, and
meetings. The identities of these places can be shaped by the local context. Squares are one of
the parts of the city where various groups of people can carry out planned or unplanned
interactive action. Therefore, in the design processes of squares, attention should be paid to the
minimum qualities that will enable interactive action to take place. These minimum
qualifications vary depending on the type of action that will take place in the urban space, its
intensity, and the type of user. At the same time, it is accepted in the relevant literature that the
rate at which the qualifications in these spaces meet the minimum conditions is directly
proportional to the quality of those spaces. Institutions such as PPS (Project for Public Space)
and Spacesyntax have carried out many important studies in terms of the quality of the squares.
Considering these qualities, spaces can be redesigned or arrangements can be made in urban
spaces to increase the quality of urban spaces. As an example of the open urban space designed
in this study, Cumhuriyet Square in Esenyurt, Istanbul was chosen as the study area. The fact
that the district has the highest population and that the region hosts people groups with very
different structures was effective in choosing the Esenyurt region. The interview technique was
used to evaluate Esenyurt Cumhuriyet Square in terms of quality. The interview study focused
on the users' relationships with the square and each other, such as the area's accessibility,
accessibility, readability, connections with the environment, activity density, and diversity,
peak hours, level of interaction with the user, security, green area density, socio-economic
status of the users, etc. . titles are included. The interview study was evaluated within the
framework of the previously mentioned criteria and the user-based quality criterion of the
square was determined.
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OZET

Sanayi devrimiyle birlikte 6nem kazanan kentsel mekanlardan biri olan meydanlar, kentsel
mekanin 6nemli birer pargasidir. Meydanlar tiim sosyal ve ekonomik katmanlarin rekreasyon,
gecis, siyasal/politik, eglence, bulusma gibi ¢ok genis yelpazede kullandigi mekanlardir. Bu
mekanlarin kimlikleri yerel baglama gore sekillenebilir. Meydanlar, ¢esitli insan gruplarinin
planli ya da plansiz etkilesimli eylemi gergeklestirebildikleri kent pargalarindan biridir. Bu
yiizden meydanlarin tasarim siireclerinde etkilesimli eylemin gerceklesebilmesini saglayacak
asgari niteliklere dikkat edilmesi gerekir. Bu asgari nitelikler, kentsel mekanda gerceklesecek
eylemin tiiriine yogunluguna ve kullanic tipine gore degisiklik gosterir. Ayni zamanda bu
mekanlarda niteliklerin asgari kosullar1 saglama oranu, ilgili literatiirde, o mekanlarin kalitesi
ile dogru orantili oldugu kabul edilir. PPS(Project for Public Space), Spacesyntax gibi kurumlar
meydanlarin kaliteli olmas1 agisindan pek ¢cok 6nemli ¢alisma yapmislardir. Bu nitelikler goz
online alindiginda kentsel mekanlarin kalitesini arttirmak amaciyla mekanlar yeniden
tasarlanabilmekte veya kentsel mekanlarda diizenleme yapilmaktadir. Bu ¢alismada tasarlanan
acik kentsel mekana drnek olarak Istanbul Esenyurt’ta bulunan Cumhuriyet Meydani ¢alisma
alan1 olarak secilmistir. Esenyurt bolgesinin tercih edilmesinde il¢enin en fazla niifusa sahip
olmas1 ve bolgenin ¢ok farkli yapidaki insan gruplarina ev sahipligi yapmas: etkili olmustur.
Esenyurt Cumhuriyet Meydaninin kalite agisindan degerlendirilmesinde miilakat teknigi
kullanilmigtir. Miilakat calismasinda kullanicilarin meydanla ve birbirleriyle olan iliskileri
iizerinde yogunlagilarak alanin ulasilabilirligi, erisilebilirligi, okunabilirligi, c¢evre ile
baglantilari, aktivite yogunlugu ve ¢esitliligi, hangi saatler arasinda yogun oldugu, kullanici ile
kurdugu etkilesim diizeyi, giivenligi, yesil alan yogunlugu, kullanicilarin sosyo-ekonomik
durumlar1 vb. baglhklara yer verilmistir. Yapilan miilakat calismasi daha once bahsedilen
kriterlerin ¢ercevesinde degerlendirilerek meydanin kullanici bazl kalite 6l¢iitii belirlenmistir.

Anahtar Kelimeler: kentsel mekan, kentsel mekan kalitesi, meydan, etkilesim, Esenyurt
Cumhuriyet Meydanu.
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ABSTRACT

Intercultural communication encompasses various types of interactions between individuals or
groups from different cultural backgrounds. These interactions can be broadly categorized into
several main types, each highlighting distinct aspects of cross-cultural engagement. Firstly,
interpersonal communication focuses on the direct interactions between individuals from
different cultures, involving face-to-face or mediated exchanges that require sensitivity to
cultural norms, communication styles, and non-verbal cues. Secondly, organizational
communication explores how cultural diversity impacts communication within workplaces or
institutions, influencing decision-making, teamwork, and organizational culture. Thirdly, mass
communication examines how messages are disseminated across diverse cultural audiences
through media channels, necessitating strategies to bridge cultural divides and avoid
misinterpretations.  Additionally, educational communication encompasses learning
environments where cultural differences among students and educators shape teaching
methods, curriculum design, and student engagement. Lastly, political and diplomatic
communication pertains to interactions between governments, diplomats, and international
organizations, involving negotiation, diplomacy, and conflict resolution across cultural
boundaries. Understanding these types of intercultural communication is crucial for fostering
mutual understanding, respect, and effective collaboration in our increasingly globalized world.

Key words; Culture, Beliefs, values, norms. diversity, differences in cultural backgrounds,
perspectives, and experiences, communication, exchange of information, ideas, and feelings
through verbal and non-verbal means.
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ABSTRACT

Today’s economy revolves around global trading, which makes it imperative that companies
can be skillful negotiators in a variety of cultural settings. Having this kind of negation ability
puts one at a great advantage in today’s fastest world market, to mention. International
commercial management and negotiations invariably involve some unavoidable challenges,
such as language barriers, lasting cultural differences, and intricate ethical problems. It
illustrates the vital role carried by cultural sensitivity as a factor that ensures successful
international negotiations. As organizations hire from diverse backgrounds, managing cultural
perspectives is crucial for effective interaction and management, highlighting the need for
studies on multicultural workforce management due to the shift from traditional office setups
to remote work and changing culture and the importance of understanding and managing
diverse cultural perspectives. This paper gives a guide through which researchers can fill the
gap in the literature on negotiation strategies and culture. As we explore each gap in
understanding efficient negotiation across cultural environments, we propose approaches that
can be adopted to bridge it into an encompassing knowledge domain on the topic. The paper
additionally highlights inferences based on related and current studies for future research.

Keywords: Global business, negotiation, cultural awareness, power distance, ethics,
technological impact.
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ABSTRACT

The role of each actor in the supply chain in the journey of products from production to the end
consumer has become increasingly important with the development of technology. In particular,
the ability of customers in supply chains to easily access any product at any time has led to
increasingly fierce value creation races. In hyper-competitions, success has become indexed to
the integrated success of supply chains. At this point, managers who want to get satisfactory
performance output for their businesses need to successfully build supply chain integration. In
this context, the purpose of this research is to propose a model that will reveal the impact of
supply chain integration on supply chain performance. Theoretical and practical implications
are also discussed within the scope of the research.

Keywords: Supply Chain Integration, Supply Chain Performance.
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ABSTRACT

Purpose: This research seeks to investigate in the modern period Internet influences all spheres
both of the individual life of human beings, and the society. The paper will focus on identifying
the rapid development of Internet and its inherently linked to the development of the mass
media as the opinion maker in the modern society. The research aims at giving a comprehensive
the political participation of the masses, as well as its positive impact on the liberalization and
democratization of the government politics.

Methods: The study will combine mixed methods content analysis approach. It will involve
analyzing dual myths regarding the role of Internet in political engagement of the masses and
its contribution to the democratic nature of the American politics and The Nordic media
landscape.

Results: Today's world the Internet concept can be found in a variety of explanations. A
group of experts from all the transmitting digital and electronic information-electronic
newspapers, radio and television, if included, the humanity of the other group, which brings
together experts in new media and social networks into a single collection, according to the
researchers, nearing the end of the era of mass media, the world has entered the era of
personal media. Information is transmitted, and the individual is regarded as an individual.

Keywords: Society, Internet, Civic participation, Political, Democratization, Digital
Democracy, Mass media, Social media, Media landscape, Norway, USA.
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ABSTRACT

Considering that terrorism is a critical challenge to global security, this article examines the
importance of the role played by international organizations in combating terrorist financing.
The research examined the strategies, mechanisms and collaborations used by international
organizations to combat the financing of terrorist activities around the world. Analyzing the
contributions of organizations such as the United Nations, the World Bank, the IMF, the
Financial Action Task Force (FATF) and other regional organizations, this article underlines
the importance of multilateral cooperation to disrupt the financial networks that help terrorist
organizations maintain their existence. In addition, the difficulties encountered in combating
the financing of terrorism are discussed and suggestions are offered to increase the effectiveness
of international efforts.

Keywords: Financing of Terrorism, International Organizations, United Nations, Financial
Action Task Force, Multilateral Cooperation.
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ABSTRACT

In recent years, comprehensive relations between the Turkic states, especially
the development of political and economic relations, have a high dynamic.
Tiirkiye, the largest state of the Turkic world, has an undeniable role in the
expansion of relations between the Turkic states and Turkic integration.
Against the background of the integration processes taking place in the
modern world, the investigation of Tiirkiye's economic relations with the
Turkic states and the role of Tiirkiye in the expansion of Turkic integration
becomes relevant. The purpose of researching the subject is to analyze the
development dynamics of Tiirkiye's economic relations between the Turkic
states. The topic was studied by applying comparative analysis and
observation methods.

In modern stage, wide range of relations among the Turkic states, especially
economic relations is developing on upward line. During the period of
President R.T.Erdogan's administration, the course of developing economic
relations among the Turkic states stands at the center of Tiirkiye's geopolitical
plans. Looking at the recent dynamics of the development of economic
relations among the Turkic states, it can be predicted that the Turkic
integration will deepen in the near future and become a power center in the
future. The creation of economic mechanisms and institutions that will ensure
joint cooperation for the expansion of economic integration among Turkic
states will help this process.

Keywords: Tiirkiye, Turkic states, bilateral economic relations, economic
integration.
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ABSTRACT

After the collapse of the Soviet Union, the former South Caucasus republics became new
subjects of international law, defining their foreign policy directions based on national interests.
The formation of new states in the South Caucasus necessitated the establishment of a regional
security system and new forms of international cooperation.

To understand the complex political dynamics of the South Caucasus region, it is necessary to
first explore Azerbaijani-Turkish bilateral relations. The aim of the research is to identify the
role of Azerbaijani-Turkish cooperation in ensuring security in the South Caucasus. The
relevance of the research topic lies in the fact that Azerbaijani-Turkish relations are currently
regarded as strategic.

Keywords: South Caucasus region, security, cooperation, declaration, Azerbaijani-Turkish
relations.
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ABSTRACT

This paper aims to identify and clarify the dynamics of the real estate industry in Turkey, the
present and future perspectives that influence the Turkish real estate market, the emerging
trends influencing the industry, new technologies and innovations, innovative business models
that are dominant in Turkey. Other points of investigation will be on how to increase
competitiveness and attract FDI, how the sector is transforming itself. Macro and industry-
specific opportunity and challenges; strength and weaknesses have also been investigated in
this piece of research.

To this end, the researchers have conducted an exploratory research based on interviews carried
out with real estate agents, founders and executive board directors of some real estate
companies in Turkey by means of a survey form, which includes 12 open-ended questions
related to the situation of the Turkish real estate market. The participants were interviewed
afterwards about the survey questions to avoid any possible misunderstandings. The collected
data is expected to contribute to the literature by means of providing some insight and evidence
from the sector, provide expert opinion, help readers shape their own future projections in light
of the findings received from experts in the Turkish real estate arena. Real estate sector
regulations, renting, risk management, real estate valuation methods, technological innovations
and digital marketing tools used, real estate management services are among the topics
investigated. The research findings also provide valuable insights on opportunities and
obstacles for foreign investors in Turkish real estate.

Keywords: Real estate industry, entrepreneurship, digitalization, transformation, emerging
economy.
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Streams of Transformation in Society, Business and Education in Light of
The Quantum Revolutions
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ABSTRACT

The world is currently going through a historical turning point, so it has never been more
important to critically rethink our education system. We forget all we know and write new ones
instead. We must create a more personalized, interdependent education model suitable for the
child's development. We only need a system where Al acts as a teacher and mentor. Due to the
point new technologies have brought us, the education system needs to make a quantum leap.
We need individuals with advanced quantum thinking abilities and a workforce capable of
developing quantum technologies.

The Fourth Industrial Revolution was a phenomenon that affected how we lived and how we
established relationships. It is reshaping the economic, social, cultural and human context in
which we live. This change is so profound it is unlike that humankind has never experienced
before. The workforce and culture of the future must adapt to this. The workforce and culture
of the future must adapt to this. As a matter of fact, in order to transform culture on a global
scale and quickly adapt to innovations, societies need to activate coping mechanisms. Since
education is one of the most important elements that make up civilizations, education is also
important fort he development of people-centric societies of the future that go beyond the needs
of the societies of the new (today) age.

The focus of Society 5.0 is to create value using new technologies. That’s why we can say that
it is a people-oriented society. This also requires education to become human-oriented. As our
quality of life has increased, a more people-oriented society has emerged as sophisticated
service and people centricity have emerged. When a data-driven customer-focused society
emerges, a society focused on human desires and abilities emerges. New Technologies create
both threats and opportunities. Computers can be seen as an extention of real life, and the
algorithms there offer can guide us in solving our real-life problems and decisions. Computer
science facilitates and helps decisions in our lives. It is very important to benefit from the
wisdom of cmputer science in this regard. Digital transformation that emerged after Covid has
brought about the need for societies to quickly adapt to this age. Will our cultures fail to catch
up today’s ‘Zeitgeist’?

The world has gone through two terrible world wars in the last century.which have changed the
world forever. Technologies such as airplanes, machine guns, poison gas ,tanks etc. made the
world look very different than before. This was again beyond imagination.

Violating the basic principles of classical logic, with its bizarre nature, quantum physics has
paved the way that lead to the invention of the atomic bomb, which was a major invention for
humankind. Quantum theory had already caused a huge sensation in the world of physics for
30 years. It had caused a whole world view, the world view of classical pyhsics to collapse.
This new pysics which appareared in 1945, was too complex,too bizarre, and too mathematical.
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But then it suddenly and completely appeared on stage of the world public and this with a very
loud bang:the first technological application of the quantum pyscics was the most terrible
weapon ever used in military history.

The byproducts of quantum physics has shown itself in many technical and practical areas of
our lives as well, which in turn keeps changing our paradigms and worldviews indirecly. The
paradigm of quantum psycics has shown 1ts impact not only in psycics but also in various social
sciences. For example, the literature on quantum economics and quantum firm would be a good
example (Navaro,2020). This leads us to the ¢ quantum thinking phenomenon’.In order for a
quantum leap to occur, we need to raise people with high conscientiousness, and for this,
holistic education seems a reasonable option.

Keywords: Truth on trial, quantum physics, western enlightenment, quantum education,
quantum economy, wholistic education paradigm, postmodern consumer culture.
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ABSTRACT

One of the most global and complicated problems facing the world community today, and
almost the first one, is related to refugees or internally displaced persons. As everyone knows,
the Armenian-Azerbaijani conflict entered the history of the 20th century as one of the most
tragic conflicts. Looking back at history, we can see how Azerbaijanis have been subjected to
genocide and deliberately displaced from their current territories not only during the conflict,
but also between 1905 and 1906, 1918 and 1920, 1948 and 1953, 1988 and 1989. As a result of
Armenia's military aggression, 20 percent of the territory of the Republic of Azerbaijan was
occupied by the Armenian armed forces until the agreement on the ceasefire was reached on
May 12, 1994, more than 1 million Azerbaijanis became refugees and internally displaced
persons. Their rights were violated. In 1990, about 50,000 Akhiska Turks were transferred from
Central Asia to Azerbaijan, which made the situation even worse.

Our state has cooperated with many international organizations to solve the problems of
Azerbaijani refugees and internally displaced persons. The activities of the UN, which opened
its office in Baku in the fall of 1992, were focused on providing emergency humanitarian
assistance at the initial stage, through its Mission in Azerbaijan especially to people affected by
the conflict.

The purpose of the study is to examine the compliance of the legislative framework of our state
with international standards, as well as the activities of the United Nations High Commissioner
for Refugees of the Republic of Azerbaijan, the programs and projects implemented jointly with
it, and the current situation of refugees and internally displaced persons.

Keywords: Human Rights, Armenia’'s Aggression Against Azerbaijan, Azerbaijani Refugees
And Displaced Persons, UNHCR.
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ABSTRACT

Ecological problem is a situation that creates danger as a result of effects on human life and the
environment. This article will focus on man-made factors of danger in the context of
international security. Technogenic factors include these, and this process is based on the
economic activity of people (disposing of excessive economic waste into the environment,
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excessive involvement of natural resources in the economic cycle, occupation of territories for
economic activity).

In connection with the entry of humanity into the age of scientific and technical progress, the
rapid development of the Technosphere, the extent of damage caused by technological
accidents has reached a level comparable to the similar indicators of natural disasters. The most
potentially dangerous are nuclear facilities, chemical and oil refining industries, pipelines, and
transport. Thus, every day there are "quiet” technological accidents caused by wastes thrown
into the atmosphere and sewers, harmful wastes buried in the ground. Their danger lies in the
fact that harmful substances accumulate gradually and imperceptibly, creating great threats to
nature and people in the future.

In November 2024, Azerbaijan will host the 29th Conference of the Parties (COP29) to the
United Nations Framework Convention on Climate Change (UNFCCC). This important event
highlights Azerbaijan's commitment to climate action and sustainability as a key player in the
global fight against climate change. The purpose of the conference is to allow countries to come
together and make serious plans to reduce greenhouse gas emissions based on the agreement
reached last year on the transition away from fossil fuels.

This article seeks to explore the intersection of COP29 and international security by analyzing
the potential impacts of the conference's resolutions and commitments on global stability. It
will delve into how COP29 addresses security concerns related to climate change, assess the
effectiveness of its strategies and offer recommendations for strengthening the link between
climate action and security measures. By understanding these dynamics we can better
appreciate the broader implications of COP29 and the role it plays in shaping a secure and
sustainable future for all.

Key words: COP29, Global warming, global cooperation, international security, gas emission.
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ABSTRACT

The circular economy supports sustainable development by promoting a system where
resources are reused, repaired, refurbished, and recycled, thereby reducing waste and
minimizing the consumption of new raw materials. The circular economy and sustainable
development are interconnected concepts. By applying the principles of the circular economy,
we can effectively promote sustainable development. These principles, which include reducing
energy consumption, minimizing waste, and optimizing resource use, offer significant
environmental and societal benefits. They directly contribute to sustainable growth by
conserving resources and reducing unnecessary environmental exploitation.

The circular economy supports sustainable development in several key ways: resource
efficiency, waste reduction, energy conservation, job creation, environmental protection,
cradle-to-cradle thinking. These principles align with the goals of sustainable development by
ensuring that economic growth does not come at the expense of environmental health and social
well-being.

Keywords: Circular economy, sustainable development, resource efficiency.
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ABSTRACT

In this article, 1 aim to express the main ideas about Uzbekistan's economy. The differences
between various organizations are explained. The concept of entrepreneurship may seem simple
at first glance, but in reality, it is a complex and multifaceted social and economic phenomenon.
According to J. Schumpeter, entrepreneurship is a phenomenon inherent in all socio-economic
systems, being not only a part of them but also a driving force of the economy. Entrepreneurship
is showing itself as this very force in the socio-economic development of Uzbekistan and in
mitigating and overcoming the negative effects of the global financial and economic crisis,
becoming one of the important sectors. Additionally, the impact of government influence is
explained. | provide a specific perspective on business and the economy.

Keywords: Economy; Organization; Business; Profit; Non-profit business.
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ABSTRACT

In the most general sense, a nation is a community of people who live on the same land and
share a common culture and history. In order for people living on a certain land with borders to
become a nation, they must share both historical memory and thought mixed with a common
culture. There are many elements that play an active role in the formation of nations and these
elements also contribute to the formation of national identities. While identity reveals the
qualities of an individual, national identity or cultural identity is the set of characteristics
consisting of a nation's way of feeling, thinking, and living, value judgments, and rules.
Literature is one of the most important cultural elements that make up a society. An artist is
both influenced by society and directs it. Cultural values are transferred to future generations,
especially through novels with historical content. Therefore, literary works also also play a
major role in the formation of a national identity. When considered in this context, one should
be aware that novels, especially those with historical content, also fulfill an important
educational function and are a kind of complementary element in history courses given at
schools. Rather than learning about an event from textbooks with a dry and dull narrative,
students prefer to learn the same event in a more vivid and comprehensive way from a
successfully written historical novel. Cengiz Dager's "Ihtiyar Savasgi” and Cengiz Aytmatov's
"Sultanmurad" novels, which are the subject of the study, are among the most important literary
works of the Turkish world, narrating how wars negatively affect people. The works were
examined using the document analysis technique in accordance with the qualitative approach,
and very important data, especially in terms of cultural transfer, were obtained. In both novels,
written in a very striking style, the authors conveyed the common cultural values of the Turkish
world to the readers. At the same time, they underlined the painful events that took place in the
Turkestan geography as a result of the harsh policies implemented by the Soviet Union during
the Second World War, pioneering young people's awareness of some historical facts.

Keywords: History, Novel, Education,Cengiz Dagc1, Cengiz Aytmatov.
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ABSTRACT

Azerbaijani Turks, who gained their independence in 1920 and established the Republic of
Azerbaijan, and Turkish Cypriots, who gained their independence in 1983 and established the
TRNC, live peacefully in their own lands today. Fairy tales and legends, which have an
important place in the literature of both countries, are folk narratives that have survived in oral
tradition for centuries. While fairy tales attract attention with their imaginary events and
characters, legends stand out with their claim to make believe, religious/sacred events, and
heroes. Of course, both genres also have different subjects, characters, and themes. The aim of
the study is to identify and compare transfiguration motifs in Cypriot-Azerbaijani fairy tales
and legends. Additionally, the study aims to interpret the way the concept of fear appears in
legends and fairy tales, both in connection with the transfiguration motif and independently of
the motif. The concept of transfiguration is the transformation of living and non-living elements
into a different structure from their current shape in narratives in order to be punished by a
superior power or to be saved from a disaster. The qualitative approach was used in the study.
The sample of the study consists of books containing fairy tales and legends of Azerbaijani
Turks and Turkish Cypriots. In this study, a total of 20 fairy tales and 20 legends were examined.
The document analysis technique was used in the data collection process. According to the
results obtained in the study, there are transfiguration motifs in the fairy tales and legends of
Azerbaijani Turks and Turkish Cypriots and these motifs have similarities in both regions.
Moreover, it is seen that the element of fear is available in the narratives of both countries,
albeit in different ways.

Keywords: Northern Cyprus, Azerbaijan, Fairytale, Legend, Transfiguration, Horror.
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ABSTRACT

Azerbaijan is an integral part of the Great Turkic world. Azerbaijanis keep alive the ancient
Turkish culture and outlook in their traditions, family-household relations, and even their
political views. Researching the topic of ™ Tengrism in the system of moral values of
Azerbaijanis™ is important for Azerbaijan in modern times, to protect the all-Turkic cultural
heritage, and to further strengthen all social solidarity among the Turkic peoples. Keeping the
philosophy of Tengrism alive is also important from the point of view of the future prospects
of the Union of Turkic States. The purpose of investigating the problem is the place of the
religious-philosophical worldview of Tengrism in the system of moral values of the Azerbaijani
people and the preservation of the all-Turkish worldview. The method of historical-ethnological
and cross-cultural analysis and theoretical approach was used to investigate the process of
formation of common outlook of Azerbaijanis with other Turkic peoples. During the time when
Azerbaijan was part of the USSR, because the philosophy of Turanism and Tengrism was
against the Soviet national policy, these problems were allowed to be investigated only as a
tradition of the people, Turkists and Turanists were persecuted by Soviet functionaries. The
main goal of the Soviet national policy was to alienate the people from their roots, their
philosophy, their worldview. The national liberation movement that took place in Azerbaijan
in the 80s of the 20th centuries and, as a result, the fall of the USSR in 1991, gave opportunities
to re-examine the problems of Turanism and Tengrism in Azerbaijan from a scientific point of
view. In this regard, the increase of research in this direction can play an important role in
further strengthening the Union among the Turkic Peoples. Turkic peoples were peoples
attached to their roots and traditions. Despite the fact that the vast majority of Turkic peoples
are Muslims, the philosophy of God is an integral part of their culture and ethnohistory. It goes
without saying that this worldview is unique to Azerbaijanis, as well as other Turkic peoples.

Keywords: Azerbaijan, system of moral values, traditions, Turanism, Tengriism, Soviet
national policy.
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A Cognitive Approach to Etymological Research

Nurana Huseynova
Institute of Linguistics named after Nasimi, Azerbaijan
nuranateacher@gmail.com

ABSTRACT

As world linguistics develops, the newest areas of linguistics are formed. With the application
of the newest fields of linguistics, the need for an approach from the multidisciplinary
paradigms of modern secular sciences, unlike traditional linguistics, becomes even more urgent.
Cognitive linguistics is considered one of the newest fields and paradigms of modern world
linguistics.

Cognitive linguistics, as the newest branch of linguistics, approaches language facts from the
contexts of culture and thought, and combines lingucultural and ethnocultural aspects.
Cognitive analysis is based on the study of mental aspects of ethno-thinking with linguistic
units. In cognitive analysis, etymological factors play a key role in the detailed interpretation
of the internal structure of the concept, in short, cognitive semantics. In modern linguistics, the
reconstruction of the cognitive structure acts as one of the main research methods in this
direction. Cognitive linguistics studies the linguistic landscape of the world as a mirror of
mental thought.

It should be noted that although etymology is one of the oldest branches of linguistics, the
history of scientific etymology is not so ancient. The points of intersection between etymology
and cognitive linguistics, which are the newest branches of linguistics, are quite numerous.
Below we will discuss these common issues.

Keywords: etymology, research, cognitive, concept, analysis, tradition.
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Is Marina Abramovic, the Grandmother of Performance Art, Turning into

a Popular Cultural Figure?

Performans Sanatinin Babaannesi Marina Abramovic Popiiler
Kiiltire Ait Bir Figlire mi Donustiyor?

Lecturer. Gamze URAY
Aksaray University
Karamangamze3@gmail.com.
Orcid: 0000-0002-7975-7772

ABSTRACT

The concept of body is a phenomenon that has been researched, discussed, understood and tried
to be understood in both social and scientific and artistic fields from past to present.

The first steps of performance art, which paved the way for the use of the body as a means of
expression, began to be taken in the 1950s. At that time, social inequalities and riots, strict rules
in the field of art, uncertainties between art and life, led artists to alternative branches of art and
began to make their voices heard in this way. Performance-based activities such as
performance, Fluxus, Video art and body art were included.

In this research, Marina Abramovic, who is known as the radical female artist of performance
art, who uses her body as an art tool, is discussed. Being able to understand the artist and his
art, which pushes the limits of his body and mind, aims to take his relationship with the audience
to a different point. Abramovic, whose performance is often based on his memoirs, has also
focused on six selected performances. There was also an explanation of whether Abramovic
became a real artist or a figure of popular culture.

The literature was searched and the theoretical structure of the subject was created by using
visual, written and electronic sources.

Key Words: Marina Abramovic, performance art, body, body art.

OZET

Beden kavrami gegmisten giintimiize kadar hem toplumsal hem bilimsel hem de sanatsal alanda
arastirilan, tartisilan, anlamaya ve anlamlandirilmaya ¢alisilan bir olgudur.

Bedenin bir ifade araci olarak kullanilmasinin 6niinii acan performans sanatinin ilk adimlari
1950°1i yillarda atilmaya baglamistir. O donemlerde toplumsal esitsizlikler ve ayaklanmalar,
sanat alaninda ki kat1 kurallar, sanat ve yasam arasindaki belirsizlikler, sanat¢ilart alternatif
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sanat dallarina yonlendirmis ve seslerini bu yolla duyurmaya baslamislardir. Performans,
Fluxus, Video art ve beden sanat1 gibi gosteri merkezli etkinlikler sanata dahil olmustur.

Bu arastirmada bedenini bir sanat araci olarak kullanan, performans sanatinin radikal kadin
sanatgist olarak bilinen Marina Abramovig¢ ele alinmistir. Bedeninin ve zihninin sinirlarin
zorlayan, izleyici ile iligkisini farkli bir noktaya gotiirmeyi amaglayan sanat¢iyr ve sanatint
anlayabilmek onu tanimaktan ge¢mektedir. Performanslarini genellikle anilarina dayandiran
Abramovi¢’in bu arastirma da secili yedi performansi {izerinde durulmustur. Ayrica ilerleyen
zaman icerisinde Abramovi¢’in ger¢ek bir sanatgr mi1 yoksa popiiler kiiltiire ait bir figilire
dontistiigii konusu iizerine agiklamalara da yer verilmistir.

Arastirmada literatiir taramasi yapilmis, konuyla ilgili gérsel, yazili ve elektronik kaynaklardan
yararlanilarak konun teorik yapis1 olusturulmustur.

Anahtar Kelimeler: Marina Abramovig, performans sanati, beden, beden sanati.
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Ashure Ritual in Zeynep Aliye’s Stories in Scope of Corruption of Cultural Heritage
and Construction of Lost Self

Kiiltiirel Mirasin Yozlasmasi ve Yitik Benlik Insas1 Kapsaminda Zeynep Aliye’nin
Oykiilerinde Asure Ritiieli

Lecturer Semra UZUN
Munzur University
semrauzun@munzur.edu.tr
0000-0003-2292-0089

ABSTRACT

Ashura ritual featured in the stories of Zeynep Aliye, one of the writers of the post-Republican
Era; It is seen that cultural and religious elements lose their importance in the stories where the
author explains the power of unity within the scope of the sustainability of cultural values and
the lost/lost self. Sociological dimensions of exhaustion continue to increase. As a result of the
difficulty of people maintaining their ties with the past and the future under the influence of
developing technology, the lost cultural values and degenerated cultural heritage were tried to
be explained through stories. In many stories, the day of Ashura turns into a lost ritual that is
about to disappear like all good things that lose their validity. The fact that the cultural essence
that has lost its existence remains in the depths of the episodic memory pushes the person into
a psychodynamic void. It is a known fact that each material used to make Ashura in the context
of the construction of collective memory represents multiculturalism among people, regardless
of language, religion or race. In the stories where the heroes experience self-confusion as a
result of Ashura's unifying and integrative nature is about to disappear; What is being
emphasized is that our cultural values are losing their influence due to developing technology
and increasing problems. The Ashura ritual in the stories, which are tried to be told as a whole
with the inner unrest of the story characters, is very important in terms of rebuilding the
ontological bond of the individual with himself and his environment.

Key Words: Cultural essence, Collective Memory Construction, Self-confusion, Ontological
Bond, Sociological Dimension Exhaustion,

OZET

Cumhuriyet Donemi sonrasi yazarlarindan olan Zeynep Aliye’nin dykiilerinde yer alan Asure
ritiieli; Kiiltiirel degerlerin siirdiiriilebilirligi ve kaybolan/yitik benlik kapsaminda yazarin
birlesmenin giiciinii anlattig1 oykiilerde kiiltiirel ve dini 6gelerin 6nemini kaybettigi goriliir.
Sosyolojik boyutlu tiikenisler artarak devam eder. Gelisen teknolojinin de etkisiyle insanlarin
gecmisle ve gelecekle olan baglarini siirdiirebilmesinin hayli zorlagsmasi sonucunda kaybolan
kiiltiirel degerler ve yozlasan kiiltiirel miras, 0ykiiler {izerinden anlatilmaya calisildi. Birgok
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oykiide Asure giinii de gegerliligini kaybeden her giizel sey gibi kaybolmaya yiiz tutan yitik bir
ritliele dontigiir. Varligini yitiren kiiltlirel 6ziin, anisal bellegin derinliklerinde kalmasi insant
psikodinamik agidan da bir bosluga iter. Kolektif bellegin ingas1 baglaminda Asure yapmak i¢in
kullanilan her bir malzemenin insanlar arasinda dil, din irk ayrim1 gozetmeksizin ¢ok kiiltiirliigii
temsil ettigi bilinen bir gergektir. Asurenin birlestirici biitlinlestirici olmasinin kaybolmaya yiiz
tutmas1 sonucunda kahramanlarin benlik karmasasi yasadigi oykiilerde; asil vurgulanmak
istenenin kiiltiirel degerlerimizin gelisen teknoloji ve artan sorunlar yiiziinden etkisini
kaybetmesidir. Oykii kisilerinin i¢sel huzursuzluklari ile bir biitiin olarak anlatilmaya ¢alisilan
Oykiilerdeki Asure ritiieli bireyin kendisi ve ¢evresiyle olan ontolojik baginin yeniden insasi
noktasinda olduk¢a 6nemlidir.

Anahtar Kelimeler: Kiiltiirel 6z, Kolektif Bellek Insasi, Benlik karmasasi, Ontolojik Bag
Sosyolojik Boyutlu Tiikenisler.

451



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

The Effects of the Treaty of Sevres on the National Struggle Period and its
Reflections on the Lausanne Peace Treaty

Sevr Antlasmas1’min, Milli Miicadele Donemine Etkileri ve Lozan Baris
Antlasmasi’na Yansimalari

Assoc.Prof.Dr. Gokmen KANTAR
Tekirdag Namik Kemal University
gkantar@nku.edu.tr

Orcid: 0000-0001-5120-110X

ABSTRACT

The Ottoman Empire, which became a market for Europe after the industrial revolution,
continued to decline politically, economically and militarily towards the end of the 19th
century. While this decline put the Ottoman Empire into a process of rapid disintegration with
the nationalist movements and revolts that emerged in the Balkans at the beginning of the 20th
century; unfortunately, political, social and military reforms against this destruction could not
prevent the collapse of the Ottoman Empire.

On the other hand, the Ottoman administration, which initially remained neutral in World War
I, which erupted with the political and military tensions in Europe, decided to enter World War
| on the side of Germany in order to recover the large territorial losses in the Balkans and to
resurrect the state, which was in the process of disintegration. On the other hand, the allied
states started to divide the Ottoman Empire among themselves with the secret treaties they made
and at the end of World War I, they succeeded in getting the Ottoman Empire, which lost the
war, to sign the Treaty of Sevres in line with these goals. In the first part of the article, the
participation of the Ottoman Empire in the World War | before the Treaty of Sévres and its final
situation after the war will be emphasized. In the second part, the process of preparation and
signing of the Treaty of Seévres, which was the destruction project of the Ottoman Empire, will
be analyzed. In the third part, the reflections of the discussions of the Treaty of Sévres in the
world and Ottoman public opinion on the period of the National Struggle will be evaluated and
the road map followed in the process from Sévres to Lausanne will be emphasized.

Keywords: Ottoman Empire, Treaty of Sévres, National Struggle Period, Republic of Turkey,
Lausanne Peace Treaty
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OZET

Sanayi devriminden sonra Avrupa’nin pazari haline gelen Osmanli Devleti, 19. Yiizyilin
sonlarina dogru siyasi, ekonomik ve askeri acidan gerilemeye devam etmistir. Bu gerileme 20.
Yiizyilin baslarinda Balkanlarda ortaya ¢ikan milliyetcilik hareketleri ve isyanlar ile Osmanli
Devleti’ni hizla dagilma siirecine sokarken; bu yikima karsi yapilan siyasi, sosyal ve askeri
1slahatlar ne yazik ki Osmanli Devleti’nin ¢okiisiine engel olamamugtir?,

Diger yandan Avrupa’da yasanan siyasi ve askeri gerilim ile patlak veren I. Diinya savasinda
ilk olarak tarafsiz kalan Osmanli yonetimi, hem Balkanlarda yasanan biiyiik toprak kayiplarini
geri almak hem de dagilma siireci iginde bulunan devleti tekrar diriltmek i¢in I. Diinya
Savasi’na Almanya’nin yaninda girmeye karar vermistir. Buna karsilik miittefik devletler
yaptiklar1 gizli antlagmalar ile Osmanli devletini kendi aralarinda paylasmaya baglamislar ve 1.
Diinya Savasi’nin sonunda savasi kaybeden Osmanli Devleti’ne bu hedefleri dogrultusunda
Sevr Antlasmasi’n1 imzalatmayr basarmislardir®. Makalenin birinci boliimiinde Sevr
Antlagsmast Oncesi Osmanli Devleti’nin, I. Diinya savasina katilmasi ve savas sonrasi son
durumu iizerinde durulacaktir. ikinci béliimiinde ise Osmanli Devleti’nin yikim projesi olan
Sevr Antlasmasinin hazirlik ve imzalanmasi siireci incelenecektir. Ugiincii boliimde ise Sevr
Antlagmasi’nin Diinya ve Osmanli kamuoyundaki tartigmalarinin, Milli Miicadele donemime
olan yansimalar1 degerlendirilerek; Sevr’den Lozan’a giden siirecte nasil bir yol haritasi
izlendigi iizerinde durulacaktir.

Anahtar Kelimeler: Osmanli Devleti, Sevr Antlasmasi, Milli Miicadele Doénemi, Tiirkiye
Cumbhuriyeti, Lozan Barig Antlagmasi

*Enver Ziya Karal, Osmanh Tarihi (Ikinci Mesrutiyet Ve Birinci Diinya Savagst (1908 - 1918), IX, Tiirk
Tarih Kurumu Basimevi, Ankara (1989), s. 13-14.

Sismail Kose, “I Diinya Savasi’'mn Ilk Gizli Antlasmasi: Istanbul ve Bogazlar’in Rus Carligi’'na Birakilmast
(Mart-Nisan 1915)”, s. 13.
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The jigsaw puzzle design of prophet stories with historical rear perspective
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ABSTRACT

Purpose: This study aims to prepare subtitled picture puzzles of Prophet Stories with historical
background perspectives. These puzzles will be based on the thirteen prophetic stories
mentioned in the Quran, specifically in the "I know a prophet" subject of lessons in the
secondary school Religious Culture and Ethics course curriculum.

Scope: In religious education, there are pedagogies that emphasize narrative learning. In this
study, we prepared teaching materials using the narrative theological approach, a method that
guides life by internalizing the parables of prophets. This approach is based on the
understanding that the use of stories in religious education contributes to the development of
students' religious identity. This view assumes that using parables in religious education will
help students develop a critical and interpretive perspective on their own lives, actions, and
ways of existing.We designed pictured puzzles based on our theoretical model, the "religious-
moral values learning model based on Quranic stories,” for understanding and explaining the
parables. In preparing and explaining the pictured puzzles about the parables, the basic
messages of the original text will be preserved, taking into account the children's grammar and
comprehension levels. There are no original teaching materials based on original theoretical
background in the narration of parables in the field. For this reason, it is thought that these
materials will contribute to the literature in teaching the stories of prophets.

Method: Instructional materials are important tools that refer to the curriculum used to achieve
predetermined goals. A development model is needed in the development of teaching materials.
The R&D development model was used in the design of illustrated parable puzzles. Firstly,
while designing the puzzles, a theory of religious and moral virtues that could be derived from
the stories of each prophet was created, primarily by benefiting from the Holy Quran and
Islamic historical sources. Secondly, these religious and moral virtues were asked of secondary
school students, and drawings were collected from the field. The collected drawings are
examined one by one, and among at least 40—70 drawings related to each virtue, the drawings
that can be included in the jigsaw puzzles. The pictures was sometimes taken directly from
children's drawings, and sometimes they were designed with inspiration from a child's drawing.
In addition, in cooperation with the artist and the researcher, the puzzles were drawn by
professional painters and illustrators in the digital environment, with some figures, colors,
symbols, and metaphors added to the expression of virtues. There are at least four and at most
six virtues in the four sample puzzles we have prepared so far. It was designed with virtues
containing four concepts designed as 180 pieces, those containing five virtues designed as 170
pieces, and puzzles containing six concepts designed as 160 pieces. The puzzles are designed
to be completed in groups in a classroom environment at schools. For this reason, the
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dimensions are 45 x 30 so that at least 3 and at most 6 students around a table can participate
in the game. The trial of the jigsaw puzzles in the stories of Adam, Abraham, Joseph, and Noah
was made in a single session of the action research in which the stories were explained to 7th
grade students through various activities. After this trial application, the number of pieces and
visuals of the puzzles were revised based on activity evaluation student diaries, feedback from
small group interviews, and in-class observations of the practicing educator. An example from
the final versions is given in appendix | below.

Anahtar Kelimeler: Anlati teolojisi, Kur’an kissalari, Dini degerler, Ahlaki degerler, Alt-
yazil1 resimli kissa yapbozlari.
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Mokan (Erdel) Grazier In Ottoman Empire

Osmanh Devleti’nde Mokan (Erdel) Cobanlan

Asst.Prof.Dr.Kadir ACAR
Dicle University
yakincag@gmail.com

Orcid: 0000-0002-0821-2652

ABSTRACT

In the Ottoman Archives of the Presidency of the Republic of Turkey, there are documents in
which the names "Erdel graziers " and "Mokan graziers" are mentioned. During this research,
no information on this subject was found in Turkish publications. These graziers, who were
from the people of Erdel, crossed the Danube River into the territory of the Ottoman Empire to
graze their animals, passing through the piers of Ruscuk, Tutrakan, Silistra, Hirsova and Magin,
and grazing their animals in empty lands in the kazas of Tulga, Babadagi, Kostence, Mankalya,
Pazarcik, Balgik, Varna and Kavarna. When spring came, they returned again. It is understood
from a document dated 1763 that Erdel graziers have been grazing animals in Ottoman lands in
this way for a long time. For this, they also paid taxes to the Ottoman Empire. In order to
regulate this situation due to the difficulties experienced later, a fifteen-article regulation was
prepared in 1855 by a commission consisting of Austrian and Ottoman officials, valid for seven
years. Their duration within the six months of their stay starting from November, their manner
of movement in Ottoman territory, and the tax to be collected from them were regulated by this
regulation. After its expiration, a new regulation was prepared by making amendments. There
was no vacant land left due to the Ottoman Empire settling immigrants in the areas where the
Mokans grazed their animals. For this reason, in 1864, Mokan people were banned from
entering Ottoman lands to graze their animals. A deadline was given until August 1865. Even
though there were attempts to circumvent this ban by resorting to trickery, the Ottoman Empire
continued this ban.

Anahtar Kelimeler: Mokan Graziers, Transilvanya, Dobruja, Ottoman- Austrian Relations,
Crossing the Danube, Sheep tax, Grassland tax.

OZET

Tiirkiye Cumhuriyeti Cumhurbagkanligi Osmanli Arsivi’'nde “Erdel ¢obanlar’” ve “Mokan
cobanlar1” adiin gectigi belgeler bulunmaktadir. Bu aragtirma esnasinda Tiirk¢e yayimnlarda bu
konuda bir bilgiye rastlanmamistir. Erdel ahalisinden olan bu ¢obanlar hayvanlarini otlatmak
icin Tuna Nehri’nden Osmanli Devleti topraklarma gegerek Ruscuk, Tutrakan, Silistre,
Hirsova, Magin iskelelerinden gecerek Tulca, Babadagi, Kostence, Mankalya, Pazarcik, Balgik,
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Varna ve Kavarna kazalarinda bos arazilerde hayvanlarini otlatiyorlardi. Bahar geldiginde
tekrar geri doniiyorlardi. 1763 tarihli bir belgeden Erdel ¢cobanlarinin eskiden beri bu sekilde
Osmanli topraklarinda hayvan otlattiklar1 anlagilmaktadir. Bunun i¢in Osmanli Devleti’ne vergi
de ddiiyorlardi. Daha sonra yasanan sikintilar sebebiyle bu durumun diizene sokulmasi igin
Avusturya ve Osmanli memurlarindan olusan bir komisyon marifetiyle 1855 yilinda yedi yil
gecerli olmak iizere on bes maddelik bir nizamname hazirlandi. Kasim’dan itibaren kaldiklar
alt1 ay i¢cinde gecislerini, Osmanl topraklarindaki hareket tarzlarini ve bunlardan alinacak vergi
bu nizamname ile diizenlendi. Siiresi bittikten sonra tadilat yapilarak yeni bir nizamname
hazirlandi. Osmanli Devleti’nin Mokanlarin hayvan otlattiklar1 bolgelere muhacir yerlestirmesi
sebebiyle bos arazi kalmadi. Bu yiizden 1864 yilinda Mokanlarin hayvan otlatmak i¢cin Osmanli
topraklarina gegisine yasak getirildi. 1865 senesi Agustos’una kadar siire verildi. Bundan sonra
da hileye bagvurarak bu yasak delinmeye c¢alisilmissa da Osmanli Devleti bu yasagi devam
ettirdi.

Anahtar Kelimeler: Mokan Cobanlari, Dobruca, Osmanli-Avusturya iliskileri, Tuna’dan
Gegis, Agnam, Otlakiye.
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Istanbul Gelisim University, Turkiye
zmakar@gelisim.edu.tr

Orcid: 0009-0008-9639-8637

ABSTRACT

As in all sectors; patients, as customers of the healthcare sector, expect to receive value for
money they pay when receiving healthcare services; they have begun to be more selective when
choosing health services. While this expectation is sometimes limited to treatment only;
sometimes, it may be in the form of receiving attention and support from the physician and
center staff in addition to the treatment. Healthcare centers should not ignore patients'
expectations and patient satisfaction when measuring the quality of the service they provide. In
the literature, there are studies measuring the attitudes of family physicians, medical students
and nurses towards alternative, holistic and complementary treatment methods together with
studies to measure patient satisfaction in medical centers and hospitals. However, no studies
have been conducted on patient satisfaction in healthcare centers that implement alternative,
holistic and complementary treatments. This study aims to measure the satisfaction level of
patients applying to health centers that implement alternative, holistic and complementary
treatments in Istanbul, regarding the physicians and staff in these centers. Within the scope of
the study, a survey prepared by the researchers was conducted on 436 individuals who applied
to centers implementing alternative, holistic and complementary practices in Istanbul.
Explanatory Factor Analysis (EFA) was applied to the satisfaction scale consisting of 13 items
in the survey form. According to the results of Explanatory Factor Analysis (EFA), individuals'
satisfaction emerged in two dimensions: 'Interest and Time' and 'Health Center and Patient
Relationship'.

Keywords: GETAT, Alternative Medicine, Patient Satisfaction, Explanatory Factor Analysis
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OZET

Biitiin sektorlerde oldugu gibi, saglik sektoriiniin miisterisi olarak hastalar da bir saglik hizmeti
alirken oOdedikleri ticretin karsiligin1 gorme beklentisine girdiklerinden; saglik hizmetlerini
tercih ederken daha se¢ici olmaya baslamislardir. Bu beklenti bazen sadece tedavi ile simirl
olurken; bazen de tedaviye ek olarak hekimden ve kurum ¢alisanlarindan ilgi, destek gorme
seklinde olabilmektedir. Saglik merkezleri sunduklar1 hizmette kaliteyi dlgerken hastalarin
beklentilerini ve hasta memnuniyetini de géz ardi etmemelidir. Literatiirde alternatif biitlinciil
ve tamamlayict tedavi yontemlerine yonelik aile hekimlerinin, tip fakiiltesi 6grencilerinin,
hemsirelerin tutumlarin1  6lgen c¢alismalar ile; tip merkezleri ve hastanelerde hasta
memnuniyetini  0lgmeye yonelik c¢alismalar mevcuttur. Ancak alternatif, biitiinciil ve
tamamlayic1 tedavileri uygulayan saglik merkezlerindeki hasta memnuniyetiyle ilgili bir
calismaya rastlanmamustir. Bu ¢alisma, Istanbul ilinde alternatif, biitiinciil ve tamamlayici
tedavileri uygulayan saglik merkezlerine basvuran hastalarin bu merkezlerdeki hekim ve
caligsanlarla ilgili memnuniyet durumunu O6l¢meyi amaglamaktadir. Calisma kapsaminda
Istanbul il merkezindeki alternatif, biitiinciil ve tamamlayici uygulamalara basvuran 436 bireye
aragtirmacilar tarafindan hazirlanan anket uygulanmistir. Anket formunda yer alan, 13
maddeden olusan memnuniyet O6l¢egine Aciklayict Faktor Analizi (AFA) uygulanmistir.
Aciklayict Faktér Analizi (AFA) sonuglaria gore bireylerin memnuniyetleri, ‘Ilgi ve Zaman’
ve ‘Saglik Merkezi ve Hasta Iliskisi’ olarak iki boyutta ortaya ¢ikmustir.

Anahtar Kelimeler: GETAT, Alternatif Tip, Hasta Memnuniyeti, A¢iklayic1 Faktor Analizi.
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Structural-semantic properties and translation problems of euphemisms in
English and Uzbek

Shoira Khaydarova
Jizzakh State Pedagogical University, Uzbekistan
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ABSTRACT

In today's globalized society, there is an increased need to replace inappropriate words with
more polite words, i.e. euphemisms. Because people need to use softer alternatives to express
their thoughts in order to prevent their speech from being harsh or offensive. This article
describes the history of the study of Uzbek and English euphemisms and the approaches of
scientists to euphemism. This article also presents some features of linguistic and cultural
euphemisms used by male and female representatives of Uzbek and English society. The
differences between these peoples are manifested in terms of cultural values and religious
beliefs.

Keywords: euphemism, gender, language, culture, religion, linguoculturology..
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ABSTRACT

Purpose: This research seeks to investigate how the notion of “concept” identified in linguistics
by several linguists. The paper will focus on identifying specific concepts such as “space” and
“woman”. The research aims at giving a comprehensive overview of the notion “concept” in
linguistics.

Methods: The study will combine different linguistic methods such as descriptive method and
conceptual analysis.

Results: by revealing the notion of “concept” in linguistics we have found certain definitions
by linguists and we have clear information about how the concepts of “space” and “woman”
are represented with language units after finding examples from literary works.

Keywords: notion, concept, cultural linguistics, cognitive linguistics, special metaphors,
gender words, marital status.
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ABSTRACT

The article analyzes stylistically neutral units of the English language within the lexical field of
"age," focusing on the concepts associated with early youth and youth. The study aims to
investigate the etymology, trace the historical development, and elucidate the semantics of the
lexemes representing these age periods and individuals characterized by them. The article
examines the distinct English national portrayal of these age periods and conducts a semantic
analysis of how the concepts of "early youth” and "youth" are verbalized over time and in the
present context.

Keywords: the linguistic representation of the world, ascending/descending line of life,
concept, age, puberty, maturity — adulthood, adolescence, youth, elderliness.
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ABSTRACT

This study delves into the functional stylistic and linguo-pragmatic aspects of periphrasis in
English and Uzbek languages. Periphrasis, the use of indirect or circumlocutory expressions to
convey meaning, serves as a significant stylistic and pragmatic tool across languages. This
research examines how periphrasis operates within various functional contexts, including
literary, conversational, and formal registers, and analyzes its role in shaping meaning and
communication strategies in both English and Uzbek. Through a comparative analysis, the
study highlights the similarities and differences in the use of periphrasis in these two
linguistically and culturally distinct languages.

Key words: periphrasis, functional stylistic, linguo-pragmatic study, phenomenon, literary
style, conversational style, comparative analysis,nominative, descriptive
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ABSTRACT

This research seeks to investigate the linguistic and pragmatic issues encountered in the
translation of literary texts, with a specific focus on the translations of Abdulla Qodiriy's "Days
Gone By" from Uzbek into English. Analysing Translation styles employed by translators to
address both linguistic and pragmatic challenges. This includes examining the techniques used
to maintain the original text's meaning, spirit, and cultural context while adapting it to a new
linguistic and cultural environment.

Key words: Translation style, linguistic issues, pragmatic issues, literal texts.
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ABSTRACT

Language policy and planning are crucial components of national development, shaping
educational strategies, workforce readiness, and international relations. In Azerbaijan, the
evolution of language policy has been influenced by historical, political, and economic factors,
with English emerging as a pivotal foreign language. This paper explores the trajectory of
English language policy and planning in Azerbaijan, examining its historical context, current
educational practices, impact on employment opportunities, and comparisons with other
languages, particularly Russian. Azerbaijan's linguistic landscape reflects its complex history
and geopolitical dynamics. Following independence from the Soviet Union in 1991,
Azerbaijani became the official language, marking a significant shift in language policy.
Concurrently, policies aimed to promote English as a key language for international
communication and economic integration (Rustamov, 2005). This dual focus on Azerbaijani
and English languages underscored the country's aspirations to participate actively in the global
economy and foster cultural exchange.

Recent decades have witnessed substantial reforms in Azerbaijan's education system,
particularly in English language instruction. The integration of English into primary, secondary,
and tertiary education curricula has become widespread, reflecting the recognition of English
as a crucial skill for accessing global knowledge networks and opportunities (Gasimov &
Huseynova, 2020). This shift aligns with broader trends in global education where English
proficiency is increasingly viewed as essential for socioeconomic mobility. To investigate
current attitudes and practices, a mixed-methods approach was employed, including a survey
among educators and professionals in Azerbaijan. Findings indicate a strong consensus on the
importance of English proficiency for career advancement and international communication.
Approximately 80% of respondents affirmed that English language skills significantly
influence job prospects in Azerbaijan, highlighting its role in a competitive job market driven
by globalization.
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Comparisons with Russian language use reveal nuanced dynamics. While Russian remains
important, especially in certain sectors and among older generations, English has gained
prominence across educational and professional domains. The shift towards English reflects
strategic decisions to align with global economic trends and educational standards, thus
enhancing Azerbaijan's competitiveness on the international stage. The implications of English
language policy extend beyond education to socioeconomic factors. Proficiency in English is
increasingly linked to higher earning potential and career advancement opportunities in
Azerbaijan. This trend underscores the strategic importance of English language planning in
enhancing individual prospects and national competitiveness (Abbasov, 2018).

In conclusion, the study underscores the evolving role of English in Azerbaijan's language
policy and planning. As Azerbaijan continues its integration into the global economy, English
proficiency emerges as a critical determinant of educational attainment and professional
success. Future policies should focus on expanding English language education initiatives,
enhancing teacher training programs, and fostering international collaborations to meet
evolving linguistic demands and promote cultural diversity.

Keywords: language policy, language planning, linguistic diversity, globalization, national
identity.
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ABSTRACT

The rise of extremist parties in Romanian politics, particularly in the context of the European
Union (EU) elections, has become a significant concern. This trend reflects broader patterns
seen across Europe, where economic instability, immigration issues, and disillusionment with
traditional political institutions have catalyzed the growth of far-right and nationalist
movements. In Romania, parties such as the Alliance for the Union of Romanians (AUR) or
SOS Romania have gained traction by capitalizing on nationalist sentiment, skepticism towards
the EU, and dissatisfaction with mainstream politics. This study explores the factors
contributing to the increased support for these extremist parties, including socio-economic
challenges, the role of social media in spreading populist rhetoric, and the impact of historical
and cultural narratives unique to Romania. Additionally, the analysis considers the implications
of this shift for Romania's role within the EU, especially in terms of policy alignment and the
broader stability of the union. By examining the dynamics of the 2024 EU elections, this paper
aims to understand how these developments could reshape Romanian politics and influence the
country's future relationship with the European Union.

Keywords: political marketing, EU elections, extremist parties, Romania.
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ABSTRACT

Purpose: The typed lambda calculus provides a strong foundation for extracting knowledge
from natural language text. It allows for effective transformations and interpretations of
language through beta reductions, with potential applications in NLP for information retrieval
and question answering.

Results: This approach enhances parsing, semantic analysis, and machine translation, driving
further innovations in the field of natural language processing.

Keywords: Natural Language Processing (NLP); generative grammars; typed lambda calculus.
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ABSTRACT

The consumption process is seen as a need for people to sustain their lives continuously.
Consumption can generally be explained as people spending what they earn. People desire a
commodity in line with their needs and make an effort to obtain it. The consumer experiences
pleasure after obtaining this commodity.

The 21st century, in which technological developments have increased rapidly, has occupied
an important place in the consumption process with the media whose digital prevalence has
increased. With the digital age, it helps the consumer to obtain consumption processes faster. It
can be said that in the 21st century, when media devices were not what they are today, there
were very few devices or objects that mobilized the consumer so quickly. In the early days,
instead of these technological devices, there were scalpers trying to sell this commodity in
various marketplaces and communities in order to reach the consumer more easily and realize
consumption. Today, this process has changed and thanks to all media tools (television, radio,
internet, etc.) the consumption process takes place very quickly, within seconds. In this context,
advertisements have always aimed to keep consumers' sense of purchase alive with content,
icons, texts and messages that will increase consumption. Digital advertising has developed
rapidly with the widespread use of the internet and has become one of today's most effective
marketing tools.

This study aims to analyze the reflections of digital advertisements in the media and culture
industry in line with examples. It will be discussed how digital ads shape cultural values, their
impact on the media industry and how they affect consumer behavior.

Keywords: Digital Advertisement, Media, Culture Industries
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OZET

Tiiketim siireci insanlarin yasamini daimi sekilde siirdiirebilmesi i¢in ihtiyag olarak
goriilmektedir. Tiiketim; genel anlamda insanlarin kazandigini harcamasi olarak agiklanabilir.
Insanlar bir metay ihtiyaclar1 dogrultusunda giidiilii sekilde arzular ve elde etmek igin gaba sarf
eder. Tiiketici bu metay1 elde ettikten sonra hazzi yasar.

Teknolojik gelismelerin hizla artis gosterdigi 21. yiizyil, artan dijital yaygimlikla birlikte
tiiketim siireci igerisinde medyayla birlikte nemli bir yeri kapsamustir. Dijital donemle birlikte
tilkketim siireglerini daha hizli sekilde tiiketicinin elde etmesine yardim etmektedir. Medya
aygitlarinin giiniimiiz 21. Yiizyilindaki gibi olmadigi zamanlar, tiiketiciyi bu kadar ¢abuk
sekilde harekete gegiren cok az aygit veya nesne oldugu sdylenebilmektedir. Ilk zamanlarda bu
teknolojik aygitlarin yerine tiiketicilere daha kolay ulasmak ve tiiketimi gerceklestirmek igin
cesitli pazar yerlerinde ¢igirtkanlar ve bu metay: sattirmaya calisan topluluklar mevcuttur.
Glinlimiizde bu siire¢ degisim gostermis ve tiim medya aygitlarinin (televizyon, radyo, internet,
vb.) sayesinde tiiketim siireci olduk¢a hizli bir sekilde saniyeler igerisinde gerceklesmektedir.
Bu baglamda reklamlar ve devamli tiiketimi arttiracak igerik, ikon, metin ve mesajlarla
tiiketicilerin alma hissini hep diri tutma amacinda olmuslardir. Dijital reklamecilik, internetin
yayginlagmasiyla birlikte hizli bir gelisim gostererek, giliniimiiziin en etkili pazarlama
araglarindan biri haline gelmistir.

Bu c¢aligma, dijital reklamlarin medya ve Kkiiltiir endiistrisindeki yansimalarin1 6rnekler
dogrultusunda analiz etmeyi amacglamaktadir. Dijital reklamlarin nasil kiiltiirel degerleri
sekillendirdigi, medya endiistrisi ilizerindeki etkileri ve tiiketici davraniglarini nasil etkiledigi
ele alinacaktir.

Kilit Kelimeler:Dijital Reklam, Medya, Kiiltiir Endiistrisi.

470



10th International EMI Entrepreneurship & Social Sciences Congress, 10-13 September 2024, Targoviste /
Romania

Symbolic Expression in Self-Portraits in Contemporary Painting: Culture,
Identity and Criticism

Cagdas Resim Sanatinda Otoportrelerde Sembolik Anlatim: Kiiltiir,
Kimlik Ve Elestiri

Asst.Prof.Dr.Menekse SAHIN KARADAL
Bolu Abant Izzet Baysal University
meneksesahin@gmail.com
0000-0002-9711-173X

ABSTRACT

Depictions of the human figure have been a significant theme in artworks from cave paintings
to the present day. Particularly since the Romantic movement, artists have found broader
opportunities to express their inner worlds in their paintings. Self-portraits, however, are the
result of a personal and introspective journey, undertaken by the artist during a solitary period,
where they focus on their own face—a journey that only the artist can truly reflect. Through
their art, artists have borne witness to the traces left by time and their own thought worlds.
These paintings go beyond mere documentation; they sometimes include the artist’s inner
confrontations while portraying themselves. In painting, the symbol serves as an indirect means
of conveying subject matter. In this study, printed and electronic sources were examined, and
the symbols used in self-portraits within contemporary painting were analyzed in the context
of culture, identity, and body perception. It was observed that self-portraits, as a form of self-
expression, address cultural heritage, internal conflicts, identity, and social critiques through
symbolic elements.

Keywords: Art, Self-Portrait, Painting, Culture, ldentity, Critique.

OZET

Insan betimlemeleri, magara resimlerinden giiniimiize kadar sanat yapitlarinda énemli bir konu
olmustur. Ozellikle Romantizm akimindan itibaren sanatgilar, kendi duygu diinyalarmi
resimlerinde ifade etme konusunda daha genis bir olanak bulmuslardir. Otoportreler ise
sanat¢inin kendisiyle bas basa kaldig1 bir zaman diliminde kendi yliziine bakarak calistig1 6zel
ve sanat¢inin sadece kendisinin yansitabilecegi i¢sel bir yolculugun sonucudur. Sanatcilar
yillarin kendilerinde biraktig tiim izlere, diislince diinyasina resimlerini tanik etmislerdir. Bu
resimler birer kayit tutmanin da 6tesinde sanat¢inin kendisini resimlerken kimi zaman igsel
yiizlesmeleri de icerir. Sembol ise resimde konunun dolayl1 bir aktarim araci olarak yer bulur.
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Bu caligmada basil1 ve elektronik kaynaklar taranarak, ¢agdas resim sanatinda otoportrelerde
kullanilan semboller kiiltiir, kimlik ve beden algis1 baglaminda incelenmistir. Sanat¢inin
kendini ifade bi¢imi olan otoportrelerde, kiiltlirel miras, igsel ¢atigsmalar, kimlik ve toplumsal
elestirilerin sembolik unsurlar araciligryla islendigi gozlemlenmistir.

Anahtar Kelimeler: Sanat, Otoportre, Resim, Kiiltiir, Kimlik, Elestiri.
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